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1. ANAOETOYzA APXH KAI ANTIKEIMENO 2YMBAZHz

1.1  Ztoweia AvaBétouocag Apxng

Enwvupia

EAAHNIKOZ TEQPTIKOzZ OPFANIZMOZ -
«AHMHTPA»

Tayudpouikn SievBuvon

Kouprtidou 56-58 & Nippava

MoAn ABnva
Tayxudpopuikog Kwdikog 11145
TnAédwvo 2108392000
dag 2108231438

HAektpovikd Taxubdpopeio

agrocert@otenet.gr

Apuodiot yla mAnpodopieg

Mo o avtikeipevo Tng oupPBacng:

e Edn ZKappoUTooU, AlevBuvon
Avantuéng & Epappoywv, Kouptidou 56-
58 & NipBdava, 11145 ABnva, TnA.
2108392147, eskarmoutsou@agrocert.gr

e Xpnotog Nammnag, AtevBuvon Avantuéng
& Edoappoywv, Kouptibou 56-58 &
NipBava, 11145 ABrva, TnA.
2108392140, cpapas2@gmail.com

MNa tis dtadikaoieg cuvayng tng cupaonc:

e Jtéd. Nwkntag, Tunua MpounBelwvy,
Kouptibou 56-58 & NipPava, 11145

Abnva, TnA. 2108392074,
snikitas@elgo.gr

Fevikr AtevBuvon oto Stadiktuo (URL)

www.elgo.gr

Eisog AvaBétouoag Apxng

H AvaB<touoa Apxn sivat «Opyaviopog Anpoaciou Alkaiou» Katd Thv £vwola TN mepimtwong 4 Tng mopayp.
1 tou dapBpou 2 Tou v. 4412/2016, amoteAel «un KevIplk avabétouca apyn» Katd TV £vvola Tng
nepintwong 3 tng mapayp. 1 tou apbpou 2 tou v. 4412/2016 Kol OVAKEL OTOV TOMEA TNG [EVLKAG

KuBépvnonc (urotopéag Kevipikng KuBépvnonc) kotd tig urtodtalpéoelg tou v. 4270/2014.

Kupla Spaoctnplotnta Avabitoucag Apxng

H kUpla dpaoctnplotnta tng Avabétouvoag ApxnG €ival n aypotiki £peuva, N YEWPYLKN ETTOYYEALOTLKN
EKTIALSEVON KOl KATAPTLON, N TILOTOTIOINGN Kol 0 EAEYXOG YEWPYLKWV TIPOTOVTWVY Kol TPOodipwy Kabwg Kat n

npowbnon autwv.

Ztoeia Emkowvwviog

o) Ta éyypada tng cupPaong eival Stabéopa yia eAeVBepn, mANpn, dpeon & SwpPedv NAEKTPOVLKNA
npooBacn otnv &tevBuvon (URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-

proclamations péow tng Stadiktuakng mUANG www.promitheus.gov.gr tou E.3.H.AH.3.

B) OLpoodopég mpémel va uTtoBaAAovtal nAektpovika otnv dtelBuvon : www.promitheus.gov.gr

V) Mepawtépw  mAnpodopileg  eival

Sla0éotpeg

artd6 v npoavadepBeica  SievBuvon:

http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations
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1.2 Ztolxeia Aladikaciag - Xpnuatodotnon

Eidog Sradikaoiog

O Slaywviopoc Ba Sie€axbel pe tnv avolktn dtadikaotia tou apbpou 27 tou v. 4412/16.

Xpnpatodotnon tng cupBaong

Qopéag xpnuatodotnong tng mapovoag ouuPaong elvat o EAANVIKOG Tewpykdg Opyaviopog —
«AHMHTPA». Ta tnv kaAuyn tng damavng £xel ekdoBel n pe ap. mMpwt. 2999/122453/28-11-2017 €ykplon
avaAnng moAuetoUg uTtoxpEwaongtou Yroupyeiou Aypotikig Avamtuéng kal Tpodiluwv.

H napoloa cOUPacn cuyxpnuotodoteital amo tnv Eupwmnaikn Evwon, and MNotwaoelg tou Npoypaupuatog
evnuépwong Kal mpowdnong mou adopolv Ta YEWPYLKA Tpoiovta Kol epapudlovial otV ECWTEPLKN
oyopd KoL ot Tpiteg xwpe¢ oludwva pe tov Kavoviopd (EE) apt®. 1144/2014 tou Eupwraikou
KowoBouAiou kat tou TupBouliou

To MNpodypappa urtoBARBNKe pe KwdKO utoBoAng 779704 eykpiBnke amod tnv Eupwrnaiki Emtponn Ye thv
un’ apBuov C (2017) 6934/19-10-2017 EkteAeotiky Amddaon, oto mAaiolo tou Kavoviopou (EE)
1144/2014 tou Eupwmaikol XupPBouAiou kat KowoPouliou, tou kat's€ouclodotnon Kavoviopol (EE)
2015/1829 kot Tou ekTeAECTIKOU Kavoviopou (EE) 2015/1831 tng Eupwrmaikng EMLTPOTMNG, OXETIKA UE TV
ETUAOYN TWV AMAWV TPOYPOUUATWY ToU adopolV TV Mpowbnon Yewpylkwyv mpoloviwy yla to 2017
Suvapel Tou KavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoPBouAiou kat Tou upBouliou.

1.3 Zuvonttikn MNeptypadn GuoikoU Kot OLKOVOULKOU OVTLKELUEVOU TNG oUUBaong

Avtikeipgevo G ouupaong sivat n emhoyn dpopéa aflodoynong tou Mpoypdupatog: «MNpowbnon tng
supwnaikng dpétag MNON “Feta PDO. Let’s get real!” otic ayopég twv HMA kat tou Kavada». H xprion tou
pnvopatog TG Evpwmnaikng Emtpomnng: " Enjoy! It's from Europe." Ba evioxUosL autr Tnv poonabeLa.

IKOTIOC TOU €PYOU, OE CUUPWVIA JLE TLG TIOALTLKECG KOL TOUG KAVOVEC TNG EE yla Ta yewpyLkd mpoidvta Kal Tov
TpoOMO powdNoNG Toug, elval:

e va avadeifel otic ayopig twv HNMA Kkat tou Kavadad, tnv moldtnta, tThv mapddoon, tn povadikotnta,
yvnolodtnta kot tnv  aubBevtikotnta mou oxetilovial pe tnv eupwmnaiky Oéta MON, wote va tnv
KOTOOTAOEL GUVELSNTH ETIAOYI TWV EVPWTALWVY KATAVAAWTWY, AUEAVOVTAG ETOLTO HEPLSLO ayopdg Kot
TIg €0y WYEG

® VO EVNUEPWOEL KOL VA EVOLOONTOTOLNOEL TIC OUASEG-0TOXOUG (EMOYYEAUOTIEG KAl KATAVOAWTEG) YLO TLG
Wuotnteg ™G evpwnaikng DPétag MNOM kabwg Kat ylad TNV aAUBEVTIKOTNTA TWV EUPWIAKWY
Mpootateudpevwy Ovopaolwy Mpoéleuong

e va OUENOEL TNV OQVAYVWELOLLOTNTA OXETIKA He Tt oUMBoAa tng Eupwmaikn¢ Evwong yla tnv
ETLOAKAVON TWV TTpolovTwy MNpootateuopevng Ovopaciog Mpogéhevong.

O Avadoxoc Ba uhomoLoeL To £€py0, cUUDWVOL WE:

o) tov Kavoviopo (EE) 1144/2014 tou EupwmnaikoU Juppouliou kot KowoPouliou tng 22n¢ Oktwppiou
2014 OYETIKA MPE TIG EVEPYELEC EVNUEPWONG Kol TipowBnaong mou adopolv oTa YEWPYIKA Tpoidvta Kol
edapuolovtol oTNV ECWTEPLKN ayopd KAl OE TPITEC XWPES

B) tov kat’ s€ovolobotnon Koavoviouod (EE) 2015/1829 tng Emwtpomng, tng 23ng Ampthiou 2015 yia tn
cupmAnpwon tou KoavoviopoU (EE) 1144/2014 kat tov EkteAeotikd Kovoviopd (EE) 2015/1831 tng
Emitpomnig yia tn B€omion AEMTOUEPWVY KAVOVWY EPAPHOYNG

y) Tov ekteheotikd Kav. (EE) apBu. 2015/1831 tng Emwtponig, tg 7n¢ Oktwppiov 2015, yia tn B€omion
Kavovwy edpappoynic tou Kav. (EE) apBu. 1144/2014 tou Eupwmaikol KowvoBoulAiou kal tou TuuBouliou
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OXETIKA HE TIC EVEPYELEC EvNUEPWONG Kol Tpowbnong mou oadopolVv Ta YEWPYLKA Tpoilovia Kot
epapudlovtal oTNV ECWTEPLKN AYOpA KAl OE TPITEG XWPEG.

8) tnv MpbéokAnon umofoAng mpotacswv 2017 «AmAQ TpoypAppaTa: ETIXOPNYAOEL Ylo EVEPYELEG
gvnuUEPWONG Kol TpowBnong mou adopolv Ta YEWPYLIKA Tpoiovta» Kal epapuolovial otV €0WTEPLKNA
oyopd Kol oe Tpiteg xwpeg, olpdwvo He tov Kavoviopod (EE) apd. 1144/2014 tou EupwraikoU
KowoBouAiou kat Tou TupBouliou.

g)tov «06nyd ywa umoPndioug tng mMPookAnong UMOBOANG TMPOTACEWV YL AMAQ TIPOYPAUHUATA TIOU
adopolv cuyXpNHUATOSOTNON TWV PETPWY EVNUEPWONG KaL TPowBNnong mou epapudlovtal oTnV ECWTEPLKNA
oyopad 1) o€ TPLTEC XWPEGH

ot) v KYA 419/18559 Kowng Amddacng twv Ymoupywv E€wteplkwv kal Aypotikng Avamtuéng kot
Tpodipwv «Kaboplopdg Aemtopepeiwyv edpappoyng twv Kav (EE) 1144/2014 tou Eupwnaikot KowoBouAiou
KoL Tou ZupBouliou, tou kat’ e€ouclodotnon Kav (EE) 2015/1829 tng Emitpomnng Kol Tou ekteAectikol Kav
(EE) 2015/1831 tng EMLTPOMIC, OXETIKA HE TLG EVEPYELEC EVNUEPWONG KAL TIPOWONONG YEWPYLKWYV TTPOTOVIWY
OTNV ECWTEPLKN ayopd Kol oe tpiteg xwpes» (DEK 855/B/16-03-2017).

{) TNV pe KWdIKO umoPoAng 779704 npdtacn tou EATO AHMHTPA yia th xpnuatodotnon tou £€pyou Tng
TPOPOANG OTWC autr €xel eykplBel amod pe tnv um’ apld. C(2017) 6934/19-10-2017 ExteAeotikn Anddaon
NG EMLTPOTAC OXETIKA E TNV ETUAOYN TWV QIMAWY TIPOYPOUHATWY TIoU adopolV TNV MPowbnaon YEWPYLKWY
mpoloviwy yla To 2017 Suvapel tou kavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoBouliou kat
ToU ZuppBouliou.

OL Intolpeveg umnpeoie¢ aflohdynong oxetilovial Aupeca Pe TNV UAomoinon twv Spdcswv Tou
EKTEAEOTIKOU opyaviopoU yia to Mpoypappa: Npowdnon tne Métag NOM «Feta PDO. Let’s get real!» otig
ayopég Twv HMA kat tou Kavada.

OL TTaPEXOPEVEG UTINPECIEG KOTOTAOOOVTAL 0TOUG aKOAouBouc KwdikoUg Tou Kowvou Agfiloyiou dnupociwv
oupBaocswv (CPV):

CPV Nepypadn

79410000-1 Ynnpeole¢ mMapoxng EMXEPNUATIKWY OUMPBOUAwWV Kol oupPoulwv ot Bépata
Slaxeiplong

H napovoa cupuPaon dev umodlatpeital og TUAMOTA.
H ektipwpevn afia tng cupPaong avépyetal oe 95.000,00 € mAéov OMA 24%.
Mpoodopsc umoBarlovTal yia To GUVOAO TwV NTOUUEVWY UTINPECLWV.

OwkovouLKog dopéag o omoiog umofdrlel autovopa i weg PéAog Evwong i Kowonpatiog yla tov mapovia
Slaywviopod, dev pumopel va cuppeTéxel os Stadikacio cuvang cuBaong autovoua N ws HEAog Evwong n
Kowomnpatiog mou adopd otnv avabeon UMNPECLWV EKTEAECTIKOU opyaviopol yla to MNpdypoppa:
MpowBnon tng détag NOM «Feta PDO. Let’s get real!» otig ayopég twv HIMA kat tou Kavadd. e mepintwon
mou SlaumotwBel KATL TETOlo, OAeG oL TPoodopEC TG omoieq UTIOBAMNAEL 1] OTLG OTOLEG CUMMETEXEL O
OLKOVOULKOG PpopEag amoppimrovral.

H ouvoALkn ekTiuwpevn aia tng ocupPaong avépxetatl oto mood twv 117.800,00 € cuunepAapfavopévou
®NA 24% (npoimoAoyLopog xwpig GMA: 95.000,00 € OMNA : 22.800,00 €).

H Sidpkela tng o uPaonc opiletal oe 36 HAVEC.

AvaluTtikn Tieptlypadn Tou GUGLKOU KoLl OLKOVORLKOU OVTIKELHEVOU TNG oUpPBaong 6ibetatl oto MAPAPTHMA
| Tng mapovoag StakApuénc.

H oOpBaocn Ba avoteBel pe to kpttnplo tng mMAéov cupdépoucag amd olkovoulkr amon mpoodopdc,
Bdaoel tng BéATLoTNG oX€ong oLdTNTOC — TLUAC.
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1.4 OeoMKO MAaiolo

H avaBeon kal ektéleon NG clUPaoNG SLEMETAL Ao TNV Keipevn vopoBeoia Kal TIg Kat efoucloddtnon
autng ek60Beloeg KAVOVLOTIKEG TPALELS, OTWC LoXUOULV Kol LOLwG:

Tou v. 4412/2016 (A' 147) “Anudoiec SuuBaoeig Epywv, MNMpoundetwv kat YInpeowwy (mpoaaplioyl otig
O6nyiec 2014/24/ EE kaw 2014/25/EE)»

tou v. 4314/2014 (A' 265) “A) Mo t™ OSlaxeipton, Tov EAEyX0o KAl TNV E€QAPUOYN QVATTTUELOKWY
napeuBaocswy ya tnv mpoypauuatiky nepiodbo 2014-2020, B) Evowudatwon tne Oényiac 2012/17 tou
Evpwrnaikot KowoBoudiouv kat tou SuuBouliou tng 13n¢ louviou 2012 (EE L 156/16.6.2012) oto
eAAnviko bikato, tporomoinon tou v. 3419/2005 (A' 297) kat aAdeg Satdéelc” kot tou v. 3614/2007 (A'
267) «Alayeipton, EAeyxoc kal eQopuUoyn avantuélakwy TApeUBATEwVY yLa TNV MPOYPUUUATIKE TTEPI0SO
2007 -2013»,

Tou v. 4270/2014 (A' 143) «Apyec Snuoaotovoulkric Stayeiptong kat emonteiac (svowuatwon tne 0ényiac
2011/85/EE) — 6nudoto Aoytotiko kat aAAec Statdaéeic»,

ToU v. 4250/2014 (A' 74) «Atoikntikég ATAOUOTEUOELS - Katapynosic, SuyxwveUosic Noutkwv MNpoownwv
kot Yrnnpeowwv tou Anuociou Touéa-Tpomomoinon Aiataéswy tou m.6. 318/1992 (A'161) kat Aouméc
puBuioslc» kat elSIKOTEPA TIG Slataelc Tou dpbpou 1,

¢ map. Z tou N. 4152/2013 (A' 107) «[Ipocapuoyn tng eAAnvikng vouodeoiag otnv Oényia 2011/7 the
16.2.2011 yia tnv KaTATOAEUN TN TWV KABUOTEPNOEWVY MANPWUWY OTIC EUTTOPLKEC CUVAAAQYECY,

Tou v. 4129/2013 (A’ 52) «Kupwon tou Kwdika Nouwv yio to EAEyKTikO SUVESPLO»

Tou v. 4013/2011 (A’ 204) «Zvotaon eviaiac Aveédptntng Apxhic Anuooiwv SuuBaoewv kot Kevipikou
HAektpovikou Mntpwou Anuociwv ZuuBdocwv...»,

Tou v. 3861/2010 (A’ 112) «Evioxuon tne SLopaveLag U TNV UMTOXPEWTLKY AVAPTNON VOUWVY KAl TPAEEwV
TWV KUBEPVNTIKWY, SLOIKNTIKWV Kal AUTOSLOLKNTIKWY opyavwv oto Stadiktuo "Mpoypauua Atavysia” kat
aAeg bdlataéeic”,

Tou GpBpou 4 tou 1.6. 118/07 (A'150)

Tou v. 3548/2007 (A’ 68) «Kataywptan SNUOCLEUTEWY TWV POPEWV TOU ANociou OTO VOUOPXLOKO Kol
TOTTLKO TUTTO Kot AAAEC SlaTaéeicn»,

tou v. 3310/2005 (A' 30) “Métpa yix ™ OSlacpddion T™¢ OSLAQPAVELNG KAl TNV QIOTPOTH)
kataotpatnynoewv kata tn Stadikaocio cuvayne dnuoociwv cuuBaocswv” ylo ) SlooTAlpwon Twv
otolyelwv tou avadoxou pe Ta otolxeia tou E.X.P., tou m.6/toc 82/1996 (A' 66) «Ovouaotikonoinon
UeToxYwv EAAnvikwv Avwvuuwv ETQIpElWV TOoU UETEYOUV OTIC Oladlkaociec avaAnypng Epywv n
npounJelwv Tou ANUooiou N TWV VOULKWVY TPOCWNWY TOU EUPUTEPOU SNUOCLOU TOUEN», TNG KOLVNG
anddaong twv Yroupywv Avamrtuéng katl Emikpoatsiag pe ap. 20977/2007 (B’ 1673) oxetikd pe ta
“AkatodoynTikd yla tHV THPNON TWV UNTPWwWV Tou V.3310/2005, Onw¢ tpomomoltyOnke LE TO
v.3414/2005”, xo0Bw¢ kalL tng amodaong tou Ydumoupyol Oikovopiag kal OLKOVOUIKWY HE
0plBu.1108437/2565/A0%2/2005 (B 1590) “KaFoplouo¢ ywpwv OTIC OMOIEC AEITOUPYOUV EEWXWPLEG
etaupiec”,

Tou v. 2859/2000 (A’ 248) «Kupwan Kwéika @®dpou Mpootidéuevng Aiacy,

ToU v.2690/1999 (A' 45) “Kupwan tou Kwbika Atoikntiknc Atadikaoioc kat aAdeg Stataéeic” Kat 16iwg
Twv apBpwv 7 kat 13 éwg 15,

Tou v. 2121/1993 (A' 25) “MNvevuartikn I5toktnoia, Suyyevika Atkawuata kot MoAtiotikda Oguara”,

tou m.6 28/2015 (A' 34) “Kwédikomoinon Siatdéswv yia tnv nmpocBaon os dnudola Eyypapa Kot
oroiyeia”,

tou 1.6. 80/2016 (A'145) “AvaAnn UTIOXPEWOEWY OO TOUG AlaTAKTES”,
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™¢ He ap. 57654 (B’ 1781/23.5.2017) Anodaong tou Yroupyol Otkovopiag kot Avarmtuéng «Puduton
e1dbikotepwy Jeuatwy Asttovpyiag kat Stayeiptone tou Kevipikou HAektpovikou Mntpwou Anuociwv
2uuBaocewv (KHMAHZ) tou Yroupyeiou Owovouiac kot Avantuéne»

™G pe ap. 56902/215 (B' 1924/2.6.2017) Anddacng tou YroupyoU Owovopiag kat Avamtuéng « TEYVIKES
Aemttouépeiec kot Siadikaois¢ Asttoupyiag tou EBvikoU Zuotnuato¢ HAsktpovikwv Anuociwv
JupuBdoewy (E.5.H.AH.5.)»,

tou Kav. (EE) aptBu. 1144/2014 tou Eupwmaikol KowoBouAiou kot tou ZupBouAiou, tng 22ag
OktwpPpiou 2014, OXETIKA LE TIG EVEPYELEG EVNUEPWONG KoL TtpowBnong mou adopolv Ta YEWPYLKA
nipoiovta Kot epappolovtal 0TV ECWTEPLKN ayopd KAl O TPITEG XWPES KOl TNV Katdpynon tou kav (EK)
aplBu. 3/2008 tou Tuppouliou,

tou Kkat' e€oualobotnon Kav. (EE) apBu. 2015/1829 tng Emttpomng, tng 23ng Ampthiou 2015, yia tn
cuumAnpwon tou Kav. (EE) aptBu. 1144/2014 tou EupwrnaikoU KowoPouAiou kot tou ZupPBouliou
OXETIKA HE TIC EVEPYELEG eVNUEPWONG Kal Tpowbnong mou adopolv T YEWPYLIKA Tpoidvia Kol
edappolovtal oTNV ECWTEPLKI AyoPAKAL O TPITEC XWPEC,

Tou ekteAeotikoU Kav. (EE) aptBu. 2015/1831 tng Emutponng, tng 7ng OktwPpiov 2015, yia tn Bomion
Kavovwv edoppoyng tou Kav. (EE) aptBu. 1144/2014 tou EupwmaikoU KowoPouAlou Kal Tou
JUUPBOUALOU OXETLKA HE TIC EVEPYELEC EVNUEPWONG KaL TtpowBnaong mou adopolv Ta YEWPYLKA TTpoidvta
KoL edapuolovTal oTnNV ECWTEPLKI ayopd Kal o€ TpLTeG XWPEC,

v MNpookAnon umofoAng mpotdoswv 2017 «AmAQ Tpoypdppata: ETyopnynoelg ylo eVEPYELEG
eVNUEPWONG Kal Tpowbnaong mou adopolV Ta YEWPYLKA TPoiovTa» Kal epapuolovial oTnV ECWTEPLKN
oyop& Kal ot Tpiteg XWPeg, oUpdpwva pe tov Kavoviopo (EE) apB. 1144/2014 tou Eupwraikol
KowoBouAiou kat Tou TupBouAiou.

tov «0&nyd yla umoyndiouc tng mpookAnong UTOBOANG MPOTACEWV YO OMAQ TIPOYPAUUATA TIOU
adopolVv CuYXPNUOTOSOTNON TWV HETPWV EVNUEPWONC Kol Mpowbnong mou edapuolovial otnv
ECWTEPLKA AYOPA I O€ TPITEG XWPESH

tou ektedsotikol Kav. (EE) ap®u. 2016/7 tng EmtpomAg yia tnv KablEpwon Tou TUMOTOLNUEVOU
evtUmou yla to Eupwnaiko Eviaio Eyypado Mpounbelag,

g 0O6nyiag 24/2014 tn¢ Eupwmnaikng Evwong,

¢ urt’ aptB. 419/18559 Kowvrig Anodaong twv Yroupywv E€wtepikwyv kot Aypotikig Avamtuéng kat
Tpodipwv «Kaboplopog Aemtouepelwv sdapupoync twv Kav (EE) 1144/2014 tou Eupwmaikol
KowoBouliou kat tou TupBouliou, tou kat’ eouatodotnon Kav (EE) 2015/1829 tng Emtpomnng Kat Tou
ekteAeotikoU Kav (EE) 2015/1831 tng EMLTPOTMIC, OXETKA HE TIC EVEPYELEC EVNUEPWONG KOL TTPpOowBNnaoNng
YEWPYLKWV TIPOLOVIWY OTNV ECWTEPLKA OYOPA KOl OE TPITEC XWPEG.

TWV OF EKTEAECH TWV AVWTEPW VOUWV EKSOBELOWV KAVOVIOTIKWY MPALEWY, TwV Aomwv Slatdtswv mou
ovadEpovtal pNTa 1 amoppEoUV oo ta opl{OHEeVaA 0T CUUPATIKA TELXN TNG tapouoag, Kabwg Kol Tou
OUVOAOU TwV Slatdtewv Tou aodaAloTikol, Epyatikoy, Kowwvikou, teptBarloviikol kot ¢opoAoyikol
Sikaliou mou SLEmel TNV avabeon Kal ekTéAeon TS apoloag cupBaonc, £éotw Kat av sv avadépovtal
pNTA MOPATAVW,

Tou AapBpou 14B tou v. 3429/2005 «Anudoleg Emxepnoelg kat Opyaviopot (A.E.K.O.)» (DEK 314 A’),
OMw¢ To apbpo autod TpootEdnke pe tnv map.l tou apbpou 66 tou v.4002/2011 «Tpormormnoinon tng
ouvtaglobotikng vopoBeoiag tou Anuociou-PuBuicelg yia tnv avamtuén Kot Th OnUOCLOVOLKN
gfuylavon-O<pata appodlotntag Yrmoupyeiwv Owkovopikwy, MoAltiopou kat TouplopoU kat Epyaciog
Kot Kowwvikfig Aodpdiione» (DEK A 180/A’/22.8.2011),

g ur’ aptB. 188763/10.10.2011 kownc¢ amodoong twv Ymoupywv OIKOVOULKWY Kot AypOTIKAC
Avamnrtuéng & Tpoodipwv pe tnv omoia kat eéouclodotnon Twv avwtépw Slatdfewyv, cuotnOnke o
«EAAHNIKOE TEQPTIKOZ OPFANIZMOZ — AHMHTPA» (EAFO-AHMHTPA) mou emomteVetol amd To
Yroupyeio Aypotikng Avamrtuéng kot Tpodidwv Kal OTOV Omolo ouyXwvelBnkav Tto HEXPL TOTE
autoteAw¢ Asttoupyolvia v.mLb., (a) to EBviko 16pupa Aypotikng Epsuvag (EO.LAT.E.), (B) o
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Opyaviopog Fewpylkng EmayyeApatikng Ekmaidevong, Katdptiong kat AmaocxoAnong (O.l.E.E.K.A.)-
«AHMHTPAY, (y) o Opyaviouocg Miotonoinong kat EnipAedne Nrewpywwv Npoioviwy (O.M.E.TE.M.) kat (&)
0 EAAnvikog Opyaviopdg Falaktog kat Kpgatog (EA.O.TAK.), (DEK 2284 B'/13.10.2011), oto £€R¢ KYA,

Twv aplb. 1488/72724/22-05-2018 kat 1489/72729/22-05-2018 Anoddcswv tou Ymoupyol AypoTIKHAG
Avamtuéng kat Tpodipwv (PEK 293/YOAA/22.05.2018) «Aloplopdg Mpoowpvol AleuBivovtog
ZupBoUAou tou EAANVIKOU Tewpykol Opyaviopol — Afuntpa — NMIA» kat « Oplopodg peAwv
npoowpLlvol AlokntikoU Zuppouliou tou EAANViKoOU TewpylkoUu Opyaviopol — Anuntpa — NMIA»
avtiotolya,

g urt’ aptB. 1487/72721 (DEK 293/YOAA/22.05.2018) anddacng tou Yroupyou Aypotikig Avamtuéng
Kot Tpodipwy, pe tnv omola Sloplotnke w¢ mpoowpvog Mpoedpog tou A.Z. tou EATO-AHMHTPA o
KaBnyntng A.M.0. NikoéAaog Katng,

™¢ utt aptB. Bépatog 11A Anodaong tng 73n¢/23-03-2016 Tuvedplaong tou Alolkntikou uppouliou
tou Opyaviopol He OBfpa  «Emkalpomoinon, OCUUMARPWON Kl TPOTIOMOINON TWV  EMUEPOUS
napaypddwv tng 01/65n¢/27&28.07.2015 Anddaong tou Alotkntikol Tuppouliou» (AAA: QYPMOZ3M-
5IT),

v urt’ aptB. C(2017) 6934/19-10-2017 EkteAeotikr) Antddacn Tng EMITPOMNG OXETIKA HE TNV eMAOYN
TWV AMAWY TPOYPOUUATWY TIou adopolV TNV MPowdnon yEwpPYKWY MPoilovtwy yia To 2017 Suvapel
TOU KavoviopoU (EE) aptB. 1144/2014 tou Eupwmnaikol KowoBouAiou kal tou ZupBouliou

™¢ urt’ aptb. mpwt. 91/113219/26-10-2017 smiotoAng tou TunRpatog Epmoptkwy Powv kat MpowBnong
Mpoidvtwv tou Ymoupyesiou AypotTikngc Avamtuéng kot Tpodluwv OXETIKA HE TO OMOTEAECHA TNG
afloAoynong tng mpotacng amlol mpoypappatoc 2017 yia TNV mpowbnon YEWPYLKWY TIPOLOVIWVY HE
KwOLKO 779704 — PDO FETA.

™m¢ ur’ optB. mpwt. 49308/14-11-2017 £ykplong avaAnyng umoxpeéwong damdvng os BApPog Tou
MpoimnoAoylopol Tou EAANVIKoU Mewpylkol Opyaviopol AHMHTPA enouevwy eTwV apxng YEVOUEVNG TO
£10¢ 2018 yla tnVv «MNopoxn UTNPECLWY EKTEAECTLIKOU opyaviopol Kabwg Kal popga afloAdynong yLo to
MNpoypappa Mpowdnon tng Evpwrnaikng Métag MNOM «European PDO Feta. Let’s get real!» otig ayopég
¢ Fepuaviag, tou Hvwpévou BaotAeiou kat tng FaAAiag.

™G He aplB. Béuatog 0582 Anodaong tng 98ng ouvedplaong tou A.Z. tou EATO — AHMHTPA pe 8épa
«Anodaon €ykplong Teuxwv dLaknpuing Slaywviopwy Kol SLEVEPYELAG QUTWV E CUVTUNON IPOBEoLWY
KOBWwg KAl OUYKPOTNONG YVWHOSOTIKWY opydvwyv (Emtponwy) B2] Tou teuyxoug tng Slaknpuéng
Slaywviopou kat Ttng mepiAndng aUTAC, UE AVTIKEILEVO TNV TAPOXH UTINPECLWY dopéa afLoAdynong ya
to MNpodypappa: MNpowbnon tng Pétag MOM «PDO Feta. Let’s get real!» otig ayopéc twv HMNA Kal Tou
Kavabdd, ektipwpevou polnoloytopol 95.000,00 € mAéov ONA 24%» (AAA QKZITO=3M-PEA).

™¢ pe aplB. Béuatog 03 Anodaong tng 108n¢g ouvedpiaong tou A.Z. tou EATO — AHMHTPA pe B€pa
«EmavaAnyn tou um’ aptb. mpwt. 52038/28-11-2017 Slaywviopol LE QVTIKEMEVO TNV TOPOXN
UTINPECLWV 0ELOAOYNONG AMOTEAECUATWY TWV dpdcewv tou Mpoypappatog: Mpowbdnaon tng détag NOM
«Feta PDO. Let’s get real!» oti¢ ayopgg twv HIMA kat tou Kavada» (AAA QP5BO=3M-5Pz).

™¢ um’ aptb. mpwt. 50393/20-11-2017 emotoAn¢ mpog to Tunua Epmopikwv Powv & Mpowbnong
Mpoidvtwy tng AletBuvong NpowBnonc Mewpytkwyv Mpoidvtwv tg Mevikng AlebBuvonc Tpodipwy Tou
Yroupyeiou AypotikAg Avamtuéng kat Tpodipwy pe Oépa «SaBifaocn teAdikwv oxedlwv SlaknpLEswy,
KOBWG KaL TNG oXeTIKNAG anodaong A.Z. tou EATO — AHMHTPA®.

™m¢ ur’ aplB. mpwt. 3717/126631/27-11-2017 emiotoAng tou Turpatog Katdptiong kot Ektéleong
Mpoypaupartoc MpopnBewwv tng AlevBuvaong MpounBelwv Alaxeiptong YAtkoU & Yrmodopwv tng Mevikng
AleBuvong Okovoulkwy YMnpeolwwv tou Ymoupyeiou Aypotikig Avamtuéng kot Tpodipwv pe Béua
«Zxedla AtaknpuEewv HAektpovikwv Avolktwy AleBvwv Alaywviopwy, péow E.2.H.AH.X., Tou EAAnViKOU
lewpylkol Opyaviopou — « AHMHTPA», oL ontoieg adopoulv otnv a) «Mapoxr) UNNPECLWY EKTEAECTIKOU
opyaviopou yla to MNpoypappa: MNpowdnon tng Eupwnaikng Oétag NOM «European PDO Feta. Let’s get
real!» otig ayopég tng Mepuaviag, tou Hvwpévou Baowlelou kat tng MaAAiag», B) Mapoxr umnpeclwv
afLOAOYNONG AMOTEAECHATWY TwV Spacewy yla to Mpoypappa: Npowbnon tng détag NOM «Feta PDO.
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Let’s get real!» otig ayopég otig ayopeg tng MNepuaviag, Tou Hvwpévou Baolleiou kat tng FaAAiag», v)
«Mapoxn UTnpecLwV eKTEAEOTLKOU opyavLopoU yia to Mpoypaupa: Mpowdnon tng Eupwmnaikng MEtag
MON «European PDO Feta. Let’s get reall» otig ayopég twv HMNA kal tou Kavada kat 8) Mapoxn
UTINPECLWV a&LOAOYNONC AMOTEAECUATWY TWV Spacewv yla to Mpoypapua: MNpowbnaon tng détag NOM
«Feta PDO. Let’s get real!» otig ayopsg twv HMA kat tou Kavada».

™¢ e aplB. B€partog 05 Antddaonc tng 113n¢/24-05-2018 cuvedpiaong tou A.Z. tou EATO — AHMHTPA
pe Ogpa «EmBeBaiwon tg apdy. 04 anddaonc g 108n¢/23.03.2018 Suvedpiaong tou A.Z. pe Bépa
«EmavaAnyn tou ur’ aptb. mpwt. 52038/28-11-2017 Staywviopol HE QVTLKEIMEVO TNV TOPOXN
UTINPEoLWV a€LoAOYNOoNG aIMOTEAECHATWY TwWV SpAcewv Tou Mpoypaupatog: Mpowbnaon tng détag NOM
«Feta PDO. Let’s get real!» otig ayopeg twv HMA kat tou Kavada»»

™G HMe ap. TMPWT. 2999/122453/28-11-2018 ¢£ykplong avaAnPng TmoOAueTtol¢ UTOXpPEWONG TOU
Yroupyeiou AypoTtikng Avamntuéng kat Tpodipwv (AAA W3014653MM-NME)

1.5 NpoBeopia napalapnig npocpopwv Kat SlevépyeLa SLaywviopoU

H katoAnktik nuepopnvia maparafric twv npoodopwv sival n 14/06/2018 kot wpa 15:30.

H Stadikacia Ba StevepynBel pe xprion tng mhatdoppog tou EBvikol Tuotrpatog HAEKTPOVIKWY AnUociwv
JupBaoceswv (E.2.H.A.H.L.), péow TN AtaSikTtuakng MUANG wWww.promitheus.gov.gr Tou w¢ Avw cUCTAUATOC,
v 20/06/2018, nuépa Tetdptn kot wpa 12:00.

1.6  Anpoolotnta

A. Anpocicguon otnv Enionun Epnuepida tng Evupwnaikig Evwong

Mpoknpuén tng mapovoag cUUPACNG ATECTAAN UE NAEKTPOVIKA Héoa yla Snuocieuon otig 25/05/2018
otnv Ynnpeoia EkS6oswv TnG Evpwrnaikng Evwong.

B. Anpocicuon og €BVIKO eninedo

H mpoknpuén Kal To MANPEC Keipevo tng mapoloag Alaknpuéng Kataxwpndnkav oto Kevtpikd HAeKTpoviko
Mntpwo Anpociwv Suppacswv (KHMAHZ).

To mMANpeg Keipevo tng mapoloag AlakApuéng kotaxwpnobnke akopn kot otn Sladlktuaky TUAN Tou
E.2.H.AH.3.: http://www.promitheus.gov.gr, 6mou €é\afe Suotnuikd AplOpd: 59196.

Mpoknpuén (mepiAnyn tng mapovicag Ataknpuéng) dnuoacteletal kot otov EAANVIKG TUTO, cUUdwWvA LE TO
apBpo 66 tou N. 4412/2016 :

Ztnv epnuepida pe titho «H AYTH»
stV epnuepida pe titho <kEGHMEPIAA TON SYNTAKTQN»

H mpoknpuén (mepiAndn tng mapolvoag Awaknpuéng) Omwg mpoPAémetal otnv mepimtwon 16 tng
napaypadou 4 tou GpBpou 2 tou N. 3861/2010, avaptiBnke oto &ladiktuo, OTOV LOTOTOMO
https://diavgeia.gov.gr/ (MTPOTPAMMA AIAYTEIA)

H Alaknpuén Ba katayxwpnbel oto Sladiktuo, otnv LotooeAida tng avabetouvoag apxng, otn dtelBuvon
(URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations, otig 25/05/2018.

H &nuooieuon tng meplAnyPng tng Slaknpuéng avaptatal OToV LOTOTONMO Tou Ymoupyeiou AypoTIKAG
Avartuéng kat Tpodipwv http://www.minagric.gr kol oTov TivoKa QVAKOWWOEWV Tou Epmopkol Ko
Blopnxavikot EmpeAntnpiov ABnvwv.

r. E€oda dnuocieloswv

H Samavn twv dnupoactetoswyv otov EAANvikS TUTo BapUvel tov avado)o.
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1.7 Apxég edpappolopeveg otn Stadikacia cuvayng

Ot otkovopikot dopeic Seapevovtal otTL:

a) tnpoLv kal Ba efakoAouBrioouv va tNPoUV KATA TNV ekTéAecn TG oUUPBacng, epooov emAeyoly, TIG
UTIOXPEWOELG TOUC TIOU QIOPPEOUV Ao TG SLaTAelg TNG MEPLBAMNOVTLKAG, KOWWVIKOAOPOALOTLKNAG Kol
£pYATIKAG vopoBeoiag, mou £xouv Beomiotel pe to Sikalo NG Evwong To €BvikO Sikato, GUANOYIKEG
oupBaocelg n OleBveic Slatagelg meplParlovtikol, KOWWVIKOU Kal €pyotikoU Olkaiou, oL Ormoleg
anapBuolvral oto Mapdaptnua X tou MNpoocaptipato¢ A tou v. 4412/2016. H tipnon twv v Adyw
UTIOXPEWOEWV EAEYXETAL KOl BePalwveTol amo Ta Opyava Tou emIBAEMOUV TV eKTEAECN TwV dnuociwy
oUHUBAcEWY Kal TIG opUOSLEG SNUOCLEC aPXEC KL UTINPECLEG TTOU EVEPYOUV EVTIOG TWV 0plwv TNG €uBUVNG
KOL TNG ApoSLOTNTAG TOUG.

B) dev Ba evepynoouv 0BEulta, TAPAVOUO I KATAXPNOTIKA KaB' OAn tn Stdpkela tng Sadilkaociag
avaBeong, oAAG Kal KaTA To oTadlo ekTéAeong tng ocLUPBacNC, epocov eMAEYOUV

v) AapBavouv ta katdAAnAa pHETpa yla va SLapUAGEOUV TNV EUNLOTEUTIKOTNTO TWV TANPOGOPLWV TIOU
£XOUV YapaKkTNPLoBEel wg TETOLEC.
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2. TENIKOI KAI EIAIKOI OPOI 2YMMETOXH2

2.1 Fevikég MAnpodopiseg

2.1.1 Eyypada tng cuppaong
Ta éyypada tng mapovoag dladkaciag cuvalng sivat ta akdAlouba:

. n Npoknpuén tng 20pBaong, 6nwg autr €xeL dnpooteutel otnv Emionun Epnuepida tng Eupwrmaikng
‘Evwong

. n mopouoa Alaknpuén pe ta NapapTAUATA TTOU amOTEAOUV QVATIOOTIO0TO HEPOG OUTNAC
. to Eupwnaiko Eviaio Eyypado ZopBaong [EEEZ]

. Ol CUUTIANPWHOATIKEG TTANpOodOpPIleEG TOU TUXOV TapEXovtal oto mAailolo tng Sadikaociag, 16lwg
OXETLKA UE TIG TTpoSLaypadEC KL TA OXETIKA SIKALOAOYNTIKA

. 1o oX£610 NG cUUPaONG Ue Ta NMopoapTANATA TNG

2.1.2 Emwkowwvia - NpdcBaon ota £yypada tng ZOUBacng

'OAeg oL emkoWVWVieg o ox€on pe ta Bactkd otolyeia tng Stadkaoiag cuvaydng tng cuuPaong, Kabwg Kat
OAeg ol avtoAlAayeg mAnpodoplwy, WBIWE n nNAekTpovikrl UTOBOAR, €KTeAoUvtal HE TN XPHON TNG
mAatdoppag Tou EBvikoU Juothuatog HAektpovikwv Anpociwv JupBdcewv (EXHAHZ), péow tng
Awadiktuaknic mUANG www.promitheus.gov.gr Tou wg Gvw GUCTAUATOC.

2.1.3 Napoxn Alsukpvicswv

To OXETIKA altApaTa apoxng Steukpvioewv umoBallovtal NAEKTPOVIKA, TO apYOTEPO OKTW (8) nuUépeg
TPV TNV KATAANKTIKA nUEpOUNVia UTIOBOANG MPOCPOPWY KOl AMOVIWVTOL AVTIoTOLX 0To SIKTUAKO TOTO
Tou Slaywviopol péow tNG Aladiktuakng mUAng www.promitheus.gov.gr , tou E.Z.H.AH.Z. Aiuato
TOPOXNG CUMTANPWHOTIKWY TIANpodoplwv — Sleukplvioewv umoBaAlovtal omod eyyeEYPAUUEVOUG OTO
cUOTNUA OLKOVOULKOUG dopeig, dnAadrn amod ekeivoug mou SLABETOUV OXETIKA SLATILOTEUTAPLO TIOU TOUG
€xouv xopnynBel (ovoua xprnotn Kol Kwdlkd mpdofaong) Kal amapaitnta To NAEKTPOVIKO ApPXELO0 UE TO
KELUEVO TWV €pWINUATWY €lval NAEKTPOVIKA UTIOYEYPAUUEVO. ALTAUATA TIAPOXNG OLEUKPLVICEWV TIOU
umoBaAAovtal eite pe AANO TPOTO £iTe TO NAEKTPOVIKO apxeio mMou ta cuvodeUel Sev elval NAEKTPOVIKA
UTIOYEYPOUEVO, eV e€eTAlovTal.

H avaBétouca apyxr unopel va napateivel tTnv npobeopia mapaAafng twv npoodopwv, oUTWE WOTe OAOL
ol evéLadepopeVOL OLKOVOULKOL Ppopeig va pmopolv va Adfouv yvwaon 6Awv Twv avaykaiwv mAnpodoplwv
yla TNV KATAPTLON TwV MPOoPOPWVY OTLE AKOAOUBEC TTEPUTTWOELG:

o) 6tav, ylo omolovénmote Adyo, pooBetec mAnpodopleg, av Kal {NTAONKaV amo Tov oLkoVouLko dopéa
gykatpa, dev £xouv mapacyebel To apyotepo ££L (6) nuépeg mpLv amo v nmpobeouia mou opiletal ya tnv
napalapn Twv npocdopwy,

B) otav ta éyypada tng cuBaong udloTavtal oNUAVTLIKEC aAayEG.
H Sidpkela tng mapdtaong Oa gival avaloyn Pe T omoudaldtnta Twv MANPodopLWY 1 TWV CAAOYWV.
Otav oL mpdcBeteg mMAnpodopieg dev £xouv INTtnOsei £ykaipa r Sev £xouv onuocia yla TNV MPOETOLHACIia

KaTAANAwv ipoodopwv, Sev amatteital mapdTaon Twv NPOOECULWV.

2.1.4 T\wooa

Ta éyypada g cuBacnG €xouv ocuvtayxBel otnv eAAnvikr yAwooa.
TuxOV eVOTAOELG 1 TPOSIKAOTIKEG TPOoodUYEC uTtoBAANovTal oTtnv eAANVIKA YAwooa.

OL mpoodopég kal ta mepllapfavopeva o QUTEC OTOLXElol cuvtdooovtal otnv eAAnviky yAwooa 1
cuvodslovtal amnod enionun HETaPpacr] Toug otnv eAANVIKA YAwooa.
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Ta amobelktika gyypada cuvtaooovtal otnv eAAnvikr yYAwooa 1 cuvodelovtal amo enionun petdadpaocn
Toug otnVv eAANVIKA YAwooa. Xta aAhodamd Snuooia eyypada kat Sikatohoyntikd epappudletal n Tuvonkn
™G Xdyng g 5.10.1961, mou kupwOnke pe to v. 1497/1984 (A'188).

Eldikotepa, OAa ta Snuoota €yypada mou adopolv allodamolg olkovoulkoug dopeic kot mou Ba
katateBouv amd toucg mpoodépovieg otnv mapoloa Sladikacia, Ba elval VOULUA EMKUPWHEVA, KAl N
petadpaon Twv v AOYyw gyypadwv UMopel va yivel eite amod tn petadpactikn unnpecia tov YM.EZ., eite
ano to apuodlo mpoeveio, ite amo diknyopo Kata tnv évvola twv apBpwv 454 tou K.MoA.A. kal 53 tou
Kwdwka mepl Atknyopwv, €ite amd opkwTto HeTadpaoTn TNG XWPACS MPOEAEUONC, av udlotatal otn Ywpa
auTn Tétola unnpeoia.

Emutpénetal avrtiotoya n katabeon owoudnmote Snuoclou eyypadou kot SikaloAoyntikoU Tou oadopd
oAlodamn Emixeipnon pe tn popdrn EMKUPWHEVNG PWTOTUTIAG TPOEPXOUEVNG elte amd TO VOULUO
ETUKUPWHEVO £yypado amo to apuddio Mpofevelo TNC XWPACS TOU MPOOhEPOVTOC, £lTe AMO TO MPWTOTUTIO
gyypado pe tnv odpayida “Apostile” cOudwva pe tnv ouvlnkn tng Xayng tng 05-10-61. H emikupwon
OUTH TIPETEL val €XEL Yivel amo Slknyopo Katd tnv évvola twv dapbpwv 454 tou K.M.A. kat 53 tou Kwdika
niepl Alknyopwv.

KaBe popodng emikowwvia pe tnv avabétouoa opxn, KabBwe Kal LeTaly autng Kal Tou avadoyxou, Ba
yivovtal umoxpewTika otnv eAAnvikA YAwooa.

2.1.5 Eyyunoelg

OL eyyuNnTIKEG €MIOTOAEC Twv Tapaypddwv 2.2.2 kat 4.1. ekdidovtal amd TIOTWTIKA WBpluaTa TIOU
AslToupyoUlV VOO OTOl KPATh - WEAN Ttne Evwong i tou Eupwmnaikol OwovoulkoU Xwpou 1 ota Kpatn-
pépn tng ZAS! ko éxouv, cUUPWVA HE TIC LOXUOUOEC SLATALELS, TO SKaiwpo autd. Mmopouly, eniong, va
ekbibovtal and 1o E.T.AA. - T.Z.M.E.A.E. 1] va mapéxovtal Pe ypapuatio tou Tapeiov Mapakatadnkwv Kot
Aaveiwv pe mopokatdbeon og oUTO TOU AVTIOTOLXOU XPNHATIKOU Ttooou. Av cuctaBel mapakataOnkn Ue
ypouudtio mopokatdbeong xpeoypadwv oto Tapeio Mapakatadnkwv kot Aaveiwv, ta ToKopepidla
peplopota mou Ayouv Katd T SLApKELa TNG £YyUnong emotpédovial HeTA T AREN TOUG OTOV UTIEP OU N
£yyUnon oLKOVOULKO dopéal.

Ol EYYUNTIKEG €TLOTOAEG ekSiSovTal KOt €MIAOYN TWV OLKOVOULKWY GOpEWV amod €vav ) MeEPLOCOTEPOUC
£KkOOTEG TNC TTAPATIAVW TIOpaypadou.

Ot gyyunoslg auTég meplthapPdavouv kot eAdyLlotov to akoAouBa otoleia: a) TV nuepopnvia ékdoong, P)
Tov £k60TN, y) TNV avabétouoa apxn mpPog Tnv omoia ansubivovtal, &) Tov aplBud NG gyyvnong, €) to
TooO ToU KOAUTITEL N €yyUnon, ot) TNV MANPN enwvupia, tov A.O.M. kal tn StetBuvon Tou OLKOVOULKOU
dopéa uTEp Tou omolou ekdidetal n eyyunon (otnv mepintwon évwong avaypddovtal OAa Ta mapanavw
yla KaBe péAog TG évwong), ) Toug 0pouc OTL: aa) n eyyunon TMOPEXETAL AVEKKANTA KAl avemipUAAKTA, O
6e ekbOTNC MapalTElTAL TOU SIKALWMOTOG TNG dlalpéocwg Kal TG Sillnoswg, katl PP) OtL o mepimtwon
KOTATTWONG AUTAC, TO OO0 TNG KATAMTWONG UTIOKELTOL OTO €KAOTOTE LoYUoV TEAOG XOpPTOCNHOU, n) Ta
oTolyela TNG OXETIKNAG SLAKAPUENG KoL TNV NUEPOUNVIA SLEVEPYELAG TOU Slaywviopou, B) tnv nuepounvia
ANENG 1 Tov Xpovo LoxUog TNG Eyyunong, L) v avaAnyn umoxpéwong amod tov ekdOTn tng gyyunong va
KOTABAAEL TO TIOCO TNG €YYUNONG OAKA 1 HUEPLKA €VTOG MEVIE (5) NUEPWV HETA amd amAn €yypaodn
eldomnoinon ekelvou Pog Tov omoilo ameuBbuUveTaL Kal La) TNV TEPUMTWON TWV EYYUNOEWV KAANG EKTEAEONG
KL Tt pOKATABOANG, TOV aplBUO Kal ToV TITAO TNG OXETIKNG cUBaoNG.

YroSelypata eyyunTikwy €MIOTOAWY CUUUETOXNAG, TPoKataBoAng kol KOAAG ektédeong meplapBavovtat
oto Napdptnua VI

H avaBétouoa apyxr EMKOWWVEL PLE TOUG EKSOTEG TWV EYYUNTLKWY ETILOTOAWY TIPOKELUEVOU VA SLOTTLOTWOEL
TNV gyKLUPOTNTA TOUC.

1 H Alebvng Zupdwvia ya tg Anpooteg TupBaocelg (ZAZ) sival, PEXPL OTLYUNG, N MOVN VOULKA SEC0UEUTIKA cupdwvia oTo
mhaiolo tou Maykoouou Opyaviopol Epmopiou oto nedio twv dnpociwv cuppdoswv. H mapovoa popdn tng téOnke oe LoxL
v 1n lavouapiou 1996. Ta pépn tng ZAZ sival: Appevia, EABetia, Eupwnaiki Evwon dcov adopd ta Kpdtn HEAN TNG,
Hvwpéveg MoAtteieg tng Apepiknc, lamwvia, lohavsia, lopan), Kavaddg, Katw Xwpeg 6cov adopd tnv Apoluma, Kivelkn
TainéL, Kopéa, Awtevotdawy, NopBnyia, Ziykamolpn, kot Xovyk Kovyk-Kiva. Apuodia yia tn Stoxeipion tng IAZ sival n
ETUTPOTN VLA TIG SNUOOLEG CUMPBAOTELC.
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2.2 Awkaiwpa Zuppetoxng - Kpiripla Mowotikng EmtAoyng

2.2.1 AIKOLOUMEVOL GUMETOXNG

1. Aalwpa ocuppetoxng otn Stadikacia cuvadng tng mopovoag ocUPBAONG £Xouv PUOLKA H VOULKA
TPOCWA KO, OE TIEPLMTWON EVWOEWV OLKOVOLLLKWY GOPEWVY, TA LEAN OUTWV, TIOU E(VAL EYKATECTNUEVO OF:
o) KpATog-péAog tnG Evwong,

B) kpatog-péAlog tou Eupwmaikol Otkovopikou Xwpou (E.0.X.),

Y) Tpilteg xwpeg mou €xouv umoypdel kot Kupwoel Tn ZAZ, oto Babud mou n und avabeon Snuoola
cUMBaon kaAumtetal anod ta Napoaptipata 1, 2, 4 Kol 5 Kot TG YEVIKEG ONUELWOELG TOU CXETIKOU LE TNV
‘Evwon Npoocaptruartoc | tTng we avw Juudwviog, kabwc Kat

8) o€ Tpiteg Ywpeg mou Sev gumimTouy otnv nepintwon y’ tng mapouaoag mapaypddou Kal £xouv cuvalel
Siuepeic n moAupepeic oupdwvieg pe TNV Evwon os Bépata Sladikaolwv avabeong dSnpooiwv cupBacswv.

2. OL eVWOELG OLKOVOULIKWY GOPEWY, CUUMEPNAUBAVOUEVWY KOl TWV TIPOCWPLVWY CUUMpPAewy, bev
amaltteitol va meptBAnBoUV cUYKEKPLUEVN VOULKN popdr yla Tnv urtofoln mpoodopdc.

3. JTIG MEPUMTWOELG UTIOPOANG TPOodOoPAG amod €Vwaon OKOVOULKWY Gopewv, OAa Ta HEAN TNG euBUvovtal
£vavtl Tng avadétouoag apxng aAAnAéyyua Kot £1¢ OAOKANpov.

2.2.2 Eyyunon CUMUETOXAG

2.2.2.1. T TV €yKupn cuppetoxn otn dtadikaaoia cuvadng tng mapovoag cuuBaocng, Katatibetal anod
TOUC OUUUETEXOVIEC OLKOVOULKOUG dopeic (mpoodEPOVTeG), €YyuNnTIKN EMLOTOAN) OUUHETOXAG, TOU
OVEPXETAL O MOOO TIOU OVTLOTOLXEL 0To 2% tng Kaboapng atiag (mpo @.M.A.) Tou mpolmoAoylopol NG
oLUBAONG KOL CUYKEKPLUEVA TO TIOCGO TNE EYYUNTLKNAG ETILOTOANG CUUUETOXNG opiletal o 1.900,00 supw.

YTnv meplmtwon £vwong OKOVOULKWY GopEwVY, N eyyUNon CUUMETOXNG TephapBavel kot tov 6po OTL h
£yyUnon KOAUTITEL TIC UTTOXPEWOCELG OAWY TWV OLKOVOULKWY GOPEWV TTOU CUHUETEXOUV OTNV EVWOon.

H eyyUnon CGUUPETOXNG IPEMEL va LOXVEL TOUAAG)LOTOV yla TpLtavta (30) nuépeg Petd tn AREn tou xpovou
Loxvog g mpoodopdg tou ApBpou 2.4.5 tng mopoloog, NToL péxpt 20/01/2019, dMwc n mpoodopd
amnoppintetat. H avaBétouoa apxn propel, mpwv t Anén tg npoodopag, va {nTda amnod tov npoadépovta va
napateivel, mpv Tt Anén toug, tn dLdpkela LoV oG TNE MPoadopdg Kol TG eyyUnong CULUETOXNAC.

2.2.2.2. H eyyUNnon OCUUUETOXNAC EMLOTPEDETAL OTOV avadoXo HUE TNV TMPOCKOULON TG €yylunong KoAng
eKTéNEONC.

H eyyunon cuPUETOXNG EMLOTPEDETAL OTOUG AOUTOUG MPOOHEPOVTEG UETA:

a) TNV Ampaktn mapodo tng mpobeopiag doknong mpooduyng i tnv ékdoon amodaong eni acknBeioag
npoodUYNG KATA TG armdpacn KATaKUPWoNG Kat

B) tnv ampaktn nmapodo tng mpoBeopiag aoknong aoPaACTIKWY PETPpWVY N TV €kdoon amodaong em’
QUTWY, KoL

2.2.2.3. H gyylnon OCUUUETOXNG KATATIMTEL, av O MPOOGEPWY ATOCUPEL TNV TPOoodopd TOU KATA TN
Slapkela Loxvog autng, apexel Peudn otoleia r mAnpodopieg mou avadépovtal ota apbpa 2.2.3 £wg
2.2.7, dev mpookouioel eykalpwg ta mpoPAenopeva and tnv mapovoa SIKALOAoOYNTIKA 1) ev PooeABeL
gyKalpwc yla urmoypaodr tng cuUPaonc.

2.2.3 Adyol anokAeLonoU

AnokAeietal and tn cuppeToxn otnv mapouoa Stadikacia cuvayng cupBacng (Slaywviopo) mpoodpEépwy
OLKOVOULKOC dopag, €pOOOV CUVIPEXEL OTO TPOOWNO TOU (EAV TIPOKELTAL YLO HEUOVWUEVO PUOLKO N
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VOLLKO TIPOCWTO) | 0€ €va amo ta PEAN TOu (EAV TPOKELTAL yla £VWON OLKOVOULKWY GopEwv) &vag N
TLEPLOCOTEPOL ATTO TOUG akOAouBoug Adyouc:

2.2.3.1. Otav undpyxel o€ BApog Tou TeAECISIKN KATASIKAOTIKY amodaon yla Evav amo toug akdAouboug
Aoyoug:

0) OUUMETOXN OFf €YKANUATIKN Oopyavwon, Omweg auth opiletal oto apbpo 2 tn¢ amddaong-mAaiolo
2008/841/AEY tou YupPouliou tng 24n¢ OktwPpiou 2008, yla TNV KOTATIOAEUNON TOU OPYOAVWUEVOU
eykAjpatog (EE L 300 tng 11.11.2008 6.42),

B) dwpodokia, omwg opiletal oto apbpo 3 g cLUPaong nepl TG KatamoA£éunong tneg dtadpBopag otnv
omola evéyovral untdAAnAol twv Eupwnaikwv KowotAtwy i twv Kpatwv-peAwv tng Evwong (EE C 195 tng
25.6.1997, o. 1) kat otnv mapaypado 1 tou apbpou 2 tng amodaong-mhaioo 2003/568/AEY tou
JupPouliou tng 220¢ louAiou 2003, yla TV KatamoAépnon tng dwpodokiag otov I6LWTIKO Topéa (EE L 192
™¢ 31.7.2003, o. 54), kKaBwg Kol OnMwG opiletal otnv Keipevn vouoBecia | oto €6vikd Sikalo tou
OLKOVOULKOU dopéa,

y) amdtn, Kotd TV évvola Tou dpBpou 1 TNG cUMUPAONG OXETIKA UE TNV TMPOOTACIA TWV OLKOVOULKWY
ouudepOVTIWY TwV Eupwnaikwv Kowotntwy (EE C 316 tg 27.11.1995, o. 48), n omoio KupwONKE UE TO V.
2803/2000 (A" 48),

6) TPOUOKPATLKA EYKANUOTA 1) EYKANLLOTA CUVSEOUEVO UE TPOHOKPATIKEG SpaoTnPLOTNTES, OMWC opilovtal,
avtlotoiywg, ota apbpa 1 kat 3 tng anodaong-mAaioo 2002/475/AEY tou TupPouliou tng 13n¢ louviou
2002, ylwa TNV KOTamoAéunon tng tpopokpotiag (EE L 164 tng 22.6.2002, o. 3) i nbwkn autoupyia 1
CUVEpPYELA N amoTmelpa Stanpagng eykAnpatoc, 0nwc opilovral oto GpBpo 4 auTtic,

€) vopormnoinon €008wv amo MapAVOUEG dpacTnplOTNTEG 1 XPNUATOdOTNON TNC TPOMOKpATiaG, OMWG
oUTEC opilovral oto apBpo 1 tng Odnyiag 2005/60/EK tou Eupwrnaikol KowoBouAiou kot tou SupBouliou
™¢ 26ng OktwPpiou 2005, oxetikd pe tnv TPOANYN TNG XPNOLUOTOINONG TOU XPNUOTOTLOTWTILKOU
OUOTAHATOC Yyla TN VOULOTOiNon €008wv amo MAapAvopUEeG SpaoTtnploTnNTEG Kal T XpnHatodotnon tng
tpopokpartiag (EE L 309 tng 25.11.2005, o. 15), n omnola evowpatwOnke otnv £6vikr vopobeoia e to V.
3691/2008 (A’ 166),

ot) madikn epyaocia kot AAeg popdEg eumopiag avBpwnwy, oTwe opilovtal oto apbpo 2 tng Odnyiag
2011/36/EE tou Eupwraikol KowvoBouliou kat tou JupBouliou tng 5n¢ Ampthiou 2011, yia tnv mpdAnyn
KOL TNV KOTATOAEUNON TNG EUMoplag avBpwnwy Kal yla tnv nmpootacia Twv Bupdtwy g, Kabwg Kal yla
NV avtkatdotaon g anodaocnc-miaioto 2002/629/AEY tou TuuBouliou (EE L 101 tng 15.4.2011, 6. 1), n
omola evowpatwdnke otnv eBvikr vopoBeaoia pe to v. 4198/2013 (A’ 215).

O owKovouLKOG dopéag amokAeieTal, eniong, 4tav To MPOCWTO £L§ BAPOG Tou omolou ek6GONkKe TeAeaiSikn
KoTadlkaoTikn anddoon sival HEAOG Tou Slolkntikou, SleuBuvtikol 1 emomtikol Opyavou Tou 1 £€XEL
gfouoia ekmpoowrnnong, AqPng anodacswv A eAéyxou og auTo.

YTIG TIEPUTTWOELC ETALPELWV TEPLOPLOUEVNG euBUVNG (E.M.E.) kal mpoowrikwy etatpsiwy (O.E. kat E.E.) kot
IKE 16lwTIkwV KeEPAAQLOUXIKWY ETALPELWY, N UTOXPEWON TOu Tponyoupevou edadiov adopda kat’
£AAXLOTOV OTOUG SLOXELPLOTEC.

ITIG TMEPUTTWOELC avwVUHWY talpewwy (A.E.), n umoxpéwon tou mponyoluevou edadiov adopd kat’
eAdaylotov tov AteuBiUvovta ZUpPBoulo, KaBwE Kat OAa Ta LéEAN Tou AlolknTikoU TupBouliou.

Y€ OAEC TLG UTIOAOUTEG TIEPUTTWOELG VOULKWY TIPOCWTTWY, 1N UTIOXPEWGT TWV ponyouevwy edadiwv adopd
OTOUG VOULLILOUG EKTIPOCWTTOUG TOUG.

2.2.3.2. Otav o0 MpoodEépwy £XEL OOETHOEL TIC UTIOXPEWOEL TOU 000V adopd otnv KataBoAn ¢opwv N
elopopwVv KOWWVIKNG achAALoNG Kal auto €xel SlamiotwOdel amod SwaoTikr | SlokNTIKA anodaon Ue
teAeaiSIkn Ko SECUEUTIKN LOYY, cUPdWVA LE SLOTAEELS TN XWPAG OTIOU ELVOL EYKATECTNEVOG ) TNV €OVIKNA
vopoBeoia n/kat otav n avabétovoa apxr Unopsi va amodeiel pue to KATGAANAQ pHEca OTL O TIPOOPEPWV
€XEL ABETNAOEL TIG UTIOXPEWOELG TOU 6oov adopd Tnv kKataBoAn ¢dopwv 1 eLl0hopwV KOWVWVIKAG AohAALONG.
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Av o npoodépwv eivat EAAnvac moAitng r €xeL Tnv eykataotooh tou otnv EAAASa, oL UTTOXPEWOELG TOU TTOU
adopolv TIG £l0POPEC KOWWVIKAG aodAAlong KOAUTITOUV TOCO TNV KUPLO OGO KAl TNV EMLKOUPLKNA
aodalion.

Aev amokAeieTol 0 TPOOPEPWY OLKOVOULKOG HOPEAG, OTAV EXEL EKMANPWOEL TIG UTIOXPEWOELG TOU EiTe
KataBaAAovtog Toug ¢Opous 1 TIG EL0POPEG KOWWVIKNAG aodAaAlong rou odeilel, cupmepllapBavouévwy,
KOTA TEPUMTWON, TwWV OeSOUAEUUEVWY TOKWV N TWV TPOCTIUWV €£(TE UTAYOUEVOG Ot OECUEUTLKO
SLOKAVOVLOUO yLa TNV KATaBoAr ToUuG.

2.2.3.3. AnokAeietal amod tn cuppeTtoxn otn Stadikaocio cuvang tng mapoloag cuuBacng, MPoohEpwy
OLKOVOLKOG hOpENG O OMOLASNTIOTE OO TIC AKOAOUBOEC KATACTACELG:

(o) edv €xeL aBeTrOEL TIC UTTOXPEWOELC TtOU TipoBAETovTaL atny map. 2 Tou dpBpou 18 tou v. 4412/2016,

(B) €av telel umo mtwyevuon 1 £xel umtaxBel oe dadikaoia euyiavong 1 el8IkAG eKKaBApLong 1 telel unod
ovayKooTKn Slaxeiplon amo ekkabaplotr) 1 anod To Sikaotrplo N £xel untaxBel oe Sladikaoia MTWXEUTIKOU
CUUBLBacpOU 1 £XEL AVOOTEIAEL TIG ETILXELPNUATIKEG TOU SpaoTNPLOTNTEC N} €AV BPLOKETAL O£ omoLadrmote
avaAoyn Kotaotacon mpokUmtouoa amnod napopola dtadikaoia, mpoPAenopevn os eBvikég Slatdelg vouou.
H avaBétouoa apyn Umopel va pnv anokAeiel évav olkovouko dopea o omolog PplokeTal os pia ek Twv
KOTAOTACEWV TIOU avad£POoVTalL TNV TIEPLMTWON QUTH, UTO TNV TPoUTOBeon OTL AmoSELlKVUEL OTL 0 eV AOYW
dopéag elval o Béon va ektedéoel Tn cUUPaon, AapBavovtag urtoyn TIC LoXUoUOES SLATAEELS Kal TO LETPOL
YLOL TN OUVEXLON TNG EMXELPNUOTIKAG TOU Asttoupyiag,

(y) umtapyxouv enapkwc eVAoyeg evOeifelg Tou 08nyoUV GTO CUUTIEPACLA OTL O OLKOVOULKOC Ppopgag cuvne
oupdwvieg pe dAouc olkovopKoUG hopeic e oTOXO TN OTPERAWON TOU AVTAYWVLCUOU,

8) €dv pia katdotaon cUYKPOUoNC CUUGEPOVTIWY KATA TNV €vvola Tou GpBpou 24 tou v. 4412/2016 bev
pmopet va BepamneuBel amoteAeopatiKA e AAAQ, ALlYyOTEPO MOPEUBATIKA, HEDQ,

() €av pia katdotaon oTp£PAWONG TOU AVIAYWVIOUOU amd TNV MPOTEPN CUMUETOXN TOU OLKOVOLILKOU
dopa Katd tnv mposToldacia tng dtadikaaoiag cuvapng cupBacnc, katd ta opl{opeva oto dpBpo 48 tou
v. 4412/2016, ev pmopsei va Beparmeudel pe GAN, AlyOTEPO TMAPEUPATIKA, HEOQ,

(ot) eav €xeL erudeitel ocoPapn 1N emavoAaupovopevn TANUUEAELD KOTA TNV €KTEAECN OUCLWOOUC
anaitnong oto MAaiolo mponyoupevng dnuoolag cUUPacnG, TPonyoUuuevng cupPBaocng pe avabétovta
dopéa | mponyoupevNg cUPBACNG MOPAXWPNONG TIOU EXE WE ATIOTEAECUO TNV MPOWPN KatayyeAio tng
T(PONYOUUEVNG oUMBAONC, AMOLNLWOELS I} AAAEG TTOPOOLEG KUPWOELG,

(Q) eav €xeL kpBel €voxog ocofapwv Peudwv SNAWCEWV KATA TNV TAPOXN TWV TANPOPOPLWY TIOU
amattouvtal yla thv e€okpifwon tng amouciog Twv Adywv amokAslopol 1 Thv MARPWON Twv Kplthplwv
£TAOYNG, €XEL amokpUYEL TIC MAnpodopieg autég ) Sev elval oe B€on va mpookopiosl ta SikatoAoynTkd
TIou amattouvtal kot edappoyn Tou apbpou 23 tng mapoloag,

(n) eav emuxeipnoe va ennpedaocsl pe abéuito tpomo tn Stadikacio AnPng amodpdcewv TG avabétouoag
0pXNG, VA OITOKTIOEL EUMLOTEVUTIKEG TANPOGOPLEG IOV EVOEXETAL VO TOU amtodEPouv aBEULTO TAEOVEKTNA
otn Swadwaoia olvayng ocvpBacng N va mopdoxel €€ oapeleiog mapamlavntikéc mAnpodopisg mou
eVOEXETAL VA EMNPEACOUV OUCLWEWCE TI amodaoelg mou adopolvV Tov AMOKAELOUO, ThV £mAoyn N Thv
ovaBeon,

(B) gav €xeL Slampdtel coPopo emMAyYEAUATIKO MAPATITWHA, TO Omoio BEtel ev apdBOAw TtV akepaldoTnTd
TOU, yla TO omolo tou emPABNKe TOLVA OV TOU oTePEL TO Sikaiwpa cuPpeToXAC o Stadikacio cuvaldng
cUUBaONG dNUOCLWYV £pywV Kal KATaAAUPBAVEL T CUYKeKPLUEVN Sladikacia.

2.2.3.4. AntokAeietay, eniong, mpoodEpwv OLKOVOULKOS popEag amd Tn cuppeToxr otn Stadikacio cuvang
™G mapoloag ocLUBACNC €AV CUVTPEXOUV oL IPoUmoBEoelg epappoyng tng map. 4 tou apbpou 8 tou v.
3310/2005, 6mwg oxVEeL (apywe eBvikdg Adyog amokAsLopoU).

2.2.3.5. O npoodépwv QTOKAELETAL O OMOLOSNTIOTE XPOVIKO onueio katd tn Sldpkela tng Stadwkaoiag
cuvang tng mapovoag cupBacng, otav anodelkvietal OTL Bploketal, Aoyw mpdtewv r mapaleiPewyv Tou,
elte mpuv eite katd tn dtadikaoia, og pio amod TG WG AVW TEPUTTWOELG
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2.2.3.6. NpoodpEPwY OKOVORLKOG GOPEAG TIOU EUTILITTEL OE L0 ATIO TLG KATOOTACELG TIOU avadEPOVTaL OTLG
napaypadoug 2.2.3.1 kat 2.2.3.3 unopel vo mpookouilel otolyeia pokelUévou va amodeifel OtTL Ta pPETpa
mou €Aafe emapkoUv yl va amodeifouv TNV aflomotia Tou, TOPOTL CUVIPEXEL O OXETIKOG AOYOG
amokAewopov (autokaBapon). Edv ta otolyeia kplBouv emopkh, 0 €v AOYyW OLKOVOULKOG ¢dopéag Oev
amokAeietal ano tn dtadikacia cuvadng cvuPacng. Ta HETpa TTOU AapBavovtol and TouG OLKOVOULKOUG
dopeic afloloyolvtal os cuvaptnon HUE TN coPapotnTa Kal TIG LOLOITEPEC TMEPLOTACEL TOU TIOLWVLKOU
aSIKALATOC 1 TOU TAPATTWATOC. AV TA LETPO KPLBOUV VETIAPKI, YVWOTOTIOLELTOL OTOV OLKOVOULKO dopéa
TO OKETTIKO TNG amodaong autng. OKOVOULKOG GopEaG TIOU EXEL ATMOKAELOTEL, OUUPWVA UE TIG KELUEVEG
Satagelg, pe teheoidikn amodaon, oe €Bvikd eminedo, amd tn cupUETOX o€ dladikaoieg ocuvayng
oupBaong N avabeong mapaxwpnong dev UMopel va KAVEL xprRon tTN¢ avwtépw SuvatdtnTag KATd tnv
niepiodo tou amnokAelopol Tou opiletal TNV vV AOyw amodaon.

2.2.3.7. H anddaon ywa tnv Slamioctwon tNg €MAPKELNC N LN TWV EMAVOPOWTIKWY HETPWY KATA ThV
niponyouuevn mapaypado ekdidetal cupdpwva pe Ta opllOpeva otTig map. 8 Kat 9 Tou apbpou 73 Tou V.
4412/2016.

2.2.3.8. OkoVouLKOG dopéag, oTov omoio £xel emIBANBEL, pe TNV KoLvr uTtoupPYLKN anodacn tou dpbpou 74
Tou V. 4412/2016, n Town Tou OMOKAELOMOU amOKA£leTAL autodikata Kol anod tnv mopovoa dladikaoia

cuvadng tng cupPaong.

2.2.4 KataAAnAdtnta Aoknong eEmayyeAHATIKAG §paotnpLotnTag

Ot otkovopLkol ¢popeic Tou cuppETEXOUV oTh SdLadikaaoia cuvayng tng mapoloag cUUBACNG amaltelTal va
0oKOUV emayyeALATIK Spaotnplotnta cuvadh HE TO AVIIKEIUEVO TWV TPOC MOPOXH UTNPECLWY, ATOL Vo
6paoTNPLOTIOLOUVTAL OTOV TOUEQN TWV CUUBOUAWV EMXELPAOEWV.

2.2.5 OWKOVOMLKNA KOl XPNLOTOOLKOVOULKH EMAPKELOL

‘Ocov adopd TNV OLKOVOULKA KOl XPNUOTOOLKOVOUIKN ETAPKELA yla TV mapovoa Stadikacio cluvang
oupuBaocng, oL olkovopLkol popeic analteital va StaBétouv:

0) YEVIKO €Trol0 KUKAO gpyoolwv yla kaBe éva amd ta €tn 2014, 2015 kat 2016 0o i pPeyoAUTEPO TWV
30.000,00 €

KoL

B) p€oo yeVIKO €THOLO KUKAO gpyoclwv Twv eTwv 2014, 2015 kat 2016 ioo | peyaAltepo twv 50.000,00 €
KoL

V) HEoo "elS1KA" eTrGLO KUKAO gpyaciwy yla ta £t 2014, 2015 kat 2016 ico | peyaAltepo twv 30.000, 00 €

Q¢ «elbIKOG» Voeital 0 KUKAOC €pyaicLwy TOU OLKOVOULKOU ¢dopéa Tou mpaypotomnolnonke thv nepiodo

ovadopAg oToV TOUEN OLKOVOULKAC SpaotnplotnTag mou avadépetat otny napaypado 2.2.4., SnAadn otov

TOMEQ TWV CUUBOUAWV EMIXELPAOEWV.

2.2.6 TeXVLKA KOl EMAYYEARATIKN LKAVOTNTO

‘Ocov adopd TNV TEXVLKNA KoL EMOYYEALOTIK LkavoTnTa yla Ty mopoloa Stadikacio cuvapng cuppaong,
ol olKoVopLKol popeic amatteital:

o) va £€XOUV OXETIKA EUMELpLO TTOU Vo ATOSELKVUETOL QO TNV LAOTIOINON £€pYWV AVTIOTOLXOU QVTIKELUEVOU
HE TO UTO avdBeon £pyo. ElSikoTepa, amatteital va Stabétouv amodedelypéva eunelpia oe 6Aoug Toug
KATwOL TopElg katd to Stdotnua 2012-2016:

o AfloAdynon amoteAeoUATWY TAPOoLWY Spacewv. Q¢ mapopoLeg SpAoslc voouvtal §pdoelg TpoBoAng,
gevnuépwong, mAnpodopnong 1 svatcbntomoinong. O oWKOVOULKOG dopeag Ba pmopolos vo €XeL
ekteléoel elte €pya aflohoynong os outd Tto medio autoteAwe (m.X. afloAdynon Kal eKkTipnon
anoteAeopatwy dpaong mpoPoAnc mpoidvtog), eite £pya afloAdynaong mou va meplapBdvouv autd Ta
OVTIKE(PHEVA WC TUAMO TOU OUVOAOU TOU £pyou (r.X. O€LoOAOyncon Kal EKTIUNON OMOTEAECHATWY
TIOAUTOELOKOU  ETIXELPNOLOKOU  TIPOYPAMUATOG OTov Touéa NG Plotexvoloyiog, oto omoio
vlomolnBnkav evépyeleC TPOPOAAC KOLVOTOULKWY TIPOLOVIWY oUoTAdWY EMXEPAOEWY). Mo tnv
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tehevtala mepimtwon Ba kplBel N cuvAdELa TOU TUNUATOC TOU £PYOU TIOU £XEL EKTEAECTEL E TO UTO
avaBeon €pyo.

e Opydvwon Kal Sle€aywyr) MTOLOTLKWVY KAl TIOCOTLKWV EPEUVWVY

e  JUANOYN KOL OTOTLOTLKN EMEEEPYACLO TTOLOTIKWY KL TIOCOTIKWY Sedopuévwy Kal avaAuon dedopévwv-
QTOTEAEOUATWY

B) katd tn Stdpkela Twv eTwv 2014, 2015 kat 2016, va €xouv eKTEAEGEL TOUAAXLOTOV 2 CUUBACELG TTAPOXNG
UTINPECLWV OTOV TOHEN TwV CUBoLAWY eTtxelprioswy, aflog (aveu OMA) touldylotov 30.000,00 € ékoaotn.

y) va SLoB£ToUV TIPOOWTILKO ETAPKEG 0 TTANBOOG Kal Se€LOTNTEG yla TV avAAnyn Tou £€pyou. UYKEKPLUEVA
amattouvtal Kot eAdyLotov Ta akolouba:

H Ouada Epyou mou Ba cuothostl o NpoodEépwy Ba TpEmeL va amaptileTal anod enapkn aplOpd oTehexwy,
wote va KaAudBoUlV oL amaltioelg Tou £pyou. Ta ev AOyw oteAéxn Ba mpemnel va SlaBETouv epyactakr)
eunepia oe mebla ouvadn e TO avilkeipevo tou £pyou (neBodoloyisg afloAdynong, opydvwaon Kot
Sle€aywyn TOLOTIKWY KOl TIOCOTIKWY EPEUVWY, CUAAOYN KOl OTATLOTIKN enefepyooia MOLOTIKWV Kol
TIOOOTIKWY Se60UEVWVY KOl avaAucon S€S0UEVWV-OIMOTEAECUATWY, CUVTAEN EPWTNUOTOAOYIWV KTA.).

O npoodépwv eival Suvatdv oTo OpyaVWTLKO oxAUa Tou Ba mpoteivel va cupmepAdPeL Kol eEWTEPLKOUC
ocuvepyateg oe Slddopa eMPEPOUG {NTAUATO YVWOTLKOU avTIKEWévou, AapBdvoviag umoyn Kal ta
avadepopeva otnv napaypado 2.2.7 (XtApLén otnv tkavotnta tplitwy).

H oteAéxwon tng Opadag Epyou tou Avadoyxou, Ba SLaBEtel kat eAAXLOTOV TNV MOPAKATW doun:

J YrieuBuvo Epyou (YE), o omoiog Ba nynBet tng Opadag Epyou kot Ba KATEXEL GUVTOVLOTLIKO pOAO Kall
TN OUVOALKN guBUVN Twv epyactwv Tou Avadoxou. O YE Ba mpémel kat eAdylotov: va eival
mtuxtouyog Mavemotnulakng Ekmaideuong, pe 56t eumelpio o€ aviikelpeva Kal TOEIC TTou €xouv
Aapeon ouvadela Pe To UTIO avABeon €pyo Kal va €XEL AVOAGBEL TO CUVTOVIOUO TOUAQXLOTOV €VOG
(1) €pyou ocuvadouc avtikelpévou. O YE Ba €xeL Ttnv euBUVN ekmpoownnong tou Avadoxou £vavtl
™¢ AvaBtouoag Apxng. O YE Ba mpémel va SLaBETeL 1OLaITEPEC YVWOELG KAl LKOVOTNTEG WG TIPOC
Vv ulomoinon tou umd avaBeon €pyou, OMWG KAl LKAVOTNTEG OUVOEONG KAl Opyavwong,
TLPOKELEVOU vVa KABoSNYNOoEL KAL VO CUVTOVIOEL TO GUVOAO TWV MPOCPEPOUEVWV UTINPECLWY ATTO
Tov Avadoyo.

. Avarinpwtn YneuBuvou Epyou (AYE), o omolog Ba €xeL tn SuvatotnTa va avamAnpwvel TARPWG
ota kaBrkovta tou tov YE. O AYE Ba mpénel va Slabétel ta idla mpoodvta pe tov YE, omwg autd
avadEpovtal mapandavw. O AYE Ba £xeL Tnv euBUVN avamAnpwaong tou YE otnv ekmpoownnon tou
Avadoyou évavtl tng Avabitouoag Apxnc.

. YnevBuvo xwpag-otdoxou (HMA, Kavada), Stadopetikd mpoowmo yla kdbe ywpa-otoxo. Kabe
umevBuvog xwpag-otoxou Ba mpénel va SlaBEtel Kat eAAXLOTOV TPLETH eunelpio og media cuvadn
LLE TO QVTIKELEVO TOU €pyou Kol amodedetypéva kot' eAaxlotov Kaln yvwon (eminedo B2 Bdaoel tou
KowoU Eupwmaikot MAatoiou Avadopdc yia ti¢ NAwooeg) tng ayyAlkng yAwooag yia g HMA Kot
NG aYYALKAG Kot YOAALKNG YAwooog yia tov Kavada.

Ma TNV Ikavomoinon tou kpltnplou, n eunelpia Ba mpémnel va eivatl Suvatov va anodelyBel yla kabe éva
OTEAEXOC EexwploTd og OAa Ta avadepopeva iedia (LeBodoloyieg afloAdynong, opyavwaon Kat dle€aywyn
TIOLOTIKWY KOl TIOCOTIKWV EPEUVWY, CUANOYH KOL OTOTLOTIKN €EMeEEPYAOIA TIOLOTIKWY KOL TTOCOTLKWV
Sebopévwy Kal avaluon SeSOUEVWV-OMOTEAECUATWY, cUVTAEN epwTnUatoAoyiwv). H cupuetoxn os €pya
TIAPOXNG UTNPECLWV afloAOynong, YeVIKa, Bewpeital OTL Lkavomolel To oUvVoAo Tng anaitnong. H sunelpia
oe aM\o, un katovopalopevo oto Tapov éyypado medio Sev anotelel ek mpooluiou otowxeio EAAelPng
EMAPKELOG, apKel yla To TeSlo auTtd va MPOKUTITEL CUCYKETLON HE Ta ipoavadepBEvTa media MPOKELUEVOU
va KpLBel N KataAANAOTNTA TOU OTEAEXOUC TNG IPOTELVOEVNG OASAC Epyou.
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2.2.7 ItpLEn otnv IKavotnta Tpitwv

Ou owovopikol ¢dopeic¢ pmopolv, 6oov adopd T KPLTAPLA TNG OLKOVORLKNAG KOl XPNHOTOOLKOVOULKAG
EMAPKeELOG (TNG Mopaypddou 2.2.5) KAl TO OXETIKA HE TNV TEXVIKA KOL EMOYYEAUOTIKY KAVOTNTA (TNG
napaypddou 2.2.6), va otnpilovtal oTig IKavoTtnTeC GAAWV GOPEWVY, AOXETWE TNG VOULIKNAG duoNng Twv
Seouwv toug pe autolg?. Itnv mepimtwon auth, amodsikviouv OtL Ba €xouv otn S1ABeor] TOug TOUG
ovaykaioug TOpouE, UE TNV TIPOOKOWLON TNG OXETIKAC SECUEUONC TWV GOPEWV OTNV LKAVOTNTA TWV OTolwv
otnpilovral.

ElSk@, 6cov adopd oTa KPLTPLA ETIAYYEALOTIKNAG LKAVOTNTAG TIOU OXETI(ovTaL e TOUC TITAOUG oToudwv
KOLL TOL ETIAYYEALOTLIKA TIpooovTa Tou opilovtal otnv mepintwon ot’ Tou Mépouc Il tou Mapaptruatog Xl
Tou Mpooaptripatog A’ tou v. 4412/2016 1) e TNV OXETLKNA EMOAYYEALATLKN EUTELPiA, OL OLKOVOULKOL POpELg,
umopouv va otnpilovtal otig Lkavotnteg aAwv dopéwv, Hovo, €dv ol TeAeutaiol Ba ekteAéoouv TIG
EPYAOLEC N TLG UTNPECLEG YL TLG OTIOLEG ATMALTOUVTAL Ol CUYKEKPLUEVEG LKAVOTNTEC.

Otav oL olkovoukol ¢opeic otnpilovtal otig Lkavotnteg GAAWY Popéwv 6cov adopd Ta KPLTHPLA TIOU
oXeToVTaL UE TNV AMALITOUUEVN KE TN SLaKAPUEN OLKOVOLLLKNA KOl XPNLOTOOLKOVOULKH ETIAPKELD, OL EV AOYW
olKovoLKol popeig Kal autol aTtoug omoloug otnpilovtal eival amo kool umelBuvol yla TNV eKTEAECH TNG
cUuBaonG.

Yo Toug (8LoUC OPOUC OL EVWOELG OLKOVOUIKWY $HOpPEWV UMOPOUV va oTnpilovtal oTLG LKAVOTNTEG TWV
OUUETEXOVTWY OTNV EVWon 1 AAAWV PopEwv.

2.2.8 Kavoveg anddeiéng molotikrg eMAOYNG

2.2.8.1 NpokatapKTkA anodeLen katd thv unoffoAn npochopwv

Mpog mpokatapKTLkA anddelEn otL oL mpoodEPovteg olkovouLkol popeig: a) dev Bpiokovral og pia amo Tig
KOTOOTAOELG TNG Ttapaypddou 2.2.3 kal B) mAnNpoUV Ta CXETKA KPLTAPLA ETUAOYNAC TWV Tapaypddwv 2.2.4,
2.2.5 kat 2.2.6 ¢ mapouaong, MPOoKOopI{ouv Katd tv UTIoBoAN TnG MPoodopdg TOUC, WG SLKALOAOYNTIKO
OUMMETOXNG, TO TtpoPAemOpEVO amo to dpbpo 79 map. 1 kot 3 tou v. 4412/2016 Eupwnaiko Eviaio Eyypado
JuuBaong (EEEZ), cuUpudwva UE TO EMLOUVONMTOUEVO oTnV Tapovcoa Mapdptnua lll, To omolo amoteAel
evnUEPWHEVN UTELBUVN 8AAWON, HE TIC CUVENELEG Tou V. 1599/1986. To EEEZ® kataptiletatl BAoeL Tou
Tunonotnuévou evtunou tou MNapaptrpatog 2 tou Kavoviopou (EE) 2016/7 kat GUUTANPWVETAL OTtd TOUC
TIPOOPEPOVTEG OLKOVOULKOUG popeic cUpdwva pe Ti¢ 08nyieg tou Napapthuatog 14,

2.2.8.2 AMOSEKTIKA HEOT

A. To SKoiwpa CUPUETOXAG TWV OLKOVOULKWY POopEwV Kal ol Opol Kal TPpoUnmoBOEoelg CULETOXNS TOUC,
onw¢ opilovral otig napaypddoug 2.2.1 €wg 2.2.7, kpivovtal Katd tnv urtoBoAn Tng mpoodopac, KATA Thv
UTIOBOAN TwV SIKALOAOYNTIKWY TNG Ttapouoag KAl Katd tn cuvadn tng cUUBAcNE OTILC TEPUTTWOELS TOU
apBpou 105 map. 3 mep. y Tou v. 4412/2016.

TNV MepiMTwon mou MPoodEPwY OLKOVOULKOC dopEag f €vwon auUTwV otnplletal ot LKavoTnTeG AAWY
dopéwv, oludwva pe tnv mapdypado 2.2.7. TnG moapoucag, oL Gopei otV LKAvOTNTA TwV Omnolwv
otnplletal unoxpeouvtal otnV UTOBOAN TwWV SLKALOAOYNTLKWY TIOU AMOSELKVUOUV OTL 8EV GUVIPEXOUV Ol
AoyoL amokAelopoU ¢ mapaypddou 2.2.3 NG mapoloag KOl OTL TTANPOUV TA OXETIKA KPLTPLA ETIAOYAG
KOTA mepintwon (mapaypadol 2.2.4-2.2.7).

O owKOVOULKOG OpENG UTIOXPEOUTAL VA OVTIKATOOTHOEL €vav Gopéa OTNV LKAVOTNTO TOU Omoiou
otnplletal, epodoov o tedeutaiog Sev MANPOL TO OXETIKO KPLTAPLO ETUAOYAG N YLA TOV OTOLO GUVIPEXOUV
Adyol amokAelopoU twv mapaypddwy 2.2.3.1 kat 2.2.3.2.

2 MpPA dpbpo 78 map.1 tou v. 4412/2016. Abvavtal, eniong, va otnpilovtal Kol oTLC LKAVOTNTES Tou/ TwV UTEPYOAGBWY, 0TOUG
onoioug npotiBevral va avabéoouy TNy eKTEAECN TUAMATOG/ TUNUATWY TNE UTO avdBeong oupBaong

3 To EEEZ meplapBavel ta akohouBa Mépn: Mépog | MAnpodopieg oxetikd pe tn dtadikacio cvvadng cvpupaong Kat Tty
avabétouoca apxn, Mépog Il MAnpodopieg oXeTIKA pe TOV OlkoVOULKO dopéa, Mépog Il Kpitipla amokAelwopol, Mépog IV
Kpttripla Emidoyng, .., Mépog VI TeAkég SnAwoELS.

4 Stnv nAektpovikh StevBuvon http://www.eprocurement.gov.gr/webcenter/files/anakinoseis/eees_odigies.pdf, avaptwvtat
0dnyleg yla TNV NAeKTPOVLIKN cUUNApwan tou EEEZ kal cUMPBOUAEG OXETIKA E TN XPron TG uTinpeciag eEEES.
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Ol olkovopikol popeig dev umtoxpeovvtal va urtofarlouv SikaloAoynTikd rj GAAQ OMOSELKTIKA OTOLXELQ, Qv
KOlL OTO UETPO TOU N avaBétouoa apyn €xeL TN Suvatdtnta va AaUBAVEL TA TILOTOMOLNTIKA ) TIG cuVAdELg
nmAnpodopieg ansubeiag péow npocBaong os eBvikn Baon Sedopévwy o€ OMOLOSNTIOTE KPATOC - LEAOC TNG
‘Evwong, n omoia SiatiBetal dwpedv, Onwg €BVikO UNTpwo CUUPBACEWY, EIKOVIKO dAKEADO emiyeipnong,
NAEKTPOVIKO cuoTnua amobnkeuong eyypadwv r cuotnua mpoemnihoyng. H dnlwaon yla tnv mpoofacn os
€0vikn Baon dedopuévwy eunepléxetal oto Eupwmnaikd Eviaio Eyypado Zuupaong (EEEZ).

OL olkovopLkol ¢opeic v umoxpeolvtal va umoBalouv SikaloAoyntikd, otav n avobétouoa apyr Tou
£xeL avaBeoel tn ocLUPBacn SLabétel 6N Ta WG Avw SkaloAoynTikA Kal autd e€akoAouBouv va LoxUouv.

B. 1. N tnv amoddeLén tng un cuvepopng Twv AOywv amoKAELoHoU TG tapaypddou 2.2.3 oL TpoodEPOVIEG
olkovouLkol ¢opeic mpookopifouv avtiotola Ta mapakdtw wg Sikaloloyntikd® mpoowpvol Avadoxou
(mpwv TNV KaTakvpwaon TNG cuUBACNC):

o) yla thv mopaypado 2.2.3.1 anoéomoopa Tou OXETIKOU HNTPWOU, OTWE TOU TOWLKOU UNTPWoU N, eAAeleL
autoU, woduvapo £yypado mou ekdideTal and apuddia SIKACTIKA 1 SLOKNTIKA apxr TOU KPATOUG-UEAOUG
N TNG XWPAS KOTAYWYNG 1 TNG XWPAE OMOoU £lval EYKATECTNUEVOG O OLKOVOULKOG GopEag, amod To omolo
T(POKUTITEL OTL MANPOUVTAL AUTEC oL TtpoUTtoB£0eLg. H umoxp€waon MPOOKOWLENE TOU WG AVW ATTOCTIOCUATOC
odopd Kal ota HEAN TOU SLOIKNTIKOU, SLeuBUVTIKOU f EMOMTIKOU 0PYyAVOU TOU £V AOYW OLKOVOLLKOU dopéa
N ota mpoowna mou £€xouv efouaia ekmpoowmnnong, ANUNg anodpacswv r eAéyxou o€ AUTO KOTA TA
el61kOTEPA avadepOUeVa O0TNV WG Avw Ttapaypado,

B) yiwa tnv mapaypado 2.2.3.2 ToTONOoNTIKO o kSISeTAL Ao TV ApUOSLa apXn TOU OLKEIOU KPATOUG -
pEAoug 1 xwpag. EmutAéov, mpookopiletal urtelBuvn SNAwaon avadopLKA LLE TOUC OPYAVIOUOUC KOLWVWVLKAG
aopaAlong, KUPLOG KOl EMLKOUPLKAG, OTOUG OTOLOUG UTTAPXEL UTIOXPEWGON KaTaBOANC elodopwv.

Av TO KPATOG-HEAOC 1N N v AOyw xwpa Sev ekbibel T€Tolou eldoug Eyypado 1 MLOTOMOLNTIKO 1} OToU TO
£yypado 1 TO TLOTOMOLNTLKO AUTO SeV KAAUTITEL OAEC TLC TIEPLMTWOELG TTOU avad£POVTOL OTLC TTopaypadoug
2.2.3.1 ka1 2.2.3.2, 10 €yypado 1| TO TLOTOMOLNTIKO Umopel va avtikabiotatal ano évopkn BeBaiwaon f, ota
KPATN - HEAN N OTIC XWpPeC Omou Oev mpoPAénctal €vopkn PePfaiwon, amd umevBuvn SnAwon Ttou
evbladePOPEVOU EVWTILOV OPUOSLOC SIKAOTIKAC N SLOWKNTIKAC apxng, oupBolaloypddou 1 appodlou
ETIAYYEALATLKOU 1] EUITOPLKOU OPYAVIOHOU TOU KPATOUG - LEAOUG ) TNG XWEAS KOTAYWYNG i TNG XWPaAG OTou
elval eykaTeoTNUEVOC O OLKOVOULKOG hopEal.

OL apuodLeg SNUOCLEG apXES TTAPEXOLY, OTIOU Kpivetal avaykaio, ermionun SnAwon otnv onoia avadépetal

otL Sev ekbibovral Ta £yypada ) T TOTOMOLNTIKA TNG tapouoag apaypddou 1 otL Ta éyypada autd Sev
KOAUTITOUV OAEG TIG IEPUTTWOELC TTOU avadEpovtal oTig mopaypddoug 2.2.3.1 kat 2.2.3.2.

5 SXETIKA ME TNV KATAPYNON TNG UTOXPEWONG UMOBOAAG TPWTOTUMWV 1 EMIKUPWHEVWY avTlypddwv eyypddwv oe
Slaywviopoug dnuociwv cuppacswv Steukpuviovral Ta €A c:
1. AmAd avtiypada dnpociwv eyypadwv:
FvovTal UTIOXPEWTIKA amodekTd €ukpr PwToavtiypada Twv MPWTOTUTIWY | TWV aKPLBWY avilypddwv twv Snuociwv
gyypadwv, ou €xouv ek8oBel amd TG unnpeaoieg Kat Toug popeig TNG mepintwong a' tng map. 2 Tou dpbpou 1 Tou vopou
4250/2014. Inpewtéov OTL N mapamavw pubuwon dev katolapuBdvel ta cuppoiatoypadikd éyypada (A.x. mAnpeéolola,
£VOPKEC BEPALWOELS K.0.K.), YLaL TOL OTIOLAL GUVEXLTEL VAL UPLOTATAL N UTIOXPEWGT UTIOPBOANG KEKUPWUEVWY aVTLYpAdwWV.
2. Am\& avtiypada aAhodanwv Snuociwv eyypadwv:
Emiong, ylvovtal amodektd gukpvl dwtoavtiypada anod avtiypada eyypddwyv mou éxouv ekdobel and arhodamég apyEs,
untd TNV TPoUTOOeoN OTL AUTA Elval VOUIMWG EMIKUPWUEVA ATO TNV apuoSLa apxr TG XWPEAS AUTAG, Kol £X0UV EMKUPpwOEL
arno Siknyopo, cupdwva pe ta opl{dpeva oto dpbpo 36 map. 2 B) tou Kwdika Atknydpwv (N4194/2013). Inuelwvetal OtL dev
Bilyovtal kat e€akoAouBolv va LoXUoOULV, OL AMALTACELS UTIOBOANRG Snuoociwv eyypddwy HE CUYKEKPLUEVN ETLONUEiWGON
(APOSTILLE), ot omoieg amoppouv amo Siebveic cuppacelg TG xwpag (ZVuBacn tg Xayng) r GAAEG SLOKPATIKEG CUUPWVIEG
(BA. kaw onpeio 6.2.).
3. AmAd avtiypada ISLWTIKWY gyypadwy:
Fvovtal UTIoXPEWTIKA amoSeKTA eukpLVh dpwtoavtiypada and avtiypada WSLWTKWY gyypadwy Ta omoia £Xouv eMmKUPWOEL
arno Siknyopo, cupdwva pe ta op{dpeva oto dpBpo 36 map. 2 B) Tou Kwdika Awknyopwv (N 4194/2013), kaBwg Kol EUKPLVA
dwroavtiypada anod ta mpwtdTuma OowV LBLWTIKWY gyypddwv dpEpouv Bewpnon anod unnpeoieg kat Gopeig Tng mepintwong
a' tng map. 2 Tou apbpou 1 tou vouou 4250/2014.
4. Npwtdtuma éyypada Kal EMKUPWHEVA avtiypada
FvovTal UTIOXPEWTLKA QTOSEKTA KAl TMPWTOTUTIA 1] VOUIUWG ETKUpWEVA avtiypada Twv SkaloAoynTikwy eyypadwy,
edooov urtoBANBoUV amod Toug Slaywvi{OUEVOUG.
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y) via tnv mapaypado 2.2.3.4, SIKALoAOYNTIKA OVOUAOTIKOTOINONG TWV HETOXWY, £HOCOV 0 TPOCWPLVOG
avadoyocg eival avwvuun statpia . [E€atpouvtal TNg UMOXPEWONG QUTAC OL ETALPELEC TTOU €lval ELONYUEVEG
0TO XpNUATIOTAPLO TNG XWPAS EYKATAOTACNG TOUG Kal urmtoBdAlouv mepl Toutou umevBuvn dnAwon tou
VOLLLOU EKTTPOCWITOU TOUG]:

El81kOTEPA 0 TPOCWPLVOG aVASOX0G UTIOBAANEL TILOTOTIOLNTLKO aAPUOSLAG apXNG TOU KPATOoUG TNG £5pag,
Qo TO OMOL0 VO TIPOKUTITEL OTL OL UETOXEC ELVOL OVOMAOTIKEG, KABWG KOl AVOAUTLKA KATAOTOON ME T
OTOLXELD TWV HETOXWV TNG ETALPELOG Kal TOV aplOUd TwV PETOXWV KABE UETOXOU (LETOXOAOYLO), OMWC Ta
otolela autd ival kataywpnuéva oto PLBAI0 HETOXWVY TNG ETALPELOG, TO TTOAD TPLAVTO EPYACLUEC NUEPES
TPV ATto TNV NUEPA UTIOBOANC TNG TPoadopPAc.

Edv o mpoowplvocg avadoyog eival ahhodarmr avwvupn tatpia, kot epooov €XeL, katd to Sikalo tng €5pag
TNG, OVOUOOTLKEG ETOXEC TIPOOKOUIEL TILOTOTIOINTIKO APHOSLAC apXAC TOU KPATOUG TNG £6pag, amod To
omolo vo TPOKUTITEL OTL Ol UETOXEG £(vVOL OVOUAOTIKEG, AVOAUTLKA KOTACTAON HUETOXWV, UE aplOpd Twv
LETOXWV TOU KABE PETOXOU, OTWCE TA OTOLXEla AUTA elval Katoywpnuéva oto BLBALo peTdxwv Tng eTatpeiag
pe nuepopnvia to moAl 30 epyACIUEG NUEPEC TIPLV TNV UTIOPBOAN TNG Mpoodopdc i KaBe Ao otolxeio amo
TO OTIOLO VA TIPOKUTITEL N OVOULAOTLKOTIOLNGN LEXPL GUGLKOU TIPOOWITOU TWV HETOXWV, TIOU €XEL CUVTEAEOTEL
TI¢ TeAeuTaieg 30 (TpLdvta) epyAcLUEG NUEPEC TIPLY TNV UTIOBOAN TNC Mpoodopdc.

Ye Sladopetiki mepimtwon, SnAadn ebpooov KaTd To SiKaLo TG XWPOCG oTNV omola £xeL TNV £6pa tng Sev
£XEL OVOUOOTIKEC UETOXEG, uTtoBalel BeBalwon mepl pn UTOXPEWONG OVOUACTIKOTOINONG TWV UETOXWV
oo apuodia apxn, epooov UTIAPXEL OXETIKN TIPORAedn, StadopeTikd mpookopilel urtelBuvn dHAwon Tou
Slaywvi{Oevou, €yKupn Kol EVNUEPWHEVN KATAOTAON METOXWV TIOU KATEXOUV TOUAAXLOTOV 1% Twv
METOXWV Kal av Ogv TnPEeitol TETOLN KOTAOTOON, OXETIKN KATAOTAON UETOXWV (He 1%), cUpudwva UE TV
tehevtaia Mevik Juvéleuaon, av oL PETOXOL autol ival yvwotol otnv etalpeia. Av dev mpookouoBel
KOTAOTOON KOTA TO avVWTEPW, N etalpeia attiodoyel Toug AGyoug Tou oL pEtoxol autol Sev tng eival
yvwaoTol.

H avaBétouoa apyxn eV UTIELOEPXETAL OTNV KPLON TNC WG Avw attloAoyiag. Abvatal, wotooo, va amodeiel
Tn duvatotnta UTTOBOANG TNG KATAOTAONG LETOXWV, KOL LOVO OTNV TIEPLMTWAON QUTH N €TOLPELO amOKAEieTAL
armo tnv napovoa dtadikaoia.

Mepawtépw, MpLwv TNV unoypadn TnG cuuPaocng unofdarietal n unevBuvn dnAwaon TG Kowng anodaong
Twv Yrmoupywv Avamntuéng kot Emkparteiag 20977/23-8-2007 (B’ 1673) «AwkatoAoynTikd yia TNV THpNnon twv
UnNTpwwv tou v. 3310/2005 onwc tpormonow)Onke ue to v. 3414/2005».kal

6) vy tnv mapaypado 2.2.3.8. umelBuvn SNAwon Tou TMPOOPEPOVTOC OLKOVOULKOU ¢opEa EVWITLOV
0pUOSLAG SIKAOTIKAG 1 SLOWKNTIKAG apXng, cupBolatoypddou r apuodlou eMOyYEAUOTIKOU 1) EUTTOPLKOU
0OPYaVIOUOU TOU KPATOUC - HEAOUG N TNG XWPOC KOTAYWYNG A TNG XWPOC EYKOTAOTACKHG TOU OTL Sev €XEL
ek600el og Bapoc tou anoddacn anokAslopoU, cupdwva e To apbpo 74 tou v. 4412/2016.

B.2. lNa tv amodeln tng anaitnong tng mapaypddou 2.2.4. (anddelén kKataAAnAoTnTAC yla TNV Aoknon
ETIAYYEALATIKAG Spaotnplotntag) mpookopilouv wg Slkaltoloyntikd mpoowplvol Avadoyou (mpwv tnv
KaTakUpwon tne cupPaong) £yypado apuodlag umnpeciog, amd to omoio va MPOKUTITOUV oL evepyol
Kkwdwkol aplBuol dpaoctnplotntag (KAA) Tou olkovoptkol ¢opéa. EAv 0 oLKOVOWLKOG dopéag, yla BActuo
AOyo mou oxetiletal pe TN XWPaA eyKatdotaong tou, dev eivol oe B£on va MPOOKOWUIOEL T AVWTEPW
Sikoohoyntikd, propel va armoSelkvUEL TNV EMOYYEALATIKY TOU EMAPKELX PE OTtoloSnTioTe GANO KatdAnAo
gyypado.

Ye nepintwon mou dev dnAwvetat KAA oXeTIKOC e Kamola amd TI¢ {NTOUEVEG SpaOTNPLOTNTEG, amalteital
n umapén Baoou Adyou. MNa tnv anddelen tng anaitnong oL oltkovopkol dopeic umoBaiiouv avtiypado
TOU KOTAOTOTIKOU TNnG etalpelag oto omoio avadéEpetal OTo OKOMO TNG N OXETKN SpaoctnpLotnta.
Ateukpuviletal ot dev eival amnapaitnto n mepypadn tou KAA ot SnAwpéveg SpactnplOTNTEG TOU
OLKOVOULKOU dopea vo TAUTI(ETOL AEKTIKA WE TNV amapibunon dpactnplotiTwyv TOU YIVETOL OTnV
napaypado 2.2.4. tng Slaknpuéng.

B.3. M tnVv amodelfn NG OLKOVOULKAG KAl XPNMOTOOLKOVOULKNG EMAPKELAC TNG Tapaypddou 2.2.5 ol
olkovouLkol ¢popeic mpookopilouv (e TV Mpoodopd Toug):
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a) looAoylopoU¢ Twv Tplwy (3) tedevtaiwy etwv (2014, 2015 kat 2016) yLo 660UG £XOUV VOLLKA UTTOXPEWON
ouvtaéng LoOOAOYLOUOU, OAAWG OLKOVOULIKO OTOLXEld TwV Tplwv TeAeutaiwv etwv (Mm.X. $OPOAOYIKEG
SNAWOELC) cuvapPTNOEL TNG NUEPOUNViag Snuloupyiag Tou olkovoulkoU dpopéa.

B) AnAwon tou kUKAOU gpyaclwv Twv TPWV (3) tedeutaiwv etwv (2014, 2015 kot 2016) kat KUKAou
EPYOCLWV OTOV TOUEQ SPAOTNPLOTATWY TIOU omoTeAEl TO avtikelpevo NG oUUPAONG, CUVOPTACEL TNG
NnUepoUNnviag Snuloupyilag Tou olkovopLkou dopea.

Edv o owovoulkog dopéacg, ywo Baoipo Adyo, O6ev eival oe B€on va TPOOKOWUIOEL T QVWTEPW
SlkaloAoyntikd, Umopel v amoSelKVUEL TNV OLKOVOULKN KOl XPNUOTOOLKOVOWULK TOU EMAPKELN HE
omolodnmote GAAO KatdAAnAo éyypado.

B.4. lNa tnv andSeLen NG TEXVLKAG LKAVOTNTAG TNG apaypadou 2.2.6 ol olkovoulkol popeig mpookopilouv:

a) Qg SikaloAoynTikd mou mepAaUBAvVOVTAL OTNV TEXVIKI TIpoodopa TOU OLKOVOULKOU dopEéa, yla Ta £pya
nou mepllapPBavovtal oto EEEZ, Mivaka pe cuvomtiky meplypadn £pywv mou avéhafe kol oAokArpwaoe
Katd to Sldotnpa 2012-2016, amo tov onmolo vo MPOKUTTEL N EUTElpla TOU OTOUC TOWPELG TNG MepimTwaong
2.2.6.0 KaL n Lkawvomoinon tng anaitnong 2.2.6.p (MeAdatng kot xpovohoyia avainyng kat oAokAnpwaong tou
£€pyou, Aldpkela kat mpoUMoAoyLlopog Tou £pyou, Avtikeipevo tou €pyou, POAog tou MpoodEpovtog (..
KUPLOG CUUPAANOUEVOC 1] UTIEPYOAAPOC), ELOIKO QVTIKEIUEVO CUUUETOXNAG, AANOL CUHETEXOVTEC, TTOCOOTO
CUMMETOXNG Tou MNpoodépovTog (oe olkovouLKa LeyEdn)).

B) Q¢ dwkatohoynTika mou TepAapBAvVOVTaAL OTNV TEXVIKA TTPOohOopd TOU OLKOVOULKOU dopéa, Bloypadikd
onuelwpata pe avadopd KUplwe oToug TITAOUG OToUSWY Kal EMAYYEALATIKWY TIPOCOVIWY TWV OTEAEXWV
niou Ba amaptifouv tnv Opada Epyou, clpdwva Ue To utddelypa tou MNapaptiupartog V.

v) Q¢ SwaloloynTtikd mpoowplvol Avadoxou (mplv TV Katakupwon tng ouppaocng) KotaAoyo twv
EPYUOLWV TIOU EKTEAEOTNKAV N TTOPASOBNKaAV KATA TNV TEAsUTAla TIEVTAETIA OL omoieg avadépovtal oTo
EEEX mou umoBAaA\etol w¢ SIKOLOAOYNTIKO CUMUETOXNG HE TNV TPpoodopd TOU OLKOVOULKOU ¢opEa,
OUVOOEVOUEVOG QTO TILOTOTIOWNTIKA 0pBr¢ eKTEAEONG KAl OAOKANpwoNg OAwv Twv gpyactwv. MNa tnv
anodelen twv mapadocewv yla €pya Tou SnAwvovtal oto EEEY, umofalovtal TLOTOMOLNTIKA Kol
BeBawwoelc opBng exktédeong twv €pywv. MNa épya ota omoila meAdtng ival Snuooclog ¢opiag,
umoBaAAovtal ToTomolnNTikd BeBaiwong oAokAnpwong n avtiypada ocuupdacewv 1 TMPWTOKOAAQ
oAOKANPWGNG Kol opLoTLKAG TapaAaBnc, ota omoia Oa mepauBdavovtal ta otolxeio tng Ymnpeoiag /
Epyaoiag, appodiwg cuvtetayuéva Kol UTOYEYpappéva and Tty apuodia Anudota Apxn. Na épya ota
omola meAdTng sival WLWTKOG dopéag uMoBANOVTAL OXETIKEG BEPALWOEL — CUCTATLKEG EMLOTOAEG TWV
WOLWTIKWV GOPEWV, UTIOYEYPAUUEVN OO VOULLO eKTIPOowWTTO Tou R KataAAnAa e€ouctlodotnuévo mpoowro,
yla TNV emituxn uAomoinon tng Ymnpeoiog / Epyaociag. e mepinmtwon aduvapiag mpookKOULong autwy,
SNAwaon Tou olkovoulkoU dopéa mepl tng aAnBelag twv SnAoUUeEVWY OTOLXEIWV KOl TNG APTLOC Kol
ETLTUXOUG OAOKANPWONG TWV UTINPECLWY TIOU Topeixe, YndLokd umoyeypappévng.

B.5. lNa tnv amodelfn tng vOULUNG cVOTAONG KOL EKTIPOCWITNCNG, OTLC TMEPLITWOELC TTOU O OLKOVOULKOG
dopag eival VOUKO TIPOOWTO, TIPOOKOMIZEL w¢ SlkatoAoyntikd Tpoowplvol Avadoxou (mpwv tnv
KOaTakUpwon tng olpBoong), Ta KOTA TEPIMTWON VOULWMOMOLNTIKA £yypada ocloTaonG Kal VOULUNG
EKTIPOCWINONG (OTWG KOTAOTATIKA, TILOTOTOLNTIKA peTtofoAwy, avtiotolyo QEK, cuykpotnon A.X. o cwua,
oe mepintwon A.E., KATL., avdloya He TN VOULKN Hopdr tou Staywvilopévou). Alo Ta avwtépw gyypada
T(PETEL VA TIPOKUTITOUV 1 VOULUN oUOTaor Tou, OAEG OL OXETIKEG TPOTIOMOLNOEL TWV KATAOTATIKWY, To/Tal
TipOowTo/a mou SeopeVE/OUV VOULUO TNV ETaLpiol KATA TNV nUEPopnvia Slevépyelag tou Slaywviopuol
(VOupog ekmpoowrog, Sikaiwpa umoypadng KAL), Tuxov Tpitol, otoug omoioug €xel xopnynBel eouoia
gkmpoowrninong, kabwg kat n Onteia tou/twv A/Kal Twv UEAWV TOou opydvou Sloiknong/ vOpLou
EKTIPOCWTIOU.

B.6. OL olkovouLkol popeig ou eival eyyeypaUUEVOL OE EMICNOUG KATAAOYOUC TTOU TIPOPAETOVTAL ATIO TLC
EKAOTOTE LOoYUouoeg €Bvikég Slataselg r dlabBEtouv mioTtonmoinon and opyaviopoug MLOTomoinong mou
CUHHOopdWVOVTAL LE TA EVPWIAIKA MPOTUTIA TILOTOMoINoNG, KATA TV €vvola Tou Mapaptnuatog VIl tou
Mpooaptrjpatog A’ tou v. 4412/2016, urnopoulv vo. TPOCKOUIZoUV OTIC avaBETOUOEG OPXEG TILOTOMOLNTLKO
eyypadng ekdldopevo amd v opuodla apx i TO TUOTOMOLNTIKO Tou ekSidetal amd tov apuddlo
opyaviopo miotonoinong.
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21O TUOTOMOLNTIKA auTA avadEpovtal Ta SIKALOAOYNTIKA BACEL TwV OTOlwV £YLVE N gyypadn Twv gv Adyw
OLKOVOULKWY POpEWV OTOV EMICNO KATAAOYO i N MILOTOMOLNoN KAl N KATATAEN oToV eV AOyw KATAAOYO.

H miotomoloUpevn eyypadr] oToug €MICNUOUG KATAAOYOUC amd TOUC apPPOSLOUG Opyaviopoug N To
TILOTOTIOLNTLKO, TIOU €KSIBETAL OO TOV OPYAVIOUO TILOTOTOLNGNG, CUVLOTA TEKUNPLO KOATOAANAOTNTAG OGOV
adopd TLG ATTALTACELG TTOLOTLKAG ETUAOYNG, TLG OTOLEG KOAUTITEL O ETONMOG KATAAOYOG ] TO TILOTOTIOLNTLKO.

OL owkovouwkol dopeic mou eival gyyeypappévol G €MICNUOUG KATAAOYOUG amaAAdooovIal oo Thv
UTIOXPEWON UTIOBOARG TWV SLKALOAOYNTIKWVY TTOU avadEPOVTaL OTO TILOTOTIOLNTIKO EyypadrG TOUG.

B.7. OL eVWOELG OLKOVOULKWY PpopEwv TIou uTtoBAaAAouv Kowvr poadopd, UTTOBAAAOUV TA TTAPATIAVW, KOTA
TEPUTTWON SLKALOAOYNTIKA, Yl KAOE OLKOVOULKO POpPEQ TTOU CUUUETEXEL OTNV €vwon, cUUpwva HE Ta
el8kOTeEpQ tpoPAendpeva oto apbpo 19 map. 2 tou v. 4412/2016.

B.8. ITnV MePIMTWON TMOU OLKOVOULKOG dopéag emBupel va otnpyBel otic kavotnteg aAAwv popiwvy,
cUudwva pe v mapdypado 2.2.7 yia tnv anddelén otL Ba €xel otn S1a0e0n ToU TouC avaykaioug dpoug,
TIPOOoKOUIZeL, 16iwg, oxeTIk éyypadn Séopeuon Twv GOopEwV QUTWV YLOL TOV OKOTIO aUTO.b

2.3 Kpuipla AvaOeong

2.3.1 Kpunplo avadeong
Kputiplo avaBeong tng 2UpPBacng sival n mAéov cupdépouca anod olkovoulkny anon npoodopd Paocel
BéATiotng ox€ong moLdTNTAC — TLUAG, N omola eKTIPATAL BACEL TWV KATWOL KpLTtnplwv:

I Texvikn agloAdynon tng npocdopag (80%)

KPITHPIO NEPITPA®H 2YNTEAEZTHZ BAPYTHTAZ
2THN TEXNIKH AZIOAOlHzH
OMAAA A: Avtiknyn yLa to £pyo kat MeBodoAoyia uhomoinong Tov £pyou

Al AvtiAnyn yla to €pyo, 20%

KOTAVONGON TWV AMALTHOEWVY KoL
TWV LOLALTEPOTHTWY TOU

A2 Zadnvela tng uebodoloyiag 45%
uAormoinong tou Epyou
(emapkng avaluon-e€eldikevon
™G KataAANASTNTAG KoL
OTTOTEAEOUATIKOTNTOC QAUTAC)
AOPOIZMA ZYNTEAEZTQN BAPYTHTAXZ OMAAAZ A: 65%
OMAAA B : Opyavwon YAormoinong tou £pyou

B1 Juotnua Sloiknong Tou €pyou 35%
KOLL OPYQVWTLKA
OTOTEAECHATLKOTNTA TNG
Opadacg Epyou

AOPOIZMA ZYNTEAEZTQN BAPYTHTAZ OMAAAZ B: 35%
AOPOIZMA ZYNOAOY ZYNTEAEZTQN BAPYTHTAZ 100%

H BaBuoloyia kdBe kpitnplou Ba mpokUPeL amd TNV AvAAUCH TWV OXETIKWV EVOTATWY TNC TEXVLKAG
poodopAc TOU OLKOVOULKOU dopEa, OTwC teplypddetal otny nap. 2.4.3.2.

1l A§loAoynon owkovouikrg npoodopadg (20%)

6 MpPA. dpBpo 78 map. 1/ 80 map. 1 v. 4412/2016. H wg dvw S£opsuon Ba Urtopolos va TIPOKUTITEL OO LELWTIKO OUUPWVNTIKO
METOEL POoodEPOVTOG Kal TPITOU, OTLC LKAVOTNTEG TOU OMolou otnpiletal, ) amnd onolodnmote GAAO KATAAANAO HEGO
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2.3.2 BaOpoAdynon Kat Katdtagn npochopwv

H PBaBuoloynon kdabe kpitnpiou afloAdynong kupaivetat amd 100 Babupolg otnv mepimtwon mou
LKovoTtolouvTaL akpLBwe 6AoL oL OPOL TWV TEXVIKWV Tipodlaypadwy, auvfavetal 6 péxpl toug 120 Babuoug
OTAV UTTEPKAAUTITOVTOL OL ATTALTHOELG TOU CUYKEKPLUEVOU KpLTnpiou.

KaBe kputriplo afloAoynong Babpoloyeital autdévoua pe Paon tTa otolxeia tng npoodopac.

H otaBuiopévn Baduoloyia Tou kKaBe kpttnpiou Ba MPOKUMTEL Ao TO YLVOLEVO TOU ETLUEPOUC CUVTEAEDTH)
Baputntag enl tn Babuoroyia tou, n 6& cuvolikny Babuoloyia TNG Mpoodopdg Ba MPOKUTTEL Ao TO
aBpolopa Twv oTaBULoPEVWY BaBuoloyLwv OAwY TWV KPLTNpiLwy.

O ouvoAlkog BaBpog tng texvikng agloAdynong kabe dlaywvilopevou umoloyiletal and tnv MopakATw
oxéon:

Tai = (Ugi X Bi) + (Uxi X Bit) + (Ui X Biii) 010U :
Tai = 0 CUVOALKOC BaBPOG TNG TEXVIKNG TPoadopdc Tou Staywvi{oUevou,
U: = 0 BaBuodc tou kpltnpiou kat

B = o ouvteAeotrg BapUTnTaAC TOU KPLTNpiou

O teAikog Babuog afloAoynong T; umoAoyiletal amo tov TUTo:

Ti = 100 X [80 X (Tai/ Tamax) + 20 X (OMmin/ OM)]

onou:

Ti : 0 TEAKOC BaBudcg afloAdynong tng mpoodopag i

Tai : 0 BaBuoOC TeXVIKAG a€LloAdynong Tng mMpoodopac i

Tamax : O HEYLOTOG BaOUOC TeEXVIKNG aloAdynong Tou éAaPe untoPAnBeioca mpoodopd
OnMmin : TO KOOTOG TNG XAUNAOTEPNG OLKOVOULKAG TIPOCHOPAS

Orl; : To KGOTOC TNG MPOCHOPAC i

2.4 Kataption - Neplexopevo Npoodopwv

2.4.1 Tevikoi 6pol untofoAng npoodopwv

OL mpoodopég umoPfarlovral pe Bacn TIC AmMOITAOELS Tou opilovtal otn Awaknpuén, yla OAeEG TIC
nieplypadopevec untnpeciec. Ol olkovouLkol ¢popeig mou urtoBaAlouv MPoodopd 1 CUUHUETEXOUV WG LEAOG
£VWONG OLKOVOULKWY popéwv oe mpoadopd, dev emitpémnetal va UToBaAAouv Eexwploth mpoodopd n va
CUUUETEXOUV WC MENOG évwaong olkovoulkwv dopéwv oe Sladikacio cuvaPng cuPBAONG YL TV TTAPOXN
UTINPECLWV EKTEAECTIKOU OpyaviopoU yla to Mpoypappa: Npowbnon tng détag NOM «Feta PDO. Let’s get
real!» otig ayopég twv HMA kat tou Kavada.

Agv emutpénovtal eVAAAKTIKEG TTPOaPOPEC.

H évwon olkovoplkwv ¢opéwv umoBAMel kol Tpoodopd, n omoio UTIOYpAdETAL UTOXPEWTIKA
NAEKTPOVIKA €lTe amd OAOUG TOUG OLKOVOLKOUG popeic mou amoteAolV TNV EVwaon, it amd eKMPOCWIO
TOUG VOULHwG e€oualoSotnuévo. TNV MPoodopd amapalTATWS MPETEL Va TIPOoSLopileTal n EKTACN Kal TO
€(60¢ TNC ouppEeToXNG TOU (CUUTEPNAUBAVOUEVNG TNG KATAVOUNG OpOLBAG LeTaEL Toug) KABe HEAOUG TNG
£vwaongc, KBwWe Kal 0 EKTTPOCWITOC/CUVTOVIOTAC AUTHG.

2.4.2 Xpodvog kot Tpomnog unoBoAr¢ npoodopwv

2.4.2.1. OL npoodopec umofarlovtal amd toug evlodpepOUEVOUG NAEKTPOVIKA, HECW TNG SLOSIKTUOKAC
TMUANG www.promitheus.gov.gr Tou EZHAHZ, péxpL TNV KATOANKTIKA nUEpOUnvia KAl wpa Tou opilel n
napovoa dlaknpuén (mapaypadog 1.5), otnv EAAnvik Nwooa, oe nAektpovikd ddakelo, cludwva Ue Ta
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ovadepopeva oto v.4412/2016 , 16lwg apBpa 36 kot 37 kat tnv Yroupytk Anodaon apBy. 56902/215
«Teyvikéc Aemrouépeiec kal Siadikaoie¢ Asttoupyiac tou EVvikoU Jvotniuato¢c HAektpovikwv Anuooiwv
JuuBaocewy (E.2.H.AH.2)».

Ma T CUPUETOX OTo SlaywvVIopO oL evdladepOUevoL olkovoplkol ¢dopeic amatteital va SltabEtouv
EYKEKPLUEVN TIPONYUEVN NAEKTPOVIKA UTtoypadn f mponyrévn nAektpovikr unoypadn mou umootnpiletat
oMo EYKEKPLUEVO TILOTOTIOLNTIKO TO OmMoilo YopnynBnke amd £vav €eYKEKPLUEVO TIAPOXO UTINPECLWV
Totonoinong, o omnolo¢ mMep\apBAVETAL OTOV KATAAOYO EUNIOTEVONG TOU TIPOPAEMETAL OTNV amddaon
2009/767/EK kat oUudwva pe ta oplopeva oto Kavoviouod (EE) 910/2014 kal tic Siatdgelg tng Y.A.
56902/215 “Teyvikéc Aemtouépetlec kat Stadikaoie Asttoupyiag tou EBvikoU Suotriuato¢ HAekTpovikwyv
Anuooiwv SupuBaocswv (E.2.H.AH.Z)» kat va gyypadolv oto nAektpovikd cuotnua (EXHAHZ- Aladiktuakn
TUAN www.promitheus.gov.gr) akoAouBwvtac tnv Stadikacia eyypadrg tou dpBpou 5 tng idlag Y.A.
2.4.2.2. O xpovog UToPoARC tn¢ MPoodopdc Kol omoloSNTOTE NAEKTPOVIKN EMKOWVWVIO HEOW TOU
ouoTAHATOC PBePfalwveTol AUTOUATA OO TO CUCTNUA LE UTNPECLEG Xpovoonuavong, cUpdwva Pe Ta
opL{opeva oto apbpo 37 tou v. 4412/2016 kal to apBpo 9 TN¢ w¢ avw Ymoupylkng Anddaong.

Metd tnv MapéAsuon TNG KOUTOANKTLKAG NUEPOUNVIOG Kol wpag, 8ev UTIAPXEL N Suvatotnta UTIOBOANG
npoodopd¢ oto TUOTNUO. & MEPUITWOELG TEXVIKNG aduvapiog Aettoupyiog tou EZHAHE, n avabétouoa
opxn Ba pubuiocet Ta TNG cUVEXELOC TOU SLaywVLOUOU UE CXETIKA ovaKkolvwor] TG.

2.4.2.3. Ol olkovopikol popeic umoBdrlouv e thv mpoodopd Toug Ta akdAouba:

(o) évav (umo)dpdakeho pe tnv €vdelln «AwaloloynTikd Zuppetoxng —Texvikn Mpoodopd» otov omoio
nepAapBAavovTal Ta KATA MEPIMTWON OMALTOUHEVA SIKOLOAOYNTIKA KOl N TEXVLKN Tipoodopd cUpdwva pe
TI¢ Slatagelg TnG Keipevng vopoBeaiag kal Tnv mapouoa.

(B) évav (umo)dpakelo pe tnv €vdelen «Okovoulkn Npoodopd» otov omoio MeEPAAUBAVETOL N OLKOVOULKN
MPoodopd TOU OLKOVOULKOU dopEa.

Ao tov mpoadEpovta onpalvovTal PE XPron Tou oXeTIkoU Tedlou ToU CUCTALATOG TO oTolXela ekelva TNG
PoodopAG TOU TIOU £XOUV EUTILOTEUTIKO Xopaktipa, cUpudwva pe to opllopeva oto apbpo 21 tou v.
4412/16 . Epboov £vag OKOVOULKOG popEag xapaktnpilel mAnpodopleC W EUMIOTEVTIKEG, AOyw Umapéng
TEXVLKOU 1 EUMOPLKOU QTOPPNTOU, OTN OXETIKN SNAwor Tou, avadEépel pntd OAEG TIG OXETIKEG SLATALELG
VOHOU 1 SLOIKNTIKEG TIPAEELG TTOU EMBAAAOUV TNV EUTLOTEUTLKOTNTA TNEG CUYKEKPLUEVNG TAnpodoplac.

Agv Yopaktnpllovtol w¢ EUNMLOTEUTIKEG TIANPODOPLEG OXETIKA PE TIG TWEG povadag, TIC MpoodepOUEVES
TIOOOTNTEC, TNV OLKOVOULKA Ttpoodopd Kal Ta OTOLXEld TNG TEXVIKAC TIPOoodOopAg IOV XPNOLOTIOLOUVTAL YL
v afloAdynon tne.

2.4.2.4. O olkovopLkol $hopei¢ CUVTACOOUV TNV TEXVIKN KOL OLKOVOULKA TOUC TiPocdopd CUUMANPWVOVTAG
TI OVTIOTOLXEG ELOIKEC NAEKTPOVIKEG POPUEG TOU CGUOTAHATOC. ITNV CUVEXELD TO OUOTNUO TIOPAYEL Ta
OXETIKA NAEKTPOVIKA opxelot TO omoila umoypddovtal NAEKTPOVIKA Kol UmoBAaAAovtol amod  Tov
npoodépovta. Ta otoiyeia mou neptAauBavovtal otnv 18Ik NAEKTPOVIKY QOPLO TOU CUCTHUATOC Kol TOU
apayouUevVoU nAektpovikoU apyeiou pdf (to omoio Sa unoypapel nAektpovika) mpémnetl va tautilovral. S
avtiJeTn NEPIMTWON TO CUCTNUA TTAPAYEL OXETIKO UNVULO KOL O TIPOCWEPWY KAAEITAL VA TTAPAYEL EK VEOU
TO NAekTPOVIKO apyeio pdf] .

2.4.2.5. O XpAOTNG - OLKOVOULKOC dpopéac UTIORBAAAEL TOUG avWTEPW (UTIO)POKEAOUG HECW TOU JUOTAUATOC,
OTIWG TIEPLYPAPETAL TTAPAKATW:

Ta otolyeia Kat SIKALOAOYNTIKA Yl T CGULETOXI TOU OlKoVouLkoU dopéa otn Stadikaoia umofdailovral
armod autov NAeKTpovikd o popdr apxeiwv tumou .pdf kal edpocov €xouv cuvtaxOei/mapaxOei and tov
1610, PEPOUV eYKEKPLIEVN TIPONYHEVN NAEKTPOVIKN uTtoypadr 1 MPonyuévn NAEKTPOVIKN umoypadr e
XPNON EYKEKPLUEVWV TILOTOTIOLNTIKWY, XWPLG va amnatteital Bewpnaon yvnoiou tng unmoypadngc.

Ao 1o ZUotnua ekSidetal nAekTpovikn amodelEn umoBoAng mpoodopdg, n oMol AMOCTEAAETAL OTOV
OLKOVOULKO dopéa e UVULO NAEKTPOVIKOU Taxudpoueiou.

Eviog tpwv (3) epyacipwv nueEpwV amod TNV NAEKTPOVIKA UTIOBOAR Twv WG GVw OTOLXELWV Kal
SLKOLOAOYNTLIKWVY TIPOOKOMITOVTOL UTIOXPEWTIKA OO TOV OLKOVOULKO dopéa otnv avabétouoa apyr, o€
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EVTUTIN popdn Kol o€ odppaylopévo dAKeNO, Ta oToLXELA TNG NAEKTPOVIKAG TIPOoodOopAg Ta omoia amatteitat
va mpookoploBolv oes mpwtotunn popdn ocludwva pe tov v. 4250/2014. TEtola otolxeiol Kot
SlKaloAoynTIKA €lval €VOELKTIKA N EYYUNTLKN EMLOTOAN CUMUETOXAG, TA TPWTOTUNA €yypada Ta omnoia
€xouv ekb0Bel amod 16lwTKkoUg dopeig kal dev pEpouv emikUpwan and SIkNyopo, Kabwg kal Ta éyypoda
nou ¢Epouv TN Idpayida tng Xayng (Apostille). Aev mpookopilovtal oe évtunn popdn otolxela Ko
Swkatohoyntikd ta omola Pépouv nAektpoviky umoypadn, ta OEK, ta texvikd ¢uAddadia kal oca
nipoBAEnetol amd to v. 4250/2014 OtL oL dopeig umoxpsouvtal va amodéxovtal os avtiypoda Twv
TPWTOTUTIWV.

H avaBétouoa apyn unopei va {ntel amnod npoodpEpovieg kat urtoPdLloug o€ OMOLOSHTIOTE XPOVIKO GhUELD
Kata tnv dapkela tng dtadikaociag, va urmofarouv o évtunn popdr Kal oe evAoyn mpoBeouia OAa 1
OpPLOPEVA SLKALOAOYNTLKA Kal oTolyelol ToU €XouV UTIOBAAEL NAEKTPOVIKA, OTOV QUTO ATALTe(Tal ylo ThY
opBn Sle€aywyn tng dtadikaotiag.

2.4.3 Neplexopeva MakéAov «AlKaloAoynTika ZUMHETOXNG - Texvikn Mpoodopa»

2.4.3.1 Ta otolela kot SKALOAOYNTIKA Yl TNV OCUMMETOXN TwV TPOoPePOVIWY oOTn SLoywVLOTLKN
Stadkaoia mepthapBavouv: a) to Eupwrnaikd Eviaio Eyypado IupBaong (E.E.E.3.), omwc mpoBAEnetal otnv
map. 1 kat 3 tou dpBpou 79 tou v. 4412/2016 kot B) TNV yylNon CUUUETOXAG, OTWC TIPOPBAETETAL OTO
apBpo 72 tou N.4412/2016 kat ta apBpa 2.1.5 kat 2.2.2 avtiotowa Th tapoloag Stakipuéng.

OL MPoodEPOVTEC CUUTIANPWVOUV TO COXETIKO Tipotumo EEEY to omolo €xel avaptnBei, os popdn apyxeiwv
tuomou XML kat PDF, otn Swadiktuakr TUANR www.promitheus.gov.gr tou EIHAHI kot omoteAel
avamoomaoTto TUAp Tng Staknpuéng (Mapaptnua ).

To ev Adyw mpotuno UTOBAAAETOL OCUUMANPpwUéEvo ot popdrn pdf (Amod. M1/2390/13) Yndloka
UTIOYEYPOUHEVO KATA T 0pL{opevVa oTo dpBpo 73 tou v.4412/16 kat tnv Slaknpuén.

MNa tnv obvtaén n/kat cupmAnpwaon tou amottolpevou eEEEZ, oL olkovoplkol ¢opeig mpoteivetal va
XPNOLLOTIOLOOUV TO QVOPTNUEVO ETLKOUPLKO apXeio XML, TpoKeLUEVOU va EKUETOAAEUTOUV TNV UTtnpecia
eEEEX tng EE kal va mapdagouv tnv amavinon toug os popdr apxelou PDF, to omoio kat amoBnkevouy,
OPXLKQ, TOTILKA OTOV NAEKTPOVIKO UTTOAOYLOTH) TOUG. INUELWVETAL TO €EAG:

To apxelo PDF mapdyetal €upeco amd tnv umnpecia eEEEY emiléyovtag to koupmi «Ektumwon». H
ekTUNwon Ba mpémel vo avakateuBuvBel og elkoviko ektuntwtr PDF (virtual PDF printer), Atol Aoylopiko,
EYKOATEOTNUEVO OTOV NAEKTPOVLKO UTIOAOYLOTH TOU XPrOTn, TO OMoio amoBnkeUeL TO TMEPLEXOUEVO TNG
eKTUMWONG Ot nAektpovikd apxeio PDF avti va to Spopoloyel oe PuOKO ekTUTWTH. EVOEIKTIKA N
Aewtoupyla autn pnopel va npaypatonolnBel eyyevwg amno GuArlopetpnth dladiktuou, 6nwe T.X. Google
Chrome, r} ano e£el8IKEVLEVO AOYLOULKO, OTtw( TL.X. CutePDF.

Ye kABe mepimtwon, oL olkovoulkol ¢opei¢ unmopolv va mpoodevyouv am’ eubesiag otnv NAEKTPOVLKN
unnpeoia tng Eupwmaikig Emwtporic  (https://ec.europa.eu/growth/tools-databases/espd) va
Snuoupyolv 1o EEEZ, va cupmAnpwvouv pe euBuvn toug oAa ta dedopéva mou adopolv ToV EKACTOTE
Slaywviopd kat avadépovtal otnv SLaknpugn, Vo CUMITANPWYOUV TIC OXETIKEC OQIMAVINOELS KOL VO TO
EKTUTIWVOUV o€ popodn pdf mpokelpévou va to unoypaouv Pndlakd kat va to urtofdaiouy

H eyyuntiky €mLOTOA} OCUMUETOXNG Tpookouiletal oe €vtumn popdn (mpwtotumo) evtog tplwv (3)
gpyocipwv nUepwV amo TNV NAEKTPOVIKA UTIOPOAN. YMOSELyMO E€YYUNTIKAG ETULOTOANG GUMUETOXNG
nephappavetal oto MNapdptnua VI tng Ataknpuénc.

OL evwoelg owovouLkwv ¢opéwv Tou umoPdarlouv kowr mpoodopd, umofdarlouv to EEEX yiua kaBe
OLKOVOULKO HOPED TIOU CULUETEXEL OTNV EVWON.

2.4.3.2 H texvikn mmpoodopd Ba mpémel va KAAUTITEL OAEG TLC QUTOLTIOELS KoL TLG tpodlaypadég ou tibevral
ornd tv avabétovco apyn otic mopaypddoug 2.2.4, 2.2.5, 2.2.6 koL tnv mopovoa mapdypado TNng
Awaknpuéng, TeplypAdPovToc akpLBWE MWE Ol CUYKEKPLUEVEG OMALTAOELG Kol Tipodlaypadég mAnpouvral.
MNephapBavet 16iwg ta gyypada kal Sikatohoyntikd, Bacel twv omoiwv Ba afloloynBei n kataAAnAotnta
TWV TPOodEPOUEVWV UTINPECLWY, UE BAon To KpLtriplo avdBeong tng mapovoac Staknpuéng. H texvikn
npoodopd Ba mephappavel onwaodnmnote Mivaka Meplexopévwy Twv eyypddwv mou umoBAaAAovtal Katd
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TN OElpA TIOU TEPLEXOVTOL OTNV TEXVIKN Tpoodopd. H texvikn mpoodopd meplhapPdvel katdAAnia
oupmAnpwpévo MNivaka Zuppopdwaong cUdwva e To uTtodelypa tou Mapaptipatog IV Ttng Staknpuénc.

H texvikn mpoodopd mepllapPavel ta OVOAUTIKA Ploypadikd ONUELWHOTO TWV OTEAEXWV TNC
npotelvopevng Opadag Epyou (Mapdaptnua V umodetypa Bloypadikol onpeELWUATOG).

O Mpoodépwv, CUUNMANPWHATIKA HE TOoV avwtépw MMivaka, Ba mpeémel va KOTOOECoEL NAEKTPOVIKA
umoyeypoppéveg uneBuveg dnAwoelg tou N. 1599/1986 Twv £EWTEPIKWY CUVEPYATWY, HE TIC omoisg Oa
SnAwvetal OtL amodéyovial va CUPUETAoxouv othv Opdda Epyou tou umoyndiou, epoocov autog
avaknpuxbel avadoxog, £wg To MEpag TNG Slapkelag tou Epyou kat OtL ywwpllouv Kal amodExovtal Toug
0pOUG TNG Ttapoloag Slaknpuénc.

OL olkovopLkol ¢opeic avadépouv To TUAUA TNG cUPPBacng mou mpotiBevtal va avaBéoouv umd popdn
unepyoAapiag os Tpitoug, KaBwe Kal Toug UTtEpYoAdBouc mou poTeivouv.

H texvikn mpoodopa emiong mepllapfdvel Tig akdAouBeg evotnteg Bdaoel Twv omolwv Ba TpokUYPEL N
TeEXVIKN Babpoloyia tng mpoodopdg epapuolovrag ta KpLtrpla tng mapaypdadou 2.3.1 tng diaknpuéng:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou £pyou

B. Opydavwon vAomoinong Ttov £épyou

To meplexOUeVo TNG KABe evotnTag mepAapBAVEL TOUAGXLOTOV TO TTOPOKATW:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou £pyou

A.1 AvtiAnyn yia o £pyo, KOTOVONoN TWV ATALTHCEWVY KOl TWV LELALTEPOTATWY TOU

levik Tpoogyylon tou €pyou, avaluon Tou TeplBAAloviog ulomoinong tou £pyou, KATAvonon Twv
£I6IKWV QTALTACEWV TOU £pyoU Kal TAPOUCILACN TOU TPOTIOU avIamokplong tou Avadoxou ot OUTEG,
evdexopevol kivbuvol Kal TpOToL AVILETWILONG TOUC, K.ATL..

A.2 Zadrveia tng pebodoloyiag uhomnoinong tou Epyou

e AvoAuTiKn Tteplypadr Tng mpotelvopevng pebodoloylag Kot Tou TPOmou papHUoyrG TG OTA EMLUEPOUS
otadla, pEBodol kal epyaleia.

e Kputpla emhoyng tou Seiyparog epwtnBéviwv (yia kaBe pia amd TG opadeg-0tOXOUG) WOTE va
Staodaliletal n avTUTPOoWNEUTIKOTNTA.

e Avalutikn meplypadn tou TPOmou oxedlacpol Twv gpwTnHAToAoyiwv, wote va Slachaiiletal n
aglomiotia Twv otolxeiwv. Oa urtoBAnBoULV Mpooyedia epwtnuatoloyiwy.

*  AvaAUTIKO XPOVOSLAYPOALO EPYOCLWV.

e KaBoplopog kot tekpnpiwon twv delktwv avtiktumou, ocUpdwva pe To mapdptnua tou Kav. EE
2015/1831 | dMAwv Sektwy edpdoov TekUnpLwveTal OtL eival kataAAnAotepol (apBpo 22 tou Kav. EE
2015/1831).

B. Opydvwon uAomoinong Ttou £épyou

‘Oocov adopd TNV opydvwon vlomoinong tou épyou Ba mpénel va kaboplotolv pe cadrvela ta enineda
Sloiknong, n opydvwon Kal n Asttoupyla TG OUASAC €PYOU, N KATAVOWN QPUOSIOTATWY ot HEAN TNG
opadag £pyou Kol EMUMALOV VA TEKUNPLWVETAL N KOUTOAANAOTNTA KOl N OMOTEAECUATIKOTNTO TOU
T(POTELVOLEVOU HOVTEAOU 0pYAvVWOonG.

EldikoTEpQ, yla to KpLtiplo Bl «XUotnua S10iknong Tou £pyou Kol OPYOVWTLKI QTOTEAECUATIKOTNTA TG
Ouadag Epyou», amattovvral:

1. Avalutikn meplypadn TG opyAvwong TG OUAdag Twv oTeAeXwV Tou Ba eUMAOKOUV OTO €pYO, e oadr)
avadopad otov TPOMo opyavwong Kat Slolknong tou €pyou.

2. KaBoplopdg tou Tpomou uAomoinong tng MPOoTewouevng pebodoloyiag amd ta pEAN Tng Ouadag
‘Epyou.
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3. JupmAnpwpévo tov Katwtépw MNivaka: Itoxela AnacyoAnong Opadag Epyou

OVOUATENMWVUHO ©¢on otnv Appodiotnteg /kabrkovra AnocoyoAnon oto
£pyo o€

Ouada Epyou ,
ovOpWMONAVEG

ZYNOAO

4. AVOAUTIKA KaTavopr tou avBpwrmoxpdvou amooyoAnong ava katnyoplo evépyelag kal ovd el60g
gpyooiag. Me Bdon Tov MapakAaTw Tvaka YLo To KaBs PEAOG TNC opddag £pyou Ba AMOTUTIWVETAL N
EUTTAOKI) TOU O€ CUYKEKPLUEVEC SPAOELG, oL oToieg Ba cuoxeTilovtal Ue CUYKEKPLUEVA TTOPOSOTEA KL LLE
OUYKEKPLUEVEG UTIOOUASEC oL omoieg avalappavouy Ty ekTéAeon aAANAOCUVEEOUEVWY EPYACLWV.

Apaon Emupépoug | MNapadotéo EumAekopeva | EumAekopeveg | AvOpwIopnVeg
EVEpYELA oTeAEXN UTIOOUASEC anacyoAnong
™¢ Spaong (obpudpwva pe
Kol £10C 0 olotnua
vAomoinong Sloiknong tou

épyou)
JYNOAO A/M

2.4.4 Neprexopeva Dakélov «Owkovoutkn Mpoodopda» / Tpdrog cuvtaEng Kat UTtOBOANG OLKOVOULKWV
npocdopwv

H Owovoptkn Mpoodopd GUVTACOETAL e BAon TNV TIUA cUUdwva pe Ta opl{opeva oto Napdaptnua VI Tng

Slaknpuénc:

H T tng mapexopevng unnpeoiag Sivetal os eupw yla To cUVOAO TOU TUAUATOG TNG cLUBAONC Tou

adopa.

TNV TR mepthapfavovtol ol UTEP TPITWV KPOTHOELS, we Kot KABs GAAn emPBdapuvon, clubwvo PE ThV

Kelpuevn vopoBeoia, un cupneplapuBavouévou @.MN.A., yla tnv mapoxr TwV UNNPECLWY OTOV TOTO KOl UE

ToVv TpOTo IOV MPoPAEmEeTal ota éyypada TnG cupBooNC

OL UTtéP TPITWV KPOTHOELG UTIOKELVTOL OTO EKAOTOTE LOXUOV aVaAOYLKO TEAOG XapToonuou 3% Kol otnv e’
autoU slodpopd umép OTA 20%.

Eruonuaivetal ot to ekdotote mocootd @.M.A. eni TOlG €KATO, TNG AVWTEPW TUNAG Ba umoAoyiletal
QUTOMOTA ATIO TO CUCTNUOL.

OLpoodepOEVEG TLUEG elval otaBepeg kaB’ OAn tn dldpkela TnG cuUPaAoNS Kat Sev avampooapuolovtal.

Q¢ anapadekteg Ba anoppintovial TPoodopEg otig onoliec: a) dev Sivetal Tiun og EYPQ ) mou kaBopiletat
oxéon EYPQ mpog &€vo voulopa, B) dev MPOKUTITEL e oadnVELD N IPOCHEPOUEVN TN, KE TNV emLbUAaln
¢ map. 4 tou &pBpou 102 tou v. 4412/2016 Kat y) n T unepPaivel tov mpoinoloyloud thg cUpBacng
NG mapouaoag Slaknpuénc.

2.4.5 Xpdvog Loxuog Twv npoodopwv
OL urtoPaAAopevee poodopEC LoxUouv Kol SECUEUOUV TOUC OLKOVOULKOUG dopeic yla Stdotnuo €L (6)
MNVWV Ao TNV EMOMEVN TNG SLEVEPYELOG TOU SLAyWVLOHOU.

Mpoodopa n omoia opilel xpOvo LoXVOG ULKPOTEPO ATIO TOV AVWTEPW TIPOPAENIOUEVO amoppLMTETAL.
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H wox0¢ ¢ npoodopdg pmopel va mapateivetal eyypadwe, epocov touto Intnbel amod tnv avabétovoa
apxn, mpwv anod tn ARén NG, e aviiotolxn mapaAtTacn TNG EYyUNTIKNG EMLOTOANG CUUETOXNG cUUPWVA e
ta opldpeva oto Gpbpo 72 map. 1 o tou v. 4412/2016 Kal Thv mapdypado 2.2.2. Tng napoloag, Kat'
OVWTATO OPLO YL XPOVIKO SLAcTNUA (00 HE TNV TPOPBAETOUEVN W AVW apXLKA SLAPKELAL.

Metd T ARéN Kal TOU MOPATMAVW QvWTATOU oplou Xxpovou mapdtoong wxlog TG mpoodopdg, Ta
amoteAéopata tng Sladlkaociag avabeong HATALWVOVTIAL, €KTOC av n avabétouoa oapxn Kpivel, katd
TePUTWon, attioAoynpéva, otL n cuvexon tng dadikaciag e¢unnpetel to SnUoclo cupdEpPov, OmOTE oL
OlKOVOULKOL popei¢ mou cuppeTEXouV otn Sladikaocio pmopolv va emAéEouv €ite va MOPATEIVOUV TNV
npoodopd Kal TV gyylnNon CUUMPETOXNAG Toug, €dpocov Ttoug IntnBel mplv TNV mapodo Tou AVWTEPW
aVWTATOU oplou mapdtacn TG mpoodopdc TOuC €ite OxL. Itnv TeAeutaia mepimtwon, n Stadkaoia
ouveylletal pe 600UC MAPETEVAV TG TPOOHOPEG TOUC Kal amokAsiovtal oL Aouol olkovoptkoti popeic.

2.4.6 Aoyoi anoppwng npoodopwv

H avaBétouoca apxi He Pacn ta AmoteAEOPOTO TOU €A£yXOU Kal tnG afloAdynong Twv mpoodopwv,
amoppintel, os Kabe mepintwon, mpoodopad:

a) n omoia gv uTOBANAETAL EUMPOBECUQ, |LE TOV TPOTIO KOL LE TO TIEPLEXOEVO TIOU OpLlETAL TILO TIAVW KoL
OUYKEKpPLUEVA oTIC Tapaypddoug 2.4.1 (Fevikol 6pot umtoPoAng mpoodopwy), 2.4.2. (Xpdvog Kot TPOMOG
uTtoBoAng mpoodopwv), 2.4.3. (Meplexouevo GakeAwWV SIKOLOAOYNTLKWY CUUUETOXAG, TEXVIKNG TTPoadopag),
2.4.4. (Neplexopevo GaKEAOU OLKOVOUIKNG TIPoodopdac, TPOMOoG ocUVTAaEnG Kol UTIOBOANC OLKOVOULKWY
npoodopwv) , 2.4.5. (Xpovog Loxuocg mpoodopwv), 3.1. (Amoodpayion kot afloAdynon mpoodopwv), 3.2
(MpbdokAnaon umtoBoAn g SikaloAoyNnTIKWVY TPoowPLVoU avadoyou) Tng mapoloag,

B) n omoila mepléxel atéleleg, eMeifelg, aocddeleg 1 opaipara, spodoov auvtd Sev emdéxovral
cuumAnpwon 1 &opbwon N edpdoov srudéxovral cupmAnpwaon n dopbwon, dev £xouv amokatootabel
KOTA TNV amooadnvion Kal TNV CUUMANPWON thg cUudwva pe tnv mapaypodo 3.1.1. tng mapovong
duaknpuéng,

y) yla tnv omola o mpoodEpwv Sev EXEL TAPACYEL TIG ATIALTOUUEVEG £ENYNOELG, EVTOC TNG TPOKABOPLOUEVNG
npoBeopiag 1 n e€nynon Sev elval anodektr) amd tnv avoabiétovoa apx cVudwva Pe TtV mapaypado
3.1.1. tng mapolooc Kat to apBpo 102 tou v. 4412/2016,

6) n omola sivat evaAhakTikn tpoodopd,

g) n omolo urtoBAaAAeTaL amd £vav poodEpovta Tou £xeL UTIOBAAAEL SUO 1) TTEPLOCOTEPEG MPOOPOPEG.
oT) n omola eivat umod aipeon,

{) n onolia B£TeEL OPO AVATTPOCAPHOYNAG,

n) n omoia mapouotdlel eAAelPel wg MPog Tt SIKALOAOYNTIKA ToU {ntouvtal amod Ta €yypada Tng
napouong dLaknpuENG Kal amokALOELS WG PO TOUG OPOUG KAL TLG TEXVLIKEG TtpodlaypadEG Tng cUPBacNG

8) otav o mpoodEépwv autdvoua i we HEAog Evwong i Kowonpagiag, cuppetexel o dtadikaoia cuvadng
cUuBaong autovopa 1 w¢ péAog Evwong 1 Kowompoagiag mou adopd otnv avdbeon umnpeclwv
EKTEAECTIKOU OpyaVvIoUOU yLa to Mpodypappa: Mpowbnon tng détag MOM «Feta PDO. Let’s get real!» otig
ayop£g Twv HMNA kat tou Kavada.
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3. AIENEPTEIA AIAAIKAZIAZ - AZIONOIMHZH NPOZMOPQN

3.1 Anoodpayion Kat afloAoynon npoodopwv

3.1.1 HAektpoviki anocdpdyion npocdpopwv

To muotomnolnpévo oto EXHAHSZ, yla tnv anoodpaylon twv npoodopwv apuodlo 6pyavo tng Avabétovoag
Apxnc (Erutpomnn Alaywviopou), mpofaivel otnv évapén tng Stadikaciog NAeKTpoVIKNG anoodpayLong Twv
dakéAwv Twv poodopwv, Katd To dpBpo 100 tou v. 4412/2016, akohouBwvtag Ta €€1¢ otadia:

o HAextpovikrp Amoodpaylon tou (umo)dakélou «AKaloAoynTKA ZUMMETOXAG-TeXVIKNA Mpoodopd»
v 20/06/2018 kat wpo 12:00 W.p.

e HAextpovikn Antoodpadylon tou (urtd)dakélou «Okovopkr Mpoodopd», KATA TNV NUEPOUNVia Kal
wpa ou Ba opioel n avabétouvoa apyn

e HAektpovikr Aloodpadyion tou (untd)pakéAou «AKALOAOYNTIKA TIPOCWPLVOU avadOXou», KOTA TNV
nUepounvia koL wpa ou Ba opioel n avabétovoa apyn

Me tnv amoodppaylon Twv wg avw $pakéAwv, ava otadlo, kKabe mpoodEépwv Tou cuveyilel os eMOUEVO
otddlo amoktd mMpooPacn ot Aoutég MPoodopeG Kol T UTOBANBEVTA SLKOLOAOYNTIKA TOUC, UE TNV
emLUAAEN TWV MTTUXWV EKEVWV TNC KABE TIPoodopac Tou £XOUV XOPAKTNPLOOEL WG EUTTLOTEUTLKEG.

H avaBétouoa apxr UMopel va KAAECEL TOUC OLKOVOULKOUG GOPELG VO CUUITANPWOOUV 1] va SLEVKpLVIoOUV
Ta éyypada n SikatoAoyntikd mou €xouv UTOBANBEL, | va Sleukpvioouv To MEPLEXOUEVO TNG TEXVLKAG N
OLKOVOULKAC Tipoadopdg toug, cUdwva pe To apbpo 102 tou v. 4412/2016.

3.1.2 A§loAoynon npocdopwv

MeTd TNV KOTA TEpIMTwon NAEKTPOVIKA amoodpdylon Twv mpoodopwv n Avabétouoa Apxn mpoPaivel
otnv afLloAGYNoN QUTWV LECW TWV OPUOSLWYV TILOTOTOLNUEVWY OTO JUOTNUA OPYAVWY TNG, EPOPUOLOUEVWY
KOTAL TOL AOLTIA TWV KELUEVWVY SLaTAEEWV.

Elbikotepa :

a) H Emurpony Altaywviopol kataxwpel 6coug unéBalav mpoodopeg, kKabBwg kat Ta umoBAnBévia autwy
SLKOLLOAOYNTLKA KOL TOL AIMOTEAECATA TOU EAEYXOU QUTWV OE TIPAKTLKO, TO omoio umoypddetal and Ta PEAN
TOU opyavou.

B) 2tn ouvéxela n Emutpomn Alaywviopou mpoBaivel otnv a€loAdynon tng TEXVIKAC poodopdg, cUpbwva
HE TOUC OpouC TwV eyypadwyv TNG ocLUPBAONG KOL CUVIAOOEL TIPAKTIKO yla TNV amoppun TwV TEXVIKWV
npoodopwv Tou Sev yivovtal anodekTég Kal Tnv anodoxr n/kat Babuoldynon Twv TEXVIKWY MPoodopwyv
pe Baon to Kpltiplo avabeong Twv eyypddwv tng cupBaocng. Ta avwTépw UTIO otolkeia a kal B otadia
yivovtal eviaia.

y) OL kotd Ta avwtépw odpaylopévol GAKEAOL IE TO OLKOVOULIKA OTOLXEla TwV Mpoodopwy, HETA ThV
olokAfpwaon t™N¢ afloAdynong Twv AOUTWV OTOWXElWV Twv mpoodopwy, amoodpayilovtal Kot Tnv
nUepopnvia kot wpa mou opiletat otnv 181K MPOOKANGN. Mo 60eg MPoodopéG Sev KplONKav amodeKTEC
KOTA To TponyoUpeva w¢ OGvw otdadia o kat B ot ¢Aaxkelol TNC OWKOVOULKNG Tipoodopdg Sev
anoodpayilovtal al\d tnpolvtal amno Ty avabEtouoa apyn KEXPL TNV OPLOTIKA MiAuon Tuxov Sladopwy
Tou TpokUPouv armo tnv we avw Stadikacio cupdwva pe Thv apdypado 3.4. Tng mapoloag.

6) H Erutponn AlaywviopoU mpofaivel otnv afloAdynon TwV OLKOVOULKWY TPoodopwV KOl CUVTACOEL
TIPOKTIKO OTO omolo elonyeltal atttodoynuéva tnv amodoxn 1 andppudr TOUG, TNV KATATOEN TWV
npoodopwv Pe BAon TO 0pLIOUEVO LLE TNV MOPOUCA KPLTHPLO avaBeong Kal TV avAdelEn Tou MpoowpLvou
avadoxou.

Eav oL mpoodopéc dailvovtal acuvrBlota YOUNAEG Ot OXEON HE TO AVTIKEIHEVO TNG oUMPaong n
avaBétouoa apyn OMALTEL amo TOUCG OLKOVOULIKOUG ¢dopelc va gEnyroouv tTnv T f To KOOTOG ToU
TPOTELVOUV OTNV TIPoodopA TOUG, EVIOC ATTOKAELOTIKAG TipoBeopiag, katd avwtato oplo déka (10) nuepwv
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Qo TNV KOLVOMOoinon TN OXETIKAG TPOOKANGCNG. TNV EplMTwon autr ebappolovral ta apbpa 88 kat 89 v.
4412/2016.

Jtnv mepintwon ooduvauwv mpodopwv, SnAadn nmpoodopwv Pe TNV 8la cuVoAKn teAkn Pabuoioyia
peTafl U0 N TEPLOCOTEPWY TIPOOPEPOVIWY N avaBeon YIVETAL: OTNV MPOOPOPA LE TNV UEYAAUTEPN
BaGuolAoyia texvikng mpooopdc. Av ol Looduvapes mpoodopég £xouv tnv (Sta BaduoAoyio TEYVIKNAC
IPooEOopPAc, n avabétouoa apxn EMAEYEL TOV avAOOX0 HE KANPWON HETAEU TWV OLKOVOULKWY GOpPEWV TIOU
urtéBalav TIG Looduvapeg TpoodopéC. H kAnpwaon yivetal evwriov tng Emtponmng Alaywviopou Kot
TIAPOUCLA AUTWY TWV OLKOVOLLKWY GOPEWV.

Ta oamoteAéopato Twv ovwWTEpw otadiwv emikupwvovtal pe amodacn/anodpdcel tou ALOKNTIKOU
ZupBouAiou Tou EAFTO-AHMHTPA, n omola kowvoroleital otoug MPoodEPovTeg LEow Tou EZHAHS.

Katd Twv avwtépw amodpaoewv XwPel mMpodikaotikn nmpooduyn cludbwva pe tnv mapaypado 3.4. Tng
napoloag.

3.2 MNpookAnon UMOBOANG SKALOAOYNTIKWY TPOCWPELVOU avadoxou - ALKOLOAOYNTIKA
NPOoWPLVOU avasdoyou

Metd thv afloAdynon Twv mpoodopwy, N avobEétouoa apxr AMOCTEANEL OXETIKI) NAEKTPOVIK) TIPOCKANGN
MECW TOU OUOTHUOTOG OTOV POOHEPOVTA, OTOV OMOLO TIPOKELTAL VA YIVEL N KATOKUPWON («mpoowpLvo
oavadoxo»), kot tov Kalel va umoBdlel evidg npoBeopiag, 6éka (10) nuepwv amd TNV Kowomoinon tng
OXETIKAG eLdomoinong og autdyv, Ta MPWTIOTUNA 1 aviiypada mou ekdidovtal, cUpPwva pe TG Statafelg
Tou apBpou 1 tou v. 4250/2014 (A" 74) OAWV TwV SIKALOAOYNTIKWY TIOU Tteplypddovtal oTnv mapaypodo
2.2.8.2. Tn¢ mapouaoag SLaknpuéng, we omodeIKTIKA OTOLXELO yLa TN N CUVEPOUN TWV AOYWV OMOKAELGHOU
™¢ mapaypddou 2.2.3 tng Staknpuéng, kabwc Kal ylo TNV MANPWON TwV KPLTNPplwy TOLOTIKAG ETUAOYAG TWV
napaypddwv 2.2.4 - 2.2.7 aUTAG.

Ta ev Aoyw SikatoAoyntikd, urmtoBaAAlovtal amo tov MPoohEPOoVIA (KITPOoWPLVO avadoxo»), NAEKTPOVIKA
MECW TOU cuoTHHATOG, 0 Hopdn apxeiwv pdf kal mpookopilovtal KAt MePIMTWON AMO AUTOV EVTOC TPLWV
(3) epyaciuwv nuepwv amo tnv nuepopnvia umoBoArng touc. Otav umoypdadovtal anod Tov idlo dépouv
NAEKTPOVLKH uTtoypadn).

Me tnv mapaAafn TwWV wg Avw SLKOLOAOYNTIKWY, TO cUoTnua ekSidel emiBeBaiwon Tng mapalafrg Toug Kat
QTOCTEANEL EVNUEPWTIKO NAEKTPOVIKO HAVULA 0’ QUTOV OTOV OTIOL0 TIPOKELTAL VAL YIVEL N KATOKUPWOT).

AV LETA TNV NAEKTPOVLKI QIMOOPPAYLON KoL KATA TOV EAEYX0 TWV WG AVw SIKALOAOYNTIKWY SlamiotwBel otL
Sev €xouv mpookouloBel i umapyxouv eAAelelg oe autd Tou umoPAnBnkav, mapéxetal npobeouia otov
MPOCWPLVO avadoxo va TO TIPOCKOUIOEL N va TA CUUMANPWOEL €vtog Tévie (5) nuepwv amd tnv
Kolvomoinon oxeTKNG €yypadng, HEOW TOU ZuoTHMATOG, domoinong tou. H avabétouoca apyn Umopet
QLTLOAOYNHEVA VA TIAPATEIVEL TNV WG Avw TpoBeopia kat avwrtato oplo yla dekamévte (15) emumAgéov
NHEPEG.

Oool uméPfalav Tapadektec MPoodopEéG AaUBAVOUV yvWoNn TwWV TOPANMAVW SKOLOAOYNTLKWY TOU
KaTatednkav.

O mpoowpvog avadoxog KnpUOOETOL EKMTWTOG, KATATIMTEL UTEP TNG avaBétoucag apxng n eyyunon
CUHMETOXNAG TOU KOl N Kataklpwaon yivetal otov mpoodépovta mou UTERBAAE TNV AUECWC EMOEVN TIAEOV
cupdépouca amod olkovopkn amon npoodopd, TNPOUKUEVNE TNG avwTEpw Sladkaciag, eav:

i) Katd Tov £AeyX0 TwV TopAAvwW SkotoAoynTikwy SlamiotwOel OTL Ta otolxela mou dSnAwbnkav pe To
Eupwmnaikd Eviaio Eyypado Tupupaocnc, sivat Peudn n avokptpn, A

ii) 6ev utoBAnOoUlV oTo TTPOKAOOPLOUEVO XPOVIKO SLACTNHA TA OTALTOUMEVA TIPWTOTUTIA 1 avtiypada Twv
TAPATIAVW SLKAULOAOYNTLKWV f

iii) amo ta SikaloAoynTikG TIOU TIPOoKOopicONnKav VoUlpHwE Kal epnpoBéopws, dev amodelkviovtal oL opol
KoL oL mpoUmoBéoelg cuppetoxng olpudwva pe ta apbpa 2.2.3 (Aoyol amokAelwouol) kat 2.2.4 - 2.2.7
(kpLTrpLa TTOLOTIKNG ETUAOYNAG) TNG TTOpoUCAC,
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Ye mepinmtwon €ykapng Kol MPOCAKOUOOG EVNUEPWONG TNG ovabétouoag apxng yla UETOPOAEC OTIG
npoUmnoBéoelg TIC omoieg o TMpoowplvog avadoxog eixe dnAwoel pe 1o Eupwnaikd Eviaio Eyypado
ZUpBaong otL mAnpol, ot onoieg emAABav 1 yla Tig omnoleg éAafe yvwon petd Tnv SAAwon Kal PEXPL TNV
nuépa tng €yypadng e8omoinong yla TV TPOCKOULON TwV SIKOLOAOYNTIKWY TPOoWPLVOU avadoxou
(oPyeveic petaBolég), Sev katamintel ulép TnG avabeTouoag apxnig N Eyyunon CUMUETOXAG TOU.

Av Kavévag amo Toug mpoodépovteg dev umtoBaiAel aAnbn 1 akplBr dnAwon | v Mpookouicel éva N
TIEPLOOOTEPA QMO T OUTALTOUMEVA SlkaloAoyntikd R dev amodeifel OTL MANpPol T KPLTAPLA TIOLOTLKAG
gmloyng oL udwva pe T mapaypadouc 2.2.4-2.2.7 tng mapoloag SlaknpuEng, n Sladlkaoio HaTalwveTaL.

H dladikaoia eAéyxou Twv Mapandvw SIKALOAOYNTIKWY OAOKANPWVETAL LE TN OUVTAEN TPAKTIKOU o Thv
Erutponn Alaywviopou kat tn StaBifaon tou pakéAou oto Aokntikd ZupBouAlo tou EAFO-AHMHTPA yua
™ ANdn anddaong eite yla TNV KOTaKUpwon tng cupBaong ite yla tn pataiwon tng Stadikaolag ite yla
™V KNpUEN Tou TpoowWPLVOU avadOXoU W¢ EKMTWTOU. T OMOTEALECUOTO TOU €AEYXOU TWV TOPOTTAVW
SLKOLOAOYNTIKWV KAl TNG €Lonynong tng Emtpomn¢ AlaywviopoU EMLKUPWVOVTAL UE TNV amodaon
KOTAKUPpWONG.

3.3 Katakupwon - cOvayn cuppfaocng

H avaBétouoa apyxr Kowormolel Thv anddacn Kataklpwaong, pHall pe aviiypado OAWV TWV TTPAKTIKWY TNG
Sladlkaolag ehéyxou Kal afloAoynong twv mpoodopwv, o KABe mpoodEpovta TOU £Xel UTOPBAAEL
anodektr nmpoodopd, cuudpwva pe to apbpo 100 tou v. 4412/2016, €KTOG Od TOV TPOCWPLVO avAdoxo,
NAEKTPOVIKA LECW TOU CUOTHHATOG.

H ev Aoyw amddacn avadépel Tnv mpobeopia yla tnv avaotoln tng cuvadng tng ocvupaong cupdwva Pe
NV enopevn mapaypado 3.4.

Ta évvopa amoteAéopata TnG anodaon Katakupwong kat Woiwg n obvadn tng cupPacng emépyovral
600V CUVTPEEOUV CWPEUTLKA T KATWOL :

a) ampoktn mapodog TwV NMPOoBECULWV AoKNONG TWV TIPOPRAENOUEVWY otV Ttapdypado 3.4. TnG mopouoag
BonBnuatwv Kot HEowV 0To OTASLO TNC TTPOSIKOOTIKAC KAl SIKOOTIKAC TIPOooTaciog Kal amnd Ti¢ anodpAoelg
OVOLOTOAWV ETTL QUTWV,

B)kowomoinon t¢ amdédacng KATaKUpwong otov Tpoowplvd avadoxo, edpocoov autog UTORAAEL
ETUKALPOTIOLNUEVA TA SIKALOAOYNTIKA TNG Ttapaypddou 2.2.8.2.

H avaBétouca apyn mpookalel tov avadoxo va mpooeABel yla umoypadr Tou cURPWVNTLKOU €VTOG
npoBeopiag eikoot (20) nUepWV Ao TNV KOWOTIOINGN TNG OXETIKAG ELBIKNG MPOOKANGNG. TO CUPPWVNTIKO
€XEL ATIOSELKTIKO XOPOKTNPAL.

Itnv nepimtwon mou o avadoxog dev MPooEABeL va uTtoypAa el TO WG Avw cUPPWVNTIKO HéEoa oty Tebeioa
npoBeopia, KNPUOOETAL EKMTIWTOC, KATATIMTIEL UTEP TNG avaBEToucag apxnG N EYYUNTLKN EMLOTOAN
CUMUETOXNAG TOU Kal n Kotaklupwon, Le tnv ibla Stadikaoia, yivetol otov mpoodEpovta ou unéBale Thv
OHEOWC EMOWEVN A0V cupdEPOUCO OO OLKOVOULKNA droyn mpoodopd.

3.4 NMpodwkaotikég Npooduyég - Mpoowpivr Atkaotikr Mpootacia

KaBe evbladepopevocg, o omoiog £xeL | eixe cupdépov va Tou avatedel n ocuykekplpévn cUPBAON KoL EXEL N
elye vmootel 1 evbéxetal va umootel {nuio and ekteheotn mpan i mapdiswpn g avobtouoag apxng
Katd mapdfaon tng vopoBeoiag tng Eupwmaikng Evwong A Tng eowtepLkng vopoBbeoiog, Sikatoltal va
ooknoel mpodikaotik pooduyn evwrtiov g Apxnc E€étaoncg Npodikaotikwy Mpooduywv (AEMM) katd
NG OXETKNG TPaEng 1 mopdAeupng g avabétouoag apxng, mpoodlopiloviag e8IKWG TIG VOULIKEG Kol
TIPAYHOTIKEG QLTLACELS TIou SikaloAoyouv To altnud tou. e mepinmtwon mpooduyAC Katd mpaéng tng
ovaBétovoag apxnc n mpobesopia yla thv doknon tng mpodlkaotikig mpooduync sival (a) déka (10)
NUEPEG Ao TNV Kolwvomoinon tng mpooBoAAOpeVNG TPAaEncg otov eviladepOUEVO OLKOVOUIKO dopEa av N
npaén KolwvormoltnOnke pe NAsKTpovika péoa f tnAeopototumio ) (B) Sekamévie (15) nuépeg amd tnv
Kolvomoinon tng mpooBaAAopevng mpaéng os autdv av xpnoomnotndnkav GAAo LEoa EMIKOLVWVIAC, GAAWG
y) 86éka (10) nuépeg amo TNV TARPN, TPOYUATIKA N TEKUALPOUEVN, YVWOoN NG MPAa&ng mou PAAMTEL TA

YeAiba 32



oupdEpovta Tou evlladePOPEVOU OLKOVOULKOU ¢opéa. ESIkA yla tnv Aoknon mnpooduync Katd
TPOKNPLENG, N TIANPNG YVWON OUTAG TEKUALPETAL YETA TNV Tdpodo Oekamévte (15) nuepwv amod TN
énuooievon oto KHMAHZ. e mepintwon nmapdAewpng, n mpobeouia yia tnv Aoknon tng MPOSIKACTIKAG
npooduyng eivat Sekamévie (15) nuépeg amod TNV ETMOMEVN TNG OUVIEAEONG TNG TPOCPAAAOUEVNG
napdaAeupng.

H mpodwaotikr mpooduyn katatiBetal nAEKTPOVIKA MECW TNG AELTOUPYLKOTNTOG «EMLKOWWVia» TOU
EZIHAHZ oTOvV nNAEKTPOVIKO TOMO TOU OSlaywviopoU, emAéyoviag Katd Teplmtwon tnv  €voelén
«Mpobikaotikny Mpooduyn» KoL EMLOUVATITOVIAG TO OXETIKO €yypado o€ popdry nAektpovikol apxeiou
Portable Document Format (PDF), to omoio ¢dépel eykekpluévn TPONyUEVN NAEKTPOVIKN uTtoypadn n
T(PONYHEVN NAEKTPOVLKY) UTtoypadr) LE XPrON EYKEKPLUEVWYV TILOTOTIOLNTIKWV.

MNa to Mapadektd TNG AoKNoNg TNG TPOSIKAOTIKAG Tpooduyng katatibetal mapdBolo amd tov
npoodelyovta UTEP TOU Anpociou, katd ta ldikd opl{opeva oto apbpo 363 tou v. 4412/2016, to omoio
ETULOTPEDETAL OTOV TIpoodeUyovTa o TEPIMTWON OAKAG 1 UEPLIKAG amodoxng tng mpooduyng tou 1 ot
neplntwon mou mpwv tnv €kdoon tng amodaong tng AEMM emi tng mpooduyng, n avabétouca oapyxn
ovakaAel TNV mpocoBaAAopevn pagn n mpofaivel otnv odel\OpEVN eVEPYELQ.

H mpoBeopia ylo tTnv doknon tng mpodIKAaoTIKAG MPoodUYNG KAl N Aoknon tng KwAvouv tn clvaldn tng
cLUBaoNG emi mowvr akupoTNTag, KOTA ta opl{opeva oto apbpo 364 tou v. 4412/2016. Katd ta Aowntd, n
Aaoknon tNG MPodLKaoTIKNAG Tipooduyng dev KWAUEL TRV TIpo0odo ¢ SlaywvioTtikng Sladikaoiag, ektog av
{nTtnBoulv MpoowpLva HETPA TPOOTACLOC KATA To ApBpo 366 tou v.4412/2016.

Ot avaBEtouoec apyeg LEow TNG Astoupylag tng «Emikowvwviag» tou EXHAHS:

® KOLVOTIOLOUV TNV Tipoaduyn o€ Kabe evdladepopevo Tpito cUpdwva PE Ta TPOBAEMOUEVA OTNY TIEP. O
Tou pwtou edadiou tng map.1 tou ap. 365 tou v. 4412/2016.

¢ StaBLpalouv otnv Apxn E€€taong Npodikaotikwyv Npooduywv (AEMN) ta mpoBAenoueva otnv mep. B tou
npwrtou edadiou tng map. 1 tou ap. 365 tou v. 4412/2016.

H AEMN amodaivetal attiodoynuéva €ni TG BaoOTNTOG TWV TIPOBAAAOUEVWY TIPAYUATIKWY KOL VOULKWVY
LOXUPLOHWY TNG PoodUyNG Kol TWV LOXUPLOUWY TNG avaBETtouoas apxng Kal, o epimtwon mapéupfaocnc,
TWV LOXUPLOHWVY Tou TapepPaivovtog kot SExeTal (ev OAw N ev PEPEL) 1 amoppinmtel tnv npooduyn He
anodaon g, n onola ekdidetal péoa o AMOKAELOTIKA poBeopia eikoot (20) nuepwv amod Tnv nuépa
e€€taong NG mPooduyng.

OL xpNoTeg - olkovouLkol popeig evnuepwvovtal yla tThv anodoxn n tTnv anoppun tTng mpooduyng amno tnv
AENM.

H doknon t¢ w¢ avw mPoSIKAoTIKAG poaduyng amotelel mpolndBeon yla TNV Acknon tTwv EvOLKwvY
BonBnuatwv NG aitnong avaocTtoAng Kat tTng aitnong akupwong tou dpbpou 372 tou v. 4412/2016 kotd
TWV eKTeEAe0TWY MPAewy 1 mapaleiPewy Twv avabeToUoWV aPXWV.

H aitnon avaotoAng katatibetol oto appddlo Sikaotrplo péca os mpobeopia Séka (10) nuepwv amo tnv
£€kboon ¢ amodaong emni tng MPOSIKACTIKAG pooduyng. MNa tnv Acknon TNG ALTHOEWC AVOOTOANG
katatiBetal mopdBolo, katd ta eldkoTEpO 0pL{dpEeva oto apbpo 372 map. 4 Tou v. 4412/2016.

H &oknon aitnong avaotoAng kKwAUeL Tn cluvayn Tng clPBACNC, EKTOG EGV LE TNV TipoowpLvh Statayn o
opuodLog Sikaotng anmodavOei Stadopetika.

3.5 Martaiwon Atadikaciog

H avaBétouoca apyn HOTALWVEL i SUVATAL VO LOTOLWOEL eV OAW N eV HEPEL attloloynuéva tn Stadikacia
ovaBeong, ylo Toug AOyoug Kot uTtd Toug dpoug Tou GpBpou 106 tou v. 4412/2016, YETA ATIO yVWUN TNG
Eritpomnig Aloywviopou. Entiong, av StamotwBolv odpdlpata r mapaleielg os onotodnmote otddlo tng
Sladkaoilag avabeong, Umopel, META amd yvwin TnG Emtpormnng Alaywviopol, Vo OKUPWOEL LEPLKWE TN
Swadkaoia | va avapopdwoel avaloya To AMoTEAECUA TG N va anodacioesl tnv emavaAnyr Tng amno 1o
onpeio mou epdhoxwpnoe to opaApa n n mapdleupn.
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4. OPOI EKTEAEZHZ THZ 2YMBAZH2

4.1 Eyyunoels (kaAng ektéAeong, mpokataBoArg)

Eyyunon KoAng eKTEAEONC KAl EyyUNON TPOKATOBOANG

Ma tnv unoypadn tg clPPaAcNC amalteital n mapoxn eyyvnong KaAng ektéAeonc, cupdwva pe to apbpo
72 map. 1 B) Tou v. 4412/2016, to UYPOG TNG OMolaG AVEPXETAL OE TOCOOTO 5% emi tng aflag tng cuPaong,
ektog OMA, kol katatiBetal mpLv f e TV unoypadr TG cuuPaong.

H gyylunon KaAng eKTEAEONC, TIPOKELUEVOU VOl YIVEL AIMOBEKTN , TIPEMEL va TtepAaBAveL Kat' eAdyLotov Ta
avadepopeva otnv mapdypado 2.1.5. otolxeia tng mapoloag Kol EMUTALOV ToV aplBuo Kal Tov TitAo TG
OXETIKAG oUUPaonG. To Teplexduevd NG eival oludwvo pe To UMOSelypa TOU TiepAapBAvVETAL OTO
MNapaptnua VIl tng Ataknpuéng kal ta opt{dpeva oto apbpo 72 tou v. 4412/2016.

H eyyunon kaAng ektédeonc tng oUUBAoNG KAAUTITEL CUVOALKA Kal Xwpi¢ Slakploelg tTnv edpappoyn OAwv
Twv Opwv TNCg ocLuPaong kot kaBe amaitnon NG ovabétoucag opxng €vavit tou avadoyou,
cuUEPAAUBAVOUEVNG TUXOV LOOTIOONG TIPOG QLUTOV TIPOKATOROAAG.

Ye neplmtwon tponomnoinong t¢ cuUPacnc katd tnv mapaypado 4.5, n onola cuvenayetal avénon g
oupBatikic agiag, o avadoxoc elval UTIOXPEWHEVOCG VA KOTOOECEL TIPLV TNV TPOTOTIOLNGT, CUUTTANPWULOTLKA
gyyunon to 0P og TNG OTOoLOC AVEPXETOL OE TTOCOOTO 5% €Ml Tou MoooU NG avénaong, ektog OMA.

H gyyunon KaAng eKTEAEONG KATATIUMTEL O TEPIMTWON MApABacng Twv 0pwv ¢ cVUPBACNC, OMWC QUTH
el&1koTEPA OpileL.

Itnv nepimtwaon xopriynong mpokatoBoAng, HeyaAUTepou UPoUG oo aUTO TToU KAAUTITETAL LE TNV EyyUnon
KOANG EKTEAEONC TIPOOKOUETAL Ao Tov avadoxo syyunong mpokataBoAng, cuudwva PeE To UTIOSELYUO
mou meptAapBavetat oto Napaptnua VII tng Ataknpuéng, mou Ba KaAumtel Th dtadpopd HeTaty Tou Moool
™G eyyuNoNg KAANG eKTEAEONG KoLl TOU TtoooU TG kataBarrouévng mpokataBoAnc. H mpokataBoAn Kot n
gyyunon mpokataBoAng popolv va Xopnyouvtal TUNUATIKA, cUpdwva pe tnv mapdypado 5.1. tng
napovoag (tpdmog MANPWHNG).

H egyylunon koAng ektéAeong Kal n eyyunon mpokataBoAng emiotpédovtol oto cUVOAO TOUG UETA TNV
OPLOTLKNA TIOCOTLKN KOl TIOLOTLKY) TtapaAafr Tou avTlKelHéVoU TNG olUBooNC. EAv 0To mPWTOKOAAO OPLOTIKAG
TIOLOTLKNAG KAl TTOCOTIKAC TopaAafng avadEépovial mapatnpnoelg | unapxel ekmpdBsoun mapadoon, n
ETLOTPOdN TWV WG AVW EYYUNOEWV YIVETOL HPETA TNV OVIWHMETWILON TWV TAPATNPACEWY KOL TOU
ekmpoBéopou.

4.2  IupBatko mAaiowo — Edpappootéa vopoBeoia

Katd tnv ektéheon tng ovppoong epapuolovral ot Slatdelg tou v. 4412/2016, oL 6poL TNG MAPOUCAS
SLoKAPUENG KAl CUUTANPWUATLKA 0 ACTIKOC KwSikag.

4.3 'Opol ektéAeong TG cUpBAONG

Katd tnv ektéAeon tng olPBAoNC 0 avadoxoc tTNPEL TG UTTOXPEWOELS OTOUG TOUELG Tou mepLlBallovtikoU,
KoWwVLKoaodaAloTikoU Kat gpyatikol Sikaiou, mou €xouv Beomiotel pe to Sikato tng Evwong, to eBviko
Sikalo, ouMloyikéc ocupBaocelc n Slebveic Slatdfelg mepBarloviikol, KOWwVIKOAOHAALOTIKOU KoL
gpyatikoL Sikalo, ot omoieg amaptBuolvtat oto Nopdptnua X tou MNpocaptruotog A tou v. 4412/2016.

H tApnon twv ev AOyw UTOXPEWOEWV OO TOoV avAdoXo Kal TOUC UTEPYOAABOUC TOU eAEyXeETOL Kol
BeBatwvetal amd ta dpyava mou enPAENMOUV TNV eKTEAECN TNG oUUPBACNC KaL TIC ApUOSLeEG SNUOCLEC apXEG
KOLL UTINPEGLEC TTOU EVEPYOUV EVTOC TWV 0pLWV TNG EUBUVNG KaL TNG APHOSLOTNTAG TOUG.
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44 Ynepyohafia

4.4.1. O Avabdoyxog 6ev anmaAAGooetal amd TIG CUMBOTIKEG TOU UTIOXPEWOELG Kal euBUveg Adyw avaBeong
NG EKTEAECNC TUAMOTOG/TUNUATWY TNG cUUPAONG og UTepYoAdBoug. H Tpnon Twv UTIOXPEWOEWVY TG TTap.
2 Tou apBpou 18 tou v. 4412/2016 amnd unepyoArdpoug Sev aipel Tnv euBUVN TOU Kupiou avadoxou.

4.4.2. Katd tnv unoypadn tng cUUBAoNG o kUPLog avadoxog urtoxpeolTal va avadEpel otnv avabétovoa
opxXN TO OVOUQ, T OTOLYELQ ETKOWVWVIOC KOl TOUC VOULUOUG EKTIPOCWITOUC TWV UTEPYOAABwV Tou, oL
OTolOL CUMMETEXOUV OTNV €KTEAEON auUTNG, €POCOV €lval yVWOTA TN OUYKEKPLUEVN XPOVLKA OTLYUA.
ErtutAéov, umoxpeoUTal Vo yVWwOoTomolel otnv avabétovoa apyn KaBe aAAayr Twv MANPodopLWV AUTWY,
Kota TN Slapkela TNG oUpBoong, KaBwg Kal TIG OMOLTOUMEVEC TANPOPOPIEC OXETIKA UE KABe VEo
umtepyoAhdfo, tov omoio o KUPLOG avadoxog XPNOLUOTIOLEL &V ouvexeio otnv ev Aoyw oupPaon,
T(POOKOUIOVTAG Ta OXETIKA CUUPWVNTIKA/SNAWOELS cuvepyaoia. I eplmTwaon SLAKOTIAC TG CUVEPYAOLOG
tou Avadoxou pe umepyoldBo/ umepyohdBoug tng oUpPBacng autdg uToxpsoUTAL O  GUEON
yvwotomnoinon tng Slakomng autng otnv AvaBétouoa Apxr, odeidel 6e va dacdalicel tnv opoAn
EKTEAEON TOU TUAMATOG/ TWV TUNUATWY TNE cLpBaong site amd tov Lo, site amd véo unepyohdfo tov
omolo Ba yvwaoTtonolnoel otnv avabETouoa apxn Kotd tnv we avw Stadikacia.

4.4.3. H avaBétouoa apyn emainBelel T cuvSpPoOUN TwWV AOYWV OMOKAELCUOU yla TOUG UTIEPYOAQPouc,
omnw¢ autol meplypddovtal otnv napdaypado 2.2.3 Kol He To omoSeIKTIKA pHéoa TG mapaypddou 2.2.8.2
™¢ mapovoag, epooov to(a) TuRua(ta) tng cuPaonc, to(a) onolo(a) o avadoyog nmpotiBetal va avabéoet
uno popdn unepyolaBiog og Tpitoug, UNEPPAIVOUV CWPEUTIKA TO TTOCOOTO TOU TPLAVTA TOLG KATO (30%)
™G oUVOALKNG afiag Tng cUUPBacnG. EMuTAéov, MPOKELUEVOU va UNV aB£TOUVTAL OL UTIOXPEWOELS TNG Top. 2
Tou apBpou 18 tou v. 4412/2016, SUvatal va emaAnBeVUoel TOUG WC Avw AOYOUG KAl ylo THAUO A TUAMATA
™G cLUPAONG OV UTTOAEITIOVTAL TOU WG AVW TTOCOCTOU.

Otav and TNV w¢ avw enoaAnBeuon MPokUMTEL OTL CUVTPEXOUV AOYOL amokAElopoU amattel 1 duvartal va
QUTOLTAOEL TNV OVTLKATAOTAOH TOU, KOTA Ta 16IKOTEPA avapEPOUEVA OTIG Ttap. 5 Kot 6 Tou apBpou 131 tou
v. 4412/2016.

4.5 Tpononoinon cUUBAONG KOTA TN SLAPKELA TNG

H obuBaon pmopel va tpomomnoleital Katd tn SLApKELA TG, Xwplg va amnatteital véa Stadikaoia cuvaydng
obuBacng, povo oclpdwva e Toug Opoug Kal Tig tpolmobéoelg Tou @pbpou 132 tou v. 4412/2016 Kot
KOTOTILY YVwHodotnong tng Emtporng MapakoAolBnong kat MapaAafric tou €pyou.

4.6 Awaiwpa Lovoprepoug Avong tng cupBaong

4.6.1. H avaBétouoa apxn unopel, Ke Tig mpolnobEoelg mou opilouv oL KeleVeC SLaTALeLg, va KatayyeiAel
™ oUpPBacn Katd tn SLApKeLa TNG EKTEAECNC TNG, EPOCOV:

a) n oUpPaon €xeL UTOOTEL ouoLWdN Tpomomoinon, Katd TNV évvola tng map. 4 tou apbpou 132 tou V.
4412/2016, mou Ba antattoloe véa Sladikaoia cuvadng cuupacng

B) o avadoxog, katd To XpoOvo tng avabeong Tng ocupBaong, TeAoUOE O UL OO TIG KATAOTAOELG TIOU
avadépovtal otnv mapaypado 2.2.3.1 kal, w¢ €K ToUTOoU, Ba E£Mpeme va £XEL AMOKAELOTEL amo 1N
Sadikaoia cuvayng g cuBaong,

y) n oUuPBaon dev £npemne va avatebel otov avadoxo Adyw cofapng mapapiaong Twv UMOXPEWCEWV TIOU
unéxel amd TIg Suvlnkeg kot tnv O6nyia 2014/24/EE, n omoia €xeL avayvwplotel pe amodacn Tou
Awaotnpiov ¢ Evwong oto mAaiolo Stadikaciog Suvapel tou apBpou 258 tng TuvOnkng Asttoupylag tng
E.E.

4.6.2. OL avaBétouoeg apxeg, MO TG TpolToBEoelc mou opilouv ol Keipeveg Statalelg, katayyEAAouy
UTIOXPEWTLKA pLo. Snpoota cUpBacn Katd tn SLApKELD TNG EKTEAECNC TNG, EPOOOV CUVTPEXEL N MEPLITTWON
¢ map. 51 tg nap. 7 tou apBpou 68 tou v. 3863/2010 (A'115).
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5. EIAIKOI OPOI EKTEAEZHZ THZ 2YMBAZH2

5.1 Tpomog mAnpwuAG

5.1.1. H mAnpwun tou avadoyou Ba mpaypatonolnBei pue Tov o KAtw Tpomo:

o) To 100% TNG cUMPATLKAC aflag LETA TNV OPLOTIKA Ttapalafh TwV umnpecLwy. Alvatal vo UTIAPEOUV £wG
Kot 8U0 (2) evlapeosg MANPWHEG. AlTnpa yla TV MPWTN evOLAUESh MANPpWHN Uropel umtoPAnBel anod tov
0vVAS0X0 UETA TO TEPAG TOU MPWTOU 12urAvou amod tn ocuvadn tng cUUBAONG KAl TIPEMEL va. cuvodeleTaL
amno Bepaiwon opLoTIKAG MOpaAA B¢ TWV UMNPECLWY TNG CUPBAONC TOU XpoVikoU Slaothpatog mou adopd
To aitnua. Altnua yla tnv Seltepn evdldpeon MANpwUn Umopel umoPfAnBel and tov avadoxo HETA TO
Tépag Tou Seutepou 12unvou amo tn cuvayn Tng cLUPAONG Kol TIPEMEL va cuvodeletal ano PePfaiwon
OPLOTLKAG TapaAaPBnG TWV UNMNPECLWY TG CUMPBAONG TOU XpovikoU Slacthuatog nou adopd o aithua. H
TANPWUA TIOU KOTORAAAETOL HETA Oomd KAOe altnpa Tou avtlotolyel otnv afla Twv UNMNPECLWVY TIOU
napacx£Bnkav oTo Xpovikd Staotnua To omnolo adopd to aitnua. Kabe aitnua mAnpwung, eite evbLapeong
elte telkng, odeilel va cuvodeletal anod €kBeon MEMPAYUEVWY OTNV Omola yivetal ekTevhg avadopd ota
OTOlXElD TWV EVEPYELWV KAl OTIG Samaveg mou uAomolndnkav Katd tnv mepiodo mou adopd n aitnon
TANPWUAG. ZTNV £€kBeon avadEépovtal avaAUTIKA TO TTAPACTOTLKA KoL CUVOSEUTIKA £yypada damavwy Twv
TIPOUNBEUTWY, TWV CUVEPYATWY Kal Tou avadoxou, Ta omoia oxetilovtal e TNV UAOTOINon TwV EMAEELUWY
yla xpnuotodotnon amd tnv EE Spdcswv mou Ba ulomoljoel o Avadoxog ylo Aoyaplacpo Tng
AvaBétouoag Apxnc.

B) Me tn xoprynon €vtokng mpokatafoAng LEXPL TTOOOOTOU £(KoaL Tolg ekato (20%) Tng oupBatikng agiag
xwpic @.MN.A., pe Tnv KatdBeon Loomoong eyyunong n omoia Ba kaAvumtel tn dladpopd petafd Tou TOCOU
NG €yyuNoncg KaAnG eKTEAEONC Kal Tou moooU tn¢ KataBaAlopevng mpokatofoAng olUudwva HE Ta
opuwopeva oto apBpo 7281 mep. & tou v. 4412/2016 kat 4.1. Tng mMopovoOC KAl TNV KAtoBoAr) tou
UTTOAOLTTIOU HETA TNV OPLOTLKA TtapaAafn Twv uttnpeolwy. H aitnon yia tnv ARPn npokataBoAng umopel va
umoBAnBel wg g€nc:

i. Attnon npokatapoAng 10% tng cupPatikng atlog xwpic O.M.A. pe tnv unoypadr Tng ZUUPBaONC.

ii. Altnon mpokataBoAng 10% tng cupPatikig alag xwpic @.M.A. pe TNV oplotikn mapalafn tou 2°°
napadotéou tou £pyou, To onoio Ba untoPAnOel 3 purveg amd thv umoypadn The cuUPBaCNC.

H katapoAn tng mpokataBoAng kabe dopd yivetal evidg 30 nUEPWV Ao TNV UTOROAR TOU QLTAMATOC Kol
™V Katdbeon tng amapaitnIng eyyvnong.

H mopandvw mpokatofolry Ba eival £vtokn. Katda tnv g€odAnon o mapakpoateital TOKog eml TG
slonpayBeioag mpokataBoAng Kal ylo To Xpoviko didotnua urtoAoyl{olevou amo Ty nuepopnvio Anpewg
MEXPL TNV NUEPOUNVIA OPLOTIKAG KAl TIOLOTIKNAG TtopoAaBng. Ma Tov umtoAoyLopo Tou tokou Ba Aapfdvetatl
urmodn to VYOG Tou emITOKIOU TWV EVIOKWY ypappatiwv Tou Anpoaciou 12pnvng Stdpkelag mou Ba Loyvel
KOTA TNV nuepounvia ARPng tng mpokatafoAng mpooauvénpévo katd 0,25 mooootialeg povadeg To omolo
Ba mapapével otaBepo pEXPL TNV EEAVTANGCN TOU TOOOU TNG XopnynBeioag mpokataBoAngc.

H mAnpwun tou cupfatikol TUARATOG Ba yivetal PE TNV MPOCKOULON TWV VOULUWY TIOPAOTOTIKWY Kol
Swatoloyntikwy Tou poPAEmovtal amo tig Statdéelg tou dpOpou 200 map. 5 tou v. 4412/2016, kabwg Kat
KaBe aAAou SikatoAoyntikol TIou TUXOV nNBele {ntnbel amnd TG apuddleg umnpeoieg mou dlevepyolv Tov
€leyxo kot TNV MAnpwun. O avadoxog Ba uUTOPBAAEL MEpavV TWV TOPOOTATIKWY TIoU O (6lo¢ ekdidel,
avtiypada Twv MAPACTATIKWY TWV TPOUNBeUTWY Kol UTEPYOAGBwY Tou, TIG MANPWUEG Kal e€0dANOELG
QUTWV KaBwe Kat 6,TL Ao KpLBel anapaitnto Katd Tov €Aeyxo Twv damavwyv mou Ba Sievepyeital kabe
dopd amd TNV apuodla apxn ywa TNV TapakoAouBnon Kal Tov £AEyX0 TWV OMAWV TPOYPAUUATWY
npowBbnong (AlevBuvon Aypotikng TMoAtikng, AleBvwv Ixéoswv kot Mpowdnong Mpoidvtwv Ttou
Yroupyeiou AypoTtikig Avamtuéng katl Tpodipwy) Kot tnv apuodia apyxn ylo T XopHynon Twv OKOVOULKWY
EVIOYUOEWV OTO TAQUOLO TWV ATAWV TPOYPAUUATWY Tpowbnong (AlevBuvon Apecwv EvioxUoswv kot
Ayopadg tou O.MN.E.K.E.M.E.).
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5.1.2. Tov Avadoxo BapUvouv ol UTEP TPITWV KPATAOELS, WG Kal KaBe alAn emBdapuvaon, cUpPwWvA UE TV
Keipevn vopoBeaia, pun oupmnepllapBavopevou @.MN.A., TNV MOpOXN TNG UTINPECLAG OTOV TOTIO KOL LE TOV
TPOTO Mou TpoPAEmnetal ota Eyypada tng cUUPBaonc. I16iwg Bapuvetal pe TI¢ akOAOUBEG KPATHOELC:

a) Kpdtnon 0,06% n omola umoloyiletal ent TnG aflag kKABe MANPWUAG PO POPwWV KAl KPATACEWV TNG
apxLkng, Kabwg kal kAbe cupmAnpwpaTknG cUUPBaong Yrép tng Eviaiag Avetdaptning Apxng Anupociwv
YupBdoswv smiBaretal (dpBpo 4 N.4013/2011 omwg LoxVEL)

B) Kpatnon 0Pouc 0,02% umép Tou Anpoaiou, n omoia urtoAoyiletal emi tng agiag, ektog OMA, TNG APXLKNC,
KaOwg Kal KABe cUUTANPWHATIKAG cUpBaonG. To MTOOO OUTO MAPOKPATEITAL O KABE MAnpwU amd thv
avaBétouoa apxr OTo Ovopa Kal yla Aoyaplacpd tng levikng AcvBuvong Anuoociwv JupBacswv Kot
MpounBsiwv clpdwva pe TV Tap. 6 Tou dpbpou 36 Tou v. 4412/2016.

v) Kpdtnon 0,06% n omola umoAoyiletat emi tng aflag kaBe MANpwUNG Tpo GOPwWV Kal KPATNOEWV TNG
0pXLKNG KABWG Kal KABe OCUUMANPWUATIKAG oUPBaong umép tng Apxnc Efétaong MpodlkaoTikwv
Mpooduywv (apBpo 350 map. 3 Tou v. 4412/2016) .

OL UTIEP TPITWV KPOTHOELG UTIOKELVTAL OTO EKAOTOTE LOXUOV OVAAOYLKO TEAOG XapToonuou 3% Kal otnv er’
auToU elodopa utép OTA 20%.

Me kaBe mAnpwun BOa yivetar n mpoPAemdpevn amd tnv Keipevn voupoBecia mapakpdtnon ¢opou
elocodnparog atlog 8% emni tou kabapou nooou.

5.2 Knpuén otkovopkol popéa ekntwtou - Kupwoelg

5.2.1. O avadoxog, pe tnv eripUAAln TNG cUVOPOUNG AOYWV avwTtépac Bilag, KNPUOCETAL UTIOXPEWTIKA
EKTITWTOC Ao TNV cUPBacn Kal amd Kabe SIKAlwHA TIOU ATOPPEEL ATIO AUTHV, €AV eV EKTTANPWOEL TLG
CUUPOATLKEG TOU UTOXPEWOELCG 1 8ev cUUHOPDWOEL Pe TIC YPATTEG EVIOAEG TNG avaBETtouoag apxng, Tou
glvatl oOpdwveg pe TNV cUPPaoN A TIG Kelpeveg Slatdelg kal edv umepPel umaitia Tn cuvoALkr poBeopuia
£KTEAEONC TNG SUUBaONG, AapBaVOUEVWY UTIOYPN TWV TTOPATACEWV.

TNV MEPUMTWON QUTH Tou Kolvoroleitatl el8kfy 6xAnaon, n omoila mepAapBAVeL CUYKEKPLUEVN TiepLypadn
TWV eVEPYELWY OTLG omoieg odeldel va mpofel autog, BEtoviag npobeopia yla T cuppopdwaon Tou, n
omola Sev pnopel va eival pkpotepn twv dekarmévte (15) nuepwv. Av n poBeopia mou teBel pe TNV €l8IKNA
OxAnon mapEABel xwpic va cuppopdwOel, kNpUOOoETAL AlTLOAOYNUEVO EKMTWTOC UEoa o tplavta (30)
NUEPEC oo TNV AMPAKTN APOSO TNG WG Avw poBeopiag cuppdpdwong .

21OV VA8 0XO0 TIOU KNPUOOETAL EKTTTWTOC Ao TNV cUpPBacn, emBAaAAovtal, PETA amo KARON TOU yLa TTopoxn
e€nynoswv, aBpoLoTIKA, OL TAPAKATW KUPWOELC:

a) OALKH KATATTWON TNG €yyUNong KaAng ektéAeong Tng cupBaong,

B) elompaén evtokwg Tng mpokataBoAng mou xopnynonke, eite anod moodv nou Sikatoutal va AdPeL, eite pe
KatdBeon tou moool amod Tov 610, €ite e KATAMTWON TNG £YYUNong mpokatafoAng. O UMOAOYLOUOG TwWV
TOKWV Yivetal amd TNV nuepopnvia ANPng tng mpokatofoAng HEXPL TNV nUepounvia €kdoong Ttng
oanddoong KAPUENG TOU WC EKMTWTOU, UE TO LoYUov KABe dopd avwtato Oplo EMITOKIOU ylo TOKO Ao
Swkatompatia, amo TNV nuepopnvia g auth Kal PEXPL TNC EMLOTPOGNG TNG, HE TO Loyvov Kabe dopd
ETILTOKLO YLa TOKO UTtepnueplag.

EmumtAéov, umopel va tou emiPAnBsl o mpoPAemoduevog amd to Aapbpo 74 tou v. 4412/2016
OTTOKAELOUOG Ao TN CUMKETOXA Tou o€ Sladikacieg Snuooiwv cupuBaocswy.

5.2.2. Av oL unnpeoieg mapacxeBolv amod UTALTIOTNTA TOUu avadoxou Hetd tn AREN tng StdpKelag tng
cLUBaoNG Kal UEXPL ARENG tou Xpovou Ttng mopdtacng mou xopnynonke, smBaliovtol 1§ Bapog tou
TIOWIKEG PATPEG, LE attohoynuévn amodaon tng avabétovoag apxnc.

OL ToWIKEG prTPEG uTtoAoyilovtal we g€NG:

a) yw kaBuotépnon Tou TeplopileTal oe Xpovikoe Sldotnuo mou Oev umepPaivel To 50% NG
TiPOPBAEMOUEVNG CUVOALKAG SLaPKELOC TNG oUUPBAONG I OE TMEPUTTWON TUNUATIKWVY/EVELAPECWY TIPOOECULWV
™G avtiotowyng mpoBeopiag emBAAAeTaL MOWLIKA pNTpa 2,5% emi tng ouppatikng atlag xwpic GNA twv
UTINPECLWV TIOU TtapaoxEBnkav eknpobeoua,
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B) yia kaBuotépnon mou unepPaivel o 50% emBarietal owikn pRTpa 5% xwpic OMA enil tng cUMBATIKAG
aflog Twv UTtNPECLWV IOV apacXEBnkav ekmpoBeoua,

V) OL TIOWVLKEG PNTPEG YLl UTIEPBAON TWV TUNUOTLKWY TipoBeouLwv eival aveéaptnteg amod Ti¢ eMBOAANOUEVEG
yla untépBaon tng oUVOALKAC SLapKELag TNG cUMPBAONC Kal SUvAVTAL VO OVAKAAOUVTOL LE QLTIOAOYNUEVN
anodacn tng avabétouoag apxng, av oL UTNPEcieg mou adopolV OTIC WG AVW TUNUOTIKEG TTPOBECUIES
napacxeBolv PEoA OTn OUVOALKN TNG OLAPKELX KOl TLG EYKEKPLUEVEG TIOPATAOELG QUTAG KOL HE TNV
npoUmoBean OTL To cUVOAO TNG CUUPBACNC EXEL EKTEAECTEL MANPWC.

To mood Twv MOWLKWV pnTpwv adatpeitat/cupPndiletal and/ue tv apotpr tou avadoyou.

H emiBoAn mowikwv pntpwv Sev otepel amo tnv avabétouoa apyn to Sikalwpa va Knpugel tov avadoxo
EKTTTWTO.

5.3 AolKNTIKEG TPOooPUYEG KaTa T Stadikacia eKTEAEONG

O avadoxo¢ umopel katd tTwv anodpacewv mou entfarlouv og BAPOC TOU KUPWOELS, SUVAUEL TwWV OPWV
Twv napaypadwv 5.2 (Knpuén owovouikol dopéa ekmtwtou — Kupwaoelg) kat 6.4. (Andppupn mapadotéwy
— Avtkatdotoon), va umoBdlel mpooduyn yla Adyoug VOULUOTNTOG Kal ouciag evwrmiov tou EATO
AHMHTPA, péoa os avatpentiki npobeopia tplavra (30) nuepwv amd tnv nuepounvia mou éAafe yvwon
NG oXeTKNG anodaong. Eni tng mpooduyng, anodacilel To AoknTikd ZupBoUAlo tou EAFTO AHMHTPA,
Uotepa amd yvwpodotnon tng Emtpornig MapakoAolBnong kat Napalaprg tou £épyou.

H ev Aoyw amodoaon Sev emibéxetal mpooBoAn pe aAAn omolaodnnote pUoew SLOKNTIKA Tipooduyn.
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6. EIAIKOI OPOI EKTEAEZHZ

6.1 MapakoAouBOnon tng cuPaong

6.1.1 Me andédaon tng Avabetouoag Apxng ouykpoteital Emttponr) NapakoAolBnong kat MapaAafrig Tou
£pyou (EMME) n omola Ba elonyeitat oto AloknTko ZupPouAlo tou EATO AHMHTPA yla 6Aa ta {ntrpata
mou adopolV OTNV TPOCNKOUCA EKTEAECN OAWV TwWV OpwV TNG cUUPAONG KL OTNV EKMANPWON TwvV
UTIOXPEWOeWV Tou Avadoyou. Katd tn Sidpkela ulomoinong tou Epyou, o Avadoxocg umoypeoUtal va
ouppopdwvetal pe T umtodeifelg tng ENMME, £€pyo Tng omolag sival n mapakoAouBnon Kol o EAeyxog TG
nopeiag uAomoinong Tou £pyou amod tov Avadoxo KaBwe Kol N OpLOTIKH TIOLOTIKA KOl TTOCOTLKA TapaAafn)
TWV TAPASOTEWV KaL TOU £pYOU.

6.1.2. H ENMNE n/kat o YrnevBuvog yla tn Alaxeipion kat YAomoinon tou Mpoypdppatog n/kat n Atolknen tg
AvaBétouoag Apxng €xouv To Skalwpa va PookaAoUv Tov Avadoxo o cUOKEWELG, KATA TIG omoieg Ba
napoucLalel Tnv mpoodo tou £pyou tou, Ba culntolvtal MPOPAAUATA ) YEVIKWE BEUaTa TOU avVaKUTITOUY
Katd tn Sldpkela ulomoinong tou £pyou Kal Ba Sidovtal odnyieg, kateuBuvoelg kal SLeUKPLVIOELG
EKATEPWOEV.

6.2 AwdpkeLla cuppaong

6.2.1. H 8idpkela tng 20pPacng opiletal og 36 Urvec.

6.3 NapaAaBn TOU AVIIKELHEVOU TNG oUUBAONG

H molotikn Kot mocotik mapaAafn twv Nopadotéwv yivetal amd tnv Emtpony NapakoAouBnong Kot
MNapalaBng tou épyou (EMME), pe tnv mapokatw Stadkaoia:

1. O Avadoxoc umoBaAlel oto TpwTOKoAMo tng AvaBétoucag Apxng ta Mapadotéa oe tpla (3)
avtituTia, o€ £VTUTIN Kal NAEKTPOVLKA Hopdr) Ttou Ba sival mARpwc emefepyaotun.

2. H ENNE alohoyel ta napadotéa BACEL TNG CUVENELAG, TIANPOTNTOG KAl CAPAVELAG TOUG OE OXECN LIE
TO QAVTLKELLEVO TOU £pYOU, OTIWG AUTO EPLYPADETAL OTNV tapoloa.

3. H EMME, kowomolel otov Avadoxo eyypddwg TIG MAPATNPHOELG TNG EML TOU TIEPLEXOMEVOU TWV
MNapadoTtéwy, CUUTMEPIAAUPBAVOUEVWV TTAPATNPRCEWVY ETL TWV UTIOXPEWCEWV TOoU Avadoyou Katd thv
e€etalopevn mepiodo. OL MOPATNPNAOELS QUTEG KOLVOTIOLOUVTAL €VTOG Slaothuatog dekamévte (15)
gpyocipwy NUeEpWYV amo tnv untoBoAr Tou ekdotote MNapadotéou.

4, Edv mapéABeL To mponyoUEVO XPOVIKO Slaotnpa Twv dekamévie (15) epyacipwy npepwv, Xwpig n
EMNNE va Kowvomotroel otov Avadoyo mapatnpnoeLg, Tote Ta nopodotéa Bewpouvtal mopaindOévia
KaBwG KoL OL AVTIOTOLXEG UTINPEGLEC TOU AvaSOX0oU TIOU QITOTUTIWVOVTAL KoL TEKUNPLWVOVTOL G' QUTA.

5. OL napatnpnoelg tng EMNNE ent twv Noapadotéwv eivat Suvatov va meplapBavouv: (a) Kotaypadn
eMelpewv oto TmeplexOpevo Twv Tapadotéwv (B) EmoApavon onueiwv Hn  LKOVOTIOLNTLKAG
vlormoinong Twv evepyelwv amd tov Avadoxo Kat (y) ELSIKOTEPEG EMIONUAVOELG YLa TN CUVEXLON TOU
£pyou tou Avadoyou.

6. O Avabdoyxog umoxpeoUTolL vo etavUTIOBAAAEL TOL OXETIKA €yypado cUUdwva e TIG SlamoTwOeloeg
eMelelg, evtog xpovikoU Siaotipatoc Séka (10) epydciuwv nUEPWV amd TNV NUEpPoUNnvia
napalafic and tov AvASoX0 TWV OXETIKWVY TtApATNPNoswv /Kol vo TPoPel oTIC amopaitnteg
SL0POWTIKEG EVEPYELEC Kal 0T BEATIWON TWV MOPEXOUEVWV UTNPECLWY TOU, OTA ChUELD TTOU TOU
gTonuAvonkav.

7. H enavumnofoAn Mapadotéou pmopel va mpaypatonotnBel péxptl duo (2) dopég. EAv Kal PHeTd TN
SeUtepn emavumoPoAn, to Napadotéo, dev BewpnBel katd tnv kplon tng ENME LkavomolnTLko, N

AvaBétouoa Apxn Me €yypado NG Kowomolel otov Avadoxo eviog Siaotripatog Séka (10)
EPYACLUWY NUEPWY, ELSIKA OYAnon cUpdwva e Ta opl{opeva oto Gpbpo 203 tou v.4412/2016.
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10.

11.

6.4

Eav n mpoBeopia mou Ba tebei, pe tnv edikn OxAnon, mapeABel ywpi¢ o Avadoxog va
ouppopdpwOel, Tote e anddaon tng AvabEtouoag Apxng o Avadoxog KnpUOOETOL EKMTTWTOC.

H mapakoAouBnon tou Epyou tou Avadoyxou amd tnv EMNNE, v anaAAdooel tov Avadoxo amo tnv
gubuvn tou yla odpaipata, avakpifeleg n mapadeielg mou Ba SlamotwBoUV KOTA TNV OPLOTIKN
napaAofn tou €pyou Kol to omoia o Avadoxog umoxpeouTal va oavapopdwoel oUpudwva HE TO
AVWTEPW OPLIOUEVA, £0TW KL av auTd Sev SlamiotwOnkav Katd thv uAomoinon Tou €pyou.

H EMNE, edpbdoov Slamotwoel: 1ov) tnv eunpobeopn mapadoaon, 20v) TnV 0AOKANPWON TOU EKACTOU
napadotéou Kat adol eAéyéel kal avadEpel pnta Tig ekteAeoBeloeg epyaaoieg, TNV Mpaypatonoinon
TWV TUXOV S810pBWOEWVY 1 CUUTTANPWOEWVY TIOU aALTHBNKAV yla TV Apon TwV KN CUUH0PPWOEwWY,
OUVTAOOEL TIPOKTLKO OPLOTLKAG TIOLOTIKNAG KOL TIOCOTIKAG TIpaAaPrc, avd mapadoTeo, €L TPUTAOUY
KoL TO UTIOBAAAEL TPOC €yKpLlon ard To ALoKNTKO ZupBoUALlo Tng AvaBgtouoag Apxng.

H oplotikn mapalapn Tou cuvolou Twv MopadoTéwy TNG Mopoloag SLaKNpUENG payuatomnoleital
LETA TNV OAOKANPWGCN TOU GUVOAOU TWV EVEPYELWV TOU £PYOU:

® L€ TN oUVTOEN TOU TPAKTIKOU OPLOTIKAG TIOLOTIKAG KOl TIOCOTIKNG TapaAafrig tou teAeutaiou
mapadotEéou, OTO Omoio TioTomoleital adevog n oploTkn mopaAafr) autol Kot apeTEPOU N
0PLOTIKN TtapaAafr) Tou cUVOAOU Tou £pyou

e KalTnVv ékdoon anddaong £ykpLong amo to AoknTikO ZUpPPoUAlo g Avabétouoag apxng.

Me anodaon tng Avabétovooag Apxng, KOTOmw elorynong tng EMME, to avwtépw opl{OUEVO XPOVIKA
Slaotripata (Twv d€Ka EPYACIUWY NUEPWV) SUvVAVTAL VO TPOTIOTIOLOUVTAL O ELOLIKEG TIEPUTTWOELC, KO
OTAV QUTO ATALTETaL oo T GUCH TWV EVEPYELWV.

Anoppwn napadotéwv — Avtikataotoon

e mepimtwon oplotikAg amoppupng OAOKANPOU 1 HEPOUC TWV TINPEXOUEVWV UTNPEclwv 1 /kat
napadotéwy, He anodaon TG avabETouoag apxng UMOPEL Vo EYKPIVETAL QVTIKATACTACN TWV UTINPECLWV
/Kol mapadotéwy autwyv Pe AAa, Tou va eival cUpdwva e Toug Opoug tng olUBAONG, HECA O TAKTH
npoBeopia mou opiletal anod tnv anddpacn auth.

Av 0 Avaboxog Sev QVTIKOTAOTACEL TG UTiNPEoieg f/kal ta mapadotéa mou anoppipOnkav péca otnv
npoBeopia mou Tou TAXONKE Kal £dpocov €xel ANEEL N OUVOALKN SLAPKELA, KNPUGOETAL EKTITWTOG KO
UTIOKELTAL OTLG TIPOPBAETIOUEVES KUPWOELG.
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NAPAPTHMATA

NAPAPTHMA | — AvaAutiki Neplypadn Duoikov Kat OLKOVOULKOU AVTIKELMEVOU TNG ZUMBAONG

MEPOX A - T[EPITPA®H OYZIKOY ANTIKEIMENOY THX 32XYMBAZH:X -MAPAAOTEA - ANAAYZH
NPOYNOAOTIEMOY THX 3YMBAZHS

MEPOZ B - TMHMATA YNOBAHOEIZAX NMPOTAZHZ NOY AOOPOYN TOYZ XTOXOYZ , TIZ APAZEIX KAl TH
METPHZH TQN AMNOTEAEZMATQN TOY NPOrPAMMATO2

MEPOZ A: Nepwypadn ¢uowkol avrtikelpévou tnG ovuPacng — MNapadotéa — AvaAuon
NPOoUMOAOYLoHOU TNG ZUUBaONG

Al. ZKOMOzZ KAI 2TOXOI THZ 2YMBAZHZ

Me 1o mapov £pyo Ba aflodoynBolv ta amoteAéopota Twv Spdoswv Tou £pyou «Mpowbnon thg Détag
MOonN “Feta PDO. Let’s get real!” ot ayopég twv HMA kat tou Kavadd», to avrtikelpevo tou ormoiou
TiepLypAdeTaL AVOAUTIKA 0T Alaknipuén pe ap. mpwt. 52037/28-11-2017 MNapoxn UMNPECLWY EKTEAECTLKOU
opyaviopou yla to £pyo: MNpowbnon tng ¢pétag NOM «Feta PDO. Let’s get real!» otic ayopég twv HIMA kot
Tou Kavasba.

Ou 6paoelg Tou €pyou «MpowBnon tng Oétag MON “Feta PDO. Let’s get real!” otic ayopég twv HMA kal Tou
Kavada»otoxelouv (opadeg-otdyol):

1. KatavoAwTtég peoalag kat UPNANRG KOWVWVIKOOLKOVOLKNG KATAOTOONG (NALKLAKEG OlAdeg: 18 -25, 26-35,
36-54, 55+)

2. AlapopdwTEG KOWNG yVvwHNG (avayvwplopévol emayyeApatieg otn Blopnyavia tpodipwy og €Bvikd kal
Slebveg emimedo, Snuoactoypadot, StatpodoAoyol-Slattodoyol, cUpBouiot Slatpodrg yla xoptodayoug,
bloggers Tpodiwy, 0pyavwoeLg KATAVOAWTWY KTA)

3. EnmayyeApoatieg Siavopeic tpodipwy (sloaywyels, ekmpoowmol peyaAwv mpatnpiwy, XOovOpEUMopoL,
Alavépmopol KTA)

4. HORECA (18loktAteg eotiatopiwy, umevBuvol Tpodipwv Kal TOTWV, TMPOCWTIKO Tpopnbelwv ot
£TalpeieC eotiaon  (catering), oed, KTA.)

OL kUplotL otdyol Tou €pyou «lpowbnaon tng Oétag MOM “Feta PDO. Let’s get reall” otig ayopég twv HMA
KoL Tou Kavada» yla TIC ayopEG-0TOXOUG, TTAPOTIOEVTOL TTOPAKATW:

1. Na auv€nBel n evaiwcOntomoinon katd 30% OTO KOLWO-OTOXO OXETIKA LIE TO YEYOVOG OTL N EUPWIAIKA
@O<ta MOM elvatl n povn auvbevtikn déta.
H yvwon eivat To mo onpavtikd OmAo ylo vo. OTAUATACEL TO TIPOIOV VA UTIOVOUEUETOL Kal oL
KATAVOAWTEG va maparmAavouvtal. Aapupavovtag undyn otL n peydAn mieoPnoia Twv KATAvoOAWTWY
otlg HMNA kat tov Kavadda katavaAwvouv ndn dompo tupl oe AApn, Bewpwvtag otL eival dEta,
ToTeVOUE OTL N avénon ¢ evatobntomnoinong unopet va eivatl akopa uPnAoOTEPN Ao TO CTOXO TOU
30%.

To Kowo-otoxo¢ Oa :
o EvnuepwBel yia tig Stadopég moldtntog Kat yevong petal tng Oétag NOM kot tou Aeukol tupLol
o€ aAun kal ywa ta avaudlopritnta mieovektipata tg Oétag NOMN. Oa emonuavOel n avwtepn

moLdTNTA ToU TIPolovTog Kal ol uPnAég mpodiaypadég mou akoAouBolvtal os OAa ta otadla
napaywyng, enefepyaociag, TumMomMoinong KalL ouokeuaoiag, mpokelévou n @Oéta MOM va
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amoteA£ael ouveldNTN Aoy OO TOUG KATAVOAWTEG, EVIOXVOVTAC £TOL TNV AVTAYWVLIOTIKOTNTO
TOU YEWPYLKOU TopEa tn¢ EE.

EvnuepwBel oxetikd pe ta mAeovektnuata tg PEtag MNOM, oUWV PE TO EUPWTTAIKA TTPOTUTIOL
nowotnTag Kal aodpalelag 6oov adopd TV MPOEAEUDN, TNV LXVNAACLLOTNTA, TNV aUBEVTIKOTNTA,
TNV €monuaveon, tn ouokeuaocia, tnv gueAlla otn Xprnon w¢ CUCTATIKOU OF OUVTOYEG, TN
ouvtApnon Kot tn Bpemtiki agla yla tnv uyeia kat tn pakpolwia.

H xprion tou oAoykav TnG Eupwrnaikng Emtpornng " Enjoy! It's from Europe." Ba evioyloel autr tnv
TpooTadeLQ.

Na emteuxBel avénon katd 81%, TOUAAXLOTOV HE CUVTINPENTLKN TPOCEyylon Kot 107% e peaAloTiki
npooéyylon Twv eaywywv tng Métag NOM oTig 2 ayopEG-0TOXOUC TTIOU £XOUV KATAKAUCTEL oo Aeuko
tupl og GAUN kot anopunoetg pétag (otig HNA n katavaAwaon AgukoU TUpLOU O€ GAUN TO XPOVo PTAVEL
ot0 98% ).

Y& pla Aén LeyaAn ayopd n omoia €XelL MANUUUPLOEL LE QMO OELG PETAG, N LETATOTLON TG {NTNONG
and TG amoulunoelg otnv evpwnaik Péta MOM, WG OCUVEMEWM TwV KOAA OXESLACUEVWY
ETUKOLVWVLAKWV §pactnplotntwy, Ba 0dnynoetL o avénaon tou PePLSiou TG ayopag Kol KAt ' ETEKTOON
avgnon twv efaywywv Oftag MOMN, avgnon NG Mapaywyng YAAOKIOG KOl TwV €L00SNUATWY TwV
KTNVoTpOdwy, evioxUovtag £T0L ONUOVIIKA TOV TPWToyevh Topéa. OL evépyeleg TPOPOANC Kot
npowBnong Ba MPEMEL VoL OTOXEVOUV OTNV:

1.

AUEnon t™ng efolkelwong TwWV KATAVOAWTWY HE TNV supwmnaikn Péta NOM kot umevbupLlon ™G
SlaolvEeang Tou TTPOIOVTOC LE TO EUPWTTAIKA CUCTHOTO TIOLOTNTAC.

Aflomoinon t™ng ouvexllopevng avénong TG KATavAAwoNnG TUuploU OTLG OYOPEG-OTOXOUG KOl
WOlaitepa TG ouvexoUlE alENong TG KATOVAAWONG AEUKWV TUPLWV OE GAUN

Aflomoinon tou cadoug avtaywvloTIKoU TTAEOVEKTAUOTOG TNG supwraikng "Pétag” MON évavtl
ToU AgukoU tuplol ag aApn. Metatomion tng {tnong and Aeuko Tupl o GApn o eupwnaikn Oéta
nor.

Aflomoinon tou umdpyxovtog SIKTUOU SLAVOUNG, EMEKTAON TOU yla va ovtanokplBsi otnv avénon
™¢ {NTnong, emiteuén LOKPOTPOBECUOU AVTIKTUTIOU HECW OTOXEUUEVWY EVEPYELWV TIPOPOANG Kall
npowbnong.

A2. ANTIKEIMENO THZ 2YMBAZzHZ

YAornoinon: ®opsag A§loAdynong

Mo tnv afloAdynon twv amoteAeouATWY Tou £pyou «MpowBnon tng supwnaikng Oétag NOM “Feta PDO.
Let’s get real!” otic ayopég twv HIMA kat Kavaddy, (To avilkelpevo Tou omoiou meplypadetal oto onpeio Al
TOoU Tapovtog MapaptUaTog yio To TuAua 1 tne Z0upaong), amalteital n LETPNON TOU QVTIKTUTIOU TOU
£€pyou Paocel Seiktwv emidocswv. Mmopolv va xpnowdormolnBouv ol Seikteg Tou oavadpEpovial OTo
Mapaptnua tou Kav. (EE) 2015/1831 tng Eupwmnaikng Emtponng i dAhot epdoov TeEKUNPLWVETAL OTL gival
kataAnAdtepol.

Eldikotepa:

o6oov adopd Tov AVTiKTUTIO Evacdntonoinceng tou kowvol-ctoxou, Oa culiexBoulv otolxeia:
®  KATA TNV £VapEn TOU MPOYPAULATOG,

®  OTO TEAOG TOU MIPWTOU £TOUG KalL

®  LETA TNV OAOKANPWON TOU TPOYPAUUATOC,

n enefepyaocia Twv onoiwv Ba 0dnynoeL otnVv e€aywyr) CUUMEPACUATWY TIOU apopouV:

e TNV aAlayn TG eKOvag yla TNV eupwraikr Oéta NOM,
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e TNV aAAayn Tou EMUTESOU avVayvVWELoNGS TWV YPAdIKWY CUUBOAWY TWV CUCTNUATWY TOLOTNTAG
¢ Evwong,

e TNV evnUéEPWaoNn Kal TNV avénon tng €uOLOONTOMOINCNG OXETIKA HUE TA TTAEOVEKTAUOTA TNC
gupwnaiknig dpgtag NON

e TNV evioxuon TNG EUMLOTOCUVNG TWV KOTAVOAAWTWY Yl TO TPOIov, UETA TNV £dapuoyr Tou
TPOYPAHHOTOG

H ouAAoyn twv otolyelwv Ba yivel faoel epwtnpatoAoyiou, To onoio Ba dlavepnbel o AVTUTPOCWIEVUTIKO
Seiypo OAWV TwV OPASWV-OTOXWV TOU £pYOU, TIPOKELUEVOU Va KataypadolV ol YVWOELS TV EpWTNOEVTWY
yla to mpoiov. H katavour tou delyparog yla kabe ywpa kat' ehaylotov (Bacel tou mAnbuouou tng), Ba
givat n e&nc: HNA 1000 epwtnBévteg, Kavadag 300 epwtnOévtec.

O Avadoxog Ba mpoodlopioel To pHEyeBOC TOU oUVOALKOU SElyATOC KAl TNV EMUEPOUC KATAVOUN TOU OTIG
OMASEC OTOXOUC KAL VLA TLG 2 XWPEG KoL Ba TEKUNPLWOEL TN SLaodAALoN TNG AVTLITPOCWITEUTIKOTNTAC TOU.

MNa to oxeblaopd TOU epwtnuatoloyiou Kal Tpokelwévou va Slaodpaiiletat n afloriotia Ttwv
anoteAeopdtwy mou Ba mpokVYPouv, Ba mpénel o Avadoxo¢ va AdBel unmoyn tou, tov «Odnyd yia
untowndioug tng mpdokAnong umoBoAng TPotAcEwv  yio  omAd  Tpoypduuato  1ou  adopouv
ouyXpNUOTod0TNoN TWV PETPWY EVNUEPWONC KAL TipowBnaong mov edapudlovial oTNV E0WTEPLKN ayopad n
o€ Tpitec Ywpeg», TNV NpodokAnon umoBoAng mpotdoswv 2017 - ArAd Mpoypappata - EmyopnynoeLg yia
EVEPYELEC EVNUEPWONG KOL TipowBnong mou adopolv Ta YewpyLlKA Tpoiovia kot sdappdlovial otnv
E0WTEPLKA AyopA Kol Ot TPLTEG XWPES, oUWV UE TOV Kavoviopo (EE) aplB. 1144/2014 tou Eupwmnaikou
KowoBouliou kat tou upPouliou-(2017/C 9/06) koL TO OXETIKO TUAUA TNG uToPAnBeicag mpdtoong
(MEPOZ T tou Mapaptrpotog I).

Metd tnv vAomoinon tou £pyou «lMpowBnon tg eupwnaikng Petog NOM “ Feta PDO. Let’s get real!” otig
oyop£g twv HMA kat Kavada» avapévetal avfnon tng suatcbntomoinong tou KowoU-otoxou oTig 2
QY0pPEG-0TOX0UG Katd 30%, TOUAQXLOTOV.

Inuelwvetol O0tL o Avadoyog Ba mapouoLdoel T SIKA TOU TEKUNPLWUEVN TIPOCEYYLON YLA TA AVOUEVOLEVA
oamoteAéopata Twv SpACEWV ToUu £pyou ekdPACUEVA WC MOOCOOTO avénong tng sualcOntonoinong tou
KOLVOU-0TOXOU OTLC 2 aYOPEG-OTOXOUG.

To npoavadepodpevo ocooto 30% auvnon g evalobntonoinong, mpoékuPe BACEL TNG TIPOCEYYLONG TIOU
avamntuoostal oto «SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS» tng
umnoBAnBeioag npotaong (MEPOZ I tou Mapaptrpoatog I).

Ztov akoAouBo Mivaka mopouctdlovtal oL AVOEVOLEVOL SEIKTEG QMOTEAEOUATWY Kal eMidpaong yla Tig 2
QYOpPEG-OTOXOUC:

Anpooteg Ixéoelg

Ekpogg 1.200 nakéta pe mAnpodoplako UALKO kat Selypata Ptag MONM
24 EVNUEPWTLKA EVTUTIOL
6 avadopeg oe HECO EVNUEPWONG

AnoteAéopata 30 apBpa / StabnpLotikd pnvopata mou Snpoctevovtal ava £Tog
og KABe ayopd

Avrtiktumog 400 SLapopdPwTEG KOWVAG YVWHNG, eualobntomnotnuévol

EkénAwoslg TOmou

Ekpo£g 6 ek&NAWOELG

AnoteAéopata 600 atopa mou npocNABav (SLoHpoPPWTES KOV YWWHNG KoL
EMayYEAUATIEC)

Avrtiktumog 300 Atadpnptotikd / ApBpa / Avadopéc / Maptupieg og évtuma Kot
NAEKTPOVIKA PECA XWPLE XpEwan

Anpoupyia kaw evnpépwon lotooeAidag tng ekotpateiog

Ekpogg 1 otooeAiba

AnoteAéopata 1.000.000 rtpoPoAég oeAidag

Yehiba 43



AvtiktuTog

600.000 dtopo 0TouG omoioug EPTACE TO UVULA TOU
TIPOYPAUPOTOG

Anpoupyia Aoyapracpwv o€ Méoa Kolvwvikrg Atktuwong

EKpOEQ 3 Aoyaplaopol ota péoa KOWwVIKAG SIKTUwaong
Anoteléopata 900.000 rtpoBoAég oeibag
Avrtiktumog 300.000 dtopa oToug omoioug €GTacE TO UAVUUA TOU

TIPOYPAUPOTOG

‘Evtuno 81a¢pnLotiko UALKO

EKpOEg 72 Sladbnuioslg
AnoteAéopata 2.500.000 dtopa mou gidav tn Stadniuion
Avrtiktumog 800.000 dtopa mou eMnpedoTnKayv OeTkd
Awadrpion os tnhedpaon / Stadiktuakni tnAedpacn (Web TV)
EKpOEG 9 spots
AnoteAéopata 1.800.000 atopa nou gidav tn Stadrpion
Avrtiktumog 450.0000 dtopa mou ennpedotnkay BeTka
Awadiktuakn Atadnipion (Google Adwords)
EKpOEG JTATLOTIKA OTOLKELO KOl €T OLEG EKOETELC amo To Google Adwords
AnoteAéopata 1.000.0000 dtopa 1ou idav tn Stadrpon
Avrtiktumog 200.0000 dtopa ou ennpedotnkayv BeTKA
Awadrpon oto SLadiktuo (ot HEca KOWVWVIKKG SIKTUWonNG)
EKpOEG JTATLOTIKA oToLXEla KaL eTroleg ekBEoeLg oto Facebook / Instagram
AnoteAéopata 150.000 dropa dpeoca svatcOntonotnuéva
Avrtiktumog 30.000 dtopa éupeca evatobnTonolnuéva
AwadpApon e§wtepLkol XWpou
EKpoég 9 Stadnpuioelg povo otov Kavada
AnoteAéopata 800.000 dropa mou eibav tn dtadnpion
200.000 dtopa TTou EMNPEACTNKAY OETIKA
Avrtiktumog

DuAAAdLa yLa emayyeALATIEG KOl KATAVOAWTEG

EKpOEG 350.000 puAradia

Anoteléopata 350.000 dpuAAadia mou Stavepndnkav
Avrtiktumog 125.000 suaicOntomotlnuévol

Evnuepwtika Bivreo

EKpOEG 9 Bivteo

AnoteAéopata 300.000 atopa mou eidav to Bivieo
AvtiktuTog 150.000 svatoBbntomnotnuévol

Nepintepa o EUMOPLKEG EKOECELG

Ekpogg 3 MepiNTEPA O€ AVTIOTOLXEG EUMOPLKEC EKBETELG
AnoteAéopata 60.000 emayyeALOTIEG ETULOKETTES
AvtiktuTog 6.000 enadég ou pmopouv va aflomotnbouv

EpyaotpLa 6€ OXOAEG LAYELPLKAG

Ekpogg 12 gpyaotrpla

AnoteAéopata 1.200 omoudacteg mou nmapakoAouBOnoav

AvtiktuTog 1.200 svaloBntomnotlnpévol

EBSoPASEG L6LKWV TPOcPOpWV O ECTLATOPLA

EKpOEg 156 eBSouadeg

AnoteAéopata 160.000 KaTavaAWTEC TTOU EKTEBNKOV OTO MAVUMA TNG EKOTPATELAG

Avrtiktumog 100.000 guatcOnTomolnuévol

Xopnyieg

EKpOEG 2 Xopnyleg

Anoteléopata 15.000 KOTAVOAWTEG TOU EKTEBNKAV OTO UNVUUA TNG EKOTPATELG
(Kavabdag)
20.000 emayyeAUATIEG TTOU EKTEBNKAV OTO UAVULA TNG EKOTPATELOC
(HNA)

AvtiktuTog 5.000 suatoBntomnotnuévol KatavaAwteg (Kavadac)

7.000 svatoBOntomnotnuévol emayyeApatieg (HMA)
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Ekmaudevtika taidia otnv EAAGSa

EKpo£g 3 emokéPelg otnv EAAGSa

AnoteAéopata 30 emayyeApatieg kot SLopopdWTEG KOLWVAG YVWNG TTOU EKTEBNKAV
OTO UNVUMQ TNG EKOTPOTELQG

Avrtiktumog 30 gvalcOnTomolnuEvoL eEmayyEALOTIESG KOl SLAUOPPWTES KOLVNG
yV@png

EkSnAwon yia bloggers tpodipwv katd tn Stdpkela TG efSopadag elbikwv npocdopwv ota

goTLATOPLO

EKpOEQ 4 ekdnAwoelg ya bloggers tpodipwv

AnoteAéopata 100 bloggers tpodipwy mMou eKTEONKOAV OTO KAVULA TNG EKOTPATELAG

Avrtiktumog 100 evaioBntomnolnuévol

Huépeg yevolyvwoiag

EKpOEQ 60 gBdopadeg

AnoteAéopata 60.000 ETLOKETTEG

Avrtiktumog 35.000 evailoBntonotnpévol

ZTPATNYLKA KO TOLUTOTNTA EKOTPATELOG

EKpoég Mototikd Sedopéva

AnoteAéopata MoloTikd S£60UEVO OXETIKA E OXESLOOUO OTPATNYLKAC, Ta BACIKA
UNVOUOTA KOUTTAVLOG Kal Th SnuLloupyia TG TAUTOTNTAC TNG
EKOTPATELOG.

Avrtiktumog Anote\éopota €pEUVAG OXETLKA UE TNV aAAayr) 0TO TOCOOTO
gvalobntomnoinong

2. ‘Ooov adopd ToV OLKOVOMLKO avtiktuTto, Ba cuAAexBouv otolyeia:
®  KATA TNV £VapEn TOU MPOYPAUUATOG,
e  OTO TEAOC TOU MPWTOU £TOUG Kall
®  LETA TNV OAOKANPWGN TOU TPOYPAUUATOC,

mou adopouv thv afia Kot Tov Oyko Twv e§aywywv Octag NOM oTIg 2 YWPEC 0TOXOUGE, KOBwWG Kal
otolxela mou adopolv TI§ TAoELS otnv KatavaAwon tng Ogtag MOM, TIg TACELS TNG LEONG TLUAG
NWANONG, TLG TACELS TWV NMWANGEWV TOU TOUEA OTLG 2 XWPEG OTOXOUG.

ErutAéov, Ba ouAAexBel kal kaBs dGAAo otolxeio mou kpivetal amapaitnto amod tov Avadoxo oto mAdiclo
™G HeBoSOAOYLKAC TOU TPOGEYYLONG.

Metd tn ouAloyr Twv amapaitnTwv oTolxeiwv Kol tnv emnefepyacio toug, o Avadoxog, Ba eayel
cupmnepaopata nmou Ba adopolv TNV aldayn Tou pepldiov ayopdg tng MEtag NMNOM oTIg XWPEG GTOXOUG
KoL TV anddoon tng eMévéuonc.

Baoesl tng mpoaoéyylong mou avamntuoostal oto «SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS
INDICATORS» (MEPOZX T tou Mapaptiuatog 1) Tng umofAnbeicag mpdtaonc, HETA TV UAOTIOINGN Tou £pyou
«Mpowbnaon tn¢ evpwnaikng detag MOM “ Feta PDO. Let’s get real!” otig ayopéc twv HIMA kat tou Kavada»
avopévetal avgnon twv egaywywv tng dpétag MOM otg 2 ayopEG-0TOXoUG Katd 81%, TOUAAXLOTOV ME
OUVTNPENTIKA TPOCEyyon Kot 107% pe PEOALOTIK TMPOCELYYLON KOl LE QVIIKTUTIO TEPa amo Ttnv
nuepopnvia Anéng tou Mpoypappartog (ROI) 4,42.

O Avadoyxoc yla tn pebodoloyia mou Ba akolouBroel, Ba mpémnel va AdBel umoyn Tou, TIG CUCTACELS yLla
TOV POCSLOPLOUO TWV OTOXWV TOU TPOYPAUUATOC TIoU TEpLEXOVTAL otov «08nyod yla umoyndioug tng
TPOOKANGNC UTIOBOANG TTPOTACEWY YLA OIMAQ TIPOYPAUUATA TIOU alpopoUV GUYXPNUATOSOTNON TWV HETPWY
EVNUEPWONG KaL TpowBnong nou edpapudlovial otV ECWTEPLKN ayopd N O TPLTEG XWPES», TNV MpookAnon
umoBoAng mpotdcswv 2017 - AmAd Mpoypdupata - EMLXopnynoelg ylo €VEPYELEG evnUEPWONG Kol
npowBnong mou adopouyv Ta YewPYLKA Ttpoidvta Kol epapuolovtal 0TV ECWTEPLKN OYopa Kol o€ TPITeG
XWpeC oludwva pe tov Kavoviopod (EE) apl®. 1144/2014 tou Eupwnaikol KowoBouAiou Kot Tou
JupBouAiou-(2017/C 9/06) kaL TO OXETKO TUAMA tnN¢ umoPAnBeioag mpotaocng (MEPOX T tou
MNapaptrpatog l).
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Mna vo SLowPLOTEL TO MPAYUATIKO AMOTEAECUA TNG eKOTpATEiag MpowBnong amd GAAeG PeTaBANTEG ToOU
ennpPealouV TO AMOTEAECUA, OTIWG OL TACELG TNG AYOpPAG I Ol KPLOELG, yla ToV UTIoAoyLopO Tng anodoong Ba
TPETEL VA Xpnolomnoleital pia faon avadopds. H «Bdaon avadopds» ektiud tL Ba cuvéBalve amoucia Tou
TIPOYPAUHUATOG TPowBNnonc. O avTIKTUTIOG EKTLUATOL LE TN OELPA TOU, CUYKPLVOVTOG TO Oevaplo the faong
avadopd¢ pe ta mopatnpnBévra dedopéva. To amotéAeopa TG v Aoyw afloAoynong Oa mpémel va
ekppaletol 0 €UPW. INUELWVETOL OTL 0 AvadoxoC PAocelL Twv OTOWXElwWV Tou Ba CUAAEEEL, Kal TNG
pebodohoylkng TOu TpooEyylong, Ba mpoodlopiosl o «Pacn avoadopdc». e meplmTtwon TOU
xpnotpornotost dtadopetikr pEBodo amod tig dvo (2) ueBddoug mou avadépovral oto Napaptnua lll Ttou
0ényou yia untoyndioug Tng mpookAnong UoBoANG TPOTACEWY Yia QITAQ TIPOYPAUOTA TToU adopouv
ouyXpnuoTodoTNOoN TWV LETPWY EVNUEPWONG Kol TIpowBnong mou bapudlovial 0TV ECWTEPLKN OYOpPa n
o€ Tpiteg Ywpeg, Ba mpémel va tekunplwBOel o Adyoc yLa tov omoio emAEXBnKe n ocuykekpLpévn peBodoloyia
yla TNV KATOOKEUH Tou ogvapiou Tng faong avadopdc.

Nepypadr dpaong kat avaiuon touv tpoUmoAoyLopou

Apdon: METpnon Tou avtiKTUToU TOU TIPOYPAUUATOC

Noapadotéa:
Katad tnv évapén tou 1° £10¢ 2° £10G 3° £10¢
T(POYPAUUOTOG

EpwtnuatoAoyia: EpwtnuatoAoyla: EpwtnuatoAoyia:
® HIMA 1000 epwtnBévteg | ¢ HMA 1000 epwtnBévteg e HIMA 1000 epwtnBévteg
¢ Kavadag 300 e Kavadag 300 e Kavadag 300
£pwTNOEVTEC epwTNOEvTEC £pWTNOEVTEG
ZUAAOYN TTOCOTLKWYV KOl JUAAOYN TTOCOTLKWYV KoL JUAAOYN TTOCOTLKWV KoL
TIOLOTIKWY SESOUEVWV TIOLOTIKWV S£S0UEVWV TIOLOTIKWV SeS0UEVWV
€£ayWYWV TIPOG TG XWPEG | €€AyWYWV TTPOC TLG XWPES €€ayWywV TPOG TG XWPEG
OTOXOUC. OTOXOUG oTOX0UC

Méyiotog npoBAenopevog npoiimoAoyLlopog: 95.000€

ETUUEPLONOC Samavwy ava £T0G

1° éto¢ 2° £10G 3° £€10¢
15.000€ 80.000€

ETEPLOUOG Samavwy ava Xwpa

HMA Kavadag
47.500€ 47.500€

A3. ENIMEPOYZ NAPAAOTEA

O Avadoxoc Ba urmtoBaAAet:

Napadotéo 1: «AVaAUTIKO ZxESL0 YAomoinong»

OL evépyeleg mou Ba uAomolnBoUv GUUPWVA LIE TO AVTLKELLEVO TOU €PYOU KOl OTIWG £XOUV e€€LOLKEUOEL amd
Tov Avadoyo otnv Texvikn tou Mpoodopd, Ba nmephapBavovtal oto «AVaAUTIKO ZxESL0 YAomoinong», To
oroio Oa adopd 6An tn Sdpkela LAomoinong Tou €pyou Kol Ba mep\apBAVEL TOUAGXLOTOV: QVAAUTIKN
Tieplypadr TWV EVEPYELWY, KOOTOAOYNON EVEPYELWY, Xpovodilaypaupa uAomoinong, codr Kal avaAuTikA
nieplypadn Twv peBodwv Kal Twv epyaieiwv tou Ba xpnotpononBolv, kaboplopd SeLKTwy.
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Xpovog uttoBoAng: 20 nUEPEC aro tnv unoypadh TG ZUpBaoNg

Napadotéo 2:

To mapadotéo autd, cupdwva e 6oa avadEPoVTaL OTO AVIKEILEVO ToU €pyou, atnv Texvikn Mpoodopd
Tou Avadoyou Kal oto «AvaAuTiko ZxeSLo YAomoinong», Ba mep\apBavel:

1. Owkovoulka otolxela yla To poidv (1) ava xwpa-otoxo, PV TNV EGAPLOYN TOU TIPOYPAUUATOC

2. AvtiAnyn (yvwon, gumiotoouvn KTA) Tou KowoU-oToXoU yla to mpoidv (1), mpwv tv edpapuoyrni tou
TPOYPAUUATOG
Xpovog uTtoBoANg: TpeLg (3) KRveg amo tnv unoypadn Tt cuUPaoNS

Napadotéo 3:
To mapadotéo autd, cuudwva pe 6oa avadEPOVTaL OTO AVILKELLEVO TOU €pyou, otnv Texvikn Mpoodopd
Tou Avadoyou Kkat oto « AVOAUTIKO 2XESL0 YAomoinong», Ba mep\apPavetl:

1. OLKOVOULKA oTolyeia yla To TTPOoidV (2), LETA TO MPWTO £T0C £PAPHUOYNE TOU TIPOYPAUUATOG — AELKTEG
OLKOVOLKOU QVTIKTUTIOU

2. AvtiAnyn (yvwon, eumiotoouvn, evalobntomoinon KTA) ToU KOWWoU-0TOXOU YLa TO TPOoloV (2), HETA TO
TIPWTO £T0C¢ £HAPLOYNE TOU TIPOYPAHUMATOC — AgiKTEC evaLoBnTomoinong

Xpovog umoBoAng: Tpelg (3) pnveg amd thv uAomoinon Tou MPwTou £Touc Tou Mpoypaupatog «Mpowbnon

™G eupwrnaikng Ogtag NON “ Feta PDO. Let’s get real!” otig ayopég Twv HIMA kot tou Kavada».

Napadotéo 4:
To mapadotéo auto, cuudwva pe 0co ovadEPOVTaL OTO AVIIKEILEVO TOU €pyou, atnv Texvikn MNpoodopa
Tou Avadoyou kat oto « AVOAUTIKO 2XESLo YAomoinong», Ba mepthapBavet:

1. OwovouwKa otolxeia yla to mpoiodv (3), LETA TNV OAOKANPWGN UAOTIOINGNG TOU TIPOYPAUHATOC - AELKTEG
OLKOVOLLLKOU OVTIKTUTIOU.

2. AvtiAnyn (yvwon, eumiotoouvn, eualtcntomnoinon KTA) Tou KowoU-0ToXouU yLa To TPoiov (3), META TV
oAokApwaon uAomoinong Tou MpoypAuaToG - Asikteg eualoBntonoinong

Xpovog umoBoAng: Tpetg (3) unveg amd tnv oAokAnpwon tou MNpoypdupotog «Mpowdnon g eUpWMAIKAS

détag MNON “Feta PDO. Let’s get real!” otig ayop£g twv HMA kot Kavada».

Ta Noapadotéa Ba cuvodevovtal amod TNV anapaitntn Tekunpiwon.

MEPOz B
Tunpata untofAnBeiocag NMpotaong nou adopolv TouG OTOXOUG, TIG SPACELG KAl TN HETPNON TWV
OMOTEAECUATWYV TOU MpOoypappaToq

Znueiwon: Ma tuyov Siagpopomnolnoels UeTaél onueiwv tng umoBAndeioac mpdtaong kal Twv QvTioTowV TNG mapoloag
AlaknNpuéng, LoYUEL OTL AVAPEPETAL OTO KE(UEVO TNG Alaknpuéng (m.x. EMUEPLOUOSC Samavwy avd xwpa,).

“PDO FETA. LET’S GET REAL!”

The proposed action is in regards to the regulation 1144/2014 of the E.C under the acronym “PDO FETA. LET’S GET
REAL!”. The following proposal aims to promote European PDO Feta to the markets of USA and Canada. The action is
triennial and the proposal is submitted by The Hellenic Agricultural Organization - DEMETER (ELGO) for a total cost of
€3.469.470
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SECTION 3: ACTION OBJECTIVES

The objectives of this Action are in line with EU policies and rules on the Union’s agricultural products and how to promote them.

The US and Canadian markets are two key markets for European PDO Feta due to the Greek-American and Greek-Canadian
Diaspora.Both are significant in size (official data refer to 1,280,770 in the US and 253,000 in Canada, but estimates put the actual
figures at double that).Demand for European PDO Feta from the Greek population of those countries is rising, as is the interest of
local importers who have contacts in Greece.However, the Action’s objective is not to focus on the Greek community only -which
already knows about European PDO Feta anyhow and would be spontaneously interested in all actions that are planned- but to
increase the level of consumer knowledge among the local target-market population, to fully utilise the remarkable potential of
PDO products, to build and foster the perceived value of European PDO Fetaand to make it a conscious choice in those countries.
The action’s main objectives for the target markets are set out below:

1. To provide information and raise awareness by 30% among the target audience about the fact that European PDO Feta is the
only authentic Feta and as such it is produced in Greece.

Knowledge is the most important weapon in stopping the product being undermined and the consumers misled, so we will seek
to make them understand and taste the difference. Considering that the vast majority of consumers in the US and Canada
already consume white cheese in brine thinking it is feta, we believe this raise may be higher.

The target audience will be:

. informed about the quality and taste differences between European PDO Feta and white feta-style cheese in
brine, and aboutthe unquestionableadvantages of European PDO Feta (tradition/ancient know-how, flavour, texture,
sustainable product made using natural farming methods, traceability, no colourants, hormones or preservatives,
organoleptic properties, ageing process, nutritional value for health and longetivity) as result of the product’s quality and
the high standards followed in all stages of production (total management systems), processing, standardisation and
packaging for certified quality (application of EU legislation on food safety, Regulation (EC) No 852/2004), in order to
make a conscious product choice, thereby bolstering the competitiveness of the EU’s agricultural sector (information in
hard copy and electronic format, fairs, promotional and advertising measures, tastings).

. presented with detailed information about the advantages of European PDO Feta guaranteed by European quality
and safety standards in terms of origin, traceability, authenticity, labelling, packaging, use, preservation and nutritional
value for health and longevity (information in hard copy and electronic format, fairs, promotional and advertising
measures).European PDO schemes guarantee authenticity, origin and European dimension of food, such as Feta PDO, and
must highlighted and established. The European Feta PDO, the most ancient European cheese, a cheese for which the EU
is entitled to speak and claim ownership, is a dynamic and unique vehicle for achieving this goal.

It is worth noting at this junction that the application of Regulation (EU) No 1169/2011 on the labelling of foods which applies
from 16.12.2016 to all EU food products without exception is in line with the objective of raising awareness among the public
about the advantages of European products.

Use of the European Commission’s slogan "Enjoy, it’s from Europe” will bolster this effort and will create a direct association
with healthy eating that protects and respects producers, the environment, consumers and relates to products that combine
traditional and modern methods, quality and variety.Taking into account that European PDO Feta is much better quality than
white cheese in brine (‘imitation’ feta) the choice of product by target audiences must be guided by the perceived value of
European PDO Feta. The Program will make a significant contribution in this regard.

This aim to inform and educate target audiences is measureable:in order to learn how many people gained new knowledge
about the advantages of European PDO Feta, we will conduct a survey in line with European Commission guidelines on the
impact of awareness raising about Programs (Annex Ill of the 2016 Call for Proposal by the European Commission).

2. To achieve a 107% (vs 2016) increase in European PDO Feta’s exports to the target-

markets, which have an already flourishing white brine cheese category, flooded with feta imitations (about 98% of white
cheese in brine consumption in the USA per year!), and where European PDO Feta exports are steadily growing (average yearly
growth in volume from 2014 to 2016: more than 13% in the USA, more than 2% in Canada). In other words, European PDO
Feta market is still a niche market (compared to the very wide feta-style market), but with high growth rates, consisting a
perfect momentum for European PDO Feta to seize and multiply its effects. The shift in demand from imitations to European
PDO Feta, as a well- planned consequence of communication activities, will bring about an impressive rise in the market share
in the general category of white cheese in brine (which includes feta-style cheese and European PDO Feta) and by extension, an
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increase in European PDO Feta exports, a rise in milk production and in the income of livestock farmers, thereby significantly
bolstering the primary sector.

. Familiarise American and Canadian consumers with European PDO Feta and create an association with European
standards via targeted marketing activities (promotions, tastings at points of sale, participation in PR measures which
include tastings, recipe try-outs, flavour combinations).

. Exploit the continuous rise in cheese consumption in the target markets, and in particular the continuous rise in
consumption of white cheeses in brine which include feta-style cheese and European PDO Feta (promotional and
advertising measures, tastings at points of sale, participation in PR measures which include tastings, recipe try-outs,
flavour combinations), and boost European PDO Feta growth.

. Exploit the clear competitive advantage of European PDO Feta over white feta-style cheese in brine (flavour, texture,
sustainable product made using natural farming methods, traceability, no colourants, hormones or preservatives,
organoleptic properties, ageing process, tradition/know-how dating back millennia) and highlight competitors’
weaknesses when it comes to quality characteristics (promotional and advertising measures, tastings at points of sale,
participation in PR measures which include tastings). Cause a shift in demand from feta-style cheese to European PDO
Feta.

. Utilise the existing albeit limited distribution network, expanding it to cope with the increase in demand, achieve a long-
term impact via targeted measures and create/expand strategic commercial partnerships (fairs, PR measures, visits to
Greek cheese-making facilities).

By focusing primarily on European PDO Feta having a key role in European and global trade in PDO foods, in full accord with
the Program’s message and targeted actions, we will seek to increase the market share, and thus demand for the product.This
target is measureable: In order to learn about the increase in European PDO Feta’s market share, we will conduct a survey in
line with European Commission guidelines on the impact of awareness raising about Programs (Annex Il of the 2016 Call for
Proposal by the European Commission).

The Program’s targets are in accord with EU policies and rules on Union geographical products and in particular PDOs and how
they should be marketed and promoted. The actions proposed below are in line with the targets in the EU Regulation. The
actions will contribute overall to an increase in exports of high quality agricultural/food products from the EU to the USA, and
to greater awareness among foreign consumers about European products. The targets are also intimately associated with the
Program’s key message which is presented below, since communication is expected to pique consumer curiosity about the
product and prompt them towards a decision to buy it.

European PDO Feta is sector is of great importance, since it employs thousands of farmers, their families and staff, and needs
to be further empowered, as a means of generating income for the primary and secondary sectors, over time. European Feta
PDO sector is paramount to the Greek economy and thus to the EU.

Given the exceptionally difficult circumstances, ELGO-DEMETER is seeking to maintain and increase the profitability of the
European PDO Fetasector and so it is vital to establish and expand the product’s presence abroad using all appropriate
means.The EU’s promotional Programs are the best and most advantageous way to achieve our objectives since they are in
line with those of the EU.That is especially so in the context of CETA, given the zero tariffs which will make European PDO
Fetamore competitive, the acceptance of feta as a PDO, the doubling of dairy quotas and the continued use of the name feta
by old producers and the ability to distribute in both Canada and the USA.

The support provided by the Program will have a direct impact on employment in the primary and secondary sectors of the
member state. The awareness and penetration we aim to, will lead to an export growth and thuswill help the maintenance of
jobs, and the creation of new positions to meet the rising demand. Full-time jobs in the European Feta PDO sector reach
100.000 (livestock, milk production, dairies and exports), not taking into account part-time or indirect jobs which exceed the
above-mentionednumber.

Because of the well organisedlobbyingactivities of the feta-style cheese industry in the targeted countries (CCFN), the soon-to-
be applied CETA agreement and the forthcoming TTIP agreement (in which quality European schemes are expected to be the
cornerstone of the European agricultural and trade policy),as well as because of the unawareness of the average consumer
(mainlythe American) for the absolute uniqueness of European Feta PDO, the lack of intensive promotional and supporting
actions for the European Feta PDO product through this Program threatens to lead to:

- the depreciation of the concept of European PDO Feta specifically, and of the PDO schemes in general,

- further narrowing down of the European Feta PDO market share in the category Feta PDO / "feta style" cheese, since
the continuous increase of this market will almost exclusively benefit feta imitations.

The timeframe for implementing the Program is 3 years and is expected to start in January 2018 and be completed in

December 2020. In light of all the above, the Program’s objectives are SMART: specific, measurable, achievable, result-

focused and time-bound.

The targets per market
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The aforementioned targets are the same for the USA and Canada.What will change depending on the specific conditions in
each country are the strategic priorities we will emphasise in each case, as explained in the section below.

SECTION 4: ACTION STRATEGY

The strategy of the proposed Program is in line with Commission Regulation and is based on actions related to eachother. The
actions target several audiences, professional and consumer groups, and will use various communication channels (omni-channel
experiences), in an effort to establish European PDO Feta as the only authentic Feta in the USA and Canada and to turn the product
into an informed choice in these markets.

These markets have been selected on the basis that the exporters of the product have been doing business there for several years
already, and that white brine cheese market (European PDO Feta and "feta-style” cheese market) is significant and in growth,
allowing European PDO Feta to claim extra room, not only among new category consumers, but mainly among existing consumers
who are currently misled towards the non-authentic product. Therefore, actions will be implemented in trade environments,
experiencing economic prosperity (strong economies with high incomes), already acquainted with the product category, receptive
to more in-depth information about the authentic European PDO Feta, and willing to try it. As a result, it is estimated that the
Program will be highly efficient in these 2 markets, as compared to markets which would not be as mature to accept the product.
The uniformity of the Program’s actions is also due to the similarities of the markets in question, resulting in the consistency of the
actions with the overall objectives and with eachother. We shall draw on current trends in those markets to efficiently approach
the target audiences and achieve an immediate and long-lasting effect on the product’s reputation and market shares.

Our strategy is designed around

i SMART objectives;

. the current situation and trends in the target markets;

. the consumption features and trends of the target groups;

. technical capacity and available human resources;

. financial ability and available sources of funding;

. proper implementation duration;

. the most effective marketing tools and state-of-the-art methods in evaluating results.

As mentioned above, the program has two main objectives, both of which are consistent with the objectives of the Action under
the Regulation, that is:
1. To inform the target-audience about the uniqueness and authenticity of European PDO Feta, its high quality and great
taste
2. To drive exports growth for the product by promoting its versatility and gourmet dimension that can be added in
everyday meals.
All actions proposed in the next section will be based on the two above-mentioned strategic axes, which were developed to meet
the objectives of the Program. Depending on the trends and needs of each target-market, as described in the Market Analysis
section, we will strengthen the adequate dimensions in order for the actions to have the most important impact possible in every
target-market. In any case, actions will be developed around the 2 strategic axes.
Current consumption trends determining the strategy of the Program

Based on the above analysis of the 2 markets involved, the following common consumption trends were identified:

e Increasing obesity among children and young people, as well as the upward trend in cardiovascular and other diseases
have made consumers turn progressively towards healthy diet, cutting down on meat and consuming more natural
products in general. Modern consumers now pay more attention to food labels and generally seek to learn more about
food quality, organoleptic characteristics, and safety. Consumers are far more health conscious and looking for
authentic taste and origin.

e  Consumers in North America appreciate products that not only are close to their natural form, but also with production
methods which demonstrate absolute respect for the environment. Consumers are highly concerned about where their
food comes from, so issues like environmental impact, animal welfare, natural versus artificial, influence their buying
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decisions, constituting values that sometimes matter for them more than price (Canadean, 2015. Consumers and Market
Insights: Savoury Snacks Market in Canada). The European PDO Feta meets fully these expectations (extensive breeding,
non-hormonal, traceability, sustainable agriculture).

e Modern consumers also wish to simplify their life and save as much time as possible (time conscious). Consumers have
increasingly less time to spend on themselves and they want to ensure that as little time as possible is taken up for the
preparation of their meals. This has turned snacking and mini meals - eating quickly prepared, tasty and easily digestible
meals - into a trend gaining ground and expected to grow in coming years. This new trend combined with the demand for
quality has led to the reinvention of the fast food: today European consumers are looking for “fast good” (main example:
the food jars that employees bring to their work place). These consumers have developed over the past decade a
demanding palate and seek out foods with a distinct touch, tasty, convenient, healthy and of natural origin. As a result,
foodies have emerged, i.e. consumers who seek refined easily prepared food which combines quality and variety, a true
gastronomic pleasure that’s good for you!

e  For foodies, but also the majority of modern consumers, cooking has become a creative fun activity, influenced by many
different cultures and cuisines. In the Internet Age, with so many sources of information available from around the world,
people are eager to watch and learn, to experiment with unusual combinations of cuisines and products and most of all
prepare easily and fast, a tasty creative meal with natural quality products that are good for them. In order to meet these
needs, super markets tend to extend their departments of "cuisines from around the world” where the foodies may
choose to insert new, foreign tastes in their daily consumption.

These modern dietary patterns are the basis for the strategic priorities of our proposal aiming to enable European PDO Feta to
meet the expectations of modern consumers and find its place in their everyday life.

Respecting consumers who already opt for the product, we seek to drive demand and improve the image of European PDO Feta in
targeted markets by creating added value for the product and enhancing its perceived value. This will be done by working on the
following strategic pillars:

First Pillar: Awareness

. Educate on the uniqueness and the authenticity of the European PDO Feta. Highlight the fundamental
differences of the European PDO Feta and the white cheese in brine (feta imitation) arbitrary labeled as Feta. The
European PDO Feta is the original, authentic Feta which means that is prepared by specific methods, with specific raw
materials, in a specific environment under specific procedures and instructions that offer a product of a unique, rich
taste, natural (Mediterranean terroir, sun, traditional production methods) and healthy (organoleptic characteristics,
Mediterranean diet). A product that comes from Greece, the Feta terroir, as it is a product born in Greece (greekness,
history, tradition, authenticity), born in the cradle of cheese, Europe (the most ancient cheese production in the world).
In other words, European PDO Feta constitutes a unique, qualitative cheese that can't even be compared to any imitation
product. This campaign will help highlight the qualities and tradition associated with European PDO Feta and to assure
consumers that the PDO labeled products are the genuine products, not imitations seeking to benefit from the good
name and reputation of the original! Enhance the authenticity of European Union products so as to improve consumers’
awareness of the qualities of genuine products as compared to imitations and counterfeit products;

. Educate on the PDO/PGI labels. Raise awareness of the symbols, indications and abbreviations of the European
quality schemes, and of the high standards of the agricultural products of the EU, on the merits of the European Union’s
production methods.

Desired Effect: By achieving the above-mentioned, there will increase spontaneous recall of the European PDO Feta by
the targeted consumers and by the end of the 3-year campaign, the product will be a conscious choice. As a result,
market share will be gained and exports will grow.

Second Pillar: Versatility / Indulgence / Gourmet pleasure

Increase understanding that the European PDO Feta fits best the trends in the targeted European countries (flexitarianism, time
conscious, health conscious, slow food / fast good, gourmet, ethnic trends), in order to make it part of consumers’ everyday diet,
either as an integral element of their meals or a favorite snack, and their everyday life. Draw on the new dietary patterns of
European consumers and promoting the multipurpose nature of PDO Feta. Highlight the wide range of applications, practicality,
facility, verasatility and finally, the creation of a new authentic food experience. The European PDO Feta is a journey in itself,
starting from the ancient Mediterranean terroir up to nowadays, a gourmet journey of indulgence.

Desired Effect: Conscious choice by the European consumers for the tasty and genuine European PDO Feta for the daily diet and
create the enabling environment for advocacy/loyalty.

The activities proposed in the following section will all move along the lines of these strategic pillars, which pursue the objectives
set for the Program. Based on the trends and needs identified for each market from the market analysis, emphasis will be placed
on those priorities which are necessary to ensure the greatest possible impact of the actions of the Program in each target
country. In any case the actions will be based on the strategic pillars.
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In the US market, it is important to link the image of the European PDO Feta with the good reputation of the Mediterranean diet
with proven health credentials. We will focus on the information about the unique product benefits, and take advantage of the
existing familiarity of its consumption in the country, while.changing mindsets about what constitutes an authentic choice vs an
imitation, and how this impacts benefits for the body and the taste Along with that, we will target with special attention the
HORECA channel that has a big influence in the US market and where we find a growing trend of owners avoiding products with
additives and offering healthier and more natural options appreciated by their customers.

Except for specialized events and activities for food professionals and media, special focus will be given to the points of sales. The
gourmet aspect of the product will also be highlighted, along with its use as a healthy all-day-ingredient, which will valorize the
established mini-meal trend. Finally, we will address the time and health conscious consumers that also appreciate authentic
products with PDO label.

The same focus will put on the Canadian market where we will underline the PDO aspect even more, connecting it with the recent
CETA agreement. We will also profit from the appreciation of the European culture (EU festival participation) and we will enhance
the perception of high quality for European originated products.

Target Groups of the Program

The target groups were strategically chosen to meet the objectives of the Regulation and the Campaign. The proposed activities
rely, among other things, on the characteristics and needs of those groups to attain the best possible results in their
implementation. They will create buzz though many different and multichannel tools (omni-channel experiences) in order to
achieve the longest possible influence on the targeted groups and on the overall return on investment (ROI).
Target Groups:

1. Consumers of medium and high socio-economic status

2. Opinion leaders

3. Professionals of distribution

4, HORECA

In detail:
1. Consumers of medium and high socio-economic status
Age range:

e  Young consumers 18 -25

e  Millennials 26-35

e  Adults 36-54

° Seniors 55+

The group of young people aged 18 to 25 has two marked features: Firstly their interest in healthy foods which provide them with
energy without unnecessary and unhealthy ingredients. At the same time and as a result of the fast pace of life, it is typical of
people in this group to look for easy-to-consume and tasty food products, therefore promoting European PDO Feta as an easy,
delicious and healthy mini-meal should this be our main goal with this public. Apart from the points of sale, we shall approach
those young consumers also at places we know are important to them (virtually and otherwise).

According to the market analysis above, the so-called “Millennials”, consumers aged 26-35 years shape the trends and affect the
consumption choices of consumers in general. They want to be “personally involved” regarding their food choices and they tend to
spend more money if they feel certain their choice is healthy, natural, qualitative and delicious, which makes a convenient
combination for European PDO Feta. Millennials will be reached mostly in delicatessen shops, online and in trendy restaurants
(restaurant weeks).

The target group of consumers aged 36-54 years shapes the general demand for products, as consumers in this group are
productive, have higher income and directly affect the consumption choices of consumers in general (children and senior citizens).
An important part of the promotional and informing activity is aimed directly at influencing those persons and creating appropriate
conditions for making European PDO Feta a part of their daily diet as a tasty ingredient good for the health, hence increasing
consumption. They are a key factor to increase market share. These consumers are mostly time conscious and they will be reached
mostly in super markets (tastings), online, and in restaurants (restaurant weeks). We should underline the fact that this group
includes the foodies, the “food connoisseurs”, who are a very significant group for this Program, and has the following profile:
e  Easy at targeting (a fast-growing community, always active on Facebook and use specific, known websites and social
media).
e  They are looking for new trends, new flavors and new experiences. Especially, women over 40 who constitute the largest
part of the group.
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e They prepare meals every day in order to be creative and to impress. They use social media to promote their skills and
ideas. At the same time, they use social media to learn more about foodstuff, so we will use these tools to promote the
European PDO Feta to them. They, later, will propagate European PDO Feta use to others (advocacy).

e  They are still informed through traditional channels (TV, magazines), but also through social media and the Internet.

Last but not least, seniors aged 55+ constitute a target group very careful with their diet and on the lookout for healthy but also
tasteful products. Consumers in this group have been shown to be willing to pay the price of a premium product like European
PDO Feta. In the USA and Canada, more than 39% over 55 are concerned with bone health and therefore are searching for
foodstuff containing high quality

of calcium (Canadean, 2016). We will approach those consumers both at points of sale and in places they have associated with
eating and having fun.

2. Opinion leaders
This group will be used to disseminate our messages and includes:

. Nationally and internationally recognized professionals in the food industry
. Journalists working in:

the General Press: political, sports (specialized articles)

Magazines: men's and women's magazines, magazines of varied content, political,
economic, business, health and fitness, TV magazines, magazines about children, art, cooking and nutrition, well-
being, fashion and beauty, travel

v the Specialized Press & Related Industries: food, cooking, distributors, importers, retail,

marketing and advertising, travel, medical

. Nutritionists & Dietitians, Vegetarian/Vegan nutrition consultants
. Food bloggers
° Consumer organizations

3. Professionals of distribution

This group includes importers, representatives of large outlets, wholesalers and retailers who must be informed about and view
positively the elements which make up the superior quality of European PDO Feta. Their contribution will be crucial for the proper
promotion of the products both during the Program and in the long run, as they will continue be involved with the products, with
other target groups, that is consumers, and with the market after the end of the program, therefore permanently transmitting the
Program's messages. This target group will be approached through participation in major food and beverage trade fairs as well as
through B2B professional events.

4. HORECA

Includes restaurant owners, F&B managers and purchasing staff of catering companies, as well as chefs, both experienced and
emerging, who make up a vital audience. Through their choices, the members of this public represent, on the one hand, an
important part of sales, as they are involved in the catering business, and, on the other hand, they influence consumers who try
and adopt the proposals of those professionals they trust. This public will be informed and educated through business events and
seminars at chef schools.

Designation of origin

This Program will promote the European PDO Feta via activities that will create high reputation and added value to the product. All
activities will focus on the PDO label of the product, thus educating all targets about the high standards of EU’s quality schemes.
Visibility of brand names

In the same context and in line with Articles 6, 7 & 8 of Regulation (EU) 2015/1831 on the visibility of brand names, the brand
names of the companies that will participate in the Program will be visible during demonstrations and tastings under the Program
identity and in compliance with the specific requirements laid down in Article 6.

The visibility of the brands of the promoted products is important in meeting the objectives of the Program during demonstrations
and tastings, as it will significantly help attain its two objectives, namely to inform about the products and increase exports. The
brand names and logos which are visible during tastings, where both consumers and professionals get to meet the products and
their representatives, will facilitate the memorization of products and the recall of positive information about them in the future,
thus enhancing the likelihood of repeated purchase. The objective will be to show clearly the superiority of the European PDO Feta.
The funds and actions included in the proposal are proportionate to the intent and will complement past and future actions of
exporters. The retail chains in which promotional activity will take place, the trade fairs we will participate in, the public relations
activity we will organize will all capitalize on existing efforts and partnerships and will pave the way for new ones.
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age

of the Program

Based on the 2 axes of Information/Awareness and Versatility/Indulgence, the message aims to:

° Be relevant, original, fresh, credible but with emotional connotations, so as to draw attention,
. To highlight the quality and taste superiority of European Feta PDO, which is THE authentic, full taste, versatile, healthy,
and gourmet add-on to the consumer’s everyday meals or mini-meals.

We will create an informative and advertising material, online and offline as well as a common visual identity that will accompany
all promotional activities with the following main message:

PDO FETA.LET’S GET REAL!

This message:

' NENENEN

Uses a contemporary, dynamic, direct language, while being short and memorable.
Focuses on authenticity and honesty in taste and in lifestyle: Feta is one and only, it is European and unmatched.
Is clear regarding the unquestionable superiority of the product.

Stirs consumer’s interest and includes a clear call-to-action to discover the reason-why of the claim (authentic, traditional,
tasteful, natural, helathy, made according to the EU quality schemes, versatility allowing the creation of authentic experiences in
everyday cooking).

Alternative messages based on the same rationale:

PDO FETA.

ANCIENT TALE. AUTHENTIC TASTE. CONTEMPORARY LIFESTYLE.
PDO FETA.

A SAVORY JOURNEY INTO AUTHENTICITY.

PDO FETA.

BACK TO AUTHENTICITY.

The message will be finalized after the implementation agency translates the strategy of the Program into a communication
strategy. Then, it will be the starting point for the development of:

e The Visual Identity which will be applied to all promotional activities,

e  The campaign narrative created for all communication platforms and material, for both target markets
All communicated messages will be positive and clearly understandable as they will be conveyed throughout the duration of the
Program and always, in combination with the European message, "Enjoy, it's from Europe" that determines programs promoting
products financed by the EU and including key words such as "quality”, "safety”, "real food”, "high nutritional value” and such like.
The messages that will be conveyed along with the main message, aim to inform the target groups, to promote PDO/PGI products
and encourage their consumption, strengthening demand in order to better serve the wider issues of the Program and the central
objectives of EU Policy.
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SECTION 6: ACTIVITY DESCRIPTION & BUDGETARY POSITION ANALYSIS

Work Package

1. PROJECT COORDINATION

Activity

Project Management

Description of activity

Coordinating and validating legal, financial and administrative aspects of the action. Monitoring that the action is

implemented properly and the activities. Ensuring that EU financial and administrative procedures are respected.

Acting as an intermediary in all necessary contacts, checking all documents before forwarding them to the
competent national authority. Responsible for the submission of deliverables and reports, for all payments,
reporting to the competent national authority, and for coordinating the activities of the Action working together

with the implementing organization.

YEAR 1 YEAR 2 YEAR 3
Deliverables Proper and consistent management of the program

Proper and consistent management of the program
Results P g prog
indicators

Budget Analysis

Proposing organization staffing costs :

Manager for 210 days of work per year with a daily wage of 70€ per day (gross):

YeAiba 55




14.700 € / year (* 3 years = 44.100€)

Assistant Manager for 200 days of work per year with a daily wage of 40€ per day (gross): 8.000 € / year (* 3
years = 24.000€)

Other project coordination expenses such as travel expenses (including

transportation, accommodation and daily compensation):

Travel expenses for 1 representative in the context of press events in the USA, cost per person: 3.500€ * 3 years|
= 10.500€

Travel expenses for 1 representative in the context of press events in the Canada, cost per person: 3.500€ * 3
years = 10.500€

Travel expenses for 2 representatives to participate in exhibitions in the USA; cost per person 3.500€ *2
persons* a year = 7.000€*2 years = 14.000€

Travel expenses for 2 representatives to participate in exhibition in Canada; cost per person 3.500€ *2 persons*
one year = 7.000€

Travel expenses for 1 representative to participate in tasting event in USA; cost per person 4.000€ *1 person*
once a year = 4.000€*3 years = 12.000€

Travel expenses for 1 representative to participate in tasting event in Canada; cost per person 4.000€ *3 years =
12.000€

Total cost of : 134.100€

Sub-total for
Package

the work

44.700€ 44.700€ 44.700€

Implementation

Proposing Organization

Summary of budget per target country

USA

70.550€

CANADA

63.550€
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Work Package 2. PUBLIC RELATIONS

Activity 2.1 Continuous PR activities (PR office)

Description of activity
Distribution of a press kit to opinion leaders, including culinary journalists, food and lifestyle bloggers and

nutrition specialists. The objective is to inform the above mentioned public about the PDO product and give
them the opportunity to taste the kit samples. The press office shall also publish four seasonal press releases per
year with recipes that combine the European PDO Feta with local products that are the mainstay of American
and Canadian consumer diet. One program PR employee per country will be responsible for contact with the

targeted public.
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The press kits will be described in the Communications Tools category.

YEAR 1 YEAR 2 YEAR 3
Deliverables
200 press kits USA 200 press kits USA 200 press kits USA
200 press kits CANADA 200 press kits CANADA 200 press kits CANADA
8 press releases 8 press releases 8 press releases
2 media clipping 2 media clipping 2 media clipping
Results 15 articles/advertorials published per year (online/offline) in each market.
indicators 400 media people and bloggers sensitized in the US and in Canada

Budget Analysis
Drafting and Distribution of 4 Press releases * 2 markets and other reading material and follow up: 5.000 € per

year

Press Kit envoi for 2 markets: Media Lists 2.000 €, distribution 3.000€, media clipping 5.000 € : 10.000 €
Implementation Fee per year : 2.550€
17.550 € * 3 years

Total = 52.650€

17.550 € 17.550 € 17.550 €

Sub-total for the work

Package

Implementation Implementing Body

Summary of budget per target country

USA 26.325€

CANADA 26.325€
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Work Package 2. PUBLIC RELATIONS

Activity 2.2 Press Events

Description of activity

Enhancement of European PDO Feta awareness. Information regarding community auditing mechanisms that
ensure the safety and superior quality of EU products. Establishing good relations with journalists, food and
lifestyle bloggers, nutrition specialists and food product importers. These opinion leaders / shapers will be
informed about European PDO product characteristics and especially of the European PDO Feta in order to
distinguish it from other white cheeses.

In each of the 2 markets selected for a strategy of increase communication,
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we plan to organize: Press events with 200 invited opinion leaders/shapers, culinary and health journalists and

bloggers. (Attendance of 120 guests). Press kits will be sent to everyone (after the event for those not attended).

Specialist, expert speakers will be employed for these events, selected on the basis of their know-how. As a take
away gift, each guest will be handed an information kit to read and reproduce and a present - European PDO
Feta. These events will take place in selected, modern, appropriate venues. The venue, menu and event flow will
be adapted to the campaign strategy. Thus, the guests will familiarize with the campaign message so as to pass it

on to the other target audiences.

YEAR 1 YEAR 2 YEAR 3
Deliverables 1 event per market, 1001 event per market, 100
1 event per market, 100 information|, . . i . .
information packages + gifts, 1llinformation packages + gifts, 1
packages + gifts, 1 press release x 2
press release x press release x
markets
2 markets 2 markets
Markets: USA, Canada Markets: USA, Canada Markets: USA, Canada
200 journalists/ bloggers/ opinion|200 journalists/ bloggers /opinion[200 journalists/ bloggers /opinion
leaders leaders leaders
Results
ndicat 300 Advertorials / Articles / Citations/Testimonials in printed & electronic media free of charge
indicators

600 opinion leaders sensitized in the US and in Canada

Budget Analysis

Creation and dispatch of invitations/follow up/ Press release dispatch 2.000 €, Event space rental/branding/
decoration 8.000 €, Catering expenses 6.000 €, Speaker (fee and expenses):
1.500 €,

4.000 €, Supply of tasting samples

Translation services 1.000¢€, Event photographer 1.000¢€,

Transportation/compensation for one representative of the implementing organisation 3.500€, Implementation

Fee : 4.320%€,

Total per event: 31.320 € * 2 events per year/country = 62.640€
Total for 3 years: 187.920 €

Sub-total for

Package

the work|

62.640€ 62.640€ 62.640€

Implementation

Implementing Body

Summary of budget per target country

USA

93.960 €

CANADA

93.960 €
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Work Package

3. Website, Social Media

Activity

3.1 Website of the Campaign

Description of activity

Creation and updating of program website for every platform (pc, mac, mobile, tablet) for USA & Canada

Official internet presence for attraction of target audiences and forwarding to Facebook, Instagram and YouTube

accounts, information, communication, brand awareness and questionnaires.

The internet’s increasing penetration in target markets and the routine use of social networks both by consumers
and opinion leaders make the creation of a website and social network accounts a must for any contemporary
communication and promotion campaign in the USA and Canada. The website (with a .eu TLD) and social media
accounts will be adapted to the Program’s visual identity, promote the campaign key messages, boast a rich,
frequently updated content and interactive character, inviting visitors to fill in questionnaires that will be used
for campaign outcome analysis. Setting up, updating and maintenance of an all-screen website. Interconnectivity
with relevant social media accounts. The attractive webpage will contain a summary description of PDO / PGl
products, with emphasis on their European origin, comparative advantages and flavour (organoleptic)
characteristics. It will list the program activities, (to be constantly updated, pre and post event, with photos,
presentations and reports) contain product use tips adapted to the target country dietary habits, focused mainly

on mini meals.

YEAR 1 YEAR 2 YEAR 3
Deliverables Creation of an official allscreen|Updating, refreshment Updating, refreshment
(computer,  tablet,  smartphone)jand maintenance of an and maintenance of an
website for USA and Canada. all-screen website. all-screen website.
Interaction with public. Interaction with public.
Results
indicators 1.000.000 webpage page views until the end of the program (3 years)

Creating audience towards social media. 600.000 Facebook page views until the end of the Program.

Budget Analysis

15t year : Domain name registration, all-platform content design and creation 14.000 €, Text adaptation to target-|

market local culinary habits 2.000 €, Implementation Fee: 2.080€, Total: 18.080€
2 year : Updating and maintenance of an all-screen website 4.000 €, Implementation Fee: 520€, Total: 4.520€

3rd year : Updating and maintenance of an all-screen website 4.000 €, Implementation Fee: 520€, Total: 4.520€
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Total : 27.120€

18.080€ 4.520€ 4.520€
Sub-total for the work
Package
Implementation Implementing Body

Summary of budget per target country

USA 13.560 €

CANADA 13.560 €
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Work Package

3. Website, Social Media

Activity

3.2 Set up of Social Media Accounts

Description of activity

IThe Facebook, Instagram and YouTube accounts will move along the same lines as the website: they will follow
the visual identity and communication codes of the Action, highlighting the key messages of the campaign, will
feature rich, regularly updated content and will work interactively with visitors Given that the crushing majority
of consumers in target countries are "on” Facebook, Instagram and YouTube, we intend to focus our campaign

on these social media.

IThe social media accounts will boast a rich, frequently updated content and interactive character, inviting visitors
to fill in questionnaires that will be used for campaign outcome analysis. The account administrator will
undertake to constantly add new content: Event live updates, action and / or product-related
information/updates, recipes, photos, video and all types of important or interesting relevant material. These
three (3) accounts will be interconnected. They will be used to run competitions to attract the public, as well as
an invitation to fill in questionnaires; moreover, they will provide answers to messages / comments in line with
the organization and management of our proposed Facebook-based advertising campaign.

Also, during PR events, fairs, cooking classes etc, we will use live videos on our social media platforms and
encourage live videos from attendees (according to Cisco, by 2020, 75% of all mobile internet traffic will be live
video, which is already offered by most popular social media platforms, enables interactivity and engagement

among users worldwide).

YEAR 1 YEAR 2 YEAR 3
Deliverables Creation of a set of Facebook / Instagram / YouTube
interconnected social page Facebook / Instagram / YouTube
networking accounts on management. Content monitoring page
Facebook / Instagram / YouTube.[2nd updating, advertisingimanagement. Content monitoring
Content budget and updating, advertising  budget
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monitoring and updating, management, management,
advertising budget canvassing. canvassing.

management, canvassing.

Results
indicators 900,000 Facebook page views until the end of the Program (3 years), 80.000 likes, 2.000 questionnaires
completed by the targeted audience, 10.000 participations in contests, 5.000 video views on YouTube, 30.000
followers on Instagram in addition to an enhancement of the number of visitors of the official program webpage.
Budget Analysis
1st year: Creation of online social network pages with the program identity: 1.500€ * 3 social media : 4.500%€,
Implementation Fee: 585€,
Every year: Content uploading, canvassing and continuous page monitoring, replying and pages management:
12.000€ / per year/ all pages/all markets, Implementation Fee: 1.560€
Total 15t year: 18.645€, Total 2" year: 13.560€ Total 3 year: 13.560€
Total all years: 45.765€
18.645€ 13.560€ 13.560€
Sub-total for the work
Package

Implementation

Implementing Body

Summary of budget per target country

USA

22.882,50€

CANADA

22.882,50€
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Work Package 4. Advertising

Activity 4.1 Print Advertising

Description of activity

Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.
Full page advertisements on consumer and business reviews (the program’s key target groups) aim at informing
and promoting PDO / PGI products and especially the European PDO Feta , educating the public.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European PDO Feta
part of the targeted audiences’ daily eating habits, especially mini meals.

In order to maximize results, ad publication shall coincide with relevant program activities (i.e. Press events &

expo participation). Moreover, timely and appropriate media planning could grant access to free advertorials.
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IYEAR 1 YEAR 2 YEAR 3

Deli bl

eliverables 12 ads in business and 12 ads in business and 12 ads in business and

consumer reviews - USA consumer reviews - USA consumer reviews - USA
2 ads in business and 12 ads in business and 12 ads in business and
consumer reviews - |consumer reviews - consumer reviews
3ANADA CANADA CANADA

Results

indicators

Number of people having seen the ads : 1.500.000 per market

1 Extra free advertorial per advertissment

Number of people, whose level of recognition of EU PDO graphical symbols will be changed : 300.000 per market

Budget Analysis

Total: 407.040€

12 print ads in US magazines: 210.000€ or 70.000€ per year
Implementation fee : 12.600€ or 4.200€ per year
12 print ads in Canadian magazines: 174.000€ or 58.000€ per year

Implementation fee : 10.440€ or 3.480€ per year

Sub-total for
Package

the work

135.680 €

135.680 €

135.680 €

Implementation

Implementing Body

Summary of budget per target country

USA

222.600 €

CANADA

184.440 €
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Work Package

4. Advertising

Activity

4.2 TV Advertising - cooking shows

Description

activity

of

Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European PDO Feta
part of the targeted audiences’ daily eating habits, especially mini meals. informing and promoting PDO / PGI
products and especially the European PDO Feta, educating the public. In order to have the most impact of the
messages conveyed and to achieve the most efficient visibility of the product, we recommend the collaboration
with selected TV shows of general interest which also feature a cooking section - a very common fact, due to the

international

Yehiba 67




foodies and cooking show trend.

The shows will be selected based on high viewing rate scores in the target audience of the target markets as well
as on the profile of the presenter and/or chef, chosen for his popularity towards the audience in order to
become an "ambassador” of the product during the show. In the scope of the show, there will be a detailed
presentation of the product and its values (European origin, uniqueness, controls to EU standards, PDO etc), and
will also present the new modern recipes.

Since the web channels are very popular nowadays and in order to maximize our results and visibility, we may,
choose cooking shows from both TV and WEB

channels.

Finally, this activity will be focused in the USA but the results will be spreading in the Canadian market as well
since these markets share some TV shows and all

web channels.

YEAR 1 YEAR 2 YEAR 3
Deliverables 3 presentations in 3 presentations in
5 3 presentations in cooking shows .
cooking shows on TV/WEB channels cooking shows on
on TV/WEB channels -
- USA TV/WEB channels - USA
USA
Results + 1.500.000 viewers in USA
indicators + 300.000 viewers in Canada

Budget Analysis

74.000€ per year or 222.000€ for 3 years for presentation of European PDO Feta on 3 USA TV cooking shows per
year

Implementation fee : 13.320€ or 4.440€ per year

Total : 235.320 €

Sub-total for

Package

the work

78.440 € 78.440 € 78.440 €

Implementation

Implementing Body

Summary of budget per target country

USA

235.320 €

CANADA
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Work Package

4. Advertising

Activity

4.3.1 Online Advertising (Adwords)

Description of activity

Adwords

To attract more targeted public, we will use the marketing tools of the Google Adwords platform, placing
banners on strategically selected third-party sites, which, using well studied CTA, will take visitors to the main
site of the campaign. Adwords will be used to increase site traffic, build awareness, influence consideration and

spread the campaign message to the most precisely targeted audience.
AdWords charge when someone clicks the ad or views the video on YouTube.
Adaptation of the key visual and message of the Action into banner for display.

Will target all North American public.

YEAR 1 YEAR 2 YEAR 3
Deli | .
eliverables tatistics and reports on nnual
. Statistics and reports on annuallStatistics and reports on annual
activities from
activities from Google Adwords activities from Google Adwords
3oogle Adwords
Results 60.000 new traffic on website , 20.000 new traffic on social media
indicators 200.000 targeted people sensitized by the campaign

Budget Analysis

Per year : Cost of clicks on the ad or youtube: 32.000€, Banner

adaptation/insertion/display : 1.000€, Implementation Fee: 1.860€
Total : 98.580€

Sub-total for the work

Package

32.860 € 32.860 € 32.860 €

Implementation

Implementing Body

Summary of budget per target country

USA

49.290 €

CANADA

49.290 €
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Work Package

4. Advertising

Activity 4.3.2 Online Advertising (Social Media Ads)

Description of

activit

¥ Social Media Advertising

In view of attracting increased numbers of targeted audience members, we plan to use the Instagram and
Facebook marketing tools to approach these audiences. The above mentioned cooperating platforms provide all
the advertising tools and know-how required to approach the most "relevant” consumers and professionals.
Our ultimate target is to increase the impact of our Instagram and Facebook pages, as well as to achieve high
identifiability rates for European PDO Feta. As, they see in the social media circles: we will boost our campaign
though this activity.
Will target all North American public.
YEAR 1 YEAR 2 YEAR 3

Deliverables
Statistics and reports related to the(Statistics and reports related to the|Statistics and reports related to the
year’s activities on Facebook /lyear's activities on Facebook /lyear’s activities on Facebook /
Instagram Instagram Instagram

Results

indicators 150.000 Reach , 30.000 Post Engagement
10.000 new followers on the program’s two social networking pages of the target markets

Budget Analysis
All year round use of the available Facebook / Instagram application tools to attract targeted audiences from
both markets of the Facebook/Instagram pages: 12.000€ per year , Implementation Fee : 1.440€
Total: 40.320 €
13.440 € 13.440 € 13.440 €

Sub-total for the work

Package

Implementation

Implementing Body

Summary of budget per target country

USA

20.160 €

CANADA

20.160 €
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Work Package

4. Advertising

Activity

4.4 Outdoor

Description of activity

Outdoor advertising via Billboards, due to the importance of this medium in the target market of Canada.
Promoting the product and increasing its visibility & awareness, conveying the key messages of the campaign.
Product promotion in the context of Mediterranean diet and local cuisine, aimed at raising awareness on

European PDO Feta and the PDO/PGI products in general.

YEAR 1 YEAR 2 YEAR 3
Deliverables Billboards in Canada 3 Billboards in Canada 3 Billboards in Canada
Results
indicators

800.000 consumers exposed to the campaign message

Budget Analysis

35.000€ per year for a deal of 3 billboards
Implementation Fee: 6.300€

Total : 123.900 €

Sub-total for the work

Package

41.300 € 41.300 € 41.300 €

Implementation

Implementing Body

Summary of budget per target country

USA

CANADA

123.900€
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Work Package 5. Communication Tools

Activity 5.1 Brochures for Professionals & Consumers

Description of activity Information of all targeted market audiences approached in the context of our actions about the characteristics|
and benefits of European PDO Feta using attractive and easy to understand brochures in English. They shal
provide all the necessary information about PDO / PGl products as well.

A different approach will be used for professionals and consumers.

The brochures will be used in all B2B and B2C actions. They are one of the program’s main information tools and
are expected to provide all the necessary information about European PDO Feta, the themes covered and the key
messages to be conveyed to the target groups. The visual identity will be used. To be distributed in fair trades,

BtB meetings, tasting days.

YEAR 1 YEAR 2 YEAR 3

Deliverables 280.000 consumer leaflets 70.000|
professional leaflets (USA and Canada)
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Results

indicators 300.000 targeted people (consumers and professionals) sensitized by the campaign
300.000 targeted people (consumers and professionals) having become more aware of EU quality system
graphical symbols.
Budget Analysis
4-page brochure for professionals:
Visual adaptation/Text/Translation/Concept/Photos/ Translation/Proof Reading 3.000€, Color printing of 70.000
units: 21.000€, Implementation Fee 3.600€,
Total : 27.600€
8-page brochure for consumers:
Visual adaptation/Text/Translation/Concept/Photos /Translation/Proof Reading 4.000€, Color printing of]
280.000 units: 42.000€, Implementation Fee 6.900€,
Total : 52.900€
Total : 80.500€
Sub-total for the workso'500 € ) ’
Package

Implementation

Implementing Body
Summary of budget per target country

USA

40.250 €

CANADA

40.250 €
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Work Package

5. Communication Tools

Activity

5.2 Ads for all media

Description

activity

of

Creating tailor made advertisements which will promote the key messages of the Action for all media (print, web,
social media, billboard) and adapt to the 2 targeted markets. Communication of the program message to all our
target groups.

The ads will be in line with the main principles of the Action's visual identity and its design will take account of
the respective group targeted; therefore, its text, which will aim to highlight the benefits of choosing European
PDO Feta, as well as the other messages, the style of the ad, the photographs, and all other elements used will
aim to promote and emphasize the status (prestige) and knowhow of the European PDO Feta.

Creation of graphic files with new photographic and text material. New graphic files every year, depending on

the yearly results. The photos will be also used in social media posts and website creation.

Also, there 4 banners will be produced with the following characteristics: Display
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of the program graphic identity, logo and message in all the program’s activities (press events use). Roll-up

banner with supporting base 2m x 85cm with a case for easy transportation and safe storage

YEAR 1 YEAR 2 YEAR 3

Deliverables Graphic files - adapted for all media|Graphic files - adapted for all media
Graphic files - adapted for all media/communication (both markets) communication (both markets)
communication (both markets) and
Production of 4
Banners.

Results

indicators Advertissments that respect all the EU specifications and promote the European PDO Feta , Appropriate for each

market and different every year, according to the development of the campaign.

Budget Analysis

15t Year Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000 €, Photo Shooting:
8.000€, Banners production: 400€ * 4 = 1.600€, Implementation Fee: 2.265€ Total : 17.365 €

2nd Year: Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000€, Implementation
Fee: 825€ Total : 6.325€

3rd Year Concept & Design of file : 3.000€, File adapted to all media mix: 1.500€, Editor: 1.000€, Implementation
Fee: 825€ Total : 6.325€

Total: 30.015 €

Sub-total for
Package

the work

17.365 € 6.325€ 6.325€

Implementation

Implementing Body

Summary of budget per target country

USA

15.007,50€

CANADA

15.007,50€
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Work Package

5. Communication Tools

Activity

5.3 Press Kit

Description of activity

Distribution at press events, educational trips and to potential partners on the occasion of B2B activities. The

media kits will contain all the information required to write an article, as well as the e-campaign addresses

(website, Facebook,

Instagram, YouTube accounts) providing additional information regarding PDO / PGl products and a
questionnaire, which will be used to measure the campaign outcomes.
The press kit consists of: a USB with reading material about the product/photos of recipes/the informative video,

the brochure, a folder, a branded (campaign logo and messages) pen and a small notebook.

YEAR 1 YEAR 2 YEAR 3
Deli bl -
eliverables 1.000 media kits for both
arkets
In Press Events (Awareness by opinion leaders)
Results
indicators

Budget Analysis

1000 Branded (campaign logo and messages) USBs with inserted material:

4.000€, 1000 Branded (campaign logo and
messages) Notebooks : 1.000€

1000 Branded (campaign logo and messages) Folders: 2.000€

1000 Branded (campaign logo and messages) Pens: 800€

Labour (preparation of each press kit, checking inserted material for USBs) :

1.000€
Implementation Fee : 1.320€
Brochures are provided by other activity.

Total : 10.120 €

Sub-total for the work

Package

10.120 € - -

Implementation

Implementing Body

Summary of budget per target country

USA

5.060€

CANADA

5.060€
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Work Package

5. Communication Tools

Activity

5.4 Informative Video

Description of activity

ITo run on all online web presence media used during the campaign. The video is the YouTube account key tool
and will be included in the media kit to be distributed to journalists and potential partners and will be show to
the events of the Program.

44

By 2019, 80% of internet traffic will be video, vs 64% in 2014 (Cisco) and 65% of the audience who watches a
video visits the linked website after watching the video. We will use this powerful tool for B2C and B2B

communication, to create content that is attention-grabbing while relevant, useful and share-worthy.

This video will provide information on the farming, production, consumption, and uses of the European PDO
Feta, as well as educate about its authenticity and versatility. Its objective is to generate confidence in the
audience and educate it to recognize authentic European PDO / PGI products. It will include material provided by
the European Commission. Filming at selected locations in the Greek countryside. One of the main vehicles used
in the Action to convey the key messages. The video script and production will allow cut-down versions, as well,
as short “Behind the scenes” videos, which will feed the campaign with the necessary content for all its duration
and allow virality. These short videos could also become entertaining and catchy gifs further enhancing virality,
and thus reach.

Also, in the last year, we will produce 5 time-lapse videos which are “the state of the art” of food marketing in
western societies. In these videos, we will show the versatility of European PDO Feta and the use in the daily list
of US and Canadian consumers.

All these videos will be released gradually and according to a thoroughly designed time plan, aiming to cover all

duration of the Program.
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YEAR 1 YEAR 2 YEAR 3

Deliverables
1 video of 10 minutes and
3 cut-down versions
(bonus: short behind-the- scenes
videos)
5 time-lapse videos
Results
indicators More than 300.000 people exposed to the campaign message in both countries (via youtube, facebook,

Instagram, campaign website, events, proposing organisations sites)

Budget Analysis

Production of Informative Video: Production/ Reperage /Filming /Direction /Editing /Script /Graphics /Mixage
/Music Rights /Equipment/ Voice Over / 3 Cut down versions: 20.000€, Travel Expenses/Accommodation/Food
compensation and for Greek countryside for Implementation’s Body person and crew: 3.000€ , Implementation
Fee: 3.450€, Total: 26.450€

Production of 5 time-lapse videos: Filming / Graphics /Editing / Mixage /Music
Rights: 1.000€* 5 = 5.000€, Chef fee: 2.000€, Production/Coordination: 1.000€ Implementation Fee: 1.200€,

Total: 9.200 €
Total: 35.650 €

Sub-total for the work
Package

35.650 €

Implementation

Implementing Body

Summary of budget per target country

USA

17.825 €

CANADA

17.825 €
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Work Package

6. Events

Activity 6.1 Stands at trade fairs
Description of
activity Fair / expo participation is a very important step towards the achievement of the program’s communication

objectives. The selected fairs/ expos are events of world renown with thousands of participants and visitors. The
annual fairs / expos proposed for participation are the following (2 for USA and 1 for Canada).

Participation will facilitate information diffusion among expo visitors. In the sidelines, there will be opportunities,
for B2B meeting with target market professionals scheduled 3 to 4 months before the events. The program
exhibition space will be "dressed" in the campaign message and graphics. A special desk will distribute the
program’s information brochure; provide information and the opportunity to taste European PDO Feta. The
program video will also be projected.

Based on the above, we propose participation in the following trade fairs for USA :

Winter Fancy Food, San Francisco, January (3 days). The most popular international food product and food
lifestyle expo. It takes place in January, for three days and is visited by more than 25,000 people. Among the
visitors are many businessmen and professionals from target audience groups, since the Winter Fancy Food is
the ultimate meeting point for food industry businessmen from all over the world.

Summer Fancy Food Show, New York, June (3 days). This is the biggest, participation-wise, North-American
fair, also visited by many Canadian businessmen. There are participants from 50 countries. The Summer Fancy

Food is a 3-day show that takes place every year in June, in New York.

With regard to the Canadian market, we propose to participate in the following expo:

SIAL Canada, Int'l Food Exhibition, May, Montreal/Toronto (3 days). The Sial Food Exhibition attracts more than
20,000 visitors every year from Canada and the States and is one of the topmost expos in the food industry. It is a
3-day annual fair, which takes place in Montreal in even-numbered years and in Toronto in odd- numbered

years.
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'YEAR 1 YEAR 2 YEAR 3

Deliverables Sial Canada 2019
Participation at Summer Fancy Food| . .= . Participation at Summer Fancy Food
Distribution of brochures: 18,000
Show 2018 Show 2020
Distribution of brochures: Distribution of brochures:
18,000 18,000
Results
indicators Generation of 6,000 workable new business contacts; distribution of 50,000 brochures; familiarization of more

than 8,000 professionals with the products; enhancement of European PDO product awareness

Budget Analysis

Summer Fancy Food 2018, 2020: Rental of a 50m? pavilion & upgraded wooden structure plus operating
expenses: 50 * 1.500€ = 75.000€

SIAL Canada 2019: Rental of a 50 m2 pavilion plus operating expenses: 50 * 600€

= 30.000€

Production (concept, printouts) stand per expo: 4.000€

Product samples for tastings: product and transportation of samples 3.000 € per expo

Reception / T ranslation / Service 2 hostesses per expo = = 2,500 € per expo
Organization of the participation, pavilion and stand construction coordination, scheduling of prearranged B2B

meetings during the expo using a contact database (2 months prior to each expo event) 3,000 € per expo

Travel and hotel expenses for 1 implementing organisation representative per expo (action coordination,

meeting support, settlement of potential problems) 3,000 € per expo
Summer Fancy Food: 90.500€ + Implementation Fee : 14.480€ = 104.980€
SIAL Canada 2020: 45.500€ + Implementation Fee : 7.280€ = 52.780€

Total: 262.740€

Sub-total for
Package

the work

104.980€ 52.780€ 104.980€

Implementation

Implementing Body

Summary of budget per target country

USA

209.960 €

CANADA

52.780 €

YeAiba 80



Work Package

6. Events

Activity

6.2 Workshops in chef schools

Description of activity

Collaboration with chef schools to implement master classes designed for a target group extremely receptive to
new information and international gastronomy. The seminars will focus on the potential, quality and variety of|
the product, as well as on its use in Mediterranean and international gastronomy. They will include theoretical
and practical training to inspire young professionals and help them appreciate European PDO Feta. As far as the
speaker’s profile is concerned, s/he will also be a professional chef knowledgeable about the product and its uses
and able to convey such knowledge through a vivid and capturing presentation and use of the product.

Brochures and samples of the product will be distributed.

The seminars will be held in the both markets as experience has shown that this type of activity has a high and
direct impact on the marketing of the product.

Actions include collaboration with 2 schools per market per year, targeting 100 students per school. The seminar

will be addressed to groups of 30-50 students each time, depending on the agreement with each school.

YEAR 1 YEAR 2 YEAR 3
Deliverables 400 students/ brochures 400 students/ 400 students/
- 2 sets of seminars in 2 brochures brochures
schools in USA/200 - 2 sets of seminars in - 2 sets of seminars in 2
students 2 schools in USA/200 schools in USA/200
-2 sets of seminars in 2 students students
schools in Canada/200 -2 sets of seminars in 2 -2 sets of seminars in 2
students schools in Canada/200 schools in Canada/200
students students
Results
ndicat 1200 young professionals expected to attend the courses and be interested in the Eureopean PDO products
indicators

Budget Analysis

Speaker/Chef: €2.000 per seminar; School compensation for hosting the seminar: €2.000. Product to be used

during seminars: €500. Communication with school, organisation, coordination: €2.000. Transportation of

brochures: 1.000€, Implementation Fee: 1.200€

Total per seminar: 8.700€

Total for 12 seminars: 104.400€

Sub-total for the work
Package

34.800€

34.800€

34.800€

Implementation

Implementing Body
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Summary of budget per target country

USA

52.200€

CANADA

52.200€
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Work Package

6. Events

Activity 6.3 Special offer weeks in restaurants

Description of

activity
Agreements with restaurants in the target markets to promote European PDO Feta for a 2-week period per
point. This will be achieved first by using the product in the restaurant menu and secondly through a consumer
brochure with the main product information and the campaign message of the Program. During the promotion
weeks, branding of the Program will be discreetly placed in the venues. Offering quantities of the product to be
used in these tastings will serve as an incentive for the restaurant to enter into the agreements and:

- create a special menu around European PDO (this menu will be valid throughout the duration of the
promotion with each restaurant)
- use their owned communication channels (mailing lists, newsletters, social media pages etc) to inform
their clientele and fans about the promo and spotlight the product.

This action seeks to help the customers of such establishments familiarise themselves with the pleasure of
tasting the product and will also help the managers introduce the European PDO Feta into their supplies on a
permanent basis.
Promotional activities in the HORECA channels of the target markets play an important role in shaping the views|
and habits of consumers. Restaurants in major urban centres will be selected by popularity, quality and "foodie
attendance”.
Consumer brochures will also be distributed.
YEAR 1 YEAR 2 YEAR 3

Deliverables 52 weeks of promotion in 1652 weeks of promotion in 1652 weeks of promotion in 16
restaurants in the restaurants in the restaurants in the
USA and 10 in Canada USA and 10 in Canada USA and 10 in Canada
Raising awareness for more than 160.000 consumers (clients to restaurants)

Results

indicators

Budget Analysis

Cost of products to be offered in each point of promo as incentive for the initial agreement: €1,500 per point,
Branding €300, Organisation/ co-ordination: €800, Transportation and other operational expenses: 1.000€,

Implementation Fee: 576€
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Total 4.176€ per point of promotion
Total: 26 points * 4.176€ * 3 years = 325.728€

Package

Sub-total for the work

108.576€ 108.576€ 108.576€

Implementation

Implementing Body

Summary of budget per target country

USA 200.448€
CANADA 125.280€
Work Package 6. Events

Activity

6.4 Sponsorships

Description of activity

Sponsoring the annual American Culinary Federation : USA

We propose that the Program becomes a sponsor of the main annual American Culinary Federation (USA) event.
This event is attended by elite culinary professionals and opinion leaders in the States. ACF
(http://www.acfchefs.org) members are, in fact, the most influential culinary professionals in the States (in
charge of product selection in top restaurants, hotels, and country clubs, cookery schools, casinos and catering
companies). These people, obviously, either personally decide or greatly affect the decision about which
product(s) will be used. ACF is the culinary leader in offering educational resources, training, apprenticeship and
programmatic accreditation designed to enhance professional growth for all current and future chefs. ACF
operates the most comprehensive certification program for chefs in the States. ACF is home to ACF Culinary Team
USA, the official representative for the United States in major international culinary competitions, and to a
Program for promotion of proper nutrition. The Federation’s annual nation-wide events, at a different city every
year, include informative business seminars, forums, cutting edge demonstrations, cooking show, hands-on
workshops and networking. The proposed sponsorship of ACF's 3-day event will enable us to "exhibit” our|
European PDO product and our campaign messages to our target groups of opinion leaders and food product
distributors / professionals. Placement of logo on all related material and the premises of the event and use of]
the ACF members list for networking.

Sponsoring the EUROPEAN UNION FILM FESTIVAL : Canada

This is the official film festival of the European Union consulates and cultural institutes in Toronto (spring time).

European Union Film Festival (EUFF) is a
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FREE film Festival reflecting the excellence, innovation and diversity of European cinema, showcasing Canadian
premieres and international awardwinning films. The EUFF is the largest European Film Festival in Toronto and
takes place annually. The Festival is addressed to European culture lovers, who also think positive about
European cuisine. This festival is attended by more than 15,000 spectators every year. In addition to the
above, this sponsorship will enable us to directly link the product with E.U country representatives in Canada,
thus giving extra prestige to our campaign. This festival has a strong media and physical presence, with ads on
the streets of Toronto and online presence in the web and social networks. Thus, the Program logos and
messages will reach the 2 million inhabitants of Toronto, one of the most multicultural cities of the world with

the most open minded citizens.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Placement of logo on th event area
and on all advertising material.
One-time use of ACF member
Logo placement on all festivalmailing list. Mention of the
communication Program on the press release.
Social media mentioning and link

material and on the

to the Program’s page. (USA
cinemas and other event spaces; & page. ( )

Written and Verbal recognition
(press releases, speeches etc),
Running the informational video
before each screening. Exposure on
all commercial materials, on the big
screen, special logo placement
associated with the festival’s logo
(notably on the cover of

brochures, the films tickets, the
volunteers’ T- shirts and on side
events invites),special thanks at all
the screenings. Press clippings

(CANADA)

Results

indicators

USA : Product awareness to 20,000 of the most influencial food industry professionals (cooking school students
and teachers, chef cooks, bloggers, foodies, distributors, traders, foodservice professionals), Distributions of

10.000 brochures

ICANADA: Product awareness to 15,000 consumers that are European culture lovers . Distributions of 10.000

brochures

Budget Analysis

American Culinary Federation : USA

Sponsorship: 40.000€ , Product samples and transportations of samples and prof

Yehiba 85



brochures : 3.000€, Travel expenses for 1 implementing organisation representative 3.000 €, Implementation
Fee: 6.440¢€, Total : 52.440€

EUROPEAN UNION FILM FESTIVAL : Canada

Sponsorship: 34.000€, Transportations of brochures : 1.000€, Travel and hotel expenses for 1 implementing
organisation representative (action coordination) 3,000 €, Implementation Fee: 5.320€, Total : 43.320€

Total: 97.440€

Sub-total for the work

Package

43.320 € 52.440 €

Implementation

Implementing Body

Summary of budget per target country

USA 52.440 €
CANADA 43.320 €
Work Package 6. Events
Activity 6.5 Study trips to Europe

Description of activity

This action will give the opportunity to specialized food industry professionals and recognized journalists -
bloggers, as well as to nutrition specialists, and chefs from the States and Canada to go on organized study
visits in Greece.

Participants will be selected based on their merit: Invitations will be sent out to professionals with a
documented interest. The aim of this activity is to inform visitors in situ about production processes in every
step of the production of the products in question so that they can subsequently diffuse this information
through the media for which they work or using the channels via which they communicate with consumers or|

industry professionals.

The visitors will "see with their own eyes” the production and marketing chain, learn about European high
quality standards and about traditions. They will also learn to get to know the country and its inhabitants. This
experience will be enriched and enhanced based on the visitors and their specific / personal interests. Finally,
this activity will create “ambassadors” of European PDO products; supporters of European PDO Feta and it will

“build” relations with opinion leaders.

YEAR 1 YEAR 2 YEAR 3

Deliverables

One 5-day study visit for 10 One 5-day study visit for One 5-day study visit for
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persons per country (5 USA, 5 Canada) [10 persons per country (5 USA, 5|10 persons per country
Canada) 5 USA, 5 Canada)

Results

. 30 opinion leaders / shapers exposed to the campaign message and be sensitized.
indicators

Budget Analysis Cost per trip per year:

Travel expenses 2.000€ per person for 10 people = 20.000 €, Local transportation cost =1.000€, Hotel costs
120€ for 10 people * 5 days = 6.000€, Food expenses 50€ for 10 people * 5 days = 2.500€, Translator for the
guided tours / meetings = 1.000€, Implementation Fee: 4.270€

Total cost: 34.770€ per year, Total for 3 years: 104.310 €

34.770€ 34.770€ 34.770€
Sub-total for the

work Package

Implementation Implementing Body

Summary of budget per target country

USA 52.155 €

CANADA 52.155 €
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Work Package

6. Events

Activity

6.6 Pop-up events in restaurants (other activities)

Description of activity

During the special offer weeks in restaurants (activity 6.3), we will set up a European PDO Feta exclusive pop-
up event for food bloggers in the most fashionable among our partner - restaurants of each target-market,
during the second and third year of the Program.

The event will include a special menu based on European PDO Feta and food bloggers will be presented with
the product and its heritage, ingredients, and incomparable quality. Branding of the Program will be placed in
the selected venues. The high profile of the target group, as well as offering quantities of the product to be
used in these tastings will serve as an incentive for the restaurant to set up the event, and:

- create an exclusive special menu around European PDO, with wine pairing
- use their social media channels to promote their business by reporting on the event and spotlight the
product.
This action seeks to take advantage of the food bloggers interest in authentic, high quality products and

flavours, to familiarise with or enhance their knowledge on European PDO Feta, its unique characteristics and

versatility, while providing
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them with content for their blogs and social media channels. This action aims also to make them embrace and

advocate European PDO Feta, while creating buzz.

Promotional activities which associate the HORECA channels of the target markets with opinion leaders such as

food bloggers play an important role in shaping the views and habits of consumers.

A goodie bag (with a gift and the consumer brochure) will also be distributed.

YEAR 1 YEAR 2 YEAR 3
Deliverables
1 pop-up event in the USA and 1 in|1 pop-up event in the USA and 1
Canada / 25 guests each in Canada / 25 guests each
Results Raising awareness for 100 opinion leaders.
indicators 50 free Advertorials or mention in blogs

Budget Analysis

Special Menu: 100€ / person = 2.500€, Speaker/chef: 2.000€ ; Branding / Venue set-up €500, Organisation/ co-
ordination /invitations / follow-up: €3.000, Transportation and other operational expenses: 1.000€, Goodie
bag: 18€ * 25 guests = 450€, Implementation Fee: 1.512€

Total 10.962 € per event

Total: 2 events per year * 10.962 € * 2 years = 43.848€

Sub-total for

Package

the work

21.924€ 21.924€

Implementation

Implementing Body

Summary of budget per target country

USA

21.924€

CANADA

21.924€
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Work Package

7. Point-of-sale (POS) promotion

Activity

7.1 Tasting Days

Description of activity

Targeted product sample distributions generate concrete results since they attract new consumers, consolidate
old consumers, enhance shift in demand (from imitations to the authentic product) and increase product
visibility and sales. This action will take place in retail chains where European PDO Feta is already

54

distributed and in chains where new partnerships will be concluded; in any event, in chains where the product
will be available on shelves for sale. For example, we list the following chains where partnerships have already
been established:

USA: Kroger. Costco, Whole Foods, Walmart, Key Food, Balducci’s, Raley’s, Andronico’s.

Indicative cities: New York, San Francisco, Chicago, Miami, Los Angeles, Washington, Huston

Canada: Costco, Metro, IGA, Provigo

Indicative cities: Toronto, Montreal, Vancouver

During the promotional activities, a branded stand (campaign logo and messages) and a banner will be set up
at the points of sale where a trained team of promoters will ask consumers to taste our product, inform them
about the authenticity of it and its characteristics, and offer them a brochure with a product sample. Each team
will consist of 2 persons with specific outfits per point of sale.

This action will run for 5 days (those with the highest number of store traffic in each market) and 7 hours per

day in chain stores in the major urban centres in both countries.

YEAR 1 YEAR 2 YEAR 3

Deliverables 60-day promotion in USA 60-day promotion in USA 60-day promotion in USA
40-day promotion in Canada 40-day promotion in Canada 40-day promotion in Canada
100-day PROMOTION 100-day PROMOTION 100-day PROMOTION
Or 20 prom weeks Or 20 prom weeks Or 20 prom weeks

Results indicators

60.000 consumers sensitized by the campaign
60.000 brochures distributed

Budget Analysis

10 Stands per country:

300€ x 10 = 3.000€, 15 outfits for promo team: 15 x 50= 750¢€, 2
persons per point of sale per day: 300€ x 2 x 5 days = 3.000€ per
week of promotion; tasting materials: 1.000€ per week of
promotion; product for tasting: 500€ per week; cost of
supermarket for provision of space and promotion in a chain
brochure: 3.000€ per week; material transportation cost : 200€
per week; pinpointing the right chains/ coordination/
organisation: 550€ per week, Implementation Fee: 2.400€
=14.400€ per promotion week (distribution of 1,000 brochures
per week)

USA: 36 promotion weeks= 518.400€
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Canada: 24 promotion weeks = 345.600€
Total cost: 864.000€

288.000€ 288.000€ 288.000€
Sub-total for the work
Package
Implementation Implementing Body

Summary of budget per target country

USA 518.400€

CANADA 345.600€
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Work Package

8. Other activities

Activity

8.1 Strategy and Visual Identity

Description of activity

Design of an effective and high quality communication campaign combined to the message strategy

"Enjoy, it’s from Europe”.

This activity will, in fact, transform the program strategy into a communication strategy, including the
definition of the campaign’s visual identity and key text messages. This strategy will be used for the 2 target
markets. The marketing company team will do research and brainstorming and, based on this document, will
design a program strategy capable of passing on the message(s) to the target groups in the most effective way.
The program identity (title, logo, main message and their visual transmission) is the main promotion tool of any
product with regard to it being recognized and remembered by consumers. Given that the product logo will be
an important part of the program’s graphical communication, it should fulfil its communication mission. The
program identity will head all program actions and should, therefore be designed to respond to the needs of|

the 2 target markets.

YEAR 1 YEAR 2 YEAR 3
Deliverables e . . . - -
Strategy definition and analysis. Creative representation. Key campaign
messages. Definition of the visual identity.
Results
. Recognition rate of the graphical representation and the messages of the campaign.
indicators

Budget Analysis

Presentation of an integrated and documented strategy: 8.000€

Visual identity and slogan, appropriately adapted to pavilions, stands, website, social networks, smartphones,

tablets, printed material, banners, advertisements: 4.000€, Implementation Fee: 1.560€

Total: 13.560 €

Package

Sub-total for the work

13.560 €

Implementation

Implementing Body

Summary of budget per target country

USA

6.780€

CANADA

6.780€
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Work Package

9. Evaluation of Results

Activity

Measurement of the Program’s positive impact and the quantitative increase of exports of European PDO Feta

to the target countries

Description of activity

In order to evaluate the impact a special measurement of the image of European PDO Feta will be performed

by an expert team in the 2 target countries at the beginning of the Program, its first year and at its end through

specialized questionnaires. Concerning the financial impact and the measurement of the import sales increase

the baseline will be defined and at the end of the Program a comparison will be made, showing the actual data

compared to the expected ones had the Program never been implemented. A detailed description of the

activity is provided in the Evaluation chapter.

YEAR 1 YEAR 2 YEAR 3
Deliverables Questionnaires
Collection of quantitative and Questionnaires
qualitative data of exports to the Collection of
target countries during the three- year quantitative and
period. qualitative data of exports to the
target countries during the three-
year period.
Results Correct and Detailed evaluation of the Campaign
indicators

Budget Analysis

Project Setup (incl. approval of Questionnaire) 15.000€

Fieldwork in markets 50.000€

Analysis & Reporting 30.000€

Evaluation cost for three-year period 95.000€
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15.000€ 80.000€
Sub-total for the work

Package

Implementation Evaluation Body

Summary of budget per target country

USA 41.000€

CANADA 41.000€

SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS

In the previous sections, we have demonstrated that European PDO Feta are one of EU’s most significant agri-food products with a
potential for its awareness and international market shares to grow given the product’ssuperior quality compared to third country
products. We, therefore, believe that this Program will be of great assistance towards the achievement of our product-related
objectives. The Program’s results and its expected impact are connected to the above described objectives. Thus, we are confident
that upon completion of the actions the following will have been achieved:

1. Concerning the awareness impact, the following target will be met:

Information and awareness-raising of target audiences by 30% regarding the fact that European PDO Feta is the only authentic
Feta, and with uncomparable advantages due to the product’s quality and to the high farming and production standards
(Integrated Management System), processing, packaging and quality certification systems (according to Regulation 852/04 EC).

To this end, a team of experts will undertake the measurement of the image of European PDO Fetain the two target countries at
the beginning of the program, at the end of the first year and upon completion of the program. The experts will, in fact, compile a
questionnaire with questions aiming to record target country audience current perceptions about the product. The questionnaire
will record the respondents’ knowledge of the Program both at the cognitive / empirical level and at the psychological / symbolic
level. It will be distributed to a carefully selected sample of respondents, representative of all Program target groups. The questions
will be presented so as to eliminate any doubts about the score and will reflect the Program themes and messages.

The respondent sample of each of the target-markets will be proportional to the country’s population. Therefore, the samples for
each questionnaire wave and for each country are as follows:

1. USA 1000 respondents

2. Canada 300 respondents

The following tables list the outcome and impact indicators based on reference information from similar communication
campaigns:

The tables that follow present the action and impact indicators; Total results for the 2 target- markets.
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Output PR Office 1.200 press kits
24 press releases
6 media clipping
Results Articles/ Advertorials 30
Impact Number of people reached 400 professionals
Output X _— 6 events
PR Events for Professionals & Opinion Leaders
Results
. L ) 600
Number of professionals and opinion leaders attending
Impact 300
Number of free citations/testimonials/articles
Output Website 1
Results Pageviews 1.000.000
Impact Number of people effectively reached/Awareness 600.000
Output . .. . . . 3
Creation and administration of Social Media Accounts
Results Pageviews 900.000
Impact Number of people effectively reached/Awareness 300.000
Output Print Advertising 72 ads
Results 2.500.000
Number of people exposed to the ads
Impact Number of people positively affected 800.000
Output TV Advertising 9
Results
1.800.0000
Number of people exposed to the ads
Impact Number of people positively affected 450.0000
Output Online Advertising (adwords) Statistics and reports
Results
1.000.0000
Number of people exposed to the ads
Impact Number of people positively affected 250.0000
Output Online Advertising (Social Ads) Statistics and reports
Results Number of Reach 150.000
Impact Number of post engagement 30.000
Output Outdoor Advertising 9 (only in Canada)
Results
800.000
Number of exposed to the message consumers
Impact Number of people positively affected 200.000
Output Brochures 350.000
Results Number of brochures distributed 350.000
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Impact Number of people affected / awareness 125.000
Output Informative Video 9
Results Number of people exposed 300.000
Impact Number of people affected / awareness 150.000
Output Stands at fairs 3
Results Professional visitors at fairs 60.000
Impact Number of contacts to be used/valorized 8.000
Output Workshops in chef schools 12
Results Number of students/young professionals exposed to the 1.200
seminars
Impact Number of people affected / awareness 1.200
Output Weeks in restaurants 156
Results Number of people exposed to the message 160.000 consumers
Impact Number of people affected / Awareness 100.000
Output Sponsorships 2
Results Number of professionals and consumers exposed to the 15 consumers (Canada)
message 20 professionals (USA)
Impact Number of people affected / Awareness 5 consumers (Canada)
7 professionals (USA)
Output Study trips to Europe 3
Results Number of professionals/opinion leaders exposed to the 30
message
Impact Number of people affected / Awareness 30
Output Pop-up event in restaurant 4
Results Number of food and lifestyle bloggers exposed to the|;qq
message
Impact Number of people affected / Awareness 100
Output Tastings at P.O.S 60 weeks
Results
Number of visitors on the promotion set/stand 60.000
Impact Number of people affected / Awareness 35.000
Output Strategy and Visual Identity Qualitative Data
Results Key communication messages Qualitative Data
Impact Awareness change Study results
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2. Concerning the financial impact, the following target will be met:

Without the Program (current
growth rate) ith the Program (boosted growth rate)

European PDO

Increase (USA- Canada)

In the absence of the Program, European PDO Feta exports are anticipated to increase by an impressive 46% by 2020 (vs 2016),
assuming that:

. the European PDO Feta exports continue to grow at the same average rate,
. coupled with the fact that “feta” category market (European PDO Feta and feta-style cheese included) is continuously
growing too.

This number is important, but also quite predictable because of the private marketing efforts under way, considering European
PDO Feta actual segment is a niche (even with the product being the only authentic, the only which can claim the name Feta and
presents unparalleled unique benefits), in a very popular category ("feta” category).

With the Program, the exports will be given a much desired extra boost, and increase by a minimum 80% (conservative projection)
and more probably by a 107% (realistic projection). Both projections have a positive ROI.

This boost will be achieved by a shift in demand from feta imitations to European PDO Feta. The impactful awareness activities
previously mentioned, along with promotion regarding the versatility and gourmet dimension of the product, combined with the
current momentum in its exports, will gradually turn the small niche segment into a definitely more significant market share, with a
sustained effect that may go beyond the end date of the Program. This boost in European PDO Feta exports will increase milk
production and farmers’ income of the member state, will strengthen its primary sector and its GDP.

Methodology used to measure and illustrate the success rate of the Program:

Use the export data of European PDO Feta from Greece of the period 2015-2017 to the 2 target countries, extended to the period
2018 - 2020. This extension represents the expected export sales (baseline) in the absence of the Program, with the current growth
rate.

In the following graphs, the baseline is in blue color and indicates +49% for the US market, and +24% for the Canadian Market,
2020 vs 2016, without the program support. The red line shows the expected growth with the Program with the realistic
projection scenario.
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CANADA

Source of Data: ELSTAT- Greek Ministry Of Agriculture

To estimate exports obtained thanks to the Program, we have taken into consideration the activities of the Action and the target
groups they address: therefore, we have defined as desired consumption increase the percentage of 107% at the end of the 3-year

period, vs 2016.
Return on Investment (ROI)

Calculations are based on the realistic projection.

VALUE (.000) 2018 2019 2020
Exports hypothesis without Program 23.463 25.699 28.151
Exports hypothesis with Program 25.232 30.945 39.936
Real Impact on exports (Net Export increase %) 8% 20% 42%
Real Impact on exports (Net Gain from Investment) 1.769 5.246 11.785

The comparison between the actual export sales during the period 2018 - 2020 and the baseline, indicates the yearly contribution
of the Program (Net Export Increase %) and how it impacts the European PDO Feta Exports each year (boost effect by 8% in 2018,
20% in 2019 and 42% in 2020).

This boost translated in value (Net Gain in Exports) and 2016 European PDO Feta exports are used to calculate ROI.

2016
European PDO Feta exports

(.000 €)
USA 16.791
CANADA 2.519
Total 19.310

Source of data: Eurostat

Our objective is to increase exports by at least 107% in the two targeted countries 2020 vs 2016. Expected Real Impact on exports

(Net Gain from Investment in .000 €): 1.769 + 5.246 + 11.785 = 18.800

Return on Investment (ROI) =

Net Gain in Exports (.000€) - investment cost (.000€) =
investment cost (.000€)

18.800 - 3,469,47 =4,42
3,469,47
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MNAPAPTHMA Il = Ew8ikn Zuyypadn YIOXpEWOEWV

1. O Avadoxog avoAappavel TNV UTMOXpEWON Kal €XeL TV TARPN €uBUvNn évavtl Tng Avabétouoog
ApXNc va UAOTIOIRCEL KOl va Tapadwoel To €pyo, cUUdwva pe Ta oplldpeva ota apbpa tng
TapoUoag, EKTEAWVTOG OAEC TLC ETUUEPOUG EPYAOLEG TTOU AUTO TEPIAAUBAVEL.

2. KaB' o6An tn Oldpkela ektéleong Tou Epyou, o Avadoxog¢ TPEMeEL va ouvepyaletal PE TNV
AvaBétouoa Apxn kat tnv EMME, umoxpeoUtatl 6 va AapPfdvel umoyn Ttou omolecdnAmote
TLOPATN P OELG TOUG OXETIKA LE TNV €KTEAECN TOU Epyou.

3. O Avabdoxog Ba sival MARPWE KAl AMOKAELOTIKA HOVOoG UTeUBUVOG yla TNV THPNon Tng LoxUouoog

vouoBecoiag oe oxéon e omoladnmote epyacia ekteAsitol amo péAn tng Ouadac Epyou twv

€EWTEPIKWY OCUVEPYOTWV KoL TwV umepyoAdBwyv, mou 6Oa oaoxoAnBouv 1 Ba moapdcyouv

OTIOLECONTIOTE UTNPECLIEC O oxéon e Thv mapovoa XUpPaocn. e mepimtwon omoloodnmote
napapoonc N {nuiag mou mpokAnBel os Tpitoug uMoxpeOUTAL UOVOG AUTOC TIPOG AMOKATAOTACH)
ng.

4. O Avabdoxog Ba mpéemel va eyyvatat ya tn SuabBeon tou avadepopévou otnv Mpoodopd Tou,

ETILOTNHOVLKOU KOl AOLTIOU TIPOOWTILKOU, KABwC £Miong Kol TwV EWTEPIKWY CUVEQYATWVY KOL TWV

unepyoAdBwy, ou Ba SLaBETouV TNV AMALTOUUEVN EUMELPLA, TEXVOYVWOLO KOl LKOVOTNTO, WOTE Vol
avtamokplBoUv TANPWG OTIC ATMALTAOEL ThG ZUUPaong, umodoxetal 8e kal BePBawwvel otL Ba
EMLOEIKVUOUV TIVEUUO OUVEPYAOLOG KATA TIC €madEG TOUG HE TIG APUOSLEG UTNPECLIEC Kol T
oteAéxn tng Avabetouaag Apxng. Ze avtiBetn nepintwon, n AvaBétovoa Apyn Suvatal va {nTrosl
TNV avtikataotaon péEAoug tng Opadag Epyou tou Avadoyou, ondte o Avadoxog odeilel va mpoPetl
O€ OVTLKOTAOTAON e GANO TTPOCWIO, AVAAOYNG EUMELPLOC KOL TIPOCOVTWY. AVTIKATACTAON HEAOUG
™¢ Opadag Epyou tou Avadoxou, KATOMY AlTAHATOC TOou, KATA TN SLAPKELX TNG EKTEAECNG TOU
‘Epyou, Suvartat va yivel HeTd amo €ykplon tnG Avabétouoag ApxnG Kol POVo UE GAAO TIPOOWIIO
OVTLOTOlYWV MPooovVTWY N epmelpiag. O Avadoxoc umoyxpeoUtal va sldomoliost tnv Avabétouoca
Apxn eyypadwc, Touhdylotov dekarmevte (15) NUePOAOYLAKESG NUEPEC TIPLY A0 TV AVILKATACTAON.

5. O Avadoxo¢ eival OmOKAELOTIKA Kol MARpwG umelBuvog yla Tpael | mapalsiPelc tou
TPOOWTILKOU/ e€WTEPLKWV cuvepyatwv/umepyordfwv mou Ba amacXoAnoeL yla TNV EKTEAECN TOU
£pyou Kol odeidel vo evepyel pe smpélela kot ¢povtiba, wote vo eumodilel TPAelS n
napaleidelg, mou BOa umopoloav va £XouvV OMOTEAECHA OVTIOETO HE TO OUUPEPOV TNG
AvaBétouoag apxng.

6. e mepimtwon avwtépag Bilag, n anddelen avtng Papuvel €' ohokAnpou tov Avadoxo, o omoiog
umoxpeoUTal péoa ot elkool (20) €pydolUeC MEPEC amMO TNV nuepounvia mou cuvéBnoav ta
TEPLOTATIKA TIOU OUVLOTOUV TNV avwTépa Bia va ta avadépel eyypadwe Kal vo TPOOKOWIoEL oTnV
AvaBtouoa apyn Ta anapaitnto anmodelKTIKA oTolxela.

7. O Avabdoxog umoxpeoUtal va tnpei tg Swotdéelg tou N. 2472/1997 (kat 3471/2006 ywa Tig
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10.

11.

12.

13.

14.

15.

NAEKTPOVIKEG ETLKOVWVIEG), 600V adopd TN oUMoyn KoL tnv enefepyacio Twv SeSopévwv

T(POCWTIILKOU XaPOKTAPA.

H AvaBtouoa Apxr amoAAAcosTal ano KABs suBUvn Kal UTIOXPEWGHN Ao TUXOV atUuXNUa 1 amno

KABe AAAN attio kotd tnv ektéleon Tou Epyou.

Ye mepintwon mou o Avadoyog sivat Evwon/ Kowompagia, ta MEAn mou amotehouv tv Evwaon/
Koworpatia, Ba eival aAAnAeyyUwc Kal 1 o0AOKANpov umeuBuva £vavtl Tng AvaBétovoag Apxng
yla TNV eKMANpwon OAWV TWV QMOPPEOUCWY amO TN AlaKApUEn UTOXPEWOEWV Toug. Tuyov
UDLOTAPEVEG HETALY TOUC CUMPWVIEG TTEPL KATAVOUNRC TwV EUBUVWV TOUG €XOUV LOXU HOVOV OTIG
EO0WTEPLKEG TOUC OXEOELG Kal ot Kopia mepimtwon Sev duvavtal va mpoBAnBolv €vavtl Tng
AvabBétouoag Apxng wg Aoyog amaAlayrg Tou evog MEAoUG amo T EUBUVEC KOl TIC UTIOXPEWOELS

ToU AA\oU 1) Twv GAAWV MeAwv yla tnv oAokArpwan tou Epyou.

Y& mepimtwon mou o Avadoxog sivat Evwon/Kowormpagia kat Katd tn SLapKeLa TS EKTEAEONC TNG
YUpBaong, omowadnmote amo ta MéEAn tng Evwong/Kowompatiog, s€attiag avikavotntog yio
omolodnmote Aoyo 1 Aoyw avwtépac Biag, Sev Umopel va avtamokplOel oTIC UTTOXPEWOELG TOU, Ta
umolouta MéAn ocuvexilouv va €xouv tnv guBUvn olokARpwong tg 20UBacng pe Toug 8Loug

OPOUG KOL TO 1810 CUMPATLKO TiHNUA.

Ye nepimtwon AUong, mtwyeuong, i B€ong os KABeOTWE avayKOoTIKNG Slaxeiplong 1 ekkaBaplong
EVOC €K TWV HEAWV TNG €évwong Tou amoaptilouv tov Avdadoxo, n uuPaocn efoakohoubel va
uolotatal koL oL amoppEéouceC amod Tn IUMPAon UTOXPEWOELS PBaplvouv ta aAAnAsyylwg
evanopeivavta péEAn tou Avadoxou, povo ebocov autd eival oe Béon va TIG ekmAnpwoouv. H
Kpilon yla tn duvatotnta ekMARpWoNG A UN Twv 0pwv TG ZUPBAONG EVOTTOKELTOL 0T SLAKPLTLKA
EUXEPEL TOU AlolknTikoU ZupBouliou tou EATO AHMHTPA. Ze avtiBetn nepinmtwon, n Avabétouoa

Apxn Suvatal va KnpugeL Tov avAadoxo EKMTWTO.

O Avadoxog umoyxpeoUTaL va TNPel TIG UTIOXPEWOELS TIOU QMOPPEOUV Ao TG SLATALELG TNG
TePBAANOVTIKAG, KOWWVIKOAOHOALOTIKAG Kol EPYATIKAG vopoBeaiag mou €xouv Beomiobel pe to
Sikato g Evwong, to Bviko Sikalo, cUANOYIKEG cuUBAoEeLG 1) SleBveic Slatdaelg meptBarlovTikou,
KOLVWVLKOU Kal epyatikol dikaiou, cupudwva pe ta opl{dpeva oto apbpo 18 tou v.4412/2016.

‘OAo to UAkO Tou Ba mapayBel yia to €pyo Ba mapadobei otnv Avabétouca Apxn amod tov
Avadoyo.

To oUvoAo Twv cupBatikwyv Mapadotéwv, mou Ba ekmovnBolv ato mAaiclo Tng mapoloag amo
tov Avadoyo, amoteAolv TautOXpova MVeupatiki tdloktnoia tng Eupwraikng Evwong Kot tnhe
AvaBtouoac Apxng.

Ta MVEUHOTIKA Kol CUYYEVLKA Sikatlwpata tou Avaddxou pntwe ekywpolvtal othv Eupwmaikn

Evwon kot tTnv AvaBétouoca Apxn xwpic tnv kataBoAn mpooBetng apolBRg mMépav TG

npoBAenduevng otn mapovoa cupBaocn. H Eupwnaikn Evwon kat n AvaBétouoa Apyxn Ba
€XOUV TA OTOKAELOTIKA SLKALWUATA OAWYV TWV UALKWY, EVTUTIWV Kol NAEKTPOVIKWVY KAl AOLTTWY
napadotéwv Tou Avadoxou, evw o Avadoxog Oev UMoOpel va Ta XPNOLUOTOLEL, €KTOG TOU
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mAaloiov tng mapovoag JuuPacewg kal TG LT QUTAG UAomoinong tou Epyou, Xwpig tnv
€ykplon tn¢ Evpwnaikng Evwong n tng AvaBétovoag Apxne.
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NAPAPTHMA Il — EEEZ

Evponaixké Eviaio Eyypago
[IpopnOeLa¢ (EEEI)

Mépog I: IAnpogpopieqg oxetTLKA pe 15 dLadiLkacia odvayng
oupfaocng Kol TnVv avoabétouoca apxH { TOV avabE€tovia
popéa

T'la dLadikaoieg oUvalng oUuRoong yioa tTLg omoleg éxel dnuooteutel
IPOoKNEUEN dLaywviouolU otnv Enlonun Eenuepida tng EvupwnoalkAg
Evwong, ol OAnpoeopleg mou amolIToUVvIoL OTO0 WEPOC I aVOKIOVTIOL
avtdpata, und tnv npovndbecon 6Tl €xel yxenoiLuomolndel n
nAekIpPOV LKA vnnpecio EEEI yia 1t oupniAfjpwon tou EEEIL.
MopatiBetal n OXeTLKA oavaxkoivwon mou dnuooleUetal otnv Emionun
Epnuepida 1tng Evponaikng Evooncg:

Ap16ud¢ tng mpoxfpuing

23766/25-05-2018

ApLOpé¢ avaxkoivwong otnv EE:

URL tn¢ EE

National Official Journal

E&v dev éxel onuooLeubel mpoknpuén dlaywviouoU otnv Emionun
Eenuepida tng Eupwnalkig Eveoong 1 av dev UndpXel UIoxeEéwon
dnuoclevuong exel, n oavabétouoa apxH 1 O oavabétTwv @opéac Ba
IPETIE L VO OUUIIANPGOOe L mAnpoeopiec upe tig omoleg Ba eival duvath
n adltoapeloPHtnin tovrtomnoinon tng diradlkracioagc oUvoyng oUupoaong

(m.x. mopamnounr o dnuocieuon og €6vIkd eminmedo)

Enionun ovopaocia:

EAANVIKOC TewpyLlkdc Opyovioudg - "AHMHTPA"
Xopa:

EAN&O
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Type of procedure
Open procedure

TitAog:

Hopoxh) vumneectdv of LoAdynong omoteAeopdTv TV  Op&CEwV  TOU
Hpoypdupatoc: Ipodbnon tng oétag IO «Feta PDO. Let’s get real!»
OTLC ayopég Twv HIA kol tou Kovadd

ZUvioun nepLypoPq:

[Moapoxh) UmnEeecLdv of LoAdynong omIoTeAeoudTOV TV  OpACEWY  TOU
Ipoypduuatoc: Ipodbnon tng oeétoag IO «Feta PDO. Let’s get reall»
OTLC ayopég Twv HIA kol tou Kovadd

ApLOpég avapopdc oapxeiou mou anodidetal otov @eAKEAO amd TQV
avabétouoca apxfH f tov avabétovia popéa (e&v undpxelr) :
23766/25-05-2018

Mépog II: IAnpopopieqg OXETLKA PE TOV OLKOVOHRLKSO (popéa

Enovupia:

086¢ koL apLOpdg:

Tayx. Kwd.:

N6An :

Xopa:

AvLeg0Ouvon oto Aladiktuo (dLevOuvon JiktuakoU témovu) (eg&v
UndpxelL) :

HA. tax/peto:

TnAépwvo:

AppddiLog f appddioL emikoLveviag:

ApL6. $NA, epbdoov uUmdpxel:
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Eav dev undpxet apLbpdg SMA, va avapépete GAAov €OVIKS apLOpd

tautonoinong, epdéoov amaltelTal Kol UDAPXEL

O OLKOVORLKOG popéag eival MOAU PpLKPY, BPLKPH | pecaia emixeipnon;
O Nat

O 0Oyt

Mévo oe mepintwon MPOpROeLAC KAT ' OHNOKAELOTLROTHTA: O
OLKOVOULKOG popéag e€ival MPOCTATEUOPEVO EPYACTHPLO, «KOLVWV LKI)
enixeipnon» f npoPAémetL tnv extéAeon oupPdoewv oto mAaioLo
NIPOYPOHHATWV MPOCTATEUOHEVNC anacXOAnong;

O Nat

O Ox1L

Noto egival to aviiotolLxo mocootd twv epyalopéveav pe avannpia 1
peLoverTOoUVIOV gpyalopévav;

Epbéoov amatteital, opiote tnv Katnyopia { TLQ KRAatnyopieg otTLg
onoieg¢ avihrouv oL evdiLapepdpevol egpyaldpevol pe avannpia 1

peLloveiia

Katd mepintwon, o olLKOVORLKOG popéag eival eyyeypappévog oe
enionpo KATAAOYO EYKEKPLHEVOV OLKOVOPLKAV Popéwv I dLabétel
LoodUvapo miotomolnTLlkS [m.x. P&oelL €OVvIKOU oucTApATOQ
(npo) emiAoyfQg] ;

O Nat

O Ox1L

s ATIVTNOTE OTo UndAo LI TUAUNTIA TNg nmopoUoag €votnIiag, oOInv
evétnIta B xal, o6mou amnotTteitol, otnv evétnta I' tou noapdviog
wépoug, ouunAnp®ote 10 uépocg V, roat& meplmtwon, kol o r&Oe

nepintwon oupnAnpdote Kol vnoypdyte 1o pépoc VI.

o) va avoapépete TOV OXETLKO apLOpd eyypopng f{ miotomoinong, Katd
nepintwon:
B) Edav 1o mioctomoLlnTLlKO €YYpPOoPAg N 1 miotomoinon diatidOetal

NAEKTPOV LKA, VO AVOAPEPETE:
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Y) Na avagpépete tTa dLKalLOAOynTLK& ota omoia Pacifetal n
EYYPQPN § N miotomoinon KoL, KAT& mepintwon, tnv RKat&atafn

otov enionpo KATAAOYO:

) H eyypapnl 5§ n mniotomoinon xKoAvunmtet OAa Ta OAmaltoUpeva
KpLTHpLa emLAOYAQG;

O Nat

O 0Oyt

*EnInpooBEéTwg, OUUIMANPOCTIE TLQ mAnpoeoplec mou Asgimouv otTO
népocg IV, evdéinteg A, B, T', 7§ A xatd nepintwon MONO sgpdboov
autd amolTe{Tal OTn OXE€T LKA MEOKAPUEN I OTA éVyypaed TNg

npounoe Log

€) O oLKOVOPLKOG popéag Oa eivalL oe Oéon va mpookopiocel
BeBfaiwon NMANPWHAG €LOPOPAOV KOLVAVLKAG aop&ALong kKot ¢épwv 1 va
nopdoxel mAnpogopieg mou Oa divouv tn duvardinta oinv
avafétouca apxfi { otov avabétovia popéa va tn A&PeL amevbeiag,
péow mpdéoPacng oe €OVLIKN Pdaon dedopévwv oe omoLodfmote KPATOQ
pélog diLatibetal auth dwpedv;

O Nat

O Ox1L

E&dv 1 oxeT!Kf tTeRpnpiwon dLatiOetal NAEKTPOVLIKA, VA OVOPEPETE:

O OLKOVORLKOC (popéag ouppetéxel otn diLadikacia oUvvayng ovppacng

ané KoLvoU pe &AAoug;
O Nat

O Ox1L

*MepluVvACTE YyIX TNV UnofoAn xwplotoU eviUmnou EEEI and T1oug

AANOUC eUIAekOUEVOUC OLKOVOULKOUC ¢opelc.

o) Na avapépete Tov pOAO TOU OLKOVOPLKOU @popéa otov SpLAo

(emikepAAfG, UnelOUVOG YyLO OUYKEKPLHEVA KAOAKOVIQA ..):

B) Hpocdiopiocte TOUG AAAOUG OLKOVOHLKOUG QOPELG NMOU OCUPPETEXOUV

andé KoLvoU otn dLadilkacia mpopnbeLag:
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Y) Katd mepintwon, €mnovupia TOU OUPPETEXOVTIOG opidovu:

Avéloya pe tnv nepintwon, €vdeifn yia tnv/ti¢ naptida/eg¢ yLa TLCQ

onoie€¢ O OLKOVOPLKOG ¢popéag emiLOupei va unofdAel mpoopopd:

B: TIAnpopopieg OXETLKA HE TOUG EKNPOCANOUG TOU OLKOVOHLKOU @popéa

#1

*Katd mepinmtwon, voa avoapépete 1o O6voua kKol In diLefbuvon 1ou
IPOOMIIOU I TWV MIPOCKHIWV IOoU £lval £foucLodoTnuéva va
EXIIPOOWIOUV TOV OLKOVOULKS QOopéa YL TOUCQ OKONoUg INg

noapovoag dLadlkauocioag oUvolyng otupoong:

‘Ovopa

Endvupo

Hpepounvia yévvnong

Ténog yévvnong

086¢ koL apLOpde:

Tayx. K@d.:

N6An:

Xopa:

HA. tax/peio:

TnAépavo:

®éon/Evepydv und tnv 13161t
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Eav xpeiLaletal, ddote Aentopeph otoLXela OXETLRKA pE TNV

exnpoo@nnon (TiLg¢ popPég Tng, TNV €KTOOn, TOV OKOomd ..):

O oLKOVOPLKOG @popéag otnpiletal oTLg LRKAVOTNTEG KAA®VY OVIOTHTIWV
IIPOKE LPévou va avianokpLOei ota KpLTIhpLa enmLAOYAQ nov
KabopilovialL oto pépog¢ IV xatL ota (tuxdv) KpLTIHPLA KAl KAVOVEQ

nou kobopilovialL oto pépog V KATWTEPW;
O Nat

O 0Oyt

e [TapaxkaAe lote va umofBdieTte YXwplotd éviuno EEEI, ue 1LC
nAnpoeoplec mou amolToUvIal OUPeWVH e To TuAuaTo A Kol B
Tou nopdviog uépoug, kKaBOC kol to pépocg III, via r&Be plo
anmd TLC OXETLKEC ovIdINTIEC, 0edOVIWNG CUUIANPOUEEVH KO L
unoveypoupéva amnd toug evdlapepdusvoug eopelg. Inueldoete
6TL autd Bo mpémel emiong va meplAoufdvetl xK&Be TeXVLIKO
IPooWILKSO 11 TexVIkKO Qopéa, clte avAkouv &ueoco otnv
ernlyelpnon Tou oLKOVOULKOU @opéa, LOlwg ToUug umeUbHUVOUQ VIX
TOoV éAgyX0o Tng moldéInTtag KoL, Otov mpdxkeltal yia dnudboleg
ocupPR&oe ¢ épywv, TO TEXVLIKO TmPoowmlkd ) TLC TEXVLIKEQ
Unmneeoleg mOU O OLKOVOULKOC Qopéag umopel va KOAEoELl yLIo TNV
EKTEAEON TWV €PYOCLOV.

Epdoov glval OXETLKECQ YL TN OUYKEKPQLUEVN LKovOTNIA N TLC
LkavOdTnTeg OTLC omoleg otnpiletal o olLkovoulkrdG @opéacg,
nopokaAe{ote va ovpneplAdBete TLC nAnpooopleg oUuowva pe T

wépn IV kol V via k&Oe pla and 11Lg OxeTlkég ovidInteq.

* (To TuAua ouunAnpdvetoal pdévo av ol mAnpoeopliec autécg
{nToUvIal pNnItdc oamd TNV avabéTouca opxh 1 Tov avabéTovid

Qopéa) .
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O olxrovopLlkOG popéag mpotibetal va avabéoel omolLodAmote THAPA NG
oUppaong oe tpitoug und popen unepyoAdafiag;

O Nt

O 0Ox1

Edv val Kol OTo pE€Tpo movu eival yvewotoil, mapabécte KATAAOYO TV

MPOTELVOHEVWV UNMEPYOALPWV:

* E&v n ovabétouoa opXH 1 0 oavabétwv eopéac (NToUv enitdg AUTEQ
TLQ TmAnpo@eopleg emlmAéoV TV TANQPOPOQ LAV TIOU TIPOPRAETIOVTHL
oT10 pépoc I, vo mapdoxete TLC MANPOPopleg TOU QmXLTIOUVTIOL
oUue®Vo e TA TUAUOTO A Kol B 10U mapdviog HEPOUC KOl
oUuewva ue 10 pépoc III yvia r&Be umepyoddpo () xatnyopla

Ute oYoA&BwV) .

Mépog III: NASYOL OQIOKAE LOPOU

Zto &pOpo 57 mapaypapog¢ 1 tng odnyiac 2014/24/EE

opilovtaL oL akdAoubolL AdyolL OQHNOKAELOpOU Zuppetoxlf oe
EYKANUAT LK Opydvwon

Yudpyxel tTeAeoldLlxrn andbeocn €Lg PB&pog Tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCHIOU TO omoio glval péAog TOU

OLOLKNT LKOU, dLeubuviLlKOU 1 €montlkoU tou opy&vou 1 éxelL e€fouoia
EXIIPpOoOoRINOoNG, ANUNC amoedoewv 1 €AéyXoU o¢ outd yLlA CUUHETOXN OFf
EVKANUOT LK opYyAVWOon e KATad LKOOT LKA oandeaocn n omnoio éxel
exdobel mpLv amd mévie £1n RKouTtd 10 UéyLloTo N oInv omola éxel
opLotel ameubelag mepiodog amokAeLlouoU mou egfaxoAoubel va
LoxUel; Onwg opiletal oto &pBpo 2 1tng amdpaong-nAxiocLo
2008/841/AEY tou 2upPBoudiou, tng¢ 24ng¢ OxktwPRpiou 2008, yia Tnv
KOTOIIOAEUNO TOU OpPYoVwUévou sykANuatoc (EE L 300 1ncg
11.11.2008, o. 42).

H on&vinon oog
O Not

O 0Oyt
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

AvapBopa

Yudpyxel tTeAecoldLkrn amdbeocn €Lg P&pog tou (dLou ToU
OLKOVOULKOU @opéa ) OHOLOUOAIOTE MIPOCOIOU TO omoio &lvol
BEAOC TOU dLOLKNTLKOU, OLeUBUVILKOU 1 €HONTLKOU TOU 0pYy&AVOU 1
éxel e€éouocla egxkmpoo®dunong, ARYNC amnoedoewv 1 €Aéyxou oce autd
vioa dLapbopd pe RoUTad LKOOT LKA amdeoon n omola éxel e€rdobel
nplv and mévie €In KT 1o WéyLoTo I otnv omola éxel opLotel
anmevbeloag meplodog amokAe lopoU mou e€fakoAoubel va LoxUel;
Onwg oplletal oto &pbpo 3 1ng oltuPfoocng mepl TNG KATATOAEUNONC
Ing dwpodokiag otnv omola evéxovial UNDAAANAOL TV EUPIXTKAOV
KolvoTATwVv N TV KPATOV HeAdV Inc¢ Eupoenoaixic Eveong, EE C 195
ng 25.6.1997, o. 1 kot o10 Gpbpo 2 moapdypopog 1 1ng
andeaonc-nAxiocto 2003/568/AEY tou SuupPfoudiou, 1ng 22ag
TouAlou 2003 via tnv KoTQmoAéuncon Ing Owpodokiog otov
1d0LwTtLlkd Ttouéa (EE L 192 tng 31.7.2003, o. 54). Autdg o Adyocg
QIOKAE LOUOU meplAoufdvel emiong tn diLapbopd o6nwg oplletal oTO
€OVvIkKSO dlkalo TnC oavabétouoag apxNg (Tou avabéTtovia eopéda) n

TOU OLKOVOULKOU @opéa.
H on&vinon oog
O Not

O Oyt

Eival oL mAnpoeopliec autég dlLabéoluec dwpedVv yVId TLG apXéq
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;
O Nat

O 0Oyt

YeAiba 109



URL

Kad Lx6¢

Exddé1n¢

Andtry

Yudpxel TteAecoldlkn amdbeocn €Lg P&pog Tou (dLOU TOU OLKOVOULKOU
QPopéa 1) OMOLOUDAIOTE MIPOCHIOU TO omoio glval péAog TOU

OLOLKNT LKOU, OLeUubuUVvTLKOU 1 €monT LKOU TOoU opy&vou 1 €xel
efovucla egxkmpoodnnong, ARYNC amnoedoewv 1 €Aéyxou o autd VIl
an&Tn ue KATod LKOOT LKN amdeocn n omoio éxel e€xkdobel mpLv amd
TéVvTe €1n KAT& TO PEYLOTO N otnv omola éxel opLotel ameubelag
neplodoc amoxrAelouoU mou efakoAoubel vo LoxUel; Koatd tnv
é¢vvoLla tou &pbpou 1 Tng oUpPoocng oxetTlk& pe 1In mpootoaclia Twv
OLKOVOU LKAV ouupepdviny Twv Euponalkdyv KolvorthTtwv (EE C 316
Tng 27.11.1995, o. 48).

H an&vinon ococg

O Nat

O 0Oyt

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxéCQ
and 1n PR&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O Ox1L

URL

Kwd Lk6¢

Exdd1n¢

TPOPHOKPAT LKA €YKAAPATA I €YKAAPATA OUVOEdSPEVA PE TPOHOKPAT LKEQ
dpactnpLéinteg

Yn&dpxel TeAeoldLlkn amdpacn €L¢ PB&poC Tou (dLOU TOU OLKOVOULKOU
QPopén ) OMOLOUDOAIOTE MHPOORIOU To omoio eglval péAog tTOU

dLOLKNT LKOU, dLeUbUVILKOU 1 emontlkoU tou opydvou 1 éxel e€fouoia
EXIpOORINONG, ANYNC amo@edcewVv 1§ €AéyXou o outd YLIO TPOUOKPAT LKA

EVRKANUOTO 1) €YKANUXTO OUVOedUeEVA UE TPOUOKPUTI LKEC dpaocInpldinteg
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He ROUTod LRKOOT LKA ambdbeoon n omnola éxel exdobel mpLv amd mévie £€1n
Kat& 1O péyiLoto 1 otnv omola éxel oplLoTtel ameubelac meplodocg
QIIOKAE LOPOU mou egfaxoAouBel va LoxUel; Onwg opllovial ota &pbpo
1 xat 3 1n¢ amdeaonc-niaioclo tou ZupPouAriou, tng 13ng Iouviou
2002 via TNV RKOTAOOAEUNOn Ing tpeouokpatioag (EE L 164 1ng
22.6.2002, o. 3). Autd6Cc 0 AOYOCQ QIOKAE€LOUOU meplAouPfdvel emiong
TNV NOLKA auTtoupyla B Tnv omdrueLlpd €YKANUXTOC, OIWC OVAPELOVTAL

c1o &pBpo 4 Tng ev Adyw oamdbeaong-mAx{olLo.
H on&vinon oog
O Nol

O 0Oyt

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC ApXéC
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢

Noptiponoinon ecddav amd mapdvopeg dpactnpldinteq f xpnpatoddinor
1NG TPOHOKPAT LG

Yudpyxel TeAeol(dLlkrn andbeocn €Lg PB&pog Ttou (dLoU TOU OLKOVOULKOU
QPopéa 1) OMOLOUOAIOTE MHPOORIOU TOo omoio eglval péAog TOU
dLOLKNTLKOU, dLeUbUVILKOU 1 emontlkoU tou opydvou 1 éxeL e€fouocia
EXIIPpOOoRINOoNG, ANUNC amopdoewyv 1 €AéyXou og outd yLlA VOouLluomoinon
e0b6dwv amd noapdvoueg dpactnpeltdInTteg N xenuoatoddinon INg
TPOUOKPAUT g pe KaTad LKAOT LKL oambeacn n omola éxel e€xkdobBel mplLv
and mévie €1n Kat& TO PEYLOTO N OInv omoio éxel oplLotel
amevbelog meplodoc amokAeLouoU mou e€éakoloubel voa LoxUel; Onwg
oplletal oto &pbpo 1 tng odnylagc 2005/60/EK tou EupwnoalxoU
KolvoBouAiou kol tou TupPouriou, 1tnc 26nc OxktwPRplou 2005,

OXeT LKA pe Tnv mpdAnyn Ing XPenolLuomoinong Tou XPNUATOILOIWT LKOU

CUCTAUNTOC YLIa Tn voulupomolinon e£cddwv amd noapdvoueg
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dpaoTNELOINTEC KL TN Xenuoatoddinon tng tTepouokpatioac (EE L 309
tng 25.11.2005, o©.15).

H on&vinon oog

O Nat

O 0Ox1

Eilval ot mAnpopopliec autég dLabéoLlpuec dwpedVv VLI TLC APXEQ
and 1n P&on dedopévwv KPpATOUC HEAoucg 1ncg EE;

O Nat

O 0Ox1

URL

Kwd Lx6¢

Exddé1n¢

Noatd LKA epyacia KoL AAAEC HOPPEC epmopiag avOpAmwv

Yudpyxel TeAeoldLlxrn amdbeocn €Lg PB&pog tTou (dLOoU TOU OLKOVOULKOU
Qopéa 1) OMOLOUDONAIOTE MPOORIOU TO omoio eglval péAog TOU

dLOLKNT LKOU, dLeUbUVILKOU 1 €montlkoU tou opyd&vou 1 éxel e€fouoia
EXTIPOOMINONG, AAYNG amoedocewv 1 €AéyXxou og oautd yia mald LKA
epyocia kol &AAeC popeéc eumoploagc avOpdOIwv ue KATUO LKAOT LKA
andpaon n omola éxel e€xkdoBel mpLlv amd mévie €1n KATX TO WEVLOTO
) otnv omola éxel oplotel ameubelac neplodog amorAe LouoU mOU
efaxkoAoubel vo LoxUel; Onwc opiletal oto &pbpo 2 1ng odnvylac
2011/36/EE tou EupwnoaixoU KolvoRBouAlou xal tou ZuuBouAriou, 1ncg
5ng AmplAiou 2011, vioa Tnv nDedAnyPn Kol TNV KATHIIOAEUNON TNC
eumop lagc avOpPOIOV KUl yLlX TNV OHpocTacia Twv Bupd&twv Tng, KABOC
KL yla TNV ovilratdotoaon tng amndeoacong-nmiaioclo 2002/629/AEY Tou

Supfouriou (EE L 101 tng 15.4.2011, o. 1).
H oan&vinon oog
O Not

O 0Ox1t

Elval oL mAnpoeopieg autécg dLabéolpueg dwpedv yVIa TLC ApxéQ

and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;
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O Not
O 0Ox1L
URL

Kwd Lxé¢

Exddé1n¢

Zto &pOpo 57 mapaypapo¢ 2 tn¢ odnyiac 2014/24/EE opilovtaL ot
akdAoubolL AdyolL OMOKAE LOHOU

KatapoAny edpwv

MopéPn O OLKOVOULKOC Qopéac TLC unoxpehoelg Tou 600V apopd TNV
kKatofoAn ¢obdpwv, TOOO OTIn ¥Odpa oInv omola £lval eyRATECOTNUEVOCQ
600 Kol OTO KP&TOC PEAOC TNC ovabétouocag apXNg I TOU avabéTovIa
popéa, e&v eival &Aro amd TIn xOpa eyratdotToong;

H on&vinon oog

O Nat

O OxtL

Oitkeia xdpa ) Kp&tOog PEAOC

Evexépevo mocd

H nop&pfocn vnoxpedoewnyv &xel omodelyxbel pe &AAa péoca extdc omd
OLKOCT LKA 1) dlLoLlxknT LKA oamdbooon;

O Nat

O 0Ox1t

E&v n nopdfocn uvunmoxpedoewv éxel oamodelyxBOel pe dLKAOTLKA N
dLOoLKNT LKA amdeaocn, n €v Adyw andbeocn clival teAecidLrn Kol

JEOUEUT LKA;

O Nat

O 0Oyt

Na avapepbei 1 npepopnvia xatadikng n €xdoong tng andpaong.
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e nepintwon ratadlkKaoTLKAG andpaong, epdcov opiletal amevbeiag
oe autfv, n dLApKRELA TNG NEPLOSOU QNMOKAE LOHOU

NepLypdyPte moLd péoa XpnolLpomoLndnKrav

O OLKOVOULKOC QOopéag &éXel E€KIMANPOOEL TLQ UmOxpehoelg TtOoU, clte
KOATOR&ANOVTOC TOUC @0OPOUC 6 TLC €L0POPEC KOLVOVLKAC aoedALlong
Iou opeiAel, ouumeplAaufoavouévev, Katd neplmitwon, Twv
dedoudeUupévey 16KV N Tev HpooTipwv, elte uvunoayduevog o

deopevuT KO dLakoavovIopd yLla TNV KATARBOAR TOUG;
O Not
O 0Ox1L

NoapakoAeiocte va T mepLypayete

Eilval oL mAnpoeopiec autéc dLabéolpueg dwpedv VIa TLC ApxéC
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

KatafoAfj €L0POpPOV KOLVAVLKAG aop&ALOng

IIapoaf {ace 0 OLKOVOULKOC QOpPEéng TLC UNOXPeEMoeLC TOU 60OV apopd
TNV KATUPROAN €L0QOoPpAdV KOLVWVLKAC acedALlong, 1doOo OTn XOpo otnv
onmola elval eyrateotnuévog 600 KL OTO KPATOC PEAOGC TNC
avoabétouocac apXANC N Tou avabétovia @opéa, £&v glival &ANo amd 1n
XOpa eyrat&doTOONGg;

H oan&vinon oog

O Noat

O 0Ox1t

Owtkeia xdpa { KPpATOG PEAOG
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Evexépevo mocd

H nopdpfocn unoxpedoewnyv &£xel omodelyxBel pe &AAa péoca exktdc omd
OLKOOCT LKA ) dLoLxkNT LKA omdeaon;

O Nat

O 0Ox1

E&v n nopdfocn unoxped®oswv €xel omodelxBel pe dLKAOTLKA N
dLOLKNT LKL amdpacn, n ev Adyw amdeoon eival TeAeoldLKn KAL
JEOUEUT LKA;

O Not

O 0Oyt

Na avapepbei n nuepopnvia ratadikrng 1 é€xdoong tng amdépaong.

e mepintwon RATAd LKACTLKAG andpacng, epdoov opiletal ameubeiag
oe authv, N dLdpKreLa Tng nmepLOSOU ONOKAE LOPOU

NepLypdyPte moL& péoa XpPnoLpomnoLROnKaAv

O OLKOVOULKOC Qopéag éXel E€KIMANPOOEL TLG UmDOXpehoelLg TtOoU, clte
KaToR&AANOVTOC TOUC ©OPOUC 1 TLC €LOPOPEC KOLVWOVLKAC aoedALlong
Iou opelAel, ouumeplAauBoavouéveyv, Katd neplmitwon, Twv
dedoudeUunévey TOKOV N TwV MIEOOT luwv, elte uvnoayduevog oe

deopeut KO dLarovovLIoud yia Inv KATHRBOAN TOUC;
O Not
O Ox1L

HNoapakoAeiote va T mepLypayete

Elval ol mAnpoeopieg autécg dLabéolpueg dwpedv yVIa TLC ApxécQ
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O 0Ox1t

URL

Kwd k6@
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Exddé1tn¢

Zto &pbpo 57 mapaypapog 4 tnc odnyioag 2014/24/EE opiloviaL ot
akdAoubol AdyolL OMOKAE LOHOU

HNoapapicon TWV UNOXPEDCEWV OTOV TOPEA TOU mepLPaAAoviLKOU dLKRaiovu
O oLlxrovoulkdg o@opfag €xeLl, &V yvooesl tou, mopafLi&ceEl  TLC
UTIOXPEWOE LG TOU OTOV TOPéx TOU TeplPorAovILkoU dlkaliou; Onwg
AVOPEPOVIOL VLIX TOUC oKomoUC 1Ing noupoUcag mpounbelag oto €6vikd
OlKOLO, OTIn OXETLKA TMPOKNPUEN 1 OTa éyypeaea TNg IPpOounOelac 1 OTo
dpbpo 18 mopdypapoc 2 tng odnylag 2014/24/EE.

H on&vinon oog

O Nat

O 0Ox1L

Noapakodeiocte va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomioria ocag
(«auTOoR&BOPON»)

O Nt
O 0Oyt

Noapakadeiocte va Ta nepLypayete

Noapaficon TV UNOXPEDNOCEWV OTOV TOHEQN TOU KOLVWVLIKOU JiLkraiou

O oLlkKOVOUuLKOC @opéag éxeLl, €V yvohoel Tou, mnopafLdosel TLC
Umoxpe®oe ¢ TOU OTOV  TOMéX TOU KOLVVLKOU JdLlkaiou; Onwg
AVOPEPOVIOL YL TOUC okomoUg ING IopoUcag Hmpoundeloag oto €6V LK
dlrOLO, OTIn OXE€TLKA TMPEORAPUEN 1 OTa &yypoea 1Tng mpounbelac n
oto &pbpo 18 mapdypapoc 2 tncg odnyloag 2014/24/EE.

H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T mepLypayete
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Exete AdRel pétpa via va omodeifete tnv afloniotia coac
(«auTOR&BOPON»)

O Not
O Oyt

NoparaAeiocte va Ta nepLypayete

HNopapicon TwV UNOXPEDOCEWV CTOUG TOPELG TOU €pYyATLKOU JdLkRaiou

O oLlkovoulkdC o@opéag €£€xeL, &V yvooel Tou, mnoapoafBLdosel  TLC
UIOXPEeW®oOeLC TOU OTOV  TOouéd TOU  €pYyATLKOU dLlkalou; Oonwc
AVOPEPOVIAL YL TOUC OKOmoUg ING IopoUcog mpoundelog oto €6V LIkd
dlkalo, OTIn OXETLKNO TPOKAPUEN 11 OTa Eéyypoaea Tng mpounbelac n
oto &pbpo 18 mapdypapog 2 tncg odnyloag 2014/24/EE.

H on&vinon oog

O Nat

O 0Ox1L

NoapakoAeiocte va T mepLypayete

Exete AdPel pétpa yvia va anodeifete tnv aflomioria ocag
(«auTOoKR&BOPON»)

O Nt
O 0Oyt

NopakoAeiote va T mepLypayete

Ntdxevon

Exel xnpUfel o OLKOVOULKOC QOopéac ITOXEUON;
H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

ALeukrpLviote toug Adyoug yLa TOoug omoioug, wotdéco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va nopacxeboUv €dv O ONOKAELOPOC TWV OLKOVOHLKAV POPERV OTNV
nopovoa mePinmtwon €€l KATAOTEL UNOXPEWTLKOG PaoeLl TOU

epappooTéou €OV IKOU dLKRaiou Xwpig¢ duvatdtnta mapérrAiong o6tav o
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OLKOVORLKOG ¢popéag eival, wotdco, ot 6éon va eRTeAEcEL 17
oUppoon.

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApXéCQ
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Apepeyyudtnia

AmoTeAel O OLKOVOULKOC @QOpéac avILlKkelipevo dLadilkaolag
apepeyyudIntag 1) noaltong SPACINPLOTATWV;

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T HEPLypAYeTEe

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaon. OL mAnpogopieg avtég dev eival anapaitnto
va mopoacxXebolv €dv O QAMOKAELOHOC TV OLKOVORLKAV (POPERV OTQV
noapovoa nepintwon €xel KATACTE( UNMOXPeWwTLKROC PdoeL toU
gpappooTéou €OviIKOU dLKRaiou Xwpig duvatdinta mapékKAiLong 6tav o
OLKOVORLKOC @popéag eival, wotdédoco, oe Oéon va €KTeAéoel 1q

ouppaorn.

Eilval ol mAnpoeopieg autécg dLabéolpueg dwpedv yIa TLC Apxéc
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not

O 0Ox1t

URL
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Kwd k6@

Exddé1n¢

ALaKOVOV LOPOG HE TOUG NLOTWTIEC

Bploketal O OLKOVOULKOC QOPENC Cg SLAKAVOVLOUO UE TLOTWTIEC;

H on&vinon oog

O Nat

O 0Ox1

NoapakoAeiocte va T mepLypayete

ALeurpLviote toug Adyoug yLa Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
va IopacXeOoUv €4V O ONOKAELOPOGC TWV OLKOVOPLKAV QPOPEWV OTnV
nopovoa mepimtwon €Xel KATAOTEL UNOXPewtLKOG P&oel TOU
gpappooTéou €OviIKOU dLKRaiou Xwpig¢ duvatdinta mapékkAiLong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoco, ot Oéon va erTeAéocel 17

ouppaorn.

Elval oL mAnpoeopieg autécg dLabéolpeg dwpedv yVIa TLC ApXéCQ
and 1tn R&on dedouévwv kp&toucg upéAoug tng EE;

O Nat

O OxtL

URL

Kwd Lk6¢

Exkddé1n¢
Kat&otaon oava&doyn 1Ing MNIOXEUONG, duvapet Tng €OVLKAQ

vopoOeciag

Bploketal 0O OLKOVOULKOC @opéac o& omoladpmote avdioyn 1Ing
nTOxevonc kat&otoaon, npokvUntovuoca omnd nopduola dladlroclia
npoBAcmduevn o) €OV LKEC vouoBeTLkEQ KoL KOVOV LOT LKECQ

drat&éeLc;
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H an&vinor oog

O Nat

O Oyt

NoparaAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg avutég dev gival amapaitnto
va noapacxeboUv €dv O ONOKAELOPHOC TWV OLKOVOHLKAV POPERV OTNV
noapovoa nepintwon &€xelL KATAcoTel UnoxpewtLkOG PBaocel toU
epappooTéou €OV IKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiong o6tav o
OLKOVORLKOG @popéag eival, wotdco, oe O&on va €KTEAECEL T1Q

oUppaon.

Eilval ol mAnpoeopiec autéc dLabéoLlueg dwpedv yVId TLC Apxéc
and tn R&on dedouévev kp&toucg upéAoug tng EE;

O Nat

O 0Ox1L

URL

Kwd k6@

Exddé1n¢

IlepLouo LAKRA otoiLxeia und OVOYKOOT LKI) Siaxeipion and

eRKRAOAPLOTY

Eival 1o meplovucitoakd otolXela TOoU oOLKOVOULKOU @opéa uUnd
AVOYKOOT LKA dlaxeliplon and sxkxaboploth 1 oamd dLKACTAPLO;

H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

ALeukrpLviote toug Adyoug yLa TOoug omoioug, wotdéco, pmopeite va
exteAdéoete 1n oUpPacn. OL mAfnpogopieg avutég dev gival amapaitnrto
va noapacxeboUv €&V O ONOKAELOPOG TWV OLKOVOHLKAV POPERV OTNV

nopovoa mepinmtwon €&l KATAOTEL UNOXPEWTLKOG Paoel TOU
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gpappooTéou €OviIKkOU dLKRaiou Xxwpig¢ duvatdinta mapékkAiong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoco, ot Oéon va eRTeAEceEL 17
ouppoaon.

Eilval ol mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApxécQ
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O Oyt

URL

Kwd Lxé6¢

Exddé1n¢

AVOGCTOAN EMLYXELPNHAT LKAV SPpACTNPLOTATOV

Exouv oavoactaAel Ol €mLXeLPNUATLKEC dpaoTnELldINIEC TOU
OLKOVOULKOU @Qopéa;

H an&vinon ococg

O Nat

O 0Oyt

NopakoAeiote va T mEPLypAYeTe

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
va mopoacXeOolv €dv O QAMOKAELOHOC TV OLKOVORLKAV (POPERV OTQV
noapovoa nepintwon €xel KATACTE( UNOXPewT KOG PdoeL toU
gpappooTéou €OviIKOU dLKaiou Xwpig duvatdinta mapékkAiLong 6tav o
OLKOVORLKOC @popéag eival, wotdédoco, oe Oéon va €KTeAéoel 1q
ouppoon.

Elval oL mAnpoeopieg autécg dLabéolpeg dwpedv yvIa TLC Aapxéc
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not

O 0Oxt

URL
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Kwd k6@

Exddé1n¢

Tuppavieg pe GAAOUGC OLKOVORLKOUG @popeig pe otdxo 15 OTpEPAWOI TOU
ovVTaYy®V Lopou

Exel ouvdlel O OLKOVOULKOC @Qopéag ouupwvisg pe &AAoug
OLKOVOULKOUC @opelcg pe okond 1In OTPEPRAWCH TOU AVIAY®V LOUOU;

H on&vinon oog

O Nat

O 0Ox1L

NoapakoAeiocte va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomioria ocog
(«auTOoR&BOPON»)

O Not
O 0Oyt

Noaparaleiocte va Ta nepLypayete

Evoxo¢ ocofapol enayyeApatlkKoU NAPANTOAPATOQ

Exel dLanp&déel O OLKOVOULKOC @opéac cofapd emoyyeAuoT LKO
nopdniwoue; Koatd meplintwon, PRAéne oplLouoUg oto €6vikd dikalo, oO1In
OXE€T LKA OPOKAPUEN ) OTA &yyPoea INg IpoundeLoc.

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T HEPLypAYeTEe

Exete AdPel pétpa vioa va anodelifete Tnv aflomioTtia oag
(«autor&BOpPON»)

O Not
O 0Ox1t

NoparaAeiocte va Ta nepLypayete

ZLUyKpouorn ouppepdvinv ASy®w TNnG OUPppETOoXHG Tou oty ditadikacia
ogvayng tng ovppaong
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Elval o olkovoulkdC @opéag eVAUEPOC VLI TuxdOVv oUYKPOUOH
ocuppepbdvVIOV, oOnwc oplletal amd tnv €6V IKA vouobeola, Tn OXETLKN
IPOKAPUEN 1) OTa &yypaea Tng mpounbelag, Adyw InNG CUPPETOXNG TOU
otn dtadlkaocia oUvoayng tng oUupaong;

H on&vinon oog

O Nat

O 0Ox1L

NopakoAeiote va T mepLypayete

Apeon 1 €ppeocn CUHPETOXH OTNV KATAPTLON Tn¢ napovocag diadikaciag
oUuvayng ovppaong

Exel O OLKOVOULKOC @opéacg, 1 ouvdeduevn ue autdv emixeipnon,
noap&ox el COURROUAEC oTnv oavabéToucoa apxh N tnv ouuPaiiduevn
ovidInta N éxel rot’' &AAov Tpdmo sumArokel oTnv KATHOTLON ING
dLadlkaoiag oUvoyng oltupoong;

H on&vinon oog

O Nat

O 0Oyt

NoaparaAeiocte va Ta nepLypayete

Npdwpn AQEn, amolnuidceitg N &AAeg mMAPOPOLEG KUPAOCELG

Exouv emnLPAndel otov olkovoulkd @opéa, oOto mAaliolLo mponyoUuevng
dnudéotlag oUupaong, mponyoUuevne oUuRoong pe avoabétouoa apxn 0
nponyouUuevng oUupfoaocng nopaxdpnong, npdwpn routayyeria tng
otuPoong, amolnulodcetlg N &AAeg mapduoleq KUPLOE LG,

H oan&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

Exete AdPel pétpa yvioa va anodelifete Tnv aflomioTtia ooag
(«autor&BOpPON»)

O Not
O 0Ox1t

NoparaAeiote va Ta nepLypayete
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Weudeig OdnAdoceiLg, amdxrpuyn MnNAQnPopopLAvV, avikaAveTnIa napoxng
TV  OHOLTOUPEVRV  €YYPAP®V KAl NANPOPOPLAV  EUINLOTEUTLKOU
XoparTApa Tng¢ noapovoag diLadilxraciag

O OLKOVOULKOC Qopéac:

a) éxel kpLBel évoxoc ocofapdv Yeuddv dNAOCewV RKUTH TNV

TIIOPOXN TV MTANPOEOPLOV TIOU amalToUVvVIal yia tnv eéakpifwon

TNg amouciag Twv AdOYWV QIOKAE LOWOU © TNV LKavomoinon Twv
kpltnplwv emLAovynicg,

B) éxel amoxkpUyel TLC mAnpogpoplieg autég,

y) dev ATav og 0éon, xwplc rabucotépnon, vo mpockouicesl 1o
ano L ToUueva ond TNV avabétouoa apxn N IOV avaBEéTovVIa QOopéd
LKA LOAOYNT LKY, KoL

O) éxel emixelphoel va emnpedoel pe abéutTo tedmo Tn dLadlKacla
ANYNC amoedocewyv TNG avaBéToUucac oPXNC I ToUu avabéToviog Qopéa,
VO AMIOKTACEL E€UNLOTEUTLKEC TMANPOQoPleg moOU €VOEXETAL VO TOU
QATIOPEPOUV QBEULTO MAEOVERKTINUX OTn dlLadLlkaclia oUvalng Ing
otuPRoong n va mopdoxel €& aueldelag MUPAmAXVNTLKEC TAnpopopliec
TIOU €VOE&YETAL VO €INEeACOUV OUOLWOOC TLC amo@doel g TOU a@opoUv

TOVv ommokAe Lopd, TNV emiAoyn ) 1tnv oavdbeon;
H on&vinon oog
O Nat

O OxtL

IoxUouv oL apLyd¢ €Ovikoi Adyol amokKAeLopoU mou opilovialL otnq
OXET LKA

npokfipufn f ota éyypapa odvayng tng ovppaong;

ApLydg €6vikoi Adyol OmoOKAeLOpoU

AANOL AOYOL OIIOKAE€ LOUOU moU evdéxeTal vo mpoPAémovial amd tnv
€0V LK vouoBeola toUu KP&TOUC HEAOUC INC avabBEéTouooag ApYXNC 1 Tou
avobéTtovia eopéa. IoXUouv ol auly®dg €Bvikol AdyoLl QIOKAE LOUOU
nmou opllovIial OIn OXeTLKA HPpokApuén N ota éyypaea ouvoalPng 1ng
ouuBaong;

H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T mepLypayete
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Elval ol mAnpoeopieg autég dLabéoilpeg dwpedv yIa TLC ApXEQ
and 1tn P&on dedouévwv kp&toucg upéAoug Tncg EE;

O Nat

O 0Ox1L

URL

Kwd Lr6¢

Exkdé1n¢

Mépog IV: KpLThApLa €mMLAOYAQ

Zto 4pbpo 58 mapdaypapog 3 tnc odnyiag 2014/24/EE opilovial

T akOAouba KpLtApLa emlAoyfg¢ T'evikOG €T1HOLOG¢ KUKAOQG

EPYXO LAV

O vevikOC €T1N0L0C KUKAOC €PpYOOLOV TOU OLKOVOULKOU QOpéd yLIo TOV
apLOud OLKOVOULKOV €TOV TOU omalIoUvial R&Cel TNg OXETLKAG

IpokAPUENg, TV eyypdowv oUvoalng tng ovupfacng 7 tou EEEIN eival o
£€Ng:

Hpepounvia évaping

Hpepounvia Aféng

Hpepopnvia évaping
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Hpepounvia Aféng

Hpepopnvia évaping

Hpepounvia Aféng

Hpepounvia évaping

Huepounvia AfEng

Hpepounvia évaping

Huepounvia AfEng

Eival ot mAnpoeopliec autég dLabéoluec dwpedVv yVId TLG apXéq
and 1n PR&on dedouévev kpdtoucg péAoug Tng EE;

O Noat

O 0Oyt

URL
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Kwd k6@

Exdd1n¢

Méocog¢ €THoLOG¢ KUKAOG EPYOO LAV

O pécoc €1OLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU QPOPEN YLO TOV
apLBud OLKOVOULKAOV €TOV TOU amaltoUvial PB&CeLl TNg OXETILKAQ
IpoKAPUENG, TV £yypdowv oUvolnc tng ovupfacng 7 tou EEEIN eival o
eENG:

ApLOpdég eTOV

Méocog¢ KUKAOG €pYyOac LAV

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv VId TLC ApXéC
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

E131k6¢ péoog €TAOLOC KUKAOG EPYAC LAV

O €1dLKOC Héocog €TtNOLOC KUKAOQ €pYOOLOV TOU OLKOVOULKOU @Qopéda
OTOV €HLXELENUOT LKO TOPéd MOU KOAUMTIEL n oUufoocn yLa Tov aplbud
ETOV TOU omoxltoUVvIaLl PACEl TNC OXETILKNG HPOKAPUENg, TV £YYyPAQwV
otvalng tng oUufoaong 1 tou EEEIN eival o €&NC:

ApLOpoég eTdV

Méocog KUKAOG €pydoL@V
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq

and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not
O Oyt
URL

Kwd Lk6¢

Exddé1n¢

Zto &pbpo 58 mapdaypapog 4 tnc odnyioagc 2014/24/EE opilovialL ta

arOAouba KpLTHpLA €MLAOYAQ

Tia T1¢ oupPéoeLg vnnpecl@v: emtdéceL¢ UNNPeECLOV TOU

OUYKEKpP LpévVou 1Umou

Mévo yia tLg dnudolec oupPboelg vnnpeolodv: Katd tn dLdpKeLla 1TNG

nepLlddou avaeopdc, O OLKOVOULKOC gopéag mapeslixe tTLg akdAoubeq

kUpleg vnnpeoieg TOoU oUyKkekpluévou tUnou. OL avabétouoceg apxéc

umopoUv va (NIoUv €wg Tela €In KoL Vo €OLTIPENOUV TNV Iexunelwon

neipoag mou vnepPaivel ta Tpla é1n.

Iep Lypaen

Ilocd

Hpepopnvia

Hpepopnvia

Anodékteq

évaping

Afng

EilvaL ol

nAnpoeoplec autég dLabéolpeg dwpedv VLIX TLC apXéQ

and 1n P&on dedouévwev kpdtoucg uéAoug tng EE;
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O Not
O 0Ox1L
URL

Kwd Lxé¢

Exddé1n¢

TitAoL onoudedv KAl ENAYYEAHAT LKAV NPOodHVIWV

O m&poxo¢ Tng vmnpeoiag f o (dLtog o av&doxoc xral/nf (avdhoya ue
TLQ amolTACe L¢ mou Kabopllovial OTIn OXET LKA TPOoKNpUENn 1) oTQ
évypoapa oUvalng Ing oupPoaong) To dLeUubUVILKSO TOU IMIPOOWIILKO

OLaBéTel T HOPOUKAT® EXKIXLOEUT LKA KoL €IOyYeAUNT LK& TpocdVTiao TOU.

NoparaAeiocte va Ta nepLypayete

Eilval ol mAnpoeopiec autéc dLabéoLlueg dwpedv yIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exdd1n¢

Nocoot1é umepyoAafiag

O olkovouLkOC @opéag mpotiBetal, evdexouévwg, va oavabécel O
Tpltoug vnd popoen uvnepyodofiagc 1o akdbAoubo TuAua (OnA.
nococTd) 1ng oUupfoocng. Emionuoaivetal 61l €&v O OLKOVOULKOC
popéag éxel amopaciocel va avabéoel TuAua Ing ouuPoaong oe
Tpltoug vnd popen vmepyoAofiac kol otnpiletal oTLgc LxkavdInteq
TOU ummepyoA&dPou yia TNV €KTEAeon Tou &€v Adyw Tunuatog, 161 Bo
npéme Ll vo oupniAnpwbel xwpolLotd EEEI ylIo TOUC OXETLKOUCQ
unepyoA&Boucg, BAéme pépog II, evoétnta I' aveTépw.

NpocdiLopiocte
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AQEn

Mépog VI: TeAkég dnAaoeLg

O OLKOVOULKOC Qopéag, ONAOVW €HLOAUWC OTL T OTOoLlyelo MOU &Xw
avopépel ota népn II €wg V ovotépw clival oakplPn kol o0pB& kol OTL
EXw TMANPnN enlyvwon Twv ouvene LV o neplntwon cofoapdv Peuddv
ONAQCEWV .
O OLKOVOULKOC Qopéag, dNAOVW emlohuwe 6Tl clual og Oéon,
KOUTOmLV oLTAPNOTOC Kol Xwplg roabuotépnon, va IPooKouiliow To
ILOTONOLNT LKX KL TLG AOLTEC MOPEPECQ AIOJE LKT LKAV eyypdowv ToU
avopépovial, ex1dg €dv:
a) H avabBétouca apxh N 0 avabBéTtwv @opéag éxel Tn duvatdInId
vo AdPel Ta oxeTlkd dlraLloAoynT k& ameubeiog pe mpdoPoaon o
€OV LK PR&on dedouévwyv Cg OmoLOodNTIOTE KPATOC HEAOC QUTN
dLatiBetal dwpedv [und tnv mpolUndbeocn OTL O OLKOVOULKOC
eopéag éxel mupdoxel TLg amnopaltnteg mAnpoeopled (dLadLKTUNKD
dLeUubuvon, apxn N eopéa £xdoong, €moakplPrh otolxelio avoapopdc
TOV eyypdewv) mou mapéxouv In duvatdinta oInv ovabétouoa apXnh
 otov avabétovia eopéa va 1o npdéel]. Onou amalteliTol,
npénel vo undpxel avhioyn ouykat&beon npdofoong 1
B) Amd tiLc 18 OxktwPplou 2018 10 apydtepo (avdAoyo upe 1tnv
€0V LKI ecopapuoyn Tou &pbpou 59 mapdypapog 5 deUtepo €d&pLOo TNC
odnylag 2014/24/EE), n oavabétouoca apyxh N © avabétwv @eopéag
é¢xouv NOn OTINV KATOXI TOUCQ T OXETLKA &yypooo.
O OLKOVOULKOC @opéag O1dw emionuwc In ouykat&Oeon pou
OT... [mpoocdloplondg INC ovabétouoag ApXNg O Tou
avoabétovia eopéa, O6mwc kaboplletal oto upépog I, svodInIO
Al, mpokeluévou va amoktnoel npdoPfoacn & JLKALOAOYNT LKA
TOV TANPOEOPLAOV TLC omoleg éXw UmoPR&AAel OT... [va
nmpocdloploTtel 1o aviioctolxo pépoc/evéTnta/onueio] Tou
noapdvioc EupwnoalkoU Evialou Eyypdeou IIpounbelac yLa TOUQ
oKoToUQ
T... [mpoodiloplopdc tng dLadlkaclag mpounbeLlac: (OUVOIT LKA
IEPLYPAEH, TopumIounyn otn onuocieucon otnv Enmionun Eenuepida 1ncg
Euponalkhg Evoong, aplbudc oavoaeopdg)].
Huepounvia, témoc kol, oémou (nieitoal O anattelitol, vmoypaen (-
éc):
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Hpepopnvia

Ténog

Ynoypaer
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NAPAPTHMA IV - Mivakag ZUppopdwong

O Nivakag Zuppopdwaong MPENEeL va cUUMANPwWOEL ano Toug MNpoodEpovted.

Eneénynon Twv otnAwv tou mivaka

a) YtAANn o/

2Tn oTAAN auTh avaypadetal o alfwv aplBPOg TwV OTOLXELWV TTou TtepLlypAdovTal oTNV EMOUEVN OTAAN.
B) StAAN NEPITPAGH / MPOAIATPADH:

2T oTHAN auTh eplypadovtal avaAluTIKA OL OVTIOTOLYOL TEXVLKOL OpOL, UTIOXPEWOELG Ny EMEENYNOELS, YLl T
orola Ba mpémel va 50000V aVTIOTOLYEC ATOVTHOELC.

V) STAAN AMAITHIH:

2Tn oTAAN AT €X0UV CUUTANPWOEL:

1. H A&€n "NAI", mou onuaivel 6T n avtiotown npodiaypadn elvat uToXpEWTLKA

H 1n tTpnon twv avwtépw cuviotd Adyo andppdng Tng mpoodopdc.

8) STHAN ANANTHEH:

2T oTtAAN AUTH CNUELWVETAL N aravinon twv Npoodepovtwv mou £XeL Tn Hopdn:

1. YNAPXEI: n avtiotoiyn npodiaypadn KoAUTTeTAL

2. AEN KAAYMOTETAI: n avtiotown nmpodlaypadn Sev Suvatal va kaAudOel

£) 2tAAn MAPAMOMIMH:

Ztn otnAn autn avaypadetal cadnc MAPATIOUT) O avtioTolo onuelo tg mpoodopadg (LEow avovta
aplBpov, aplbuol oehidac, eyypddou i SnNUOCLEUUOTOG) UE TO omoio umtootnpilovtal oL mMAnpodopleg mou
£xouv apateOel oTIG TPOoNYOUEVEG OTHAELC.

Elvat emBuunt n 6cov 10 Suvatdv MANPECTEPN CUUMARPWON KOL OL TIOPOTIOMMEG VA £lval KATA TO
SUVOTOV GUYKEKPLUEVEG.

Elval umoxpewtiki n amavtnon os 0Aa ta onpeia tou Mivaka Iuppdpdwong Kat n mapoxn OAwv Twv
mAnpodoplwv mou {ntouvtat. Mn cuppdpdwaon ouviotd Adyo anodppudng tng npoodopdc.

A/A MPOAIATPADE: ANAITHZH | AlTANTHZH MAPAMOMIMH

O owWKoVOouLKOG  dopéag  aokel
EMayyeALATIK dpaoctnpldétnTa OTOV
TOMEQ Twv ouufBolAwv
ETUXELPNOEWV

NAI

O owovoulkog dopéag Slabétel
VEVIKO €TNOL0 KUKAO €pyaclwv yla
2 KABe éva amo ta €tn 2014, 2015 kat NAI
2016 (oo 1 peyoAUTEPO TWV
30.000,00 €

O olkovoulkog dopéag Slabétel
HUECO YEVIKO ETAOLO KUKAO £pyaclwv
Twv gTwv 2014, 2015 kot 2016 oo i
peyaAutepo twv 50.000,00 €

NAI

4 O olkovoulkog dopéag Slabétel NAI
HECO  «ELOKO»  €TAOWO  KUKAO
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A/A

MPOAIATPADEZ

AMAITHZH

ATTANTHZH

MAPAMOMINH

gEpyaclwy yla ta €tn 2014, 2015 kat
2016 (oo 1 peyoAUTEPO TWV
30.000,00 €

O olwkovoulkog dopéag Slabétel
OXETIKN EUMELPLA UAOTIOINONG EPYWV
o€ OAOUG TOUG KATWOL TOUELS, KaTd
To Stdotnua 2012-2016:

e AfloAbdynon QIOTEAECUATWV
TAPOUOLWV SpAcewv

e Opydvwon Kol Sle€aywyn
TIOLOTLKWV KOl TTOOOTLKWY EPEUVWV

e JuAdoyn Kol OTOTLOTIKN
enefepyaocia TIOLOTIKWV Kol
TIOOOTIKWV S£80UEVWV Kal avAAuon
6£60UEVWV-ATIOTEAECUATWV

NAI

O OlKOVOULIKOG ¢opéag Kata Tn
Slapkela Twv etwv 2014, 2015 kat
2016, £xeL ekteAéoel TouAayilotov 2
OUMUBAOCEL TAPOXAG  UTNPECLWV
OTOV  TOMEX TWV  CUMPBOUAwWV
emelpnoswy, afiag (aveu OMNA)
TtouAdylotov 30.000,00 € €kaotn.

NAI

O owovoulkog dopéag mpoteivel
Opada Epyou n omola oteAexwveTtal
oUudwva HE TOUC OpOUG TNG
Slakrpuéng

NAI

O owkovoulkog dopéag umoBAaAAeL
KATAAANAQ cupunmAnpwpuévo EEEZ ya
Vv napovoa cuUPaocn

NAI

10

O owkovoulkog dopéag umoBAaAAeL
EYYUNTIKN  EMLOTOAN}  OUMUETOXNAG
ocuudwva Le ta TPoPAENOEVA OTNV
Staknpuén

NAI

11

H texvikn mpoodopd mepLEXEL TA
OVOAUTIKA Bloypadlkd onpeElwpATa
Twv otedexwv tng Opadoag Epyou
oUpdwva HeE TO YmMoOdewypa TOU
Napaptipatog V tng Staknpuéng

NAI

12

H texvikn mpoodopd meplhapPavet
TIgC evotnteg A kat B 1tng

NAI
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A/A

MPOAIATPADEZ

AMAITHZH

ATTANTHZH

MAPAMOMINH

napaypddou 2.4.3.2. QVATITUYUEVEG
ocUpudwva HE TOUG OPOUG TNG
Slakripuéng
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NAPAPTHMA V - Ynodetypa Bloypadikol ZnUELWHATOC

BIOTPAQIKO ZHMEIQMA

NPOZQNIKA ZTOIXEIA

Enwvupo: ‘Ovopa:
Natpwvupo: Mntpwvupo:
Hupepopnvia révvnong: | // Tomnog Mévvnong:
TnAédwvo: E-mail:
Fax:
AwevBuvon Katotkiag:
EKNAIAEYZH
‘Ovopa 16pUpatog TitAog Ntuyiov Eldwotnta Huepopnvia Anoktnong
Mtuyiov
Zéveg NMwooeg Eninedo
FENIKH ENAITEAMATIKH EMMEIPIA
Nepiodog Epyodotng Ka@nkovta
(arto - €wg)
ENAITEAMATIKH EMMEIPIA ZXETIKH ME TO ANTIKEIMENO TOY MNAPONTOZ EPITOY
A/A TitAog Epyou ®dopéag vAonoinongEpyou PoAog otnv Opada Epyou AmnacyxoAn
on oto
‘Epyo
Nepiodog
(amo - €wg)

MPOTEINOMENH OEZH ZTHN OMAAA EPTOY

IXEZH ME TON OIKONOMIKO ®OPEA (XTEAEXOZ 1
EZQTEPIKOZ LYNEPIATHE)
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NAPAPTHMA VI - Ynodetypa Owovopkng Npoodopag

ENQNYMIA MPOXMEPONTOZ:

APIOMOZ NMPQTOKOAAOQOY AIAKHPYZHZ 23766/25-05-2018
MPOYNOAOTIZMOZ AIAKHPY=HZ 117.800,00 supw
(95.000,00 evpw mpo @.MN.A.)
Meplypadr mpoodepdUeEVWY UTINPECLWV KaBapn atia
Og EVPW

AflOAOYNoN amoteAeopudtwy tTwv Spdocswv mpowbnongOloypadwg
tng Oetag MNON otig ayopég Twv HNA kat Tou Kavadd

ApLOuNTIKAa

O.N.A. 24%

>UvoAo OLKOVOULKNAG npocdopag oe EUPW
(oupmepappavopévou O.M.A.)

H mpoodopd oxvel amd tnv umoPfoAn TG Kal ylo SLAoTtnUo €weg Kol €€l UAVEG amo TNV EMOUEVN TNG
SlevépyeLag tou Saywviopou, Atot £wg T 20/12/2018.

Huepounvia:

Ovopa, emwvupo kat B€on atnv eniyeipnon unoypadovtog:
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NAPAPTHMA VIl - Ynodeiypata Eyyuntikwv EniotoAwv

A. ZXEAIO EITYHTIKHZ ENIZTOAHZ 2YMMETOXHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia €KS00NG ....cveeverninnes EYPQ.
NnPOz

EAAHNIKO FEQPTIKO OPTANIZMO — «AHMHTPA»

A/NIH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH ZYMMETOXHZ YN’ APIOM......... EYPQ ...........

‘EXOUE TNV TIUA VO 0OG YVWPILOOUUE OTL, eyyuwpeda pe tnv mopovoa Eyyuntiky EMLOTOAR, avéKKANTA Kal

avemnipUAQKTA, TTAPOLITOUMUEVOL TOU SIKOULWHATOS TNG SNOEWC HEXPL TOU TTOGOU TWV .cververeerenneneen. EYPQ (kal
OAOYPAPWE)..ecvicrerererie e UTEp g Etalpeiag
............................................................. S/VON..eveecvcveiceeeeecieeeeen T Ko, YO TN GUMMETOX TNG  OTO

Slevepyolpevo Alaywviopo tng Yrmnpeoiag oag, ya tnv avabeon unnpeolwv afloAdynong amoteAeoUATwWY
Twv Spadcewv tou Mpoypauparoc: Npowbnon tng dpetag NOM «Feta PDO. Let’s get reall» otig ayopég twv

HMA kat tou Kavadd, cupdwva pe Thv UTL aplBu. 23766/25-05-2018 Alaknpuén oag.

H mapouoca eyyunon KAAUTTEL HOVO TIG ATO TN CUMUETOXN OTOV OVWTEPW OLOYWVLIOUO QTOPPEOUOCES

UTLOXPEWOELG TNG eV AOyw Etatpeiag kad’ 6Ao tov Xpovo Loxvog TnG.

- To mopandvw moco tnpolue otn Sldbeor] oag kat Ba kataPAnOel oAwd 1 HePKA Xwpig kaplo ano pépog
Ho¢ avtippnon f évotacn Kat xwpic va epeuvnBel To BACLUO A LN TNC amaitnong péoa oe TPeLC (3) NUEPES
amd amhn gyypadn ewdonoinon oag.

- Ze meplmTwon KATAMTwaong tng eyyunong To Mooo TN KATAMTWONG UTIOKELTAL OTO €KAOTOTE LoXUOV TEAOG
XOPTOCHOU.

- Anobe)OUOOoTE VA MOPATEIVOULE TNV LOXU TNG EyyUNoNG UoTepa amno anAd eyypado g YInpeoiag oag pe
Vv tpoUndOeon OTL TO OXETLKO altnua oag Ba poc urtofAnBel mpLv amd tnv nuepopnvia Aéng tne.

- Hmnapovoa oxVUel uéxpt kat tnv 20/01/2019.

(SHMEIQSH A THN TPAMEZA

O Xpovog LoxVog TIPEMEL va elval peyaAUTtepog éva (1) urva Tou xpovou LoxUoc TN mPoodopag, OMwE OXETIKA

avadépetal otn Aaknpuén).
BeBaloutal umeBuvA OTL TO OGO TWV EYYUNTIKWY HOG EMLOTOAWVY TIou £xouv 00¢el oto Anpocto kot NMAA,

ouvumnoAoyilovtag Kal To ood Tng mapoloag, Sev umepBaivel To OPLO TWV EYYUNCEWV TOU €XeL KaBoploBel

arnd to Yrnoupyeio OlkovVopLKwV yLa Thv Tpameld pag.
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B. ZXEAIO EITYHTIKHZ ENIZTOAHZ KAAHZ EKTEAEZHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia EKS00NG ....cveeveveninne. EYPQ.
NPOZ

EAAHNIKO FNEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH KAAHX EKTEAEZHX YN’ APIOM....EYPQ ...........

‘EXOUME TNV TLUA va 00¢ YyVwpLlooupe OTL, eyyvwpeda pe tnv mapoloa Eyyuntik EMLOTOAN, avéKKANnTa Kol

QVeMLUAAKTA, TTAPALTOUHUEVOL TOU SIKOUWHUATOC TNG SWNOEWG UEXPL TOU TTOCOU TWV .eveveererenenne. EYPQ (ko
OAOYPAPWE)..ecvecrrerrrere v, UTEP ™mg ETOLDELOG. v ettt ettt ettt ettt e vt er s e reae s aenaeneneene
.......................................... 8/von....ecee TKoveveee,, YWOU TNV KA ekTéAecn ZUMPAONG TIOU TIPOKELTAL VA

uroypadel poll cog, ylwa tnv avabeon umnpecwwv afloAdynong amoTeAeoUdTWY TwV OpACEWV TOU
Mpoypaupartoc: Npowbnon tng dpétag MOM «Feta PDO. Let’s get real!» otic ayopég twv HMA kat tou Kavada,
KATOTWV tng pe ap. Bépatog ... anddoaong tng .../ ...-...-2018 ocuvedpiaong tou A.X. tou EATO - AHMHTPA
oUpdwva Ke TNV UL opld. tpwt. 23766/25-05-2018 Awakrpuén coc.

- H mapoloa eyyunon KAAUTTEL YOVO, TIC OO TNV MOPOMAVW OLTIO OMOPPEOUCEC UTIOXPEWOELG TNG
Avadoyou Etatpeiag, kab’ dAo to xpovo Loxvog tne.

- To mapamndavw 1moco tnpoUpe otn 8dbeor) oog kot Ba kataBAnOsl oAkd f HepLKA, Xwpic va epeuvnBel o
BAcoLuo f KN TNG amaitnong f av elval vouLun n anaitnon, péoa os Tpelc (3) nuépeg, Lotepa amnod £yypadn
eldonoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNong, To Too0 TNG KATAMTWONG UTTOKELTAL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHUOU.

- Hmnapoloa gyylnon pog, adopd HOVo TNV MApAmAvw aLtio Kal LoYUeL HEXPL TNV ETLOTPOdN TNG O EUAC,
omoTe yivetal autodikatla akupn Kat dgv £xeL anévavti pog kapio .oxL.

- HTopoUod LOYUEL LEXPLKOL TNV ceerererrereesieeerreeresesseesssesensnns

(EHMEIQZH T'A THN TPAMEZA):

BeBaloutal umelBuva OTL TO OGO TWV EYYUNTIKWV HAC ETILOTOAWY, TIOU €xouv 60B8el oto Anuodoio Kol Ta
N.M.A.A., ouvurntodoyilovtag Kal To oo TG mapovoag, v umepBaivel To OPLO TWV €YYUNOEWY, TIOU €XEL

KaBopLoBei amo to Yrnoupyeio Otkovopiag kat OlKovopLlKwy ya Ty Tpdmeld poc.
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. ZXEAIO EITYHTIKHZ ENIZTOAHZ NMPOKATABOAHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia EKS00NG ....cveeveveninne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH NPOKATABOAHZ Y APIOM...EYPQ ...........

‘EXOUME TNV TLUA va 00¢ YyVwpLlooupe OTL, eyyvwpeda pe tnv mapoloa Eyyuntik EMLOTOAN, avéKKANnTa Kol

QVeNLUAAKTA, TTAPALTOUHUEVOL TOU SLKOULWHUATOC TNG SWNOEWG UEXPL TOU TTOOOU TWV .eveeeerevnrnee. EYPQ (kau
OAOYPAPWE)..ecvecreererrere v, UTIEP ™g ETOLDELOG e vuvieeeveeetiereee ettt ettt et bes e vt ee e ebe st b e s ere s beraneene
.......................................... S/VON..covrnee TKo s, Y TN ANUN TTPpOKATABOANG YL TN XOPHYNON TOU ....% €Tl
TOU TIOGOU TWV ... EUPW YL TNV EKTEAECN TNG UTU PO, wovveeevecreecvireeeans JUpuPaong mou unéypale pall oag,

yla Tnv avaBeon unnpeotwv afloAdynong amoteAeopdtwy Twv Spdcewv tou Mpoypdppatog: Mpowbnon tng
détoag MOMN «Feta PDO. Let’s get real!» otig ayop£g twv HMA kat Tou Kavadd, cUpdwva pe tnv utt. apld. mpwt.

23766/25-05-2018 Alaknpuén oag.

- H mapoloa eyyunon KAAUTTEL YOVO, TIC OO TNV MOPAMAVW OLTIO QMOPPEOUCEC UTIOXPEWOELG TNG
Avadoyou Etatpeiag, kab’ dAo to xpovo Loxvog tne.

- To mopamndavw 1moco6 ThpoUUe otn dtdbeon oag kot Ba kataBAnOsl oAwkd ) pHepLKd, xwpig va epeuvnBei o
BAcoLuo f KN TNG amaitnong f av elval vouLun n anaitnon, péoa o Tpelg (3) nuépeg, Lotepa amod £yypadn
eldonoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNong, To Too0 TNG KATAMTWONG UTTOKELTAL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHUOU.

- Hmnapoloa gyylnon pog, adopd Hovo Thv mapandavw altio Kat LoxUeL PéxpL TNV enotpodn NG o€ EUAC,
omoTe yivetal autodikatla akupn Kat dgv £xeL anévavti pog kapio .oxL.

- HTopoUod LOYUEL LEXPLKOL TNV ceerererrereesieeerreeresesseesssesensnns

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO TOCO TWV EYYUNTIKWV LG ETLOTOAWY, TIou €xouv 600el oto Anuooilo kat ta
N.M.A.A., ouvurntodoyilovtag Kal To oo TG mapovoag, v umepBaivel To OPLO TWV €YYUNOEWY, TIOU €XEL

KaBopLoBei amo to Yrnoupyelo Okovopiog kat OKOVOULKWY yLo Thv Tparmeld pag.
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NAPAPTHMA VIII - 2x€6w0 ZupBaong

YYMBAXH ITAPOXHX YITHPEXIOQN

(avaBeon petd amod Sievépyela Sraywviopo)

Sy AOrva onuepq, L./e../201... 01 KATOTEP® CLUPAAAOUEVOL,

Apevog

1. To voukd mpdowso wtikoy OSikaiov pe v enwvopia «EAMnvikog Tewpywkog Opyaviopog —
AHMHTPA» 10 omoio &8pevel otnv 086 Kouvptidov 56-58 kar NipPava, 11145, Abnva, pe AOM
997604027, AOY T'aAatoiov ka1 eKITPOCWITEITAL VOULUA VIO TNV LITOYPAPT] TOV TAPOVTOSG ZUUPOVITIKOU
arto tov IIpoedpo touv A.Z. Kadnynt Nwkorao Kartr), oOpgpwva pe 1o apbpo 4, mapdypagog 5a), g vt
apBu. 188763/10-10-2011 Kowvng Ymovpykng Anogaong (PEK B 2284/13.10.2011) kat v vit’ aplOp.
1487/72721/22.05.2018 amo@acon tov Ymovpyol Aypotikng Avamtuéng kat Tpogiuwv (PEK 293
YOAA/22.05.2018), kahoOuevo ato e€ng yia ovvtopia « EATO-AHMHTPA»

KOl APETEPOL

2. H emyeipnon Lee... (emovopia)............ pe A.O.M. L........ - AO0Y. L , 1] otoia e6pevel 0TV 080 Laneeend
Op. ki, he(JEEPLOXT))... KA1 EKITTPOOMIEITAL VOUIUKOG QTTO T... K. h.(Ovoua)... ... (emvopo)...ue Ap. AeAtiov
TAUTOTINTOG ferenneeanne , OLUP®VA LE TO KATAOTATIKO TNg ertaipeiag, kalovuevng oto €€ng yla ovvrouia
«Avadoyog»

gxovtag vir oY v vt apll. Mpwt. .../...-...-2018 Amdpaon ... tov EATO — AHMHTPA cuugpavnoav kat
ouvvamoSExTnkay ta akoAovda:

APOPO 1: ANTIKEIMENO

O mpwtog amd Tovg ovuParropevoug, «EATO - AHMHTPA», avafétel ot Sevtepn twv cupfariopevmv,
«Avaboyo», Tig vmnpeoieg vnpeowv afloAoynong amoteAeoudtov twv Spdoewv tov IIpoypaupatog:
ITpowBnon g petag ITIOIT «Feta PDO. Let’s get real!» otig ayopég twv HITA ka1 tov Kavadad, ocvpwva pe
TIg TEXVIKEG TpoSiaypageg g v’ apib. mpwt. 23766/25-05-2018 Ataknpuéng.

TPOIOX EKTEAEZHZ TQN YIHPEZIQN — YITOXPEQZEI> ANAAOXOY

O1 ovpPatikég voypemoelg g AvaSoyou kal 0 TPOTTOG EKTEAEOTC TOV LINPESIOV AVAAUTIKA Ava@EPOVTal
OTO GUVNUUEVO TTAPAPTNUA KAL OTNV TIPOGPOPA ToL Avadoyov (Tevikn KAl O1KOVOULKT), TA 0IT0ia amoteAovy
AvaTIOOIIAOTO HEPOG TNG TTAPOVONG.

APOPO 2: AIAPKEIA XYMBAXHX

H Suapkera g ovpfaong opidetal yia xpoviko didotnua 36 unvaov, xwpig Sikaioua tapataong.

2YMBATIKO TIMHMA

To OUVOAIKO TIUNUA YA TNV EKTEAEOT] TWV AVAPEPOUEV®WY 0TO ApBpo 1 g mapovong vnpecimv, opidetal
OTO TT0G0 TOV .......... €, ovumeprhapfavouévou tov avaroyouvtog O.IT.A. Kot avaADETAL OTTWG TTAPAKATR:
kaBapo moao ................ €

mAgov O.ILA. .. %, .ccvveennnnnnn. €

Juvoliko oo pe OIIA: ............. €

To avetépw Tipnua eival otabepd kar Sev avamtpooapuodetal ovTe avEAveTal yia oolodnmote AOyo Kat
attia.

Ta v ektéAeon g mapovoag ovuPaong £xel ekdobel n v’ apib. mpwt. 2099/122453/28-11-2018 &ykpion
AVAANYN G TTOAVETOVE LITOXPEWOTE ToL Yrtovpyeiov Aypotikng Avasttuéng kat Tpogipwv (AAA W30I465311T -
NME).
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KPATHZEI> — ®OPOX

H Samavn twv vinpeowov aflohoynong amoteAeopdtov v dpdoewv tov Ipoypappatog: IpomOnon g
@étag ITOIT «Feta PDO. Let’s get real!» otig ayopég twv HITA kat tov Kavadd Ba faplivel Tig motmoelg Tov
TAKTIKOV 7TpovmoAoylopov tov EMnvikol T'ewpyikot Opyaviopot — «kxAHMHTPA».

H xaBapr| a&la (xwpig to @.I1.A.) ¢ mapovoag ovufacng vTOKELTAL OE:

e Kkpatnon Lyoug 0,06% viep g Eviaiag Ave€aptntng Apyng Anpooiov Zvppfacewv (E.A.A.AH.ZY.),

e Kkpatnon vyoug 0,06% viep g Apxne EEetaong Ilpodikaoctikav ITpoopuyayv (A.E.IL.IL.),

e Kkpamon vyouvg 0,02% vmEP Tov Anuooiov, yia Aoyapiacpd g levikng AwevBuvong Anpooiwv
SvuPdaoewv kat [poundeicv.

Ot vIEp TPITWV KPATNOELS VITOKEIVTAL OTO EKACTOTE 10XVOV AVAAOYIKO TEAOG XapToonuov 3% kal oty e’

avTtoL e10@opd vep OTA 20%.

Kata v e€opAnon tov vianpeoiov Ba mapakpatndel @opog 8% emni g kabapng a&iag (ywpig to @.I1.A.),

ovpPmva pe 1o apbpo 24 touv N. 2198/94.

APOPO 4: IAHPQMH

Ta v mAnpourn ov avadoyov amattobvtal ta e€ng SikatoAoynTikd:

a) IIpwtOKOMO OPIOTIKNG TTOCOTIKIG KAl JTOWOTIKNG ApaAaPrig amo tnv apupodia Eidwr Emtpomnmn
ITapaxorovOnong kot [aparafrg tov 'Epyov (EIIIIE) yia tig ovupdaoeig g v’ apif. mpwt. 23766/25-05-
2018 Alaxnpuéng.

) Mapaotatikod tov avadoyov.

v) E€opAntikn anmodein tov avadoyov, eadv to mapaotatikd dev @epet v evoelln «EEo@Anbnke».

6) IIotomommika Poporoyikrg Evnuepotntag kat Aopaiotikng Evnuepotntag.

H tapewaxn vmnpeoia tov Opyaviopoly pmopel va ntroel Kat omolodnmote GAA0  SikaiohoynTiko,
stpoPAEETAN AITO TNV Keipevn vopobeoia.

H mA\npoun Ba mpayuatomoteitar oe evpw (€) kal oe Xpovo mpoadiopidOUevo amo v avaykaia S101knTikn

Sadikaoia yia v €kd00m TV OYETIKOV XpNUATIKGOV eviaipdtwv. O Avadoyog Ba emPaplvetan pe Tig
KPATNOELG IOV TIPOPAETOVTAL OTNV TTAPAYPAPO 5.1.2TNG AlaKNpLENG.

APGOPO 5: EITTYHXH KAAHX EKTEAEXHX

O Avadoyog katéBeoe wg eyyinorn KaAg EKTEAEOTIC TV OpWV TNG Tapovoag ovpPacng v pe apbuo: .........
katl nuepounvia €kboong ....... EYYUNTIKI] ETIOTOAT TNG ....... , JTOOOV ......... € mov avtiotolyel oto 5% Tov
OUVOAIKOV oL BaTikol Tiunuatog, xwpig to @.IT.A.

H eyyuntikn emotoAr] Ba emotpagel oto Sikaovyo pe t AnEn g ovupfaong, kar v ekkabapion tov
OLVOAOU TV TUXOV ATATTIOEMV A0 TOVG GUUPAAAOUEVOLG.

APOPO 6: YIIOXPEQXEIX ANAAOXOY

- O Avadoyog avarappaver v vIoxpEmon Kat £xel TNV mANpn evBivn évavn g Avabetovoag Apyrg va
VAOTIOW)OEL KAl VA TTAPASKMOEL TO £PY0, CUUPHOVA LE TA 0pL{OEVA OTa ApBpa TG TAPOVOAS, EKTEADVTAG
OAEG TIC EMUEPOVG EPYATIES TTOV AUTO TTEPIAAUPAveL.

- KaB' oA ) Sapkewa ektedeong tov 'Epyov, o Avadoyog mpémel va ovvepyadetal ue mv Avabetovoa
Apyn xat v EIIIIE, voypeottal 8¢ va Aapufdavetl uiown Tov 0o1econmoTe TapaTnproeLlg TOUG OXETIKA
pe tnv extéleon tov Epyov.

- O Avdadoyog Ba eival mANP®WG KAl AITOKAEIOTIKA HOVOC LITeEtBuvog yla TNV Thpnorn g 1oyvovoag
vouoBeoiag oe ox£omn pe omoladTmote epyaoia ektedeital amd peAn g Oudadag 'Epyov twv entepikmv
OLVEPYATOV KAl TV LIEPYOAdPwv, mov Ba aoyoAnBovv 1) Ba mapdoyovv omoleodnmote vnpeoieg oe
OXeon ue v mapovoa TouPaoct. Ze mepintwon omolacdnmote mapdfaong 1 nuiag stov tpokAnbei oe
TPITOVG LITOYPEOVTAL LOVOG AVTOG TTPOG ATTOKATACTACT] TNG.

- O Avdadoyxog Ba mpémer va eyyvatat yua m &Siabeon tov avagepousvov otmv Ilpoo@opd Tov,
EMOTNUOVIKOD KAl AOUTOU JIPOOMITIKOV, KAOMG €miong kAl TV eEMTEPIKOV OUVEPYAT®V KAl TWV
vnepyordpwv, mov Ba Srabétovv TV amautovuevn eumelpia, TEXVOYV®Oia KAl 1KAVOTNTA, GOTE va
AvVTATOKP1I00VV AN PG OTIC ATTALTNOELLS NG ZUUPaong, vtdoyetal Se katl BeParwver ot Ba embetkviovv
TIVED A OUVEPYAOIAC KATA TIG ETAPES TOVG U TIG apuddieg vimpeoieg ka1 Ta oteAeyn g Avabétovoag
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Apyne. Ze avtiBetn nepintwon, 1 Avabétovoa Apyn Svvatal va NTioel TV AVTIKATACTAOT HEAOVG TNG
Ouadag "Epyov tov Avadoyov, onote 0 Avadoyog opeilel va mpofel o avTikataotaot e AAAO TPOoKITo,
avaoyng eprtelpiag kat poodviwy. Avtikatdotaon pelovg g Ouadag "Epyov tov Avadoyov, katomy
AUTHATOg TOV, Katd TN Sidpkela g ektéleong tov 'Epyov, Sivatar va yivel petd amo €ykplon ng
AvaBetovoag Apyng kat pHovo pe AAMO TPOCMITO AVTIOTOIX®WV TPOCOVIWY N eumelpiag. O Avadoyog
vmoyxpeovltal va ewdomomjoet v  AvaBétovoa Apyxn eyypd@wg, TovAdywotov Sekamévie (15)
NUEPOAOYIAKES NUEPES TIPLY ATIO TNV AVTIKATACTAOT).

O Avadoyog eival aIoKAEIOTIKA KAl JTANPWS LITEVOUVOC Yia TPAEELS 1) TAPAAEIWELS TOV TTPOCWITIKOV/
eEWTEPIKOV OLVEPYATMV/VITEPYOAAPwV 1oV Ba ATTACKOANOEL Y1a TNV EKTEAEOT TOV €PYOU Kal oPeilel va
evepyel e emuelela kat @povtida, wote va epmodidel mpaelg 1) mapaieiyelg, mov Ba popovoav va
gxovv amotéAeopa avtifeTo pe o oupPepov g Avabetovoag apyng.

e meplntwon avwtepag Piag, n amodeln avtng Papiverl €€ olokAnpov tov Avadoyo, o omolog
vmoypeovTal pEoa oe £ikool (20) epydolueg HEPES AITO TNV NUEPOUNVIA TTOV CLVEBNCAV TA TEPIOTATIKA
7OV GLVIOTOVV TNV AVOTEPA Bla va TA Ava@EPEL eYYPAP®S KAl va Tpookopioel otnv Avabétovoa apymn
TA ATAPALTNTA ATTOSEKTIKA OTOlYEla.

O Avadoyog vmoypeottal va mnpel tig diata&eirg ov N. 2472/1997 (kat 3471/2006 yid TIC NAEKTPOVIKEG
EMKOVMOVIES), OO0V APOPA TN GLAAOYT Kol TNV eneepyaoia Twv Se5oUEVOV TTPOCOITIKOD XAPAKTI|PA.

H AvaBétovoa Apyn amtaAldooetal ammd kabe evBlvn kot vIToYXPEWON A0 TUXOV ATUXNUA 1) Ao Kabe
AN artia katd v ektédeon tov ‘Epyov.

Ye mepintwon mov o Avadoyog eival 'Evwon/ Kowompa&ia, ta MEAn mov amotehovv v 'Evwon/
Kowompa&ia, Ba eivar adnAeyyvwg kat €1 oAOKANpov vrevbuva evavn tng Avabétovoag Apyng yia tnv
EKITAT PWOT] OAWV TV AWITOPPEOVOGMV A0 TN AlaKNpLEn LIoYXPEWOE®V Tovg. Tuxov vPloTaueveg petaly
TOVG OUUPWViEG TPl KATAVOUNS TV eVBLVMOV TOUg EXOUV 10XD LOVOV OTIC EOWTEPLKEG TOUG OXETELS KAl O
kapia mepintwon dev SUvavtal va mpofAnBovv évavtl g Avabétovoag Apxng wg AOYog ataAAayTg TOv
evog Mélovg amd Tig evBUvEG KAl TIG LITOXPEDOELG TOV A0V T TwV AAA®WY MeA®V yia TNV 0AOKATpwon
tov 'Epyov.

Ye mepintwon mov o Avadoyog eivar 'Evwon/Kowompalia kar katd mn S10pkela tng eKTEAEONG TNG
Yvupaong, omowdnmote amd ta Mékn g 'Evwong/Kowompatiag, efoutiag avikavotntag yia
omo1odnmote Ad0yo 1] AOyw avwtépag Plag, dev umopel va aviasmoxpifel otTig voxpemoelg tov, Td
vroAouta MéAn ouveyidouv va gxouvv v evBuvn oAokANpwong g TVufaong pe tovg idovg Opovg kAl To
1610 ovuPatikd Tipnua.

Ye meplntwon Aong, TTwyevong, N 0&ong oe kabBeotmg avaykaotikng Stayeipiong 1 ekkabaplong evog ek
TV HEAQV TNG Evwong mov amaptidovv tov Avadoyo, n Zvupaon eakoiovbel va veiotatal kat ot
amoppeéovoeg amo TN ZouPacn vmoypewoelg Paplivouv Ta AAANAEYYD®WSG EVATTOUEIVAVTIA UEAN TOL
Avaboyov, povo epocov avta eivar oe Bgon va g exkmAnpwoovv. H kpion yia ™ Suvvatomta
EKTANPWONG T UN TV 0pwv TNg ZVUPacng evamoOKeEITal 0T OlaKPUTIKN EUXEPEIA TOU ALOIKNTIKOV
SvppovAiov tov EATO AHMHTPA. Xe avtifetn nepintwon, n AvaBetovoa Apyn dvvatal va knpovget tov
avaboyo EKTTWTo.

O Avadoyog vmoypeolTal Vo TNPEl TIC VOXPEMOEIS JOV Amoppeovy amo Tig OSwatafelg g
ep1PaANOVTIKIG, KOIV@WVIKOAOMAACTIKNG KAl epYATIKNG VopoBeoiag smov &xovv Beomobel pe to Sikalo
mg 'Evwong, 1o eBvikd Sikalo, cuAoyikég ovpPaoerg 1) S1ebveig Sratadelg mepifarhovTikon, KOIV@VIKOU
Kat epyatikol dikaiov, cupPva pe Ta opifoueva oto apbpo 18 tov v.4412/2016.

'‘OAo 10 VAKO 7oV Ba mapayBel yia 1o epyo Ba mapadobel omv Avabétovoa Apyn asno tov Avadoyo.

To ovvoro twv ocvpfatikov Iapadotéwv, mov Ba ektovnBolv 010 TAAIOI0 NG TTApovoAg ATd TOV
AvdaSoyo, amotedoliv tavtdypova mvevpatikn 18oktnoia mg Evpwnaikng 'Evoong kol g Avabetovoag
Apxig.

Ta svevpaTikd kat ovyyevika Sikatopata ov Avadoyov pntog ekxwpovvtal oty Evpwmaikn 'Eveoon
kol v AvaBétovoa Apyn yxwpigc v kataPoAn mpocbetng auoifng meEpav g mPoPAETOUEVNC OTN
mapovoa ovupact. H Evpwmaikn 'Evwon kal ) Avabétovoa Apyn Ba &xouv Ta amokAe10Tika Sikaimuata
OAWV TV VAK®V, EVIUTIOV KAl NAEKTPOVIK®V Kal Aoutmv mapadotéwv tov Avadoyov, eve o Avadoyog
dev umopel va ta XPNOIUOTOLEl, €KTOG TOL TAQIOIOL TNG apovoag ZupPBAcemg Kol NG LU AuTig
vAomoinong tov 'Epyov, xwpig v £ykpion g Evpwmndikng 'Evwong 1 g Avabétovoag Apyng.
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APOPO 7: YIIOXPEQXEIX TOY EPTOAOTH

O EATO-AHMHTPA ogeilel va mapéxel otov Avadoyxo To mAnpo@oplakd vAko sov Siabétel kol Bewpel
XPTOUO Y1A TNV VAOTIOINGCT) TOV €pYou.

APOPO 8: KHPYEH TOY ANAAOXOY EKIITQTOY - KYPQXEIX

Y& mepintwon mov 0 Avadoyog Sev ekmAnpovel i CUUPATIKEG TOV LITOXPEMOELS KNPUOOETAL EKITTWTOG, LE
atoPaon tov apuodiov opydvou kat emParroviar abBpototikd 1 Sralevktikd o1 tpoPAenopeveg and to apbpo
203 Tov N. 4412/2016 mpoPAemOuEVES KUPGOOEILG.

E€aipovvtan o1 meputtmwoelg:

a. Ynarnomrag tov EATO - AHMHTPA.

B. Avortepag Piag, mov n anddelfn avtig fapuvel tov Avadoyo.

O Avddoyog vmoypeoUtal péoa oe €ikool (20) NuUEPEg A0 TOTE 7OV CULUVEPNOAV TA JEPIOTATIKA ITOU

OUVIOTOUV TNV aveTepa Bla va avageperl eyypapmg avtd Kat va mpookopioel otov EATO - AHMHTPA ta
atapaitnta amodektika otolyeia.

O Avdadoyog vmoypeovTAl PEOA O €ikool (20) MUEPeg amod TOTE IOV OLVEPNOAV TA MEPIOTATIKA IOV
OLVIOTOUV TNV AVETEPA Bl va avagpEpel eyypapmg autd kal va mpookopioel otov EATO - AHMHTPA ta
ATAPALTNTA ATTOSEIKTIKA OTOLYELQL.

H Siamtiotwon g kang ektéleong g mapovoag oVpfaong Ba yivetar anto tnv Emmtponn [HapakoiotOnong
kat I[Taparafrig tov 'Epyov (EIIIIE) mov &xet oplotel pe v pe apib. Beuatog 05 Amdpaon g 98ng
ovvedplaong touv AX. tov EATO — AHMHTPA pe Bgpa «Amdpaon &ykpong Teuxwv OStaknpuéng
Sayoviopmv kot Sievepyelag avtov pe ovvtunon mpobeouiov kabmg Kal ouykpoTnong yvwpoSoTikawv
opyavwv (Emtponov)» (AAA QKZI'OE3M-PEA) ka1 oOu@mva pe 6oa opidovtal otny mapaypapo 6.3 g
Alaxnpuvéng.. Zyetka npwtokoAAa Ba ovvtacoovtal cUUP®VA pe 6oa opidovtal oto N. 4412/2016.

APOPO 9: EKXQPHXH - YIIOKATAXTAXH

H mapovoa cvufaocn kal Ta amoppeovTa amo ATV SIKAI®UATA KAl VITOYXPEMOEIS TV cupParouevav dev
umopovv va ekxwpnbovv 1) va petafifactotv oe tpitovg, kab’ 01001M0TE TPOTO, XWPIG TNV EYKPLON NG
AvabBétovoag Apyng.

APOPO 10: TPOIIOIIOIHXH THX X¥YMBAXHX

O EATO - AHMHTPA ywpig va alMa&el to avtikeipevo g TOUPaong Umopel 0 cup@mvia pe Tov mapEXovta
VMNPEODIEG, VA TPOTOTMOINOEL UEPOC TWV VINPECIOV TTOV TTAPEXOVTIAL KAl JIOU €ival avaykaieg yia v
O0AOKAT pwOT) TOL £PYOU.

APOPO 11: AOIIIOI OPOI

FUVOUOAOYEITAL OTL KATA TA AOUTA 10YVEL 1] Tpoagpopd tov Avadoyov (ITapaptnua), n omoia emovvantetal
OTNV TAPOVOA KAl ATOTEAEL AVATTOCTAOTO TUNUA TNG.

O Avaddoxog, wg mpog tnv mapovoa Swaknpuvén kar ) ovuPacn mov Ba vmoypagel vmdyetalr oTnV
appod1oTNTA TV Sikaotnpiwv twv ABnvov.

Ye nepintwon avetépag flag, n anddel€n avtg fapuvel €€ ohokAnpov tov Avadoyo.

O Avadoyog Ba @épet Tig amoppeovoeg evBLVES (AOTIKEC-O101KNTIKES) Y10 TO TIPOCMITIKO TO OO0 ATTATYKOAEL.
INa ta Bpata mov Sev puBuilovral pe v apovoa, EXouv ePApUOYN ol dlatd&elg Tov v. 4412/2016 OTTKG
1oYVEL

Alagpwvieg 1 ev yével Sla@opég mou TuxOV TPOKLYPOLV QIO TNV EPUNVEIA TOV OpwV NG mapovoag cLUBAoNG
kaBag K1 asmo TN Siemopevn amo v mapovoa ovpPaoctn oxéon, diemovral amd To EMnviko Aikaio kau
apuodia yia v emihvon tovg Ba eivar ta Sikaotpla twv ABnvaov.
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Ta mapamdve CUUE®VNOAV, GUVOUOAOYNOoAV kal cuvamodexOnkav ta cvuPaiiopeva pepn kal mpog
anmodel&r) tovg ocuvtayOnke n mapovoa ovufacn, n omoia aAvayvwodnKe KAl LITOYPAPNKE Ad OAOUC TOUG
ovpfaropevoug oe Teooepa (4) avtituma kal kdBe oupfarouevog Erafe amod dvo (2) dupoa.

OI XYMBAAAOMENOI
T'TA TON EATO - AHMHTPA I'TATO AEYTEPO XYMBAAAOMENO
KAG. NIKOAAOXZ KATHE = rveeeressecsessesses
IIpoedSpog A.X.
ITAPAPTHMATA
1. Tetyog Alaxnpuéng
2. Teyvikn ka1 Owovopkn Ipoogpopa Avadoyov
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