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1. ANAOETOYzA APXH KAI ANTIKEIMENO 2YMBAZHz

1.1  Ztoweia AvaBétouocag Apxng

Enwvupia

EAAHNIKOZ TEQPTIKOzZ OPFANIZMOZ -
«AHMHTPA»

Tayudpopikn dievBuvon

Kouptidou 56-58 & Nippava

MoAn ABnva
Toayudpopikog Kwdikog 11145
TnAédwvo 2108392000
®ag 2108231438

HAektpovikd Taxubdpopeio

agrocert@otenet.gr

Apuodiot yla mAnpodopieg

Mo o avtikeipevo tng oupBacng:

e Edn ZKapuoUTooU, AlevBuvon
Avantuéng & Epappoywv, Kouptidou 56-
58 & NipBdava, 11145 ABnva, TnA.
2108392147, eskarmoutsou@agrocert.gr

e Xpnotog Nammnag, AtevBuvon Avantuéng
& Edoappoywv, Kouptibou 56-58 &
NipBava, 11145 ABrva, TnA.
2108392140, cpapas2@gmail.com

MNa ts dtadikaoieg cuvayng tng cuBaong:

e Jtéd. Nwkntag, Tunua MpounBelwvy,
Kouptibou 56-58 & NipPava, 11145

Abnva, TnA. 2108392074,
snikitas@elgo.gr

Fevikr AtevBuvon oto Stadiktuo (URL)

www.elgo.gr

Ei6og AvaBétouoag Apxng

H AvaB<touoa Apxn sivat «Opyaviopog Anpoaciou Alkaiou» Katd Thv £VWoLd TNG MEPLMTWOoNG 4 NG mapayp.
1 tou dapBpou 2 Tou v. 4412/2016, amoteAel «un KeEVIPIK avabétouca apyxn» Katd Tnv £vvola Tng
nepintwong 3 tng mapayp. 1 tou apBpou 2 tou v. 4412/2016 KAl AVAKEL OTOV TOHEQ TNG FEVIKAC

KuBépvnonc (urotopéag Kevipikng KuBépvnonc) kotd tig urtodtalpéoelg tou v. 4270/2014.

Kupra Spaoctnplotnta Avabétoucag Apxng

H kUpla dpaoctnplotnta tng Avabetoucag Apxng €lval n aypotik €peuva, N YEWPYLKA EMAYYEALATIKA
EKTIALSEVON KOL KATAPTLON, N TILOTOTIOINGN KAl 0 EAEYXOG YEWPYLKWV TIPOIOVIWY Kot Tpoditwy Kabwe Kat n

npowbnon autwv.

Ztoeia Emkowwviog

o) Ta gyypada tng cvpPaong eivol dtabéopa yia eAelBepn, mARPN, dpeon & Swpedv NAEKTPOVIKN
npooBacn otnv &evBuvon (URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-

proclamations péow tng Stadiktuakng mUANG www.promitheus.gov.gr tou E.3.H.AH.3.

B) OLpoodopég mpémel va uTtoBaAAovtal nAektpovika otnv dtelBuvon : www.promitheus.gov.gr

V) Mepawtépw  mAnpodopieg  eival

Sl00éatpeg

artd v npoavadepBeica  SievBuvon:

http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations
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1.2 Ztolxeia Aladikaciag - Xpnuatodotnon

Eidog Sradikaoiog

O Slaywviopoc Ba Sie€axBel pe Tnv avolktn dladikaoia tou apbpou 27 tou v. 4412/16.

Xpnpatodotnon tng cupBaong

Qopéag xpnuatodotnong tng moapolvoag ocUuPBacng eivat o EAANVIKOG Tewpylkog Opyaviopog —
«AHMHTPA». Ta tTnv KAAuyn tng damavng €xet ek6oBel n pe ap. mpwt. 3000/122456/28-11-2017 £ykplon
avaAnng moAuetoUg urtoxpEwaongtou Yroupyeiou Aypotikig Avantuéng kal Tpodiluwv.

H napovoa cUpPBacn cuyxpnpoatodoteital amno tnv Eupwmnaikn Evwon, and MNioctwoelg tou NpoypAaupotog
gvnuUEpwaong Kal mpowbnong mou adopolv Ta YEWPYLKA Tpoiovta Kal epapuolovial OTnV ECWTEPLKN
oyopd koL ot Tpiteg xwpeg ocVppwva pe Ttov Kavoviopo (EE) ap®. 1144/2014 tou Eupwmaikol
KowoBouAiou kat tou TupBouliou

To Mpoypappa umoBARBNKe pe KwdKo umtoBoAng 779712 eykpiBnke amod tnv Eupwnaiki Emtponn e tnv
ul’ oaplBuov C (2017) 6934/19-10-2017 EkteAeotikry Amodoaon, oto mAaiclo tou KoavoviopoU (EE)
1144/2014 tou EupwmaikoV XupBouAiou kat KowvoPouAilou, tou kat's€ouclodotnon Kavoviouol (EE)
2015/1829 Kot Tou eKTEAECTIKOU KavoviopoU (EE) 2015/1831 tn¢ Eupwmaikng EMITPOTAG, OXETIKA HE TNV
ETUAOYN TWV QMAWV TIPOYPOAUUATWY TIou adopolv TNV Tpowdnon YEWPYLKWY Tpoloviwy yla to 2017
Suvapel Tou KavoviopoU (EE) aptB. 1144/2014 tou Eupwnaikot KowvoPBouAiou kat Tou upBouliou.

1.3 Zuvonttikn MNeptypadn Guoikol Kot OLKOVOULKOU OLVTLKELHEVOU TNG cUBAONG

Avtikeipevo TG oupPaong elvat n emthoyn dopéa afloAdynong tou Mpoypaupatog: «Mpowdnon tng OEtag
MOMN “ Feta PDO. Let’s get real!” otig ayopég tng Mepuaviag, Tou Hvwpévou Baatheiou kat tng FoAAiag». H
XPron tou pnvupatog tn¢ Eupwnaikng Emwtpomnng: " Enjoy! It's from Europe." 6a evioxUosl auth thv
npoonabela.

TKOTIOG TOU £pyou, 0 oUUPWVIO HE TIG TIOALTIKEG KOL TOUG KAVOVEC TNC EE yLa Ta yewpPyLKA Tpoilovta Kot Tov
TpoOMO powdNoNG Toug, elval:

o va avadeitel otig ayopEg tng Mepuaviag, tou Hvwpévou Baoielou kat tng FoAAlag, tnv moldtnta, TV
napadoon, TN LovasdikoTtnNTa, TN YyvnolOTNTA KAl TV aAUBeVTIKOTNTA TToU OXETI{OVTAL LE TNV EVPWTTAIKNA
Oéta MNON, wote va TNV KOTAOTACEL CUVELSNTA €TIAOYI TWV EUPWTALIWY KATOVOAWTWY, QUEAVOVTAG
£TOLTO HEPLOLO QYOPAC KaL TIG ECAYWYEG

® VO EVNUEPWOEL KOL VO EVALOONTOMOLNOEL TG OUASEG-OTOXOUC (EMAYYEAUATIEG KOL KATOVAAWTEC) YLa TIG
wuotnteg tng Pétag NON kabwg Kot yla TNV aUBeVTIKOTNTA TWV EUPWMAIKWY MPOOTATEVOUEVWV
Ovopaowwv MpoéAeuong

e va oaufnosl TNV avayvwpLloLoTNTA OXETIKA pe Ta cUpPoAa tng Eupwmaikngc Evwong ywo tnv
ETLOAKAVON TWV TpolovTwy MNpootateuopevng Ovopaciog Mpogéhevong.

O Avadoyxoc Ba uhomoloeL To €py0o, cUUGWVO WE:

o) tov Kavoviopd (EE) 1144/2014 tou EupwmoaikoU Juppouliou kot KowoPoulAiou tng 22n¢ Oktwppiou
2014 OYETIKA WE TIC EVEPYELEC EVNUEPWONC Kal TiPowBnong mou adopolv OTo YEWPYLKA Tpoidvta Kot
edapuolovtol oTNV ECWTEPLKN ayopd KAl OE TPITEC XWPES

B) tov kat’ g€ouaolobotnon Koavoviouod (EE) 2015/1829 tng Emwtpomng, tng 23ng Ampidiov 2015 yia tn
cupmAnpwon tou KavoviopoU (EE) 1144/2014 kai tov EkteAeotikd Kovoviopd (EE) 2015/1831 1ng
Erutponng yia tn B€omion AEMTOUEPWY KAVOVWY EPAPUOYNG

y) Tov ekteheotikd Kav. (EE) apBu. 2015/1831 tng Emttpornrig, tng 7ng OktwBpiou 2015, yia tn B€omion
Kavovwy edpappoynic tou Kav. (EE) apBu. 1144/2014 tou Eupwmnaikol KowoBouAiou kat tou TupBouliou
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OXETIKA HE TIC EVEPYELEC EVNUEPWONG KAl TPowBNong mou adopolv Ta YEWPYLKA TPOIoVIa Kol
epapudlovtal oTNV ECWTEPLKN AYOpA KAl OE TPITEG XWPEG.

8) tnv MpbéokAnon umoPoAng mpotdcewv 2017 «AmMAQ mpoypaupata: Emuyopnynoelg ylo €VEPYELEC
gvnuUEPWONG Kol Tpowdnong mou adopouVv Ta YEWPYLKA Tpoilovia» Kol £happolovial OTNV ECWTEPLKN
oyopd Kol Ot TPIitEC Xwpeg, oludwva Pe Tov Kavoviopo (EE) apt®. 1144/2014 tou Eupwmaikou
KowoBouAiou kat Tou TupBouliou.

g)tov «08nyd ywo umoyndioug NG MPocokAnong UTIOBOANG TPOTACEWV YLl QTTAQ TIPOYPAUUOTA TIOU
adopolv CUYXPNHUATOSOTNON TWV PETPWY EVNUEPWONG KAl TipowBnaong mou ehapuolovial 0TV ECWTEPLKN
oyopad 1) o€ TPLTEC XWPEGH

ot) v KYA 419/18559 Kowng Amodaong twv Ymoupywv E€wteplkwv kat Aypotikng Avamtuéng kat
Tpodipwv «Kaboplopdc Aentopepetwy edappoyng twv Kav (EE) 1144/2014 tou Eupwnaikot KowoBouAiou
KoL Tou upBouliou, tou kat e€ouclodotnon Kav (EE) 2015/1829 tng Emitpormnnic kot Tou ektedeotikol Kav
(EE) 2015/1831 tn¢ EMLTPOMNG, OXETIKA LIE TIC EVEPYELEG EVNUEPWONG KOL TIPOWONONG YEWPYLKWY TTPOTIOVIWY
OTNV ECWTEPLKN ayopd Kol oe tpiteg xwpes» (DEK 855/B/16-03-2017).

{) TNV pe KWKO umoPBoAng 779712 npdtacn tou EAFO AHMHTPA yla Th XpnUotodoTnon Tou £€pyou TNg
TiPoBOANG OTwC auTr €xel eykplBel amo pe tnv utt’ aptb. C(2017) 6934/19-10-2017 ExkteAeotikn Antddaon
NG EMTPOMAC OXETIKA HE TNV EMAOYA TWV AMAWV MPOYPAUUATWY TTou adopolV TNV Mpowbnan YEwPYLKWY
mpoloviwy yla To 2017 Suvapel tou kKavoviopol (EE) aptB. 1144/2014 tou Eupwraikol KowvoBouAiou kat
ToU ZuppBouliou.

Ot Intolpevec umnpeoieg afloAoynong oxetilovial AGpeca He TNV Ulomoinon twv Spdoswv Tou
£KTEAEOTIKOU opyaviopoU yia to Mpoypappa: Mpowbnon tng ¢pétag MOM «Feta PDO. Let’s get reall» otig
ayopEg TG Meppaviag, tovu Hvwpévou Baaolkeiou kal tng MaAAiag.

OL MaPEXOUEVEG UTINPECLEG KOTOTAOOOVTAL OTOUG aKOAoUBou¢ KwdikoU¢ Tou Kowvou Agfhoyiou dnuoociwv
oupBaocswv (CPV):

CPV Nepypadn

79410000-1 YTINPEOLEG TAPOXN G ETUXELPNHUATIKWY CUUPBOUAWV Kol cUpBouAwy og BEpata dlayxeiplong

H napovoa cupuPaon dev umodlatpeital os TUAUATA.
H ektipwpevn afia tng cupPaong avépyetal oe 70.000,00 € mAéov OMA 24%.
Mpoodopsc unofarlovTal yia To GUVOAO TwV INTOUUEVWY UTINPECLWV.

OkovouLkog dopéag o omoiog umoBaMAeL autovoua 1 we péhog Evwong 1 Kowomnpaéiog yla tov mapovia
Slaywviopod, dev pumopel va cupeTéxeL og dladikaoia cuvadng cupBaong autovoua N we HEAog Evwong n
Kowomnpatiog mou adopd otnv avdbBeon UTNPECWWV EKTEAECTIKOU oOpyaviopoU yla to MNpdypoappua:
MpowBnon tg détag MOM «Feta PDO. Let’s get real!» otig ayopég tng Meppaviag, tou Hvwuévou Baotheiou
kot TnG FaAAiag. Ze mepimtwon mou SlamiotwBel KATL TETOLO, OAEG oL TPOoPOPEC TLG omoieg UTIOPAAAEL 1)
OTLG OTIOLEG CULUETEXEL O OLKOVOULKOG popEag amoppimrovral.

H ouvoALkr ekTIHWUEVN afla TNG cUUPBacNC avépXeTtal oto moood Twv 86.800,00 € cuumneplapfBavopévou
ONA 24% (mpolUmoloylopog xwpic OMA: € 70.000,00 ONA : € 16.800,00).

H Sidpkela tng obuBaonc opiletal oe 36 HAVEC.

AvaluTtikn Tieptypadn tou $uGLKOU Kal OLKOVOULKOU QVTLKELEVOU TN cUpBaong Sidetat oto MAPAPTHMA
| Tng mapovoag Staknpuénc.

H ocUpPBaon Ba avoteBel pe to KpLtplo NG TAEov cupdépoucag amd OLKOVOULKY dmoln mpoodopdg,
Bdaoel Tng BEATIOTNC OXEONC TOLOTNTAG — TLUAG.
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1.4 OeoMKO MAaiolo

H avaBeon kal ektéleon tng oLUPaoNG SLEMETAL amo TNV Keipevn vopoBbeoia kat Tig kat' e¢ouolodotnon
autng ek60Beloeg KAVOVLOTIKEG TPALELS, OTWC LoXUOULV Kol LOLwG:

Tou v. 4412/2016 (A' 147) “Anuodoiec SuuBdaoeic Epywv, Mpoundelwv kat Yrnpeoiwv (mpooapuoyr otic
O6nyiec 2014/24/ EE kaw 2014/25/EE)»

Tou v. 4314/2014 (A' 265) “A) o t Olaxeipton, Tov EAEyo Kol TNV EQAPUOYN OVATTUELKWY
napeuBaocswy ya tnv mpoypauuatiky nepiodbo 2014-2020, B) Evowudatwon tne 06nyiac 2012/17 tou
Evpwrnaikot KowoBoudiov kat tou SuuBouldiou tng 13nc louviou 2012 (EE L 156/16.6.2012) oto
eAAnviko bikato, tpomomoinon tou v. 3419/2005 (A' 297) kat aAAec Statdaéelc” kat tou v. 3614/2007 (A'
267) «Alayeipton, EAEYXOC Kol EQOPUOYH AVATTTUELAKWY TTAPEUBATEWVY YLa THV TIPOYPOUUATIKY TTEPIOSO
2007 -2013»,

ToU V. 4270/2014 (A' 143) «ApxEc SnNUOOCLOVOLULKNG SLOXEIPLONG Kot ETTOMTEING (EvowudTtwon tne Odnyiac
2011/85/EE) — 6nudoto Aoytotiko kat aAAec Siatdaéeic»,

Tou v. 4250/2014 (A' 74) «Atotkntikég AAouoteUael - Katapyrioelg, SuyxwveUoelc Noutkwv Mpocwnwv
kot Yrnnpeowwv tou Anuooiouv Touéa-Tpomomoinon Aiataéewv tou m.b. 318/1992 (A°161) kat Aounég
puBuioslc» kat elSIKOTEPA TIG Slataelc Tou dpbpou 1,

¢ map. Z tou N. 4152/2013 (A' 107) «[Ipooapuoyr tng eAAnvikr¢ vouodeoiog otnv Obnyia 2011/7 tng
16.2.2011 yia tnv KaTAMOAEUN TN TWV KABUOTEPNOEWVY MANPWUWY OTIC EUTTOPLKEG CUVUAAQYECY,

Tou v. 4129/2013 (A’ 52) «KUpwaon tou Kwdika Nouwv yia to EAeykTiko SuvébpLo»

Tou v. 4013/2011 (A’ 204) «Zvotaon eviaiac Aveédptntne Apxhn¢ Anuooiwv SuuBacewv kat Kevtpikou
HAektpovikou Mntpwou Anuoociwv ZuuBaocwv...»,

Tou v. 3861/2010 (A’ 112) «Evioyuan tn¢ SLaQAVELAC LIE TNV UTTOXPEWTLKI AVAPTNGCN VOUWVY KoL TPaEEWV
TWV KUBEPVNTIKWY, SLOIKNTIKWV KAl dUTOSLOLKNTIKWVY opyavwy ato dtadiktuo "Mpoypauua Atavysia” kat
aAeg bdlataéeic”,

tou apBpou 4 tou 1.6. 118/07 (A'150)

Tou v. 3548/2007 (A’ 68) «Kataywpton SNUOCLEVCEWY TWV POPEWY TOU ANUOCIOU OTO VOUOPXLOKO KOl
TOTTLKO TUTTO Kot AAAEC SlaTaéeicn»,

tou v. 3310/2005 (A' 30) “Méfétpa yia t™ OlacedAion ¢ SLAPAVEINC KL TNV QOTEOT
kataotpatnynoewyv kata tn Siadikaocioa ocuvayne énuoociwv cuuBacswv” yua tn Slactavpwon Twv
otolxelwv tou avadoxou pe ta otolxeia tou E.X.P., tou m.§/tog 82/1996 (A' 66) «Ovouaotikomoinon
UeTOYWV EAAnvikwv Avwvouwv ETQIpElwV TOU UETEYOUV OTIC Sladikaocie¢ avaAnyng Epywv 1
npoundelwv Tou ANUOGIOU N TWV VOULKWY TIPOOWIWVY TOU EUPUTEPOU ONUOCLOU TOUEQ», TNG KOWNG
anddaong twv Yrmoupywv Avamtuéng kat Emikpateiag pe ap. 20977/2007 (B’ 1673) OXETKA pE T
“AlkatodoynTikd ylia THV THPNON TWV UNTPWwv Tou Vv.3310/2005, Onw¢ TtpomomoltyOnke UE TO
v.3414/2005”, x0Bw¢ kalL tn¢ amodacng tou Ydumoupyol Oiwkovopiog kat OWKOVOULKWY HE
0plBu.1108437/2565/A02/2005 (B" 1590) “KoFoplouoc ywpwv OTIC OMOIEC AEITOUPYOUV EEWXWPLEG
etaipiec”,

Tou v. 2859/2000 (A’ 248) «Kupwan Kwéika ®dpou Mpootidéuevng Aiacy,

Tou v.2690/1999 (A' 45) “Kupwan tou Kwbika Atotkntikng Atadikaoiac kot dAAec Stataéeic” kal 1&6iwg
Twv apBpwv 7 kat 13 éwg 15,

Tou v. 2121/1993 (A' 25) “Mvevuartikn I5toktnoia, Suyyevika Atkowuata kot MNoAitiotika O¢uata’”,

tou m.6 28/2015 (A' 34) “Kwébikomoinon Siataéswv yia tnv mpocBacn oe dnudoia Eyypapa Kot
otoiyeia”,

tou 1.6. 80/2016 (A'145) “AvaAnn UTIOXPEWOEWY OO TOUG AlaTAKTES”,
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™¢ pe ap. 57654 (B’ 1781/23.5.2017) Anodaong tou YroupyoU Otkovopiag kot Avarmtuéng « Puduton
e1bikotepwv Jeuatwy Asttoupyiacg kot Staxeiptong tou Kevipikou HAgktpovikoU Mntpwou Anuooiwv
JuuBaoswv (KHMAHZ) tou Yrmoupyeiou Otkovouiac kot Avamtuénc»

™G pe ap. 56902/215 (B' 1924/2.6.2017) Anodaaong tou Yrioupyol Otkovopiag ko AVArTTuEng « TEYVIKES
Aemttouépeiec kot Stadikaois¢ Asitoupyiag tou FEOvikoUu JSuotnuato¢ HAsktpovikwv Anpooiwv
JupBdoewy (E.5.H.AH.5.)»,

tou Kav. (EE) apBu. 1144/2014 tou Eupwmaikol KowvoPouliou kat tou XupPouliou, tng 22ag
OktwpBpiou 2014, OXETIKA WE TIG EVEPYELEG EVNUEPWONG KOL TTPOWBNGCNC Tou adopouv TA YEWPYLKA
nipoiovta Kot epappolovtal OTNV ECWTEPLKN ayopd Kol O€ TPITEG XWPES KAl TNV Katapynon tou kav (EK)
aplBu. 3/2008 tou Tuppouliou,

tou kat' efoualobotnon Kav. (EE) aptBu. 2015/1829 tng Emutponng, tng 23n¢ Ampthiou 2015, ywa tn
cuumAnpwon tou Kav. (EE) aplOu. 1144/2014 tou Eupwraikol KowvoBouAiou kat tou upBouliou
OXETIKA HE TIG EVEPYELEG EVNUEPWONG Kal Mpowbnong mou adopolv Ta YeWwPYKA Tpoidvia Kal
edapuolovtal oTNV ECWTEPLKI AyopPAKaL O TPLTEC XWPEG,

Tou ekteAeotikol Kav. (EE) aptBu. 2015/1831 tng Emutponng, tng 7ng Oktwpplou 2015, yia tn B£omion
Kavovwv edpoppoyng tou Kav. (EE) apBu. 1144/2014 tou Eupwrmaikol KowvoBouliou kal tou
JUMPBOUALOU OXETLKA HE TLC EVEPYELEC EVNUEPWONG Kal TipowBnong mou adopolv Ta YewpPYLKA poidvta
KoL edapuolovTal oTnNV ECWTEPLKI ayopd Kal o€ TpLTeG XWPEC,

v MNpookAnon umoPoAng mpotdcewv 2017 «AmAQ TpoypAppATa: EMXOPNYNOELS YloL EVEPYELEG
EVNUEPWONG KAl TPpowbBNnong mou adopouV Ta YEWPYLIKA Tpoilovta» Kol epapUolovTaL OTNV ECWTEPLKN
oyopa Kal o Tpiteg Xwpeg, oVpdpwva pPe tov Kavoviopo (EE) apd. 1144/2014 tou Eupwrmaikol
KowoBouAiou kat Tou TupBouliou.

tov «0&nyod yia umoyndioug tng mpookAnong umoBoAng MPOTACEWV yla AMAQ TIPOYPAUMOTO TIOU
adopolVv CuYXPNUATOSOTNON TWV HETPWV EVNUEPWONCG Kol mMpowbnong mou edapuolovial otnv
ECWTEPLKA AYOPA I O€ TPITEG XWPESH

tou ektehsotikol Kav. (EE) ap®u. 2016/7 tng EmwrpomnAg yio tnv KoOEPWON TOU TUTIOMOLNUEVOU
gvtUTou yla to Eupwnaiko Eviaio Eyypado Mpounbelag,

g 0O6nyiag 24/2014 tn¢ Eupwmnaikng Evwaong,

g urt’ aptB. 419/18559 Kowr¢ Andodaong twv Yroupywv E€wtepikwv kot Aypotikig Avamtuéng kat
Tpodipwv «KaBoplopog Aemropepewwyv edappoyic twv Kov (EE) 1144/2014 tou Eupwrmaikou
KowoBouliou kat tou TupBouliov, Tou kat’ e€ouctoddtnon Kav (EE) 2015/1829 tn¢ Emttponrg Kal Tou
ekteAeotikoU Kav (EE) 2015/1831 tng EMLTPOTMIG, OXETIKA LIE TIG EVEPYELEG EVNUEPWONC KoL TpowBnaong
YEWPYLKWV TIPOLOVIWY OTNV ECWTEPLKA OYOPA KOl OE TPITEG XWPEG.

TWV O EKTEAECN TWV AVWTEPW VOUWV eKS0OELOWY KAVOVIOTIKWY TIPALewy, TwV Aomwy dlatdéswv mou
ovadEpovtal pnTa f amoppEouy amod ta opl{dpeva ota cUPBATIKA TELXN TG Tapoloag, KoBWE Kal Tou
OUVOAOU TWV SLatdgewv Tou aopalloTikol, epyaTikol, Kowwvikol, meptBallovtikol Kot ¢popoloyLkou
Sikaiiou mou SLEmel TV avaBeon Kal ekTéAeon TN apovoag cupBacng, €otw kot av Sev avadépovral
pPNTA MOPATAVW,

Tou AapBpou 14B Ttou v. 3429/2005 «Anudaoteg Emixelprioelg kat Opyaviopol (A.E.K.O.)» (DEK 314 A’),
OMw¢ To apbpo autd mMpPooTtédnke pe tnv map.1l tou apbpou 66 Tou v.4002/2011 «Tpomomnoinon TG
ouvtaglodotikng vopoBeoiag tou Anuociou-PuBpuicslg yia tnv avamtuén Kot Tn SnUOGCLOVOLKN
gfuylavon-0<épata appodiotntag Ynoupyeiwv Owkovoulkwy, MoAtiopol kot Touplopol Kal Epyaciag
Kot Kowwvikfig Aodpdiione» (DEK A 180/A’/22.8.2011),

g ur’ ap®. 188763/10.10.2011 kown¢ amodoong twv Ymoupywv OWKOVOULKWY Kal AyYpOTIKNG
Avamntuéng & Tpodipwv pe TV omola kat efouclobotnon Twv avwiépw Slatdfewv, ocuoTnOnKe o
«EAAHNIKOS TEQPTIKOZ OPFANIZMOZ — AHMHTPA» (EATO-AHMHTPA) mou €emomntevVeTal amd TO
Yroupyeio Aypotikng Avamrtuéng kot Tpodipwv Kal oTov omoio cuyxwvelBnkav Tt HEXPL TOTE
autoteAw¢ Asttoupyolvia v.m.Lb., (a) to EBviko 16pupa Aypotikng Epeuvag (EO.LAT.E.), (B) o
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Opyaviopog Fewpylkng EmayyeApatikng Ekmaidevong, Katdptiong kot AmaoyoAnong (O.M.E.E.K.A.)-
«AHMHTPAY, (y) o Opyaviopog Miotonoinong kot EnipAedng Mewpywkwv Npoiovtwyv (O.M.E.TE.M.) kat (8)
0 EAAnvikog Opyaviopdg Falaktog kat Kpéatog (EA.O.TA.K.), (DEK 2284 B'/13.10.2011), oto €€nc KYA,

Twv aplb. 1488/72724/22-05-2018 kal 1489/72729/22-05-2018 Anoddoewv tou YroupyoU AypoTLKNG
Avamtuéng kat Tpodipwv (DEK 293/YOAA/22.05.2018) «Aloplopog Mpoowplvol  AleuBuvovtog
JupBoUAou tou EAANVIKOU Tewpylkol Opyoaviopotu — AAuntpa — NMIA» kat « OplopdG peAwv
npoowplvol Alokntikol ZupPouliou tou EAANViKoU TewpylkoU OpyaviopoU — ARuntpa — NMIA»
avtiotolya,

g urt’ apB. 1487/72721 (DEK 293/YOAA/22.05.2018) anddaong tou Yroupyol AypoTikig Avamtuéng
kot Tpodipwyv, pe tnv omoia Slopilotnke wg mMpoowpvog Mpdedpog tou A.Z. tou EATO-AHMHTPA o
KaBnyntng A.M.0. NikoéAaog Katng,

™¢ utt aplB. Bépatog 11A Anddaong tg 73n¢/23-03-2016 Zuvedpiaong tou AlotknTtikoU SupBouliou
tou Opyaviopol He B€pa  «Emikalpomoinon, OCUUMARPWON KOL TPOMOMOLNoN TwV EMIUEPOUS
napaypddwv tng 01/65n¢/27&28.07.2015 Anddaong tou Alolkntikou Tuppouliou» (AAA: QYPMOZ3M-
5IT),

™¢ urt’ aptB. C(2017) 6934/19-10-2017 EkteAeotikn¢ Altddaong Tng EMLTPOMNG OXETIKA LE TNV EMIAOYN
TWV AMAWY TIPOYPUUUATWY TIou adopolv TNV mpowbnon Yewpylkwy mpoloviwy yia to 2017 Suvapuet
TOU KavoviopoU (EE) aptB. 1144/2014 tou Eupwmnaikou KowvoBouAiou kal tou ZupBouliou

™¢ urt’ aptb. mpwt. 91/113219/26-10-2017 emiotoAng Tou TuRpatog Epmopikwyv Powv kat NpowBnong
Mpoidvtwv tou Ymoupyeiou Aypotikng Avamtuéng kat TpodiHwv OXETIKA LE TO QTOTEAECHO TNG
afloAoynong tng mpotacng amhol mpoypaupatog 2017 yla tnv mpowbnaon yEWPYLKWY TPOIOVTIWY HE
KwOLKO 779712 — PDO FETA.

™m¢ url’ aptd. mpwt. 49308/14-11-2017 £ykpong avalndng umoxpéwong damdvng os BApog tou
MpoUmoAoylopou Tou EAANVIkoU Fewpytkol Opyaviopot AHMHTPA emopevwy Twv apxng YEVOUEVNG TO
£10¢ 2018 yla tnVv «Mapoxn UTINPECLWY EKTEAECTLIKOU opyaviopol Kabwg katl popéa aflohdynong yla to
MNpoypappa Mpowdnon tng Eupwrnaikng Métog MNOM «European PDO Feta. Let’s get real!» otig ayopég
¢ Meppaviag, tou Hvwpévou Baoteiou kat tng FaAAiog.

™G He aplB. Bépatog 0581 Anodaong tng 98ng ouvedpiaong Tou A.Z. tou EATO — AHMHTPA pe Bépa
«Anodaon £ykpLong TEUXWV SLAKNPUENG SLAYWVLOMWYV KAl SLEVEPYELAG AUTWV e CUVTUNON iPoBeouLwy
KaBwg Kol OuyKpOTNONG YVWHOSOoTIKWY opydvwyv (Emitpontwv) B1l] Tou telUxoug tng Slaknpuénc
SloywviopoU Kat Tng mepiAndng aUTAC, UE AVTIKELLEVO TNV TOPOXT UTINPECLWV dopéa afloAdynaong yla
to Npoypappoa: Mpowbnon tng Oétag MOM « PDO Feta. Let’s get real!» otig ayopég tng Mepuaviag, tou
Hvwpévou BaoWeiou kat tng FaAAiag, ektipwpevou mpolnoloylopol 70.000,00 € mhéov OMA 24%»
(AAA QKZIO=3M-PEA).

™¢ he aplB. Bépatog 03 Anodaong tng 108n¢g cuvedpilaong tou A.X. Tou EATO — AHMHTPA pe O€pa
«EmavaAnyn tou um’ apd. mpwt. 52036/28-11-2017 Slaywviopol HE QVIIKEWMEVO TNV TOPOXN
UTINPECLWV A€LOAOYNONG AMOTEAECUATWY TWV Spacewv Tou Mpoypdppartog: Npowbnaon tg dpétag MNOMN
«Feta PDO. Let’s get real!» otig ayopéc tng Meppaviag, tov Hvwpévou Baoweiou kat tng MaAAiag» (AAA
QHWYO=3M-087).

™¢ ur’ aptb. mpwt. 50393/20-11-2017 emwotoAng mpog to Tunua Epmopikwv Powv & Mpowbnong
Mpoidvtwy tng AtevBuvong Npowbnong Mewpykwyv Mpoidovtwy tng Mevikng AtevBuvong Tpodipwv Tou
Yroupyeiou Aypotikng Avamtuéng kat Tpodipwyv pe Bépa «Stapifacn tehkwv oxediwv Slaknpuewv,
KOBWG KaL TNG oXeTIKNG anodaong A.X. tou EATO — AHMHTPA».

™mg ur’ apB. mpwt. 3717/126631/27-11-2017 emotoAig tou Tunuatog Katdptiong kot EktéAeong
Mpoypappartog MpounBewwv tng AlevBuvong MpopnBelwv Ataxeipiong YAkoU & Ymodopwv tng FEVIKAC
AleBuvong OkovouLKwY YTnpeowwv tou Ymoupyesiou Aypotikig Avamtuéng kat Tpodipwv pe Béua
«Zx€dla AlaknpuEewv HAektpovikwv Avolktwv AleBvwv Alaywviocpwy, péow E.2.H.AH.Z., Tou EAANvIKOU
lewpylkol Opyaviopou — «AHMHTPA», oL omoleg adopouv otnv a) «Mapoxr UTNPECLWV EKTEAECTIKOU
opyaviopou yua to Mpoypappa: Mpowdnon g Eupwnaikng MEtag MOM «European PDO Feta. Let’s get
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real!» ot ayopeg tn¢ Meppaviag, Tou Hvwpévou Baothelou kat tng MaAAioag», B) Noapoxn umnpeclwv
afloAoynong amoteAeopaTwy Twv dpdcswv yia to Mpoypappa: Mpowbnon tng détag NOM «Feta PDO.
Let’s get real!» otig ayopég otig ayopeg tng Meppaviag, tou Hvwuévou Baoleiou kat tng FaAAlagy, v)
«Mapoxn UTNPECLWV EKTEAEGTIKOU 0pyavVIOHOU yla to Mpoypappa: Mpowbnon tng Eupwmnaikng MEtag
MON «European PDO Feta. Let’s get real!» otig ayopég twv HMA kat tou Kavada kot 8) Mapoxn
UTINPECLWV afLOAOYNONG aMOTEAECHATWY TWV Spdcewv yla o Npoypaupa: Npowbnon tng pétag NON
«Feta PDO. Let’s get real!» otig ayopeg twv HMA kat tou Kavada».

™G ue aplB. Bpartog 04 Anodaong tng 113n¢/24-05-2018 cuvedpiaong tou A.Z. tou EATO — AHMHTPA
pe Ogpa «EmiBeBaiwon tng aptbu. 03 anoddaong tng 108n¢/23.03.2018 Suvedpiaong tou A3, pe Bépa
«EmavaAnyn tou ur’ aptd. mpwrt. 52036/28-11-2017 Slaywviopol HE QVIIKEWMEVO TNV TOPOXN
UTINPECLWV aELOAOYNONG AMOTEAECUATWY TWV SpAcewv Tou Mpoypdppartog: Npowbnaon tng dpétag MNOM
«Feta PDO. Let’s get real!» otic ayopeg tng Meppaviag, tou Hvwpévou Baotheiou kat tng FoAALag» ».

™M¢ Me ap. mpwt. 3000/122456/28-11-2017 £€ykplong ovaAnyPng TOAUETOUC UTOXPEWONG TOU
Yroupyeiou Aypotikng Avamtuéng katl Tpodipwv (AAA 6K154653MM-024)

1.5 NpoBeopia napalapnig npocpopwv Kat SlevépyeLa SLaywvioHoU

H katoAnktiki nuepopnvia mapaiafng twv npoodopwy givatr n 14/06/2018 kot wpa 15:30.

H Stadikacia Ba SlevepynBet pe xprion tng mhatdoppag tou EBvikol Tuotipatog HAeKTpovikwv Anpociwv
JupBaocewv (E.2.H.A.H.L.), péow tNg AtaSikTuakng MUANG www.promitheus.gov.gr Tou w¢ Gvw GUOTHHATOC,
v 20/06/2018, nuépa Tetdptn kot wpa 10:00 ..

1.6  Anpoolotnta

A. Anpocicguon otnv Enionun Epnuepida tng Evpwnaikig Evwong

Mpoknpuén tng mapoloag cUUPAONG ATECTAAN UE NAEKTPOVIKA péoa yla dnupooieuon ot 25/05/2018
otnv Ynnpeoia EkS6oswv Tng Evpwmnaikng Evwong.

B. Anpocicuon og €BVIKO eninedo
H mpoknpuén Kal To mMANPeG Keipevo tng mapoloog Alakripuéng kataxwpnBnkav oto Kevipikd HAekTpovikd
Mntpwo Anpociwv Suppacswv (KHMAHZ).

To mMARpeg Keipevo tng mapoloag AlokApuéng kotaxwpnbnke akoun kot otn Stadlktuokn TUAN tou
E.2.H.AH.Z.: http://www.promitheus.gov.gr, értou éAafe Zuotnuikd AplOud: 57266.

Mpoknpuén (meplAnyn tng mapovoag Ataknpuéng) dnuoaotevetal kat otov EAANViké TUTO, cUMdwWvA e TO
apBpo 66 tou N. 4412/2016 :

Ztnv epnpepida pe titho «H AYTH»
stV epnuepida pe titho «kEGHMEPIAA TQON SYNTAKTQN»

H mpoknpuén (mepiAnPn tng mapolvooag Alaknpuéng) onwg mpoPAénmetal otnv meplmtwon 16 Ing
napaypadou 4 tou dpBpou 2 tou N. 3861/2010, avoptiBnke oto Slabdiktuo, OTOV LOTOTOTO
https://diavgeia.gov.gr/ (MTPOTPAMMA AIAYTEIA)

H Awaknpuén Ba katayxwpnbeil oto dladiktuo, otnv LotooeAiba tng avabétouoag apxng, otn SievBuvon
(URL) http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations, otigc 25/05/2018.

H &nuooievon tng mepiAndne tng Slaknpuéng avaptdtol oTtov LOTOTOMO TOUu YMoupyeiou AypOTIKAG
Avarmtuéng kot Tpodipwv http://www.minagric.gr kol oTov TivaKa avoKOWWOEWV Ttou Epmopikol Kot
Blopnxavikot EmpeAntnpiov ABnvwv.

r. E€oda dnuocieloswv

H damavn twv dnupoactetoswv otov EAANviko TUTo BapUvel tov avado)o.

YeAiba 10


http://www.promitheus.gov.gr/
https://diavgeia.gov.gr/
http://elgo.gr/index.php/el/elgo-demeter-press-competitions-proclamations
http://www.minagric.gr/

1.7 Apxég edpappolopeveg otn Stadikacia cuvayng

Ot okovopikot dopeic Seapevovtal OtTL:

a) tnpouv Kal Ba efakoAouBricouv va tNpoUV KATA TNV ektéAeon thg ocLUBaong edooov emAeyolyv, TIG
UTIOXPEWOELG TOUC TIOU QMOPPEOUV Ao TIG SLatdelg tng meplBAAAOVIIKAC, KOWWVIKOAOHAALOTIKAG Kol
EPYATIKAG vopoBeoiag, mou £xouv Beomiotel pe to Sikawo ¢ Evwong, to €Bvikd Sikalo, oUANOYIKES
oupBaocelg n Oiebveic Slatalelg meptPalioviikol, KOWwVIKOU Kol gpyatikol O&lkaiou, oL omoieg
anapBuolvtal oto Moapdaptnua X tou Mpooaptripatog A tou v. 4412/2016. H tpnon twv &v Adyw
UTIOXPEWOEWV EAEYXETAL KOl BEPALWVETOL QO TO Opyava ToU eMIPAENOUV TNV €KTEAECN Twv dnuociwv
OUHUBACEWY KOl TIG ApUOSLEC SNUOCLEG aPXEC KOL UTINPECLEG TTOU EVEPYOUV EVIOG TwV oplwv TNG uBLVNC
KOL TNG ApoSLOTNTAG TOUG.

B) dev Ba evepynoouv 0BEuLTa, TOPAVOUO I KATAXPNOTIKA KaB' OAn tn Slapkela tng Stadkaociog
avaBeong, oAAG Kal KaTA To oTadlo ekTéAeonG NG cUUPBAONC, EpOToV EMAEYOUV

v) AapBavouv ta KatdAAnAa pETpa ylo va SLapUAAEOUV TNV EUTILOTEUTIKOTNTA TWV TTANpodOopLWY TIoU
£XOUV XOpaKTNPLOBEl WG TETOLEC.
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2. TENIKOI KAI EIAIKOI OPOI 2YMMETOXH2

2.1 Fevikég MAnpodopiseg

2.1.1 Eyypada tng cuppaong
Ta éyypada tng mapouvoag dtadikaciag cuvalng sival ta akdlouba:

. n Npoknpuén tng UPPaong OMwe autr dnuoctlevetal otnv Emionun Ednuepida tng Eupwnaiknig
‘Evwong

. n mopouoa Alaknpuén pe ta NapapTAUATO TTOU aMOTEAOUV QVATIOOTIO0TO HEPOG OLUTAC
. 1o Eupwnaiko Eviaio Eyypado Zoppaong [EEEZ]

. Ol CUUTTANPWUATLKEG TANPOodOpIleG TOU TUXOV TapExovtal oto mAaiclo tng Stadikaoiog, Oilwg
OXETLKA UE TIG TTpoSLaypadEC KL TA OXETIKA SIKALOAOYNTIKA

. 1o oX£610 TNG oUMPAONG Ue Ta NMopapTANATA TNG

2.1.2 Emwkowwvia - NpdcBaon ota £yypada tng ZOUBacng

'OAeg oL emkoWVwWVieg o ax€on e ta Baotkd otolxela tng Stadikaociog olvayng tng cupBaong, KabBwg Kot
OAeg ol avtaAllayég mAnpodoplwy, WIWE n NnAekTpovik UmoBoAn, ekTtelouvtal HE TN XPAON TNG
mAatdoppag tTou EBvikoU Juotipotog HAektpovikwv Anpoociwv JupPdacswv (EZHAHZ), péow 1tng
Awadiktuaknic mUANG www.promitheus.gov.gr Tou w¢ Gvw GUCTAUATOC.

2.1.3 Napoxn Alsukpvicswv

To OoXeTIKA althpata mapoxng Sleukpvioewyv umoBAaAAovtol NAEKTPOVIKA, TO apyOTEPO OKTW (8) NuépPeg
TPV TNV KATAANKTIKA NUEPOUNVia UTIOBOANC MPOOHOPwWY KAl ATAVTIWVTAL AVIIOTOLXO OTO SLKTUAKO TOTO
Tou Slaywviopol péow TNG Aladiktuakng mUAnG www.promitheus.gov.gr , tou E.2.H.AH.Z. Atipota
TOPOXNG OCUUTANPWHOTIKWY TIANpodoplwv — Sleukplvicewv umofallovtal amd E£YYEYPOUUEVOUG OTO
ovuoTnUa olkovouLlkoUg dopeig, dnAadrn amd ekeivoug ou SLABETOUV OXETIKA SLATILOTEUTAPLA TIOU TOUG
£€xouv yopnynOel (ovoua xpriotn kot KwdIKO pdoBacnc) Kal amapaitnta To NAEKTPOVIKO OopXelo HE TO
KElHEVO TWV €pWTNUATWY elval NAEKTPOVIKA UTIOYEYPOUMEVO. Althuata mapoXnG SLEUKPLVACEWY ToU
umoBaAAovtal eite pe AAAO TPOTO €iTe TO NAEKTPOVIKO apXELO TOU Ta cUVOSEeVEL Sev glval NAEKTPOVIKA
UTIOYEYPOUEVO, eV e€eTAlovTal.

H avaBétouoa apyn pnopel va mapateivel Tnv npoBeouio mapahafng Twv npoodopwv, oUTWS WOTE OAoL
ol evoLadepOEVOL OLKOVOULKOL pOopEig va prmopouv va AdBouv yvwaon 0Awv Twv avaykoiwv mAnpodopLwy
yla TNV KATAPTLON TwV MPOoPOPWVY OTLE AKOAOUBEC TTEPUTTWOELG:

o) étav, ylo onolovénmote Adyo, ipocBeteg mAnpodopleg, av kat INTROnKav amo Tov OLKOVOULKO dopEa
gykatpa, dev £xouv mapacyeBel To apyotepo £EL (6) nuépeg mpLv amd tnv mpobeopia mov opiletal yla Thv
napalapn Twv npocdopwy,

B) otav ta éyypada tng cuBaong udloTavtal oNUAVTLIKEC aAayEG.
H Sidpkela tng mapdtaong Ba gival avaloyn Le th omoudaldtnta Twv MANPodopLWY 1 TWV CAAOYWV.
Otav oL mpdoBeteg mMAnpodopieg dev €xouv INTnOel £ykaipa ) v €xouv onuooia yla Tnv MPOETOLUACLiA

KaTAANAwv ipoodopwv, Sev amatteital mapdTaon Twv NPOOECULWV.

2.1.4 Nwooa
Ta éyypada g cuBacnG €xouv cuvtayBel otnv eAAnViKr yAwooa.
TuxOV eVOTAOELG 1 TPOSIKAOTIKEG TPOoodUYEC uTtoBAANovTal oTtnv eAANVIKA YAwooa.

OL mpoodopég kal Ta meplhapBavopeva O AUTEC OTOLKEla cuvtdooovtal otnv eAAnVikn yAwooo n
cuvodelovtal amo nionun LeTddpacr) Toug otnv eANVIKA YAwooa.
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Ta amobelktika gyypada cuvtdooovtal otnv eAAnvikn yAwooa fj cuvodelovtal amnod enionun Letadpaon
Toug otnVv eAANVIKA YAwooa. Xta aAdodanad Snuoota yypada kat Sikatohoyntikd epapudletal n uvonkn
™¢ Xayncg ¢ 5.10.1961, mou kupwBnke pe to v. 1497/1984 (A’188).

Eldikotepa, OAa ta Snuooia €yypada mou adopolv aAlAodamol¢ OLKOVOULKOUC ¢opei¢ kal mou Ba
KatateBouv amd toug MPoodhEPOVIeG otnv mapouoa Stadikaoia, Ba sival vOpa EMIKUPWHEVA, KOL N
petadpaon Twv v AOyw gyypadwv UMopel va yivel eite anod tn petadpaotiky untnpecia tou YM.EZ., elte
ano to apuodio npofeveio, ite amo diknyopo Kata TNV €vvola Twv apbpwv 454 tou K.MoA.A. kat 53 tou
Kwdiwka mepl Alknyopwv, €ite amd opkwTto HeETAdPAOTH TNC XWPAC TPOEAEUONG, av udloTatal otn xwpea
auTn Tétola unnpeoia.

Emutpénetal avrtiotowa n katdBeon olwoubnmote Snuoolou eyypddou kol SikaloAoyntikoU mou adopd
oAlodarmn Emixeipnon pe tn popdrn eMKUPWHEVNG PwTOTUTIAG TPpoEPXOUEVNG £lTe oMo TO VOULUO
ETUKUPWHEVO £yypacdo amo to apuoddio Mpofeveio TNG xwpog Tou MPoodEPoVToC, £iTE AMO TO MPWTOTUTIO
gyypado pe tnv odpayida “Apostile” cOudwva pe tnv ocuvlnkn tg Xayng tng 05-10-61. H smkVpwon
OUTH TIPETEL VAl EXEL YIVEL amo SIknyopo KaTd tnv évvola Twv dpBpwv 454 tou K.M.A. kat 53 tou Kwdika
niepl Alknyopwv.

KaBe popodng emikowwvia pe tnv avabétovoa apxn, KabBwg Kal YeTaly autng kal Tou avadoyou, Ba
yivovtal umoxpewTika otnv eAAnvikA YAwooa.

2.1.5 Eyyunoelg

OL eyyunTIKEG €MIOTOAEC Twv Ttapaypddwy 2.2.2 kat 4.1. ekbibovtal amd TOTWTKA SpUuUATA TIOU
AslToupyoUlV VOO OTa Kpatn - LEAN tne Evwong f tou Eupwmaikol Owkovoulkol Xwpou 1 ota Kpatn-
pépn tng 2A3! kot éxouv, cUPPWVA HE TIC LOXUOUOEG SLaTAgelg, To Sikaiwpa autd. Mropolv, eniong, va
ekbibovtal and to E.T.AA. - T.Z.M.E.A.E. } va mapéxovtal Pe ypappdtio tou Tapeiou Mapakatadnkwy Kot
Aaveiwv pe mopakatdbeon o€ oUTO TOU AVTIOTOLXOU XPNHOTKoU moooU. Av cuotaBel mapakatadrkn pe
YpOUUATIO TopakatdBeong xpeoypddwyv oto Topeio Mapoakatabnkwyv kot Aoveiwv, to Ttokopepidia 1
peplopota mou Afyouv Katd tn SLapKeLla TNG eyyunong emLotpEdovTal HeTA TN ANEn TOUG oToV UTIEP OU N
£yyUnon oLKoVouLKO dopéal.

Ol EYYUNTIKEG €TILOTOAEG ekSiSovTal KT €MAOYH TWV OLKOVOULKWY GOpEWV amod £vav 1) MEPLOCOTEPOUG
£KkOOTEG TNC TTAPATIAVW TIOpaypadou.

Ot gyyunoslg auTég mepthapPdavouv kot eAdyLlotov To akolouBa otolxela: a) tnv nuepopnvia ékdoong, B)
Tov £k60TN, y) TNV avabétouoa apxr mPog TNV omoia arnsuBuvovtal, §) Tov aplBud tng eyyvunong, €) to
Tmoo6 Tou KAAUTITEL N €yyUnon, ot) v MANPn enwvupia, tov A.O.M. kat Tn SlelBuvon Tou OLKOVOLLLKOU
dopéa uTép TOou omolou ekdideTal n eyyunon (otnv mepintwon évwong avaypddovtal OAa To MOPATAVW
yla kKaBe péAlog g évwong), ) Toug Opouc OTL: aa) n eyyunon TOPEXETAL AVEKKANTA KAl avemidUAAKTA, O
6e ekbOTNC MapALTETAL TOU SIKALWUATOG TNG SlapEcewd Kal TnG dlnoswe, kat BB) otL oe mepimtwon
KOTATTWONG AUTAG, TO TTOOO TNG KATAMTWONG UTOKELTOL OTO €KACTOTE LOXUOV TEAOG XOPTOCHHOU, Nn) Ta
oTolxela TNG OXETIKNG SLaKAPUENG KaL TNV NUepopnvia Slevépyelag Tou Slaywviopou, B) tnv nuepounvia
ANENG 1 tov Xpdvo oxUoG TNG Eyyunong, L) v avaAnydn umoxpéwaong amo tov k8Ot TG eyyunong va
KOTABAAEL TO TIOOO TNG €YYUNONG OAKA 1 HEPLKA €VTOG MEVIE (5) NUEPWV MPETA amod amAn €yypaodn
eldomnoinon ekeilvou Pog Tov omoio aneuBUVETAL KAl LA) OTNV MEPLITTWON TWV EYYUNCEWV KOANG EKTEAEONG
KoL T pOKATABOANG, TOV AplBUO KAl TOV TITAO TNC OXETIKAG oL UPBaONG.

YroSelypata eyyunTIKwy €MLOTOAWY CUUUETOXNG, TPOKATABOANG Kol KOANG eKTEAEONG TiepllapBdavovtal
oto MNapaptnua VI.

H avaBétouoa opxr EMKOWWVEL Pe TOUG EKEOTEG TWV EYYUNTLKWV ETILOTOAWY TIPOKELUEVOU VA SLOTLOTWOEL
TNV gyKLUPOTNTA TOUC.

1 H Alebvig Zupdwvia yla tig Anuooteg SupBdaoelg (2AZ) sivat, PEXPL OTLYUAG, N KOV VOMIKA SECUEUTIKA cupdwvia oto
mhaiolo tou Maykoouou Opyaviopou Epmopiou oto medio twv dnpociwv cuppdacewv. H mapovoa popdn tg tébnke oe Loxv
v 1n lavouapiouv 1996. Ta puépn tng AL eival: Apuevia, EABetia, Eupwnaikn Evwon déoov adopd ta kpdtn HEAN NG,
Hvwpéveg MoAtteieg tng Apepikig, lanwvia, loAavdia, lopan), Kavaddg, Katw Xwpeg 6cov adopd tnv Apoluma, Kivellkn
Tainé, Kopéa, Ayrtevotdaly, NopBnyia, Ziykamoupn, kot Xovyk Kovyk-Kiva. Apuodia yia tn Siaxeiplon tng AL eival n
ETUTPOTN yLa TLG SnudoLeg cUUBATELG.
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2.2 Awkaiwpa Zuppetoxng - Kpiripla Mowotikng EmtAoyng

2.2.1 AKOLOUMEVOL GUMETOXNG

1. Aikkaiwpa cuppetoxng otn Sadikacia cuvayng tng mapovoag clUPAcNG €xouv GUGLKA 1 VOULKA
TPOOWTTO KO, OE TIEPIMTWON EVWOEWV OLKOVOLLLKWVY GOPEWV, TA LEAN OUTWV, TIOU ELVAL EYKATECTNUEVA OE:
o) KpATog-péAog TnG Evwong,

B) kpatog-péAlog tou Eupwmaikol Otkovopikou Xwpou (E.0.X.),

Y) Tpilteg xwpeg mou €xouv umoypdel Kal kupwoel tn ZAZ, oto Babud mou n umod avabeon dnuooia
cUMBaon kaAumtetal anod ta NapaptApata 1, 2, 4 Kal 5 Kot TG YEVIKEG ONUELWOELS TOU OXETIKOU HE TNV
‘Evwon Npooaptipartog | tng wg avw Zupdwviag, kabwg kat

8) o€ tpiteg Ywpeg mou Sev guminrTouv otnv nepinmtwon y' tng mapovoag mapaypadou Kal £xouv cuvaet
Siuepeic n moAupepeic oupdwvieg pe TNV Evwon os Bépata Sladikaolwy avabeong dnpooiwv cupBacswv.

2. OL eVWOELG OLKOVOULKWY GOPEWV, CUUTIEPIAAUBAVOUEVWY KAl TWV TIPOCWPLVWY CUUTPAatewy, Sgv
amaltteitol va meptBAnBoUV cUYKEKPLUEVN VOULKN Lopdr yla Tnv urtofoln mipoodopdc.

3. 211G MepMTWOELG UTtoBOANG TIPOadoPAG Ao EVwaon OLKOVOULKWY Gopeéwv, OAa Ta péAN tng eubBuvovtal
£vavtl Tng avadétouoag apxng aAAnAéyyua Kot £1¢ OAOKANpov.

2.2.2 Eyyunon CUMUETOXAG

2.2.2.1. Twa TNV £€yKupn cuppetToxn otn dadikaoia cuvadncg tng moapovoag cupBacnc, katatiBetal ano
TOUC OUUUETEXOVTEG OLKOVOULKOUG dopeic (mpoodEpovteg), eyyuntik EMLOTOAN GOUMUETOXNG, TIOU
OVEPXETAL 0 MOOO TIOU avTLoToLXel oto 2% tng kaBapncg aflag (mpo @.M.A.) Tou mpoimoAoylopol TG
oUUBAONG KOL CUYKEKPLUEVA TO TIOOGO TNE EYYUNTLKNAG EMLOTOANC CUUHETOXNG opiletal o 1.400,00 supw.

JTnv meplmtwon £vwong oLKOVOULKWY GopEéwv, n eyyunon oUUUETOXNG MEPAAUPBAVEL KaL TOV 0pO OTL N
£yyUnon KOAUTITEL TIC UTTOXPEWOCELG OAWVY TWV OLKOVOLKWY GOPEWV TTOU CUHHETEXOUV OTNV EVWOoN.

H eyy0non CUPPETOXNG TPEMEL val LoXUEL TouAdyLotov yla tptavta (30) nuépeg Petd tn AREn tou xpovou
LoxVog ™G mpoodopds tou Aapbpou 2.4.5 tng mopolvoag, NrTot péxpt 20/01/2019, dAMwg n mpoodopd
amnoppintetat. H avabétovoa apxr pumopsel, mptv tn AnREn tng mpoodopdg, va {ntad and Tov npoodEpovia va
napateivel, mpv Tt Anén toug, tn dLdpkela LoXUoG TNE TPoadopdg KoL TNS eyyUNoNG CULUETOXAC.

2.2.2.2. H eyy0non CUPUETOXNG EMLOTPEDETAL OTOV avASOX0 HE TNV TPOCKOWULON TNG €YYUNONC KAANG
eKTéNEONC.

H eyyunon cuUUETOXNG EMLOTPEDETAL OTOUG AOUTOUG MPOOHEPOVTEG UETA:
a) TNV ampaktn mapodo tng npobecuiag doknong mpooduyng 1 tnv €kdoon anddaong emni aoknbeioag
npoodUYNG KATA TN armdPpacn KATaKUPWaoNG Kat

B) tnv ampaktn nmapodo tng mMpobeopiag Acknong achoALOTIKWY UETPWVY 1 TNV €kdoon amnddaong e’
QUTWY, Kot

2.2.2.3. H gyyUnon CUMUETOXNG KOTATIMTEL, AV O MPOOGEPWY ATMOCUPEL TNV TMPOOPopd TOU KATA TN
Slapkela Loxvog autng, mapéxel Peudr otolxeia n mMAnpodoplieg mou avadépovral ota apbpa 2.2.3 £wg
2.2.7, dev mpookouioel eykaipwg ta mpoPAenopeva and tnv mapoloa SIKALOAOYNTIKA 1} 6ev MPOoEABEL
gyKalpwc yla umoypaodr tng cupPaonc.

2.2.3 Adyol anokAeLoHoU

AmokAeietal and tn cuPUETOX otnv Mapouca Stadikacio cuvayng cupBaocng (Sltaywviouo) mpoodEpwv
OLKOVOULKOG dopag, ePpOOOV GUVIPEXEL OTO TPOOCWIO TOU (EAV TIPOKELTAL Ylot LEUOVWHEVO GUGCLKO N
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VOLLKO TIPOCWTO) N 0€ €va amo ta PEAN Tou (edv TPOKELTAL Yl £VWON OWKOVOULIKWY GopEwv) Evag i
TLEPLOCOTEPOL ATTO TOUG akOAouBoug Adyouc:

2.2.3.1. Otav undpxeL o€ BApoG Tou TEAECISIKN KOTASIKACTIKY amodaon yla €vav amnd toug akoAouBoug
Aoyoug:

0) OUUUETOXN OFE €YKANUOTLKA Oopyavwon, Onmw¢ auth opiletal oto apbpo 2 tng amodaonc-mAaiclo
2008/841/AEY tou TupPouliou tng 24n¢ OktwPpiou 2008, ylo TNV KOTATIOAEUNON TOU OPYAVWHEVOU
eykAjpatog (EE L 300 tng 11.11.2008 6.42),

B) dwpodokia, omwg opiletal oto apbpo 3 tng cupPacng mept TNg KatamoAéunong tng dtadpBopag otnv
omola evéyovral untdAAnAot Twv Eupwmnaikwv Kowotntwyv f Twv kpatwv-peAwv g Evwong (EE C 195 tng
25.6.1997, o. 1) kot otnv mopaypado 1 tou dpbpou 2 tng amddaocnc-mAaicto 2003/568/AEY tou
JupPouliou tng 220¢ louAiou 2003, yia TNV KatamoAépnon the dwpodokiag otov ISLwTkO Topéa (EE L 192
™¢ 31.7.2003, o. 54), kaBwg Kal Oomwg opiletal otnv Keipevn vopobeoia i oto €6vikd Sikalo tou
OLKOVOULKOU dopéa,

y) amatn, katd tnv évvola tou apBpou 1 g oUUPACNG OXETIKA HE TNV TPOOTAGCIO TWV OLKOVOULKWV
cupdepOVTIWY Twv Eupwnaikwv Kowotntwy (EE C 316 tg 27.11.1995, 0. 48), n omola KupwONKE He TO V.
2803/2000 (A" 48),

6) TPOHOKPATLKA EYKANLATA ) EYKANLOTA CUVOEOUEVA |E TPOUOKPOTIKEG SpaOTNPLOTNTES, OMWG opilovral,
avtlotoiywg, ota apbpa 1 kal 3 tng anddaong-mhaiolo 2002/475/AEY tou TupPouliou tng 13n¢ louviou
2002, ylwa TNV KotamoAéunon tng tpopokpatiog (EE L 164 tng 22.6.2002, o. 3) i nBwn autoupyla f
CUVEpPYELA N amoTmelpa Stanpagng eykAnpatoc, 0nwc opilovral oto GpBpo 4 auTtic,

€) vouomoinon €008wv amo mMopAvoueg SpactnplOTNTEG 1 XPNUOTOSOTNON TNG TPOUOKPATIOE, OTWC
oUTEC opilovral oto apbpo 1 tng Odnyiag 2005/60/EK tou Eupwmnaikol KowvoBouliou kat tou Tuppouliou
™¢ 26ng OktwPpiou 2005, oxetikd He TtV TMPOANYN TNG XPNOLLOTIOINONG TOU XPNUATOTMIOTWTLKOU
OUOCTAHATOC ylo TN VOULOoToinon €008wv amd TMapAvoueg SpactnploTtNTEG KAl TN XPNHOTOd0TNON TNC
tpopokpartiag (EE L 309 tng 25.11.2005, o. 15), n omoia evowpatwdnke otnv €Bvikr vopobeoia pe to V.
3691/2008 (A’ 166),

ot) matdikn epyacia kal GAAeG popdeg eumopiag avBpwnwy, onwg opilovtal oto apbpo 2 g Odnyloag
2011/36/EE tou Eupwrmaikol KowvoBouliou kat tou TupBouliou tng 5ng Ampthiov 2011, yia thv mpoAndin
KOL TNV KOTOTOAEUNON TNG EUmopiag avBpwnwy Kal yla thv mpootacia twv Bupdtwy tng, kabwg Kat yla
NV avtkatdotaon g anodaocnc-rhaioto 2002/629/AEY tou TupBouAiou (EE L 101 tng 15.4.2011, 0. 1), n
orola evowpatwdnke otnv €Bvikr vopoBeaoia pe to v. 4198/2013 (A’ 215).

O oWKoVOULKOG Popéag ammoKAeleTaL, EMiONG, OTOV TO MPOCWTO £1¢ BApog Tou omolou ekd6Onke teAeaidikn
KOTaSLKooTIK anddaon sival HEAOG TOu SLolkNTIKOU, SleuBuvtikoU R €MOMTIKOU OpPYyAvVoU TOU N €XEL
gfouoia ekmpoowrnnong, AqPng anodacswv A eAéyxou og auTo.

YTIG TIEPUTTWOELG ETALPELWY TEPLOPLOUEVNG guBUVNC (E.M.E.) kal mpoowrikwv etatpelwv (O.E. kat E.E.)kot
IKE 1OlwTikwy KePAAALOUXIKWY ETALPELWY, N UTOXPEWON Tou Tmponyolpevou edadiov adopd kat
£AAXLOTOV OTOUG SLOXELPLOTEC.

ITIG TMEPUMTWOELC avwVUPwWY eTalpelwv (A.E.), n umoxpéwaon tou mponyolpevou edadiou adopd kat’
eAdylotov tov AteuBuvovta ZUPPBouAo, KaBwWE Kat OAa Ta LEAN Tou ALolknTikoU ZupBouliou.

Y€ OAEC TLG UTIOAOUTEG TIEPUTTWOELG VOLLKWY TIPOCWTIWY, N UTIOXPEWCH TwV TponyoL Levwy edadiwv adopd
OTOUG VOULLILOUG EKTIPOCWTTOUG TOUG.

2.2.3.2. Otav o MpoodEpwy €XEL OOETNOEL TIC UTIOXPEWOELG TOU Ooov adopd otnv KataPfoin dpopwv n
elopopwVv KOWWVIKNG achAALoNG Kal auto €xel dlamiotwOel amo SKaoTikr | SlolknTk anodoaon He
teAeaiSikn Kot SEOUEUTIKN LOYXU, cUUdWVA Pe SLATALELG TNG XWPAG OTIOU E(vVaL EYKATESTNEVOG ) TNV €OVIKN
vopoBeoia f/kat 6tav n avadétovoa apyr UMopel va amodeifel pe ta KATAAANAQ HEca OTL 0 TIPOODEPWY
€XEL ABETNAOEL TIG UTIOXPEWOELG TOU 6oov adopd Tnv kKataBoAn ¢dopwv 1 el0hopwV KOWWWVIKAG AohAALONG.
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Av o ntpoodépwv eivat EAANvag moALTnG 1 €XEL TNV EYKATAOTACT TOU oTnV EAAGSQ, 0L UTTOXPEWOCELG TOU TIOU
adopolv TIG £l0POPEC KOWWVIKAG aodAAlong KAAUTITOUV TOOO TV KUPpLA 000 KOL TNV ETMIKOUPLKN
aodpaAlon.

Aev amokAsieTol 0 TPOOHEPWY OLKOVOULKOG HOopEC, OTaV €XEL EKMANPWOEL TIG UTIOXPEWOELS TOU EiTE
KataBailovtog Toug ¢Opous 1 TIG EL0DOPEG KOWWVIKNG aoddalilong mou odeihel, cupnephapBavouevwy,
KOTA TEPUMTTWOoN, Twv O£60UASUMEVWV TOKWV ] TWV TIPOOTIHWY E€iTE UMAYOUEVOC OE OECUEUTIKO
SLOKAVOVLOUO yLa TNV KATaBoAr ToUuG.

2.2.3.3. AnokAeieTal amnod tn cuppetoxn otn dadikacia cuvadng tng mapovoag cupBacng, MPoohEpwv
OLKOVOULKOG popEag o€ omoLadnmote amnod TG aKOAOUOEG KATAOTAOELC:

(o) edv €xeL aBeTrOEL TIC UTTOXPEWOELC TtOU TipoBAETovTaL atny map. 2 Tou dpBpou 18 tou v. 4412/2016,

(B) €av telel umo mtwyeuon 1 €xel umaxBel oe dladikaoia e€uylavong 1 el8IkAG EKKaBApLONG 1 TeAel umd
ovaykooTikn dlaxeiplon anod ekkabaplotn 1 and to Sikaotnplo 1 €xel umtaxBel os Sladlkaola MTWYEUTKOU
CUUBLBaCOU 1 €XeL AVOOTEIAEL TIC ETILXELPNUOTIKEG TOU SpaoTnpLOTNTEC N €dv BplokeTal os omoladnmote
oavaAoyn Kotaotacn mpokUmTouoa anod napopola Stadikacia, TpoBAsTOUevn og eBVIKEG SLaTAEELC VOLOU.
H avaBétouoa apxn Umopel va pnv amokAelel évav olkovoulkd dopéa o omoiog Pploketal og pia ek Twv
KOTAOTACEWV TIOU avadEpovtal TNV epmTwaon autr, untd Tthv Mpolnobson OTL amodelkvUeL OTL 0 eV Adyw
dopéag elval og Béon va ektedéoel Tn cUUPaon, AapBdvovtag uToPn TIG LOXUOUOEG SLOTALELS KL T LETPA
YLOL TN OUVEXLON TNG EMXELPNUOTIKAG TOU Asttoupyiag,

(y) umtapyxouv enapkwc eVAoyeg evBeielg mou 08nyoUV GTO CUUTIEPACHA OTL O OLKOVOULKOC dpopEag auvne
oupdwvieg pe dAouc olkovopkoUg hopeic e oTOX0 TN OTPERAWCHN TOU OVTOYWVLOUOU,

8) €dv pia kotdotaon cUYKPouonc cUPdEPOVIWY KOTA TNV £vvola Tou dpbpou 24 tou v. 4412/2016 Sev
pmopet va BepamneuBel amoteAeopatiKA e AAAQ, ALlYyOTEPO MOPEUBATIKA, HEDQ,

() €av pia katdotaon oTP£PAWOCNG TOU AVIAYWVIOUOU OO TNV MPOTEPN CUUUETOXH TOU OLKOVOULKOU
dopEa Kata TNV mposTolpacia tne Stadkaoiog cuvadng cuppoaaong, katd ta optl{opeva oto apbpo 48 tou
v. 4412/2016, ev pmopsei va Beparmeudel pe GAN, AlyOTEPO TMAPEUPATIKA, HEOQ,

(ot) eav €xeL embeilel coPBopn n emavalappavopevn TANUUEAELN KATA TNV €KTEAECN OUOCLWOOUG
amaitnong oto mAaiolo mponyoUUevNg Snuocilag cuppaong, mponyoupevng ouppaocng He avabEtovra
dopéa i mponyoUEVNG cUUBACNG TTOPAXWPENONG TIOU ELXE WE ATIOTEAECHO TNV MPOWPN KatayyeAla g
T(PONYOUUEVNG oUMBAONC, AMOLNLWOELS I AANEG TTAPOOLEG KUPWOELG,

(Q) eav €xeL kpBel €voxog ocofapwv YPeudwv SnAWoEwWV KATA TNV TAPOXN TwV TANPOGOPLWY TIOU
amattouvtal ya Ty e€akpipwon tng amouciag Twv AOywV OIMOKAEIOUOU R TNV TARPWON TWV KPLTNPLWY
eTAOYNG, €XeL amokpUPEeL TIC mMAnpodopieg autég 1 Sev eival og BEon va MPooKouiosl Ta SIKALOAOYNTIKA
TIou amattouvtal kot edappoyn Tou apbpou 23 tng mapoloag,

(n) eav emuyeipnoe va ennpedcsl pe abéuito tpomo tn Stadikacio AfPng anodpdcewv tng avabétouvoag
0pXNG, VA OMOKTIOEL EUTLOTEVTIKEG MANPOdOPLEC TTOU EVOEXETAL VA TOU amod£pouv aBEULTO TTAEOVEKTNUA
otn Swadwaoia olvayng cuuPaong A va Tapdcyel €€ apeleiag mapoamAavnTikéG mMAnpodopieg mou
eVOEXETAL VA EMNPEACOUV OUCLWAWCE T amodAcelg mou adopolV TOV AMOKAELOUO, TNV Aoy A TNV
oavaBeon,

(B) eav €xeL Slampatel coPapo emMayyEALATIKO TAPATITWHA, TO onoio B€tel ev apdBOAwW TNV akepaldoTnTA
TOU, YLO. TO omolo Tou emIBANONKE MOV TTOU TOU OTEPEL TO SIKALWMO CUMHETOXNG og Sadikaoia cuvadng
cUUBaOoNG SNUOCLWYV £pYWV Kal KATAAQUPAVEL T CUYKEKPLUEVN Sladkaaoia.

2.2.3.4. AnokAeietay, emiong, mMPoodEPwY OLKOVOULKOG PopEC amo Tn CUHKETOXN otn dadikaoia cuvaydng
™G mapoloag ocLUBACNG €AV CUVTPEXOUV oL TIPoUTMoBETELS edapoyng TNG Tap. 4 Tou apBpou 8 tou v.
3310/2005, 6mwg oyVEeL (apywes eBvikdg Adyog amokAsLopoU).

2.2.3.5. O npoodépwv OMOKAELETAL O OTIOLOGNTIOTE XPOVIKO ONUElo Katd Tn Sldpkela TnG dadikaoiag
cuvang tng mapovoag cupBacnc, otav anodelkvietal OTL Bpioketal, Aoyw mpdtewv 1 mapoaieiPewv tou,
elte mpuv eite katd tn dtadikaoia, og pio armod TIG WG AVW TEPUTTWOELS

YeAiba 16



2.2.3.6. NpoodpEPwV OLKOVORLKOG HOPEAG TIOU EUTLIITEL OE LA ATIO TLG KATAOTACELG TIOU avopEPOVTaL OTLG
napaypadoug 2.2.3.1 kat 2.2.3.3 pnopei vo mpookopilel oTolyeia TPoKeLPéVoL va anodeifel OTL Ta YETpa
mou €AaPfe emapkoUv ylo va amodeifouv TNV aflomiotio Tou, TAPOTL GUVIPEXEL O OXETIKOG AOYOG
amokAelopoU (autokdBapon). EGv ta otolxeio kplBolv emapkr, 0 €V AOYW OLKOVOULKOG dopéag Sev
amokAeietal ano tn dtadkaoia cuvapng cOpPaocng. Ta péETpa ou AapBavovtal and ToUG OLKOVOULKOUG
dopeig aflodoyolvtal os cuvaptnon Ue Tn cofapotnTa Kal TIG LOLAITEPEG TIEPLOTACEL TOU TIOLVIKOU
aSIKALATOC 1 TOU TAPATITWATOC. AV TO LETPA KPLBOUV AVETIAPK], YVWOTOTIOLELTOL OTOV OLKOVOULKO dopéa
TO OKEMTIKO TNG amodaong authig. Okovoulkdg Gopéag Tou €XeL AMOKAELOTEL, OUPPWVA HUE TIG KELUEVEG
Satagelg, pe teheoidikn amodaon, oe €bvikd eminedo, amo tn cuupetoxn oe Swadikacie¢ ocuvayng
oupBaong N avabeong mapaxwpenong dev UMOpPEel va KAVEL XpAon tN¢ avwtépw SuvatotnTag KOTA TNV
niepiodo tou amnokAelopol Tou opiletal TNV eV AOyw amodaon.

2.2.3.7. H anédaon ywa tnv Slamiotwon NG eMAPKELNG 1 KN TWV EMOVOPBWTIKWY UETPWV KATA TNV
nponyouuevn mapaypado ekdidetal cupudpwva pe ta opl{lOpeva oTLc map. 8 kal 9 tou dpBpou 73 tou v.
4412/2016.

2.2.3.8. OkoVoULKOC dopéag, otov omoio £xel emLBANBEL, e TNV KoLvr) UTIOUPYLKN anddacn Tou apbpou 74
Tou v. 4412/2016, n mowvn tou amokAslopoU amokAsietal autodikala Kal and tnv mapovca dladikaoia

cuvadng tng cupPaong.

2.2.4 KataAAnAdtnta Aoknong eEmayyeAHATIKAG §paotnpLotnTag

Ol olkovopLkol ¢popeic mou cuppeTéxouv otn Stadikaacia cuvayng tng mapovoag cUPBaong amatteltal va
0oKOUV emMayyeALATIKY Spaotnplotnta cuvadh HE TO AVIIKEIUEVO TWV TPOC TAPOXH UTINPECLWY, ATOL va
6paoTNPLOTIOLOUVTAL OTOV TOUEQN TWV CUUBOUAWV EMXELPAOEWV.

2.2.5 OWKOVOMLKNA KOl XPNLOTOOLKOVOULKH EMAPKELOL

‘Ocov adopd TNV OLKOVOULKA KOl XPNUOTOOLKOVOULKY EMAPKELA yla TV Tapovoa Sladikacio cuvang
oupBaong, oL olkovouikol popeic amatteital va Stabgtouv:

o) YeVIKO €Trolo KUKAO epyaolwv yla kaBe éva amd ta €tn 2014, 2015 kat 2016 ico 1 peyaAltepo Twy
30.000,00 €

KoL

B) p€oo yeVIKO €TOLO KUKAO gpyoolwy Twv eTwv 2014, 2015 kot 2016 (oo i peyaAitepo twv 50.000,00 €
KoL

Y) LéEoo "eldLkd" eToLlo KUKAO pyactwv yla ta £€tn 2014, 2015 kat 2016 ico 1 peyalutepo twyv 30.000, 00 €

Q¢ «eldIKOG» VOelTOL 0 KUKAOC €pyaioLwV TOU OLKOVOULKOU ¢dopéa TIou mpaypatomnolldnke tnv mepiodo

ovadopAg oToV TOPEN OLKOVOULKAC SpaatnpLotnTAg mou avadEpetal otny napaypado 2.2.4., SnAadn otov

TOMEQ TWV CUUBOUAWV EMIXELPAOEWV.

2.2.6 TEXVLKA KOl EMAYYEARATIKN LKAVOTNTO

‘Ocov adopd oTnV TEXVIKA KAl EMOYYEALOTIK LKOVOTNTA yLa Thv tapouoa dadikaoia ocuvayng cuppoaonc,
ol olkovopLkol popeic amatteitat:

o) va £XOUV OXETIKA gUMELpia TTOU va armoSelkvUEeTAL armtd TNV UAOTIOLNON £PYWV OVTIOTOLXOU OVTLKELUEVOU
HE To UTO avaBeon £pyo. ElbIkOTepa, amalteital va dtabétouv amodedelypéva eumelpio og OAOUG TOUG
KATwOL TopElg kotd to Stdotnua 2012-2016:

e AfloAdynon omoteAsopATWY MapopoLwy Spacswv. Q¢ mapopoleg Spaoelg voouvtol Spdcelg mpoBoAnc,
gevnuépwong, mAnpodopnong n svalcdntomoinong. O owovouLkog dopéag Oa pmopolos va £xel
ekteléoel elte €pya afloAdynong oe autod to medio autoteAwg (m.x. afloAdynon Kal ektipnon
anoteAecpdatwy dpacng mpoPoAic mpoiovtog), eite €pya afloAdynong mou va epthapfavouy autd ta
OVTIKE(HEVA WC TUAMO TOu cuvOAou Tou €pyou (m.X. afloAdynon Kol EKTIUNON OMOTEAECUATWY
TIOAUTOELOKOU  ETIXELPNOLOKOU TIPOYPAUUATOG OTOV TOHEa TNG Plotexvoloyiag, oto ormoio
vlomolnBnkav evépyeleC TIPOPBOAAC KOLVOTOULKWV TIPOLOVIWY oUoTAdWV emXEpAoewy). Mo tnv

YeAiba 17



tehevtaia mepimtwon Ba KplBel N cuvAdELa TOU TUNUATOC TOU £PYOU TIOU €XEL EKTEAEOTEL E TO UTO
avaBeon €pyo.

e Opydvwon Kal Sle€aywyr) MTOLOTLKWVY KAl TIOCOTLKWV EPEUVWVY

e  JUANOYN KOL OTOTLOTLKN EMEEEPYACLO TTOLOTIKWY KOL TIOCOTIKWY dedopévwy Kal avaluon SeSopévwyv-
QTOTEAEOUATWY

B) katd tn Stdpkela Twv eTwv 2014, 2015 kat 2016, va £xouv eKTEAECEL TOUAGXLOTOV 2 CUUPBAOELS TTAPOXNG
UTINPECLWV OTOV TOHEN TwV CUBoVAWY eTtxelprioswy, aflog (aveu OMA) touldylotov 30.000,00 € ékaotn.

y) va SLoB£TouV TPOCWTIILKO EMAPKEG o€ MANBOG Kal Se€LOTNTEC yia TNV avaAnn Tou £pyou. TUYKEKPLUEVA
amattouvtal Kot eAdyLotov ta akolouba:

H Ouada Epyou mou Ba cuothoel o Npoodépwy Ba TpEMeL va amaptileTal amod enapkn aplOpo oteAexwy,
wote va KaAudBoUlV oL amaltioelg Tou £pyou. Ta v AOyw oTteléxn Ba mpénel va SLabB£Touv epyaclakn
eunepia oe mebila cuvadr pe To aviikeipevo tou €pyou (peBodoloyieg afloAdynong, opydvwaon Kot
Sle€aywyrn TOLOTIKWY KOl TIOOOTIKWY EPEUVWY, OUANOYN KOl OTATIOTIKN €emMefepyacia TOLOTIKWY Kot
TIOOOTIKWY Se60UEVWVY KOl avaAucon S€S0UEVWV-OIMOTEAECUATWY, CUVTAEN EPWTNUOTOAOYIWV KTA.).

O mpoodépwv eival Suvatdv 0To opyavwWTIKO oxrpa Tou Ba mpoTteilvel va cupmepAdPel Kal e€wtepkolg
ocuvepyateg oe Sladopa emPEépou INTAUATA YVWOTIKOU QVTIKELPEVOU, AapBdvovtag umodn Kol ta
avadepopeva otnv napaypado 2.2.7 (XtApLén otnv tkavotnta tplitwy).

H oteAéxwon tng Opadag Epyou tou Avadoyxou, Ba SLaBEtel kat eAAXLOTOV TNV MOPAKATW doun:

J YrieuBuvo Epyou (YE), o ontolog Ba nynBel tng Opddag Epyou kot Ba KATEXEL GUVTOVLIOTIKO pOAO Kall
TN OUVOALKN guBUVN Twv gpyactwv Tou Avadoxou. O YE Ba mpémel kat eAdylotov: vo eival
mtuxtoUyog Mavemotnulakng Ekmaidsuong, pe 5t eUnelpiol 08 AVTLKELEVA KOL TOUELG TTOU £XOUV
Aapeon ouvadela pe To UTO avaBeon €pyo Kal va €XEL avaAdBEL TO CUVTOVIOUO TOUAGXLOTOV EVOC
(1) €pyou ocuvadouc avrikelpévou. O YE Ba £xetL Tnv euBUvn ekmpoownnong tou Avadoxou £vavtl
™¢ AvaBetouoag Apxng. O YE Ba mpemel va SLaBETEL LOLAITEPEG YVWOELG KAl LKAVOTNTEC WG TIPOG
TNV UAoToinon Tou UMO avadBecon €pyou, OMWG KOL LKAVOTNTEC oUVOEONG KAl opyavwaong,
TIPOKELUEVOU VAl KaBoSNYNOEL KoL VAL CUVTOVIOEL TO GUVOAO TwV TIPOCHEPOUEVWV UTINPECLWV ATIO
Tov Avadoyo.

. AvarAnpwtn YmeuBuvou Epyou (AYE), o omoiog Ba £xeL tn SuvototnTa va ovarmAnpwveL TARPWG
ota kaBrkovtd tou tov YE. O AYE Ba mpénel va Slabétel ta (6la mpooodvra pe tov YE, omwe autd
avadEpovtal mapandavw. O AYE Ba €xeL tnv euBUvn avarmApwong tou YE TNV EKMPOCWTNoh Tou
Avadoyou évavtl tng Avabitouoag Apxnc.

. YnevBuvo xwpag-otoxou (Mepuavia, FaAiia, Hvwuévo Baoilelo), Stodopetikod mpdowrmo yla Kabe
XWpa-otoxo. Kabe unelBuvog xwpag-otoxou Ba mpemet va SLaBETeL Kat' EAAXLOTOV TPLETH EUMELPLA
oe medila ouvadn LE TO AVTLIKEILEVO TOU £pyou Kal amodedelypéva Kat' eAdxLotov KaAn yvwon
(eminedo B2 Baoel tou Kool Eupwnaikot MAalciouv Avadopdc yia tig Nwoosg) Tng YAwooog Tng
XWPOAG-0TOXOU ylo TV omola opiletal umevBuvoc.

Mo TNV Ikavomolnon tou kpLtnpilou, n eunelpla Ba mpémnel va eival duvatov va amodeybel yla kabe éva
OTEAEXOG EexwpLOTA Og OAA Ta avadepopeva edia (neBodoroyieg afloAdynong, opyavwon kal Ste€aywyn
TIOLOTIKWY KOl TIOCOTIKWV E€PEUVWY, GUAAOYN KAl OTOTLOTIKA EMEEEPYACLO TIOLOTIKWY KoL TIOCOTLKWV
Sebopévwy Kal avaAucon SeSOUEVWV-OMOTEAECUATWY, oUVTOEN epwTnuatoloyiwv). H cupuetoxn os épya
TIAPOXNG UTNPECLWV agloAdynaonc, YEVIKA, Bewpeital OtTL Ikavomolel To oUvoAo TG anaitnong. H eunepia
oe aM\o, un katovopalopevo oto mapov eyypado medio dev amotelel ek mpoolulou otolxeio EAAeLPNG
ETAPKELAC, OPKEL yLa TO eSi0 AUTO va MPOKUMTEL CUCXETLON e Ta TipoavadepBEévta edia MPoKeLUEVOU va
KPLOEL N KATOAANAOTNTA TOU OTEAEXOUG TNG TPOTELVOLEVNC OUAdag Epyou.
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2.2.7 ItpLEn otnv IKavotnta Tpitwv

OL owkovouwkol ¢opei¢ pmopouv, 60ov adopd Ta KPLTAPLO TNG OLKOVOULKAG KOL XPNUOTOOLKOVOLKNG
EMAPKeLOC (tnNg mopaypddou 2.2.5) KAl TO OXETIKA HE TNV TEXVIKA KOl EMOYYEALATIKY KAVOTNTA (TNG
napaypddou 2.2.6), va otnpilovial oTiG IKAvOTNTEG AWV PopEwY, QOXETWG TNG VOULKNG dUoNG Twv
Seouwv TOoug PE autolgs. Itnv mepimtwon auth, amodeikviouv 6tL Ba €xouv otn 81400 TOoug TOug
avaykaioug TOpoug, e TNV TPOOKOWLON TNG OXETIKAG SE0UEUONG TwV POPEWV OTNV LKAVOTNTA TWV OMoLwY
otnpilovral.

ElSk@, 6oov adopd ota KPLTPLA EMAYYEAUOTLKNAG LKAVOTNTAC TTOU oXeTilovtal e Toug TiTAoug omoudwv
KOLL TOL ETIAYYEALATLKA TIPpOaOVTa o opilovtal otnv mepintwon ot Tou Mépoug Il tou Mapaptrpatog Xl
Tou Mpooaptrpatog A’ tou v. 4412/2016 1) Ue TNV OXETIKA EMAYYEAUQATIKA EUMELPLA, OL OLKOVOULKOL popElg,
umopouv va otnpilovtal otig Lkavotnteg aAwv popéwv, HOVo, €dv oL TeAeutaiol Ba eKTEAECOUV TIG
EPYAOLEC N TLG UTNPEGLEG YL TLG OTIOLEG ATMALTOUVTAL Ol CUYKEKPLUEVEG LKAVOTNTEC.

Otav ot owovopkol ¢opeig otnpifovtal otig Kkavotnteg AWV dopéwv 6cov adopd ta KPLTRpLOL TToU
oXEToVTaL UE TNV ATMALTOUUEVN UE TN SLOKAPUEN OLKOVOLLLKA KOl XPNLOTOOLKOVOULKH EMAPKELD, OL €V AOYW
olkovoLKol popeig kal autol oToug onoioug otnpilovtal ival amo Kowvou umelBuvol yla TNV EKTEAECH TNG

cUuBaonG.

Yo Toug (8LoUC OPOUC OL EVWOELG OLKOVOULKWY PopEwv pmopouv va atnpllovtol oTig LKAVOTNTEG TWV
OUUETEXOVTWY OTNV EVWon 1 AAAWV PopEwv.

2.2.8 Kavoveg anddeiéng molotikrg eMAOYNG

2.2.8.1 NpokatapKTkA anodeLen katd thv unoffoAn npochopwv

Mpog mpokatapKTLkA anodelén OtL ol mpoodEPoVTeC olkovopLkol popeig: a) Sev Bplokovtal og pia amo Tig
KOTOOTAOELG TNG tapaypddou 2.2.3 kal B) mAnpolV Ta GXETIKA KpLThpla emAOYAG TwV Ttapaypddwy 2.2.4,
2.2.5 kat 2.2.6 tTn¢ mapouaong, Mpookopilouv Katd tnv unoBoAn tng mpoadopadg Toug, W SIKOLOAOYNTIKO
OUMMETOXNG, TO TIPOPBAETOEVO arto to apbpo 79 map. 1 kat 3 tou v. 4412/2016 Eupwmnaikd Eviaio Eyypado
JupBaong (EEEZ), cupdwva HE TO EMIOUVOMTOMEVO oTnv mopouaca Mapaptnua lll, To omoio amoteAsl
evnuepwpévn umelBuvn SAwon, HE TIC CUVEMELEG Tou v. 1599/1986. To EEEZ® kataptiletal Bdosl tou
TuTtoTtoLtNEVoU evturou tou MNapaptripatog 2 tou Kavoviopou (EE) 2016/7 kot CUMMANPWVETAL GO TOUC
TIPOOPEPOVTEG OLKOVOULKOUG popeic cUpdwva pe Tig 08nyieg Tou Napapthuatog 14,

2.2.8.2 AMOSEKTIKA HEOT

A. To SKOiwpa CUPHUETOXAC TWV OLKOVOULKWYV GOPEWV Kal oL OpoL Kol TIPoUMoOECEL; CUMUETOXAC TOUG,
onw¢ opilovral otig napaypddoug 2.2.1 £wg 2.2.7, kpivovtal Katd tnv untofoAn tng npoodopdg, Katd TNV
UTIOBOAN TwV SIKALOAOYNTIKWY TNG Ttapoloag Kol KATd Tn cuvayn tng ocUPBAONG OTLG TIEPUTTWOELS TOU
apBpou 105 map. 3 mep. y Tou v. 4412/2016.

TNV MePIMTWoN TMou MPOoodPEPWY OLKOVOULIKOC GOpPEQG 1 EVWon QUTWV OTNPLIETAL OTLG LKAVOTNTEG AAAWY
dopéwv, oludwva pe TNV mapdypado 2.2.7. TG mapouoag, ol GOopPel oTNV LKAVOTNTA TWV OMOLWV
otnplletal unoxpeolvtal otnV UTOBOAN TwV SIKALOAOYNTIKWY TIOU amoSEIKVUOUV OTL §EV CUVTPEXOUV OL
AoyoL amokAelopoU ¢ mapaypddou 2.2.3 Tng mopoloag Kot OTL TANPOUV TA CXETIKA KPLTPLA ETAOYAC
KOTA mepintwon (mapaypadol 2.2.4-2.2.7).

O 0lKOVOULKOG PopEag UTIOXPEOUTOL VO OVTLKOTAOTAOEL Evav GopEa aTNV LKAVOTNTA TOu omoiou otnpiletal,
edboov o teleutaiog dev MAnpol TO OYETIKO KPLTNPLO E€MAOYAC I ylo Tov omolo cuvipéxouv Adyol
omokAsLlopoU Twv mapaypadwy 2.2.3.1 kot 2.2.3.2.

2 MpPA dpbpo 78 map.1 tou v. 4412/2016. AUvavtay, EMionG, va otnpilovtal KoL oTLG LKAVOTNTEG Tou/ TWV UTIEPYOAABWY, 0ToUG
onolioug mpotiBevtal va avabécouv tnv eKtéAecn TUAUATOG/ TUNUATWY TNG UTO avdBeong cuBaocng

3 To EEEZ meplappdavel ta akodouBa Mépn: Mépog | MAnpodopieg oxetikd pe t Stabikacio cuvaPng cvuBacng kat Tty
avabétouoa apyn, Mépog Il MAnpodopieg OXETIKA He TOV OLKOVOULKO dopéa, Mépog Il Kpitrjpla amokAelopou, Mépog IV
Kputipla Emiloyng, .., Mépog VI TeAkég SNAWOELG.

4 Stnv nAektpovikh StevBuvon http://www.eprocurement.gov.gr/webcenter/files/anakinoseis/eees_odigies.pdf, avaptwvtatl
08nyLeG yLa TV NAEKTPOVLKNA cuumAipwon tou EEES kot cUBOUAEG OXETIKA HE TN Xprion TnG uTinpeoiag eEEES.
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Ol otkovopikol popeig dev umoxpeolvtal va urtoAaAAouv SikatoAoyntikd i AAAa amoSEIKTIKA OToLXELd, av
KOL OTO HETPO TOU N avaBétovoa apyn €XEL Tn duvatotnta vo AAUBAVEL TO TILOTOMOLNTIKA 1 TIC GUVADEILS
nmAnpodopieg aneubeiag peéow npocPaong os OBvikn Baon Sedopévwy g OMOLOSATIOTE KPATOG - LEAOG TNG
‘Evwong, n omola StatiBetal dwpeav, OnMwg €BVIKO UNTPWO CUUBACEWY, ELKOVIKO GAKEANO €mLXEipnong,
NAEKTPOVIKO cuoTnua anobnkeuong eyypadwv r cuotnua mposmihoyng. H dnAwon yla tnv npocBaocn os
€0vikn Baon dedopuévwy eunepléxetal oto Eupwmnaikd Eviaio Eyypado Zuupaong (EEEZ).

OL olkovopLkol ¢opeic dev umoxpeouvtal va UTOBAAOUV SIKALOAOYNTLKA, OTav n avaBétouca apyrn mou
£xeL avaBeoel tn ocLUPBacn SLabétel 6N Ta WG Avw SkaloAoynTikA Kal autd e€akoAouBouv va LoxUouv.

B. 1. Na tnv amodelén tng un ouvSpoung Twv Adywv amokAELopoU TG apaypddou 2.2.3 oL TPooPEPOVTES
olkovouLkol ¢opeic mpookopilouv avtiotola T Mapakdtw wg Sikalohoyntikd® mpoowpvol Avadoxou
(mpwv TNV Katakvpwaoh TNG cuUBACNC):

o) yla thv mopaypado 2.2.3.1 andomoopa ToU OXETKOU UNTPWOU, OTIWG TOU TIOWVLKOU UNTPpWoU 1, eAAeleL
autoU, woduvapo yypado mou ekSidetal and apuodia SIKOOTIKN 1 SLOLKNTIKA apXh TOU KPATOUG-UEAOUC
N TNG XWPACG KOTAYWYNG 1N TNG XWPAE OOV €ival EYKATECTNUEVOC O OLKOVOULKOG dopéag, amd To omoio
T(POKUTITEL OTL MANPOUVTAL AUTEG OL TIPOoUTIOBECELG. H UTIOXPEWGN TIPOCKOWULONG TOU WG AVW ONMOCTIACLOTOG
odopd Kal ota HEAN TOU SLOKNTIKOU, S1euBUVTIKOU 1 EMOMTIKOU 0pyAVOU TOU £V AOYW OLKOVOLKOU dopéa
N ota mpoocwna mou £xouv efoucaia ekmpoowrnnong, ANPNG anodpdcswv ) eAéyxou o QUTO KOTA TA
e161kOTEPA avadepOUeVa OTNV WE Avw Ttapdypado,

B) yia tnv mapaypado 2.2.3.2 motonolntikd mou ekdidetal ano tnv apuodla apxr ToU OLKEIOU KpATOUG -
pEAoug ) xwpoc. EmutAéov, mpookopiletal unmevBuvn 6NAwaon avadopLKA LLE TOUC OPYAVICUOUC KOLVWVLKAG
aopaAlong, KUPLOG KOl EMLKOUPLKAG, OTOUG OTIOLOUG UTIAPXEL UTTOXPEWOH KATaBoANC elodopwy.

AV TO KPATOG-HEAOC N N ev AOyw Ywpa Sev ekbideL TéTolou eldoug £yypado 1 MLOTOMOLNTIKO 1| OMOU TO
£yypado 1 To MLOTOMOLNTLKO AUTO S€V KAAUTITEL OAEC TLC TIEPUTTWOELG TTOU avadEPOVTOL OTLC TapaypAdous
2.2.3.1 ka1 2.2.3.2, 10 €yypado 1 TO TMLOTOMOLNTIKO UMopel va avtikabiotatal ano évopkn BeBaiwaon f, ota
KPATN - HEAN N oTIG XwpeC Omou Oev mpoPAénctal €vopkn PBeBaiwon, amd umelBuvn 6nAwaon Tou
evlladePOPEVOU EVWTTILOV OPUOSLOC SIKAOTIKAC N SLOKNTIKAC apxng, cupBolatoypadou i oppodiou
ETOYYEALATIKOU | EUMOPLKOU OPYAVIOUOU TOU KPATOUG - LEAOUG 1) TNG XWPAE KATAYWYAG I TNS Xwpeag Omou
£lval EyKATECTNUEVOG O OLKOVOULKOG popéac.

OL apuodLeG SNUOCLEG APXEG TIAPEXOUV, OTIOU KPILVETAL avayKaio, emtionun dnAwaon otnv onola avadépetat
otL 6ev ekbidovtal ta £yypada ) Ta TILOTOMOLNTIKA TN Tapoloag mapaypadou f OTL ta Eyypada autd dev
KOAUTITOUV OAEG TIG MEPUTTWOELC TTOU avadEpovtal oTig mopaypddoug 2.2.3.1 kat 2.2.3.2.

5 IXETIKA ME TNV KATAPYNON TNG UTMOXPEWONG UTOROANG MPWTOTUMWY I EMKUPWHEVWY avilypadwv eyypadwv ot
Staywviopoug Snuoaciwv cupPacewv Stevkpvidovtal Ta £€N1G:
1. A& avtiypada dnpociwv eyypadwv:
Mvovtal UTIOXPEWTIKA OITOSEKTA €UKPLVN PwToavtiypada TWV MPWTOTUNWY 1 TwV akplBwv avilypddwv twv dnupociwv
gyypadwv, mou €xouv ekdoBel amo TG unnpecieg kat Toug dopeig tng mepimtwong o' Tng map. 2 Tou apbpou 1 Tou VOpoU
4250/2014. inuewwtéov OTL N mapandvw pubuion dsv katahapPavel Ta cuppolatoypadikd éyypada (A.x. mAnpefovola,
€VOopKeG BEPALWOELSG K.0.K.), Lo Ta omoia cuveXilel va udioTatal N UToXPEWAN UTIOBOARG KEKUPWHEVWY avTLypddwy.
2. Ar\& avtiypada aAhodarmwv Snuociwv eyypddwv:
Emiong, yivovtal anodektd sukpvr ¢wrtoavtiypada and avtiypada eyypddwv mou éxouv ekdobel and arhodamég apyég,
UTIO TNV TIPOUNGBEcN OTL AUTA €ival VOUIHWE ETILKUPWHEVO ATIO TNV APUOSLa apXH TNG XWPOG AUTHG, KOL €XOUV ETILKUPWOEL
arno Siknyopo, cuudpwva pe ta oplldpeva oto dpbpo 36 map. 2 B) tou Kwdika Aiknyopwv (N4194/2013). Inuewwvetal OtL dgv
Blyovtat kat e€akohouBolv va LoxUouv, oL amaltioslg UMoBoANG SnUooiwv eyypddwVv UE CUYKEKPLUEVN ETLOnUEiwaon
(APOSTILLE), ot omoieg amoppéouv amno Siebveic cupuBdoelg tng xwpag (SUMBaon tng Xayng) i AAEG SLAKPATIKEG CUUPWVIES
(BA. ko onuelo 6.2.).
3. Am\& avtiypada ISLwTkwy eyypadwy:
Mvovtal umtoxpewTikd amodektd sukpwvr dwrtoavtiypada amd avtiypada WSLWTIKWY gyypddwv ta omoia £Xouv emikupwbel
arno Siknyopo, cupudwva pe ta opl{dpeva oto dpbpo 36 map. 2 B) Tou Kwdika Awknyopwv (N 4194/2013), kabwg Kat eukpvh
dwroavtiypada anod ta mpwtdTuma OoWwV LOLWTIKWY eyypddwv dpépouv Bewpnon amod unnpeoieg kat Gpopeig tng mepimtwong
a' tng map. 2 tou apbpou 1 tou vopou 4250/2014.
4. Npwtdtuna eyypada Kal EMKUpWHEVA avtiypada
Mvovtal UTIOXPEWTLKA OMOSEKTA KAl TPWTOTUTA | VOUIMWG EMIKUPpWHEVA avTiypada TwV SIKALOAOYNTIKWY eyypddwy,
ebooov unoPAnBoLV arod Toug Slaywvi{OUEVOUG.
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y) via tnv nopaypado 2.2.3.4, SIKAloAOyNnTIKA OVOUOOTIKOTIONONG TwV HETOXWY, £HOCOV 0 TIPOCWPLVOG
avadoyocg eival avwvupn etatpia . [E€atpolvtal TG UTTOXPEWGCNC QUTAG OL ETALPELEG TTIOU €lval ELCNYUEVEC
OTO XPNUATLOTAPLO TNG XWPOE EYKATAOTAONG TOUC Kal uttoBAaAAouv mepi toutou umevBuvn dnAwon Tou
VOLLLOU EKTTPOCWITOU TOUG]:

ElS1kOTEPQ O IPOCWPLVOG AVAS0X0C UTTOBAAAEL TILOTOTOLNTIKO ApUOSLOG apXN G TOU KPATOUG TNG £€6pag, amo
TO OTIOLO VO TIPOKUTITEL OTL OL UETOXEC E(VOL OVOUAOTLKEG, KABWC KAl AVOAUTIKE KOTAOTOON LE TA OTOLXELD
TWV UETOXWV TNG ETALPELONG KAl TOV aplOUO TWV HETOXWV KABE PETOXOU (UETOXOAOYLO), OTIWE T OTOLXEla
auta ival kataywpnuéva oto BLBAio peTdXwy TNC TALpEiAC, TO TTOAU TPLAVTA EPYACLUES NUEPEG TIPLV ATTO
™V nuépa umoBoAng Tng mpoodopag.

Edv o mpoowpvog avadoyog eival aAhodarmr) avwvupn totpia, kot epooov €XeL, kKatd to Sikalo tng €6pag
TNG, OVOUOOTIKEG LETOXEC TIPOOKOUIEL TILOTOTOLNTLKO APUOSLOC apXNAG TOU KPAToug TG £6pag, amo to
omolo vo TPOKUTITEL OTL Ol PETOXEG £(vOL OVOUOOTIKEG, AVOAUTIKA KOTAOTAON UETOXWV, UE aplOpd Twv
LETOXWV TOU KABOE HETOXOU, OTIWC TA OTOLXELA AUTA lval Katayxwpnuéva oto BLBALO LETOXWVY TNC ETALPELQG
ME nuepopnvia to moAU 30 epyAoIUES NUEPEC TIPLV TNV UTIOBOAN TNG poodopdc 1 kaBe GAAo otolxeio amod
TO OTtol0 VA MPOKUTTEL | OVOLAOTLKOTIOLNGN UEXPL GUGLKOU TIPOCWIIOU TWV PETOXWYV, TIOU £XEL OCUVTEAEOTEL
TI¢ TedeuTaieg 30 (Tplavta) epyAcLUES NUEPEG TIPLY TNV UTIOBOAN TNC Tpoodopdc.

Ye Sladopetikn mepimtwon, SnAadn epocov Katd To Sikolo TNE Xwpag oTnv onola €xet tnv €6pa tng dev
£XEL OVOUOOTIKEG UETOXEG, uTOBAMeL BeBaiwon mepl pn UTMOXPEWONG OVOLOCTIKOTONONG TWV UETOXWV
oand apuodla apxn, epodoov UTtapxeL oxetikn PoPAen, SltadopeTikd pookouilel umeBLVN dnAwaon tou
Slaywvi{Oevou, €yKupn Kal €VNUEPWHEVN KATAOTACN METOXWV TOU KATEXOUV TOUAAXLoTOV 1% Twv
METOXWV Kal av Ogv TNPEiTOL TETOLO KATAOTAON, OXETLKN KATAOTAON METOXWV (He 1%), cUUPWVA UE TNV
tehevtala Mevikn JuvéAeuon, av oL PETOXOL auTol ival yvwotol otnv etalpeia. Av dev mMpooKouloBel
KOTAOTOON KOTA TO aVWTIEPW, N €Talpeia atttoAoyel Toug AOyoucg Tou oL HEToXol autol &ev TG sival
yvwaoTol.

H avaBétouoa apxr 6v UTIELOEPXETAL OTNV KPLoN TNG WG Avw attlodoylag. Auvatal, wotdoo, va amodeitel
Tn duvatotnta UToBOANG TNG KATAOTAONG LETOXWV, KOL LOVO OTNV TIEPLITTWON AUTH N ETALPELO amOKAELETAL
armo tnv napovoa dtadikaoia.

MNepaltépw, TpLv TNV umoypadn tng cupBacng umoBAaAAeTal n unmevBUvn dNAwon tNg Kowng anodaong
Twv Yrmoupywv Avantuéng kot Emkpateiag 20977/23-8-2007 (B’ 1673) «AwkatoAoynTikd yia TNV THpNnon twv
UnNTpwwv tou v. 3310/2005 onwc tpormonow)Onke ue to v. 3414/2005».kal

6) vy tnv mapdaypado 2.2.3.8. unmevBuvn SNAwon Tou TPOohEPOVTIOC OLKOVOULKOU GOopéa EVWTILOV
0pUOSLAG SLKAOTLKAG 1 SLOLKNTIKAG apxnc, cupBolaloypddou 1 oppoSlou emayyeAHATIKOU i EUMOPLKOU
0PYaVIOUOU TOU KPATOUC - HEAOUC 1 TNG XWPAC KATOYWYNS 1N TNG XWPAS EYKATACTOONC TOUu OTL dev €XeL
ek600el og Bapoc tou anoddacn anokAslopoU, cludwva pe to dpBpo 74 tou v. 4412/2016.

B.2. Na tv anodel€n tng anaitnong tng napaypddou 2.2.4. (anddelén kataAAnAoTnTaC YIa TNV AoKNnon
ETIAYYEALATIKAG Spactnplotntag) mpookopilouv wg Sikatoloyntikd mpoowplvol Avadoxou (mpwv tnv
KaTaKkUpwon tTng ocupPaong) £yypado apuodlag umnpeoiag, amd TO OnMoio va TPOKUNTOUV oL evepyol
Kwdwkol aplBuol Spactnplotntag (KAA) Tou olkovoutkoU ¢opéa. EAv 0 olKOVOULKOG dopéag, yia BAcLuo
AOyo mou oxeTileTal Pe TN XWPA €YKATAOTOONC Tou, dev eival oe B£on va TMPOOKOUIOEL T AVWTEPW
SikoloAoynTikd, Propel val armoSelkvUEL TNV EMOYYEALATIKY TOU EMAPKELX LUE OTOLOSATIOTE GANO KOTAANAO
gyypado.

Ye mepintwon mou dev dnAwvetal KAA OXETIKOG e KATIOLO Ao TLG {NTOUEVEC SpACTNPLOTNTEG, ATMALTELTOL
n umapén Baoipou Adyou. Na tnv anddelen tng amaitnong oL olkovopikol popeic umtofdarrouv avtiypado
TOU KOTaoToTlkoU TNG etalpelag oto omolo avadépetal oto oKomd TNG N OXETKA Spaotnplotnta.
Ateukpuviletal ot dev eival amapaitnto n mepypadn tou KAA ot SnAwpéveg SpaotnploTnTEG TOU
OLKOVOULKOU dopéa vo TOUTIETOL AEKTIKA HMe TNV amapiBunon 6paoctnplotitwy Tou Yyivetal otnv
napaypado 2.2.4. tng Slaknpuéng.

B.3. M tnVv amodelln TNG OLKOVOULKAG KOl XPNUOTOOLKOVOULKAG EMAPKELOG TNG mapaypddou 2.2.5 ol
olkovouLkol ¢popeig mpookopilouv (e Thv Mpoodopd Toug):
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a) looAoylopoug twv Tplwy (3) tedeutaiwy etwv (2014, 2015 kat 2016) yla 600UG €XOUV VOULKH UTIOXPEWGN
ouvtaéng LooAoylouoU, AAAWG OLKOVOULKA OTOLXEld Twv Tplwv TeAeutaiwv etwv (m.X. ¢$OpOAOYIKES
SnAwoeLg) ocuvapTnoeL TNG NUEPONViag Snuloupyiag Tou olkovoplkoU dpopéa.

B) AnAwon tou KUKAOU epyaclwv Twv Tplwv (3) teAevutaiwv etwv (2014, 2015 kat 2016) kal KUKAOU
EPYOCLWV OTOV TOUEQ OPAOTNPLOTATWY TIOU OMOTEAEL TO QVTIKE(PMEVO TNG oUUPAONG, CUVOPTHOEL TNG
NnUepoUNnviag Snuloupyilag Tou olkovopLkou dopea.

Edv o owovoulkog dopéag, ywo Pacipo Aoyo, Sev elval oe Béon va TPOOKOUIOEL TA QAVWTIEPW
Sikaloloyntikd, Hmopel v amoSelKVUEL TNV OLKOVOULKN KOl XPNUOTOOLKOVOWULK TOU ETMAPKELN HE
omolodnmote GAAO KatdAAnAo éyypado.

B.4. lNa tnv andSeLen TnG TEXVLKAG LKAVOTNTAG TNG mapaypadou 2.2.6 oL olkovouikoi dopeic mpookopilouv:

a) Qg SkatoloynTikd mou nepAapBdavovtal otnv TEXVLKN ipoodopd Tou olkovoukol $opéa, yla ta £pya
nou mepllapPBavovral oto EEEZ, Mivaka pe cuvomtikn meplypadrn £pywv mou avélaPe kot oAokAnpwaoe
Katd to Sldotnua 2012-2016, amno tov onoio va TPOKUTITEL N EUTELPLA TOU OTOUG TOUELS TNG TepimTwong
2.2.6.a Kal n avomoinon tng anaitnong 2.2.6.p (NeAdtng kat xpovoAoyia avaAnng kot oAokARpwaong Tou
£€pyou, Aldpkela Kal TpoUToAoYLoUOC Tou £pyou, AVTIKeipevo Tou £pyou, POAog tou Mpoodépovtog (T.y.
KUPLOG cUUPAANOUEVOC I UTLEPYOAAPOC), ELOLKO OVTIKELUEVO GUUUETOXNG, GAAOL CUMETEXOVTIEG, TTOCOOTO
CUMMETOXNG Tou MNpoodépovTog (oe olkovouLKa LeyEdn)).

B) Q¢ dwkalohoynTika ou TtepAaBAvVOVTAL OTNV TEXVIKN TPoodopd TOU OLKOVOULKOU dopéa, Bloypadikd
onpelwpata pe avadopd Kupiwg otoug TiTAoug omoudwWV KOl ETAYYEALATIKWY TIPOCOVIWY TWV OTEAEXWV
niou Ba amaptifouv tnv Opada Epyou, clpdwva Ue To utddelypa tou MNapaptiuartog V.

v) Qc SwatoloynTikd Tmpoowplvol Avadoxou (mplv TNV KotakUpwon tng ocuppacng) KotdAoyo Twv
EPYOOLWV TIOU EKTEAEOTNKAV N TopadoBnkav Katd tnv TeAeutaia Mevtaetia oL onoiec avadépovral oTo
EEEX mou umoBaAletol w¢ SIKOLOAOYNTIKO OCUUUETOXNAC HE TNV TPoodopd TOU OLKOVOULKOU ¢opEa,
OUVOSEVOUEVOG QMO TILOTOTIOWNTIKA 0pBn¢ €KTEAEONG Kol OAOKANPWONG OAwV Twv gpyactwv. Mo tnv
amodelen twv mapadocewv yla €pya mou SnAwvovtal oto EEEX, umofAAAovtal TILOTOTOLNTIKA Kol
BeBawwoelc opBng ektédeong twv €pywv. MNa €pyoa ota omoia TeAAtng eivat dnuoolog dopeag,
urtoBaMovtal miotomowntikad Pefaiwong oAokAnpwong 1f avrtiypada oupBacewv 1 TIPWTOKOAQ
oAokAApwoNG Kal opLoTikAg mapaAapric, ota omoia Oa mepthappavovtal ta otoweia tng Ynnpeoiog /
Epyaociag, apuodiwg cuvteTaypéva Kol UTIOYEYpapUEVA amd Ty apuodia Anpoota Apxn. MNa €pya ota
omola meAdTng sival WOLwWTKOG dopéag uToBAAAovTal OXETIKEC PEPALWOEL — CUCTATIKEG ETMLOTOAEG TWV
WOLWTIKWV GOPEWV, UTIOYEYPAUUEVN OO VOULUO EKTIPOCWTTO ToU f KatdAAnAa e€ouclodotnuévo mpoowro,
yla TNV emtuxn vAomoinon tng Ymnpeoiog / Epyaciag. Y& mepimtwon aduvaplag mPOoKOULoNG QUTWY,
SNAwon tou olkovoulkoU ¢opéa Tepl TG oAnBelag twv SnAoUPEVWY OTOLKElWV Kol TNG APTLAG KoL
ETLTUXOUG OAOKANPWONG TWV UTINPECLWY TIOU Topeixe, YndLokd umoyeypappévng.

B.5. lNa TNV amodel€n tng VOULUNG oUOTAONG KoL EKTPOCWTINONG, OTLG TIEPUTTWOELG TIOU O OLKOVOLKOG
dopag elval VouULKO TIPOOWTO, TPOoKOUilel w¢ SikatoloynTikd mpoowplvol Avadoyou (mpwv Tnv
KOaTakUpwon tng olUPOONC), TA KATA TEPIMTWON VOULUOTIOINTIKA €yypada oclvoTacng Kol VOULUNG
EKTIPOOWINONG (OTWG KOTAOTATIKA, TILOTOMOLNTIKA petofolwy, avtiotoya DEK, cuykpotnon A.X. os cwia,
oe mepintwon A.E., KAT., avaloya pe Tt VouLK popdr tou Stoywvi{opévou). AMO Ta avwTépw gyypada
TPETEL VA TIPOKUTITOUV N VOULUN oUOTOON ToU, OAEC OL OXETIKEG TPOTIOTIOLNOELG TWV KATACTATIKWY, TO/Ta
TpoowTo/a Tou SeopeVE/OUV VOULUA TNV €TOLPiOl KATA TNV NUEPOUNVia Slevépyelag Tou SLaywviopou
(vOupog ekmpoowmog, dikaiwua umoypadnig KATL.), Tuxov tpitol, otoug omoioug £xel xopnynOel eovoia
ekmpoowrnnong, kabwe kat n Onteia Tou/twv A/Kal Twv UEAWV Tou opydvou Sloiknong/ VOpLou
EKTIPOCWTIOU.

B.6. OL olkovouLKOL PopeiG TToU €lval EyyeEYPAUUEVOL OE EMICNUOUG KATAAOYOUC TTOU TIPOPBAEMOVTAL ATIO TLG
EKAOTOTE LoYUouoeg €BvikEG dlatdelg ) SlabEtouv Totomoinon oamd opyaviopoUg TLOTOMOLNoNG Tou
CUHHOpdWVOVTAL LE TA EUPWIOIKA TPOTUTIA TLoToMolnoNng, Katd tnv évvola tou Mapaptripatog VIl tou
Mpooaptrjpatog A’ tou v. 4412/2016, prnopoUv vo TIPOOKOUI{ouV OTIG avaOETOUCEG aPXEG TILOTOTIOLNTIKO
eyypadng ekdldOpevo amd TNV opuodla apxn 1 TO TUOTOMOLNTIKO Tou ekSidetal amd tov apuoddio
opyaviopo miotonoinong.
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JTO TUOTOMOLNTIKA aUTA avadEpovtal Ta SIKALOAOYNTIKA BACEL TWV OMOLWV €YLVE N eyypadn Twv eV AOYw
OLKOVOULKWY POpEWV OTOV EMICNO KATAAOYO i N MILOTOMOLNoN KAl N KATATAEN oToV eV AOyw KATAAOYO.

H miotomoloUpevn eyypadr OTOUG EMICNUOUG KATAAOYOUG OO TOug 0pUOSloug opyaviopoulg n To
TILOTOTIOLNTLKO, TIOU €KSIBETAL QMO TOV OPYOVIOUO TILOTOMOINGONG, CUVLOTA TEKUAPLO KATAAANAOTNTAG OGOV
adopa TG ATALTIOELG TIOLOTLKAC EMAOYNG, TLG OTIOLEG KAAUTITEL O EMIONUOG KATAAOYOC 1 TO TILOTOTIOLNTLKO.

OL olkovoukol dopeig mou eival gyyeypaupévol og emionuouc KataAoyou¢ amaAldcoovtal amd tnv
UTIOXPEWON UTIOBOARG TWV SLKALOAOYNTIKWVY TTOU avadEPOVTaL OTO TILOTOTIOLNTIKO EyypadrG TOUG.

B.7. OL eVWOELG OLKOVOULKWY PopEwv TIou umtoBaAlouv kowvr ipoodopd, UTTOBAAAOUV T TTAPATIAVW, KOTA
TEPUTTWON SLKALOAOYNTIKA, YL KABE OLKOVOULIKO POpEA TIOU CUUUETEXEL OTNV £Vwon, oUudwva PE Ta
el8kOTeEpQ tpoPAendpeva oto apbpo 19 map. 2 tou v. 4412/2016.

B.8. ITnV MEePIMTWON TOU OLKOVOULKOC dopéag emlBupel va otnpiyBel oTig LKavotnteg GAAWVY dopiéwv,
cUudwva pe v mapaypado 2.2.7 yia thv anddetén otL Ba €xet otn 61ABe0r] Tou TOUG avaykaioug mopouc,
TPOOoKOUileL, 16iwg, oxeTIk éyypadn Séopeuon Twv GOopEwV QUTWV YLOL TOV OKOTIO aUTO.b

2.3 Kpuipla Avadeong

2.3.1 Kpunplo avadeong
Kputiplo avabeong tng 20uBacng sival n mAéov cupdépouca amd olkovoulkn arnoyn nmpoodopd Bdaoel
BéATiotng ox€ong moLdTNTAC — TLUAG, N omola eKTIHATAL BACEL TwV KATWOL KpLTtnplwv:

I Texvikn agloAdynon tng npocdopdg (80%)

KPITHPIO NEPITPA®H 2YNTENEZTHZ BAPYTHTAZ
2THN TEXNIKH AZIOAOrHzH
OMAAA A: Avtidnyn yLa to £pyo kat MegBodoAoyia vAomoinong Tou £€pyou

Al AvtiAnyn yia to €pyo, 20%

KOTAVONOoN TWV OMALTHOEWVY KoL
TWV LOLALTEPOTHTWY TOU

A2 Zadnvela tng uebodoroyiag 45%
uAomoinong tou Epyou
(emapkng avauon-e€eldikevon
NG KATaAANAGTNTAG KOl
QTTOTEAEOUATLIKOTNTOG AUTHC)
AOPOIZMA ZYNTEAEZTQN BAPYTHTAZ OMAAAZ A: 65%
OMAAA B : Opyavwon YAomoinong tou £pyou

B1 Juotnua Sloiknong Tou €pyou 35%
KOlL OPYOVWTLKNA
QTOTEAECUATLKOTNTA TNG
Opadag Epyou

AOPOIZMA ZYNTEAEZTQN BAPYTHTAZ OMAAAZ B: 35%
AOPOIZMA ZYNOAOY ZYNTEAEZTQN BAPYTHTAZX 100%

H BaBuoloyia kdBe kpitnpiou Ba mpokUPEeL amd TNV avOAUOH TWV OXETIKWV EVOTATWVY TNG TEXVIKAC
poodopAc TOU OLKOVOULKOU dopEa, OTwC teplypddetal otny nap. 2.4.3.2.

1l A§loAoynon owkovouikrg npoodopadg (20%)

6 MpPA. dpBpo 78 map. 1/ 80 map. 1 v. 4412/2016. H we dvw Séopeuon Ba urnopolos va TPOKUTITEL Ao LOLWTLKO CUUPWVNTIKO
petafl mpoodEPovTog Kal TPLToU, OTLG LKAVOTNTEG TOU omoiou otnpiletal, f and onotodnnote GAAo KatdAAnAo péco
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2.3.2 BaOpoAdynon Kat katdragn npochopwv

H PBaBuoloynon kabe kpitnpiou afloAdynong kupaivetal amo 100 Babuolg otnv mepimtwon mou
LKovoTtolouvTaL akpLBwg 6AoL oL 6poL TWV TEXVIKWVY Tipodlaypadwy, avfavetal 6 péxpl toug 120 Babuoulg
OTAV UTTEPKAAUTITOVTOL OL ATTALTHOELG TOU CUYKEKPLUEVOU KpLthpiou.

KaBe kputriplo afloAoynong Babpoloyeital autdévoua pe Paon tTa otolxeia tng npoodopac.

H otaBuiopévn Babuoloyia Tou kaBe kpLtnpiou Ba MPOKUTTEL AMO TO YLVOUEVO TOU ETUUEPOUC CUVTEAEDTH
BapUutntag emi tn Babuodoyia tou, n & ouvoAiky Babuoloyia tng mMpoodopdg Ba TMPOKUTTEL aAnd TO
aBpolopa Twv oTaBULoPEVWY BaBuoloyLwv OAwY TWV KPLTNpiLwy.

O ouvoAlkOG Babpog tng texvikng a&lohdynong kabe Staywvilopevou umoloyiletal and Ty MapaKATw
oxéon:

Tai = (Ugi X Bi) + (Uxi X Bit) + (Uniii X Biii) 010U :
Tai = 0 CUVOALKOC BaBUOG TNG TEXVLIKNG TPoadopac Tou Sloywvi{OUevou,
U. = 0 BaBuoc tou kpltnpiou kat

B = o ouvteAeotrg BapUTnTaAC TOU KPLTNpiou

O teAkog Babuog afloAoynong T; umoAoyiletal amo tov TUmo:

Ti = 100 X [80 X (Tai/ Tamax) + 20 X (OMmin/ OM)]

onou:

Ti : 0 TEAKOC BaBudcg afloAdynong tng mpoodopag i

Tai : 0 BaBUOC TEXVIKAG a€LloAOYNoNG TNG MPoodopac i

Tamax : O HEYLOTOG BaBUOC TeEXVIKNG afloAoynong Tou éAaPe untoPAnBeioa mpoodopd
OnMmin : TO KOOTOG TNG XAUNAOTEPNG OLKOVOULKAG TIPOCHOPAS

Orl; : To K6oTOC TNG MPOoHOPAC i

2.4 Kataption - Neplexopevo Npoodopwv

2.4.1 Tevikoi 6pol untofoAng npoodopwv

O mpoodopeg umoPfalovtal pe Bdon TIC amaltioslg mou opilovtal otn AwakApuén, ylo OAeC TIG
nieplypadopevec untnpeoiec. Ol olkovopLkol ¢popeig mou unoBaAAouv TPoodopd 1| CUUHUETEXOUV WC UEAOG
£VWONG OLKOVOULIKWY Popewv os Tpoodopad, dev emitpEnetal va urtofaAlouy Eexwplotr mpoodopd 1 va
CUUUETEXOUV WG MEAOG évwong olkovouLlkwv dopéwv oe Sladikacia cuvadng cupBaong yla tnv mopoxn
UTINPECLWV EKTEAECTIKOU OpYyavIoHoU yia to MNpoypappa: NMpowbnon tng détag NOM «Feta PDO. Let’s get
real!» otig ayopég tng MNeppaviag, Tou Hvwpévou Baoheiou kat tng MaAAiag.

Agv emuTpENMoOvTaL EVAAAKTLIKEG TTPOTPOPEC.

H évwon owkovoplkwv ¢opéwv UMOBAAAEL Kowr Tpoodopd, n omoia UMoypAdEeTAL UTIOXPEWTLKA
NAEKTPOVIKA €lTe amd OAOUG TOUC OLKOVOLKOUC Popeic mou amoteAolV TNV £Vwaorn, lte and ekMPOowno
ToUG Vouipwe e€oualodotnuévo. ITnV MPoodopd aAmapaLTHTWE MPEMEL va tpoodlopileTal n €ktaon Kal To
€(60¢ TNC CUMPETOXNG TOU (CUMMEPAAUBAVOUEVNG TNG KOTAVOUNG aoLBRG HeTatl Toug) KABe HEAOUG TNG
£vwaongc, KBwWe Kal 0 EKTTPOCWITOC/CUVTOVIOTAC AUTHG.

2.4.2 Xpodvog kat Tpomnog unoBoAr¢ npoodopwv

2.4.2.1. OL npoodopec unofarlovtal amd toug evOLopePOUEVOUG NAEKTPOVIKA, HECW TNG SLABIKTUOKAG
TUANG www.promitheus.gov.gr tou EIHAHZ, péxpL TNV KATOANKTIKA NUEpOUnVia Kal wpa Tou opilel n
napovoa dlaknpuén (mapaypadog 1.5), otnv EAAnvikr Mwooa, oe NAeKTpoviko ¢akeho, cUUdwva He Ta
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ovadepopeva oto v.4412/2016 , 16iwg apBpa 36 kat 37 kot tnv Yrmoupylkn Anodaon oplBp. 56902/215
«Teyvikéc Aenmrouépelec kot Siadikaoiec Asttoupyiag tou ESvikoU Zuotnuaro¢ HAektpovikwv Anuooiwv
JuuBaoswyv (E.5.H.AH.Z)».

Mo tn ouppETOX OTO SlLaywvIoRO oL evdladepopevol owkovopkol dopeic amatteital va Slabétouv
EYKEKPLUEVN TIPONYUEVN NAEKTPOVIKA UTtoypadn i mponypévn nAEKTPoVIKA uTtoypadn mou umootnpiletal
OO EYKEKPLUEVO TILOTOTIOWNTIKO TO Omolo xopnynbnke amd €vav EYKEKPLUEVO TIAPOXO UTINPECLWV
motonoinong, o omolo¢ mMepAapBAVETAL OTOV KATAAOYO €umioTteuong mou TPOPAEMETAL OTNV amodacn
2009/767/EK kat cUpdwva pe ta oplopeva oto Kavoviouod (EE) 910/2014 kat tig Satdelg tng Y.A.
56902/215 “Teyvikéc Aemrouépelec kat diadikaoiec Asttoupyiag tou ESvikoU Suotiuato¢ HAskTpovikwy
Anuooiwv SuuBaocswv (E.2.H.AH.Z)» kat va eyypadouv oto nAeKTpoviko cuotnua (EXHAHI- Atadiktuakn
TUAN www.promitheus.gov.gr) akoAouBwvtac tnv Stadikacia eyypadng tou dpBpou 5 Tng dlag Y.A.
2.4.2.2. O xpovo¢ umoPoAng tng Mpoodopds Kol OMoladATOTE NAEKTPOVIKA ETIKOWWVIA HECW TOU
CUOTAMATOC PBePfalwVeTal QUTOPATA amd To cUOTNUA UE UTINPEGCLEC xpovoonuavong, cUudwva pe Ta
opllopeva oto apbpo 37 tou v. 4412/2016 Kal to apBpo 9 TnN¢ w¢ avw Ymoupylkng Anddaong.

Metd tnv mapéAeuon TNG KATOANKTIKAC NUEpounviag Kot wpag, dev undpxel n Suvatotnta umoPoAng
npoodopd¢ oto TUOTNUO. € MEPUTTWOELG TEXVIKNG aduvapiog Asttoupylog tou EZHAHE, n avabitouoca
opxn Ba pubuiocet Ta TNG cUVEXELOC TOU SLaywVLOUOU UE CXETIKA ovaKkolvwor] TG.

2.4.2.3. Ol olkovopikol popeic umoBdrlouv e thv mpoodopd Toug Ta akdAouba:

(a) évav (umo)dpakeho pe tnv €vdelln «AwkoloAoynTikad Zuppetoxng —Texvikn Mpoodopd» otov omoio
niepAapBavovTal To KOTA TEPIMTWON AmalToUEVO SIKALOAOYNTIKA KAl N TEXVIKA MPoodopd cUUbwva e
TI¢ Slatagelg TnG Keipevng vopoBeaiag kal Tnv mapouoa.

(B) évav (umo)dakeho pe tnv €vdelén «Oikovoulky Npoodopd» cTov omoio MeEPAAUBAVETOL N OLKOVOULKN
TPoohopa TOU OLKOVOULKOU popEa.

Ao Tov MpoadEPoVTa CnNUALVOVTOL LIE XPrON TOU OXETIKOU TTESIOU TOU CUOTHOTOC T OTOLXELO EKELVA TNC
MPoodopAG TOU TIOU £XOUV EUTILOTEUTIKO Xapakthpa, cluudwva pe ta oplldpeva oto apbpo 21 tou v.
4412/16 . EpbooV £vag OKOVOULKOC popag xapaktnpilel mAnpodopiec we epmIoTeUTIKEG, AOyw UTapEng
TEXVIKOU 1 EUTIOPLIKOU QITOPPHTOU, OTN OXETIKH SNAwaon Tou, avadEpPeL pNTA OAEG TIC OXETIKEG SLATALELG
VOUIOU 1 SLOKNTIKEC TPAEELG TTOU EMLBAAAOUV TNV EUTMIOTEUTIKOTNTA TNG CUYKEKPLUEVNG TTANpodopiac.

Agv yopaktnpllovtol W EUMLOTEVTIKEG TTANPOPOPIEC OXETIKA LE TIC TLUEG HOVASAC, TG TIPOOHEPOUEVES
TLOOOTNTEG, TNV OLKOVOWULKH TIPOOPOPA KOl TO GTOLXELA TNG TEXVIKNG POadOPAG TIOU XPNCLULOTIOLOUVTAL YL
v afloAdynon tne.

2.4.2.4. O olkovoptkol $hopeic CUVTAGOOUV TNV TEXVIKI KAL OLKOVOLKI) TOUG TIPOGGOpA GUUITANPWYOVTOG
TIC OVTIOTOLXEG ELOLKEC NAEKTPOVIKEG POPHUEG TOU CUOTHHOTOC. ITNV CUVEXELD TO CUOTNHA TAPAYEL T
OXETIKA nAeKTpoOVIKA apxelo Tt omola umoypddovtal nAektpovikd Kal utmoBdAlovtal amd Ttov
npoodépovia. Ta atoiyeia mou neptAauBavovtal otnv 18Ik NAEKTPOVIKI) QOPLO TOU CUCTHUATOC KOl TOU
apayouUeVoU nAektpovikoU apxeiou pdf (to omoio Ja unoypapel nAektpovika) mpénel va tautilovral. S
avtiJeTn MEPIMTWON TO CUCTNUA TTAPAYEL OXETIKO UNVULA KAL O TIPOOPEPWV KOAEITAL VA TOPAYEL EK VEOU
TO NAekTPOVIKO apyeio pdf] .

2.4.2.5. O pNotng - OLKOVOULKOC dopéac UTOBAAAEL TOUC avwTEépw (uTo)dakéAoug HEow TOU TUCTAUATOC,
OTIWG TIEPLYPAPETAL TTAPAKATW:

Ta otolyeia Kat SIKALOAOYNTIKA yLa T CURMETOXN TOU OWKOVOULKOU ¢dopéa otn dadikaoia umoBaAiovrtatl
ard autov NAEKTPOVLIKA o€ popdr apxeiwy tumou .pdf kal epdoov €xouv cuvtaxBei/mapayBei amnd tov idlo,
bEPOUV EYKEKPLUEVN TIPONYHEVN NAEKTPOVLKY UTtoypadr 1 TPONYUEVN NAEKTPOVLKN UTtoypadr LE Xpron
EYKEKPLUEVWV TILOTOTIOLNTIKWY, XWPLE va amatteital Bewpnon yvnolou tng unoypadng.

Ao 1o ZUotnua ekdidetal nAekTpovikn amodelen umoBoAng mpoodopdg, n Omold OMOOTEAETAL OTOV
OLKOVOULKO dopéa e UVULO NAEKTPOVIKOU Taxudpoueiou.

Eviog tpwv (3) epyacipwv nueEpwV amo TNV NAEKTPOVIK UTOPOAN Twv w¢ Avw oTtolxelwv Kal
SLKOLOAOYNTLIKWVY TIPOOKOUIZOVTOL UTIOXPEWTLKA OO TOV OLKOVOULKO dopéa otnv avabétouoa apyn, ot
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EVTUTIN Hopdn KoL o€ adppaylopévo GAKeNO, TA OTOLXELO TNG NAEKTPOVLIKNG Tipoodopdcg Ta omola analteital
va TpookoploBolv oe mpwtotunn popdn oclpdwva pe Tov v. 4250/2014. TEtola oOTOLXElOl Ko
SlKaloAoynTIKA €lval €VOELKTIKA N EYYUNTLKN ETLOTOAN CUMHETOXNG, TO MPWTOTUMA £yypado T omola
£€xouv ekboBel amod 16lwTikoug dopeig kat Sev dépouv emikUpwaon amo Siknyopo, kabwg kot ta yypada
mou ¢Epouv TN Idpayidba tng Xayng (Apostille). Aev mpookopilovtal os évtunn popdn otolxela Kal
Swatohoyntikd ta omola dépouv nAektpovikr umoypadr, ta DEK, ta texvikd ¢ulddia kot éoa
nipoBAEneTol amo to v. 4250/2014 o1l oL ¢opeilg umoxpsoUvTaL Vo arodExovtal o aviiypado Twv
TPWTOTUTIWV.

H avaBétouoa apyn pumopel va {ntel and npoodpEpovieg Kal urtoPrdloug oe omoLloSHTIOTE XPOVIKO anUElo
Kata tnv dapkela tng Stadkaoiag, va umofallouv og €vtumn popdn Kol oe eVAoyn mpoBeouia OAa n
OPLOPEVA SLKALOAOYNTIKA KAl OTOLXElOl TIOU £XOUV UTIOPBAAEL NAEKTPOVIKA, OTOV QUTO Omalteital ylo TNV
opBn Sle€aywyn tng dtadikaotiag.

2.4.3 Neplexopeva MakéAov «AlKaloAoynTika ZUMHETOXNG - Texvikn Mpoodopa»

2.4.3.1 Ta otolela Kot SKALOAOYNTIKA Yyl TNV OCUMUETOXH TWV TPOODEPOVIWV OTn SLAYWVLOTIKA
Stadkaoia mephapBavouv: a) to Eupwnaiko Eviaio Eyypado Zuppaong (E.E.E.X.), 6Twg mpoPAEnetal otny
map. 1 kat 3 tou dpBpou 79 tou v. 4412/2016 kat B) TNV €yyunNon CUMUETOXAG, OTWE TPOPBAETETAL OTO
apBpo 72 tou N.4412/2016 kat ta apBpa 2.1.5 kat 2.2.2 avtiotowa Thg tapovoag Slaknpuéng.

OL MPOoOodEPOVTEC CUUTIANPWVOUV TO OXETIKO TtpotuTto EEEX to omolo £xelL avaptnOei, os popdn apxeiwv
tomou XML kat PDF, otn 6wadiktuokr mTUAn www.promitheus.gov.gr tou EIHAHI kot amoteAsl
avamoomaoTto TUAp Tng Staknpuéng (Mapaptnua ).

To ev AOyw TPOTUTIO UTIORBAGAAETAL OUUMANPwHEVO ot popdn pdf (Amod. M1/2390/13) Yndrakd
UTIOYEYPOUHEVO KATA T 0pL{opevVa oTo dpBpo 73 tou v.4412/16 kat tnv Slaknpuén.

Ma tnv obvtaén n/kat cupmAnpwon tou amnawtolevou eEEEZ, oL olkovoulkol ¢opei¢ mpoteivetal va
XPNOLUOTIOLO0OUV TO AVOPTNHUEVO ETLKOUPLKO apXeio XML, TPOKELUEVOU VO EKUETOAAEUTOUV TNV UNNPECia
eEEEX tng EE kal va mapdaouv tnv amdvinon toug oe popdrn apxeiov PDF, To omoio kal amoBnkevouv,
OPXLKQ, TOTILKA OTOV NAEKTPOVIKO UTTOAOYLOTH) TOUG. INUELWVETAL TO €EAG:

To apxelo PDF mapdyetal €upeco oamd tnv unnpecia eEEEX emiléyovtag to Koupmi «Ektumwon». H
ektUnwon Ba mpémet va avakateuBuvBel oe elkovikd ektunwtr) PDF (virtual PDF printer), Atol AOYLOULKO,
EYKATECTNUEVO OTOV NAEKTPOVLKO UTIOAOYLOTH TOU XProOTn, TO OmMoio ammoBnKeUEL TO TEPLEXOUEVO TNG
eKTUMWONG Ot NAeKTPOVIKO opxeio PDF avti va to Spopoloyel ot ¢uoLkO eKTUTIWTH. EVOEIKTIKA N
Aewtoupyla auth pnopel va npaypatomnolnBel eyyevwg amo puAlopetpntr dtadiktvou, onweg T.x. Google
Chrome, i} ano £elSIKeVLEVO AOYLOULKO, OTwG T.X. CutePDF.

Ye kABe mepimtwon, oL olkovopwkol ¢opelg pmopolv va mpoodeUyouv ar’ euBelag otV NAEKTPOVLIKN
unnpeoia tng Eupwrmaikig Emtponig  (https://ec.europa.eu/growth/tools-databases/espd) va
Snuoupyouv 1o EEEZ, va cupmAnpwvouv pe euBuvn Toug 0Aa ta dedopéva mou adopouv ToV EKACTOTE
Slaywviopd kot avadépovtal otnv Slaknpuén, va CUMITANPWVOUV TIG OXETIKEG OATOVINOEL KoL Vo TO
EKTUTIWVOUV o€ popodn pdf mpokelpévou va to unoypaouv Pndlakd kat va to urtofdaiouy

H eyyuntiky €mMLOTOA} OUMUETOXNG TPOoKouiletal oe évtumn popdn (Mpwtotumo) evidg tplwv (3)
epyocipwv nUepwv amd TNV NAEKTPOVIKH UTOPBOAN. YTMOSEWYUA €YYUNTLKAG ETMLOTOANG OCUMUETOXNG
nepappavetal oto MNapdptnua VI tng Ataknipuénc.

OL evwoelg oWovouLkwv ¢opéwv mou umofdlouv kown mpoodopd, umoBalhouv to EEEX yio kaBe
OLKOVOULKO HOPED TIOU CULUETEXEL OTNV EVWON.

2.4.3.2 H texvikr poodopd Ba mipemel va KaAUTITEL OAEG TIC ATIALTAOELC KAl TIC podiaypad£g mou tibevrat
ornd tv avabétovco apyn otlg mapaypadoug 2.2.4, 2.2.5, 2.2.6 KalL TV Tapovca mapaypado TNne
Awaknpuéng, meplypddovtoc akpLBwg mwWE Ol CUYKEKPLUEVES ATALTAOELS Kol Tipodlaypadég mAnpouvrtal.
MephapBavet 16iwg ta éyypada kat Sikatodoyntikad, Bacel Twv omoiwv Ba aflodoynOei n kataAAnAotnta
TWV TPOodEPOUEVWY UTINPECLWY, HE BACN TO KpLTApLo avdBeong tng mapovaoag Staknpuéng. H texvikn
npoodopd Ba mepthappavel onwaodnmote MNivaka Meplexopévwy Twy eyypddwy mou unofarlovral Kotd
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TN OElPA TIOU TEPLEXOVTOL OTNV TEXVIKN Tpoodopd. H Texviki mpoodopd meplhapPdavel KatdAAnAa
oupmAnpwpévo MNivaka Zuppopdwaong cUdwva e To uOdeLypa tou Mapaptiuartog IV tng Staknpuénc.

H texvikn mpoodopd mneplhapPdavel ta avoAUTIKA Bloypadlkd ONUELWHATA TWV OTEAEXWV TNG
npotelvopevng Opadag Epyou (Mapdaptnua V umodetypa Bloypadikol onpeLWUATOG).

O Mpoodépwv, CUUMANPWHOTIKA HE ToV avwiépw MNivaka, Ba Tpemel va KATAOECEL NAEKTPOVIKA
uToyeypoppéveg unteBuveg dnAwaoelg tou N. 1599/1986 Twv €EWTEPKWY CUVEPYATWY, LE TIG Oomoisc Ba
SnAwvetal OtL amodéyovrial va CUPUETAoxouv otnv Opada Epyou tou umoyndiou, epocov autog
avaknpuxBel avadoxog, £wg To MEpag TG dldpkelag tou Epyou kat OtL ywwpilouv Kol anmodExovtol Toug
0pouc tTnN¢ mapouvaoag Slaknpuéng.

OL olkovopLkol ¢opeic avadEpouv To TUAMA TNG cUUBaoNG Tmou mpotiBevtal va avabBEéoouv und popdn
unepyoAapiag os Tpitoug, KaBwe Kal Toug UTEpYOAGBouG Tou TPoTEivouv.

H texvikn mpoodopad emiong meplhapPfavel Ti¢ akoAoubeg evotnteg Pacel Twv omoiwv Ba mpokLOYPEL N
TeEXVIKN Babpoloyia tng mpoodopdg epapuolovrag ta KpLtrpla tng mapaypdadou 2.3.1 tng diaknpuéng:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou épyou

B. Opydvwon vAomoinong Tov £épyou

To meplexOUeVo TNG KABe evotnTag mepAapBAVEL TOUAGXLOTOV TO TTOPOKATW:

A . AvtiAnyn ywa to £pyo kot MeBodoAoyia ulomoinong tou £pyou

A.1 AvtiAnyn yia o £pyo, KOTavVONon TWV ATALTHCEWVY KOl TWV LSLALTEPOTATWY TOU

Fevik Tpoogyylon tou €pyou, avdlucohn Tou mepBAllovtog ulomoinong Tou €pyou, KOTAVONoNn Twv
£I6IKWV QTIALTACEWV TOU £pyou Kal TAPOUsCLacn TOU TPOMOU OVTATIOKPLoNG Tou Avadoxou ot QAUTEC,
evdexouevol kivbuvol Kal TpOMOoL AVTLETWITLONG TOUC, K.ATL..

A.2 zadrveia tng peBodoloyiag uhomnoinong tou Epyou

e AvoAUTIKN Tteplypadr TnG PoTeVOpEVNC HeBodoAoyiag Kal Tou TPOmou papHUoyrE TNG OTA EMLUEPOUG
otadia, péBodol kal epyaleia.

e Kputipla emiloyng tou Seiypotog epwtnBévtwv (ywo kABe pia amd T ouddeG-0TOXOUC) WOTE va
Staodaliletal n avTUTPOoWNEUTIKOTNTA.

e Avalutikn meplypadn tou TPOmou oxedlacpoU Twv €pwTtnpatoAloyiwv, wote va dlacdaiiletal n
aglomiotia Twv otolxeiwv. Oa urtoBAnBoULV Mpooyedia epwtnuatoloyiwy.

*  AvaAUTIKO XPOVOSLAYPOALO EPYOCLWV.

e KoBoplopog kot tekunpiwon twv OelKTwV aviiktumou, cUpdwva HE To mapaptnua tou Kav. EE
2015/1831 | GAwv Selktwv ePpOoOV TEKUNPLWVETOL OTL eival KataAAnAotepol (apbpo 22 tou Kav. EE
2015/1831).

B. Opydvwon uAomoinong Ttou £épyou

Oocov adopd TNV opydvwon vlomoinong tou £pyou Ba mpémel va kaBoplotouv pe cadnivelo ta enineda
Sloiknong, n opydvwon kal n Asttoupyio TN opddocg €pyou, N KATAVOWUN APUOSIOTATWY oTa HEAN TNG
opadag £pyou Kol EMUMAEOV VO TEKUNPLWVETAL N KATOAANAOTNTA KOl N OQTOTEAECUATIKOTNTA TOU
T(POTELVOLEVOU HOVTEAOU 0pYAvVWOonG.

EldikoTEpQ, yla to Kpltripto Bl «IUotnua SLoiknong Tou €pyou Kol OpYOaVWTLKA OMMOTEAECUATIKOTNTO TNG
Ouadag Epyou», amattovvral:

1. AvaAutikn meplypadn TG opyAvwong TG OpAdag Twv oTteAexwy ou Ba epumAakoUV oTto £pyo, Le oadn)
avadopad otov TPOMo opyavwong Kat Slolknong tou €pyou.

2. KaBoplopodg tou Tpomou vAomoinong tng mpotelvopevng pebodoloyiag amo ta péAn tng Opadag Epyou.
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3. JupmAnpwpévo tov Katwtépw MNivaka: Itoxela AnacyoAnong Opadag Epyou

OVOUATENWVUHO ©¢on otnv Appodiotnteg /kabrkovra AnocoyoAnon oto
£pyo o€

Ouada Epyou .
ovOpWMONAVEG

ZYNOAO

4. AVOAUTIKA KOTOVOWN TOU ovOpwroXpovou amaoxOAnong ava Kotnyopia evépyelog Kol ava eidog
epyooiag. Me Bdon Tov MApAKATW Tivaka ylo To KABe péAOC TNG opadag £pyou Ba AmMOTUNMWVETAL N
EUTTAOKI) TOU O€ GUYKEKPLUEVEG SPAOELG, OL oToleg Ba cuoXeTI{OVTAL LE CUYKEKPLUEVD TTAPASOTEN KL UE
OUYKEKPLUEVEG UTIOOUASEC oL omoieg avalappavouy Ty ekTéAeon aAANAOCUVEEOUEVWY EPYACLWV.

Apdon Emupépoug | MNapadotéo EumAekopeva | EumAekopeveg | AvOpwIopnVeg
eVépyeLa oTeAEXN UTIOOUASEC anacyoAnong
™¢ Spaong (obpudpwva pe
Kol £10C 0 olotnua
vAomoinong Sloiknong tou

épyou)
ZYNOAO A/M

2.4.4 Neprexopeva Dakélov «Owkovoulkn Mpoodopda» / Tpdmog cuvtagng Kat UTTOBOANG OLKOVOULKWV
npocdopwv

H Owovoutkn Mpoodopd cuvtacostal pe Baon TNV TIUn cupdwva pe ta opl{opeva oto Mapaptnua VI tng

Slaknpuénc:

H T tng mapexopevng uninpeoiag Sivetal o eupw yla To cUVoOAo TnG cupBaocnc.

TNV TR mepAapfavovtol oL UTEP TPpITwV KPATNOoELS, we Kal KaBe aln smiBdpuvon, cupdwva Pe TNV

Kelpevn vopoBeoia, un cupnephapBavouévou @.M.A., ylo TNV TAPOXN TWV UTINPECLWY OTOV TOTIO KAL HE

ToVv TpOTo IOV MPoPAEmeTal ota éyypada TnG cuBooNC

OL UTtEP TPITWV KPATHOELG UTTOKELVTAL OTO EKAOTOTE LOXUOV aVaAOYLKO TENOG XapTtoonuou 3% Kal otnv e’
auUToU elodopa umép OTA 20%.

Eronuaivetal 6t to ekdotote mocootd O.M.A. eni TOlG €KaTd, TNG AVWTEPW TLUNG Ba uttoAoyiletal
QUTOMOTA ATIO TO CUCTNUO.

OLpoodepOEVEG TLUEG elval otaBepeg kab’ 0An tn dldpkela TnG cuPBacNS Kat Sev avanpooapuolovral.

Q¢ anapdadekteg Ba anoppinrovral mpoodopES oTig onoleg: a) dev Sivetal Tyun o EYPQ 1 mou kabopiletal
oxéon EYPQ mpog &€vo vouloua, B) Sev MPOKUTITEL e cadrVeELa N TIPOCHEPOUEVN TLUN, KE TNV eMLPUAAEn
¢ map. 4 tou Gpbpou 102 tou v. 4412/2016 Kat y) n T umepPaivel Tov MPoUMoAoyLopo the oupBaocng
NG mapoucag dlaknpuénc.

2.4.5 Xpodvog Loxuog Twv npocdopwv
Ot urtoPBaANopevee PoodopEC LOXUOUV Kol SECUEVOUV TOUC OLKOoVOULKOUG dopeic yla Stdotnuoa €€L (6)
HNVWV Ao TNV EMOUEVN TNG SLEVEPYELOC TOU SLaywVLoHOU.

Mpoodopa n onoia opilel xpOvo LoXVOG PULKPOTEPO ATIO TOV AVWTEPW TIPOBAENOUEVO amoppinTETAL.
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H wox0¢ tn¢ mpoodopadg pmopel va mapateivetal eyypadwe, epocov touto {ntnbel amod tnv avabétovoa
apxn, mpv anod tn ARén NG, KE avtioTolyn mMapATach TNG EYYUNTLKAG EMLOTOANCG CUUUETOXNG CUUPWVA UE
ta opllopeva oto apBpo 72 moap. 1 a tou v. 4412/2016 kot thv mopdypado 2.2.2. tng napoloag, Kot
QVWTATO OPLO YLOL XPOVIKO SLAoTNpa (00 e TNV TPOPAETIOUEVN WG AVw apXLKr SLApKELa.

Metd T ARén Kol TOU MOPATIAVW QVWTATOU oplou Xpovou mopdtacng LoxUog tng mpoodopds, To
amoteAéopata tng Sadlkaciag avabeong patalwvovtol, €KTO¢ av n avobétouoa apxn Kpivel, katd
TEPUTTWON, attloAoynueéva, OTL n cuvéxwon tng dadikaciag Eunnpetel to dnuocto cupdEpov, omoTe ol
OlKoVouLKOol popeig mou cuppeTéxouv otn Sladlkacia Umopouv va emAEEOUV €lTE va MOPATEIVOUV TNV
npoodopd Kal TV gyylnon CUUUETOXNG Toug, €dpocov toug Intnbel mplv TNV mapodo Tou AVWTEPW
avwtatou opiou mapdrtacng TG Mpoodopd Toug site OxL. Ztnv teAeutaia mepimtwon, n Sladkaocia
ouveylletal pe 600U¢ MapPETELVAY TIG TPOOHOPEG TOUC Kal amokAsiovtal oL Aoutol olkovopikol dpopeic.

2.4.6 Aoyoi anoppwng npoodopwv

H avaBétouoca apxi He Pacn ta amoteAéopata Tou €Aéyxou Kal TnG afloAdynong Twv mpoodopwy,
amoppintel, os Kabe mepintwon, mpoodopad:

a) n onoia gv UTOBANAETAL EUMPOBECTUQ, |LE TOV TPOTIO KAL LLE TO TIEPLEXOLEVO TIOU OPILlETOL TILO TTAVW KOl
OUYKEKPLUEVA OTLG apaypddoug 2.4.1 (Fevikol opol urtoBoAng mpoodopwv), 2.4.2. (Xpovog Kal TPOTMOG
uTtoBoAng mpoodopwv), 2.4.3. (Meplexouevo pakéAwWV SLKALOAOYNTLKWY CGUHETOXAG, TEXVIKNG TIPoodopdag),
2.4.4. (Neplexopevo PaKEAOU OLKOVOULKNG TiPoodopdac, TPOMOE oUVTOENG Kol UTTOBOANC OLKOVOULIKWVY
npoodopwv), 2.4.5. (Xpdvog Loxuog nmpoadopwv), 3.1. (Amoodpayion kat afloAoynon mpoodopwv), 3.2
(MpbdokAnaon umtoBoAn g SikaloAoyNnTIKWVY TPoowPLVoU avadoyou) Tng mapoloag,

B) n omoia mepléxel atéleleg, eMeielg, acdadele¢ n obdApota, spocov autd Oev emibExovral
cupmAnpwon 1 &pbwon N edpodoov emidéxovral cupmAnpwon n 616pbwon, dev €xouv amokataotobel
KOTA TNV amoocadnvion Kal TNV SUPMANRPwon tne cUpdwva pe Thv mopaypodo 3.1.1. tng mapovong
duaknpuéng,

y) yla tnv omoia o mpoodEpwy Sev EXEL TOPACKEL TIG ATMALTOULEVES €ENYNOELS, EVTOG TNG poKaBopLoUEVNG
npoBeopiag 1 n g€nynon Sev eival anodektr) amod v avabétouca apxr cUudwva pe Thv mapaypado
3.1.1. tng mapoloog Kat to apBpo 102 tou v. 4412/2016,

6) n omola sivatl evoAhakTikr poodopd,

g) n omolo urtoBAaAAeTaL amd £vav poodEpovta Tou £xeL UTIOBAAAEL SUO 1) TTEPLOCOTEPEG MPOOPOPEG.
oT) n omolia sivat unod aipeon,

) n onolia B£TeEL OPO AVATIPOCAPHOYNAG,

n) n omoia mapouoctalel eAAelPelg w¢ mpog Tt SIKALOAOYNTIKA Tou {ntouvtal amd Ta €yypada TNng
napouong dLaknpuENG Kal amokALOELS WG PO TOUG OPOUG KAL TLG TEXVLIKEG TtpodlaypadEG Tng cUPBacNG

8) otav o mpoodEpwv autovopa i weg HéAog Evwong 1 Kowvompagiag, ouppetexel oe dStadikaoia ouvadng
cUuBaong autovopa 1 w¢ péAo¢ Evwong n Kowompafiag mou adopd otnv avabeon UMNPECLWV
EKTEAECTIKOU OpyavIopoU yla to Mpdypaupa: MNpowbnon tg detag MOM «Feta PDO. Let’s get real!» otig
ayop£g TG MNeppaviag, Tou Hvwpévou BaoWeiou kat tng MaAAiag.
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3. AIENEPTEIA AIAAIKAZIAZ - AZIONOIMHZH NPOZMOPQN

3.1 Anoodpayion Kat afloAoynon npoodpopwv

3.1.1 HAektpoviki anocdpdyion npocdpopwv

To muotomnolnpévo oto EXHAHSZ, yla tnv anocdpaylon twv npoodopwv appodlo dpyavo tng Avabétouoag
Apxnc (Erutpomnn Alaywviopou), mpoPaivel otnv évapén tng Stadikaciog NAEKTPOVIKNG amoodpdyLlong Twv
dakéAwv Twv poodopwv, Katd To dpBpo 100 tou v. 4412/2016, akohouBwvtag Ta €€1¢ otadia:

o HAextpoviky Amoodpaylon tou (UTo)PpakeéAou «ALKoloAoynTikA ZUMUETOXNAG-TexVik MNMpoodopd»
v 20/06/2018 kat wpo 10:00 ..

e HAektpovikr Amtoodpayilon tou (und)dpakédou «Owovoutkn Npoodopd», KATA TRV NUEPOUNVIO Kal
wpa ou Ba opioel n avabétouvoa apyn

e HAektpovikr Aroodpadyion tou (urtd)pakEAou «AKALOAOYNTIKA TIPOCWPLVOU avaddXou», KOTd TV
nUepounvia Kol wpa ou Ba opioel n avabétovoa apxn

Me tnv amoodppaylon Twv ws avw pakéAwv, ava otddlo, kabe mMpoodEépwy mMou cuveyilel o eMOUEVO
oTadlo amoktd TMpooPacn ot Aoutég mPoodopeG Kol ta UTOBANBEvTa SLKALOAOYNTIKA TOUC, HE TNV
emLUAAEN TWV MTTUXWV EKEVWV TNC KABE TIPoodopac Tou £XOUV XOPAKTNPLOOEL WG EUTTLOTEUTLKEG.

H avaBétouoa apyxr Umopel va KOAECEL TOUG OLKOVOULKOUC POPELG va GUUMANPWOOUV R val SLEUKPLVIGOUV
Ta éyypada n Skalohoyntikd mou £xouv UTOPBANBEL, 1 va SleukplVioOUV TO TIEPLEXOEVO TNG TEXVLKAC N
OLKOVOULKAC Tipoadopdg toug, cUdwva pe To apbpo 102 tou v. 4412/2016.

3.1.2 A§loAoynon npocdopwv

MeTd TtV KOTA TEPIMTWOon NAEKTPOVIKA amoodpaylon Twv npoodopwv n Avabétouoa Apxn mpoPaivel
otnv afLloAGYyNoN QUTWV HECW TWV APUOSLWV TILOTOTMOLNUEVWY OTO ZUCTNUA 0pyAvVwY NG, EPappolopevwv
KOTA TAL AOUTTAL TWV KELUEVWY SLaTAEEWV.

EldikoTepa :

a) H Emutporny AtaywviopoU kataxwpel 6ooug unéBaiav mpoodopes, kabBwe kal Ta urmtoPAnBévta autwv
SLKOLLOAOYNTLKA KOL TOL AIMOTEAEGATA TOU EAEYXOU QUTWV OE TIPAKTIKO, TO oTolo uTtoypdadeTal and ta PEAN
TOU opyavou.

B) 2tn ouvéxela n Emutpomn Alaywviopou mpofaivel otnv afloAdynaon tng TexVikng mpoodopdc, cludwva
HE Toug OpouC TwV eyypaddwy TNG cLUPOONC KAL CUVIAOOEL TIPAKTIKO yla TNV amoppun TwV TEXVIKWV
npoodopwv Tou Sev yivovtol amodektég kat TV arnodoxn n/kal Babpoldynon Twv TEXVIKWY Tipocdopwv
pe Baon To Kpltiplo avabeong tTwv eyypddwv tng ovppoonc. Ta avwtépw umd oTolela o Kol B otadla
yivovtal eviaia.

y) OL Katd Ta ovwTépw odpaylopévol GAKEAOL UE TA OLKOVOLKA oTolxela Twv mpoodopwy, HETA TV
olokAfpwaon TNg 0floAdynong Twv AOUWV OTOLXElWV Twv Tpoodopwyv, amoodpayilovtal Katd tnv
nuepopnvia kot wpa mou opiletal otnv £l8IKA MPOCKANGN. Mo 60e¢ PoodopéG Sev KplBNKaAV AMOSEKTEC
KOTA Ta TponyoUpeva w¢ avw otdadia o kat B° ol dAakelol TNG OWKOVOWLKNG Tpoadopds Oev
anoodpayilovral alAd tnpolvtal amno Ty avabEétouoa apxn HEXPL TNV OPLOTIKN eMiAucn Tuxov dadopwv
Tou TpokUPouv armo tnv we avw Stadikacio cupdwva pe Thv apdypado 3.4. Tng mapoloag.

8) H Emutponr Alaywviopol mpofaivel otnv afloAOynon TwV OLKOVOULIKWY TPOocdopwy Kal CUVIAOOEL
TIPOKTIKO OTO omolo elonyeital attoAoynuéva tnv amodoxn n amoppupry Toug, TNV KOTATALN TWV
npoodopwV Le BAcn TO OpL{OPEVO HE TNV TTAPOUCA KPLTPLO avaBeong Kal TV avadelén Tou mpoowpLvol
avadoxou.

Eav oL mpoodopéc daivovtal acuvnBlota YapnAéC o OXECn ME TO QVIIKE(MEVO TNG oUPBacng, n
avaBétouca apyn OMAlTel amo Toug OLKOVOULKOUG dopeic va e€nynoouv TNV TN 1 TO KOOTOC TOU
TPOTEIVOUV OTNV TTPocdopA TOUG, EVIOG ATMOKAELOTIKAG TpoBeauiag, Katd avwtato oplo éka (10) nuepwv
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Qo TNV KOLWVOTIOlNoN TNE OXETIKAG TTPOOKANONG. TNV epintwon auvtn edappdlovrol ta apbpa 88 kat 89 v.
4412/2016.

Itnv mepintwon ooduvauwv mpodopwv, Snhadn mpoodopwv Ue TNV iSla cuvoAlkn teAkn BabuoAoyia
METOEL SUO N MEPLOCOTEPWVY TIPOOHEPOVIWY N avabeon YIVETAL : OTNV TPOOPOPL LUE TNV UEYAAUTEPN
BaGuoldoyia teyvikng mpooopac. Av ol LooSUvaueG TPoodopég £xouv tnv idSta BaduoAoyio TeEXVIKNG
IPooEopac, n avabétouoa apxn EMAEYEL TOV avadoX0 HE KANPwWOn LETOED TwWV OLKOVOULKWY GOPEWV TTOU
uméBalav TG LoodSuvapeg mpoodopéC. H kAnpwon yivetal evwrmiov tng Emtponn¢ AlaywviopoUl Kal
TIAPOUCLA AUTWY TWV OLKOVOLLKWY GOPEWV.

Ta amoteAéopato TwV OVWTEPW oOTadiwv emkupwvovtal pe anodaocn/anodpdcel; Tou ALOIKNTIKOU
ZupBouAiou Tou EAFTO-AHMHTPA, n omola koworoleital otoug mPoodEPOVTEG LECw Tou EZHAHS.

Katd twv avwtépw amodpdoewv Xwpel mpodikaoTikn nmpooduyn cUpdwva pe tnv mapaypado 3.4. Ing
napoloag.

3.2 MNpookAnon UuMoBOANG SKALOAOYNTIKWYV TPOCWELVOU avadoxou - AKaloAoyntika
NPOoWPLVOU avadoyou

Metd thv afloAdynon Twv npoadopwyv, N avabEtouoa apxr amooTEANEL OXETLKN NAEKTPOVLK TIPOCKANGN
MECW TOU OUOCTNUOTOG OTOV MPOOPHEPOVTO, OTOV OTOLO TIPOKELTAL val YIVEL N Kataklpwon («mpoowplvod
oavadoxo»), kol tov Kalel va umoBalel evtog npobeopiag, Séka (10) nuepwv amod TNV Kowormoinon tng
OXETIKAG eLdomoinong og autdv, Ta MPWIOTUTA 1) aviiypada mou ekbibovral, cUpPwVO HE TIG SLaTALELC
Tou apBpou 1 tou v. 4250/2014 (A’ 74) 6AwvV Twv SIKALOAOYNTIKWY Ttou Teplypadovial otnv napdypado
2.2.8.2. Tn¢ mapouoag SLaknpuing, we amodeIKTIKA oToLXElD yLa TN N cuvSpour Twv AOYwv amokAELoHOU
™¢ mapaypddou 2.2.3 tng Staknpuéng, kabwc Kol yla TNV MARPWon Twv KpLtnpilwv MOLOTIKAG ETMIAOYAC TWV
napaypddwv 2.2.4 - 2.2.7 aUTAG.

Ta ev Aoyw Sikatoloyntikd, umoBdaAlovtal and tov nmpoodEpovia («Mpoowpvd avadoxo»), NAEKTPOVLKA
HECW TOU ouoTnuatog, os popdn apxeiwv pdf kol mpookopilovtal KATA MEPIMTWON Omd AUTOV EVTOC TPLWY
(3) epyaciuwv nuepwv amod tnv nuepopnvia umoBoAng touc. Otav umoypadovtal anod Tov idlo dépouv
NAEKTPOVLKH uTtoypadn).

Me tnv moapaAafn Twv wg avw Stkatohoyntikwy, To cuotnua ekdidet emiBePfaiwon Tng mapalafrg toug Kat
QTOOTEANEL EVNUEPWTLKO NAEKTPOVIKO LAVUHA 0’ QUTOV OTOV OTOL0 TIPOKELTAL VA YIVEL N KATaKUpwon.

AV LETA TNV NAEKTPOVIKI amoodpAyLon Kol KOTA ToV EAEYX0 TWV WG avw StkatoAoyntikwy dlamiotwOel otL
Oev €xouv mpookouloBel i umapyxouv eAAelelg oe autd mou umoPAnRBnkav, mapéxetal npobeouia otov
MPOCWPLVO avadoxo va To TIPOCKOUIOEL fj v T CUMMANPWOEL €viog mévie (5) nuepwv amod tnv
KOLVOTIOlNoN OXETIKNG €yypadng, HEOW TOU Zuotnpatog, eldomoinong tou. H avabétouoa apxr Umopel
QLTLOAOYNHEVA VA TIAPATEIVEL TV WG Avw TpoBeopia kat avwtato 6plo yla dekamévie (15) emutAéov
NHEPEG.

Oool uméPfalav Tapadektec MPoodopEéG AauBAavouv yvwon Twv TAPATAVW OSLKOLOAOYNTIKWY TIOU
KaTatednkav.

O mpoowplvoc avadoxog KNPUOOETOL EKMTWTOC, KATAMIMTEL UTEP TNC avabitouoag apxng n syyvnon
CUMUETOXNAG TOU KOL N KaTakUpwon Yivetal otov mpoodEpovta ou UTIERAAE TNV AUECWE EMTOUEVN TIAEOV
cuudépouca amod olkovopkn amon npoodopd, TNPOUPEVNE TNG avwTEpw Sladikaciag, eav:

i) Katd Tov £AeyX0 TwV TopAmavw Sikotohoyntikwy SlamiotwOel OtL Ta otolyeio mou SnAwbnkav pe To
Eupwmnaikd Eviaio Eyypado Tupupaong, sivat Peudn i avakppi, n

ii) 6ev utoBAnBoULV 6TO TIPOKAOOPLOUEVO XPOVIKO SLACTNHO TO OMALTOUEVA TIPWTOTUTIA 1 avtiypoda Twv
TAPATIAVW SLKAULOAOYNTLKWV f

iii) amno ta SikaloAoynTIKA TTou TPooKoUioOnNKav VOUIHwG Kol epmpoBéopwe, v amodelkviovtal oL 6pot
Kol oL mpoUmoBéoelg ocuppetoxng ovpdwva pe ta apbpa 2.2.3 (Adyol amokAslopou) kat 2.2.4 - 2.2.7
(kpLTrpLa TTOLOTIKNG ETUAOYNAG) TNG TTOpoUCAC,
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Ye mepinmtwon £ykapng KoL TPOCHKOUCOG EVNUEPWONG TNG avaBEétoucag Oapxng Yo HETABOAEG OTLG
npoUmoBEoelg TIC omoieg o TMpoowplvog avadoxog eixe dnAwoel pe 1o Eupwmaikd Eviaio Eyypado
JupBaong otL MAnpol, oL omoieg emNABav 1 yla TG onoleg EAaBe yvwon PeTA TV dNAwon Kal pEXPL TNV
nuépa tng €yypadng l8omoinong yla TtV TPOCKOULON TwV SLKALOAOYNTIKWY MPOCwWwpPLVoU avadoyxou
(oPyeveic petaBolég), Sev katamintel ulép TnG avabeTouoag apxnig N Eyyunon CUMUETOXAG TOU.

Av Kavévag amo Toug nmpoodépovteg dev umtoBaAAel aAnbn 1 akplBr dnAwon | dev mpookouiosl éva n
TIEPLOOOTEPA ATIO T OUTALTOUHEVA SIKALOAOYNTIKA R Oev amodeiel OTL TMANPOL TA KPLTAPLOL TIOLOTIKAG
gmloyng oL udwva pe T mapaypadouc 2.2.4-2.2.7 tng mapoloag SlaknpuEng, n Sladlkaoio HaTalwveTaL.

H dladikaoia eAéyxou Twv apandvw SIKALOAOYNTKWY OAOKANPWVETAL E TN CUVTAEN TPAKTIKOU oo Thv
Erutpomnn Alaywviopou kat tn Stapifaocn tou dakéAlou oto oto AloknTikd ZupBoUAlo tou EAFTO-AHMHTPA
yla tn Andn anodoaong eite yla tnv kKatakpwon tng cLUPaoNG eite yla Tn pataiwon g Stadikaoiag eite
yla TV KApuén tou mpoowplvol avadoxou we eKMTWTOU. Ta ANMOTEAECUOTO TOU €AEYXOU TWV TIAPATIOVW
SKaloAoynTIKWV Kal NG eonynong tng Emurpomng Aloywviopol MKUPWVOVTIAL HE ThV amodaon
KOTAKUPpWONG.

3.3 Katakupwon - cOvayn cuppfaocng

H avaBétouoa apyn Kowomolel tnv anodoaon Katakupwong, pall pe avtiypodo OAwWV TwV MPOKTKWY TNG
Sladikaolag eléyxou Kal afloAoynong twv mpoodopwv, oe KABe mpoodipovia Tou £Xel UTIOBAAEL
anodektr nmpoodopd, cupdpwva pe to dpbpo 100 tou v. 4412/2016, eKTOC AMO TOV MPOCWPLVO avado)o,
NAEKTPOVIKA LECW TOU CUOTHHATOG.

H ev Aoyw amddacon avadépel Ty mpobeopia yla TV avaoTtoAr thg cuvayng the cuUPBacng cuudwva pe
NV eNopevn mapaypado 3.4.

Ta évwopa amoteAéopata TnG anddacn Katakupwong Kat biwg n ocuvadn tng cluBacng enépyovral
600V CUVTPEEOUV CWPEUTLKA T KATWOL :

a) ampoktn mapodog TwV MPOoBEoULWYV AoKNOoNG TwV MPoBAemopevwy otnv apaypado 3.4. TG mapoloag
BonBnuatwv Kol HECWV OTO OTASLO TN TTPOSIKACTLKAC KAl SIKOOTIKAG POOoTAciag Kal arnod TG anodpaoelg
OVOLOTOAWV ETTL QUTWV,

B)kowomoinon tng amddpacng KATOKUPWONG OTOV TPOoWPLWO avadoxo, epooov autdg umoPalel
ETUKALPOTIOLNUEVA TA SIKALOAOYNTIKA TNG apaypddou 2.2.8.2.

H avaBétouoca apyn mpookalel tov avadoxo va mpoco€ABel yla umoypacdr) Tou cupdWVNTIKOU €VTOG
npoBeopiag eikoot (20) nuepwv Amo TNV Kowomoinon Tng OXETIKNG ELOLKAG PpookAnong. To cupdwvnTKO
€XEL ATIOSELKTIKO XOPAKTNPAL.

Itnv neplmtwon mou o avadoxog Sev MPooeABeL va umoypdeL TO WG Avw CUUPWVNTLKO pHEoa otnv tebBeioa
npoBeopia, KNPUOOETAL EKMIWTOG, KATATIMTIEL UTEP TNG avaBEéToucog apxAG N EYYUNTLKA ETULOTOAN
CUMUETOXNG TOU Kal n Kotakupwon, Ye tnv idla Stadikaoia, yivetal otov mpoodEpovia mou UTERAAE TV
OHEOWC EMOWEVN A0V cupdEPOUCO OO OLKOVOULKNA droyn mpoodopd.

3.4 NMpodwkaotikég Npooduyég - Mpoowpivr Atkaotikr Mpootacia

KaBe evbladepopevoc, o omoiog £xeL ) eixe cupdEpov va Tou avatebel n ocuykekpLUévn cUUPAON Kal €XELN
elye vmootel 1 evbéxetal va unootel {nuia anod sktedeotn mpaén N mapdAeldn tng avabétovoag apxng
Katd mapdpacn tng vopoBeaoiag tng Eupwnaikic Evwong i tng ecwtepkng vopobeoiag, Sikatoltal va
ooknoel mpodikaotik pooduyn evwriov tng Apxnc E€€taong MNpodikaotikwy Mpooduywv (AEMM) kotd
™G OXETKAG TPagnc n mopdAseupng tng avoabitouvoag apxng, TPoodlopilovtag eLOKWE TIC VOLLKEG Kol
TIPAYHOTIKEG QLTIACELS TIOU SiKaloAoyoUv TO ailtnpd Tou. Ie mepimtwon mPooduyng Katd TPaéng tng
ovaBétouoag apxng N mpoBeopia yla tnv Acknaon tg mPodkaoTkh¢ pooduyng sival (o) 6éka (10) nuépeg
omd TNV Kolvomoinon tng mpooBoAAOpeEVNC TIPAENC oTov evOLOpEPOUEVO OLKOVOULKO dopEa av n mpagn
KOLVOTOLNONKE pe NAEKTPOVIKA péoa 1 ThAeopolotuTtia 1 (B) Sekamévte (15) NUEPEG amd TV Kowvomoinon
™G TPooBAAAOUEVNG TTPAENG OE AUTOV av XpnotpomotnOnkav dMa péoa entkowvwviag, aAMwe y) ¢ka (10)
NUEPEC Mo TNV TANPN, TPOAYHUATIKA 1 TEKUOLPOUEVN, YVWON TNG TPAENG mou PAATTEL TA CUMPEPOVTA TOU
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evbladepOUEVOU OLKOVOULKOU dopéa. ElSika yla tnv doknon mpooduyng Kota mpoknpuéng, n mAnpng
YVWON QUTAG TEKPALPETAL HETA TNV Apodo dekarmevte (15) nuepwv anod tn dnuoocicuon oto KHMAHZ. 3e
neplmtwon napaiewpng, n mpobeaopia yla TNV Aoknon tng MPodIKaoTIKAG Tpooduyng eival Sekamévte (15)
NUEPEG OO TNV ETIOMEVN TNG CUVTEAEONG TNG T(POCSRAAAOEVNG TTAPAAELPNC.

H mpodwaotikr mpooduyn KotatiBetal nAEKTPOVIKA HECW TNG AeltoupylkdtnTag «Emikowwvia» tou
EZHAHZ otov NAEKTPOVIKO TOTIO TOU SLAYWVLOOU, ETUAEYOVTAG KATA TIEPIMTTWON TNV EVOELEN «MPoSIKAOTLKN
Mpooduyn» Kol EMLOUVATTOVTOC TO OXETIKO £yypado oe popdr nAektpovikol apxeiov Portable Document
Format (PDF), to omolo ¢EpeL EYKEKPLUEVN TIPONYLUEVN NAEKTPOVIK uTtoypadn 1 TPONYUEVN NAEKTPOVLKN
umoypadn e XproN EYKEKPLULEVWY TILOTOTIOLNTLKWV.

Mo to mapadektd TG Aoknong NG TPOSIKOOTIKNAG Tpooduyng katatiBetal mapdBolo amd Ttov
npoodelyovta UTEP Tou Anpociou, katd ta eldikd opllopeva oto dapBpo 363 tou v. 4412/2016, To onoio
ETUOTPEDETAL OTOV TIpoodeUyovVTa O TEPIMTWON OAKAG 1 HEPLKAG amodoxNg Tng mpooduyng Tou 1 ot
neplntwon mou mpwv v €kdoon tng amodaong tng AEMMN emi tng mpooduyng, n avabeétouca apyn
avakaAel TNV mpocoBaAAopevn mpagn n npofaivel otnv odel\OUEVN EVEPYELQ.

H mpoBeopia yla TNV Acknon tng mpodIkaoTIKAG poodUYNC Kol n Aoknor tng KwAUouv tn clvayn TG
cUUBaoNG emi mowvr) akupoTnTag, KOTd ta opl{dpeva oto apbpo 364 tou v. 4412/2016. Katd ta Aouna, n
Aaoknon tNG MPodIKOoTIKNAG poaduyng Sev KWAUEL TV TTPoodo tn¢ SlaywvioTikng Sladkaoiag, ekTOg av
{nTtnBoulv MpoowpLvad HETPA TPOCTACLOC KATA To ApBpo 366 tou v.4412/2016.

Ot avaBEtouoeg apyeg LEow TNG Astoupylag tng « Emikowvwviag» Tou EXHAHS:

¢ KolworoLlouV tnv mpooduyn oe KAOe evdladepopevo Tpito cUUPwva e Ta TTPOPBAENOUEVO OTNV TIEP. O
Tou pwtou edadiou tng map.1 tou ap. 365 tou v. 4412/2016.

¢ StaBLpalouv otnv Apxn E€€taonc Mpodikaotikwv Mpoaduywv (AEMNM) ta mpoBAenopeva otnv mep. B tou
npwrtou edadiou tng map. 1 tou ap. 365 tou v. 4412/2016.

H AEMN amodaivetal attiodoynuéva €mit TG BACLUOTNTAG TWV TTPOBAAAOUEVWVY TIPAYUATIKWY KAl VOULKWY
LOXUPLOHWY TNG MPooduynG Kol TWV LOXUPLOUWY TS avaBEétouoag apxng Kal, o mepimtwon napéufaocnc,
TWV LOXUPLOUWY TOU Tapeppaivovtog kot SEXeTaL (ev OAw N €V UEPEL) N} AMOPPLMTEL TNV Tipooduyn UE
anodacn tng, n omnola kdidetal pEoa O ATIOKAELOTIKN TipoBeopia sikool (20) nuepwv amd tnv nuUEpa
e€€taong NG Mpooduync.

OL XprOTEC - OlKOVOULKOL POopPELG EVNUEpWVOVTAL LA TNV amodoxn i TV anoppupn Tng npooduyng anod tnv
AENM.

H doknon t¢ w¢ avw TpoSIKAoTIKAC mpoaduyng amoteAel mpolndBeon yla v Acknon Twv £vSLKwv
BonBnuatwv NG aitnong avaoTtoAng Kol TN aitnong aklpwaong tou dpbpou 372 tou v. 4412/2016 Katd
TWV eKTeEAE0TWY MPALewy 1 mapaleiPewy Twv avabeToUoWY aPXWV.

H aitnon avaotoAng katotiBetal oto apuoddio dikaothiplo péoa os mpobeopio §éka (10) nuepwv amd thv
£€kboon tn¢ amodaong emi TN MPOoSIKACTIKAG mpooduyne. Mo ThV AOKNOoN NG QUTANOEWS OVACTOANC
katatiBetal mopdBolo, Katd ta eldkoTEpO 0pL{dpEeva oto apbpo 372 map. 4 Tou v. 4412/2016.

H doknon aitnong avaoTtoAng KwAUEeL Tn cuvadn Tng clPBOONC, EKTOC EGV UE TNV TpoowpLvr] Slatayn o
opuoblog Sikaotng anodpavOei StadopeTikd.

3.5 Mataiwon Atadikaociog

H avaBétouoa apyxn HOTALWVEL 1] SUvaTL VO LATOLWOEL £V OAW N &V PEPEL attlohoynuéva tn Stadikaaoia
avaBeong, yla Toug Aoyoug kot uttd toug dpoug tou GpBpou 106 tou v. 4412/2016, HETA ATIO YVWHN TNG
Eritponig AlaywviopoU. Entiong, av StamotwBolv opdlpata ) mapaleidelg oe onolodAmote oTaddlo TG
Sladikaotlag avabeong, umopel, LETA amd yvwpn tng Emtponic AlaywviopoU, va 0KUPWOEL UEPLKWE TN
Swadikaoia | va avapopdwaoel avaloya To AMOTEAECUA TNG R va amodaaciosl Tnv emavainyr g ano to
onpeio mou epdhoxwpnoe To opaApa n n mapdieupn.
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4. OPOI EKTEAEZHZ THZ 2YMBAZH2

4.1 Eyyunoels (kaAng ektéAeong, mpokataBoArg)

Eyyunon KoAng eKTEAEONC KAl EyyUNON TPOKATOBOANG

Ma tnv umoypadn g cUPBAONG amalTELTOL N TIAPOXN €YYUNONG KAANg ektéleong, cuudwva Ue To ApBpo
72 map. 1 B) Tou v. 4412/2016, to LPOG TNG OTOlAG AVEPXETAL O TTOCOOTO 5% el tng aglag tng cupPBaong,
ektog OMA, Kol katatiBetal mpLv | We TV uTtoypadr TG cUUBAoNG.

H gyylunon KaANng eKTEAEONC, TIPOKELUEVOU VOl YIVEL ATOSEKTH , TIPEMEL va TiepAapBAvel Kat' eAdyLoTov Ta
avadepopeva otnv mapdaypado 2.1.5. otolyeia g napovoag Kol EMUTAEOV ToV aplBUo Kal Tov TiTAo g
OXETIKAG oUPBaonG. To TeplexOpevo TG eival oludwvo pe To uMOdelypa Tou TeplAapBavetal oto
Napaptnua VIl tng Ataknpuéng Kal to opt{dpeva oto apbpo 72 tou v. 4412/2016.

H eyyunon kaAng ektédeong tng olPPaong KOAUTTEL CUVOALKA Kal Xwpic dlakploslg tnv edapuoyn OAwv
Twv Opwv NG oLUBaong kot kdBe amaitnon TG avabBétoucag apxng Evavil tou oavadoxou,
CUUTEPAAUBOAVOUEVNG TUXOV LOOTIOONG TIPOG OLUTOV TTPOKATOBOAAC.

Ye nepimtwon Tponomnoinong g cuUPBacng katd tnv mapaypado 4.5, n onola cuvendyetal avénon g
oupBatikic agiag, o avadoxog elval UTIOXPEWUEVOC VA KOTOOECEL TIPLV TNV TPOTIOTOLNGT, CUUITANPWHLATLKH
gyyunon to 0P og TNG OToLOC AVEPXETOL OE TTOOOOTO 5% €Ml Tou MoooU NG avénaong, ektog OMA.

H gyyunon KaAng eKTEAEONG KOTATMTEL O£ EPUTTWON TapdBacng Twv 0pwv TG cUUPBACNC, OTWC AUTAH
el&1koTEPA OpileL.

TNV neplmtwaon xoprynong npokatoBoAng, peyohUTepou UPouUG armd auTo ToU KAAUTITETAL LE TNV £yyUNnon
KOANG EKTEAEONG TIPOOKOUIETAL Ao ToV avadoxo syyunong mpokataBoAng, cuudwva Pe To UTIOSELYUA
mou meptAapBavetat oto Napaptnua VI tng Ataknpuéng, mou Ba KaAUTTeL T dlodopd HeETAEY TOU TOCGOoU
™G gyyuNoNg KaANG eKTEAEONG KoLl Tou Ttoool tn¢ KataBaAlopévng mpokatafoAng. H mpokatafoAr Kat n
gyyunon mpokataBoAng pmopolV va XopnyoUvTadl TUNUATIKA, cUpdwva Pe TNV mapdypado 5.1. tng
napovoag (tpdmog MANPWHNG).

H egyylunon KaAng ektéheong Kat n eyyunon TMPokoTaBoANg emoTpedovial oTo GUVOAO TOUG HETA ThV
OPLOTLKNA TIOCOTLKHA KOlL TIOLOTLKI TtapaAafr] Tou avtikelpévou tng ocuUBaonG. EGv oTo mMPWTOKOANO OPLOTIKNG
TIOLOTLKNAG KOl TIOCOTIKAG TopaAafr avoadEépovial mapatnproelg | UmdpxeL ekmpdBeoun nmapadoon, n
ETLOTPOGN TWV WG AVW EYYUNOEWV VIVETAL HETA TNV OVILUETWILON TWV TOPOTNPACEWV Kal TOU
ekmpoBéopou.

4.2  IupBatko mAaiowo — Edpappootéa vopoBeoia

Katd tnv ektéheon tng clpPaong epappodlovral ot datdatelc tou v. 4412/2016, oL 6poL TG MOpPoUCaC
SLoKAPUENG KAl CUUTANPWUATLKA 0 ACTIKOC KwSLkag.

4.3 'Opol ektéAeonG TG cUMPBAONG

Katd tnv ektéleon tng olPBaong o avadoxog Tnpel TIC UMTOXPEWOELS OTOUG TOUELG Tou TieptBaAAoVTIKOU,
KOLWVWVLKOO.oPaALOTIKOU Kal gpyatikol Swkaiou, mou éxouv Beormiotel pe to Sikalo tng Evwong, to eBvikd
Sikolo, ouMloykégc oupPaoelg i Slebvelg Slatdelg meptBallovtikol, KOWWVIKOAOHOALOTIKOU Kot
gpyatikol Sikalo, oL omoieg amaptBuolvtal oto Noapdptnua X tou MNpocaptrpotog A tou v. 4412/2016.

H tApnon twv &v AOyw UTOXPEWOEWV OO TOV avAdoxXo Kal TOUG UTEPYOAABOUC TOU eAEyXETOL Kol
BeBalwvetal and Ta opyava mou eMPBAENMOUV TNV eKTEAECT TNG CUUPBACNG KaL TLC ApUOSLEG SNUOCLEC APXES
KOLL UTINPEGLEC TTOU EVEPYOUV EVTOC TWV 0pLWV TNG EUBUVNG KaL TNG APHOSLOTNTAS TOUG.
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44 Ynepyohafia

4.4.1. O Avadoyxog bev amaAldooetol and TG CUMUPBATLKEG TOU UTIOXPEWOELG KAl euBUVeEC Aoyw avaBeong
NG EKTEAECNC TUNUOTOG/TUNUATWY TNG CUUPAONG o UTIEPYOAABOUC. H TripNnon TwV UNIOXPEWOCEWYV TNG TIaP.
2 Tou apBpou 18 tou v. 4412/2016 amnd unepyoArdpoug Sev aipel Tnv euBUVN TOU Kupiou avadoxou.

4.4.2. Katd tnv unoypadn tng cupBacong o KUPLOG avadoxog uroxpeoUTtal va avadépeL otnv avabétovoa
opxXN TO OVOUQ, TO OTOLXElO ETIKOLVWVIOC KOL TOUG VOULUOUC EKTTPOCWITOUC TWV UTEPYOAABwWY Tou, oL
OTolol CUMMETEXOUV OTNV €KTEAEON auUTAG, €POOOV Elval yVWOTA TN OUYKEKPLUEVN XPOVLKH OTLYUN.
EmutAéov, umoxpeoUTal VO yVWOTOMOLEL otnv avaBétouoa apxn KABs aAlayr Twv MANPOGOPLWV AUTWY,
KOTA TN SlapKelo NG oupBaong, KabBwe Kol T AMALTOUEVEG TIANPOGOPLEC OXETIKA HE KABe Véo
umtepyohdfo, tov omoio o KUPLOG avadoxog XPnOLUOTOLEL €V cuvexela otnv ev AOyw oupBoon,
T(POOKOUI{ovVTaC TO OXETIKA oUMPWVNTIKA/SNAWaoEeLg cuvepyaoia. Ze mepintwon Slakomng tng cuvepyaoiag
tou Avobdoyou pe umepyoldBo/ umepyohdBoug TN oUpPBacng, QUTOC UTIOXPEOUTAL OF  QUEON
yvwotomnoinon tng Slakomng autng otnv Avabétouoa Apxrn, odeidel 6e va Swaodalicel tnv opaAn
EKTEAECN TOU TUAMATOG/ TwV TUNUATWY th¢ cLpBaong eite and tov iSlo, eite amd véo umepyohdfo tov
omolo Ba yvwaoTtomnolnoel otnVv avabEtouoa apxn Kotd tnv we avw Stadikacia.

4.4.3. H avaBtouvoa apyn emnalnbelel T cuvdpoun Twv AOYywV AMOKAELOUOU yla TOUG UTtEpyoAdfouc,
omw¢ autol meplypadovral otnv napdaypado 2.2.3 Kol pe To omoSEIKTIKA Héoa T mapaypadou 2.2.8.2
™¢ nmapovoag, epooov to(a) TuRpa(ta) tng cuuPaong, to(a) omoio(a) o avadoyxog nmpotiBetal va avabéoet
uno popdn unepyolaBiog oe Tpitoug, unepBaivouv CWPEUTIKA TO TTOCOCTO TOU TPLAVTA TOLG €KATO (30%)
NG oUVOALKNG afiag tng cupBaong. EMuTAéov, MPOKELWWEVOU va NV 0BeTOUVTAL OL UTIOXPEWOELG TNG Ttap. 2
Tou GpBpou 18 tou v. 4412/2016, SUvatal va emaAnBeUoel TOUG WG AVW AGYOUG KOl yla TUAKA | TUAUOTA
™G cLUPAONG OV UTTOAEITOVTAL TOU WG AVW TTOGOCTOU.

Otav and TNV w¢ avw enoaAnBeucon MPokKUMTEL OTL CUVTPEXOUV AOyoL amokAelopol amattel  duvartal va
QUTOLTAOEL TNV OVTLKATAOTAON) TOU, KATA To EL6IKOTEPA avadEPOUEVA OTLG TTap. 5 Kal 6 Tou apBpou 131 Tou
v. 4412/2016.

4.5 Tpononoinon cUUBAONG KATA TN SLAPKELA TNG

H obuBaon pmopel va tpomomnoleital Katd tn SLApKELd TG, Xwplc va amatteital véa Stadikaoia cuvayng
obuBacng, povo oclpdwva PE TOUG OPOUG Kal TIS tPoUnmoBéoelg Tou dpbpou 132 tou v. 4412/2016 Kot
KOTOTILY YVwHodotTnong tng Emtpornng MapakoAouBnong kat MapaAafric tou €pyou.

4.6 Awaiwpa Lovoprepoug Avong tng cupBaong

4.6.1. H avaBétouoa apxr UMopel, He T mpolnoBéoels mou opilouv ol Kelpeveg Slatagelg, va katayyeilel
™ oUpPBacn Katd tn SLApKeLa TNG EKTEAECNC TNG, EPOCOV:

a) n oUpPaon €xeL UTOOTEL ouoLWSN Tpomomoinon, Katd TNV évvola tT¢ map. 4 tou apbpou 132 tou V.
4412/2016, mou Ba antattoloe véa Sladikaoia cuvadng cuupacng

B) o avadoxog, katd To XpoOvo tng avabeong Tng oupPaocncg, TeAOVOE O HLA OO TIG KOTAOTACELS TIOU
avadeépovtal otnv mapaypado 2.2.3.1 kal, w¢ €k toUTOU, Ba EMpemne va €xelL QMOKAELOTEL amMo TN
Stadikaoia ocuvayng g cuBaong,

y) n oupPBaon dev Enpene va avateBel otov avadoxo Aoyw coPapng mapapiaong Twv UMOXPEWCEWVY TTOU
unéxel and Tig SuvOrkeg kot tnv O6nyia 2014/24/EE, n omoio £xeL avayvwplotel pe amodoon tou
Awaotnpiou ¢ Evwong oto mAaioto Stadkaoiag Suvapel tou dpbpou 258 tng TuvOnkng Asttoupyiag tng
E.E.

4.6.2. Ou avoBétovosg apyég, umd Tig mpoUmoBéoelg mou opilouv ol Keipeveg Slatdgelg, KatayyeAAouv
UTIOXPEWTLKA Mo Snuoota cUpBacn Katd tn SLApKeLo TNG EKTEAECNC TNG, €POCOV CUVIPEXEL N TIEPITTWON
¢ map. 51 tg nap. 7 tou apBpou 68 tou v. 3863/2010 (A'115).
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5. EIAIKOI OPOI EKTEAEZHZ THZ 2YMBAZH2

5.1 Tpomog mAnpwuAG

5.1.1. H mAnpwun tou avadoyou Ba mpaypatonolnBel Ue Tov Lo KATW TPOTO:

o) To 100% tnNg cuPBATIKAC OElaC LETA TNV OPLOTLKI TTApOAAr) TWV UTINPECLWV. AUvaTal va UTIAPEOUV WG
Kot U0 (2) evélapeoeg MANpWUEC. Altnua yla TV mpwTn evSLapeon MAnpwn pnopel umofAnBel amnod tov
0vVAS0X0 UETA TO TEPAG TOU MPWTOU 12unvou amo tn cuvadn tng cUUPaong Kol TPETEL VoL cuvodelETaL
amnod BePfalwon opLoTIKAG MOPaAA B¢ TWV UNNPECLWY TNS cUUBOONC TOU XPOVIKOU SLOoTHOTOG TTou adopd
To aitnua. Altnua ywa tnv deltepn evdlapeon MANpwWUN Unopel umoBAnBel and tov avadoxo UETA TO
TEpag Tou SeUtepou 12urvou amo tn cuvadn tng cuUPAONG Kol TIPETEL va cuvodeletal anod PePfaiwon
OPLOTLKNG TtapaAaPBnG TWV UMNPECLWY TNG CUUPACNG TOU XPOVIKOU SlactApatog nou adopd to aitnua. H
TANPWUA TIOU KOTORAAAETAL PETA amd KABe aitnpa mou avrtiotolxel otnv aflo TwvV UTINPECLWV TIOU
napacx£Bnkav oto Xpovikd Staotnua To omnoilo adopd to aitnua. Kabe aitnua mAnpwpng, site evélapeong
elte tehkng, odeilel va ouvodeletal and €kOeon MEMPAYUEVWY OTNV omola ylveTal EKTEVN avadopd ota
oTolXElD TWV EvepyelwV Kal oTig Samaveg mou uvAomolnbnkav katd tnv mepiodo mou adopd n aitnon
TANPWUAC. ZTNV €kBeon avadpEpovTal avaAUTIKA TO TTOPOOTATIKA KoL CUVOSEUTIKA £yypada Samovwy Twv
TIPOUNBEUTWY, TWV CUVEPYATWY Kal Tou avadoxou, Ta omoia oxetilovtal e TV UAOTIOINoN TWV ETAEELLWY
yla xpnuotodotnon amno tnv EE dpacswv mou Ba vAomourosl o Avadoxog yia Aoyoplacpo tng Avabétovoag
Apxns.

B) Me tn xopriynon €vtokng mpokatafoAng LEXPL TOOOOTOU £ikoaol Tolg ekato (20%) Tng cuppatikig agiag
xwpic @.M.A., He TNV KatdBeon L0oTOONG EyyUnong n omola 6a kKaAUTTEL TN SLodopd PeTafl TOU OGO TNG
£yyuNong KaANG eKTEAECNC KAl TOU TOGOU TNG KataBaAAOpevVNC mpokataBoAng, cUudwva e Ta opl{OpeVa
oto GpBpo 7281 mep. & tou v. 4412/2016 kat 4.1. tng mapoloag Kal TV KAToBOAR TOU UTTOAOLIIOU PETA TNV
opLOTIKN Tapalafn Twv umnpectwy. H aitnon yla tnv AnYPn npokataBoAng pmopet va umoBAnBei wg €€ng:

i.  Attnon npokatapoAng 10% tng cupPatikng atlag xwpic O.M.A. pe Tnv unoypadn tng ZUUPaonG.

ii. Altnon mpokataBoAng 10% tng cuppatikng aflag xwpic @.MN.A._pe tv oplotikn mapaAafr tou 2°
mapadotEou Tou £pyou, To onoio Ba urtoPAnBel 3 uiveg amnod tnv umoypadn thg cUUPAONG.

H kataBoAn tng mpokataBolng kabe dopd yivetal evidg 30 nUePWY Ao TNV UTOBOAN TOU ALTAKATOC Kol
™V Katdbeon tng amapaitnIng eyyvnong.

H mopamdavw mpokatafoln Oa eival évtokn. Katd tnv ££o6dAnon Ba mopokpateital TOKog eml TNG
elonpayBeioag mpokataBoAng Kal yla To XPOoViKO Staotnua urtohoylOpevou amod tv npepounvia APewg
HEXPL TNV NUEPOUNVIA OPLOTIKAG KAl TIOLOTLKAC TapadaBnc. Ma Tov umoAoylopd tou tokou Ba Aappdavetal
umodn to LYPoGg Tou eMITOKIOU TWV EVTOKWV ypappatiwv Tou Anpociou 12pnvng Stdpkelag mou Ba Loyvel
KOTA TNV nuepopnvia ARPng tng mpokatafoAng mpooauvénpévo katd 0,25 mooootiaieg povadeg to omoio
Ba mapapével otaBepo pEXPL TNV EEAVTANGCN TOU TOOOU TNG XopnynBeioag mpokataBoAngc.

H mAnpwun tou cupfatikol TuApatog Ba yivetal Pe TNV MPOOKOULON TWV VOULLWY TIAPACTOTLKWY Kl
Swatoloyntikwy Tou poBAEmovTaL amo Tig Statdéelg tou apbpou 200 map. 5 tou v. 4412/2016, KaBwg Kot
KaBe dAAou SikatoAoyntikol TIoU TUXOV NBele {ntnBel and TG apuddleg unnpecieg mou Slevepyouv Tov
€leyxo kot TNV MANnpwn. O avadoxog Ba uUMOPAAEL MEpPAV TWV TOPACTOTIKWY TIOU O (6lo¢ ekdideL,
avtiypada Twv MAPACTATIKWY TWV TPOUNBEUTWY Kol UTEPYOAABWY TOU, TG TANPWHES Kal eE0PANOELS
aUTWV KaBwg Kat 6,TL dAo KplBel amapaitnto katd tov éAeyxo Twv damnavwy nou Ba Slevepyeital kabe
dopd amd TNV apuodla apxn ylo TNV TmapakoAouBbnon Kol Tov €AEyX0 TwV QNMAWY TPOYPAMUATWY
npowbnong (AlevBuvon Aypotikng MoAwtikng, AleBvwv Ixéoewv Kal MpowBnong Mpoidovtwv Tou
Yroupyeiou Aypotikig Avamtuéng kat Tpodipwy) Kot tnv appodia apxn yla th XoprHynon TwvV OLKOVOULKWV
EVIOYUOEWV OTO TAQIOLO TWV QIMAWV TIPOYPAUUATWY Tpowdnong (AtevBuvon Apesowv EvioxUoswv Kot
Ayopadg tou O.MN.E.K.E.M.E.).
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5.1.2. Tov Avadoxo BapUvouv ol UTEP TPITWV KPATNOELG, WG Kal KABs aAAn emiBdapuvaon, cludwva e TNV
Keilpevn vopoBeoia, pun ocupmneplapBavopévou O.M.A., TNV MOpPOXN TNG UMNPECLAG OTOV TOTIO KOL LLE TOV
TPOTo mou MpoPAémnetal ota Eyypada tng cupPBaonc. I16iwg Bapuvetal pe TI¢ akOAOUBEG KPATHOELG:

a) Kpdtnon 0,06% n omoia umoAoyiletal eni tng agiag kaBe MANpwUNG PO GOPWV KoL KPATACEWY TNG
apxLkng, Kabwg kat kABe cuumAnpwuatikng cupPaong Yrép tng Eviaiag Avetaptntng Apxng Anupoociwv
YupBdoswv smiBaretal (dpBpo 4 N.4013/2011 omwg LoxVEL)

B) Kpatnon UPoug 0,02% umép Tou Anpociou, n omola urtoAoyiletal emi tng afiag, ektog OMA, TnG ap)LKAG,
KaOwg Kal KABe cUUTMANPWHATIKAG cUPBaoNG. To MOCO OUTO MAPAKPATEITAL O KABE MANpWUN amo Thv
avabétouoa apxry OTO OVOHA Kal ylo Aoyaploopo tng lMevikng AlevBuvong Anpooiwv JupBacswv Kal
MpounBsiwv clpdwva pe TV Tap. 6 tou dpbpou 36 tou v. 4412/2016.

y) Kpdtnon 0,06% n omoia umoAoyiletal emi tng aflag KaBe MANPWUNAC PO GOPWY KOl KPATAOEWV TNG
opxXLkNG KaBw¢ Kkal KABe oupmAnpwpatikng ocLuPoaong umép tng Apxng E€€taong MpodikaoTikwy
Mpooduywv (apbpo 350 map. 3 Tou v. 4412/2016) .

OL UTEP TPITWV KPOTHOELG UTIOKELVTOL OTO EKAOTOTE LOXUOV aVAAOYLKO TEAOC XapTtooruou 3% Kol otnv e’
autoUL elodpopad unép OTA 20%.

Me kaBe mAnpwun Ba yivetar n mpoPAemoduevn amd v Keipevn vopoBescia mapakpatnon ¢opou
eloodnuarog atlog 8% emni tou kabapou mooou.

5.2 Knpuén otkovopkol popéa ekntwtou - Kupwoelg

5.2.1. O avadoxog, pe tnv emipLAaln g ocuvSpoung Adywv avwtépag Blag, kNPUOOETOL UTTOXPEWTIKA
EKTITWTOC Ao TNV oUPPaon Kal amd KABe SIKalwpa TToU AmoppEEL omd AUTAY, €AV 8V EKTTANPWOEL TLG
CUUPOATLKEC TOU UTIOXPEWGCELG 1 8ev CUPHOPDWOEL He TIC YPATTEG EVTOAEG TG avabBEétouoag apyng, mou
elvatl oOpdwveg pe tnv cuPaon 1 TIg Kelpeveg SLaTALelg kot edv uTiepPel umaitia tn ocuvoAlkn poBeopia
£KTEAEONC TNG SUUBaONG, AapBaVOUEVWY UTIOYPN TWV TTOPATACEWV.

JTNV MEPIMTWON auTr Tou Kolvomoleital eldikr) 0xAnon, n omoia mepAaBAVEL CUYKEKPLUEVN TTEPLYpOdn
TWV EVEPYELWV OTIC omoieg odeilel va mpofel autog, Btovrag nmpobeouia yio T cuppdpdwon tou, n
omola 6ev pnopel va eival pikpotepn twv dekamévte (15) nuepwv. Av n mpoBeopia mou tebel pe TNV €L8LKN
OxAnon map€ABel xwpic va cuppopdwBel, knplooeTal ALTLOAOYNMEVA EKMTWTOG HEoa o Tplavta (30)
NUEPEC oo TNV AMPAKTN APOSO TNG WG Avw poBeopiag cuppdpdwong .

ZToV avAdoxo Tou KNPUOOETAL EKTTTWTOC Ao tnv cUBacn, emBAalAovtal, LETA amo KAon Tou yLo mopoxh
e€nynoswv, aBpoLoTIKA, OL TAPAKATW KUPWOELC:

a) OALKH KATATTWON TNG €yyUNong KaAng ektéAeong Tng cupBaong,

B) elompagn evtokwg Tng mpokataBoArg mou xopnynobnke, eite amno mooov nmou Sikatoutal va AdBEL, ite pe
KatdBeon tou moool amo Tov (6lo, €lte He KATAMTWON TNG £YyYUnong mpokatafoAng. O UTOAOYLOUOG TwV
TOKWV Yivetol oamd TNV nuepounvia ANYNG tng mpokataBoAng HEXpL TNV nuepounvia €kdoong tng
anddoong KAPUENG TOU WC EKMTWTOU, UE TO LoxUov kABe dopd avwtato OpLo ETITOKIOU yla TOKO oo
Swatompatio, amd tnv nuepounvia g auth Kal HEXPL TNG emotpodng tng, UE To Loxvov kabe dopd
ETILTOKLO YLa TOKO UTtepnueplag.

EmumtAéov, umopel va tou emiPAnBel o mpoPAsmopevoc amd to apBpo 74 tou v. 4412/2016
OTIOKAELOUOG Ao TN CUMKETOXA Tou o€ Sladikacieg Snuociwv cupBacswy.

5.2.2. Av oL unnpeoieg mapaocxeBolv amod UMALTIOTNTA TOU ovadoxou Hetd tn AREN tg Sldpkelag tng
cLUBaoNG Kal pEXpL ARENc Tou Xpovou TG Tapdtaong mou xopnyndnke, smipailovral £1¢ Bdpog tou
TIOWIKEG PATPEG, LE atTohoynuévn amodaon tng ovabétouoag apxnc.

OL TtoWIKEG prTPEG uTtoAoyilovtal we e€NG:

a) yw kobBuotépnon mou Teplopiletal oe xpovikd Sidotnua mou 6ev umepPaivel to 50% NG
TiPOPBAEMOUEVNS OUVOALKAC SLAPKELAC TNG cUUBAONG 1) OE TIEPIITWON TUNUATIKWV/EVSLAUEoWY TIPOBEGULWV
™G avtiotowyng mpoBeopiag emBAAAETAL TTOWLIKA pATPA 2,5% emtl tng cupBatikng aglag xwpic OMA twv
UTINPECLWV TIOU TtapaoxEBnkav eknpobeoua,
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B) yia kaBuotépnon mou unepPBaivel to 50% smBaiAetal mowikn pRtpa 5% xwpic ®MNA eni tng cupBatikig
aflog Twv UTNPECLWV IOV apacXEOnkayv ekmpoBeoya,

V) OL TTOWVIKEG PATPEG YLla UTEPPBAOT TWV TUNHATIKWY TPoBeopLwy gival aveéaptnteg amo Tig eMBAAAOUEVEC
yla untépBaon tng ouvoAlkng SLapkelag tng cupPBacnc Kal SUvavtal va oVOKAAOUVTOL UE ALTLOAOYNUEVN
anodacn tng avabétouoag apxng, av oL UTNPEcieg mou adopolv OTIC WE AVW TUNUATIKEG TpoBeopieg
napacxeBolv PEoA OTn OUVOALKN TNG OLAPKELX KOL TLG EYKEKPLUEVEG TAPATACEL QUTAG KAl HE TNV
npoUmoBean OTL To cUVOAO TNG CUUPBACNC EXEL EKTEAECTEL MANPWC.

To mood Twv MOWLKWV pnTpwv adatpeitat/ocupudndiletal and/pe tnv apolpn tou avadoyou.

H emiBoAn mowikwv pntpwv Sev otepel amod tnv avabétouoa apyn to Sikaiwpa va knpuéel Tov avadoxo
EKTITWTO.

5.3 AolKNTIKEG TPOooPUYEG KaTa T Stadikacia eKTEAEONG

O avadoxo¢ umopel Katd Twv anodacswv mou entBallouv o BAPOC TOU KUPWOELS, SUVALEL TWV OpwV
Twv napaypadwv 5.2 (Knpuén owkovopkol dopéa ekmtwtou — Kupwoelg) kat 6.4. (Andppudn mapadotewv
— Avtkatdotoon), va umoBdAel mpooduyn yia AOGYoug VOULUOTNTAG Kal ouciag evwrmiov tou EAIO
AHMHTPA, péoa o avatpemntikn npobeopia tpldvra (30) nuepwv amnod tnv nuepopnvia mou éAafe yvwon
™G oxetkNg anodaong. Enl tng mpooduyng, anodacilel 1o AlolknTiko TupBolAlo Tou EATO AHMHTPA,
Uotepa amd yvwpodotnon tng Emtpornig MapakoAolBnong kat Napalaprg tou £épyou.

H ev Aoyw amodoaon Sev emubéxetal mpooBoAn pe aAAn omolaobnmote pUoEwWC SLOKNTIKA Tipooduyn.
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6. EIAIKOI OPOI EKTEAEZHZ

6.1 MapakoAouBOnon tng cuPaong

6.1.1 Me andédaon tng Avabetouoag Apxng ouykpoteital Emtpornr MapakoAouBnong kat MapalaPng tou
£pyou (EMME) n omoia Ba slonyeitatl oto AlolknTko ZupPBouAlo tou EATO AHMHTPA yila 6Aa ta {ntiuata
mou adopolV OTNV TPOCHNKOUCA €KTEAECN OAWV TWV OpwV TNG oUUPBACNG KAl OTNV EKMANPWON TWV
UTIOXPEWOEWV Tou Avadoyou. Katd tn Sidpkela vAomoinong tou Epyou, o Avadoxoc umoyxpeolTal va
cUppopdwveTal Pe TIg umtodeitelc tng EMME, €pyo TnG omolag elval n mapakoAolONon Kal 0 £AeyXog TG
nopeiag vAomoinong Tou £pyou amd tov Avadoxo KaBwg Kol n OPLOTIKI TIOLOTIKN KOl TTOCOTIKA TopaAafn)
TWV TAPASOTEWV KaL TOU £pYOU.

6.1.2. H EMME f/kat o YrnevBuvog yla tn Alaxeiplon kat YAomoinon tou MNpoypaupatog ri/kat n Aloiknon tng
AvaBétouoag Apxng €xouv To SiKalwpa va mpookaAolv Tov Avadoxo oe cUOKEPELG, KATA TLG omoieg Ba
apoucLalel TNV mpoodo tou £pyou Tou, Ba culntolvtal MPoBANUATA R YEVIKWG BEUATA TTOU AVAKUTITOUV
Katd TN Sldpkela ulomoinong tou £pyou Kal Ba Sidovtal odnyieg, kateuBuvoelg kal SlEUKPLVIOELG
EKATEPWOEV.

6.2 AwdpkeLla cuppaong

6.2.1. H udpkela tng 20 UPaong opiletal og 36 UNVEG.

6.3 NapaAaBn TOU AVIIKELHEVOU TNG oUUBAONG

H molotikr Kot moootiky mapaAafn twv MNoapadotéwv yivetat amod tnv Emttpon NoapakoAolOnong Kat
MNapaAafng tou €pyou (EMME), pue Tnv mapakatw Stadikacia:

1. O Avadoxog umoBaAlel oto TpwTOKkoAo NG AvaBétoucag Apxng ta MNapadotéa os tpia (3)
avtituTia, o€ £VTUTIN Kal NAEKTPOVLKA popdr mou Ba eival mAnpwg emefepyaotun.

2. H ENNE aloAoyel ta mapadotéa BACEL TNG OUVENELAG, TIANPOTNTOC KAl COpAVELAG TOUG OE OXECN ME
TO QAVTLKELLEVO TOU £pYOU, OTIWG AUTO EPLYPADETAL OTNV tapoloa.

3. H EMME, kowomolel otov Avadoxo eyypddwc TG MOPATNPHOEL TNG EML TOU TIEPLEXOUEVOU TWV
MNapadotéwy, CUUTMEPIAAUBAVOLEVWY TTOPATNPHOEWVY ETIL TWV UTIOXPEWOEWY TOU Avadoxou Katd thv
e€etalopevn mepiodo. OL MAPATNPNOELS QUTEG KOlvoTtolouvtal eviog Slaotnuatog Sekamévie (15)
gpyacipwy NUepWV amo tnv untoBoAr Tou ekdotote MNapadotéou.

4, Edv mapéABel To mponyoUEVO XpoVIKO Stdotnuo Twv dekamévte (15) epyacipwy nuepwy, xwpic n
EMNNE va kowvomotroel otov Avadoyo mopatnpnoeLg, Tote ta napadotéa Bewpouvtal mapaindOévta
KaBwG KoL OL AVTIOTOLXEG UTINPEGLEC TOU AvaSOX0oU TIOU QITOTUTIWVOVTAL KoL TEKUNPLWVOVTOL G' QUTA.

5. OL mapatnpnoelg tng EMNNE eni twv MNapadotéwv gival Suvatov va mepthappavouy: (o) Kataypodn
eMelpewv oto Tmeplexopevo Twv mapadotéwv (B) Emonuovon onueElwv N LKOWOTIOLNTLKAC
vloroinong Twv evepyelwv amod tov Avadoyo Kat (y) ELSLKOTEPEC EMIONUAVOELC YL TN CUVEXLON TOU
£pyou tou Avadoyou.

6. O Avabdoyxog umoxpeoUTolL Vo ETIAVUTIOBAAAEL TOl OXETIKA €yypado cUpdwva pe TG Slamiotwbeiosg
eMelpelg, evtog xpovikoU Slootripotog &éka (10) epydolpwv NUEPWV QTG TNV hUEPOUnVia
napalaPic and tov AvaSoxo TWV OXETIKWV Tapatnpnoswv f/kot va mpoPel oTic amapaitnteg
OLOPOWTIKEG EVEPYELEC KAl OTN PBEATIWON TWV MOPEXOUEVWV UTINPECLWY TOU, OTA ChUELD TTOU TOU
gTonuAvonkav.

7. H enavumofoAn Mapadotéou pmopel va mpaypatonotnBet péxpl 6o (2) dopég. EAv Kal PETA TN
SeUtepn emavumoPoAn, to Napadotéo, dev Bewpnbel katd tnv kplon tng ENME kavomotntikd, n
AvaBétouoa Apxn pe €yypadd tng kolwvomolel otov Avadoxo evtog Staotripatog Séka (10)
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10.

11.

6.4

EPYACLUWV NUEPWYV, £L8LKA O0XAnon cludwva pe ta opldopeva oto apbpo 203 tou v.4412/2016.
Eav n mpoBeopia mou Oa tebel, pe tnv €81k OxAnon, mapéABel ywpi¢ o Avadoyxog va
ouppopdpwOel, Tote pe anddaon tng AvabEtovoag Apxng o Avadoxog KnpUCGOETOL EKMTTWTOC.

H mapakoAouBnon tou Epyou tou Avadoxou amo tnv EMME, dev anaAldocosl tov Avadoyxo amd tnv
gubuvn tou yla opaipata, avakpifeleg n mopaAeielg mou Ba StamotwBoUV KATA TNV OPLOTLKA
napaAofn Tou €pyou Kol To omoict o Avadoxog umoyxpeouTal va ovapopdwoel cUudwva UE TO
AVWTEPW OPLIOUEVA, £0TW KL av auTA Sev SlamiotwOnkav Katd thv uAomoinon Tou €pyou.

H EMMNE, epdoov Slamiotwoel: 1ov) TNV eunpoBecpn mapadoacn, 20v) TNV OAOKANPWGN TOU €KACTOU
napadotéou Kot adol eAéyEel kot avadEpPeL pnTa TIG eKTeEAe0Beiosg epyaoieg, TNV mpaypotonoinon
TWV TUXOV S810pBWOoEWVY 1] CUUTTANPWOEWY TIOU IOLTONKaAV yLol TNV AP TWV 1N CUUHoPPWOoEWY,
OUVTAOOEL TIPOKTLKO OPLOTLKNG TIOLOTIKAG KAl TIOCOTIKAG TtapalaPnc, avda mapadotéo, LG TpUTAolv
KoL TO UTIOBAAAEL TPOC €yKpLlon ard To ALolKNTKO ZupBoUAlo Tng AvaBétouoag Apxng.

H oplotikn mapalafn Tou cuvolou Twv MoPadoTEWV TNG apoloag SlakApuEng mpayuatomnoleital
LETA TNV OAOKANPWON TOU CUVOAOU TWV EVEPYELWV TOU €PYOU:

® LE TN olvTan TOU TMPAKTIKOU OPLOTIKAG TIOLOTIKAG KOl TTOCOTLKNG Ttapalafig Tou TeAeutaiou
mapadotéou, OTO Omoio mioTomoleital adevog n oplotiky mapalaBry autol Kal adeTEPou N
0PLOTIKN TtapaAafr) Tou cuVOAOU ToU £pyou

e KalTtnVv ékdoon anodoong EykpLong amo to AokNTikO ZUpPPoUAlo g AvaBétouoag apxng.

Me anddaon tng Avabétouoag Apxng, Katormiv ewonynong tng ENME, to avwtépw opl{OUEVA XPOVLKA
Slaotripata (twv déka EpyACIUwWY NUEPWV) SUVAVTOL VO TPOTIOTOLOUVTAL O ELSIKEC TIEPUTTWOELG, KL
OTAV QUTO ATAlTETaL oo tn GUCH TWV EVEPYELWV.

Anoppwn napadotéwv — Avtikataotoon

e mepimtwon oplotikA¢ amoppupng oAOkKANpou 1R HEPOUC TwWV TAPEXOUEVWY UTINPECWWVY 1 /KoL
napadotéwy, HE andodaon TNG avabETouoag apxng WTOPEL val EYKPILVETOL QVTIKATAOTAGCH TWV UTNPECLWV
/Kot mapadotéwy autwy pPe dAAa, ou va gival cUpdwWvaA PE TOUG OPOUG TNC cUUPBACNC, HECO OFE TAKTH
npoBeopia mou opiletal anod tnv anddpacn auth.

Av 0 Avaboxoc Sev QVTIKOTAOTACEL TIG UTINPECieg f/katl ta mapadotéa mou amoppidpdnkav péoa otnv
npoBeopia mou Tou TAXBNKE KAl dpdoov €xel ANEEL N OUVOALKN SLAPKELD, KNPUOOETOL EKMTWTOC Kol
UTIOKELTAL OTLG TIPOPBAETIOEVES KUPWOELG.
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NAPAPTHMATA

NAPAPTHMA | — AvaAutiki Neplypadn Duoikov Kat OLKOVOULKOU AVTIKELMEVOU TNG ZUMBAONG

MEPOX A - TEPITPAOH OYZIKOY ANTIKEIMENOY THX 2XYMBAZHX -TAPAAOTEA - ANAAYZH
NPOYNOAOTIZEMOY THE SYMBAZHZ

MEPOz B - TMHMATA YNOBAHOEIZAX MPOTAZHZ NOY AOOPOYN TOYZ XTOXOYZ , TIZ APAZEIX KAl TH
METPHZH TQN AMNOTEAEZMATQN TOY NPOrPAMMATO2

MEPOZ A: Nepwypadn ¢uokol avrtikelpeévou ¢ ovpPacng — MNoapadotéa — Avaluon
NPOoUMOAOYLoHOU TNG ZUUBaONG

Al. ZKOMOzZ KAI 2TOXOI THZ 2YMBAZHZ

Me 1o mapov £pyo Ba afloloynBolv ta amoteAéopata Twv Spdcewv tou £pyou «Mpowbnon tng Détag
MOonN “Feta PDO. Let’s get reall” ot ayopéc tng Meppaviag, Tou Hvwpévou Baotheiou kat tng MaAAiag», To
ovTIKe({pevo Tou omolou meplypddetal avaAuTikd otn Alaknpuén pe ap. mpwt. 52033/28-11-2017 Noapoxn
UTINPECLWV EKTEAECTIKOU opyaviopoU yla To £€pyo: Mpowdnon tng détag NOM «Feta PDO. Let’s get reall»
OTLG ayopEG TnG Mepuaviag, Tou Hvwpévou Baoteiou kat tng MaAAioc.

OL &paocelg tou €pyou «Mpowbnon tng Ogtag MOM “Feta PDO. Let’s get real!” otig ayopég tng Mepuaviag,

Tou Hvwpévou BaaotAeiou kal tng FaAAiag»otoxevouv (opddeg-otdyol):

1. KatavoAwtég peoaiog kot UPNARC KOWWVLKOOLKOVOULKAG KATAoTAoNG (NAKLOKES opadec: 18 -25, 26-35,
36-54, 55+)

2. AlapopdWTES KOWNAG YVWHNG (avoyvwplopévol emayyeApatieg otn Blopnyavia tpodipwv o eBVIKO Kol
Slebvec enimedo, Snupoactoypadol, StatpodoAoyol-Siattoddyol, cupBoulot Statpodnc yia xoptoddyoug,
bloggers Tpodipwy, 0pyavVWOELS KATAVOAWTWY KTA)

3. EmayyeApoatieg Siavopeic tpodipwv (sloaywyeic, exkmpoowmnol peydAwv mpatnplwv, xovépéumopol,
Alavépmopol KTA)

4. HORECA (8loktnteg eotiatopiwv, umevBuvol TtpodiHwv KAl TOTWVY, TPOCWTILKO TPOoUnBslwv o€
eTalpEieC eoTiaon  (catering), oed, KTA.)

OL KUploL otoxol tou €you «Mpowbnon tng Oétag MOM “Feta PDO. Let’s get real!” ot ayopég tng
leppaviag, Tou Hvwpévou Baoleiou kat TnG MaAAlag» yLa TG ayopEG-oTOX0UC, apatidevtal mopokaTw:

1. Na avén8ei n evatodntonoinon katd 20% OTO KOLVO-OTOXO CXETIKA LIE TO YEYOVOG OTL 1) EUPWTTAIKN

O<ta MNOM givat n uovn audevtikn QETa.

To kotvo-otdyoc Ja :

o EvnuepwBei yia ti¢ Slapopec molotnTac kot yevong uetaél tng peétac MOI kot Asukou Tuptov
o€ aAun kat yla ta avaupoBntnta nAsovektiuata tne eetoc MOM. Oa ertonuaviei n avwtepn
TOLOTNTA TOU MPOIOVTOC Kot oL unAég mpodlaypapec mou akoAlovdouvtal o€ OAa ta otadila
napaywync, eneéepyaociacg, tumomnoinong kat cuokevaolac, mpokeluevou n @eta MOI va
artoteAécel  ouveldnty  emdoyri amO  TOUGC  KATAVAAWTEG, €vioyUovta¢ EToL TNV
QVTAYWVLIOTIKOTNTO TOU YEWPYLKOU TouEa TNG EE.

o  EvnuepwUel oxetika pe ta mAgovektnuata tnc @etag [10M, ovupwva uUe Ta gupwraika
TPOTUNTA TTOLOTNTOG KAl QOQPAAELNG OO0V QPOPd TNV MPOEAEUCN, TNV IXVNAXOWUOTNTA, THV
aUBEVTIKOTNTO, TNV EMIONUAVON, TH CUOKevaoia, Tnv eveAdifio atn xpron w¢ cUuoTATIKOU OE
OUVTQYEG, TN ouvtrnpnon kat tn Bpentikn afia.
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2. Na enteuydei avénon kata toulddyiotov 48% twv efaywywv e @etag OMN otic 3 ayopég-
OTOXOUG. Z€ Uila nén ueyaAn ayopa n omola Exel MANUUUPIOEL UE ATTOULUNOELC PETAC, N UETATOTLON
™m¢ {Atnong amo T¢ amopuniosls otnv evpwnaikny @eta MOM, w¢ OUVETMELD TwV KaAd
OXeOLAOUEVWY ETTIKOWVWVIOKWY Spaotnplotitwy, Ga odnyriosl o avénon tou UepLdiou TNG ayopdc
kot kat ' eméktaon avénon twy eéaywywv @etag MOl avénon the napaywyng YAAaKToC Kal Twv
EL00SNUATWY TWV KTNVOTPOPWV, EVIOXUOVTAC ETOL ONUAVTIKA TOV TPWTOYEVH TOUEN. Ol EVEPYELEC
npoBoAn¢ kat mpowdnonc Ya mpEmneL va oToxeUouv otnv:

Avénon tng éoikeiwaong twv Mepuavwy, Twv Bpetavwy kot Twv MAAwYV KatavaAwtwy Ue TtV
evpwrniaikny @éta MOMN kot unevduuion tng SLaouvdeonG Tou mPOIOVTOG UE T EUPWITAIKA
OUCTHUATA TTOLOTNTOC.

Alonoinon tn¢ ouvexllouevng avénonc tne KATavaAwong TuploU OTIC OYOPEG-OTOXOUG Kol
OLaitepa TN oUVEXOUC atUéNong TS KATAVAAwWaTNC AEUKWY TUPLWYV GE dAUN

Aélomoinon Tou oa@ouU¢ avTaywVIoTIKOU TAEOVEKTHUATOG TNG evpwraiknc "®etac" MOM vavtt

ToU AgukoU tuploU o€ aAun. Metatormion tng {NTtnong amo Aeuko tupl aAung oe eupwrnaikn
O¢sta 1011.

Aflomoinon tou umdpxovto¢ SIKTUOU OLOVOUNC, EMEKTHON TOU Yo VO ovTarmokplOel otnv
avénon tnc {Ntnong, emitevén UAKPOMPOTECUOU QVTIKTUTTOU UECW OTOXEUUEVWV EVEPYELWV
1poBoAnc kat mpowdnong.

A2. ANTIKEIMENO THZ 2YMBAZH2

YAomnoinon: ®opéag A§loAdynong

Mo tv afloAdynon Twv anoteAecpdtwy tou £pyou «Mpowbnon tng Metag MNON “Feta PDO. Let’s get real!”
OTIC ayopec TNG lepuaviag, tou Hvwpévou BaoWeiou kat tg laAAlag», amatteitat n pérpnon Tou

OLVTIKTUTIOU

Tou €pyou PBaoel Selktwv emdocewv. Mmopouv va xpnolgomolnBouv ol Seikteg mou

avadépovtal oto Mapaptnua tou Kav. (EE) 2015/1831 tng Eupwmaikng Emtponmng n alhol edpocov
TEKUNPLWVETAL OTL glval kataAAnAoTepol.

Eldikotepa:

1. o6oov adopd tov avtiktumo gvatedntomnoinong tou Kowvou-otoxou, 6o culexBouv otolyeia:

KOTA TNV €vapén Tou PoypALaTOC,
OTO TEANOC TOU TIPWTOU £TOUC KOl
META TNV OAOKANPWGCN TOU TIPOYPALUATOG,

n emnefepyaocia Twv onoiwv Ba 08NyNoeL otnV e€aywyr CUUMEPACUATWY TTOU 0lpopouV:

™V aAlayr NG LkOvVaC yla tnv eupwraikn OEta MON,

™V aAAayn Tou eMMESOU avayvwpLonG TwV YpadIKwY CUPBOAWY TwV CUCTNUATWY TIOLOTNTAG
¢ Evwong,

NV evnuépwon Kal TNV avénon tng gualobnTonmoinong OXETIKA HE TA TIAEOVEKTAUATO TNG
Ogtag NON

TNV €vioxuon tNng EUMLOTOOUVNG TWV KOTAVOAWTWY Yld TO TPOIOV, UETA TV €dapuoyr Tou
TPOYPAUHATOG
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H ouMhoyn Twv otolyeiwv Ba yivel Baoel epwtnuatoloyiou, To onoio Ba Slavepnbel 0 AVILMTPOCWITEUTIKO
Seiypo AWV TWV OUASWV-OTOXWVY TOU £PYOU, TIPOKELLEVOU VO KOTaypadoUV Ol YWWOELS TWV EPWTNOEVTWY
yla to mpoiov. H katavour tou delypatog yia kabe xwpa kot ehdylotov (Bdoel tou mAnBuopou tng), Ba
gival n e&nc: Nreppavia: 500 epwtnBeévreg, Hvwpévo Baoilelo: 400 epwtnOévteg, NAAia: 400 epwtnOévtec.

O Avadoyxog Ba mpoacdlopioet To pHéyeBog Tou ouVOALKkOU SelylaToC Kal TNV EMUEPOUC KATAVOU TOU OTIC
OMASEC OTOXOUC KAL YLO TLG 3 XWPEG Kol Ba TEKUNPLWOEL TN SL0oPAALGN TNC AVILTPOCWITEUTIKOTNTAC TOU.

MNa to oxeblaopud TOU €EPWTNUATOAOYiOU Kol TipoKelwwévou va Slachaliletor n  aflomotia Twv
anoteAeopdtwy mou Ba mpoklYPouv, Ba mpénel o Avadoxog va Adfel unmdyPn Ttou, Tov «Odnyo yia
unobndioug g mpdokAnong umoBoAng mpotdoswv  ywo  omAd  mpoypdupota  1ou  adopouv
ouyxpNUoTodoTnon Twv PETPWY EVNUEPWONC KAl TipowBnong mou edapudlovtal 0TV ECWTEPLKA ayopd 1
og Tpiteg Ywpec», tnVv MNpodokAnon unofoAng npotdoswy 2017 - AnAG Mpoypdupata - Emyopnynoeig yla
EVEPYELEC EVNUEPWONG KOl TipowBnong mou adopolv Ta YewpPYLKA Tpoiovta kot epoapupdlovial otnv
E0WTEPLKA aAyopd Kal o€ TPplTeg YWPES, oUWV Pe ToV Kavoviouo (EE) aptB. 1144/2014 tou Eupwrnaikol
KowvoBouliou kat tou upPouliiou-(2017/C 9/06) kol To OXETIKO TUAUA TNG umoPAnBeicag mpotaong
(MEPOZ B tou Napaptiparog |).

Meta tnv uhomoinon tou €pyou «MpowbBnon tng Oétag NOM “ Feta PDO. Let’s get real!” otig ayopég tng
reppaviog, tov Hvwpévou Boaotlsiou kat tng MoAAiag» avapévetal avénon tng svalwodntonoinong tou
KOLVOU-OTOXO0U OTLG 3 ayopEG-0TOXOUG Katd 20%, TOUAG)LOTOV.

Inuelwvetol O0tL o Avadoxog Ba mopousLAoel TN SIKN TOU TEKUNPLWUEVN TIPOCEYYLON YL TO OVOLEVOUEVA
anoteAéopata Twv SpACEWV TOu £pyou ekdpOOUEVA WC MOCOOTO auénong tng eualcbntomnoinong tou
KOLVOU-0TOXOU OTLC 3 OYOPEG-OTOXOUC.

To npoavadepopevo tooooto 20% avénon tng evatlcbntomnoinong, mpogku e BACEL TNG MPOCEYYLONC TTIOU
avantuoostal oto «SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS» 1ng
urntoPBAnBeicag mpodtaong (MEPOZ I tou Napaptriparog I).

Ytov akoAouBo Mivaka mapouatalovtal oL AVOUEVOUEVOL SEIKTEG AmMOTEAEOUATWY Kal eMidpaong yla Tig 3
0yOPEG-0TOXOUG:

AnpooLeG IXEOELG

Ekpogg 900 mnakéta pe mAnpodoplako UALKO kal delypata Oétag NON
27 &ehtia tuTOU
9 QMOKOUOTA TUTIOU

AnoteAéopata 12 GpBpa / SlapnuLoTIKE phvUpata mou SnUoolelovTol ava £T0¢
o€ KABe ayopa

Avrtiktumog 300 SLopopdWTEG KOWVAG YVWHNG, EVaLoOnTomoLnuévol

EkénAwoeig Tumou

EKpOEG 6 ekOGNAWOELG

AnoteAéopata 540 dtopa mou pooABav (SLaUOPPWTES KOLVAG YVWHNG KL
EMAYYEAUATIEG)

AvtiktuTog 300 Atadnptotikd / ApBpa / Avadopéc / Maptupieg og évtuma Kat

NAEKTPOVIKA LECA XWPIC XpEwan

Anpoupyia Kat evnuépwon lotoogAidag tng ekoTpateiag

Ekpo£g 3 Llotooelibeg
AnoteAéopata 1.000.000 rtpoPoAég oeAidag
Avtiktumog 600.000 dtopa 0TouG omoioug EPTACE TO UVU LA TOU

T(POYPAUPOTOG

Anpoupyia Aoyaplacpwv o Méoa Kowvwvikrg Aktdwong

EKpOEG 9 hoyaplaopol ota péoa Siktuwaong
AnoteAéopata 900.000 rtpoPoAég oeibag
Avrtiktumog 200.000 dtopa oToug onoioug €PTOCE TO UAVULA TOU

T(POYPAUPOTOG
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‘Evtuno &iadnutotikd UAko

EKpo£g 51 Swadnuioelg

AnoteAéopata 1.500.000 dtopa mou £ibav tn Stadnuion

Avrtiktumog 900.000 dtopa mou emnpedcTnKayV OTKA

Awadrpion os tnhedpaon / Stadiktuakni tnAedpacn (Web TV)

EKpOEg 720 spots

AnoteAéopata 4.500.0000 dtopa mou eidav tn Stadnuion

Avrtiktumog 450.0000 dtopa o ennpedotnkay BeTkA

Awadiktuakn Aladrpion (Google Adwords)

EKpOég JTATIOTIKA OTOLXELD KOl £TAOLEG EKOETELC amo To Google Adwords
AnoteAéopata 1.500.0000 dtopa 1ou eidav t Stadnpwon

Avrtiktumog 280.0000 dtopo ou ennpedotnKav BeTIKA

Awadnpion oto Stadiktuo (ota pEca KOWWVIKAG SIKTUWOoNG)

EKpOEQ ITATLOTIKA oTolela KaL eTroleg ekBEoelg oto Facebook / Instagram
AnoteAéopata 125.000 dropa dpeoca evatcdntonolnpéva

Avrtiktumog 25.000 dtopaépupeca evatobntonotnpéva

DuAadia yla eEmayyeAROTIEG KOl KATAVAAWTEG

EKpOEQ 280.000 puAradia

AnoteAéopata 280.000 puAAadia mou Stavepndnkav
Avrtiktumog 250.000 gvalebntomnotnuévol
EvnuepwTLKA Bivteo

EKpoég 9 Bivteo

AnoteAéopata 300.000 atopa eibav o Bivteo
Avrtiktumog 150.000 gvateBntomotlnpévol
Nepintepa o EUMOPLKEG EKOECELG

EKpOEg 3 mepintepa o avtioToL e EKOECELS
AnoteAéopata 145.000 emayyEAUATIEG ETILOKEMTEG
Avrtiktumog 15.000 enadég mou pnopouv va alomnotnBouv

EpyaotrpLa 6€ OXOAEG LAYELPLKAG

EKpOEG 15 epyaotipla

AnoteAéopata 1.200 omoudaoTég mou mapakoAolBnoav

Avrtiktumog 1.200 evaloBntonoinpévol

MaOrpata HayeLpLKNG yLa epacttéxves oed

EKpOEG 18 padbrpata LoyELPLIKAC Yo EpACLTEXVEG chefs

AnoteAéopata 1.440 onoudaoTéG mou TapakoAolBnoav

Avrtiktumog 1.440 svaloBnrtonotnpévol

EBSopadeg el6Ikwv Npoodopwv O E0TLATOPLA

Ekpogg 126 eBdouadeg

AnoteAéopata 220.000 KOTaVAAWTEG TIOU EKTEBNKOV OTO HAVUMA TNG EKOTPATELAC

AvtiktuTog 220.000 svaloBnTomotnuévol

Ekrmtaudevutikd taidia otnv EAAGSa

Ekpogg 3 emwokéPelg otnv EAAGSa

AnoteAéopata 36 enayyeApatieg kot StapopdPwTEG KOWAG YVWUNG TTOU EKTEBNKAV
OTO MAVUMQ TNG EKOTPATELNG

Avrtiktumog 36 gualcOnTomnoLlnuévol

Huépeg yeuoyvwoioag

EKpOEG 69 eBoopadeg

AnoteAéopata 69.000 ETULOKETTEG

Avrtiktumog 40.000 sualcOntomolnuévol

ZTPOATNYLKA KOL TOLUTOTNTO EKOTPATELOG

EKpOEG Molotika edopéva

Anoteléopata Mototikd SeSopéva mou adopolv oTtov oXeSLOCUO OTPATNYLKAG, OTA
BaoLKA UNVULATA TNG KOUTAVLAG Kal oTn dnuloupyia Tng
TOUTOTNTAC TNG EKOTPATELQC.

AvtiktuTog AnoteAéopata £pPEUVAG OXETIKA UE TNV aAlayr OTO TOCOOTO

evalobntonoinong
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2. 'Ocov adopd ToV OLKOVOLLKO avTiktumo, 6o cuAAexBouv otolxeia:
e KOTA TNV €vapén Tou TPOYPAUUATOG,
e  0OTO TEAOC TOU TPWTOU £TOUG Kall
®  LETA TNV OAOKANPWON TOU TPOYPAUUATOC,

Tiou adopouv Tnv agia kot tov oyko Twv e§aywywv Oétag MOM otig 3 xwpeg 0TOX0UG, KABWG Kal oTolkEla
mou a¢dopouV TI§ TACELG otV KatavaAwon tng Detag MOM, TG TACELS TNG HESNG TG MWANONG, TG
TAOELG TWV MWARCEWV TOU TOMEQ OTLC 3 XWPESG OTOXOUC.

ErutAéov, Ba ouAAexBel kal k&Be aAlo otolyeio mou kpivetal amapaitnto and tov Avadoxo oto mAaiolo
™G LeBoS0AOYLKAC TOU TPOGEYYLONG.

Metd tn ouAloyn Twv amapaitntwv otowelwv Kal tnv enefepyacia Toug, o Avadoxocg, Ba efayel
ouunepaopata mou Ba adopolv tnv allayn tou pepdiou ayopds tng Pétag MOM oTLq XWPEG OTOXOUG
KoL TNV amodoon tng emévduong.

Baoel tng mpoogyylong nmou avarntuooetotl oto «SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS
INDICATORS» (MEPOZX I tou Mapaptriuatog |) tng umoBAnBeicag mpdtaong, LETA TV UAOTIOINON TOU £pyou
«MNpowBnon tneg Métag NOM “ Feta PDO. Let’s get reall” otic ayopég tng MFepupaviag, tou Hvwuévou
BaotAeiou kal tng MaAAiag» avapévetal avénon Twv e€aywywv tng Oétag MOMN otic 3 ayopEG-0TOXOUG KOTA
48%, TOUAQYLOTOV HE QVTIKTUTIO TEpa amo Tnv nuepounvia Anéng tou Mpoypaupatog kat Amodoon
Enévéuong (ROI) 24,44.

O Avadoyxog yla tn pebodoroyia mou Ba akoAouBnoel, Ba mpenel va AdBeL umoyn Tou, TIC CUCTACELC yLa
TOV TPOCGSLOPLOUO TWV OTOXWV TOU TIPOYPAUHOTOC TIOU TEPLEXOVTOL otov «08nyo yia uvrodndioug tng
TMPOOKANGNC UTIOROANG TPOTACEWVY YLO AITAG TIPOYPAULATA TIOU aldpopoUV cUYXPNUATOSOTNON TWV HETPWV
EVNUEPWONG KaL TipowBnaong mou edapuolovtal oTnV ECWTEPLKN Ayopd N O TPLTEG XWPES», TNV MNpdokAnon
umoBoAng mpotacewv 2017 - AmAa [Mpoypdupata - EMLXOpnYACELS VLo EVEPYELEC EVNUEPWONG KoL
npowBnong mou adopolv Ta yeEWPYLKA TPoidvta Kot epapuolovial TNV ECWTEPLKN ayopd Kol Ot TPiTeg
XWpeC oUudwvo e Tov Kavoviopo (EE) apB. 1144/2014 tou Eupwmaikolu KowvoBouAiou kot tou
JupPBouliou-(2017/C 9/06) koL TO OXETIKO TUAMA TNG umoPAnBeicog mpdtacng (MEPOX B tou
MNapaptipatog l).

Mo va SloxwpLoTel To MPAYHOTIKO ATOTEAECUA TNG EKOTPATELOG TPowBnong amd AAAeC peTaBANnTEC ToU
EMNPEAIOUV TO AMOTEAECA, OTIWG OL TAOELG TNC AYOPAC N OL KPLOELS, YL TOV UTTOAOYLOUO TG amodoong Ba
TPETEL VA XpNOLUOTIOLELTOL pia Bdon avadopdg. H «Bacn avadopdc» ektipd Tt 6o cuvéPalve anouaoia Tou
T(POYPAUHATOC TpowBNonG. O avTiKTUTIOG EKTILATAL E TN CELPA TOU, CUYKPLVOVTAG TO OEVAPLO TG BAong
avadopdg pe ta mapatnpnOévta dedopéva. To amotéAeopa TNG €v Aoyw afloAoynong Ba mpémel va
ekdppaletal oe eupw. INUELWVeTAl OTL 0 Avadoxoc PBAacelL Twv otolxeiwv mou Ba oUAAEEEL, Kal TNG
peBodoloyikng Ttou Tmpooéyylwong, Oa mpooblopiosl pla «Pdon avadopdc». e MePIMTwOn TOU
xpnotuomnotnost Stadopetikn nEBodo amod tig Suo (2) pebodoug nmou avadépovral oto MNapdptnua lll Tou
Obényou yia unownodioug tng mPookAnong utoBoANg TPOTACEWY yia onAd TIPOYpAUULATA TTIoU adopouv
ouyXpNUOTOS0TNON TWV PETPWY EVNUEPWONC KAL TTpowBnong tou edapudlovial oTNV ECWTEPLKN Ay0pad n
o€ Tpiteg Ywpec, Ba mpémel va tekunplwBel o Adyog yLa tov onoio eTUAEXBNKE N cuykekpLEvn pebBodoloyia
yla TNV KATOOKEUT Tou oevapiou tng Baong avadopdg.

Noapadotéa:
Katd tnv évapén tou 1° €10g 2° €10G 3° €10¢
TPOYPAUNATOG
Epwtnuatoloyla: Epwtnuatoloyla: EpwtnuatoAoyla:
o leppavia 500 | e lepuavia 500 . Fepuavia 500
epwTNOEVTEC epwtNBOEVTEC EPWTNOEVTEG
e Hvwpévo Baocilelo 400 | ¢ Hvwuévo Baoilelo 400 e Hvwuévo Baocilewo 400
epwtnOévTEC epwtnOévTeC £pWTNOEVTEC
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o TaM\ia 400 epwtnBévteg | o MaAia 400 epwtnBévieg e FaAAia 400 epwtnBévteg
JUMoOYA TOCOTIKWYV Kal | ZUAOYA  TIOOOTIKWV Kol JUNOYA TOCOTIKWV Kol
TIOLOTIKWV Sebopévwy | MOLOTIKWY Sedopévwy TIOLOTIKWV Sebopévwy
€€aywywV TPOG TIG XWPES | €€aywywv TPOG TIC XWPES g€aywywVv TPOC TIG XWPEG
OTOXOUG. oTOX0UG OTOXOUG

Méyiotog npoBAenOpevog tpoiimoAoylopog: 70.000 €

ETLLEPLOOG Samavwy ava £TOG

1° éto¢ 2° £10G 3° £10¢
10.000€ 60.000€

ETLLEPLOUOG Samavwy ava Ywpa

Fepuavia Hvwuévo Baoilelo FoAAila
23.334 € 23.333 € 23.333 €

A3. ENIMEPOYZ NMAPAAOTEA

O Avadoxog 8a urtoBAMAeL:

Napadotéo 1: «AvaAuTtiko ZxESLo YAomoinong»

Ol evépyeleg mou Ba uAomolnBolv cUUGWVA LIE TO AVTLKELLEVO TOU €PYOU KoL OTIWG £X0oUV e€£1SLkeuBel amo
tov Avadoxo otnv Texviki tou Npoodopd, Ba mepthapBavovtol oto «Avalutikd Ixedlo YAomoinong», To
omoio Ba adopa O6An tn Slapkela uAomoinong tou £pyou Kal Ba mepA\apPAavel TOUAAXLOTOV: QVOAUTIKN
TEPLYPOPr) TWV EVEPYELWY, KOOTOAOYNON EVEPYELWYV, XPOVOSLAYpapa UAoTtoinong, oadr Kol avaAuTkn
neplypadr Twv peBOSwVY Kol Twv epyaleiwv mou Ba xpnotponotnBouv, KaBopLopd SELKTWV.

Xpovog urtoBoAng: 20 nuEPEG armo tnv unoypadh TG ZUpBaong

Napadotéo 2:

To mapadotéo autd, cUpdwva pe 6oa avad£POVTal OTO OVIIKELUEVO TOU €pyou, otnv Texvikr Mpoodopd
Tou Avadoyou Kkat oto «AvaAuTiko 2xESLo YAomolnong», Ba mep\apupavel:

1. Owkovouka otolxeio yla to mpoiov (1) avd xwpa-otdyo, mpLv TV HApUOYH TOU TIPOYPAUUATOG

2. AvtiAnyn (yvwon, gumiotoclvn KTA) TOU KoLWoU-0TOXoU yla To Tipoiov (1), mpwv tnv edappoyr Tou
TPOYPAUHATOG
Xpovog urtoBoAng: TpeLs (3) unRveg amo tnv unoypadn tng cuPacng

Napadotéo 3:

To mapadotéo autd, cUpdwva pe 6o avadEPOVTaL OTO OVIKELLEVO TOU €pyou, otnv Texvikr Mpoodopd

Tou Avadoyou Kal oto «AvaAuTiko IxESLo YAomoinong», Ba mep\apBdvel:

1. OKOVOULKA oTOoLXElD YLt TO TIPOIOV (2), HETA TO MPWTO £T0¢ £PAPHUOYNG TOU TIPOYPAUUATOG — AslKTEG
OLKOVOLKOU aVTIKTUTIOU

2. Avtilnyn (yvwon, sumiotoolvn, evalobntonoinon KTA) Tou KowoU-0TOX0oU yLo TO Tpoidy (2), LeTA TO
TPWTO £T0¢ PapUOYNG TOU TIPOYPAUUATOC — AeiKTEC evaloBnTomoinong

Xpovog untoBoAAc: TPELS (3) HAveg amd TV UAOTIOLNON TOU TTPWTOU £ToUC Tou £pyou «Mpowbnaon tng Pétag
MOonN “ Feta PDO. Let’s get real!” otig ayopég tng Meppaviag, tov Hvwpévou Baotleiou kat tng MaAAiog».

Noapadotéo 4:
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To napadotéo auto, cludwva pe 6oa avadEPovTal OTO AVIIKEIPHEVO Tou £pyou, otnv Texvikn Mpoodopd
Tou Avadoyou kal oto «AvaluTiko ZxeSlo YAomoinong», Ba meplhapBavel:

1. Owkovoulka otolxela yla to mpoiov (3), LeTd TV oAokANpwaon UAOTIOINONG TOU IPOYPAUUATOG - AELKTEG
OLKOVOLLKOU OVTIKTUTIOU.

2. AvtiAnyn (yvwon, epmiotoouvn, evalocbntomnoinon KTA) Tou KowoU-oTOX0u yLo TO TTPOoiodV (3), HETA TNV
oAokAnpwaon vAomoilnong Tou MpoypAappaTtoC - Asikteg evaloBntomnoinong

Xpovog urtoBoAng: TpeLg (3) uRveg amo tv oAokAnpwon Tou €pyou «Mpowdnon tng Oétag MON “ Feta PDO.
Let’s get real!” oti¢ ayopég tng Meppaviag, Ttou Hvwpévou BaaotAgiou kal tng FaAAiagy.

Ta Noapadotéa Ba cuvodevovtal and Thv anapaitntn Tekpnpiwon.

MEPOz B
Tunpata untofAnBeiocag NMpotaong nou adopolv Toug OTOXOUG, TIG SPACELG KOl TN HETPNON TWV
OMOTEAECUATWY TOU MpoypappaToq

Znueiwon: o tuyov Siagoponoloelc UeTaél onueiwv tne umoBAndeioa¢ mpotaong Kol Twv QVvTIOTOLYWV TNG MApoUCAC
Alaknpuéng, LOYUEL OTL AVAPEPETAL OTO KEIUEVO TNG Alakrpuéng.

“PDO FETA. LET’S GET REAL!”

The proposed action is in regards to the regulation 1144/2014 of the E.C under the acronym “PDO FETA.
LET’S GET REAL!”. The following proposal aims to promote European PDO Feta to the markets of Germany,
Unithed Kingdom and France. The action is triennial and the proposal is submitted by The Hellenic
Agricultural Organization - DEMETER (ELGO) for a total cost of € 2.999.861

SECTION 3: ACTION OBJECTIVES

The objectives of this Action are in line with EU policies and rules on the Union’s agricultural products and how to
promote them.

The German, British and French markets are three key markets for European PDO Feta, being important
export destinations for the product. In all three markets, “Feta” as a generic name (including both European
PDO Feta and feta imitatons) is very popular, but also PDO label is widely recognized. The Action’s objective is
to increase the level of consumer knowledge among the local target- market population, to fully utilise the
remarkable potential of PDO products, to build and foster the perceived value of European PDO Feta and to make it
a conscious choice for consumers in these countries.

The action’s main objectives for the target markets are set out below:

1. To provide information and raise awareness by 20% among the target audience about the fact that European PDO
Feta is the only authentic Feta and as such it is produced in Greece.

A large percentage of consumers in the US and Canada already consume white cheese in brine thinking it is feta.
Knowledge is the most important weapon in stopping the product being undermined and misleading of
consumers, so we will seek to make them understand and taste the difference.

The target audience will be:

. informed about the quality and taste differences between European PDO Feta and white feta-style cheese
in brine, and about the unquestionable advantages of European PDO Feta (tradition/ancient know-how,
flavour, texture, sustainable product made using natural farming methods, traceability, no colourants,
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hormones or preservatives, organoleptic properties, ageing process, nutritional value for health and
longetivity) as result of the product’s quality and the high standards followed in all stages of production
(total management systems), processing, standardisation and packaging for certified quality (application of
EU legislation on food safety, Regulation (EC) No 852/2004), in order to make a conscious product choice,
thereby bolstering the competitiveness of the EU’s agricultural sector (information in hard copy and
electronic format, fairs, promotional and advertising measures, tastings).

. Reminded about the advantages of European PDO Feta guaranteed by European quality and safety
standards in terms of origin, traceability, authenticity, labelling, packaging, use, preservation and nutritional
value for health and longevity (information in hard copy and electronic format, fairs, promotional and
advertising measures). European PDO schemes guarantee authenticity, origin and European dimension of
food, such as Feta PDO, and must highlighted and reminded. European Feta PDO, the most ancient
European cheese, a cheese for which the EU is entitled to speak and claim ownership, is a dynamic and
unique vehicle for achieving this goal.

It is worth noting at this junction that the application of Regulation (EU) No 1169/2011 on the labelling of
foods which applies from 16.12.2016 to all EU food products without exception is in line with the objective of
raising awareness among the public about the advantages of European products.

Use of the European Commission’s slogan "Enjoy, it's from Europe” will bolster this effort and will create a
direct association with healthy eating that protects and respects producers, the environment, consumers and
relates to products that combine traditional and modern methods, quality and variety. Taking into account
that European PDO Feta is much better quality than white cheese in brine (‘imitation’ feta) the choice of
product by target audiences must be guided by the perceived value of European PDO Feta and the perceived
value of what is authentic (local is not necessarily traditional and authentic). The Program will make a
significant contribution in this regard.

This aim to raise awareness is measureable: in order to learn how many people gained new knowledge about
the advantages of European PDO Feta we will conduct a survey in line with European Commission guidelines
on the impact of awareness raising about Programs (Annex Il of the 2016 Call for Proposal by the European
Commission).

2. To achieve at least a 48% increase in European PDO Feta exports in the 3 target-markets as a whole. In an already
large market which is flooded with feta imitations, the shift in demand from imitations to European PDO Feta, as a
well-planned consequence of communication activities, will bring about a rise in the market share in the general
category of white cheese in brine (which includes feta-style cheese and European PDO Feta) and by extension, an
increase in European PDO Feta exports, a rise in milk production and in the income of livestock farmers, thereby
significantly bolstering the primary sector.

In other words, European PDO Feta makes still less impact compared to the very wide feta- style market, but
with high growth rates, consisting a perfect momentum for European PDO Feta to seize and multiply its effects.

e Increase familiarization of German, British and French consumers with European PDO Feta and remind the
association with European standards via targeted marketing activities (promotions, tastings at points of sale,
participation in PR measures which include tastings, recipe try-outs, flavour combinations).

e  Exploit the continuous rise in cheese consumption in the target markets, and particularly the continuous rise
in consumption of white cheeses in brine which include feta-style cheese and European PDO Feta
(promotional and advertising measures, tastings at points of sale, participation in PR measures which include
tastings, recipe try-outs, flavour combinations).

e Exploit the clear competitive advantage of European PDO Feta over white feta-style cheese in brine
(flavour, texture, sustainable product made using natural farming methods, traceability, no colourants,
hormones or preservatives, organoleptic properties, ageing process, tradition/know-how dating back
millennia) and highlight competitors’ weaknesses when it comes to quality characteristics (promotional and
advertising measures, tastings at points of sale, participation in PR measures which include tastings). Cause a
shift in demand from feta-style cheese to European PDO Feta.

e Utilise the existing distribution network, expand it to cope with the increase in demand, achieve a long-
term impact via targeted measures and create/expand strategic commercial partnerships (fairs, PR
measures, visits to Greek cheese-making facilities).

By focusing primarily on European PDO Feta having a key role in European and global trade in PDO foods, in full accord
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with the Program’s message and targeted actions, we will seek to increase the market share, and thus demand for and
consumption of the product.This target is measureable: In order to learn about the increase in European PDO Feta’s
market share we will conduct a survey in line with European Commission guidelines on the impact of awareness
raising about Programs (Annex Il of the 2016 Call for Proposal by the European Commission).

The Program’s targets are in accord with EU policies and rules on Union geographical products and in particular PDOs
and how they should be marketed and promoted. The actions proposed below are in line with the targets in the EU
Regulation. The actions will contribute overall to an increase in demand of high quality agricultural/food products
from the EU, and to greater awareness among european consumers about European products. The targets are also
intimately associated with the Program’s key message which is presented below, since communication is expected to
pique consumer curiosity about the product and prompt them towards a decision to buy it.

European PDO Feta sector is of great importance, since it employs thousands of farmers, their families and staff, and
needs to be further empowered, as a means of generating income for the primary and secondary sectors, over time.
European Feta PDO sector is paramount to the Greek economy and thus to the EU.

Given the exceptionally difficult circumstances, ELGO-DEMETER is seeking to maintain and increase the profitability of
the European PDO Feta sector and so it is vital to establish and expand the product’s presence abroad using all
appropriate means. The EU’s promotional Programs are the best and most advantageous way to achieve our
objectives since they are in line with those of the EU.

The support provided by the Program will have a direct impact on employment in the primary and secondary
sectors of the member state. The awareness and penetration we aim to, will lead to an export growth and
thuswill help the maintenance of jobs, and the creation of new positions to meet the rising demand. Full-time
jobs in the European Feta PDO sector reach 100.000 (livestock, milk production, dairies and exports), not taking
into account part-time or indirect jobs which exceed the above-mentionednumber.

Because of the well-established and heavily marketed feta-style cheese products and brands in the
targeted countries (especially Germany and France), of the “chosing local” trend (which is expected to grow
further in UK as a result to Brexit), the lack of intensive promotional and supporting actions for the
European Feta PDO product through this Program threatens to lead to:

- the gradual depreciation of the concept of European PDO Feta specifically, and eventually slowly sweep of
PDO schemes in general,

- further narrowing down of the European Feta PDO market share in the category Feta PDO / "feta style"
cheese, since the growh in demand will mainly benefit feta imitations.

The timeframe for implementing the Program is 3 years and is expected to start in January 2018 and be completed in
December 2020. In light of all the above, the Program’s objectives are SMART: specific, measurable, achievable, result-
focused and time-bound.

The targets per market

The aforementioned targets are the same for the three European countries. What will change depending on the
specific conditions in each country are the strategic priorities we will emphasise in each case, as explained in the
section below.

SECTION 4: ACTION STRATEGY

The strategy of the proposed Program is in line with Commission Regulation and is based on actions reated to
eachother. The actions target several audiences, professional and consumer groups, and will use numerous
communication channels (omni-channel experiences), in an effort to establish European PDO Feta as the only
authentic Feta in Germany, UK and France, and to turn the product into an informed choice in these markets.

These markets have been selected on the basis that the exporters of the product have been doing business there for
several years already, and that white brine cheese market (European PDO Feta and “feta-style” cheese market) is
significant and in growth, allowing European PDO Feta to claim extra room, not only among new category consumers,
but mainly among existing consumers who are currently misled towards the non-authentic product. Therefore, actions
will be implemented in trade environments, experiencing economic prosperity (strong or recovered economies with
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high incomes), very acquainted already with the product category, receptive to more in-depth information about the
authentic European PDO Feta, and willing to try it. As a result, it is estimated that the Program will be highly efficient
in these 3 markets, as compared to markets which would not be as mature to accept the product. The uniformity of
the Program’s actions is also due to the similarities of the markets in question, resulting in the consistency of the
actions with the overall objectives and with eachother. We shall draw on current trends in those markets to efficiently
approach the target audiences and achieve an immediate and long- lasting effect on the product’s reputation and
market shares. Our strategy is designed around:

e SMART objectives;

e the current situation and trends in the target markets;

e the consumption features and trends of the target groups;

e ELGO’s technical capacity and available human resources;

e financial ability and available sources of funding;

e  proper implementation duration;

e the most effective marketing tools and state-of-the-art methods in evaluating results.

As mentioned above, the program has two main objectives, both of which are consistent with the objectives of the
Action under the Regulation, that is:

1. To inform the target-audience about the uniqueness and authenticity of European PDO Feta, its high quality
and great taste

2. To drive exports growth for the product by promoting its versatility and gourmet dimension that can be added
in everyday meals.

All actions proposed in the next section will be based on the two above-mentioned strategic axes, which were
developed to meet the objectives of the Program. Depending on the trends and needs of each target-market, as
described in the Market Analysis section, we will strengthen the adequate dimensions in order for the actions to have
the most important impact possible in every target-market. In any case, actions will be developed around the 2
strategic axes.

In detail:
Current consumption trends determining the strategy of the Program

Based on the above analysis of the 3 European markets involved, the following common consumption trends were
identified:

e Increasing obesity among children and young people, as well as the upward trend in cardiovascular and
other diseases have made consumers turn progressively towards healthy diet, cutting down on meat and
consuming more natural products in general. Modern consumers now pay more attention to food labels and
generally seek to learn more about food quality, organoleptic characteristics, and safety. Consumers are far
more health conscious and looking for authentic taste and origin.

e  Consumers in Europe appreciate products that not only are close to their natural form, but also with
production methods which demonstrate absolute respect for the environment. Consumers are highly
concerned about where their food comes from, so issues like environmental impact, animal welfare, natural
versus artificial, influence their buying decisions, constituting values that sometimes matter for them more
than price (Canadean, 2015. Consumers and Market Insights: Savoury Snacks Market in Canada). The
European PDO Feta meets fully these expectations (extensive breeding, non-hormonal, traceability,
sustainable agriculture).

e  Modern consumers also wish to simplify their life and save as much time as possible (time conscious).
Consumers have increasingly less time to spend on themselves and they want to ensure that as little time as
possible is taken up for the preparation of their meals. This has turned snacking and mini meals - eating
quickly prepared, tasty and easily digestible meals - into a trend gaining ground and expected to grow in
coming years. This new trend combined with the demand for quality has led to the reinvention of the fast
food: today European consumers are looking for “fast good” (main example: the food jars that employees
bring to their work place). These consumers have developed over the past decade a demanding palate and
seek out foods with a distinct touch, tasty, convenient, healthy and of natural origin. As a result, foodies have
emerged, i.e. consumers who seek refined easily prepared food which combines quality and variety, a true
gastronomic pleasure that’s good for you!
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e  For foodies, but also the majority of modern consumers, cooking has become a creative fun activity,
influenced by many different cultures and cuisines. In the Internet Age, with so many sources of information
available from around the world, people are eager to watch and learn, to experiment with unusual
combinations of cuisines and products and most of all prepare easily and fast, a tasty creative meal with
natural quality products that are good for them. In order to meet these needs, super markets tend to extend
their departments of "cuisines from around the world” where the foodies may choose to insert new, foreign
tastes in their daily consumption.

These modern dietary patterns are the basis for the strategic priorities of our proposal aiming to enable European
PDO Feta to meet the expectations of modern consumers and find its place in their everyday life.

Respecting consumers who already opt for the product, we seek to drive demand and improve the image of European
PDO Feta in targeted markets by creating added value for the product and enhancing its perceived value. This will be
done by working on the following strategic pillars:

First Pillar: Awareness

e Educate on the uniqueness and the authenticity of the European PDO Feta. Highlight the fundamental
differences of the European PDO Feta and the white cheese in brine (feta imitation) arbitrary labeled as Feta.
The European PDO Feta is the original, authentic Feta which means that is prepared by specific methods, with
specific raw materials, in a specific environment under specific procedures and instructions that offer a
product of a unique, rich taste, natural (Mediterranean terroir, sun, traditional production methods) and
healthy (organoleptic characteristics, Mediterranean diet). A product that comes from Greece, the Feta
terroir, as it is a product born in Greece (greekness, history, tradition, authenticity), born in the cradle of
cheese, Europe (the most ancient cheese production in the world). In other words, European PDO Feta
constitutes a unique, qualitative cheese that can't even be compared to any imitation product. This campaign
will help highlight the qualities and tradition associated with European PDO Feta and to assure consumers
that the PDO labeled products are the genuine products, not imitations seeking to benefit from the good
name and reputation of the original! Enhance the authenticity of European Union products so as to improve
consumers’ awareness of the qualities of genuine products as compared to imitations and counterfeit
products;

e Educate on the PDO/PGI labels. Raise awareness of the symbols, indications and abbreviations of the
European quality schemes, and of the high standards of the agricultural products of the EU, on the merits of
the European Union’s production methods.

Desired Effect: By achieving the above-mentioned, there will increase spontaneous recall of the European
PDO Feta by the targeted consumers and by the end of the 3-year campaign, the product will be a conscious
choice. As a result, market share will be gained and exports will grow.

Second Pillar: Versatility / Indulgence / Gourmet pleasure

Increase understanding that the European PDO Feta fits best the trends in the targeted European countries
(flexitarianism, time conscious, health conscious, slow food / fast good, gourmet, ethnic trends), in order to make
it part of consumers’ everyday diet, either as an integral element of their meals or a favorite snack, and their
everyday life. Draw on the new dietary patterns of European consumers and promoting the multipurpose nature
of PDO Feta. Highlight the wide range of applications, practicality, facility, verasatility and finally, the creation of a
new authentic food experience. The European PDO Feta is a journey in itself, starting from the ancient
Mediterranean terroir up to nowadays, a gourmet journey of indulgence.

Desired Effect: Conscious choice by the European consumers for the tasty and genuine European PDO Feta for
the daily diet and create the enabling environment for advocacy/loyalty.

The activities proposed in the following section will all move along the lines of these strategic pillars, which pursue the
objectives set for the Program. Based on the trends and needs identified for each market from the market analysis,
emphasis will be placed on those priorities which are necessary to ensure the greatest possible impact of the actions
of the Program in each target country. In any case the actions will be based on the strategic pillars.

In all three markets, we will consider the fact that “Feta” as a generic name (including both European PDO Feta and
feta imitatons) is very popular, but also PDO label is widely recognized. Furthermore, in all three markets, we will
focus on authenticity, health dimension (mediterranean diet, natural product, flexitarianism, and ingredients),
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versatility (mini-meals), and convenience (time conscious consumers).
Then:

. In Germany, we will also consider the fact that Germans are cheese mongers, and that trends such as ethical
food, grilled cheese and goat milk cheese are on the rise

e In the UK, we will also consider the slow food trend, the large online grocery market, as well as the foodies
trend.

Last, in France, we will also consider the very competitive cheese environment, the indulgence trend, the
large online grocery market, the foodies trend (the last 2 trends being common to both UK and France), as
well as the trust issues to overcome.

Target Groups of the Program

The target groups were strategically chosen to meet the objectives of the Regulation and the Campaign. The proposed
activities rely, among other things, on the characteristics and needs of those groups to attain the best possible results
in their implementation. They will create buzz though many different and multichannel tools (omni-channel
experiences) in order to achieve the longest possible influence on the targeted groups and on the overall return on
investment (ROI).

Target Groups:

1. Consumers of medium and high socio-economic status
2. Opinion leaders

3. Professionals of distribution

4. HORECA

In detail:

1. Consumers of medium and high socio-economic status
Age range:
e Young consumers 18 -25
Millennials 26-35
Adults 36-54
Seniors 55+

The group of young people aged 18 to 25 has two marked features: Firstly their interest in healthy foods which
provide them with energy without unnecessary and unhealthy ingredients. At the same time and as a result of the fast
pace of life, it is typical of people in this group to look for easy-to-consume and tasty food products, therefore
promoting European PDO Feta as an easy, delicious and healthy mini-meal should this be our main goal with this
public. Apart from the points of sale, we shall approach those young consumers also at places we know are important
to them (virtually and otherwise).
According to the market analysis above, the so-called “Millennials”, consumers aged 26-35 years shape the trends
and affect the consumption choices of consumers in general. They want to be “personally involved” regarding their
food choices and they tend to spend more money if they feel certain their choice is healthy, natural, qualitative and
delicious, which makes a convenient combination for European PDO Feta. Millennials will be reached mostly in
delicatessen shops, online and in trendy restaurants (restaurant weeks).
The target group of consumers aged 36-54 years shapes the general demand for products, as consumers in this group
are productive, have higher income and directly affect the consumption choices of consumers in general (children and
senior citizens). An important part of the promotional and informing activity is aimed directly at influencing those
persons and creating appropriate conditions for making European PDO Feta a part of their daily diet as a tasty
ingredient good for the health, hence increasing consumption. They are a key factor to increase market share. These
consumers are mostly time conscious and they will be reached mostly in super markets (tastings), online, and in
restaurants (restaurant weeks). We should underline the fact that this group includes the foodies, the "food
connoisseurs”, who are a very significant group for this Program, and has the following profile:
e Easy at targeting (a fast-growing community, always active on Facebook and use specific, known websites and
social media).

e They are looking for new trends, new flavors and new experiences. Especially, women over 40 who constitute the
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largest part of the group.

e They prepare meals every day in order to be creative and to impress. They use social media to promote their skills
and ideas. At the same time, they use social media to learn more about foodstuff, so we will use these tools to
promote the European PDO Feta to them. They, later, will propagate European PDO Feta use to others (advocacy).

e They are still informed through traditional channels (TV, magazines), but also through social media and the
Internet.

Last but not least, seniors aged 55+ constitute a target group very careful with their diet and on the lookout for
healthy but also tasteful products. Consumers in this group have been shown to be willing to pay the price of a
premium product like European PDO Feta. We will approach these consumers both at points of sale and in places they
have associated with eating and having fun.

2. Opinion leaders

This group will be used to disseminate our messages and includes:
° Nationally and internationally recognized professionals in the food industry
e  Journalists working in:

v" the General Press: political, sports (specialized articles)

v" Magazines: men's and women's magazines, magazines of varied content, political, economic,
business, health and fitness, TV magazines, magazines about children, art, cooking and nutrition,
well-being, fashion and beauty, travel

v’ the Specialized Press & Related Industries: food, cooking, distributors, importers, retail, marketing
and advertising, travel, medical

° Nutritionists & Dietitians, Vegetarian/Vegan nutrition consultants
° Food bloggers
. Consumer organizations

3. Professionals of distribution

This group includes importers, representatives of large outlets, wholesalers and retailers who must be informed
about and view positively the elements which make up the superior quality of European PDO Feta. Their
contribution will be crucial for the proper promotion of the products both during the Program and in the long run,
as they will continue be involved with the products, with other target groups, that is consumers, and with the
market after the end of the program, therefore permanently transmitting the Program's messages. This target
group will be approached through participation in major food and beverage trade fairs as well as through B2B
professional events.

4. HORECA

Includes restaurant owners, F&B managers and purchasing staff of catering companies, as well as chefs, both
experienced and emerging, who make up a vital audience. Through their choices, the members of this public
represent, on the one hand, an important part of sales, as they are involved in the catering business, and, on the
other hand, they influence consumers who try and adopt the

proposals of those professionals they trust. This public will be informed and educated through business events and
seminars at chef schools.

Designation of origin

This Program will promote the European PDO Feta via activities that will create high reputation and added value to
the product. All activities will focus on the PDO label of the product, thus educating all targets about the high
standards of EU’s quality schemes.

Visibility of brand names

In the same context and in line with Articles 6, 7 & 8 of Regulation (EU) 2015/1831 on the visibility of brand names,
the brand names of the companies that will participate in the Program will be visible during demonstrations and
tastings under the Program identity and in compliance with the specific requirements laid down in Article 6.

The visibility of the brands of the promoted products is important in meeting the objectives of the Program during
demonstrations and tastings, as it will significantly help attain its two objectives, namely to inform about the products
and increase exports. The brand names and logos which are visible during tastings, where both consumers and
professionals get to meet the products and their representatives, will facilitate the memorization of products and the
recall of positive information about them in the future, thus enhancing the likelihood of repeated purchase. The
objective will be to show clearly the superiority of the European PDO Feta. The funds and actions included in the
proposal are proportionate to the intent and will complement past and future actions of exporters. The retail chains in
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which promotional activity will take place, the trade fairs we will participate in, the public relations activity we will
organize will all capitalize on existing efforts and partnerships and will pave the way for new ones.
Message of the Program
Based on the 2 axes of Information/Awareness and Versatility/Indulgence, the message aims to:
. Be relevant, original, fresh, credible but with emotional connotations, so as to draw attention,
. To highlight the quality and taste superiority of European Feta PDO, which is THE authentic, full taste,
versatile, healthy, and gourmet add-on to the consumer’s everyday meals or mini-meals.
We will create an informative and advertising material, online and offline as well as a common visual identity that will
accompany all promotional activities with the following main message:
PDO FETA. LET’S GET REAL!

This message:
v Uses a contemporary, dynamic, direct language, while being short and memorable.

v Focuses on authenticity and honesty in taste and in lifestyle: Feta is one and only, it is European and
unmatched.

v Is clear regarding the unquestionable superiority of the product.

v Stirs consumer’s interest and includes a clear call-to-action to discover the reason-why of the claim (authentic,
traditional, tasteful, natural, helathy, made according to the EU quality schemes, versatility allowing the
creation of authentic experiences in everyday cooking).

Alternative messages based on the same rationale:

PDO FETA.

ANCIENT TALE. AUTHENTIC TASTE. CONTEMPORARY LIFESTYLE. PDO FETA.
A SAVORY JOURNEY INTO AUTHENTICITY.

PDO FETA.

BACK TO AUTHENTICITY.

The message will be finalized after the implementation agency translates the strategy of the Program into a
communication strategy. Then, it will be the starting point for the development of:

*  The Visual Identity which will be applied to all promotional activities,

*  The campaign narrative created for all communication platforms and material, for both target markets
All communicated messages will be positive and clearly understandable as they will be conveyed throughout the
duration of the Program and always, in combination with the European message, "Enjoy, it's from Europe" that
determines programs promoting products financed by the EU and including key words such as "quality”, "safety”,
"real food”, "high nutritional value” and such like. The messages that will be conveyed along with the main message,
aim to inform the target groups, to promote PDO/PGI products and encourage their consumption, strengthening
demand in order to better serve the wider issues of the Program and the central objectives of EU Policy.
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SECTION 6: ACTIVITY DESCRIPTION & BUDGETARY POSITION ANALYSIS

Work Package

1. PROJECT COORDINATION

Activity

Project Management

Description of activity

Coordinating and validating legal, financial and administrative aspects of the action. Monitoring that
the action is implemented properly and the activities. Ensuring that EU financial and administrative
procedures are respected.

Acting as an intermediary in all necessary contacts, checking all documents before forwarding them
to the competent national authority. Responsible for the submission of deliverables and reports, for
all payments, reporting to the competent national authority, and for coordinating the activities of
the Action working together with the implementing organization.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Proper and consistent management of the program

Results indicators

Proper and consistent management of the program

Budget Analysis

Proposing organization staffing costs

Manager for 230 days of work per year with a daily wage of 70€ per day (gross):
16.100 € / year (* 3 years = 48.300€)

Assistant Manager for 210 days of work per year with a daily wage of 40€ per day (gross): 8.400 € /
year (* 3 years = 25.200€)

Other project coordination expenses such as travel expenses (including
transportation, accommodation and daily compensation):

Travel expenses for 1 representative in the context of press events in Germany, cost per person:
1.700€ * 3 years = 5.100€
Travel expenses for 1 representative in the context of press events in UK, cost per person: 1.700€ *
3 years = 5.100€
Travel expenses for 1 representative in the context of press events in France, cost per person:
1.700€ * 3 years = 5.100€
Travel expenses for 2 representatives to participate in exhibition in Germany; cost per person
1.700€ *2 persons* a year = 3.400€*one year = 3.400€
Travel expenses for 2 representatives to participate in exhibition in UK; cost per person 1.700€ *2
persons* one year = 3.400€
Travel expenses for 2 representatives to participate in exhibitions in France; cost per person 1.700€
*2 persons* a year = 3.400€*2 years = 6.800€
Travel expenses for 1 representative to participate in tasting event in Germany; cost per person
1.700€ *1 person* once a year = 1.700€*3 years =
5.100€

Travel expenses for 1 representative to participate in tasting event in UK; cost per person 1.700€ *1
person* once a year = 1.700€*3 years = 5.100€
Travel expenses for 1 representative to participate in tasting event in France; cost per person
1.700€ *1 person* once a year = 1.700€*3 years = 5.100€
Total cost of : 117.700€

Sub-total for the

48.300€ 36.400€ 33.000€

YeAiba 55



work Package

Implementation

Proposing Organisation

Summary of budget per target country

GERMANY 38.100€
UK 38.100€
FRANCE 41.500€

Work Package

2. PUBLIC RELATIONS

Activity

2.1 Continuous PR activities (PR office)

Description of activity

Distribution of a press kit to opinion leaders, including culinary journalists, food and lifestyle bloggers
and nutrition specialists. The objective is to inform the above- mentioned public about the PDO
product and give them the opportunity to taste the kit samples. The press office shall also publish 3
seasonal press releases per year with recipes that combine the European PDO Feta with local products
that are the mainstay of German, British and French consumer diet. One program PR employee per
country will be responsible for contact with the targeted public.

The press kits will be described in the Communications Tools category.

YEAR 1 YEAR 2 YEAR 3

Deliverables

100 press kits Germany 100 press kits Germany 100 press kits Germany

100 press kits UK 100 press kits UK 100 press kits UK

100 press kits France 100 press kits France 100 press kits France

9 press releases 9 press releases 9 press releases

3 media clipping 3 media clipping 3 media clipping
Results 12 articles/advertorials published per year (online/offline) in each market.
indicators 300 media people and bloggers sensitized in the Germany, UK and France.

Budget Analysis

Drafting and Distribution of 3 Press releases * 3 markets and other reading material and follow

up:10.000€ per year

Press Kit envoi for 3 markets: Media Lists 2.500€, distribution 2.500€, media clipping 3.500€ : 8.500€
Implementation Fee per year : 3.000€

21.500€ * 3 years
Total= 64.500€

Sub-total for the work
Package

21.500 €

21.500 €

21.500 €

Implementation

Implementing Body
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Summary of budget per target country

GERMANY 21.500 €
UK 21.500 €
FRANCE 21.500 €
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Work Package

2. PUBLIC RELATIONS

Activity 2.2 Press Events

Description of

activity
Enhancement of European PDO Feta awareness. Information regarding community auditing
mechanisms that ensure the safety and superior quality of EU products. Establishing good relations
with journalists, food and lifestyle bloggers, nutrition specialists and food product importers.These
opinion leaders / shapers will be informed about European PDO product characteristics and especially
of the European PDO Feta in order to distinguish it from other "feta-style" cheeses.
In each of the 3 markets selected for a strategy of increase communication, we plan to organize: Press
events with 90 invited opinion leaders/shapers, culinary and health journalists and bloggers.
(Attendance of 70 guests). The events will be held the 1% year to introduce the campaign and the last
year to maximize results.
Specialist, expert speakers will be employed for these events, selected on the basis of their know-how.
As a take away gift, each guest will be handed an information kit to read and reproduce and a present -
European PDO Feta. These events will take place in selected, modern, appropriate venues. The venue,
menu and event flow will be adapted to the campaign strategy. Thus, the guests will familiarize with
the campaign message so as to pass it on to the other target audiences.
YEAR 1 YEAR 2 YEAR 3

Deliverables
1 event per market, 70 information 1 event per market, 70
packages + gifts, 1 press release x 3 information packages + gifts, 1
markets press release x 3 markets
Markets: Germany, UK,

Y Markets: Germany, UK, France

France
210 journalists/opinion 210 journalists/opinion
leaders leaders

Results . . _— . L . . .

indicators 300 Advertorials / Articles / Citations/Testimonials in printed & electronic media free of charge

420 opinion leaders sensitized in Germany, UK, France

Budget Analysis

Creation and dispatch of invitations/follow up 1.700 €, Event space rental/branding/ decoration 6.800

€, Catering expenses 6.800 €, Speakers: 2.500 €, Supply of
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tasting samples 1.300 €, Translation services 850 €, Event photographer 850 €, Press release dispatch
and follow-up after the event 1.650 €, Transportation and other costs for one representative of the
implementing organisation 2.600 €: 25.050€

Implementation Fee : 4.200€

Total per event: 29.250 €

1t year: 3 events * 29.250 = 87.750 € 3™ year: 3 events * 29.250 = 87.750 €

Total: 175.500 €

Sub-total for the work
Package

87.750 € 0 87.750 €

Implementation

Implementing Body
Summary of budget per target country

GERMANY 58.500 €
UK 58.500 €
FRANCE 58.500 €

Work Package

3. Website, Social Media

Activity

3.1 Website of the Campaign

Description of activity

Creation and updating of program website for every platform (pc, mac, mobile, tablet) for Germany,
UK, France

Official internet presence for attraction of target audiences and forwarding to Facebook, Instagram
and YouTube accounts, information, communication, brand awareness and questionnaires.

The internet’s increasing penetration in target markets and the routine use of social networks both by
consumers and opinion leaders make the creation of a website and social network accounts a must for
any contemporary communication and promotion campaign in Germany, UK and France. The website
(with a .eu TLD) and social media accounts will be adapted to the Program’s visual identity, promote
the campaign key messages, boast a rich, frequently updated content and interactive character,
inviting visitors to fill in questionnaires that will be used for campaign outcome analysis. Setting up,
updating and maintenance of an all-screen website.Interconnectivity with relevant social media
accounts. The attractive webpage will contain a summary description of PDO / PGl products, with
emphasis on their European origin, comparative advantages and flavour (organoleptic) characteristics.
It will list the program activities (to be constantly updated, pre and post event, with photos,
presentations and reports) contain product use tips adapted to the target country dietary habits,
focused mainly on mini meals.
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YEAR 1 YEAR 2 YEAR 3

Deliverables Updating, refreshment and|Updating, refreshment and
Creation of an official allscreenjmaintenance of an maintenance of an allscreen
(computer, tablet, smartphone)a”-screenWebSite. website.
website for Germany, UK and
France.

Results

indicators

1.000.000 webpage page views until the end of the program (3 years)
Creating audience towards social media. 600.000 Facebook page views until the end of the Program.

Budget Analysis

1°t year : Domain name registration, all-platform content design and creation 15.000€, Text adaptation
to target-market local culinary habits and translation to 3 languages 8.000€, Implementation Fee:
3.220€

Every year : On going updating and maintenance of an all-screen 3 websites and translation of updated
texts to 3 languages 6.000€, Implementation Fee: 840€

Total : 39.900€

Sub-total for the work
Package

26.220€ 6.840€ 6.840€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 13.300 €
UK 13.300 €
FRANCE 13.300 €

YeAiba 60



Work Package

3. Website, Social Media

Activity

3.2 Set up of Social Media Accounts

Description of activity

The Facebook, Instagram and YouTube accounts will move along the same lines as the website: they
will follow the visual identity and communication codes of the Action, highlighting the key messages of|
the campaign, will feature rich, regularly updated content and will work interactively with visitors
Given that the crushing majority of consumers in target countries are "on” Facebook, Instagram and
YouTube, we intend to focus our campaign on these social media (with Foodies mainly on Facebook).
The social media accounts will boast a rich, frequently updated content and interactive character,
inviting visitors to fill in questionnaires that will be used for campaign outcome analysis. The account
administrator will undertake to constantly add new content: Event live updates, action and/or
product-related
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information/updates, recipes, photos, video and all types of important or interesting relevant material.
These three (3) accounts will be interconnected. They will be used to run competitions to attract the
public, as well as an invitation to fill in questionnaires; moreover, they will provide answers to
messages / comments in line with the organization and management of our proposed Facebook-based
advertising campaign.
Also, during PR events, fairs, cooking classes etc, we will use live videos on our social media platforms
and encourage live videos from attendees (according to Cisco, by 2020, 75% of all mobile internet
traffic will be live video, which is already offered by most popular social media platforms, enables
interactivity and engagement among users worldwide).

YEAR 1 YEAR 2 YEAR 3
Deliverables Facebook / Instagram / YouTube|Facebook / Instagram / YouTube
page management. Contentlpage management. Content
. monitorin and updating,|monitorin and updating,
Creation of a set of . & P 8 .. § P &
. . . |advertising budgetjadvertising budget management,
interconnected social networklngmana ement. canvassin canvassin
accounts on Facebook / Instagram J ! & &
/ YouTube. Content monitoring
and updating, advertising budget
management, canvassing.
Results
indicators

900.000 Facebook page views until the end of the Program (3 years), 80.000 likes,

2.000 questionnaires completed by the targeted audience, 10.000 participations in contests, 10.000
video views on facebook, 5.000 video views on YouTube, 30.000 followers on Instagram in addition to
an enhancement of the number of visitors of the official program webpage.

Budget Analysis

1t year: Creation of online social network pages with the program identity: 1200€ *

3 target-markets * 3 social media = 10.800€, Implementation Fee: 1.580€

Every year: Content uploading, canvassing and continuous page monitoring, replying and management:
9.000€ / per year * 3 target-markets = 27.000€,

Implementation Fee: 3.780€

Total : 43.160€

Sub-total for the work
Package

22.640 € 10.260 € 10.260 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 14.386,67 €
UK 14.386,67 €
FRANCE 14.386,66 €
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Work Package

4. Advertising

Activity

4.1 Print Advertising

Description of activity

Promoting the product and increasing its visibility & awareness, conveying the key messages of the
campaign.

Full page advertisements on consumer and business reviews (the program’s key target groups) aiming
to inform on and promote PDO / PGI products and especially the authentic European PDO Feta, to
educate the public.

Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European
PDO Feta part of the targeted audiences’ daily eating habits, especially mini meals.

In order to maximize results, ad publication shall coincide with relevant program activities (i.e. Press
events & expo participation). Moreover, timely and appropriate media planning could grant access to
free advertorials.

YEAR 1 YEAR 2 YEAR 3
Deliverables
5 ads in business and 5 ads in business and . .
. . 5 ads in business and
consumer reviews - |consumer reviews - .
consumer reviews - Germany
Germany Germany . .
. . . . 7 ads in business and
7 ads in business and 7 ads in business and .
. . consumer reviews - UK
consumer reviews - UK consumer reviews - UK . .
. . . . 5 ads in business and
5 ads in business and 5 ads in business and .
. . consumer reviews -
consumer reviews consumer reviews -
France
France France
Results
indicators

Number of people having seen the ads : 1.500.000 per market

Number of people, whose level of recognition of EU PDO graphical symbols will be changed
per market

1 Extra free advertorials per advertisement

: 300.000

Budget Analysis

5 print ads in German magazines: 115.000€ or 38.333,33€ per year
Implementation fee : 5.750€ or 1.916.66€ per year

7 print ads in UK magazines: 85.710€ or 28.570€ per year
Implementation fee : 4.285,5€ or 1.428,5€ per year

5 print ads in French magazines: 85.710€ or 28.570€ per year
Implementation fee : 4.285,5€ or 1.428,5€ per year

Total: 300.731€

Sub-total for the work
Package

100.243,67€ 100.243,67€ 100.243,66€
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Implementation Implementing Body

Summary of budget per target country

GERMANY 120.750 €
UK 89.990,5 €
FRANCE 89.990,5 €
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Work Package

4. Advertising

Activity 4.2 TV / Web TV Advertising
Description of |Promoting the product and increasing its visibility & awareness, conveying the key messages of the
activity campaign.
Product promotion in the context of Mediterranean diet and local cuisine, aimed at making European
PDO Feta part of the targeted audiences’ daily eating habits, especially mini-meals. informing and
promoting PDO / PGI products and especially the authentic European PDO Feta, educating the public.
In order to have the most impact of the messages conveyed and to achieve the most efficient visibility
of the product, we will select TV networks specialised in gastronomy and/or TV networks presenting
popular cooking shows or shows of general interest which feature a cooking section - a very common
fact, due to the international foodies and cooking show trend.
The media plan will be developed according to viewing rate scores in the target audience of the target
markets, as well as to the profile and popularity of the presenter and/or chef.
Since the web channels are very popular nowadays and in order to maximize our results and visibility,
we may choose shows (as described above) from both TV and
WEB channels.
Finally, particularly in the case of web channels, this advertising activity may be implemented on
platforms with audience in all 3 target-markets, and thus achieve economies of scale.
YEAR 1 YEAR 2 YEAR 3
Deliverables
80 TV / Web TV spots - Germany |80 TV / Web TV spots - Germany|80 TV / Web TV spots - Germany
80 TV / Web TV spots - UK 80 TV / Web TV spots - UK 80 TV / Web TV spots - UK
80 TV / Web TV spots - France |80 TV / Web TV spots - France |80 TV / Web TV spots - France
Results + 1.500.000 viewers in Germany

Yehiba 66



indicators

+ 1.500.000 viewers in UK
+ 1.500.000 viewers in France

Budget Analysis

80 TV / Web TV spots in Germany: 120.000€ or 40.000€ per year
Implementation fee : 6.000€ or 2.000€ per year

80 TV / Web TV spots in UK: 90.000€ or 30.000€ per year
Implementation fee : 4.500€ or 1.500€ per year

80 TV / Web TV spots in France: 90.000€ or 30.000€ per year
Implementation fee : 4.500€ or 1.500€ per year

Total: 315.000€

Package

Sub-total for the work

105.000€ 105.000€ 105.000€

Implementation

Implementing Body

Summary of budget per target country

GERMANY 126.000 €
UK 94.500 €
FRANCE 94.500 €

Work Package

4. Advertising

Activity 4.3.1 Online Advertising (Adwords)

Description of

activity
Adwords
To attract more targeted public, we will use the marketing tools of the Google Adwords platform,
placing banners on strategically selected third-party sites, which, using well studied CTA, will take
visitors to the main site of the campaign. Adwords will be used to increase site traffic, build awareness,
influence consideration and spread the campaign message to the most precisely targeted audience.
AdWords charge when someone clicks the ad or views the video on YouTube.
Adaptation of the key visual and message of the Action into banner for display.
Will target mostly UK and France which have very sophisticated online grocery retailing markets.
YEAR 1 YEAR 2 YEAR 3

Deliverables

Statistics and reports on annual|Statistics and reports on annualStatistics and reports on annual
activities from Google Adwords activities from Google Adwords |activities from Google Adwords
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Results
indicators

70.000 new traffic on website, 30.000 new traffic on social media
280.000 targeted people sensitized by the campaign

Budget Analysis

Per year : Cost of clicks on the ad or Youtube: 38.860€, Banner adaptation on display: 1.500€,
Implementation Fee: 4.641€
Total : 135.000€

Sub-total for the work
Package

45.000 € 45.000 € 45.000 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 35.000 €
UK 50.000 €
FRANCE 50.000 €

Work Package

4. Advertising

Activity

4.3.2 Online Advertising (Social Media Ads)

Description of activity

Social Media Advertising

In view of attracting increased numbers of targeted audience members, we plan to use the Facebook
and Instagram marketing tools to approach these audiences. The above-mentioned cooperating
platforms provide all the advertising tools and knowhow required to approach the most "relevant”
consumers and professionals. Our ultimate target is to increase the impact of our Facebook and
Instagram pages, as well as to achieve high identifiability rates for European PDO Feta. As, they see in
the social media circles: we will boost our campaign through this activity.

Will target all 3 European markets.

YEAR 1 YEAR 2 YEAR 3

Deliverables
Statistics and reports related to|Statistics and reports related to(Statistics and reports related to
the year’s activities on Facebook /the year’s activities on Facebook|the year’s activities on Facebook /|
Instagram / Instagram Instagram

Results

indicators

125.000 Reach, 25.000 Post Engagement
8.500 new followers on the program’s two social networking pages of the target markets
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Budget Analysis

All year round use of the available Facebook / Instagram application tools to attract targeted audiences
from all three markets of the Facebook/Instagram pages: 10.000€ per year, Implementation Fee :
1.200€

Total: 31.200 €

Package

Sub-total for the work

10.400 € 10.400 € 10.400 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 10.400 €
UK 10.400 €
FRANCE 10.400 €

Work Package

5. Communication Tools

Activity

5.1 Brochures for Professionals & Consumers

Description of activity

Information of all targeted market audiences approached in the context of our actions about the
characteristics and benefits of European PDO Feta using attractive and easy to understand brochures in
German, English and French. They shall provide all the necessary information about PDO / PGI products
as well.

A different approach will be used for professionals and consumers.

The brochures will be used in all B2B and B2C actions. They are one of the program’s main information
tool and are expected to provide all the necessary information about European PDO Feta, the themes
covered and the key messages to be conveyed to the target groups. The selected visual identity will be
used. To be distributed in fair trades, B2B meetings, tasting days.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Germany

61.400 consumers
49.200 professionals
UK

54.300 consumers
11.600 professionals
France

54.300 consumers
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49.200 professionals

Results
indicators

250.000 targeted people (consumers and professionals) sensitized by the campaign
250.000 targeted people (consumers and professionals) having become more aware of EU quality
system graphical symbols.

Budget Analysis

8-page brochure for professionals:

Visual adaptation/Text/Translation (3 languages) /Concept/Photos 6.000€, Proof Reading 800€, Color,
printing of 150.000 units 35.000€, Implementation Fee 6.270%€,

Total : 48.070€

4-page brochure for consumers:

Visual adaptation/Text/Translation (3 languages)/Concept/Photos 5.000€, Proof Reading 500€, Color
printing of 110.000 units 16.000€, Implementation Fee 3.225¢€,

Total : 24.725 €

Total : 72.795 €

Sub-total for the work
Package

72.795 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 29.295 €
UK 15.500 €
FRANCE 28.000 €
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Work Package

5. Communication Tools

Activity

5.2 Ads for all media

Description of activity

Creating tailor made advertisements which will promote the key messages of the Action for all media
(print, web, social media, billboard) and adapt to the 3 targeted markets. Communication of the
program message to all our target groups.

The ads will be in line with the main principles of the Action's visual identity and its design will take
account of the respective group targeted; therefore, its text, which will aim to highlight the benefits of
choosing European PDO Feta, as well as the other messages, the style of the ad, the photographs, and
all other elements used will aim to promote and emphasize the status (prestige) and knowhow of the
European PDO Feta.

Creation of graphic files with new photographic and text material. New graphic files every year,
depending on the yearly results. The photos will be also used in social media posts and website
creation.
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Also, 6 roll-up banners will be produced with the following characteristics: Display of the program
graphic identity, logo and message in all the program’s activities (press events use). Roll-up banner|
with supporting base 2m x 85cm with a case for easy transportation and safe storage.

YEAR 1 YEAR 2 YEAR 3
Deliverables Graphic files - adapted for alliGraphic files - adapted for all
Graphic files - adapted for a”medllat )commumcatlon (both medllat | communication  (both
media communication (both markets markets
markets) and Production of 6
Banners.
Results Advertissments that respect all the EU specifications and promote the European PDO Feta, Appropriate
indicators for each market.

Budget Analysis

1t Year Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500 €, Photo Shooting: 6.000€, Banners production: 250€ * 6 = 1.500€,
Implementation Fee: 1.830€ Total : 14.030€

2" Year: Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500€, Implementation Fee: 705€ Total : 5.405€

3 Year Concept & Design of file : 2.000€, File adapted to all media mix: 1.000€, Translation (3
languages): 1.200€ , Editor: 500€, Implementation Fee: 705€ Total : 5.405€

Total: 24.840 €

Sub-total for the work
Package

14.030€ 5.405€ 5.405€

Implementation

Implementing Body

Summary of budget pert

arget country

GERMANY 8.280€
UK 8.280€
FRANCE 8.280€

Work Package

5. Communication Tools

Activity

5.3 Press Kit

Description of activity

Distribution at press events and to potential partners on the occasion of B2B activities (PR events,
Press Communication . The media kits will contain all the information required to write an article, as

well as the e-campaign addresses
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(website, Facebook, Instagram, YouTube accounts) providing additional information regarding PDO /
PGI products and a questionnaire, which will be used to measure the campaign outcomes.

The press kit consists of: a USB with reading material about the product/photos of recipes/the
informative video, the brochure, a folder, a branded pen (with campaign logo) and a small notebook.

YEAR 1 YEAR 2 YEAR 3
Deliverables -

800 media kits for all 3

markets
Results
indicators

Budget Analysis

800 branded USBs with inserted material: 6.000€,

800 branded Notebooks : 3.000€

800 branded Folders: 1.340€

800 branded Pens: 1.000€

Labour (preparation of each press kit, checking inserted material for USBs): 600€
Coordination of all material, guidelines, concept: 600€

Implementation Fee : 1.881€

Brochures are provided by other activity.

Total : 14.421 €

Sub-total for the work
Package

14.421 €

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 4.807 €
UK 4.807 €
FRANCE 4.807 €

Work Package

5. Communication Tools

Activity

5.4 Informative Video

Description of activity

To run on all online web media used during the campaign. The video is the YouTube account key tool,
will be included in the media kit to be distributed to journalists and potential partners, and will be
show during the events included in the Program.
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By 2019, 80% of internet traffic will be video, vs 64% in 2014 (Cisco) and 65% of the audience who
watches a video visits the linked website after watching the video. We will use this powerful tool for
B2C and B2B communication, to create content that is attention-grabbing while relevant, useful and
share-worthy.

This video will provide information on the farming, production, consumption, and uses of the European
PDO Feta, as well as educate about its authenticity and versatility. Its objective is to generate
confidence in the audience and educate it to recognize authentic European PDO / PGI products. It will
include material provided by the European Commission. Filming at selected locations in the Greek
countryside. One of the main vehicles used in the Action to convey the key messages. The video script
and production will allow cut-down versions, as well, as short "Behind the scenes” videos, which will
feed the campaign with the necessary content for all its duration and allow virality. These short videos
could also become entertaining and catchy gifs further enhancing virality and thus reach.

Also, we will produce 5 time-lapse videos which are "the state of the art” of food marketing in western
societies. In these videos, we will show the versatility of European PDO Feta and its use in the daily list
of German, British and French

consumers.

All these videos will be released gradually and according to a thoroughly designed time plan, aiming
cover all duration of the Program.

YEAR 1 YEAR 2 YEAR 3
Deliverables

1 video of 10 minutes

3 cut-down versions

(bonus: short behind-the- scenes

videos)

5 time-lapse videos
Results
indicators

300.000 people exposed to the campaign message in all three countries (via youtube, facebook,
Instagram, campaign website, events, proposing organisations sites)

Budget Analysis

Production of Informative Video: Production/ Reperage /Filming /Direction /Editing /Script /Graphics
/Mixage /Music Rights /Equipment/ Voice Over/ Translation (3 language versions) / 3 Cut down
versions: 19.000€, Travel Expenses/Accommodation/Food compensation for Greek countryside for
Implementing Body person and crew: 1.000€ , Implementation Fee: 3.000€, Total: 23.000 €

Production of timelapse videos : Filming / Graphics /Mixage /Editing/Music Rights/ Translation (of|
supers - 3 languages): 600€* 5 = 3.000€, Chef fee: 2.500€, Implementation Fee: 825€, Total: 6.325€
Total : 29.325 €

Sub-total for the work
Package

29.325€ - N

Implementation

Implementing Body
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Summary of budget per target country

GERMANY 9.775€
UK 9.775€
FRANCE 9.775€
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Work Package

6. Events

Activity

6.1 Stands at trade fairs

Description of activity

Fair / expo participation is a very important step towards the achievement of the program’s
communication objectives. The selected fairs/ expos are events of world renown with thousands of|
participants and visitors. The annual fairs / expos proposed for participation are the following (1 for
each market).

Participation will facilitate information diffusion among expo visitors. In the sidelines, there will be
opportunities for B2B meeting with target market professionals scheduled 3 to 4 months before the
events. The program exhibition space will carry the campaign visual identity (message and graphics). A
dedicated desk will distribute the program’s information brochure, provide information and the
opportunity to taste European PDO Feta. The program video will also be projected.

These events will also be used as content (website, social media).

Based on the above, we propose participation in the following trade fairs for each market:

Germany:

Anuga: Food fair which takes place every 2 years in Koelnmesse exhibition center of Cologne. 2015
Anuga presented more than 7.000 exhibitors from 108 countries and welcomed 160.000 visitors from
192 countries.

UK:

IFE: Food and Drink event which takes place every 2 years in ExCel exhibition center of London. 2015
IFE presented more than 1350 exhibitors from 57 countries and welcomed 29.000 visitors (trade only)
from 108 countries, including buyers from the biggest food retailers worldwide.

France:

SIAL PARIS: Food exhibition which takes place every 2 years in Paris Nord Villepinte Exposition Park and
is on of the world’s largest food fair. 2016 Sial Paris presented more than 7.000 exhibitors from 104
countries and welcomed 155.000 visitors (85% of which were international buyers) from 194 countries.

YEAR 1 YEAR 2 YEAR 3

Deliverables

Participation at Sial Paris Participation at IFE (March

2019) and
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2018 (October 2018) ANUGA (October 2019)
Distribution of brochures: Distribution of brochures:
45.000 55.000

Results
indicators

Generation of 15.000 workable new business contacts; distribution of 145.000 brochures;
familiarization of more than 24.000 professionals with the products; enhancement of European PDO
product awareness

Budget Analysis

Sial Paris 2018: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses: 50 *
667€ = 33.350€ + registration 500€= 33.850€

IFE 2019: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses : 50 * 735€
=36.750€

ANUGA 2019: Rental of a 50m? pavilion & upgraded wooden structure plus operating expenses : 50 *
618€ = 30.900€ + registration 400€= 31.300€

Production (concept, printouts) stand per expo: 4.000€

Product samples for tastings: product and transportation of samples 3.000 € per expo

Reception / T ranslation / Service 2 hostesses per expo = 2.000 € per expo

Organization of the participation, pavilion and stand construction coordination, scheduling of
prearranged B2B meetings during the expo using a contact database (2 months prior to each expo
event) 2.000 € per expo

Travel and hotel expenses for 2 implementing organisation representatives per expo (action
coordination, meeting support, settlement of potential problems) 2.200 € per expo

SIAL PARIS 2018: 47.050€ + Implementation Fee : 7.528€(16%) = 54.578€

IFE: 49.950€ + Implementation Fee : 7.992€(16%) = 57.942€

ANUGA: 44.500€ + Implementation Fee : 7.120€(16%) = 51.620€

Total: 164.140€

Sub-total for the work
Package

54.578€ 109.562€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 51.620€
UK 57.942¢€
FRANCE 54.578€
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Work Package

6. Events

Activity

6.2 Workshops in chef schools

Description of activity

Collaboration with chef schools to implement master classes designed for a target group extremely
receptive to new information and international gastronomy. The seminars will focus on the
authenticity, quality, flavor, and versatility of the product, as well as on its use in Mediterranean and
international gastronomy. They will include theoretical and practical training to inspire young
professionals and help them appreciate European PDO Feta. As far as the speaker’s profile is
concerned, s/he will also be a professional chef knowledgeable about the product and its uses and able
to convey such knowledge through a vivid and capturing presentation and use of the product.
Brochures and samples of the product will be distributed.

The seminars will be held in all 3 markets as experience has shown that this type of activity has a high
and direct impact on the marketing of the product.

Actions include collaboration with 2 schools per market per year, targeting 80 students per school. The
seminar will be addressed to groups of 30-40 students each time, depending on the agreement with
each school. Most of the actions are concentrated in years 1 and 2 in order to build relationships with
professional from the start of the campaign.

These workshops will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects
of the action.

YEAR 1 YEAR 2 YEAR 3
Deliverables 480 students/ brochures 480 students/ 240 students/ brochures
- 2 sets of workshops in brochures - 1 workshop in 1 school in
2 schools in - 2 sets of workshops in 2/Germany/80 students
Germany/160 students schools in Germany/160/-1 workshop in 1 school in UK/80
-2 sets of workshops in 2 schools in|students students
UK/160 -2 sets of workshops in -1 workshop in 1 school in
students 2 schools in UK/160 France/80students
-2 sets of workshops in 2 schools in[students
France/160 -2 sets of workshops in
students 2 schools in
France/160 students
Results 1800 young professionals expected to attend the courses and be interested in the Eureopean PDO
indicators products

Budget Analysis

Speaker/Chef: €800 per seminar; Expenses/Accommodation/Food compensation for speaker: €1.500
Translation/interpretation: €500, School compensation for hosting the seminar: €2.000. Product to be
used during seminars: €400. Communication with school, organisation, coordination: €2.000.
Transportation of
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brochures: 1.000€, Implementation Fee: 1.312€
Total per workshop: 9.512€
Total for 15 seminars: 142.680€

Package

Sub-total for the work

57.072€ 57.072€

28.536€

Implementation

Implementing Body

Summary of budget per target country

GERMANY 47.560€
UK 47.560€
FRANCE 47.560€
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Work Package

6. Events

Activity

6.3 Cooking classes for amateur chefs / foodies

Description of activity

Collaboration with amateur chef schools for implementing master classes designated for a target group
extremely receptive to new information, authentic products and new recipes, who also constitute
opinion leaders. The master classes will focus on the authenticity and uniqueness of European PDO
Feta, its incomparable characteristics and amazing versatility, which applies not only to Mediterranean
cuisine, but can enhance many other cuisines and fusion cuisines.

Familiarisation with the authentic European PDO Feta and raising awareness among this trend-setting
target group is very important in order to create advocates and word-of-mouth effect, resulting in a
high and direct impact on the marketing of the product.

The cooking classes will be held in all 3 markets.

Actions include collaboration with 2 amateur chef schools per market per year, targeting 80 students
per school. Each master class will be addressed to groups of 30-40 students, depending on the
agreement with each school.

These cooking classes will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects
of the action.

YEAR 1 YEAR 2 YEAR 3

Deliverables 480 students/ brochures 480 students/ 480 students/ brochures
- 2 sets of workshops in brochures - 2 sets of workshops in
2 schools in - 2 sets of workshops in 2[2 schoolsin
Germany/160 persons schools in Germany/160 persons
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-2 sets of workshops in 2 schools in|Germany/160 persons -2 sets of workshops in

UK/160 -2 sets of workshops in 2 schools in UK/160
persons 2 schools in UK/160 persons

-2 sets of workshops in 2 schools in|persons -2 sets of workshops in
France/160 -2 sets of workshops in 2 schools in France/160
persons 2 schools in persons

France/160 persons

Results
indicators

1.440 amateur chefs expected to attend the courses and be interested in the European PDO products

Budget Analysis

Speaker/Chef: €1000 per seminar; Speaker / chef briefing for European PDO Feta (through skype or
other): €500, School compensation for hosting the seminar:

€2.000, Product to be used during seminars: €500. Communication with school, organisation,
coordination: €1.000. Transportation of brochures: 1.000€, Implementation Fee: 960€

Total per seminar: 6.960€

Total for 18 seminars: 125.280 €

Sub-total for the work
Package

41.760€ 41.760€ 41.760€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 41.760€
UK 41.760€
FRANCE 41.760€
Work Package 6. Events

Activity

6.4 Special offer week in restaurants

Description of activity

Agreements with bars and restaurants in the target markets to promote European PDO Feta for a 2-
week period per point. This will be achieved first by using the product in the restaurant menu and
secondly through a consumer brochure with the main product information and the campaign message
of the Programme. During the promotion weeks, branding of the Programme will be discreetly placed
in the venues. Offering quantities of the product to be used in these tastings will serve as an incentive

for the restaurant to enter into the agreements and:
- create a special menu around European PDO (this menu will be valid throughout the duration of
the promotion with each restaurant)
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- use their owned communication channels (mailing lists, social media pages etc) to inform their
clientele and fans about the promo and the spotlight the product.

This action seeks to help the customers of such establishments familiarise themselves with the
pleasure of tasting the product and will also help the managers introduce the European PDO Feta into
their supplies on a permanent basis.

Promotional activities in the HORECA channels of the target markets play an important role in shaping
the views and habits of consumers. Restaurants in major urban centres will be selected by popularity,
quality and "foodie attendance”.

Consumer brochures will also be distributed.

These events will also be used as content (website, social media).

YEAR 1 YEAR 2 YEAR 3

Deliverables 42 weeks of promotion in 7/42 weeks of promotion in 742 weeks of promotion in 7
restaurants in the Germany, 7 injrestaurants in the Germany, 7 infrestaurants in the Germany, 7 in
UK and 7 in France UK and UK and 7 in France

7 in France

Results .

. Raising awareness for more than 220.000 consumers (restaurant customers)

indicators

Budget Analysis Cost of products to be offered to each point of promo as incentive for the initial agreement: €1,500 per

point, Branding €300, Organisation/ co-ordination: €800, Transportation and other operational
expenses: 1.000€, Implementation Fee: 576€

Total 4.176€ per point of promotion

Total: 63 points * 4.176€ = 263.088€

Sub-total for the work
Package

87.696€ 87.696€ 87.696€

Implementation

Implementing Body

Summary of budget per t

arget country

GERMANY 87.696€
UK 87.696€
FRANCE 87.696€

Yehiba 83



Work Package

6. Events

3Activity

6.5 Study trips to Greece
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Description of activity

This action will give the opportunity to specialized food industry professionals and recognized
journalists - bloggers, as well as to nutrition specialists, and chefs from Germany, UK and France to go
on organized study visits in Greece.

Participants will be selected based on their merit: Invitations will be sent out to professionals with a
documented interest. The aim of this activity is to inform visitors in situ about production processes in
every step of the production of the products in question so that they can subsequently diffuse this
information through the media for which they work or using the channels via which they communicate
with consumers or industry professionals.

The visitors will "see with their own eyes” the production and marketing chain, learn about European
high quality standards and about traditions. They will also learn to get to know the country and its
inhabitants. This experience will be enriched and enhanced based on the visitors and their specific /
personal interests. Finally, this activity will create “ambassadors” of European PDO products, advocates
of European PDO Feta and it will “build” relations with opinion leaders.

These study trips will also be used as content (website, social media) and participants will be
encouraged to share their experience on social media (live feed, post), in order to multiply the effects
of the action.

YEAR 1 YEAR 2 YEAR 3

Deliverables
One 3-day study visit for 12|0One 3-day study visit for 12|One 3-day study visit for 12
persons (4 Germany, 4 UK, persons (4 Germany, persons (4 Germany, 4 UK, 4
4 France) 4 UK, 4 France) France)

Results 36 opinion leaders / shapers exposed to the campaign message and be sensitized

indicators P P P palg g '

Budget Analysis

Cost per trip per year:

Travel expenses 500€ per person for 12 people = 6.000 €, Local transportation cost = 1.000€, Hotel
costs 120 € for 12 people * 3 days = 4.320€, Food expenses 100€ / day for 12 people * 3 days = 3.600€,
Translator for the guided tours / meetings = 500€, Coordination: 1.000€, Implementation Fee: 2.627€
Total cost: 19.047 € per year, Total for 3 years: 57.141€

Package

Sub-total for the work

19.047 € 19.047 € 19.047 €

Implementation

Implementing Body

Summary of budget per target country

GERMANY 19.047 €
UK 19.047 €
FRANCE 19.047 €
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Work Package

7. Point-of-sale (POS) promotion

Activity

7.1 Tasting Days

Description of activity

Targeted product sample distributions generate concrete results since they attract new consumers,
consolidate old consumers, enhance shift in demand (from imitations to the authentic product) and
increase product visibility and sales. This action will take place in retail chains where European PDO
Feta is already distributed and in chains where new partnerships will be concluded; in any event, in
chains where the product will be available on shelves for sale. For example, we list the following chains
where partnerships have already been established:

Germany: Edeka, Kaufland, Kaufhoff, Karstadt, Rewe, Globus, Norma, Aldi

Indicative cities: Cologne, Munich, Frankfurt, Dusseldorf, Brehm, Berlin, Hamburg

UK: Tesco, Co-op, Waitrose, Sainsbury’s, Morrison

Indicative cities: London, Birmingham, Sheffield, Manchester, Bristol

France: Auchan, Carrefour, Bidronka, Alma Market

Indicative cities: Paris, Marseille, Lyon, Bordeaux

During the promotional activities, a branded (with the campaign visual identity and messages) stand
and a banner will be set up at the points of sale, where a trained team of promoters will ask consumers
to taste our product, inform them about its authenticity and unique and incomparable characteristics,
and offer them a brochure with a product sample. Each team will consist of 2 persons with specific
outfits per point of sale.

This action will run for 5 days (those with the highest number of store traffic in each market) and 7
hours per day in chain stores in the major urban centres in both countries.

Tasting days will also be used as content (website, social media).

YEAR 1 YEAR 2 YEAR 3
Deliverables
45- L 4. .
5-day promot!on !n Germany 45-day promotion in Germany 5-day promot!on !n Germany
35-day promotion in UK L 35-day promotion in UK
L 35-day promotion in UK .
35-day promotion in . 35-day promotion in
France 35-day promotion in France France
115- PROMOTION
115-day PROMOTION OrSZEC:ayromowegkso 115-day PROMOTION
Or 23 prom weeks P Or 23 prom weeks
Results 69.000 consumers sensitized by the campaign
indicators 69.000 brochures distributed

Budget Analysis

Per country: 5 Stands 300€ x 5= 1.500¢€, 15 outfits for promo team: 15 x 50= 750€
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= 2.250€ per country

Per promotion week: 2 persons per point of sale per day: 300€ x 2 x 5 days =

3.000€ per week of promotion; tasting materials: 1.000€ per week of promotion; product for tasting:
500€ per week; cost of supermarket for provision of space and promotion in a chain brochure: 3.000€
per week; material transportation cost : 200€ per week; pinpointing the right chains/ coordination/|
organisation: 550€ per week, Implementation Fee: 2.400€

= 10.650€ per promotion week (distribution of 1,000 brochures per week)

Germany: 27 promotion weeks = 287.550€ + 2.250€ = 289.800€

UK: 21 promotion weeks = 223.650€ + 2.250€ = 225.900€

France: 21 promotion weeks = 223.650€ + 2.250€ = 225.900€

Total cost: 741.600€

Sub-total for the work
Package

247.200€ 247.200€ 247.200€

Implementation

Implementing Body
Summary of budget per target country

GERMANY 289.800€
UK 225.900€
FRANCE 225.900€

Work Package

8. Other activities

Activity

8.1 Strategy and Visual Identity

Description of activity

Design of an effective and high quality communication campaign strategy combined to the message
"Enjoy, it’s from Europe”.

This activity will, in fact, transform the program strategy into a communication strategy, including the
definition of the campaign’s visual identity and key text messages. This strategy will be used for the 3
target markets. The marketing company team will do research and brainstorming and, based on this
document, will design a program strategy capable of passing on the message(s) to the target groups in
the most effective way. The program identity (title, logo, main message and their visual transmission) is
the main promotion tool of any product with regard to it being recognized and remembered by
consumers. Given that the product logo will be an important part of the program’s graphical
communication, it should fulfil its communication mission. The program identity will head all program
actions and should, therefore be designed to respond to the needs of the 3 target markets.
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YEAR 1 YEAR 2 YEAR 3

Deliverables - _
Strategy definition and analysis. Creative representation. Key campaign
messages. Definition of the visual identity.
Results . . . .
indicators Recognition rate of the graphical representation and the messages of the campaign.
Budget Analysis

Presentation of an integrated and documented strategy: 8.000€

Visual identity and slogan, appropriately adapted to pavilions, stands, website, social networks,
smartphones, tablets, printed material, banners, advertisements of the 3 target markets: 8.000€
Implementation Fee: 1.920€

Total: 17.920 €

17.920 €
Sub-total for the work
0 0
Package
Implementation Implementing Body

Summary of budget per target country

GERMANY 5.973€
UK 5.973€
FRANCE 5.973€
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Work Package 9. Evaluation of Results

Activity
Measurement of the Program’s positive impact and the quantitative increase of exports of European

PDO Feta to the target countries

Description of activity

In order to evaluate the impact a special measurement of the image of European PDO Feta will be
performed by an expert team in the 3 target countries at the beginning of the Program, its first year
and at its end through specialized questionnaires. Concerning the financial impact and the
measurement of the import sales increase the baseline will be defined and at the end of the Program a
comparison will be made, showing the actual data compared to the expected ones had the Program
never been implemented. A detailed description of the activity is provided in the Evaluation chapter.

YEAR 1 YEAR 2 YEAR 3

Deliverables Questionnaires - Questionnaires
Collection of quantitative and Collection of quantitative and
qualitative data of qualitative data of
exports to the target countries exports to the target countries
during the three- year period. during the three- year period.

Correct and Detailed evaluation of the Campaign
Results

indicators

Budget Analysis

Project Setup (incl. approval of Questionnaire) 7.500€
Fieldwork in markets 37.500€

Analysis & Reporting 15.000€

Evaluation cost for three-year period 60.000€

10.000€ 60.000€
Sub-total for the work
Package
Implementation Evaluation Body

Summary of budget per target country

GERMANY 23.334 €
UK 23.333 €
FRANCE 23.333 €

SECTION 7: MEASUREMENT OF RESULTS AND ACTIONS INDICATORS

In the previous sections, we have demonstrated that European PDO Feta are one of EU’s most significant agri-food
products with a potential for its awareness and international market shares to grow given the product’ssuperior
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quality compared to third country products. We, therefore, believe that this Program will be of great assistance
towards the achievement of our product-related objectives. The Program’s results and its expected impact are
connected to the above described objectives. Thus, we are confident that upon completion of the actions the
following will have been achieved:

1. Concerning the awareness impact, the following target will be met:

Information and awareness-raising of target audiences by 20% regarding the fact that European PDO Feta is the only
authentic Feta, and with uncomparableadvantages due to the product’s quality and to the high farming and
production standards (Integrated Management System), processing, packaging and quality certification systems
(according to Regulation 852/04 EC).

To this end, a team of experts will undertake the measurement of the image of European PDO Feta in the three
target countries at the beginning of the program, at the end of the first year and upon completion of the program.
The experts will, in fact, compile a questionnaire with questions aiming to record target country audience current
perceptions about the product. The questionnaire will record the respondents’ knowledge of the Program both at
the cognitive / empirical level and at the psychological / symbolic level. It will be distributed to a carefully selected
sample of respondents, representative of all Program target groups. The questions will be presented so as to
eliminate any doubts about the score and will reflect the Program themes and messages.

The respondent sample of each of the target-markets will be proportional to the country’s population. Therefore, the
samples for each questionnaire wave and for each country are as follows:

. Germany 500 respondents
. UK 400 respondents
. France 400 respondents
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The following table presents the outcome and impact indicators based on reference information from

similar communication campaigns.

Output PR Office
900 press kits
27 press releases
6 media clipping
Results Articles/ Advertorials
12
Impact Number of people reached 300 professionals
Output 6 events
PR Events for Professionals & Opinion Leaders
Results Number of professionals and opinion leadersig)q
attending
Impact 300
Number of free citations/testimonials/articles
Output Website 3
Results Pageviews 1.000.000
Impact Number of people effectively reached/Awareness 600.000
Output 9
Creation and administration of Social Media Accounts
Results Pageviews 900.000
Impact Number of people effectively reached/Awareness 200.000
Output Print Advertising 51 ads
Results 1.500.000
Number of people exposed to the ads
Impact Number of people positively affected 900.000
Output TV Advertising 720 spots
Results 4.500.0000
Number of people exposed to the ads
Impact Number of people positively affected 450.0000
Output Online Advertising (adwords) Statistics and reports
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Results 1.500.0000
Number of people exposed to the ads
Impact Number of people positively affected 380.0000
Output Online Advertising (Social Ads) Statistics and reports
Results Number of Reach 125.000
Impact Number of post engagement 25.000
Output Brochures 280.000
Results Number of brochures distributed 280.000
Impact Number of people affected / awareness 250.000
Output Informative Video 9
Results Number of people exposed 300.000
Impact Number of people affected / awareness 150.000
Output Stands at fairs 3
Results Professional visitors at fairs 145.000
Impact Number of contacts to be used/valorized 15.000
Output Workshops in chef schools 15
Results Number of students/young professionals exposed to|1 200
the seminars
Impact Number of people affected / awareness 1.200
Output Workshops in amateur chef schools 18
Results Number of students/young professionals exposed tol1 440
the seminars
Impact Number of people affected / awareness 1.440
Output Weeks in restaurants 126
Results 220.000 consumers
Number of people exposed to the message
Impact Number of people affected / Awareness 220.000
Output Study trips to Europe 3
Results Number of professionals/opinion leaders exposed to|3g
the message
Impact Number of people affected / Awareness 36
Output Tastings at P.O.S 69 weeks
Results 69.000
Number of visitors on the promotion set/stand
Impact Number of people affected / Awareness 40.000
Output Strategy and Visual Identity Qualitative Data
Results Key communication messages Qualitative Data
Impact Awareness change Study results
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2. Concerning the financial impact, the following target will be met:

Without the Program
(current growth rate)

European PDO Feta Exports

Increase (Germany, UK, France) +29%

2020 vs 2016

ROI

In the absence of the Program, European PDO Feta exports are anticipated to increase by 29% by 2020 (vs 2016),
using the export data of European PDO Feta from Greece of the period 2015-2017 to the 3 target countries, extended
to the period 2018 - 2020 with the current growth rate.

With the Program, the exports will be given a significant extra boost, and increase by a at least

48% expected to go higher, with an impact beyond the end date of the Program. The Program is estimated to give an
impressive ROI (24,44).

This boost will be achieved by a by a shift in demand from feta imitations to European PDO Feta. European PDO Feta
holds an average 25% (approx.) market share in the category of feta (European PDO Feta and feta-style cheese
included) in the targeted markets, which by impactful awareness activities previously mentioned, along with
promotion regarding the versatility and gourmet dimension of the product, and the current momentum in its exports,
will become a strong competitor, if not dominant, in the market. European PDO Feta exports boost will increase milk
production and farmers’ income, will strengthen the primary sector and its GDP.

Methodology used to measure and illustrate the success rate of the Program:

Use the export data of European PDO Feta from Greece of the period 2015-2017 to the 3 target countries, extended
to the period 2018 - 2020. This extension represents the expected export sales (baseline) in the absence of the
Program, with the current growth rate.

In the following graphs, the baseline is in red color and indicates +22% for Germany, +31% for UK (despite estimation
that growth marking a slight slow down in 2020 after Brexit), and +60% for the Canadian Market, 2020 vs 2016,
without the program support. These growth numbers are very impressive, particularly in the target-markets where
feta imitations still dominate and competition is fierce (particularly in Germany and France). They growth numbers are
also very promising for European PDO Feta to break down feta imitations. A perfect momentum for European PDO
Feta to seize and multiply its effects.

The green line shows the expected growth with the Program.

Germany
30000000
25000000
20000000 e
15000000
10000000
SO00000
2014 2015 2016 2017 2018 2019 2020
s W iEhout Program With Program
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To estimate exports obtained thanks to the Program, we have taken into consideration the activities of the Action and
the target groups they address: therefore, we have defined as desired consumption increase the percentage of 48% at

the end of the 3-year period, vs 2016.
Return on Investment (ROI)

VALUE (.000 €) 2018 2019 2020
Exports hypothesis without Program 201.518 216.537 227.996
Exports hypothesis with Program 217.639 242.521 262.195
Real Impact on exports (Net Export increase %) 8% 12% 15%
Real Impact on exports (Net Gain from Investment) 16.121 25.984 34.199

The comparison between the actual export sales during the period 2018 - 2020 and the baseline, indicates the yearly
contribution of the Program (Net Export Increase %) and how it impacts the European PDO Feta Exports each year
(boost effect by 8% in 2018, 12% in 2019 and 15% in 2020).
This boost translated in value (Net Gain in Exports) and 2016 European PDO Feta exports are used to calculate ROI.
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European PDO Feta exports (.000€) 2016

GERMANY 107.934
UK 54.718
FRANCE 14.540
TOTAL 177.192

Source of data: Eurostat

Our objective is to increase exports by at least 48% in the three targeted countries 2020 vs 2016. Expected Real
Impact on exports (Net Gain from Investment in .000 €):

16.121 + 25.984 + 34.199 = 76.305

Return on Investment (ROI) =

76.305 - 2.999,861
Net Gain in Exports (.000€) - investment cost (.000€) = e =

investment cost (.000€) 2.999,861
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NAPAPTHMA Il — Ew8wkn Zuyypadn Yoxpewoswv

1. O Avadoxo¢ avaropBAavel TNV UTIOXPEWON Kal €XEL TNV TIANPN guBuvn €vavtl tng AvaBétouoag
ApxN¢ va ulormolnoel Kal va mapoadwaoel To €pyo, cUUdpwva pe ta opllopeva ota apbpa TG
napoloag, EKTEAWVTOC OAEG TIC EMUEPOUG EPYACLEC TTOU AUTO ePAAUPBAVEL.

2. KaB' 6An tn Oldpkela ektéheong tou Epyou, o AvAdoxoG TPEMEL va ouvepydletal Pe TNV
AvaBétouoa Apyxn kot tnv EMME, umoxpeoutal &g va AapPdavel umoyPn Tou omoleocdnmote
TIAPATN P OELG TOUG OXETLIKA LE TNV EKTEAEOT TOU Epyou.

3. O Avadoyog Ba sival MARPWE Kal AMOKAELOTIKA HOVOG UTtEUBUVOC yla TV THpNnon tg Loxuouoag

vopoBeoiag os oxéon pe omoladAmote epyaocia ekreAeital amd péAn tng Ouadag Epyou Twv

€WTEPIKWY OUVEPYOTWY KAl TwvV UmepyoAdfwy, mou Ba aoxoAnBouv 1 6a mopdoyouv

OTIOLECONTIOTE UMNPECieg 0 ox€on Pe TNV mapouca XUpBaocn. Ie mepimtwon omoloodnmote
napafaong i {nuiag mou MPokANBEel o TPITOUG UTIOXPEOUTAL POVOC QUTOG TPOG QNOKOTACTACH
[

4. O Avadoyog Ba mpémel va gyyuartal yia tn dtabson tou avadepouévou otnv Mpoodopd Tou,

ETLOTNHOVLKOU KoL AOUToU MPOCoWTTkoU, KaBwg emiong Kal TwV eEWTEPIKWY CUVEPYATWY KoL TWV

unepyoAdfwy, ou Ba SLaBETouV TNV AMOLTOUUEVN EUMELPLA, TEXVOYVWOLA KOL LKAOVOTNTA, WOTE VAl
oVTATOKpLBoUV TANPWC OTLG AmMOLTHOoELS tNG TUpPaong, umdoxetal 6e kal PBePfawwvel o6tTL Ba
emdelkvlouv Vel Lo cuvVEPyaoLag KOTA TIG EMADEC TOUG UE TIG ApUOSLEG UTINPECLEG KAL TAL OTEAEXN
™¢ AvaBetouoag Apxng. e avtiBetn mepintwon, n AvaBétouoa Apxn Suvatal va I{NTHoEL ThV
avtikatdaotaon péloug thg Opadag Epyou tou Avadoxou, ondte o Avadoxog odeihel va mpofel os
OVTLKOTAOTAON HE AANO TTPOOWTIO, AVAAOYNG EUMELPLOC KOL TIPOCOVTWY. AVTIKATAOTOON LEAOUG TNG
Ouadocg Epyou tou Avadoyou, KOTOTILV OLTAUOTOG TOU, KATA T SLApKeLa TNG eKTEAEONC TOU Epyou,
Suvatal va yivel petd amd €ykplon NG Avabétoucag ApXNAC Kol POVO pe GAO TIPOCWIO
avtlotolywv mpoooviwy 1 eunelpiag. O Avadoxog unoxpeoUtal va sldomotrosl tThv AvaBétouoa
Apxn eyypadwc, Touhdylotov dekameévte (15) NUePOAOYLAKESG NUEPEG TIPLV AT TNV AVILKATACTOON.

5. O Avadoxo¢ eival OmokAELOTIKA Kol TIARPwWG UmelBuvog yla TpdEelg 1 mapaleielg tou
TIPOOWTTIKOU/ €EWTEPIKWY cuvEPYaTWV/uTepyYoAdBwy mou Ba amac)oANOEL yla TNV EKTEAECH TOU
€pyou Kol odeilhel va evepyel pe empélela kal ¢dpoviida, wote va eunodilel mpdelg n
napaleielg, mov Ba pmopoloav va £Xouv amotéAecpa avtiBeto pe TOo oupdépov NG
AvaBétouoag apxng.

6. e mepimtwon avwtépag Blag, n amddelén avtng Papuvel €' ohokAnpou tov Avadoxo, o omoiog
umoxpeoUTtol péoa ot eikool (20) epydolUEC UEPEC ATMO TNV NUEPOUNVia Tou cuvéBnoav ta
TIEPLOTATIKA TTOU OUVLOTOUV TNV avwtépa PBia va ta avadEpel eyypddws Kol va TIPOoKOUioeL otV
AvaBtouoa apyn Ta amapaitnto amodelKTIKA oToLXela.

7. O Avabdoyxog umoxpeoutal va tnpel tg dwatdfelc tou N. 2472/1997 (kat 3471/2006 yia Tig

NAEKTPOVIKEG ETILKOWVWVIEG), 0cov adopd TN oculhoyn Kal tnv emefepyacio Twv Sedopévwv
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10.

11.

12.

13.

14.

15.

T(POCWTIILKOU XaPOKTAPA.

H AvaBtouoa Apxr amoAAAdcosTal ano kabe uBuvn Kol UTIOXPEWON ATIO TUXOV atuxnua f amod

KABe AAAN attio kotd tnv ektédeon Tou Epyou.

Ye mepintwon mou o Avadoxoc sivatl Evwon/ Kowormpaéia, ta MEAn mou amnoteAolv thv Evwon/
Kowomnpatia, Ba eival aAAnAsyyuwg Kat LG oAdkAnpov uneBuva évavtl g Avabétouoag Apxng
yla TNV eKMANpwWon OAWV TWV ONMOPPEOUCWV amod tn AlaKAPUEN UTIOXPEWOEWV TOUG. Tuxov
UDLOTAPEVEG HETALY TOUC OUdWVIEG epl KATAVOUNG TwWV EUBUVWVY TOug €XOUV LOXU LOVOV OTIG
EO0WTEPLKEG TOUCG OXEOELG Kal ot Kapia mepimtwon 6ev duvavtal va mpoPAnBolv €vavtl Tng
AvabBétouoacg Apxng wg Aoyog amaAlayng Tou evog MEAOUG oo TI eUBUVEG KAl TIG UTIOXPEWOELG

ToUu AA\ou 1) Twv GAAWV MeAwv yla tnv oAokArpwaon tou Epyou.

Y& mepintwon mou o Avadoyoc sivat Evwon/Koworpagia kat katd tn SLdpKela g EKTEAEONG TNC
YUpBaong, omowadnmote amd ta MéEAn g Evwong/Kowompatiag, sfattiag avikavotnrag ya
omolodnmote AOyo i Aoyw avwtépac Bilag, Sev Umopel va avtamokplOel oTIC UTTOXPEWCELG TOU, T
urtodoua MéEAn ocuveyilouv va £€xouv thv guBuvn oAokAnpwaong t¢ TUpBaong pe toug iSloug

OPOUG KOL TO 1810 CUMPATLKO TiHNUA.

Ye nepimtwon AVong, mtwyeuong, 1 6€ong oe KABEOTWC avayKAoTLKAG Slaxeiplong N ekkabdplong
EVOC £K TWV MEAWV TNG €vwong mou amaptilouv tov Avadoxo, n 2UuPBacn efakolouBei va
volotatal kol oL amoppéoucsg amd TN IUpPacn UTOXPEWOELS PBaplvouv Ta OAANAEYYUWG
gvarnopeivavra péAn tou Avadoxou, povo epocov autd eival oe B€on va TG ekmAnpwoouv. H
Kplon yla tTn SuvatotnTa EKMARPWONG 1 KN TWV 0pWV TNG ZUUPAONG EVATIOKELTAL OTN SLAKPLTLKN
EUXEPELD TOU AlolkntikoU ZupBouliou tou EATO AHMHTPA. e avtiBetn nepinmtwon, n Avabétouoa

Apxn Suvatal va KnpugeL Tov avAadoxo EKMTWTO.

O Avadoxog umoyxpeoUTaL va Tnpel T UTIOXPEWOELS TIOU OITOPPEOUV MO TIG SLATALEL TNG
TePPBAANOVTIKNG, KOWWVIKOAOHAALOTIKAG KoL EPYATIKNAG VOopoBeoiag mou €xouv BeomioBel pe to
Sikato g Evwong, to €Bviko Sikato, cuMoyikég cuppaoelg i Siebveig Statagelc meptBarlovtikou,
KOLVWVLKOU Kal epyatikol dikaiou, cupudwva pe ta opl{dpeva oto apbpo 18 tou v.4412/2016.

'OAo 1o UAIKO Tou Ba mapayBel yia to épyo Ba mapadobeil otnv Avabétouoa Apyxn amo Tov
Avadoyo.

To cUvoAo Twv cupBatikwyv Mapadotéwv, mou Ba ekmovnBolv oto mAaiclo Tng mapovoac amnod
tov Avadoyo, amoteholv TauTOXpOova MVeEUATIKA Sloktnoia tng Evpwmaikng Evwong Kal tng
AvaBtouoac Apxng.

Ta VEUHOTIKA Kl CUYYEVLKA Sikalwpata Tou Avadoxou pntweg ekxwpouvtal otnv Eupwmnaikn

Evwon kot tnv AvabBétouca Apxn xwpic tnv koataBoArn mpooBetng apolBAg mépav Tng

npoPBAenduevng otn mapovoa cupBacn. H Evpwnaiky Evwon kat n AvaBétouvoa Apxn 6a
£€XOUV TA OTOKAELOTLKA SLKOLWHATA OAWV TWV UALKWY, EVTUTIWV KOL NAEKTPOVIKWY KOl AOUTWV
napadotéwv tou Avadoyou, evw o Avadoxo¢ dev pmopel va T XpnolHomolel, €KTOG Tou
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mAaloiou tng mapoloag JUPPACEWCG KoL TNG LT OQUTAC UAomoinong tou Epyou, Xwpig tnv
€ykplon tTng Eupwmnaikng Evwong n tng Avabétouoag Apxng.
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NAPAPTHMA Il — EEEZ

Evponaixké Eviaio Eyypago
[IpopnOeLa¢ (EEEI)

Mépog I: IAnpogpopieqg oxetTLKA pe 15 dLadiLkacia odvayng
oupfaocng Kol TnVv avoabétouoca apxH { TOV avabE€tovia
popéa

T'la dLadilkaoieg oUvalng oUuRoong yia tiLg omoleg éxel dnuooteutel
IPOoKNEUEN dLaywviouolU otnv Enlonun Eenuepida tng EvupwnoalkAg
Evwong, ol OAnpoeopleg mou amolIToUVvIoL OTO0 WEPOC I aVOKIOVTIOL
avtdpata, und tnv npovndbecon 6Tl €xel yxenoiLuomolndel n
nAekIpPOV LKA vnnpecio EEEI yia 1t oupniAfjpwon tou EEEIL.
MopatiBetal n OXeTLK avakoivwon mou dnuooleUetal otnv Emionun
Epnuepida tng Evpwnaikng Evooncg:

Ap16ud¢ tng mpoxfpuing

23765/25-05-2018

ApLOpé¢ avaxkoivwong otnv EE:

URL tn¢ EE

National Official Journal

E&v dev éxel onuoolLeubel mpoknpuén dlaywviouoU otnv Emionun
Eenuepida tng Eupwnalxkig Evoong 1 av dev UndpXel UIOoXeEéwon
dnuoclevuong exel, n oavabétouoa apxH 1 O oavabétTwyv @opéac Ba
IPETIE L VO OUUIIANPGOOe L mAnpoeopiec upe tig omoleg Ba eival duvath
n adltoapeloPHtnin tovrtomnoinon tng diradilkacioag oUvoayng oUupoong

(m.x. mopamounr os dnuocieucon oe €6vIkdO emimedo)

Enionun ovopacia:

EAANVIKOC TewpyLlkdc Opyovioudg - "AHMHTPA"
Xopa:

EAN&O
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Type of procedure
Open procedure

TitAog:

Hopoxh) vunnpecLdv ofLoAdynong omoteAeoudToy TV  dpdoewv  TOU
Hpoypdupatoc: Ipoddnon tng ¢étoag IO «Feta PDO. Let’s get reall»
OT LG ayopég tng Tepupoaviag, Tou Hvwuévou BaolAsiou kol tng TodAlog
ZUvioun nepLypoPq:

[Moapoxh) uUnnpEeoLdv ofloAdynong amnoteAecudIey TV  dpdoewv  TOU
Ipoypduupatoc: Ipoddnon tng eétoag IOl «Feta PDO. Let’s get reall!»
OT LG ayopég 1ng Tepupoaviag, Tou Hvwuévou BaolAsiou kol tng TodAlog
ApLOpédg avapopdc oapxeiou mou anodidetalL oOTOovV @QAKEAO and TQV
avabétouvoca apxfH f tov avabétovia popéa (e&v undpxelr) :
23765/25-05-2018

Mépog II: IAnpopopieqg OXETLKA PE TOV OLKOVOHRLKSO (popéa

Enovupia:

086¢ koL apLOpdg:

Tayx. Kwd.:

N6An :
Xopa:

AvLeg0Ouvon oto Aladiktuo (dLevOuvon JiktuakoU témovu) (eg&v
UndpxelL) :

HA. tax/peio:

TnAépwvo:

AppddiLog f appddioL emikoLveviag:

ApL6. $NA, epbdoov uUmdpxel:
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Eav dev undpxet apLbpdg €MA, va avapépete dAAov £€OVIKS apLOpd

tautonoinong, epdéoov amaltelTal Kol UDAPXEL

O OLKOVORLKOG popé€ag eival MOAU PLKPY, BPLKPAH | pecaia emixeipnon;
O Nat

O 0Oyt

Mévo oe mepintwon mMPOpNOeLAC KAT ' OHNOKAELOTLROTNTA: O
OLKOVOULKOG popéag e€ival IMPOCTATEUOPEVO EPYOUCTHPLO, «KOLVWVLKI)
enixeipnon» f npoPAémetL tnv extéAeon oupPdoewv oto mAaioLo
NIPOYPOHHATWV MPOCTATEUOHEVNC anacXOAnong;

O Nat

O Ox1L

Noto egival to aviiotolLxo mocootd twv epyalopéveav pe avannpia 1
peLoverTOoUVIOV gpyalopévav;

Epbéoov amatteital, opiote tnv Ratnyopia { TLQ KRAatnyopieg otLg
onoieg¢ avihrouv oL evdiLapepdpevol egpyaldpevol pe avannpia 1

peLloveiia

Katd mepintwon, o olLKOVORLKOG popéag eival eyyeypappévog oe
enionpo KATAAOYO EYKEKPLHEVEOV OLKOVOPLKAV Popéwv N SLabétel
LoodUvapo miotomolnTLlkS [m.x. P&oelL €OVvIKOU oucTApATOQ
(nmpo) emiAoyfQg];

O Nat

O Ox1L

* ATIVTNOTE OTo UndAo LI TUAUNTIA TNg nmopoUoog €votnIiog, oOInv
evétnIta B xal, o6mou amnotTtelitol, otnv evétnta I' toUu noapdviog
uépoucg, ouumAnedote To Hépoc V, koatd meplmtwon, kKol ocg KAOe

nepintwon ocupnAnpdote Kol vnoypdlte 1O pépoc VI.

o) va avapépete TOV OXETLKO apLOpd eyypopng f{ miotomoinong, Katd
nepintwon:
B) Edav 1o mioctomoLlnTLlKO €YYpPOPAg N 1 miotomoinon diatidOetal

NAEKTPOV LKA, VO OAVOAPEPETE:
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Y) Na avagpépete tTa dLKALOAOYNTLKA ota omoia Pacifetal n
EYYPQPN § N miotomoinon KoL, KAT& mepintwon, tnv RKat&atafn

otov enionpo KATAAOYO:

) H eyypoapn { 1n mniotomoinon KoAUmtet OAd TO OnoLtoUpeva
KpLTHpLa emLAOYAQG;
O Nat

O 0Oyt

*EnInpooBEéTwg, OUUIMANPOCTE TLQ mAnpoeoplec mou Asimouv oto
népocg IV, evdéinteg A, B, T', 7§ A xatd nepintwon MONO sgpdboov
autd amolTe{Tal OTn OXE€T LKA MEOKAPUEN ) 0T éVyypoaed TNg

npounoe Log

€) O oLKOVOPLKOG popéag Oa eivalL oe Oéon va mpookopiocel
BeBaiwon NMANPWHAG €LOPOPAOV KOLVAVLKAG aop&ALong kot ¢épeav [ va
nopdoxel mAnpogopieg mou Oa divouv tn duvardinta oinv
avafétouca apxf { otov avabétovia ¢popéa va tn A&PeL amevbeiag,
péow mpdéoPacng oe €OVLIKN Pdaon dedopévwv oe omoLodfmote KPATOQ
pélog diLatibetal auth dwpedv;

O Nat

O Ox1L

E&dv 1 oxeT!Kf TeRpnpiwon dLatiOetal NAEKTPOVLIKA, VA OVAPEPETE:

O OLKOVORLKOG (popéag ouppetéxel otn diLadikacia ovvayng ovppacng

ané KoLvoU pe &AAoug;
O Nat

O OxtL

*MegpluVvACTE YyLIX TNV UNoRoOAN YXwplotoU eviUmnou EEEI and T1oucg

AANOUC eumAexrOPEVOUC OLKOVOULKOUC @opelq.

o) Na avapépete Tov pOAO TOU OLKOVOPLKOU @popéa otov SpLAo

(emikepAAfG, UnelOUVOG YyLO OUYKEKPLHEVA KAOAKOVIQA ..):

B) Hpocdiopiocte TOUG AAAOUG OLKOVOHLKOUG QOPELG NMOU OCUPPETEXOUV

andé KoLvoU otn dLadilkacia mpopnbeLag:
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Y) Katd mepintwon, e€mnovupia TOU OUPPETEXOVTIOG opidovu:

Avéloya pe tnv nepintwon, €vdeifn yia tnv/ti¢ naptida/eg¢ yLa TLCQ

onoie€¢ O OLKOVOPLKOG ¢popéag emLOupei va unoPfdAel mpoopopd:

B: TIAnpopopieg OXETLKA HE TOUG EKNPOCANOUG TOU OLKOVOHLKOU @popéa

#1

*Katd mepinmtwon, voa avoapépete 1o O6voua kKol In diLefbuvon 1ou
IPOOMIIOU I TWV MIPOCKHIWV IOoU £lval £foucLodoTnuéva va
EXIIPOOWIOUV TOV OLKOVOULKS @Oopéa Yyl TOUCQ OKOIoUC ING

noapovoag dLadlkauocioag oUvolyng otupoong:

‘Ovopa

Endvupo

Hpepounvia yévvnong

Ténog yévvnong

086¢ koL apLOpde:

Tayx. K@d.:

N6An:

Xopa:

HA. tax/peio:

TnAépavo:

®éon/Evepydv und tnv 13161t
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Edav xpeiLaletal, ddote Aentopeph oTtoLXela OXETLRKA peE TNV

exnpooQnnon (TLg¢ popPég Tng, TNV €KTOOnN, TOV OKOomd ..):

O oLKOVOuLKSOG @opéag otnpiletal otlg LKAVOTNTEG GAAWV OVIOTHTWV
IIPOKE LPévou va avianorpLOei ota KpLTIhpLa enmLAOYAQ nov
kKabopilovialL oto pépog¢ IV kalL ota (Tuxdv) KpLIApLA KAL KAVOVEQ
nou kobopilovialL oto pépog V KATWTEPW;

O Not

O 0Oyt

e [TapaxkaAe lote va umofBdieTte YXwplotd éviuno EEEI, ue 1LC
nAnpoeoplec mou amolToUvIal OUPeWVH e To TuAuaTo A Kol B
Tou nopdviog uépoug, kKuBOC kol to pépocg III, via r&Be plo
anmd TLC OXETLKEC ovIdINTIEC, 0edOVIWNG CUUIANPOUEEVH KO L
unmoveypoupéva and toug evdlapepdusevoug eopelg. Inueldoete
6TL autd Bo mpémel emiong va meplAoupdvetl xk&Be TeXVLIKO
IPooOWILKO 1 TexVLIkO Qopéa, clte avAkouv dueocoa oOTInv
ernlyelpnon Tou oLKOVOULkKOU @opéa, LOlwg TOoUug umeUbBUVOUQ VIX
TOoV éAgyXO Tng moldéInTag KoL, Otov mpdxkeltal yia dnudbolLeg
ocupPR&oe ¢ épywv, TO TEXVLIKO TmPoowmlkd ) TLC TEXVLIKEQ
Unmneeoleg mOU O OLKOVOULKOC Qopéag umopel va KOAEoELl yLIo TNV
EKTEAEON TWV €PYOCLOV.

Epdoov glval OXETLKECQ YL TN OUYKEKPLUEVN LKovOTNIA N TLC
LkavOdTnITeC OTLC omolieg otnpiletal o oLkovoulrdG Qopéac,
nopokaAe{ote va ovpneplAdBete TLC nAnpooopleg oUuowva pe T

wépn IV kol V via k&Oe pla and 11Lg OxeTlkég ovidInteq.

* (To TuAua ouunAnpdvetoal pdévo av ol mAnpoeopiec autécg
{nToUvIal pNnItdc oamd TNV avabéTouca opxh 1 Tov avabéTovid

Qopéa) .
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O olxrovOopLlKkOG popéag mpotibetal va avabéoel omolLodAmote THAPA NG
oUppaong oe tpitoug und popen unepyoAdafiag;

O Nt

O 0Oyt

Edv val Kol OTto pE€Tpo movu eival yvwotoi, mapabécte KATAAOYyOo T@V

MPOTELVOHEVWV UNMEPYOALPWV:

* E&v n ovabétouoa opXH 1 0 oavabétwv eopéac (NToUv enitdg AUTEQ
TLQ TAnpoeopleg emlmAéoVv TV TANQEOPOPLAOV TTOU TIPORAEIIOVTOL
oT10 pépoc I, vo mapdoxete TLC MANPOPopleg TOU QmXLTIOUVTIOL
oUuEe®Vo e Ta TUAUOTH A Kol B 10U mapdviog HEPOUC KoL
oUuewva ue 10 pépoc III yvia r&Be umepyoddpo () xatnyopla

Ute oYoA&BwV) .

Mépog III: NASYOL OQIOKAE LOPOU

Zto &pOpo 57 mapaypapog¢ 1 tng odnyiac 2014/24/EE

opilovtalL oL akdAoubolL AdyolL OQINOKAELOHOU ZUPpETOXN OF€
EYKANUAT LK) Opydvwon

Yudpyxel tTeAeoldLlxrn andbeocn €Lg PB&pog Tou (dLOoU TOU OLKOVOULKOU
Qeopéa 1) OMOLOUDAIOTE MPOCHIOU TO omoio glval péAog TOU

OLOLKNT LKOU, dLeubuviLlKOU 1 €montlkoU tou opy&vou 1 éxelL e€fouoia
EXIIpooRINOoNG, ANUNC amoedoewv 1 €AéyXoU o¢ oUTd YyLA CUUUETOXN OFf
EVKANUOT LK opYyAVWOon e KATad LKOOT LKA oandeaocn n omnoio éxel
exdobel mpLv amd mévie £1n RKouTtd 10 UéyLloTo N otnv omola éxel
opLotel ameubeloag mepiodog amokAeLlouoU mou egfaxoAoubel va
LoxUel; Onwg opiletal oto &pBpo 2 1tng amdpaong-nAxiocLo
2008/841/AEY tou 3upfouriou, tng¢ 24ng OxktwPRpiou 2008, yia Tnv
KOTOIIOAEUNON TOU OpYoVwUévou sykANuatoc (EE L 300 1ncg
11.11.2008, o. 42).

H on&vinon oog
O Not

O 0Oyt
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exddé1n¢

AvapBopa

Yudpyxel tTeAecoldLkrn amdbeocn €Lg P&pog tou (dLou ToU
OLKOVOULKOU @opéa ) OHOLOUOAIOTE MIPOCOIOU TO omoio &lvol
BEAOC TOU dLOLKNTLKOU, OLeUBUVTILKOU 1 €HONTLKOU TOU 0pYy&AVOU 1
éxel e€éouocla egxkmpoo®dunong, ARYNC amnoedoewv 1 €Aéyxou oce autd
vioa dLapbopd pe RoUTad LKOOT LKA amdeoon n omola éxel e€rdobel
nplv and mévie €1n KAT& 1o PWéYLOTO I otnv omola éxel opLotel
anmevbeloag meplodog amokAe lopoU mou e€fakoAoubel va LoxUel;
Onwg oplletal oto &pbpo 3 1ng otuPfoocng mepl TNG KATATOAEUNONC
Ing dwpodokiag otnv omola evéxovial UNDAAANAOL TV EUPIXTKAOV
KolvoTATeV 1 TV KPATOV uedAdv 1ng¢ Evpwenoaixkic Eveoong, EE C 195
ng 25.6.1997, o. 1 kot o10 Gpbpo 2 moapdypopog 1 1ng
andeaonc-nAxiocto 2003/568/AEY tou Suupfoudiou, 1ng 22a¢
TouAlou 2003 via tnv KoTQmoAéuncon Ing Owpodokiog otov

1OLwT Lkd Topéa (EE L 192 1tng 31.7.2003, o. 54). Autdc o Adyog
QIOKAE LOUOU meplAoufdvel emiong tn diLapbopd o6nwg oplletal oTO
€OVvIkSO dlkalo Tng oavabétouoag apxXNg (Tou avabéTtovia eopéda) n

TOU OLKOVOULKOU @opéa.
H on&vinon oog
O Not

O 0Oyt

Eival oL mAnpoeopliec autég dlLabéoluec dwpedVv yVId TLG apXéq
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;
O Nat

O 0Oyt
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URL

Kad Lx6¢

Exddé1n¢

Andaty

Yudpyxel teAecoldlkn amdbeocn €Lg PApog Tou (dLOU TOU OLKOVOULKOU
QPopéa 1) OMOLOUDAIOTE MIPOCHIOU TO omoio glval péAog TOU

OLOLKNT LKOU, OLeUuBuUVILKOU 1 €monTLkoU TOoU opy&vou 1 €xel
efovucla egxkmpoodnnong, ARYNC amnoedoewv 1 €Aéyxou o autd VIl
an&TIn P& KATod LKOOT LKA amdeocn n omoioa éxel e€xkdobel mpLv oamd
TéVvTe €1n KAT& TO PEYLOTO N otnv omola éxel opLotel ameubelag
neplodoc amoxrAelouoU mou efakoAoubel vo LoxUel; Koatd tnv
é¢vvoLla tou &pbpou 1 Tng oUpPoocng oxetlk& pe 1n npootoaclia Ty
OLKOVOU LKAV ouupepdviny Twv Euponalkdyv KolvorthTtwv (EE C 316
Tng 27.11.1995, o. 48).

H an&vinon ococg

O Nat

O 0Oyt

Elval ol mAnpoeopieg autég dLabéolpeg dwpedv YVIa TLC ApXéCQ
and 1n PR&on dedouévwev kp&toucg péAoug tng EE;

O Nat

O Ox1L

URL

Kwd Lk6¢

Exdd1n¢

TPOHOKPAT LKA €YKANHATA I €YRAAPATA OUVOIEOHEVA HE TPOHOKPAT LKECQ
dpactnpLéinteg

Yn&dpxel TeAeoldLlkn amdpacn €L¢ PB&poC Tou (dLOU TOU OLKOVOULKOU
QPopéa 1) OMOLOUOAIOTE MHPOORIOU To omoio glval péAog TOU

dLOLKNT LKOU, dLeUubUVTILKOU 1 emontlkoU tou opydvou 1 éxelL e€fouolia
EXIpOORINONG, ANYNC amo@edcewVv ) €AéyXou o outd YLIO TPOPNOKPAT LKA

EVRKANUOTO 1) €YKANUXTO OUVOedOUEVA UE TPOUOKPUTI LKEC dpaocInpldinteg

YeAida 107



He ROUTod LRKOOT LKA ambdbeoon n omnola éxel exdobel mpLv amd mévie £€1n
Kat& 1O péyLoto 1 otnv omola éxel oplLoTtel ameubelag meplodocg
QIIOKAE LOPOU mou egfaxoiouBel va LoxUel; Onwg opllovial ota &pbpo
1 xat 3 1n¢ amdeaonc-niaioclo tou ZupPouAriou, tng 13ng Iouviou
2002 via TNV RKOTAOOAEUNOn Ing tpeouokpatioag (EE L 164 1ng
22.6.2002, o. 3). AutdCc 0 AOYOC QIOKAELOUOU meplAoufdvel emioncg
TNV NOLKA auTtoupyla B Tnv omdrueLlpd €YKANUXTOC, OIWC OVAPELOVTAL

c1o &pBpo 4 Tng ev Adyw oamdbeacong-mAxioLo.
H on&vinorn oog
O Nol

O 0Oyt

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv yVIa TLC Aapxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exkdé1n¢

Noptiponoinon ecddav amd nmapdvopeg dpactnpldinteq f xpnpatoddéinory
1NG TPOHOKPAT LG

Yudpyxel TeAeol(dLlkrn andbeocn €Lg PB&pog Ttou (dLoU TOU OLKOVOULKOU
QPopéa 1) OMOLOUOAIOTE MHPOORIOU To omoio eglval péAog TOU
dLOLKNTLKOU, dLeUbUVILKOU 1 emontlkoU tou opydvou 1 éxeL e€fouocia
eXIpooRmINoNg, ANUNG amopdoewyv 1 €AéyXou o¢ outd yLlA Vvouluomoinon
e0bdwv amd noapdvoueg dpactneltdInTteg N xenuotoddInon INg
TPOUOKPAUT {laxg pe KATad LKAOT LKL ombeacn n omola éxel exkdobel mplLv
and mévie €1n Kat& TO PEYLOTO N OInv omoio éxel oplLotel
anmevubelag nmeplodog amokAe LouoU mou €fakoAoubel va LoxUel; Onwc
oplletal oto &pbpo 1 tng odnyloac 2005/60/EK tou EupwnoalxoU
KotvoPBouAiou kol tou IuuPoudiou, 1tnc 26nc OxtwPRplou 2005,

OXeT LKA pe Tnv mpdAnyn Ing XPenoLuomoinong Tou XPNUATOILOIWT LKOU

CUCTAUNTOC YLIa Tn voulupomolinon e£ocddwv amd noapdvoued
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dpaoTNELOINTEC KL TN Xenuoatoddinon tng tTepouokpatioac (EE L 309
tng 25.11.2005, o©.15).

H on&vinon oog

O Nat

O 0Ox1

Eilval ot mAnpopopliec autég dLabéoLlpuec dwpedVv VLI TLC APXEQ
and 1n P&on dedopévwv KPpATOUC HEAouc Tnc EE;

O Nat

O 0Ox1

URL

Kwd Lx6¢

Exddé1n¢

Noatd LKA epyacia KoL AAAEC HOPPEC epmopiag avOpAmwv

Yudpyxel TeAeoldLlxrn amdbeocn €Lg PBApog tTou (dLOU TOU OLKOVOULKOU
Qopéa 1) OMOLOUDONAIOTE MPOORIOU TO omoio eglval péAog TOU

OLOLKNT LKOU, dLeUubUVILKOU 1 €montlkoU tou opyd&vou 1 éxelL e€fouoia
EXTIPOOMINONG, ANYNC amoedoewv 1 €AéyXxou og oautd yLla mald LKA
epyocia kol &AAeC popeéc eumoploagc avOpdOIwv ue KATUO LKAOT LKA
andpaon n omola éxel e€xkdoBel mpLlv amd mévie €1n KATX TO WEVLOTO
) otnv omola éxel oplotel ameubelac neplodog oamokAe LopoU moU
efaxkoAoubel vo LoxUel; Onwc opiletal oto &pbpo 2 1ng odnvylac
2011/36/EE tou EupwnoaixoU KolvoRBouAlou xal tou ZuuBouAriou, 1ncg
5ng AmplAiou 2011, vioa Tnv nDedoAndPn KoL TNV KATHIIOAEUNON TNG
eumop lagc avOpPOIOV KUl yIX TNV OpocTtacia Twv Bupdtwv Tng, KABOC
KL yla TNV ovilratdotoaon tng amndeoacong-nmiaioclo 2002/629/AEY Tou

fupfouAriou (EE L 101 tng 15.4.2011, o. 1).
H oan&vinon oog
O Not

O 0Ox1t

Elval oL mAnpoeopieg autécg dLabéolpueg dwpedv yVIa TLC ApxécQ

and 1tn R&on dedouévwv kp&toucg uéAouc tncg EE;
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O Not
O 0Oyt
URL

Kwd Lxé¢

Exddé1n¢

Zto &pOpo 57 mapaypapo¢ 2 tng odnyiac 2014/24/EE opilovtaL ot
akdAoubolL AdyolL OMOKAE LOHOU

KatapoAny edpwv

MopéPn O OoLKOVOULKOC Qopéac TLC umnoxpehoelg Tou 6oov apopd TNV
kKatofoAn ¢obdpwv, TOCO OTIn ¥dpa oInv omola e€lval eyRATEOTNUEVOCQ
600 KoL OTO KP&TOC PEAOC TNC ovabétouoag apXNg 7 TOU avabéTovIa
popéa, e&v eival &Aro amd TIn xOpa eyratdotToong;

H on&vinon oog

O Nat

O Ox1L

Olkeia xdpa ) Kp&tog PEAOC

Evexépevo mocd

H nop&pfocn vnoxpedoewnyv &xel omodelyxbel pe &AAa péoca extdc omd
OLKOCT LKA 1) dlLoLlxknT LKA oamdbooon;

O Nat

O Ox1L

E&v n nopdfocn uvunmoxpedoewv éxel oamodelyxBOel pe dLKAOTLKA N
dLOoLKNT LKA amdeaocn, n €v Adyw andbeocn clivoal tTeAecidLKrn kKol

JEOUEUT LKA;

O Nat

O 0Oyt

Na avapepbei 1 npepopnvia xatadixrng n é€xdoong tng andpaong.
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e nepintwon ratadlkKaoTLKAG andpaong, epdcov opiletal amevdeiag
oe autfv, n dLApKRELA TNG NEPLOSOU QNMOKAE LOHOU

NepLypdyPte moLd péoa XpnolLpomoLndnKrav

O OLKOVOULKOC Qopéag &éXel E€KIMANPOOEL TLQ Umoxpehoelg toUu, clte
KOATOR&ANOVTOC TOUC @0OPOUC 6 TLC €L0POPEC KOLVOVLKAC aoedALlong
mou opeiAel, ouuneplAaufovouévev, kKatd neplmitwon, Twv
dedoudeUupévey 16KV N Tev HpooTipwv, elte uvunoayduevog o

deopevuT LKO dLakoavovLIopd yLla TNV KATAROAN TOUQ;
O Not
O 0Ox1L

Noapakodeiocte va T mepLypayete

Eilval ol mAnpoeopiec autéc dLabéolueg dwpedv yVIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

KatafoAfy €L0POPOV KOLVAVLKAG aop&ALOng

IIapoaf {ace 0 OLKOVOULKOC QOpPEéng TLC UNOXPeEMoeLC TOU 60OV apopd
TNV KATUPROAN €L0QOopAdVv KOLVWVLKAC acedALlong, 1doOo OTn XOpo otnv
onmola eilval eyrateotnuévog 600 KoL OTO KPATOC PEAOC TNC
avoabétouocac opXNC N Tou avabétovia @opéa, e&v glival &ANo amd 1n
XOpa eyrat&doTOONGg;

H oan&vinon oog

O Noat

O 0Ox1t

Olkeia xdpa { KpATOG PEAOG
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Evexépevo mocd

H nopdpfocn unoxpedoewnyv &£xel omodelyxBel pe &AAa péoca €x1dc omd
OLKOOCT LKA ) dLoLxkNT LKA omdeaon;

O Nat

O 0Ox1

E&v n nopdfocn unoxped®oswv £xel omodelxBel pe dLKAOTLKLA O
dLOLKNT LKL amdpacn, n ev Adyw amdeoon eival TeAeoldLKn KAL
JEOUEUT LKA;

O Not

O 0Oyt

Na avapepbei n nuepopnvia ratadikrng 1 é€xdoong tng amdépaong.

e mepintwon RATAd LKACTLKAG andpacng, epdoov opiletal ameubeiag
oe authv, N dLdpreLa Ttng nmepLOSOU ONOKAE LOPOU

NepLypdyPte moL& péoa XpPnoLpomnoLROnKaAv

O OLKOVOULKOC QOopéag &éXel E€RIMANPOOEL TLQ UIDOXPe©oelLg TOoU, clte
KaToR&AANOVTOC TOUC ©OPOUC 1) TLC €LOPOPEC KOLVWVLKAG aoedALlong
Iou opelAel, ouumeplAauBoavouéveyv, Katd neplmitwon, Twv
dedoudeUunévey TOKOV N TwV IPOOT(luwv, elte uvnoayduevog oe

deopeut KO dLarovovLIoud yia Inv KATHRBOAN TOUC;
O Not
O Ox1L

HNoapakoAeiote va T mepLypayete

Elval oL mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxéCQ
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Nat

O 0Ox1t

URL

Kwd k6@
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Exddé1tn¢

Zto &pbpo 57 mapaypapog 4 tnc odnyioag 2014/24/EE opiloviaL ot
akdAoubol AdyolL OMOKAE LOHOU

HNoapapicon Twv Unoxpedoewv oTov TOPpéa TOU meplLPaAroviLikOoU dLKaiou
O olxrovoulkdég oopéag £€xeLl, €v  yvooel Tou, moapoafLdoel  TLC
UIOXPEWOE LG TOU OTOV TOoRéx TOoU meplPorroviLikoU dlkalou; Onwg
AVOPEPOVIOL VIO TOUC oKomoUC 1Ing nopoUcag mpounbelag oto €6vikd
dlKOLO, OTIn OXETLKN TMPOKNPUEN 1 OTa éyypeaea INng Opoundeiloac 1 oOto
dpbpo 18 mopdypapoc 2 tng odnylag 2014/24/EE.

H on&vinon oog

O Nat

O 0Ox1L

Noapakodeiocte va T mepLypayete

Exete AdPel pétpa yvia va amnodelifete tnv aflomiotia ocag
(«auTOoKR&BOPON»)

O Nt
O 0Oyt

Noapakadeiocte va Ta nepLypayete

Noapaficon TV UNOXPEDNCEWV OTOV TOHEQN TOU KOLVWVLIKOU JiLkraiou

O oOLKOVOULKOC @opéac £&xeL, €V yvodoel Tou, mopaBLdoel TLC
UIoXpe®oe ¢ TOU OTIOV TOouéx TOU KOLVwVLIKOU dlkalou; Onwg
AVOPEPOVIOL YLl TOUC oOkomoUg ING NopoUcHg Hpoundeloag oto €6V LIk
OdlraLO, OTn OXeTILKA HNPOKAPUEN 1 OTa £yypaea Ing npounbeloag 1N
oto &pbpo 18 mapdypapoc 2 tng odnyloag 2014/24/EE.

H on&vinon oog

O Not

O Oyt

NopakoAeiote va T mepLypayete
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Exete AdRel pétpa via va amnodeifete tnv aflonioTria coac
(«auTOR&BOPON»)

O Not
O Oyt

NoparaAeiocte va Ta nepLypayete

HNopapicon TwV UNOXPEDOCEWV CTOUG TOPELG TOU €pYyATLKOU JdLkRaiou

O oLlkovoulkdC o@opéag E£xel, €V yvodoel TOoU, THUPpaPBLACEL  TLC
UIoXPe®oeL¢ TOU OTOov  Touéx TOoUu €e€pyatLlkoU dlkalou; Onwg
AVOPEPOVTIAL YLl TOUC OKOomoUCQ ING NoPoUcHg mpoundeloag oto €6V LIk
dlkalo, OTIn OXE€TLKA TPEOKAPUEN 11 ota Eéyypopa 1Tng mpounbelac n
oto &pbpo 18 mapdypapog 2 tng odnyloag 2014/24/EE.

H on&vinon oog

O Nat

O 0Ox1L

NoapakoAeiocte va T mepLypayete

Exete AdPel pétpa yvia va anodeifete tnv aflomioria ocag
(«auTOoKR&BOPON»)

O Not
O 0Oyt

NopakoAeiote va T HEPLypAYeTEe

Ntdxevon

Exel xnpUfel o OLKOVOULKOC Qopéac ITOXEUOon;
H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T meEpLypayete

ALeurpLviote toug Adyoug yLa Toug omoioug, wotdéco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va nopacxeboUv €dv O ONOKAELOPOC TWV OLKOVOHLKAV POPERV OTNV
nopovoa mePinmtwon €€l KATAOTEL UNOXPEWTLKOG PaoeLl TOU

epappooTéou €OVIKOU dLKRaiou Xwpig¢ duvatdtnta mapérrAiLong St1av o
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OLKOVORLKOG ¢popéag eival, wotdco, ot 6éon va eRTeAEcEL 17
oUppoon.

Eilval oL mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApXéCQ
and 1tn R&on dedouévwv kp&touc upéAouc tncg EE;

O Nat

O Oyt

URL

Kwd Lk6¢

Exkdé1n¢g

Apepeyyudtnia

AmoTeAel O OLKOVOULKOC @QOpéac avILlKkelipevo dLadilkaolag
apepeyyudIntag 1) noaltong OSPACINPLOTIATWV;

H on&vinon oog

O Nat

O 0Oyt

NoparaAeiocte va Ta nepLypayete

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaon. OL mAnpogopieg avtég dev eival anapaitnto
va mopoacXebolv €dv O QAMOKAELOHOC TV OLKOVORLKAV (POPERV OTQV
noapovoa nepintwon €xel KATACTE( UNMOXPeWwTLKROC PdoeL toU
gpappooTéou €OviIKOU dLKRaiou Xwpig duvatdinta mapékKAiLong 6tav o
OLKOVORLKOC @popéag eival, wotdédco, ce Oéon va ekTeAéoel 17

ouppaorn.

Elval ol mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxécQ
and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not

O 0Ox1t

URL
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Kwd k6@

Exddé1n¢

ALaKOVOV LOPOG HE TOUG NLOTWTIEC

Bploketal O OLKOVOULKOC QOPENC Cg SLAKAVOVLOUO UE TLOTWTIEC;

H on&vinon oog

O Nat

O 0Ox1

NopakoAeiote va T mepLypayete

ALeurpLviote toug Adyoug yLa Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaocn. OL mAnpogopieg avtég dev eival anapaitnto
va IopacXeOoUv €4V O ONOKAELOPOGC TWV OLKOVOPLKAV QPOPEWV OTnV
nopovoa mepimtwon €Xel KATAOTEL UNOXPewtLKOG P&oel TOU
gpappooTéou €OviIkOU dLKRaiou Xwpig¢ duvatdinta mapékkAiLong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoco, ot Oéon va erTeAéocel 17

ouppaorn.

Elval oL mAnpoeopieg autécg dLabéolpeg dwpedv yVIa TLC ApXéCQ
and 1tn Rd&on dedouévwv kp&toucg upéAoug tng EE;

O Nat

O OxtL

URL

Kad Lk6¢

Exdd1n¢
Katdotaon oavadoyn TIng¢ mniQxevong, duvapet Ing¢ €OV LIKAQ

vopoOeciag

Bploketal 0O OLKOVOULKOC @opéac o omoladpmore avdAoyn 1INc
nTOxevonc kat&otoaon, npokvUntovoa ond mnopduota  dradlrooio
npoBAcmduevn o) €OV LKEC vouoBet LKEQ KoL KOVOV LOT LKECQ

drat&éeLc;
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H an&vinor oog

O Nat

O Oyt

NoparaAeiocte va Ta nepLypayete

AveukrpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
extedéoete 1n oUpPacn. OL mAfnpogopieg avutég dev gival amapaitnto
va noapacxeboUv €dv O ONOKAELOPOC TWV OLKOVOHLKAV POPERV OTNV
noapovoa nepintwon &€xelL KATAcoTel UnoxpewtLkOG PBaocel toU
epappooTéou €OV IKOU SLKRaiou Xwpig¢ duvatdtnta mapérrAiong o6tav o
OLKOVORLKOG @popéag eival, wotdco, oe O&on va €KTEAECEL T1Q
ouppoon.

Eilval oL mAnpoeopiec autéc dLabéolueg dwpedv VIa TLC Apxéc
and tn R&on dedouévev kp&toucg upéAoug tng EE;

O Nat

O 0Ox1L

URL

Kwd Lr6¢

Exddé1n¢

IlepLouo LAKRA otoiLxeia uné OVOYKOOT LKI) SLaxeipLon and

eRKRAOAPLOTY

Elval 1o meplouctakd oT1olyxela TOU OLKOVOULKOU o@opéa umd
AVOYKOOT LKA dlaxeliplon and sxkxaboploth 1 oamd dLKACTAPLO;

H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T meEPLypaAYeTe

ALeurpLviote toug Adyoug yLa TOoug omoioug, wotdéco, pmopeite va
exteAdéoete 1n oUpPacn. OL mAfnpogopieg auvutég dev gival amapaitnto
va noapacxeboUv €&v O ONOKAE LOPOG TWV OLKOVOHLKAV POPERV OTNV

nopovoa mepinmtwon €&l KATAOTEL UNOXPEWTLKOG Paoel TOU
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gpappooTéou €OviIKOU dLKRaiou Xxwpig¢ duvatdinta mapékkAiong 6tav o
OLKOVORLKOG ¢popéag eival, wotdoco, ot Oéon va eRTeAEceEL 17
ouppoaon.

Eilval ol mAnpoeopiec autécg dLabéolpueg dwpedv VIa TLC ApxécQ
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O Oyt

URL

Kwd Lxé6¢

Exddé1n¢

AVOGCTOAN EMLYXELPNHAT LKAV SPpACTNPLOTATWV

Exouv oavoactaAel Ol €mLXeLPNUATLKEC dpaoTnELldINIEC TOU
OLKOVOULKOU @Qopéa;

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T mEPLypAYeTe

AveurpLviote toug Adyoug yla Toug omoioug, wotdco, pmopeite va
exteAéoete T oUpPaon. OL mAnpogopieg auvtég dev eival anapaitnto
va mopoacXeOolv €dv O QAMOKAELOHOC TV OLKOVORLKAV (POPERV OTQV
noapovoa nepintwon €xel KATACTE( UNOXPewT KOG PdoeL toU
gpappooTéou €OviIKOU dLKaiou Xwpig duvatdinta mapékkAiLong 6tav o
OLKOVORLKOC @popéag eival, wotdédco, ce Oéon va eKTeAéoel 17

ouppaorn.

Elval ol mAnpoeopieg autég dLabéolpeg dwpedv yVIa TLC ApxécQ
and 1tn R&on dedouévwv kp&toucg uéAouc tncg EE;

O Not

O 0Ox1t

URL
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Kwd k6@

Exddé1n¢

Tuppavieg pe GAAOUG OLKOVORLKOUG @popeig pe otdxo 1§ OTpEPAwCn TOU
ovVTaYy®V Lopou

Exel ouvdlel O OLKOVOULKOC @Qopéag ouupwvisg pe &AAoug
OLKOVOULKOUC @opelc¢ pe okond 1In OTIPEPRAWCH TOU OVIAY®V LOUOU;

H on&vinon oog

O Nat

O 0Ox1L

NoapakoAeiocte va T mepLypayete

Exete AdPel pétpa yvia va anodelifete tnv aflomiotia ocag
(«auTOoR&BOPON»)

O Not
O 0Oyt

Noaparaleiocte va Ta nepLypayete

Evoxo¢ ocofapol enayyeApatlkKoU NOPANTOAPATOQ

Exel dLampdéel O OLKOVOULKOC @opéac cofapd emoyyeAuoT LKO
nopdniwoue; Koatd meplintwon, PRAéne oplLouoUg oto €6vikd dikalo, oO1In
OXE€T LK OPOKAPUEN ) OTA &yyPoea INg IPpoundeLog.

H on&vinon oog

O Nat

O 0Oyt

NopakoAeiote va T HEPLypAYeTEe

Exete AdPel pétpa yvioa va anodeifete Tnv aflomioTia ocag
(«auTOoR&BOPON»)

O Not
O 0Ox1t

NoparaAeiocte va Ta nepLypayete

ZUyKkpouorn ouppepdvinv ASy®w TnG OUPpETOXNG Tou oty ditadikacia
ogvayng tng ovppaong

YeAida 119



Elval o olkovoulkdC @opéag eVAUEPOC VLI TuxdOVv oUYKPOUOH
ocuppepdvVIOV, oOnwc opllertal amd tnv €6V IR vouobeola, Tn OXETLKN
IPOKAPUEN 1) OTa &yypaea Tng mpounbelag, Adyw InNG CUPPETOXNG TOU
otn dtadlkaocia oUvoayng tng oUupaong;

H on&vinon oog

O Nat

O 0Ox1L

NopakoAeiote va T mepLypayete

Apeon 1) €ppeocn CUHPETOXH OTNV KATAPTLON Tn¢ napovcag diadikaciag
ouvayng ovppaong

Exel O OLKOVOULKOC @opéacg, 1 ouvdeduevn ue autdv emixeipnon,
noap&ox el COURROUAEC oTnv oavabéToucoa apxh N tnv ouuPaiiduevn
ovidInta N éxel rot’' &AAov Tpdmo sumdrokel oTnv KATHOTLON ING
dLadlkaoiag oUvoyng oltupoong;

H on&vinon oog

O Nat

O 0Oyt

NoaparaAeiocte va Ta nepLypayete

Npdwpn AQEn, anmolnuidceitg N AAAeg mMAPOPOLEG KUPAOCELG

Exouv e€mnLBAndel otov olkovoulkd @opéa, oOto mAaiolLo mponyoUuevng
dnudéotlag oUupaong, mponyoUuevne oUuRoong pe avoabétouoa apxn 0
nponyouuevng oUupfoaocng nopaxdpnong, npdwpn routayyeria tng
otuPoong, amolnulodcetlg N &AAeg mapduoleq KUPKLOE LG,

H oan&vinon oog

O Nat

O 0Oyt

Noapakadeiocte va Ta nepLypayete

Exete AdPel pétpa yvioa va anodelifete Tnv aflomioTtia oag
(«autor&BOpPON»)

O Not
O 0Ox1t

NopakaAeiote va Ta nepLypayete
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Weudeig OnAdoceiLg, amdRpUYn NANPOPOPLAV, OVLIKAVOTINTA HAPOXHS
1OV OOl TOUPEVRV  €YYPAP®V KAl NANPOPOPLAV  EHUMLOTEUT LKOU
XoparTApa Tng¢ noapovoag diLadilxraciag

O OLKOVOULKOC Qopéac:

a) éxel kpLBel évoyxoc ocofapdv PTeuddv dNAdCewv KUTH TNV

TIIOPOXN TV MTANPOEOPLOV TIOU amalToUVvVIal yia tnv €fakpifwon

TNg amouciag Twv AdOYWV QIOKAE LOWOU © TNV LKavomoinon Twv
kpltnplwv emLAovynicg,

B) éxel amoxkpUyel TLC mAnpogpoplieg autég,

y) dev ATav og 0éon, xwplc rabucotépnon, Vo Ipockouicesl 1o
ano L ToUueva ond TNV avabétouoa apxn N IOV avaBEéTovVIa QOopéd
LKA LOAOYNT LKY, KoL

O) éxel emixelphoel va emnpedoel pe abéutTo tedmo Tn dLadlKacla
ANYNC amoedocewyv TNG avaBéToucac oPXNC I ToUu avabéToviog Qopéa,
VO AMIOKTACEL E€UNLOTEUTLKEC TMANPOQoPleg moOU €VOEXETAL VO TOU
QATOPEPOUV QBEULTO MAEOVERKTINUX OTn dLadLlkaclia oUvalng Ing
otuPRoong n va mopdoxel €& aueldelag MUPAmAXVNTLKEC TAnpopopliec
TIOU €VOE&YETAL VO €INEeACOUV OUOLWOOC TLC amo@doel g TOU a@opoUv

TOV ommokAe Lopd, TNV emiAoyn ) 1tnv oavédbBeon;
H on&vinon oog
O Nat

O Ox1L

IoxUouv oL apLyd¢ €6vikoi Adyol amokAeLlopoU mou opilovialL otnq
OXET LKA

npokfipufn f ota éyypapa odvayng tng ovppaong;

ApLydg €6vikoi Adyol OmoOKAeLOpoU

AANOL AOYOL OIIOKAE€ LOUOU moUu evdéxeTal vo mpoPfAémovial amd tnv
€0V LK vouoOeola ToUu KP&TOUC HEAOUC INC avabéTouooag op¥XNC 1 Tou
avobéTtovia eopéa. IoXUouv ol auly®dg €B6vikol AdyoLl QIOKAE LOUOU
nmou opllovIial OIn OXeTLKA HPpokApuén N ota éyypaea ouvoalPng 1ng
ouuBaong;

H on&vinon oog

O Not

O 0Oyt

NopakoAeiote va T mepLypayete
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Elval ol mAnpoeopieg autég dLabéoilpeg dwpedv yVIa TLC ApPXECQ
and 1tn P&on dedouévwv kp&toucg upéAoug Tncg EE;

O Nat

O 0Ox1L

URL

Kwd Lr6¢

Exdd1n¢

Mépog IV: KpLThApLa €mMLAOYAQ

Zto 4pbpo 58 mapaypapog 3 tnc odnyiag 2014/24/EE opilovial

T akOAouba KpLtApLa emlAoyfg¢ T'evikdOG €THOLOG KUKAOQ

EPYXO LAV

O vevikOC €T1N0L0C KUKAOC €PpYOOLOV TOU OLKOVOULKOU QOpéd yLIo TOV
apLOud OLKOVOULKOV €TOV TOU omalIoUvial R&oel ITNg OXETLKAG

IpokAPUENg, TV eyypdowv oUvoalng tng ovupfacng 7 tou EEEIN eival o
£€Ng:

Hpepounvia évaping

Huepounvia AfEng

Hpepopnvia évaping
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Hpepounvia Aféng

Hpepopnvia évaping

Hpepounvia Aféng

Hpepounvia évaping

Huepounvia AfEng

Hpepounvia évaping

Huepounvia AfEng

Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq
and 1n PR&on dedouévev kpdtoucg péAoug Tng EE;

O Noat

O Oyt

URL
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Kwd k6@

Exddé1n¢

Méocog¢ €THoLOG¢ KUKAOG EPYOO LAV

O pécoc €1OLOC KUKAOC €PYOOLOV TOU OLKOVOULKOU QPOPEN YLO TOV
apLBud OLKOVOULKAOV €TOV TOU amaltoUvial PBA&CeLl TNg OXETLKAQ
IpokAPUéNg, TV £yypdowv oUvolnc tng ovupfacng 7 tou EEEIN eival o
eENG:

ApLOpdég eTOV

Méocog¢ KUKAOG €pyac LAV

Eilval ol mAnpoeopiec autéc dLabéolpueg dwpedv yVIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lr6¢

Exkdé1n¢

E131k6¢ péoog €TAOLOC KUKAOG EPYAC LAV

O €1dLKOC Héocog €TtNOLOC KUKAOQ €pYOOLOV TOU OLKOVOULKOU @QOopéda
OTOV €HLXELENUOT LKO TOPéd MOU KOAUMTIEL n oUufoocn yLa Tov aplbud
ETOV TOU omoltoUVvIaLl PACELl TNC OXETILKNG HPOKAPUENG, IOV €YYPAQ®V
oUvalng tng oUufoaong 1 tou EEEI eival o €&NC:

ApLOpdég eTOV

Méocog KUKAOGQ €pycoL@dV
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Eival oL mAnpoeopliec autég dLabéoluec dwpedVv yvIa TLG apXéq

and 1tn R&on dedouévwv kp&toucg upéAouc tncg EE;

O Not
O Oyt
URL

Kwd Lk6¢

Exddé1n¢

Zto &pbpo 58 mapaypapog 4 tnc odnyioagc 2014/24/EE opiloviaL ta

arOAouba KpLTHpLA €MLAOYAQ

Tia T1¢ oupPdoeLg vnnpecl@v: emtdéceL¢ UNNPECSLAOV TOU

OUYKEKpP LpévVou 1Umou

Mévo yia TLg dnudolec oupPboelg vnnpeoldv: Katd tn dL&pKe LA TNG

nepLlddou avaeopdc, O OLKOVOULKOC gopéag mapeslixe tTLg akdAoubeq

kUpleg vnnpeoieg ToU oUyKkekpluévou tUnou. OL avabBétouoceg AapxEéq

umopoUv va (NIoUv €wg Tela €In KoL Vo €OLTIPENOUV TNV Iexunelwon

neipoag mou vnepPaivel ta Tpla é1n.

epLypaem

Ilocd

Hpepopnvia

Hpepopnvia

Anodékteq

évaping

Aféng

EilvaL ol

nAnpoeoplec autég dLabéolpueg dwpedv VLIX TLC apXéQ

and 1n P&on dedouévwev kpdtoucg péAoug tng EE;
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O Not
O 0Oyt
URL

Kwd Lxé¢

Exddé1n¢

TitAoL onoud@dv KAl ENAYYEAPAT LKAV NPOodHVIWV

O m&poxo¢ Tng vmnpeoiag f o (dLtog o av&doxoc xral/nf (avdhoya ue
TLQ amolTACe LC¢ mou Kabopllovial OTn OXET LKA OpokNpuén 7 oTQ
évypapa oUvalng tng oupPoaong) 1o dLeubUVILKSO TOU MIPOOWIILKO

OLaBéTel T HOPOUKATW EXKIXLOEUT LKA KoL €IOyYyeAUNT Lk& mpocdvia TOU.

NoparaAeiocte va Ta nepLypayete

Eilval oL mAnpoeopiec autéc dLabéoLlpueg dwpedv VIa TLC Apxéc
and 1tn R&on dedouévwv kp&touc upéAouc tnc EE;

O Nat

O 0Oyt

URL

Kwd Lk6¢

Exdd1n¢

Nocoot1é umepyoAafiag

O olkovOouLkOC @opéag mpotiBetal, evdexouévwg, va oavabécel O
Tpltoug vnd popoen uvnepyodofiagc 1o akdbAoubo TuAua (OnA.
nococTd) 1ng oUupfoong. Emionuoaivetal 61l €&v O OLKOVOULKOC
popéag éxel amopaciocel va avabéoesl TuAua Ing ouufoaong oe
Tpltoug vnd popen vmepyoAofiac kol otnpiletal oTLg LxkavdINtTEQ
TOU ummepyoA&dPou yia TNV €KTEAeon Tou &€v Adyw Tunuatog, 161 Bo
npéme Ll vo oupnAnpwbel xwpolotd EEEI yI TOUC OXETLKOUC
unepyoA&Boucg, BAéme pépog II, evoétnta I' aveTépw.

NpocdiLopiocte
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AQEn

Mépog VI: TeAkKéG dnAaoeLg

O OLKOVOULKOC Qopéag, ONAOVW €HLOAUWC OTL T OTOoLlYelo MOU &Xw
avoapépel ota népn II €wg V ovotépw €lival oakplPn kol 0pB& kol OTL
EXw TMANPnN enlyvwon Twv ouvene LV o neplntwon cofoapdv Peuddv
ONAQCEWV .
O OLKOVOULKOC Qopéag, dNAOVW emlohuwe 6Tl clual og Oéon,
KOATOmLV oLTAPNOTOC Kol Xwplg robuotépnon, va Ipookouliow To
ILOTOIOLNT LKX KL TLG AOLTEC MOPEPECQ AIOJE LKT LKAV £yypdowv ToU
avopépovial, ex1dg €dv:
a) H avabBétouca apxh N 0 avabBéTtwv @opéag éxel Tn duvatdInId
vo AdPel Ta oxeTlkd dlraLloAoynT k& ameubeiog pe mpdoPoaon o
€OV LK PR&on dedouévwyv Cg omoLodAmoTe KPATOC HEAOC QUTH
dLatiBetal dwpedv [und tnv mpolUndbeocn OTL O OLKOVOULKOC
eopéag éxel moupboxel TLg amnopaltnteg mAnpoeopled (dLadLKTUNKD
dLeUubuvon, apxn N eopéa £xkdoong, €moakplPrh otolxelio avoapopdc
TOV eyypdewv) mou mapéxouv In duvatdinta oInv ovabétouoa apXnh
 otov avabétovia eopéa va 1o npdéel]. Onou amalteliTol,
npénel vo undpyxel avaioyn ouykat&beon npdofoong 1
B) Amd tiLc 18 OxktwPplou 2018 10 apydtepo (avdAoyo upe 1tnv
€0V LKI egopapuoyn Tou &pbpou 59 mapdypapog 5 deUtepo €d&pLo 1TNC
odnylag 2014/24/EE), n oavabétouoca apyxh N © avabétwv @eopéag
é¢xouv NOn OTINV KATOXI TOUCQ T OXETLKA &yypooo.
O OLKOVOULKOC @opéag O1dw emionuwc In ouykat&Oeon pou
OT... [mpoocdloplondg INC ovabétouoag ApXNg O Tou
avoabétovia eopéa, O6mwc kaboplletal oto upépog I, evdInIa
Al, mpokeluévou va amoktnoel npdoPfoacn g OLKALOAOYNT LKA
TOV TANPOEOPLAOV TLC omoleg éXw vumoP&AAel OT... [va
npocdloplotel 1o aviioctolxo pépoc/evéTnta/onueio] ToU
noapdvioc EupwnoalkoU Evialou Eyypdeou IIpounbelac yLa TOUQ
oKOTIoUQ
T... [mpoodiloploudc tng dLadlraclag mpounbeLlac: (OUVOIT LKD
IEPLYPAEH, TopumIounyn otn onuocieucon otnv Enmionun Eenuepida 1ncg
Euponalkig Evoong, aplbudc oavoaeopdg)].
Huepounvia, tdémoc kol, oémou (nieitoal O anattelitol, vmoypaen (-
éc):
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Hpepopnvia

Ténog

Ynoypaer
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NAPAPTHMA IV - Mivakag ZUppopdwong

O Nivakag Zuppopdwaong MPENEeL va cUUMANPwWOEL ano Toug MNpoodEpovted.

Eneéynon Twv otnAwv tou mivaka

a) YtAANn o/

2Tn oTAAN auTh avaypadetal o alfwv aplBPOg TwV OTOLXELWV TTou TtepLlypAdovTal oTNV EMOUEVN OTAAN.
B) StAAN NEPITPAGH / MPOAIATPADH:

2T oTHAN auTh eplypAdovtal avaAUTLKA OL OVTLOTOLYOL TEXVIKOL OPOL, UTTOXPEWOELG N EMEENYNOELG, YLa TA
orola Ba mpémel va 50000V aVTIOTOLYEC ATOVTHOELC.

V) STAAN AMAITHIH:

2Tn oTAAN AT €X0UV CUUTANPWOEL:

1. H A&€n "NAI", mou onuaivel 0TL n avtiotolyn npodiaypadr elval UTTOXPEWTLKN

H 1n tTpnon twv avwtépw ouviotd Adyo andppdng Tng mpoodopdc.

8) STHAN ANANTHH:

2T oTtAAN AUTH CNUELWVETAL N aravinon twv Npoodepovtwv mou £XeL Tn Hopdn:

1. YNAPXEI: n avtiotoiyn npodiaypadn KoAUTTeTAL

2. AEN KAAYMOTETAI: n avtiotown npodlaypadn Sev Suvatat va kaAudOel

£) 2tAAn MAPAMOMIMH:

Ztn otnAn autn avaypddetal cadng MOPATIOUT O avVTioToL0 onuelo TG mpoodopds (LEow avovta
aplBpou, aplBuou oeiidac, eyypadou i SNUoCLEVUATOC) LE TO omoio umootnpilovtal ol TAnpodopieg mou
£xouv mapateOel oTIG TPONYOUEVEG OTHAELC.

Elvat emBupnt n 6cov 1o Suvatdv MANPECTEPN CUUTIANPWON KOl Ol TIOPOTIOMMEG VA £ival Katd To
SUVOTOV GUYKEKPLUEVEG.

Elval umoxpewtikn n amdvinon os 0Aa ta ohnpela tou Mivaka Iuppdpdwong Kat n mapox OAwv Twv
mAnpodoplwv mou {ntouvtat. Mn cuppdpdwaon cuviotd Adyo anodppudng tng npoodopdc.

A/A MPOAIATPADE: ANAITHZH | ANTANTHZH MAPAMOMIMH

O owWKoVOouLKOG  dopéag  aokel
EMayyeALATIK SpaoctnpldétnTa oTOV
TOMEQ Twv ouufBolAwv
ETUXELPNOEWV

NAI

O owovoulkog dopéag Slabétel
VEVIKO €TNOL0 KUKAO €pyaclwv yla
2 KABe éva amo ta €tn 2014, 2015 kat NAI
2016 (oo 1 peyoAUTEpPO  TWV
30.000,00 €

O olkovoulkog dopéag Slabétel
HUECO YEVIKO ETAOLO KUKAO £pyacLlwv
Twv gTwv 2014, 2015 kot 2016 oo
peyaAutepo twv 50.000,00 €

NAI

4 O olkovoulkog dopéag Slabétel NAI
HECO  «ELOKO»  €TAOWO  KUKAO
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A/A

MPOAIATPADEZ

AMAITHZH

ATANTHZH

MAPAMOMINH

gEpyaclwy yla ta €tn 2014, 2015 kat
2016 (oo 1 peyoAUTEpPO TWV
30.000,00 €

O olwkovoulkog dopéag Slabétel
OXETIKN EUMELPLA UAOTIOINONG EPYWV
o€ OAOUG TOUG KATWOL TOUELS, KaTd
To Stdotnua 2012-2016:

e AfloAbdynon QIOTEAECUATWV
TAPOUOLWV SpAcewv

e Opydvwon Kol Sle€aywyn
TIOLOTLKWV KOl TTOOOTLKWY EPEUVWV

e JuAdoyn Kol OTOTLOTIKNA
enefepyaocia TIOLOTIKWV Kol
TIOOOTIKWV S£80UEVWV Kal avAAuon
6£60UEVWV-ATIOTEAECUATWV

NAI

O OlKOVOULIKOG ¢opéag Kata Tn
Slapkela Twv etwv 2014, 2015 kat
2016, £xeL ekTeAECEL TOUAA)LOTOV 2
OUMUBAOCEL TAPOXAG  UTNPECLWV
OTOV  TOMEX TWwWV  CUMPBOUAwWV
emelpnoswy, afiag (aveu OMA)
TtouAdylotov 30.000,00 € €kaotn.

NAI

O owovoulkog dopéag mpoteivel
Opada Epyou n omola oteAexwveTtal
oUudwva HE TOUC OpPOUG NG
Slakrpuéng

NAI

O owkovoulkog dopéag umoBAaAAeL
KATAAANAQ cupunmAnpwpuévo EEEZ ya
Vv napovoa cuuBaon

NAI

10

O owkovoulkog dopéag umoBAaAAel
EYYUNTIKN  E€MLOTOAN}  OUMUETOXNAG
ocuudwva Ue ta TPoPAENOUEVA OTNV
Staknpuén

NAI

11

H texvikn mpoodopd mepLEXEL T
OVOAUTIKA Bloypadlkd onpeElwpATa
Twv otedexwv tng Opadoag Epyou
oUpdwva HeE TO YmMoOdewypa TOU
Napaptiuarog V tng Staknpuéng

NAI

12

H texvikn mpoodopd meplhapPavet
TIC evotnteg A kat B 1tng

NAI
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A/A

MPOAIATPADEZ

AMAITHZH

ATANTHZH

MAPAMOMINH

napaypadou 2.4.3.2. oVATITUYUEVEG
ocUpudwva HE TOUG OPOUG NG
Slakripuéng
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NAPAPTHMA V - Ynodetypa Bloypadikol ZnUELWHATOC

BIOTPAQIKO ZHMEIQMA

NPOZQNIKA ZTOIXEIA

Enwvupo: ‘Ovopa:
Natpwvupo: Mntpwvupo:
Hupepopnvia révvnong: | // Tomnog Mévvnong:
TnAédwvo: E-mail:
Fax:
AwevBuvon Katotkiag:
EKNAIAEYZH
‘Ovopa 16pUpatog TitAog Ntuyiov Eldwotnta Huepopnvia Anoktnong
Mtuyiov
Zéveg NMwooeg Eninedo
FENIKH ENAITEAMATIKH EMNEIPIA
Nepiodog Epyod0tng KaBnkovta
(arto - €wg)
ENAITEAMATIKH EMMEIPIA ZXETIKH ME TO ANTIKEIMENO TOY NAPONTOZ EPIOY
A/A TitAog Epyou ®dopéag vAonoinongEpyou PoAog otnv Opada Epyou AmnacyxoAn
on oto
‘Epyo
Nepiodog
(amto - €wg)

MPOTEINOMENH OEZH ZTHN OMAAA EPTOY

IXEZH ME TON OIKONOMIKO ®OPEA (XTEAEXOZ 1y
EZQTEPIKOZ LYNEPIATHE)
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NAPAPTHMA VI - Ynodetypa Owovopkng Npoodopag

ENQONYMIA MPOXZOEPONTOZ:

APIOMOZ NMPQTOKOAAOQOY AIAKHPY=ZHZ 23765/25-05-2018
MPOYNOAOTIZMOZ AIAKHPY=ZHZ 86.800,00 cupw
(70.000,00 supw mpo @.N.A.)
Meplypadr mpoodepdUeEVWY UTINPECLWV KaBapn atia
0E EVPW

AElOAOYNoN amoteAeoudtwy Twv Spdocswv mpowbnongOAoypadwg
tng @étag MON otig ayopég NG lepuaviag, Tou
Hvwpévou Bao\eiou kat tng MraAAiog

ApLOUNTIKA

O.N.A. 24%

>UvoAo OLKOVOULKNAG npocdopag oe EUPW
(oupmepappavopévou O.M.A))

H mpoodopd woxVel and thv umofoAr TN Kal ylo Sldotnua €wg Kot €L UAVEG amd TNV E€MOPEVN TNC
SlevépyeLag tou Slaywviopol, Atotl £wg TG 20/12/2018.

Huepounvia:

Ovopa, EMWVURO0 Kal B€an atnv emnixeipnon umoypadpovtog:
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NAPAPTHMA VIl - Ynodeiypata Eyyuntikwv EniotoAwv

A. ZXEAIO EITYHTIKHZ ENIZTOAHZ 2YMMETOXHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepopunvia €KS00NG ....cuvvevennes EYPQ.
NnPOz

EAAHNIKO FEQPTIKO OPTANIZMO — «AHMHTPA»

A/NIH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH ZYMMETOXHZ Y[’ APIOM........EYPQ ...........

‘EXOUE TNV TIUA VA 0OG YVWPILOOUUE OTL, eyyuwpedBa pe tnv mapovoo Eyyuntikn ETMLOTOAN, avéKKANTA Kal

avemnipUAQKTA, TTOPALTOUHUEVOL TOU SIKAUWHATOC TNG SINOEWG PEXPL TOU TTIOGOU TWV .eeeveevereerenene EYPQ (ko
OAOYPAPWE)..vceicrenrrerie e, UTEP ™ng ETALPELIOG ettt vt s e
S/VON.cteteeteeeeeeeeeereee TKererenen , YLOL T CUMUETOXNA TNG oTo SlevepyoUpevo ALaywVIoUO tTng Ymnpeoiag

00, ylo TNV avaBeon unnpeolwy afloAdynong amnoTeAsoUATwWY TwV dpdcewv tou MNpoypaupatog: Mpowbnon
¢ détag MOM «Feta PDO. Let’s get reall» otig ayopég tng Mepuaviag, tou Hvwpévou Bactleiou kot TG

FaAAiag, cUpudwva pe tnv ut. aplbu. 23765/25-05-2018 Alaknpuén oag.

H mapoloa gyyunon KOAUTITEL HOVO TIG QO TN CUMUETOXN OTOV OVWTEPW OLAYWVIOUO OMOPPEOUCEC

UTIOXPEWOELG TNG eV AOyw Etatpeiag ka®’ 6Ao tov Xpovo Loyvog TnG.

- To nopandvw moco tnpolpe otn Stdbeor] oag kat Ba katafAnOel oAka 1 HEPIKA Xwpig Kapia ano pépog
poc avtippnon f évotacn Kat xwpic va epeuvnBel to BACLUO 1 KN TNG amaitnong Héoa o TPELS (3) NUEPES
arnd amhn éyypadn ewdonoinon oag.

- Ze meplmTwon KATAMTwong Tng eyyunong To mMood TN KOTATTWONG UTTOKELTAL OTO €KAOTOTE LoXUOV TEAOG
XOPTOCHOU.

- Amnobe)OUOOTE Va MOPATEIVOULE TNV LoXU TG eyyuNnong Uotepa amo anAod Eyypado g Ynnpeoiag oag pe
NV poUndBeon OTL TO OXETLKO aitnua oag Ba pog umtoBANnBel mpLv amd tnv nuepopnvia Anéng tnc.

- Hmnapovoa oxUel uéxpt kat tnv 20/01/2019.

(ZHMEIQZH INA THN TPAMEZA

O xpovog LoxUog pENEL va elval peyoAuTepog éva (1) pva Tou Xpovou LoxVog tng mpoodopdg, OTwWG OXETIKA

avadépetal otn Ataknpuén).
BeBaloutal umeBuvA OTL TO OGO TWV EYYUNTIKWY HOG EMLOTOAWY ToU €xouv 800el oto Anuocto katl NMAA,

ouvumnoAoyilovtag Kal To mood TnG mapoloac, Sev UTEpPaAiVEL TO OPLO TWV EYYUNCEWV TOU €XeL KaBoplobel

amnd to Yrnoupyeio Olkovoplkwy yla Ty Tpameld pag.
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B. ZXEAIO EITYHTIKHZ ENIZTOAHZ KAAHZ EKTEAEZHZ

Tay. A/von 086¢ -aplBudc —TK- fax Huepounvia €KS00NG ....cuevevenne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH KAAHZ EKTEAEZHX YI" APIOM....EYPQ ...........

‘EXOUME TNV TLUA va 6o yvwpilooupe OTL, eyyuwpeba pe tnv mapoloo Eyyuntikn EMLOTOANR, avéKKANTA Kol

aVemLUAAKTA, TTAPALTOUHUEVOL TOU SIKOULWHUATOC TNG SWNCEWG HEXPL TOU TTOOOU TWV ..ovvveveereeenenes EYPQ (kau
OAOYPAPWE)..ecvecreererrere v, UTIED ™ng ETOLDELOG. ettt ettt ettt et ee et s et et aser e ene
.......................................... S8/von....een TKoveeeees, YW TNV KAAN ekTtéleon ZUPBacng TOU TIPOKELTAL VA

urmoypadel poll cog, ywa tnv avabson umnpsowv afloAdynong amoTeAsOUdTwY Twv OpAdoewv Tou
Mpoypauuartoc: MpowBnon tne dpétag MNON «Feta PDO. Let’s get real!l» otig ayopég tng Mepupavioag, tou
Hvwpévou Baot\eiou kat Tng MaAAiag, KaTomw tng pe ap. BEpatog ... anodaong tng .../ ...-...-2018 cuvedpiaong

tou A.3. tou EATO - AHMHTPA ocOpdwva pe tnv um. aptd. mpwt. 23765/25-05-2018 Awakrpuén oag.

- H mapoloa eyyunon KAAUTTEL HOVO, TIC OMO TNV TMOPAMAVW OLTIO AMOPPEOUCEG UTIOXPEWOELS TNG
Avadoyou Etatpeiag, kab’ dAo to xpovo Loxvog tne.

- To mopamndavw moco thpoUpe otn ddbeor oag kat Oa katafAnOel oAikd N HePIKA, WPl va epeuvnBel To
Bacoluo f KN TNG amaltnong i av eivat vouLun n anaitnon, péoa os TpeLg (3) NUEPES, LoTepa Ao yypadn
eldonoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNoNG, TO OGO TNG KATAMTWONG UTOKELTOL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHUOU.

- Hnapoloa gyyinon pog, adopd HOVo ThV APATIAVW ALTia Kol LoXUEL LEXPL TNV eMLOTPOdN TNG O€ EUAC,
omoTe yivetal autodikatla akupn Kat dgv £xeL anévavti pog kapio .oxL.

- HTopoUod LOYUEL LEXPLKOAL TNV covererrererereeresesiereeesesesseseaeesens

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO MOCO TWV EYYUNTIKWV HOC EMLOTOAWY, TIou £xouv &00el oto Anuoolo kal ta
N.M.A.A., ocuvumntodoyilovtag kal To moco TG mapouoag, v umepPBailvel To OPLO TWV EYYUNOEWVY, TIOU €XEL

KaBopLoBei amo to Yrnoupyelo Okovopiog kat OKOVOULKWY yLo Thv Tparmeld pag.
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. ZXEAIO EITYHTIKHZ ENIZTOAHZ NMPOKATABOAHZ

Tay. A/von 086¢ -aplBudg —TK- fax Huepounvia €KS00NG ....cuevevenne. EYPQ.
NPOZ

EAAHNIKO MEQPTIKO OPTANIZMO — «AHMHTPA»

A/NXH OIKONOMIKOY

KOYPTIAQY 56-58 & NIPBANA,

T.K. 111 45, AOGHNA

EFTYHTIKH ENIZTOAH NMPOKATABOAHZ Y’ APIOM....EYPQ ...........

‘EXOUME TNV TIUA va o0 Yywplooupe OTL, eyyuwpeba pe tnv mapovoa Eyyuntikr EMoToAr, avéKkAnta Kot

aVemLUAAKTA, TTAPALTOUHUEVOL TOU SIKOULWHUATOC TNG SWNCEWG HEXPL TOU TTOOOU TWV ..ovvveveereeenenes EYPQ (kau
OAOYPAPWE)..ecvecreererrere v, UTIED ™ng ETOLDELOG. ettt ettt ettt et ee et s et et aser e ene
.......................................... 8/VoN..covvivene TKoeees, YW TN AU TpOKOTABOANG YLA TN XOPHYNON TOU ....% €Tl
TOU TIOOOU TWV ... EUPW YLA TNV €KTEAECN TNG UTU APLOW. ..coeveeveve v, 20PPBAONG TTOU UTEYpaPE pall oag,

yla Tnv avaBeon unnpeolwv aflohdynong anoteAeopdtwy Twv §pdcswy Tou Mpoypaupatoc: Mpowbnon tng
detoc NOM «Feta PDO. Let’s get real!» otig ayopég tng Meppaviag, tou Hvwpévou Baotheiou kat tng FoAAlag,

oUpdwva Ke TNV Ut opld. pwt. 23765/25-05-2018 Awakrpuén coc.

- H mapoloa eyyunon KAAUTTEL HOVO, TIC OMO TNV TOPAMAVW OLTIO AMOPPEOUCEG UTIOXPEWOELS TNC
Avadoyou Etatpeiag, kab’ dAo to xpovo Loxvog tne.

- To mopamndavw moco thpoUpe otn ddbeor oag kat Oa katafAnOel oAikd N HePIKA, WPl va epeuvnBel To
BacLuo f KN TNG amailtnong i av eivat vOULUN n amnaitnon, Héoa os TPELS (3) NUEPES, LoTepa Ao yypadn
eldonoinon oag

- Je MePIMTWOoN KATAMTWONG TG €yyUNoNG, TO OGO TNG KATAMTWONG UTOKELTOL OTO EKAOTOTE LoXUOV TIAYLO
TENOC XOpTOCGHUOU.

- Hmnoapoloa gyyunon pog, adopd Povo TV MAPATIAVW aLTia Kot LoXUEL LEXPL TNV eMLOTpOdN TNG OE EUAC,
omoTte yivetal avtodikala dkupn Kat dgv £xel amévavti pog kauia toyv.

- HTopoUod LOYUEL LEXPLKOAL TNV covererrererereeresesiereeesesesseseaeesens

(ZHMEIQZH TA THN TPATMEZA):

BeBaloutal umelBuva OTL TO MOCO TWV EYYUNTIKWV HOC EMLOTOAWY, TIou €xouv S0Bel oto Anuoclo Kal ta
N.M.A.A., ouvumntodoyilovtag kal To mooo TG mapouoag, dev UTIEpPAIVEL TO OPLO TWV EYYUNOCEWVY, TIOU £€XEL

KaBopLoBei amo to Yrnoupyelo Okovopiog kat OKOVOULKWY yLo Thv Tparmeld pag.

YeAida 136



NAPAPTHMA VIII - 2x€6w0 ZupBaong

YYMBAZXH ITAPOXHX YITHPEZIQN

(avaBeon petd amo Sievépyela Siaywviouov)

Smv ABnva onuepa, /e /201... 01 KATOTEP® GUUBAAAOUEVOL,

A@evig

1. To voukd mpdowso Wwwtikoyd Owkaiov pe v emwvopia «EAMnvikog Tewpywkog Opyaviopog —
AHMHTPA» 10 omoio &8pevel oty 080 Kouvptidov 56-58 kar Nipfdava, 11145, AOrva, ye A®M
997604027, AOY T'aAatoiov ka1 eKTPOCWITEITAL VOUIUA Y1A TNV VITOYPAPT) TOV TTAPOVTOS ZUUPOVITIKOD
arto tov IIpoedpo touv A.X. KaBnynty Nikorao Kartr), oOppwva pe to apbpo 4, mapdypapog 5a), g vir’
apBu. 188763/10-10-2011 Kowvng Ymovpyikng Amogaong (PEK B 2284/13.10.2011) kat tnv vit’ apiOp.
1487/72721/22.05.2018 amo@acn Ttov Ymovpyol Aypotikng Avamtuéng kat Tpogipwv (O®EK 293
YOAA/22.05.2018), kahoOuevo ato e€ng yia ovvtopia « EATO-AHMHTPA»

KOl AQETEPOV

2. H emyelpnon e (emwvopia)............ ue A.O.M. L........ —A.O0Y. e, , ) omoia e8pevel TNV 080 Luveeenes
Op. bty =e(TIEPLOXT))... KAL EKTTPOCOGITEITAL VOUIUGOC QIO T... K. L.(OVOUQ)... ... (emvopo)...ue Ap. AeAtiov
TAUTOTNTOG heeesneeenne , OVUP®VO UE TO KATAOTATIKO TNG eraipeiag, kalovuevng oto €Eng yia ouvvropia
«Avadoyog»

gxovtag vt oY v vt apll. Mpwt. .../...-...-2018 Amo@aon ... tov EATO — AHMHTPA ocvpgovnoav kat
ouvvamoSExTnkay ta akoAovda:

APOPO 1: ANTIKEIMENO

O mpwtog amd tovg ovufarropevoug, «EATO - AHMHTPA», avaBétel ot Seltepn twv cupfarlopévay,
«Avaboyo», Tig vnnpeoieg VINPECIOY AEIOAOYNONG QWTOTEAEOUATWY TV Opacewv Tov IIpoypauppartog:
ITpowBnon g pétag ITOIT «Feta PDO. Let’s get real!» otig ayopég g I'eppaviag, tov Hvopévov Baoiieiov
ka1 g FaAAlag, oVUPVA e TIG TEXVIKES TTPod1aypaPeg TG v’ apl. mpwT. 23765/25-05-2018 Alaknpuing.

TPOI1OX EKTEAEXHZ TQN YIHPEZIQN — YITOXPEQZEI> ANAAOXOY

O1 ovpPatikég voxpemoelg g Avadoyov Kal 0 TPOTOG EKTEAEOTG TWV VINPECIOV AVOAVTIKA AVAPEPOVTAL
OTO GUVNUUEVO TTAPAPTNUA KAL OTNV TTPOGPOPA Tov Avadoyov (TEXVIKN KAl OIKOVOUIKT]), T OO0 AstoTEAOVV
AvaTIOOIIAOTO HEPOG TNG TTAPOVONG.

APOPO 2: AIAPKEIA XYMBAXHX

H Suapkera g ovpfaong opiletal yia xpoviko didotnua 36 unvav, xwpig Sikaioua tapataong.

2YMBATIKO TIMHMA

To OUVOAMKO TiUNUA YA TNV EKTEAEOT] TV AvAPEPOUEVOV 0TO ApBpo 1 TNg mapoiong LANPEoILYV, opideTal
OTO TTOGO0 TV ....uen. €, ovumeptrapfavopévov tov avaroyolvtog @.IT.A. kot avaAVETAl OMWE TAPAKAT®:
kaBapo moago ................ €

mAgov O.ILA. ... %, .ccceeennnnn. €

JUVoMkO 000 pe PIIA: ............. €

To avotépw Tiunua eival otabepd kat Sev avampooapuodetal oUTe ALEAVETAL Yia 0T01001)7TOTE AOYO Kt
attia.
Ta myv ektéleon g mapovoag ovpfaong £xel ekdobel n v’ apl. TPwT. 3000/122456/28-11-2017 £yKplon
AVAANYPN G TTOAVETOVG LTTOYPEWONG TOL Yrovpyeiov Aypotikng Avamtuéng kat Tpogipwv (AAA 6K15465311T -
02A).
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KPATHZEIX — ®OPOX

H Samavn twv vanpeowwv aflohoynong amotedeopdtov twv §pdoewv tov Ipoypaupatog: IpomOnon g
@étag ITOIT «Feta PDO. Let’s get real!» otig ayopég g Feppaviag, tov Hvwpévouv Baotieiov kat g Fadniag
Ba Paplivel TIg TMOTOOES TOU TAKTIKOU JPOUIOAOYIoHoy Tov EMnvikov Tewpywkod Opyaviopol —
«AHMHTPA».

H xaBapr| a&la (xwpig to @.I1.A.) g mapovoag ovuPacng vITOKELTAL OF:

e Kkpatnon Lyoug 0,06% viep g Eviaiag Ave€aptntng Apxng Anpooiov Zvppfacewv (E.A.A.AH.ZY.),

e Kkpatnon Lyoug 0,06% viep g Apyng EEetaong Ilpodikactikav ITpoopuyayv (A.E.ILIL.),

e Kkpamnon vyovg 0,02% vmép Tov Anuooiov, yia Aoyaplaoud tng Tevikng AtevBuvong Anpociov
SvuPdaoewv kat [poundeicv.

Ot vEp TPITWV KPATOEIS VITOKEWVTAL OTO EKAOTOTE 10YVOV AVAAOYIKO TEAOG XAPTOOT|HOV 3% Kol otV &’

avTtoL e10@opd vep OTA 20%.

Katda v e€opAnon twv vanpeoiov 0a mapakpatndetl @opog 8% emni g kabaprg afiag (ywpig to ®.I1.A.),

ovpPmva pe 1o apbpo 24 touv N. 2198/94.

APOPO 4: IAHPQMH

Ta v mAnpourn tov avadoyov amattovvtal ta e€ng SikatoAoynTikd:

a) IIpwTOKOMO OPIOTIKNC TTOCOTIKNG KAl JTOI0TIKNG fapaAafrg amo tnv apuodia Eidikn Emitponr
IMapakorovBnong kat Iaparafrg tov 'Epyov (EIIIIE) yia g ovufaoeig g vt apb. mpwt. 23765/25-05-
2018 Alaxnpuéng.

B) Mapaotatikod tov avadoyov.

v) E€opAntikn amodein tov avadoyov, eadv to mapaotatikd dev @epet v evoelfn «EEo@Anbnke».

6) IIotomommika Poporoyikrg Evnuepottag kar Aopaimotikng Evnuepomrag.

H tapelaxn vmnpecia tov Opyaviopoy upmopel va {ntoel kat osmolodnmote aAAo  SikaioAoynTiko,
spoPAEETAN AITO TNV Keipevn vopobeoia.

H minpoun Ba mpayuatomoteital oe evpo (€) kat oe Xxpdvo mtpocdlopt{OUeVo amo Ty avaykaia SlotknTik

Sadikaoia yia v €kSoon TV OXeTK®V Xpnuatk®dv evtaiudtov. O Avadoyog Ba emPaplvetal pe Tg
KPATNOELG IOV TIPOPAETOVTAL OTNV TTAPAYPAPO 5.1.2TNG AlAKNpLENG.

APOPO 5: EITTYHXH KAAHX EKTEAEXHX

O Avadoyog kateBeoe wg eyylnon KaANG EKTEAEONG TV OPWV TNG Tapovoag oUUPAONG TV He aplBuo: .........
Kot nuepounvia €xdoong ....... EYYUNTIKI] €MOTOA NG ....... , TTOOOV ......... € mov avtotoel 010 5% TOL
OUVOAIKOV oL BaTikol Tiunuatog, xwpig to @.IT.A.

H eyyuntuikn emotoAr] Ba emotpagei oto Sikaolyo ue t ANgn g ovpPaong, katr v ekkabapion Tov
OLVOAOU TV TUXOV ATALTIOEMV A0 TOVG GUUPAAAOUEVOLG.

APOPO 6: YIIOXPEQXEIX ANAAOXOY

- O Avadoyog avarappavel Ty voxpE®on Kal Exel v AN pn evBUvn vavt g Avabétovoag Apyng va
VAOTIOW)OEL KAl VA TTAPASHOEL TO €PYO, OUUPWVA e TA 0plloueVa 0T apBpa NG Tapoloag, EKTEAMVTAC
OAEG TIC EMUEPOVG EPYATIES TTOV AUTO TTEPIAAUPAveL.

- Kaf' 0An m Sapkela extédeong tov 'Epyov, o Avadoyog mpémel va ouvepyadetal pe v Avabétovoa
Apyn ka1 v EIIIIE, vioypeoUtatl 8e va Aappavel vtdoyn tov 0roleodntote mapatnproelg Toug OXETIKA
pe v ekteleon tov 'Epyouv.

- O Avdadoyog Ba eivar mANpwG KAl AITOKAEIOTIKA pOvog viebBuvog yia v TNpnon mg 1oxvovoag
vopoBeoiag oe oxgomn pe omoladtmote epyaoia ektedeital amod péAn g Ouadag Epyov twv e€wteptkov
OLVEPYATOV KAl TV vrepyordfwv, mov Ba acyoAnBovv 1) Ba mapdoyouvv 0mo1ecdnmoTe VIANPETieg 0L
OXeon ue v mapovoa TouPaoct. Se mepintwon omolacdnmote mapdfaong 1 nuiag tov tpokAndei oe
TPLTOVE LITOYPEOVTAL LOVOC AVTOG TTPOC AWTOKATACTACT] TNC.

- O Avdadoyxog Ba mpémer va eyyvatar yua Tn 61dbeon tov avagepougvov oy IIpoo@opd Tov,
EMOTNUOVIKOD KAl AOUTOU JIPOCWITIKOV, KAOMG €7ionNg KAl TwV £EMTEPIKMOV OUVEPYAT®V KAl TWV
vnepyordfwv, mov Ba Srabétovv v amartobuevn eumelpia, TEXVOYV®OIA KOl 1KAVOTNTA, MOTE Vd
aAvTAToKP10oLV AN pwS OTIC artattnoelg g Zoupaong, vooyetal de kat fefarwver 6Tt Ba embeikvoovv
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JIVELLLAL OUVEPYAOTAC KATA TIC EMAPES TOVG LE TIG AproOdieg vnpeoieg kAl Ta oteAéyn g Avabétovoag
Apyng. Ze avtibetn mepintwon, n AvaBétovoa Apyn SUvatal va NTrnoel v avTiKataotaon HEAOUS NG
Ouadag "Epyov Tov Avadoyov, omote o Avadoyog opeilet va mpofel o€ avTIKATAGTAON HE AANO TTPOCM®ITO,
avaAoYNGg eprtelpiag kat Ipoooviwy. Avtikataotaon peiovg g Ouddag Epyov tov Avadoyov, katomy
AUTHUATOg TOV, Katd TN Stdpkewa g ektédeong tov 'Epyov, SUvatal va yivel petd amd £ykplon g
Avabetovoag Apyng kat pHovo pe MO TPOOWIO AVTIOTOIXwV Tpoodvtwv 1 eumeplag. O Avadoyxog
vmoypeoVtal va edormooel v AvaBétovoa Apyxn eyypdewg, TovAdylotov Sekamévie (15)
NUEPOAOYIAKES NUEPES TPV ATIO TNV AVTIKATACTAOT).

O Avadoyog eival atokAEIoTIKA Kal MANPpwg vevBuvog yia mpdaelg 1 mTapaieipelg Tov TPOocWIKOV/
eEWTEPIKOV OLVEPYAT®V/VITEPYOAAPwV Tov Ba ataoyoAnoel yia Vv EKTEAEOT] TOL €PYOL KAl OPeilet va
evepyel e emuelela kal gppovtida, wote va eumodidel mpdaleig 1 mapaieipelg, mov Ba pumopovioav va
gxovv amotéAeopa avTtifeTo pe o oupPepov g Avabetovoag apyng.

e meplntwon avotepag Plag, n amddeln avtig Papiver €€ olokArpov tov Avadoyo, o 070i0g
voypeovTAl HEoA OE £1K0o1 (20) epydoIueg HEPES ATTO TNV NJUEPOUNVIA TTOV CLVEPTNOAV TA TTEPLOTATIKA
IOV GLVIOTOVV TNV AVOTEPA Bl va Ta avagepel eyypapms Kal va pookopioet otnv Avabétovoa apyn
TA ATAPALTNTA ATTOSEKTIKA OTOlYElLa.

O Avadoyog vmoypeovtal va tnpet tig diataerg ov N. 2472/1997 (kat 3471/2006 yia TI¢ NAEKTPOVIKES
EMKOIVVIES), OO0V APOPA TN GUAAOYT) KAt TNV eneepyaoia Twv 8e80UEVOV TPOCOITIKOD XAPAKTIPA.

H AvaBétovoa Apyr amtaAAdooetal amd kabe evBLVN kAl VITOXPEWOT QIO TUXOV ATLXNUA 1] ATO KABE
AN artia katd v ektédeon tov ‘Epyov.

Ye mepintwon mov o Avadoyog eival 'Evwon/ Kowompalia, ta Méin mov asmotedovv v 'Evwon/
Kowormnpa&ia, Ba eivar adnAieyybwg kot e1g ohokAnpov vevBuva evavtl mg Avabeétovoag Apyng yia v
EKITTATPWOT] OAWV TV ATOPPEOVOGV Ao Tn Alaknpuén vmoyxpemoemv tovg. Tuxdv vplotaueveg petall
TOVG OCUUP®WVIEG TTEPT KATAVOUNS TwV eVBUVEVY TOVE £XOUV 10XD LOVOV OTIC EOWTEPIKES TOVG OXECELS KAl OF
kapia mepintwon dev SUvavtal va stpofAnbovv Evavt g Avabétovoag Apyrig wg Adyog amaiiayrg tou
evog Mélovg amd Tig evBlveg KAl TIG LITOYXPEDMOELS TOLV AANOU T TV AAAWY MeA®V yia TNV 0AOKAN pwON
tov 'Epyov.

Ye mepintwon mov o Avadoyog eival 'Evwon/Kowompaia kot kata tn Siapkela g eKTEAEONS NG
SvuPaong, omowadnmote amd ta MéAn g 'Evwong/Kowompatiag, efaitiag avikavomntag yua
omo1odnmote Ad0yo 1 AOyw avwtepag Plag, dev umopel va avtamokpiBel oTig vitoxpemOelg OV, TA
vmoAouta MéAn ouveyifouv va gxovv v €vBUvVn 0AoKAT|pwong g TVUPaoNG pe Toug 1810vg dpovg KAl To
1610 ovuPatiko Tipnua.

Ye mepintwon Aong, mTtoyevong, 1) 0&ong oe kabeotwg avaykaotikng Stayeipiong 1 ekkabapiong evog ex
TV HEAQV TNG &vwong mov asmaptidovv tov Avadoyo, n ZouPaon eEaxorovbel va vpiotatar xat ot
amoppeovoeg Ao TN Zvufacn vroxpe®moelg Paplivouv Ta AANAEYYD®WS evaTtoueivavTa HEAN TOv
Avadoyov, povo epooov avta eivar oe Beon va tg exmAnpooovv. H kpion ya ) Suvatdmta
EKTANPWONG T UN TV 0pwv TNg ZUUPaAoNS eVATTOKEITAL OTN OLAKPITIKN EUXEPEIA TOL AlOIKNTIKOU
SvppovAiov tov EATO AHMHTPA. Xe avtifetn nepintwon, n AvaBétovoa Apyr SUvatan va knpi&et tov
avaboyo eKNTwTo.

O Avdadoyog vmoypeolTAl va TNpel TIG ULMOYXPEWMOELS TOV Amoppéovv ard mg Owata&elg g
ep1PaAOVTIKIG, KOIV@WVIKOAOMAAIOTIKNG KAl epYATIKNG VopoBeaiag mov eyovv Beomobel pe to Sikalo
mg 'Evwong, 1o eBvikod Sikaio, culMoyikég cuuPaoelg 1 Siebveig Srataerg mep1ParhovTikoD, KOVOVIKOD
Kot epyatikov Sikaiov, oUu@ava pe ta opilopeva oto apbpo 18 tov v.4412/2016.

'‘OAo 10 VKO 7oV Ba mapayBel yia 1o epyo Ba mapadobel omv Avabétovoa Apyn asto tov Avadoyo.

To ovvoro twv cvuPatikov Iapadotéwy, mov Ba ekmovnBolv 01O MAAIO0 NG TAPOVOAG ATO TOV
Avadoyo, amoteAov tavtoxpova mvevuatikn 8loktnoia g Evpwmnaikng 'Evwong kat tng Avadétovoag
Apxng.

Ta svevpatikd kar ovyyevikd Sikaiopata ov Avadoyov pntag ekyxwpovvtal oty Evpwmnaikn Eveoon
kol v AvaBétovoa Apyn yxwpig v kataPoAn mpocbetng auoPrig mépav g mpofAemtouevng o
mapovoa ovpPaon. H Evpwnaikn 'Eveoon kat n Avadétovoa Apyn Ba £xouvv ta armokAeloika Sikaumuata
OAWV TV VAIK®OV, EVIUTTOV KAl NAEKTPOVIKGOV KAl AoUtav mapadotewv tov Avadoyov, evd o Avadoyog
dev prmopel va Ta YPNOIUOTOLEl, €KTOC TOU TAAICIOL NG mapovoag ZVUPACcEng Kat g LU AuTHg
vAomoinong tov 'Epyov, xwpig v £ykpion g Evpwmndikng 'Evwong 1 g Avabétovoag Apyngc.
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APOPO 7: YIIOXPEQXEIX TOY EPTOAOTH

O EATO-AHMHTPA ogpeilel va mapéyel otov Avadoyo To Anpo@oplakd vAiko sov diabétel kat Bewpel
XPTOUO YA TNV VAOTIOINOT) TOL £pyov.

APOPO 8: KHPYEH TOY ANAAOXOY EKIITQTOY - KYPQXEIX

Ye mePInTwon mov 0 Avadoyxog Sev ekmAnpmvel TIG CUUPBATIKEG TOU LITOXPEWOELS KNPVOCETAL EKTTWTOG, WE
anopaon tov appodiov opyavou kat emPBarrovtal afporotikd 1 Stadevktika ot poPrenopeveg amd o apbpo
203 Tov N. 4412/2016 mpoPAemOuEVES KUPGOOEILG.

E€aipovvtan o1 meputtmwoelg:

a. Ynarnomrag tov EATO - AHMHTPA.

B. Avortepag Piag, mov n anddelfn avtig fapuvel tov Avadoyo.

O Avddoyog vmoypeoUtal péoa oe eikool (20) NUEPES A0 TOTE JIOV CLVEPRNOAV TA TEPIOTATIKA ITOV
OUVIOTOUV TNV aveTEpa Bia va avagepel eyypapmws avtd Kat va sipookopioet otov EATO - AHMHTPA ta
atapaitnta amodektika otolyeia.

H Siamtiotwon g kang ektéleong g mapovoag cvpfaocng Ba yivetar amo v Emtpornr| ITapakoiovOnong
ka1 ITaparapng tov 'Epyov (EIIIIE) mov €xel opotel pe v pe aplf. Béuatog 05 Amogacn g 98ng
ovvedpiaong tov AX. tov EATO — AHMHTPA pe 0gua «Amogaon £ykplong Tevyxov Olaknpuing
Sayoviopmv kat Sievépyelag avtmv pe ovviunon mpofecuiov kabmg kal CuyKpOTTOoNg YVOUOSOTIKGMV
opyavwv (Emtponmov)» (AAA QKZI'OE3M-PEA) ka1 ocvp@mva pe 0ca opidovial oty mapaypago 6.3 g
Ataxnpuvéng.. Zyxetkd mtpwtokoAAa Ba cuvtacoovtal cLUPKVA Ue 0oa opilovtal oTto N. 4412/2016.

APOPO 9: EKXQPHXH - YIIOKATAXTAXH

H mapovoa ocvufaocn kal Ta amoppéovTa amd auTny STKAOUATA Kol VITOXPEDCELS TwV CUUBarMouEveY Sev
umropovv va ekywpnbovv 1 va petafifactovv oe Tpitovg, kab 01006MT0TE TPOTO, XWPIC TNV EYKPION TNG
Avabetovoag Apyne.

APOPO 10: TPOIIOIIOIHXH THX XYMBAXHX

O EATO - AHMHTPA ywpig va aMa&el To avtikeipevo g Zoufaong Uropel 0e Cupu@via e TOV TAPEXOVTL
LIINPECIEG, VA TPOITOTOUOEL UEPOG TWV LINPECIOV JIOU JIAPEXOVTAL KAl JIOV €ival avaykaieg yu tnv
OAOKAT pwOT) TOV £pYOU.

APOPO 11: AOIIIOI OPOI

JuvopoAoyeital 0Tt Katd Ta Aoutd 10XVEL 1) Tpoo@opd tov Avadoyov (ITapaptnua), n omoia emovvamtetal
OV 7IAPOovoa KAl ATOTEAEL AVATTOOTIACTO TUMUA TNGC.

O Avadoyog, wg mpog Tnv mapovoa Otaknpuvén katr ) ovuPacn mov Ba vmoypagel vmayetalr oTnv
appod1oTNTa TV Sikaotnpiwv twv ABnvov.

Ye nepintwon aveotépag flag, n anodeltn avtng Papivel €€ oAokAnpov tov Avadoyo.

O Avadoyog Ba @épet Tig amoppeovoeg evBuvVeS (A0TIKEC-G101KNTIKES) Y1 TO TIPOCMITIKO TO OO0 ATTACYOAEL.

INa ta Bgpata mov Sev pvBuidovtan pe v mapovioa, EXovV e@APUOYN 01 S1aTAEElg TOL V. 4412/2016 OMWG
oYLl

Alapwvieg 1 ev yével S1apopeg ov TuXOV IPOKLYPYOLY AITO TNV EPUNVELA TV OpwV TNG TTapovoag ovuBacng
kabwg k1 amd ) Siemdpevn amd v mapovioa ovpPacn oxgon, SiEmovrar atd to EAMnviko Aikaio kat
apuodia yia v emihvon tovg Ba eivar ta Sikaotpla twv ABnvaov.
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Ta mapamdve CLUE®VNOAV, GLVOHOAdYNOoAV Kal cvvasmodeyOnkav ta ocvuPariopeva pepn kat mpog
anodellr) Tovg ouvtayBnke n mapovoa ovufacn, N omola AVAYVAOOBNKE KAl LITOYPAPNKE ATTO OAOVG TOUG
ovpfarropevoug oe tpia (3) avtituma kat kaBe cupfariopevog Edafe amo Eva (1) opoto.

OI XYMBAAAOMENOI
T'TA TON EATO - AHMHTPA I'TATO AEYTEPO XYMBAAAOMENO
KAG. NIKOAAOXZ KATHE = rrreeressessessenses
IIpoedSpog A.X.
ITAPAPTHMATA
1. Tetyog Alaxnpuéng
2, Teyvikn kat Owovopkn IIpoopopd Avadoyov
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